WHEN YOU 
, BUY WOR 


you buy a strength and clarity of 
signal to be duplicated nowhere 
else. You buy a signal multiplied, 
directed, concentrated on the 
greatest group of markets —and 


homes with radios—in the United 


States. You get more for your 


money—more ways—more often. 


our address is 
1440 Broadway, in New York 


APRIL 10, 1940 $1.00 A COPY | 
SURVEY OF BUYING POWER. 


Over ten acres of 
active, productive 
floor area. 


Head uarters for leealive Li 


Products of FORBES creative ingenuity, stemming from sound 


merchandising judgment, and an understanding of buying habits. 
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PRINTED CELLOPHANE 


PACKAGE INSERTS 


BOOKLETS and FOLDERS 
CALENDARS and ART PLATES 


BUSINESS STATIONERY 


Produced by craftsmen — on precision equipment... in this modern 


lithographing and printing plant... 


NEW YORK 


CHICAGO 


noted for quality production. 


LITHOGRAPH CO. 


P.O. BOX 513 


CLEVELAND 


ROCHESTER 


BOSTON 


The facts are 


RIGHT BEFORE YOUR EVES 


by Teletype 


In flashing a message miles away, Bell Sys- 
tem Teletypewriter Service gets it there right, 
right away, in writing! 


When you “talk in type” 


every word ex- 
changed is simultaneously recorded in black 
and white at all points of contact, with carbons 
for all departments concerned. 

Modern businesses of every sort use the 
teletypewriter in many ways .. . to flash in- 
structions from sales branch to factory 


to speed shipping orders accurately and 


advise clients of delivery... to handle stock 
transactions . to catch news presses with 
the latest story . . . to co-ordinate scattered 
units of a big organization. 

Teletypewriter service may be the method 
of modernizing your communication system. 
Why not call a Bell System 
representative through your 
local telephone office and talk 


it over? New economies and 


efficiencies may result. 


BELL SYSTEM TELETYPEWRITER SERVICE 
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The Special De Luxe Business Coupe, $720* 


THE GENERAL MOTORS LEADER * THE NATION’S LEADER 
in Value ...in Economy ... in Sales 


The nation looks to General Motors for genuine motor 
car leadership! 

You will find convincing proof of this in the fact that 
General Motors’ number one car, Chevrolet for ’40, is also 
the nation’s number one car in dollar value and in sales! 

Chevrolet’s ‘‘Royal Clipper’’ Styling—Chevrolet’s Ex- 
clusive Vacuum-Power Gearshifting—Chevrolet’s ‘‘Ride 
Royal’’t—and Chevrolet’s thrilling road action with 
economy—all combine to make it the outstanding car 
value of 1940. 

And the nation is certifying to Chevrolet leadership by 
again purchasing more new Chevrolets than any other 
make of car—for the ninth time in the last ten years! 

Eye it, try it, buy it, and convince yourself that ‘‘Chev- 
rolet’s FIRST Again!”’ 
tOn Special De Luxe and Master De Luxe Series. CHEVROLET MOTOR DIVISION, 

General Motors Sales Corporation, DETROIT, MICHIGAN 
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SALES MANAGEMENT 


219 PAGES 


WHAT LEADING 
SALES AND ADVERTISING 
EXECUTIVES ARE SAYING: 


...'I am more impressed than 

ever with its worth to sales and 

advertising executives all over 
the country.” 

WILLIAM C. WHITE, President 

The Aluminum Cooking Utensil Co. 

¢ 

“You have taken into considera- 

tion every possible angle of 

marketing problems. We feel 

sure your book will be helpful.” 


P. F. O’NEIL, Sales Manager 
Bigelow-Sanford Carpet Co., Inc. 


= 
“Advertisers are always looking 
for new facts, and this new 
American Home Market Book is 
one of the greatest aids to intel- 
ligent marketing and advertising 
planning available to American 
business today.” 


| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| GORDON E. COLE, Adv. Mer. 
Cannon Mills, Inc. 
| 
| 
| 
| 
| 
| 
| 
| 
! 
I 
I 
| 
| 
I 
| 
| 
I 
1 
I 
. 


2 
"The American Home Market Book 
is a great reference book. We 
have already used it as a source 
book in a number of our mer- 
chandising programs.” 
W. G. EVERSMAN, 
H. J. Heinz Company 
ee 
“Most practical tool for localiz- 
ing sales and advertising efforts 
in city, suburb and shopping 
areas, and even the small-city 
counties. Congratulations on a 
big-league job.” 
S. D. MAHAN, Gen. Adv. Mar. 
Westinghouse 
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| ndispensable for 


CHECKING PRESENT SALES QUOT 
SETTING UP NEW TERRITORIES 


A READY REFERENCE ON LEADING 
MARKETS FOR SALES EXECUTIVES 


— _ 


94 METROPOLITAN 


MARKETS 


America’s richest markets reclassified 
for practical sales use, complete with 
detailed statistics on 12 basic factors of 
population, retail sales, buying power 
and home ownership. Special maps for 
each individual district. 


[A] ““SMALL-CITY 


COUNTIES “”’ 


Similar market data for all U. S. 
counties with centers between 25,000 
and 100,000 population—not included 
in Metropolitan Districts. 


Today, successful marketing plans are 
being built on facts—not fiction. The 


modernization of market statistics and 
the substitution of reasonable quotas 
for hunch and high pressure have helped 
eliminate selling waste . ..« increase 
sales and advertising effectiveness. 


“The American Home Market Book“ 
co-ordinates population and sales data 
never before collected between two 
covers. Its instant acceptance and wide 
use by leading sales and advertising 
“planners” have been most gratifying. 


While they last, a copy will be fur- 
nished free to national advertisers, 
sales and advertising executives who 
write on their own letterheads. To 
others, the price is $10 a copy. 


The American Home, 
444 Madison Ave., New York 
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Already more than 200 firms and organizations 
in America have used half-a-million seals on 
literature and mail. South American countries 
are interested . . . steamship bookings have magi- 
. more people than ever before 
. . Southland 
resorts have been filled to overflowing. Watch 
Scripps-Howard Newspapers for a calendar of 
major events, and interesting stories of places 


near and far. 


cally increased . . 
traveled to Winter Sports areas . 


The President of the United States has pro- 
claimed 1940 as “Travel America Year.” Hun- 


dreds of thousands of people are “Seeing the 


NEWSPAPERS 


National Advertising Dept., 130 PARK AVENUE, NEW YORK . CHICAGO . 
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We Started Something! Like a snowball rolling downhill, the hemi- 
sphere-wide “See the Americas Now” program initiated in September, 
1939 by Scripps-Howard Newspapers, is growing bigger with every 
turn. 1940 will be a record travel year. 


Small three-color seals are available FREE to firms that wish to cooperate 
by using them on outgoing mail. Write: Travel Promotion Bureau, Scripps- 
Howard Newspapers, 230 Park Avenue, New York City. 


SCRIPPS: HOWARD 


MEMBERS OF THE UNITED PRESS. . . THE AUDIT BUREAU 
OF CIRCULATIONS ... AND OF 


NEW YORK World-Telegram SAN FRANCISCO . News CINCINNATI ‘ . Posts DENVER. .. . . News WASHINGTON .. . News FORT WORTH. . Press 

CLEVELAND Press INDIANAPOLIS . . Times KENTUCKY POST Covington BIRMINGHAM. . Post MEMPHIS Commercial Appeal ALBUQUERQUE Tribune 

PITTSBURGH . « Press COLUMBUS. . . Citizen edition of Cincinnati Post MEMPHIS Press-Scimitar HOUSTON. .... . Press EL PASO. . Herald-Post 
KNOXVILLE . . News-Sentinel EVANSVILLE . . Press 


SAN FRANCISCO . 


Americas Now,” millions more are planning 
summer and fall trips. They'll get a new con- 
ception of America . . . and equally important, 
they'll keep many millions of extra travel dollars 
in circulation. 


Travel to the “good neighbor” countries of 
North and South America creates more foreign 
exchange for the purchase of our products . . 
builds friendlier relations . . . benefits the travel- 
ers who scan new horizons. Travel at home 
benefits thousands of hotels, camps, transporta- 
tion lines, the automotive industry and sup- 
pliers in many lines. 


MEDIA RECORDS, INC. 


DETROIT . MEMPHIS . 


PHILADELPHIA 
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Connecticut 70 % + lly = 34 
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advertising delivers impression opportunities for 
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the lowest cost per thousand of any major media. — 
This chart was made from figures supplied by the neil 
Traffic Audit Bureau, which was organized and is contd 


controlled by the ANA, AAAA, and OAA of A. 


UTDOOR DVERTISING NCORPORATED 
National Sales Representative of the Outdoor Industry 


60 East 42nd Street, New York City 
Atlanta - Baltimore - Boston - Chicago - Cleveland - Detroit - Houston - Los Angeles - Philadelphia - St.Louis - San Francisco 
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SALES MANAGEMENT 


SURVEY OF 


BUYING POWER 
1940—Eleventh Edition 


SALES MANAGEMENT’S Estimates of 1939 Effective Buying Income 


and Retail Sales for Sections, States, Trading Areas, Counties 


and Cities, Together with Preferred Families, Automotive 


Sales and Registrations, Buying Power Index and 


UR national income in 
1939 had a striking 
comeback from the 


63.3 billion dollars 
of 1938 to nearly 68 billions. 
On a per family basis the in- 
crease was from $2,116 to 
$2,267. The average individ- 
ual had $552 to spend last 
year, as against only $515 in 
1938. 

During the last quarter of 
the year, income was pouring 
in at a rate which if main- 
tained would skyrocket the 
figure to about 75 billion dol- 
lars a year in 1940. 

This income figure which 
SALES MANAGEMENT alls 
“Effective Buying Income” 
includes money actually paid 
out during the calendar year 
for goods and services pro- 
duced and rendered, plus 
Federal allotments, and also 
money paid out of savings 
and surpluses by business and 
financial institutions. Since 
1937 the annual figure has 
taken into consideration the 
“non-money” or income in 
“kind” of farm and village 
residents. 

All figures of income and 
retail sales, especially when 


broken down into city and county units, must be estimates, 
but in data presented herewith the margin of error has been 
reduced to a minimum, through careful planning, checking 


and correlating. 


The planning of each year’s book is a year-round job 


APRIL 10, 1940 


Percentages. 


This is SALES MANAGEMENT’s 11th annual 
study of the nation’s income and expenditures. 
These issues have been characterized by orig- 
inal, exclusive estimates — widely used and 
accepted in the world of marketing—which 
answer these questions: 


Where people live; 

How much they have with which to spend; 
How much they do spend: 

Where they spend it. 


A valuable new feature in this 11th edition 
gives the number of families in counties and 
cities which have the equivalent of a $1,500 
New York City income. Families in this group 
have incomes above the subsistence or main- 
tenance level, can save money regularly, and 
can buy luxury products. 


More than 80% of the data presented here- 
with is either original material developed by 
SaLEs MANAGEMENT or adapted by the editors 
from government documents in a more prac- 
tical, easily-usable form. 


during the course of which 
the SALES MANAGEMENT fe- 
search staff studies all avail- 
able, pertinent statistics pre- 
pared by the Federal Govern- 
ment, states and cities, civic 
bodies, trade associations, in- 
dependent research organiza- 
tions, financial houses, and 
manufacturers. Field trips are 
made to check test territories ; 
cooperation is extended to 
subscribers in applying the 
figures to sales departments in 
diverse industries, and from 
this intimate contact with 
practical problems come ideas 
for improving the content of 
the volume. 

SECTIONAL MAPS—A 
new feature of the 1940 sur- 
vey is the trading area map 
which precedes each of the 
nine geographic sections. Each 
of the 187 cities (and five 
supplementary areas) under 
which the U. S. A. is broken 
down under the Batten, Bar- 
ton, Durstine & Osborn de- 
lineation is shown in large 
type and an outlined dot 
circle. The heavy white lines 
show the boundaries of the 
trading area. Dot and dash 
lines show state boundaries 


which are broken by a trading area. All other cities of 
25,000 population and over are shown on the map. Re- 
prints of these maps on heavy stock, mailed flat, are avail- 


able at ten cents each, or fifty cents for the set. 


These maps are copyrighted by SALES MANAGEMENT. 
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Definitions, Descriptions and Sources of 
Column Headings and Tabular Material— 
County Sections 


Following the county name are names, often abbreviated, 
of cities of 50,000 or more within the county (where the 
county and city names are dissimilar). The numeral imme- 
diately preceding the population figure is the code number 
for the trading area of which the county is a part. Example: 

Hampden (H'lyke-Spgfld) . .11 


POPULATION—1930 Census figures are used through- 
out. Estimates for the nation and for states are made annually 
by the Bureau of the Census, but since their breakdown 
does not extend to cities and counties, the editors have 
elected to use 1930 figures for the sake of uniformity. The 
enumerating work for the 1940 Census is in progress now, 
and the new figures will of course be used in the 1941 
Survey, if available. 


The last column under the Population heading, 
“Workers, % Farm,” shows the percentage of the work- 
ing population engaged in agriculture as of the year 1935. 
SALES MANAGEMENT computed the percentages from Bu- 
reau of the Census estimates. By subtracting this per- 
centage from 100, readers can determine the percentage 
employed in all other pursuits — manufacturing, trade, 
service establishments and the like. 


RETAIL SALES—SALEs MANAGEMENT editors have 
made original and exclusive estimates of 1939 retail sales; 
first for the nation and states, then for counties and cities. 
The national figure varies only slightly from the estimate 
prepared by the Bureau of Foreign and Domestic Com- 
merce. Neither the Federal Government nor any inde- 
pendent organization other than SALES MANAGEMENT 
gives county or city estimates for the year 1939. SALEs 
MANAGEMENT'S estimate is in part a projection of the 
complete 1935 Census of Business totals and the 1937 
Census of identical stores—and, in certain states where 
sales tax figures are obtainable, the estimates have been 
correlated with these figures of actual transactions. In 
those instances, however, the sales tax figures were used 
only for checking the estimates, since the articles taxed do 
not take in all articles sold. Food, for example, is often 
exempted, as are transactions of a dime or less. 


AUTOMOTIVE SALES—Unit figures of new passen- 
ger car sales during the 1939 automotive year (October 1 
to September 30) and passenger car registrations as of 
July 1, 1939, were compiled for SALES MANAGEMENT by 
R. L. Polk & Co. The SALES MANAGEMENT research de- 
partment computed the 1939 to 1938 ratios, and the regis- 
trations in terms of cars per 1,000 families. 


EFFECTIVE BUYING INCOME—The first column 
under this heading shows in thousands of dollars the Effec- 
tive Buying Income for 1939 from all sources, such as 
wages, salaries, dividends and interest, Federal allotments 
and all miscellaneous items of income. The income is 
gross income before taxes are paid. The income figure is 
based on a formula first devised by SALES MANAGEMENT in 
1929 and materially improved in 1937 through the addi- 
tion of an estimate of the non-money income of farmers 
and small-town residents. 

After apportioning to each state its share of the total 
national income based on studies of retail sales, bank debits, 
carloadings, dividend payments, agricultural marketings, 
etc.—the total state incomes are then distributed by counties 
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on a ratio number built from the proportion of income 
tax returns and agricultural marketings that each county 
has to the total income returns and agricultural marketings 
of the state. These basic figures are then further refined 
by applying known information about living costs—par- 
ticularly figures on rentals and on the non-money income 
received by farmers, as estimated from Government sur- 
veys made in 1935-36. 


The resultant figure is called Effective Buying Income— 
effective because it attempts to measure real income, and not 
merely dollars and cents, and buying because subscribers 
are primarily interested in a community's ability to buy. 

The county dollar figure is further refined to show what 
percentage it bears to the U. S. A. total. Subscribers may 
quickly compare similar percentages for population and 
estimated 1939 retail sales and get the answers to three 
questions: How many people, how much they spend, how 
much they might have spent. 

These 1939 estimates, by states, are kept up-to-date by 
the page in each first-of-the-month issue of SALES MAN- 
AGEMENT called “Current Effective Buying Income.” 


INCOME OF WHITE FAMILIES—As pointed out 
in the January 1, 1939, article, “South’s White Income Com- 
pares Favorably with Other Areas,” page 74, SALES MAN- 
AGEMENT analyzed the income and expenditure figures of 
the National Resources Committee, and found that on the 
average if a white family earned $1,000, a Negro family 
earned $435.20. In other words, the ratio was about 10 
to 4. There are, variations, of course. In southern cities 
the ratio is likely to be even more favorable to the whites. 
There the work of the Negro is likely to be restricted to 
certain menial occupations, whereas on farms, where Ne- 
groes and whites are more likely to do identical work, the 
ratio tends to be more favorable to the blacks than 10 to 4. 

But the 10 to 4 ratio seems more exact, as a national 
average, than any figure developed heretofore, and the 
editors, after checking its accuracy over a period of nearly 
two years, have again adopted it for the Survey of Buying 
Power as a supplementary figure. It is developed through 
this formula for counties and cities: 


Total E. B. Income in Dollars 


= Per Family Income of Whites 
Number of colored families 


xX .4352 
Number of white families 

No one realizes more firmly than do the editors of 
SALES MANAGEMENT that statistical data have their limita- 
tions. The goal of complete pertinent information can 
never be reached in any volume or set of volumes. Separat- 
ing the income of white families from all families, for 
example, is a long step in the right direction, but even that 
does not complete the picture about the South, where such 
a division makes the greatest difference in the per-family 
averages, 

In the South, for example, it is impossible to show 
statistically a comparison of those families which have good 
incomes, and the average northern family. The percentage 
engaged in skilled labor in the South is lower than the 
East and Middle-West; the county figures naturally include 
many unfortunate share-croppers whose cash incomes are 
appallingly low. In a county of 10,000 population, for ex- 
ample, there may be 4,000 white and colored share-croppers 
whose family incomes are only $300 to $500 a year, 2,000 
Negroes whose bread-winners are manual laborers and 
whose family incomes are under $500. The other 4,000 
families, white, may have a comfortable $2,500 average in- 
come, but the many thousands with negligible incomes pull 
the county average down to around $1,000. Therefore 
the sales and advertising executive is faced with a chal- 
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lenge to find and isolate those many good-income families 
whose status compares favorably with those in other sec- 
tions. It can be done—but not through study of statistical 
data alone. 

The editors believe that the total income credited to each 
county is approximately correct, and that the per-family 
figure has decided value as a measuring-rod of ability to 
buy. It is only fair, however, to point out the weakness 
of the per-family figures: Incomes are by no means evenly 
distributed, and the per-family figure is not, therefore, a 
necessarily true average for the majority of people in that 
county. In other words, it is not a median, but only an 
arithmetical average. It would be conceivable for a county 
containing 2,000 families to have, let's say, a total income 
of $4,000,000, or a per-family income of $2,000. But if 
it happened that one family in that county had an income 
of $1,000,000 and 499 others had an aggregate income 
of another $2,000,000, the remaining 1,500 families, or 
75% of the total, would have had a million dollars to 
divide, or a per-family average of only $667. But, generally 
speaking, it is only in a few large cities that average in- 
comes are materially over the median. 

The editors are convinced, after much study and experi- 
menting, and conferences with experts of the National 
Industrial Conference Board and with those in Washing- 
ton, that no true median figure could be developed by any- 
thing short of an elaborate house-by-house study. 

However, in the search for a median formula, they have 


developed: 


NUMBER OF $1,500 PREFERRED FAMILIES— 
Government surveys, particularly those called the Con- 
sumer Purchase Surveys, 1935 and 1936, give elaborate in- 
formation on both incomes and expenditures for more than 
300,000 families. They show, among other things, for a 
big cross-section of the American public, the “break-even” 
points by city population groups. Above the break-even 
point families have enough money so that they can make 
savings and/or indulge in extravagances or make purchases 
which they do not actually need to maintain decent stand- 
ards of health. Below that point their incomes permit 
little more than the absolute necessities (if that!) of food, 
clothing and shelter. 

Fifteen hundred dollars was found to be the break-even 
point for a decent maintenance for a family of four in 
New York and a few other large cities and prosperous 
suburbs. Generally speaking, the break-even point declined 
in smaller cities. In a city of 250,000, it might be $1,375 
—in a city of 10,000, it might be down around $1,100. 
Furthermore, there were marked variations by states and 
sections, and in the South particularly, blessed by plentiful 
near-at-hand food and a warm climate, one finds counties 
where no more than 10% of the families seem to have 
cash incomes of $1,500 or more, and yet 40% may have 
incomes which are the equivalent, in power of purchasing 
manufactured products, of a $1,500 New York City in- 
come. 

The Government survey disclosed a close correlation be- 
tween rents and income, with the break-even family paying 
$37.50 a month in the big city, and only $23.50 in the 
city of 10,000. 

SALES MANAGEMENT'S new feature—Number of $1,500 
Preferred Families—is based upon a formula which relates 
rent with incomes, and, specifically, modifies median rents 
(from 1930 Census) adjusted to a 1939 basis, and their 
known relation to incomes (Consumer Purchase Survey) by 
taking into consideration the break-even points by city-size 
and county-size population groups, and by differences in 
geographic sections. 
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Readers are urged to remember when using the esti- 
mates, that the figures do not purport to be the number of 
families with incomes of $1,500 or more—but instead are 
the number (published in thousands) of families with in- 
comes eguivalent to a $1,500 cash income of families in 
the biggest cities. 

To the manufacturer who makes a low-priced necessity, 
the column may not be particularly important. He may 
consider that one family is nearly as good as another, but 
to the maker of high-priced quality products, luxury prod- 
ucts, products whose purchase may be postponed, the new 
feature should be of great value in determining which are 
the most lucrative markets, and the ones in which sales 
resistance and sales costs will be relatively low. 


SALES MANAGEMENT’S MARKET CONTROLS 
—The column headed “National Buying Power Per- 
centage’ is SALES MANAGEMENT'S weighted estimate de- 
signed for subscribers’ use in setting sales quotas and 
allocating advertising appropriations. It is a figure con- 
structed from estimated 1939 total retail sales (4 parts), 
actual 1939 new car sales (1 part), and estimated 1939 
Effective Buying Income (5 parts). The percentage figure 
of .1455 for Allen County, Indiana (see specimen table 
on page 139), means that SALES MANAGEMENT editors be- 
lieve that the average manufacturer of a nationally distrib- 
uted consumer product should get that percentage of his 
consumer sales from that county. 

The Buying Power Index is an index of the quality of 
a market and is constructed by dividing the National Buy- 
ing Power percentage by the percentage of the U. S. A. 
population. The U. S. A. is the base, 100. 


THE TRADING AREAS—Through the courtesy of 
Batten, Barton, Durstine & Obsorn, SALES MANAGEMENT 
is privileged to use their unbiased delineation of “retail 
trading areas” and to show by key number the major-city 
areas to which all counties belong. This key number is 
shown immediately following the name of each county. 

These areas may be designated as major retail trading 
areas or minor wholesale areas. Each of these areas con- 
tains numerous other trading centers. 

The city areas, their key numbers, their combined na- 
tional buying power percentage, and the page number on 
which their trading area compilations appear, will be found 
on page 20 and following pages. 

The editors believe these trading area compilations will 
be useful for comparative purposes and in setting up sales 
territories. Obviously, they will mean more to certain 
products than to others. There is no such thing as a trad- 
ing area which applies with equal validity to all products. 
Obviously, the trading area for a five-pound sack of flour 
is far more circumscribed than the trading area for a Buick 
motor car, while the trading area for a Steinway Grand is far 
larger than for a Buick. 

In all of the 187 trading areas (and five additional sup- 
plementary areas) there are other cities and towns which 
deserve intensive development through both salesmen and 
advertising. A prosperous city of 30,000 located some 
75 miles from a major metropolitan market is an inde- 
pendent trading area for most consumption products even 
though some of its citizens make frequent shopping trips 
to the big city. It has its own daily newspaper, perhaps 
a radio station, and many other local forms of advertising, 
such as posters and car-bus cards. Advertising emanating 
from the big major market city may well exert appreciable 
influence in this town of 30,000, but the sales effort will 
not produce maximum results unless it is augmented by a 
campaign in the smaller city. 
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NEEDED 
TODAY 
287,519 


POUNDS OF BEEF 


WILL PAY ADVERTISED PRICES 


We will buy within twenty-four hours steak, roasts, boiling pieces and other 
types of beef totaling more than 287,000 pounds. During the same time we 
will buy 163,773 pounds of sugar and 13,721 pounds of tea. If you have 
food products to sell let us have your proposition at once. We'll pay adver- 
tised prices. Call a representative of the Rodney E. Boone Organization 
(offices in principal cities) and arrange to present your selling offers before us. 


This advertisement sponsored by more than 460,000 families who 
represent the market of the readable, reliable Chicago Herald-American 
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These trading area boundaries are confined to county 
lines. It is true that county lines—and state—are artificial 
boundaries so far as markets are concerned, and that roads, 
rivers, railroads, valleys, mountains, more than county lines, 
determine ‘where people do their buying. Theoretically, 
therefore, many counties should be shown as split between 
two or more city trading areas. 

But from a practical point of view, counties seem to be 
the most practical unit. They are the smallest subdivisions 
shown on most maps; they are the smallest unit for which 
full census data are available; theic boundaries often, 
though not always, are based on the physical considerations 
(rivers, mountains, etc.) which affect markets. 

Many cities which are a part of another city’s trading 
area would be independent areas if it were not for their 
geographical location at the front or back door of a larger 
city. Obvious examples are such across-the-river or across- 
the-state-line cities as Jersey City, Camden, Council Bluffs, 
Kansas City, Kan. 


Sources of City and Trading Area Figures 


Comparable figures are given for all cities over 10,000 
(with the exception of a few immediate suburbs of large 
cities), plus a limited number of important independent 
trading centers which fall below that population mark. 
In the same column and indicated by an indented name 
and the trading area key, will be found cumulative figures 
for each of the 187 major trading areas. 


POPULATION—The zone figure is the retail trading 
zone population as shown by the 1930 Census, or (in a few 
instances) publishers’ estimates. The municipal figures 
are also from the 1930 Census and from this base SALES 
MANAGEMENT has computed the percentage of county, per- 
centage of state, and percentage white figures. Number of 
families, also from the 1930 Census, is an added feature. 


RETAIL AND WHOLESALE SALES—From the 
county estimates SALES MANAGEMENT editors have worked 
out a further estimate of 1939 retail sales for each of these 
cities of 10,000 population with an accompanying state 
percentage figure for easy comparison with similar figures 
for population and Effective Buying Income. 

Wholesale sales figures, estimated by SM for the first 
time in the 1938 issue, proved to be so popular that they 
are continued again this year. 


INCOME TAX RETURNS— As compiled by the 
Bureau of Internal Revenue of the Treasury Department 
for the year 1937 and computed by SALES MANAGEMENT 
in terms of per 1,000 people. 


EFFECTIVE BUYING INCOME—From the county 
estimates SALES MANAGEMENT has worked out a further 
estimate of Effective Buying Income by cities, with dollar 
figures, % state, dollars per family, and number of $1,500 
Preferred Families. See explanation page 10 of this latter 
feature, new this issue. 


INDUSTRIAL VOLUME—The first column under 
this main heading shows the average wage in business for 
the city, as a ratio of the U. S. A. average. _It is a com- 
posite figure for the year 1939, computed by the Research 
Department of SALES MANAGEMENT, as projected from the 
1935 Census of Business and the 1937 Census of Manu- 
facturers. It is a composite of all wages paid in the city, 
including manufacturing, retail and wholesale establish- 
ments, mines and quarries, service establishments, construc- 
tion, hotels, transportation, places of -amusement, and ad- 
ministrative offices. The U. S. A. average in 1937 was 
$24.81 weekly. This equals 100. 

The Value of Manufactured Products—in dollars, is 
taken from the 1937 Census of Manufacturers. 

Building Construction, 1939— monthly reports of the 
Bureau of Labor Statistics, covering the 12 months ending 
September 30, 1939, were totaled by SALES MANAGEMENT 
and divided by the number of families in thousands so as 
to present a common denominator figure for easy com- 
parison. 


Sample Analysis of a State and County 


Readers may find some applicable ideas for using the 
facts in this Survey of Buying Power in the following 
analysis of specimens of county and city figures. 

Allen County is in trading area No. 65—the Fort Wayne 
district—which is made up of 11 Indiana counties. These 
11 counties have been added together to form a complete 
area picture and the figures will be found following the 
indented Fort Wayne name in the Indiana city section. 

The population figures for Allen County (Fort Wayne) 
show first the number and the kind of people—that Allen 
is 78% urban, has a density of 222 per square mile; has, 
therefore, a compactness which makes for economical sales 
development. Its population is predominantly white, as 
will be seen by comparing total families, with white fam- 
ilies. Furthermore it is predominantly urban-industrial, for 
only 12 out of 100 workers are engaged in farming. 

The country’s 1939 retail sales volume of $57,041,000 
is .1440% of the nation’s. Its population percentage is 
1195. It is obvious that retail sales are therefore much 
above average. On a per-family basis (not shown in table) 
the county figure is $1,567, the state of Indiana, $1,152, 
the nation, $1,325. Allen County is therefore 18% better 


SAMPLE STATE AND COUNTY 


| : 7 i 
| SALES 
} RETAIL SALES MANAGE- 
POPULATION AUTO SALES, EFFECTIVE BUYING INCOME, MENT 
H (In thousands, except density) S. M. ESTIMATE 1939 1939 S. M. ESTIMATE MARKET 
\ CONTROLS 
COUNTY ! | rcs! er a rer _ | | 
D ta | | New | | Regis- Per | No. of | Na- | Buy- 
Total % % |Density White | Work-| Dollars q Pas- | Ratio|tration| Dollars % Per | White; $1500 | tional | ing 
1930 of Ur- | per | Fami- | Fami-| ers (in of senger |1939-| per M (in of |Fam-| Fam-/| Pre- | Buying | Pow- 
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Farm lies Fami- % | index 
i | ies t 
eae ee an | | i = ape oe" 
Allen (Fort Wayne)... 65) 146.7 -1195) 78 222) 36.4) 35.8) 12 57,041) .1440) 4,156 134| 1,057 96,690 .1427\2,657| 2,681 20.0) .1455| 122 
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U.S. A...... | 122,775) 100. | 56 0908. 6|26705.3) . 24) 39,621,003] 100. /2509548) 130) 820) 67,783,307| 100. Po 2,412/15.251.3 100 | 100 
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+ Preferred Families figures are in thousands. 
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ALLEN COUNTY (Fort Wayne) 


HAS A POPULATION DENSITY of 222 per square 


mile . . . a compactness which makes for economi- 


cal sales development. 


HAP ° 1939 SALES VOLUME that was much 
abcve *veiage for the nation—.1440% of the na- 
tion’s, while its population percentage is .1195%. 
RANKED NINETEENTH IN AUTO REGISTRA- 
TIONS among 100 largest counties in the United 


States. 


HAD 1939 EFFECTIVE BUYING INCOME 17% 


better than the national average. 


| MAY LOOK much like any other 

thriving, growing American city . . . 
and it IS, in some respects. But, on the 
other hand, Fort Wayne is FAR ABOVE 
THE AVERAGE in sales activity and other 
points of interest to advertisers. 


A city of diversified industries, situated 
in the heart of one of the Middle West’s 
richest agricultural areas, Fort Wayne is 
one of America’s most responsive, easy- 
to-cultivate markets. 


You can get your share of business in 
this responsive market ($57,000,000 an- 
nual retail sales volume in Allen County 
alone) at one low cost if you “tell them” 
in The News-Sentinel. 


Advertising in The News-Sentinel 
doesn’t stop with 98% home delivery in 
Fort Wayne .. . it gives you adequate 
coverage of the entire trading area. 


Che News-Sentinel 


FORT WAYNE, IND. 


National Representatives: Allen-Klapp-Frazier Co. 


New York, Chicago, Detroit 


® 4 
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AMPLE CITY AND TRADING AREA 
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than the U. S. A. average, and 36% better than Indiana 
as a whole. 

The 4,156 new passenger cars sold in Allen County in 
1939 represented an increase of 34% over the previous 
year, as against a national increase of 30% and an Indiana 
state increase of 38%. In new cars sold per 1,000 people, 
the national figure was 20.4, the state figure 24.8, and 
Allen County 28.2. Thus while Allen County's increase 
over the previous year was less than the state increase, 
the more important item of number of cars sold per 1,000 
people was markedly higher. Cars sold per 1,000 people 
(or families) are not shown in the tables, but may be 
quickly determined from the basic data which are pub- 
lished herein. 

In cars registered per 1,000 families, the comparisons are 
favorable to Allen County: Allen, 1,057; Indiana, 941; 
U. S. A., 820. 

The Effective Buying Income of $96,690,000 is .1427% 
of the nation’s. On a per-family basis, this means $2,657, 
or 39% better than the state and 17% better than the 
nation ($1,096 and $2,267, respectively). Since the col- 
ored population in this county is negligible, the per-white- 
family income of $2,681 is not appreciably higher than the 
all-family average income. 

In $1,500 Preferred Families, the county has 20,000, 
which is 55% of the total. This relatively high percentage 
figure (Evansville 40, Indianapolis 45, Gary 49, South 
Bend 51) stamps it as a city where income is relatively well 
distributed. ‘This, to the national marketer, is extremely 
important. Note that the Preferred Family figure is the 
number in thousands, i.e., 20.0 equals 20,000. 

Allen County, for national quota-selling purposes, should 
receive .1455% of the total. This weighted percentage 
figure is higher than for either retail sales or Effective 
Buying Income, and its over-average new car sales stamp 
it as a currently responsive market. In quality it is 34% 
above the national average, and 40% above the state av- 
erage. Comparisons between Allen County (Fort Wayne) 
and 100 other major counties of the country are given in 
the tables starting on page 28. With a population ranking 
of 89th, it ranks: 


88th in retail sales; 

87th in Effective Buying Income; 

83rd in new car sales; 

72nd in number of $1,500 Preferred Families. 


Sample Analysis of a City 


The city of Harrisburg, Pa., has a municipal popula- 
tion of 80,339, a trading area (minor wholesale or major 
retail) population of 778,774. The trading area, number 
35, is made up of 13 counties. The city dominates the 
county in population (48.62%), and is .84% of the state. 
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It is predominantly white, 92.0%. There are 21,620 fam- 
ilies in the city, and 191,305 in the trading area. 

The city’s retail sales volume of $47,297,000 is 1.51% 
of the state of Pennsylvania. Total sales in the area dom- 
inated by Harrisburg were $214,073,000 last year. On a 
per-family basis the $2,187 figure for the city of Harrisburg 
compares very favorably with $1,398 for the state and 
$1,325 for the nation. The city’s importance as a whole- 
sale center is shown by the fact that the total wholesale 
sales, $56,886,000, is 20% higher than the total of retail 
sales. The Harrisburg trading area has .5655% of the 
U. S. A. retail sales. 

In Income Tax Returns per 1,000 people, Harrisburg 
with 97 is a top city. The state in the same year had 60, 
the nation 51. 

The fact that the city has 1.51% of the state’s retail 
sales but only 1.13% of the Effective Buying Income, is 
another indication of the city’s importance as a focal point 
for sales over a wide territory. The city has only .84% of 
the state’s population. On a per-family basis the city’s 
average of $2,890 is higher than either the state or the 
nation. 

Thirteen thousand one hundred and eighty-eight of its 
families, or 61%, are in the $1,500 Equivalent income 
group. 

Industrial Wages are slightly lower (6%) than for the 
nation, but higher than for most other cities in its size 
group. The value of manufactured products—$38,458,- 
000—is equivalent to more than $125,000 every working 
day. Harrisburg does not have the average city’s depend- 
ence upon industry, however, for as the state capital it 
receives the income of a vast army of state employes. As 
is true of other state capitals its income is relatively stable. 
It has none of the feast or famine characteristics of the 
more highly industrial cities. 

It hasn’t stopped growing, for the $114,853 spent in 
building construction last year per 1,000 families compares 
favorably with Philadelphia, $77,128; Pittsburgh, $97,021; 
Reading, $39,246; Scranton, $19,674; Wilkes-Barre, 
$63,311. 


How to Use the Survey 


Valuable comparisons can be made in any county, city, 
trading zone or section, but of course they lack real impor- 
tance until they are related to the problems of the sub- 
scriber’s individual business. 

How, for example, does the Fort Wayne or Harrisburg 
percentage of your total sales compare with the percentage 
shown in this Survey of Buying Power? Since the county, 
the city and the area sales, standards of living and income 
are much higher than average, there should be a good big 
question if your own sales are not higher. 

And if they are not higher here are pertinent questions: 


SALES MANAGEMENT 


IS AN IDEAL 


TEST MARKET 


AS MANY SALES= 


Retail Sales 
in the City of 
Harrisburg 
For 1939 Were 
$41,297,000 
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Here is a rich, responsive market with people who have money to buy your prod- 
: ucts. Our population is made up of steel workers, railroaders, farmers, office workers, 
State and Federal employes, factory workers, etc. — and 92% of them are native born 
whites. 

Ask Kelly-Smith Co., our National representatives, about this fine market. They can 
answer any question. 


Che Patrint = Che Evening News 


Largest Daily Net Paid Circulation in Penna., Outside of disbett and Pittsburgh 


KELLY-SMITH CO. IN EXCESS OF 

| NATIONAL REPRESENTATIVES 

New York, Chicago, Philadelphia, Boston, relele) 
Detroit, Atlanta, Kansas City y y ? 
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What percentage of your total advertising appropriation 
goes into the city, the county or the area? Is it enough? 
Are the right media being used? Is the list large enough? 
Does the trouble lie with your salesmen in the territory? 
Do you have too many distributors there—or too few? 

The editors of the Survey of Buying Power will be very 
pleased to assist individual subscribers by counselling with 
them on the application of the Survey to the problems of 
the individual company. General suggestions for using the 
figures are given in the following paragraphs. 


Suggestions for Using the State, County and 
City Figures 

The following uses of the data contained in SALES 
MANAGEMENT'S annual Survey of Buying Power are among 
those reported by executives of the following companies: 
N. W. Ayer & Son; American Laundry Machinery Co.; 
Hamilton Watch Co.; Standard Oil Co. of Indiana; Brown 
Durrell Co.; Buick Motor Division of General Motors; 
Dallas Chamber of Commerce; Crosley Radio Corp.; Hey- 
wood-Wakefield; Grey Advertising Agency; Van Sant, 
Dugdale & Co.; Colgate-Palmolive-Peet Co.; Daniel Hays 
Co.; Standard Lime and Stone Co.; Packard Motor Car 
Co.; Pioneer Suspender Co.; Geyer, Cornell & Newell: 


1. Advertising 
(a) Allocating by districts 
(b) Checking media circulations against income and 
sales 
(c) Servicing agency accounts 


COPYRIGHT 


THE CONTENTS OF THIS SURVEY OF BUYING 
POWER ARE FULLY PROTECTED BY COPY- 
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3. 


4. 


(d) Determining markets for intensive cultivation 
(e) Selecting test cities 
(f) Adjusting advertising quotas to sales results 


Market Planning 

(a) Determining market potentials 

(b) Setting quotas for a new industry 

(c) Checking relative merits of distributors 

(d) Setting territorial quotas 

(e) Furnishing spending power data to dealers 

(f) Determining markets for test of new products or 
plans 

(g) Appointing exclusive distributors 

(h) Measuring progress or retrogression of specific 
areas 

(i) Planning expansion programs 

(j) Synchronizing production to the absorptive power 
of the market 


Handling the Individual Salesmen 

(a) Setting sales quotas 

(b) Checking salesmen’s results against potentials 

(c) Offsetting salesmen’s and distributors’ alibis and 
hard-luck stories 

(d) Revamping salesmen’s route lists 

(e) Selling the salesmen on their territories 

Other Uses 

(a) Attracting factories and distributors’ branches 

(b) Building bases for raising new capital 

(c) Planning expansion programs 

(d) Opening new company-owned retail sales outlets 


RIGHT. THE EXCLUSIVE ESTIMATES OF EF- 
FECTIVE BUYING INCOME, RETAIL SALES, 
PREFERRED FAMILIES, WHOLESALE SALES, 
AND THE FIGURES ON AUTOMOTIVE SALES 
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SALES MANAGEMENT 


Building keeps booming with- 
in the “Golden Horseshoe”... 
and construction workers here 
will have fifty million dol- 
lars more to spend this year! 


Wielders of hammer and saw wield a 
mighty purchasing power within the 
““Golden Horseshoe”’, that prosperous 
territory blanketed by WJR Detroit 
and WGAR Cleveland. 

Here, workers of the construction 
industry alone earn nearly a million 
dollars every week. Here, building 
soared 38° in 1939, compared to 
the national increase of 20%. 

More than 15%, of al/ the nation’s 
wage earners live and labor inside 
this concentrated market. And acti- 
vity of the past three months promises 
to put another layer on their healthy 
bankrolls. 

Nail down your share of their 


business. Drive your sales message 
straight and true. Build sales quickly 
and economically through the Great 
Stations of the Great Lakes. 


WIR 


THE GOODWILL STATION 


THE FRIENDLY STATION 


Cleveland 


Basic Stations... Columbia Broadcasting 
System + Edward Petry & Co., Inc., 
National Sales Representatives 


THE GREAT STATIONS ff 
OF THE GREAT LAKES 
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THE STATES PROPORTIONED TO LAND AREA 


U. S. AREA MAP 


N. D. 
2:3 
S. D. MINN. wis. MICH. - . = 
WASH. IDA. MONT. 25 2.8 18 19 | * 
23 28 49 
NEB. 
2.6 
W.VA. 8 
IOWA ILL. 
18 : 1.9 
IND.| OHIO 
1.2 1.4 KY. 
ORE. wyo. 4 
3.2 32 COLO. KAN. OKLA. 
34 24 23 
MO. TENN. . 
2.3 14 
UTAH 
28 
CALIF. , ARK. 
a2 ARIZ. N. M. TEXAS 1.7 
é 38 41 « 87 
MISS. | ALA. 
; ‘ii 1.6 1.7 
37 LA. FLA. 
1.6 1.9 
%e OF TOTAL U.S. AREA 
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Saks Managment 
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Bureau of Foreign & Domestic Commerce 


U.S. POPULATION MAP 


THE STATES PROPORTIONED TO JULY 1, 1937 POPULATION ESTIMATES 


MASS. 
3.4 


iLA. GA. 
ARIZ. | N. M. . 
3 3 


% OF TOTAL U.S. AREA 
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Source: Bureau 


of Foreign & Domestic Commerce 


peaking % Ttatistiog >>> 
GOUTHERN ACRICULTORIS 


| ‘yas shown a steady increase 


.q circulation every vas, 


ate an Average Circulati = 
groph Show! A.B. C. Audits — 


+ 


A 


— ore 
Write for this Booklet Today! 
Contains complete facts, figures, and maps 
of Southern farm income and population 
Also circulation figures of sectional and 


national farm journals. Address: Southern 
Agriculturist, Nashville, Tenn. 


952,232 CIRCULATION, vus. stare, vec. 1939 
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Numerals to the left of the city names are a key to similar numerals following county names in every state. 
courtesy of Batten, Barton, Durstine & Osborn, every county is assigned to one of the major retail trading areas (equivalent 
to minor wholesale areas) outlined by their research department (exceptions being five supplementary areas outlined by 
Page numbers refer to other data on area. 


SALES MANAGEMENT). 


———_————— 
No. 
of City 
Area 
1 Augusta 
2 | Bangor 
3 Lewiston 
4 Portland 
5 Barre. 
6 Burlington 
7 Rutland 
8 St. Johnsbury 
9 Boston 
10 Fall River-New Bedford 


Springfield 

Worcester 

Providence 
Norwich-New London 
Hartford 


New Haven-Waterbury 
Albany-Troy-Schenectady 
Utica 

Binghamton 

Elmira 


Syracuse 
Watertown 
New York 


Newark 
Scranton 


Wilkes-Barre 
Rochester 
Buffalo 
Erie 
Johnstown 


*Figures also combined under New York No. 23. 


LEGEND 
1999 


OR UNDER 
2000 — 2411 


2412 — 2749 


2750 AND OVER 


State 


p2 222 2222 


pz2p 
<< 


No. | National No. 
of Buying Page of City 
Counties! Power % No. Area 
30 ~~ Pittsburgh 
1 0619 72 
6 1929 72 31 Clarksburg. . 
4 1326 72 32 | Parkersburg... 
5 2432 72 33 | Wheeling 
1 0409 72 34 | Altoona. . 
5 -0863 72 35 | Harrisburg. . 
3 .0926 72 36 Williamsport. .. 
3 .0394 72 37 Philadelphia 
38 | Wilmington 
20 3.4250 72 39 Baltimore 
1 . 2955 72 
4 5324 74 40 Cumberland 
1 4199 74 41 Hagerstown. . . 
5 6706 75 42 | Washington 
2 1491 77 43 | Harrisonburg 
4 5943 76 44 Winchester 
1 4777 76 45 Cleveland 
13 8989 93 +45A Akron 
3 2423 98 46 | Youngstown 
6 3197 93 47 | Columbus 
4 1477 93 48 § Springfield 
7 5463 98 49 | Zanesville 
4 2142 98 50 | Cincinnati 
51 Dayton 
29 14.1556 96 52 | Charleston 
7 8026 100 53 | Huntington 
4 2799 101 
2 3393 102 54 | Lima 
7 6806 96 55 | Toledo 
9 1.2403 93 56 indianapolis 
4 2497 101 57 | Richmond 
2 Battle Creek 


(Continued on Pag? 22.) 


tFigures also combined under Cleveland No. 45. 


No. 


State of 
_Counties 
Pa. 17, w. Va. 4, 

Ohio 1 22 
W. Va. 12, Va. 1 13 
W. Va. ei 
W. Va. 5, Ohio 1.. 6 
Pa. 7 
Pa. 13 
Pa. 3 
Pa. 13, N. J.7 20 
Del. 3, Md. 1 4 
Md. 16, Va. 5 

W. Va. 2 23 
Md. 2, W. Va. 7.. 9 
Md. 1, Pa. 2 3 
D. C. -Md. 3, Va. 12. 16 
Va. 4 
Va. 2 
Ohio 20 
Ohio 1 
Ohio 2 
Ohio 20 
Ohio 2 
Ohio 6 
Ohio 10, Ind. 5, Ky. 14 29 
Ohio 6 
W. Va. 12, Va. 2 14 
W. Va. 6, Ky. 10, 

Ohio 1 17 


Ohio 
Ohio 14, Mich. 3 1 


EFFECTIVE BUYING INCOME 


PER WHITE FAMILY 


Major Trading Areas and Their Buying Power 


Through the 


National 


Buying 


ves 


— 


— 


~ 


_ 


Power % 


From 1,219 cities, The Christian Science 
Monitor carries the advertising of 1,594 
women’s apparel stores. Among them are 


many of the keenest merchants in the 
United States . . . merchants experienced 

in the art of selling to women. That their 
Monitor advertising pays well is indicated 
by this statement from one of them: 

‘The Monitor is one advertising medium 
that can be checked with an unusual degree 
of accuracy, because your readers are so 
conscientious in mentioning the Monitor 
when making their purchases. We have 
also found it a most satisfactory means of 


New York City — 
Moves te Hal- : 


Industry FY 


ws 
ow XN 


= 


> 
n® ad 


Womeus Cpparel Store Advertisers 


making fresh contacts, since many new- 
comers .. . tell us that their first visits 
to . . . were motivated by our Monitor 
advertising.”” (Name on request.) 

To the advertiser of any product or 
service that is purchased by women, or 
the sale of which is influenced by women, 
the judgment of 1,594 women’s apparel 
stores regarding the use of The Christian 
Science Monitor should have great sig- 
nificance. It definitely points to the 
existence of a great potential market to 


which the Monitor opens the door. 


NOTE: The Christian Science Monitor also carries the advertising of 785 
department stores, many of which are leading women’s wear merchandisers. 


THE CHRISTIAN SCIENCE MONITOR 


A DAILY NEWSPAPER FOR ALL THE FAMILY 


NEW YORK: 


OTHER BRANCH OFFICES; hi<a80. Detroit, Miami 


Published by The Christian Science Publishing Society, One, Norway Street, Boston, Massachusetts 


500 FIFTH AVENUE 


St. Louis, Kansas City, San Francisco. Los Angeles, Seattle 
London, Paris, Geneva, Sydney 
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Major 


Bay City 


De 
Fli 


troit 
nt 


Jackson 


La 


Sa 
Fo 
La 


nsing 


ginaw 
rt Wayne 
fayette 


Logansport 
Muncie 


So 
Te 


Champaign-Urbana 


uth Bend 
rre Haute 


Chicago 


Rockford 


Trading Areas and Their Buying Power 


No. 
of 


National 
Buying 


Counties) Power % 


14 
14 


= 


Ind. 

ind. 6, Wl. 3 

iW. 

ill. 25, Ind. 6, Wis. 5, 
Mich. 2 


WwW 


Continued from Page 20. 


City 


Minneapolis-St. Paul 


Fargo-Grand Forks 


Sioux City 


Lincoln 


Omaha 


Des Moines 
Mason City 
St. Louis 


Springfield 
Joplin 
Kansas City 


St. Joseph 
Wichita 


No. 


State of 


National 
Buying 


Counties Power % 


Minn. 79, Wis. 8, 
N.D.1,S.D.4 92 

N. D. 52, Mont. 2 54 

lowa 12, Minn. 1, 
S. D. 30, Nebr. 3.. 46 


Nebr. 13 
Nebr. 76, la. 7, S.D.6 89 
lowa 46 
lowa 4 
Mo. 54, Ark. 1, Ill. 26 81 
Mo. 20, Ark. 1 21 
Mo. 3, Kan. 1, Okia.2 6 
Mo. 27, Kan. 70, 

Okla. 3 100 


Mo. 
Kan. 32, Okla. 8, 


Bloomington ; 
Danville b> 
Decatur 

Mattoon 

Peoria 


Texas 1 


Va. 4,N.C.1 
Va. 


ind. 2 
Danville 
Lynchburg 
Newport News 
Staunton 
Norfolk 


—wowna@c Now aouw-w on 


=_ 


a 
. 3, Mo. 2 *5,N.C.12 
1. 


_— 
owow 


Quincy 
Springfield 
Kalamazoo 
Green Bay 
Grand Rapids 


Mich. 
Wis. 5, Mich. 3 
Mich. 


Roanoke 
Richmond 
Asheville 
Charlotte 
Durham 


nm 


—om vey eoouc aw w 


-17,8.C.4 
La Crosse . 
Madison 
Milwaukee 
Superior 
Burlington 


Wis. 
Wis. 
Greensboro 
Wilmington 
Winston-Salem 
Raleigh 
Charleston 
Columbia 
Greenville es 
Albany a. 

Augusta Ga. 12, S.C. 6 18 
Atlanta Ga. 56, Ala. 2,S.C.1 59 


Wis. 

Wis. 10, Mich. 9 

lowa 7, Wil. 1 

Cedar Rapids 

Davenport-Clinton 
Moline-Rock Island 

Dubuque 

Ottumwa 


lowa 


lowa 5, ill. 1 
lowa 8, Wis. 1 
lowa 


PAQQAAAA AAD: 


ovvvzzz2 222 


Waterloo 
Duluth 
Sioux Falls 


lowa 
Minn. 
Ss. D. 


ny 
ono 


[Figures also combined under Chicago No. 72. 
Continued on Page 24. 


1939 RETAIL SALES BY STATES 


~~ — Recsenth f i 
| ? y a aurce: Sales Management Research Department 3 a 
} 1/4 ‘hing ( 4 
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\ 2448 
is ALIF. " KY 1.2670 
3272 66 On DC MD 
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1.4311 VA 
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MO 6763 1.4134 
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3660 : 
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NMI COLO KAN TEX 1.4257 452 9208 
=n 6531 1.2620 41644 FLA 
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Sake Managimirl 


@ Here is a study that is exploding accepted 
notions of where and what the Farm 
Market really is. 


It is based upon the simple theory that 
whatever kind of people dominate a given 
market area also dominate that market 
area’s retail trade. Retailers must cater 
to the whims and wishes of that dominat- 
ing group or close up shop. 

On this basis thousands of families 
usually classified as farm really belong to 
urban markets. 


And, conversely, thousands of families 
usually classified as urban are dominated 
trade-wise by a heavy, surrounding farm 
population. 


This study by Capper’s Farmer repre- 
sents one of the first attempts ever made 


to establish the basic facts in this situ- 
ation ...andto... 


(1) locate the Farm-Dominated Mass 
Market and the Urban-Dominat- 
ed Mass Market on a national 
basis 

(2) measure the sales potentials of 
the Farm-Dominated Mass Mar- 
ket 

(3) examine the retail facilities which 
are dominated by farm family 
trade. 


If you are interested in selling anything 
you will be interested in this study. If you 
have not already seen it ask to have a 
Capper’s Representative show it to you. 


He’ll be glad to. 


no obligation. 


. . and of course there is 


(dpper's farmer 


TOPEKA, KANSAS 


APRIL 10, 


1940 


Major 


Columbus 
Macon 
Savannah 
Jacksonville 
Miami 


Pensacola 
Tampa 

St. Petersburg 
Evansville 
Paducah 


Lexington 
Louisville 
Bristol 


Knoxville 
Nashville 


Chattanooga 
Memphis 


Jackson 
Meridian 
Vicksburg 


Birmingham 
Gadsden 
Montgomery 
Fort Smith 
Little Rock 


Oklahoma City 
Tulsa 

Dallas 
Texarkana 
Waco 


Amarillo 
Wichita Falls 
Fort Worth 
Beaumont 
Houston 


Trading Areas and Their 


Continued from Page 22. 


No. 
of 


National 
Buying 


Counties Power % 


a. 
. 8, Ky. 3, Il. 7 
. 8, Wt. 1 


. 48, Ind. 4 
. 3, Tenn. 5, 
N.C. 4 


Tenn, 


Tenn. 10, Ala. 2, Ga.4 

Tenn. 20, Ky. 1, Ark. 
10, Miss. 42 

Miss. 

Miss. 12, Ala. 2 

Miss. 1, La. 1 


Ala. 
Ala. 
Ala. 18, Ga. 2 
Ark. 9, Okla 2 
Ark. 


Okla. 
Okla. 
Texas 
Texas 
Texas 


Texas 
Texas 
Texas 
Texas 6, La. 3 
Texas 


‘Figures also combined under Tampa No. 134. 


. C. 1 
Tenn. 21, Ky. 3, Va. 4 
3 


1939 PER FARM 


CASH 


City 


Austin 

San Antonio 
Mobile 
Natchez 
New Orleans 


Shreveport 
Billings 

Butte 

Great Falls 
Salt Lake City 


Denver 


Albuquerque 
El Paso 


Seattle 
Spokane 


Boise 
Portland 
Reno 
Fresno 
Stockton 


Sacramento 
San Francisco 
Oakland 

Los Angeles 
Phoenix 


Tucson 
San Diego 


Buying Power 


Texas 

Texas 

Ala. 6, Miss. 4 
Miss. 2, La. 2 
La. 33, Miss. 12 


| La. 25, Ark. 1 


Mont. 18, Wyo. 1 
Mort.. . 


Mort... 
Utah 25, Nev. 3, 
Wyo. 2, Ida. 21 


Colo. 63, Wyo. 21, 
Kan. 2, Nebr. 1, 
N. M. 6, Okla. 1, 
Texas 1,S.D.1, 
Utah 4 

N.M. 

Texas 9, Ariz. 2, 
N. M. 11 

Wash. 

Wash. 15, Ida. 10, 
Mont. 4 


ida. 13, Ore. 1 
Ore. 35, Wash. 6 
Nev. 

Cal. 

Cal. 


Cal. 
Cal. 
Cal. 
Cal. 9, Ariz. 2, Nev. 1 
Ariz. 


Ariz. 
Cal. 


xFigures also combined under San Francisco No. 183. 


No. 
of 


National 
Buying 
Counties Power % 


INCOME FROM FARMING 


(BASED ON NUMBER OF FARMS, 1935) 
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SOMEONE OUGHT 
TO TELL HIM ’BOUT 
THE REALLY 


VITAL SPOTS 


Why chuck your shots at random? 
Here are 15 VITAL SPOTS! 


Want to hit profits “on the button”? Then, 
use these 15 vital spots, these 15 stations com- 
pletely programmed by NBC. Their spot and 
local sales volume for January 1940 was up 
31% over that for January 1939. That's an 
indication of the kind of job they do for 
advertisers. Use one or use all and you'll see 
the proof in profits for yourself. For these are 
the vital—the payoff spots. 


NATIONAL BROADCASTING COMPANY 


A Radio Corporation of America Service 


APRIL 10, 1940 


PER CENT 


(VALUE OF MANUFACTURED PRODUCTS) 


- RELATIVE IMPORTANCE OF STAT 
IN INDUSTRY AND FARMING, 193 


NDUSTRY 


FARMING 


(CASH INCOME AND GOVERNMENT PAYMENTS) 


DIST. OF am 00 


NEVADA 03 ARIZONA 
NEW MEXICO 03 DELAWARE 
NORTH DAKOTA 08 ARKANSAS 
100 WYOMING 08 MONTANA 
T SOUTH DAKOTA, | 11 MISSISSIPPI 
12 UTAH 
-— DANO 17) =4—— — FLorIDa 
VERMONT 18) =3——coLor 
2 ————~ NEW HAMPSHIRE 
NEBRASKA 
MAINE 
OKLAHOMA 
>~s00m “CAROLINA 
pa = “SS west VIRGINIA 
90 + ~~ RODE, IS D o— KENTUCKY 
K 35 
A 
in 
GEORGIA 1.17 
\OWA 117 
TENNESSEE 117 
VIRGINIA 150 
MINNESOTA 154 
80 — MARYLAND 181 
CONNECTICUT 2.08 
NORTH CAROLINA 2.28 
MISSOURI 2.48 
td TEXAS 260 
WISCONSIN 292 
INDIANA an 
oo a! MASSACHUSETTS 432 
. 
CALIFORNIA 478 
NEW JERSEY 5.36 
50 — 
OHIO 8.40 
40 4 
MICHIGAN = / 8.72 
30 
ILLINOIS 8.74 
20 
PENNSYLVANIA 993 
10 
NEW YORK 12.04 


Source: Census of Manufacturers, 1937 


0 
oo ~~. NEW HAMPSHIRE 3S 
mr 
= VE 44 
=————> WEST VIRGINIA AP 
—~> UTAH 55 — 
= connecticut 7 
<—xiwe MEXICO 536-4 
WYOMING >] 
MARYLAND ~ 38 Sawn y oa 
MONTANA 1.02 MAINE — 
NEW JERSEY 104 MASSACHUSETTS 7s — 
SOUTH DAKOTA 118 oi 
SOUTH CAROLINA 119 
IDAHO 127 
NORTH DAKOTA 1.36 
VIRGINIA 1.42 
LOUISIANA 1.47 
OREGON 1.47 ' 
ALABAMA 1.54 
ac 
TENNESSEE 1.58 
ARKANSAS 159 | 
7 
FLORIDA 1.60 
COLORADO 168 
GEORGIA 1.77 
KENTUCKY 186 
70 
MISSISSIPPI 1.93 
WASHINGTON 1.93 
OKLAHOMA 2.18 
MICHIGAN 2.83 
NEBRASKA 2.90 — 60 
NORTH CAROLINA 3112 
PENNSYLVANIA 3:18 
MISSOURI 3.27 
: - 50 
INDIANA 3.45 
4 
NEW YORK 3.60 
WISCONSIN 3.82 | 40 
KANSAS 3.94 
OHIO 3.95 
30 
MINNESOTA 413 
ILLINOIS 6.00 
20 
IOWA 6.00 
TEXAS 6.26 
a) 
CALIFORNIA 7.59 
: r) 
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Source: Department of Agriculture, 1937 


PER CENT 


PER CENT 


RELATIVE STANDING OF LEADING 
MAGAZINES, 1939 


IN NUMBER OF FOOD PRODUCTS IN EXPENDITURES OF FOOD AD- 
ADVERTISED ig VERTISERS PER 1,000 CIRCULATION 


Good Housekeeping 132 

New Yorker $1,265 
The Family Circle 114 

Saturday Evening Post $1,093 
Woman's Home Companion 92 \ 

? 

Good Housekeeping $954 
McCall's 88 

Life $686 
Ladies’ Home Journal 87 

The Family Circle $594 
New Yorker 86 

Ladies’ Home Journal $593 
Saturday Evening Post 86 

McCall's $592 
Life 70 

Woman's Home Companion $567 
Physical Culture 63 

Time $558 
Woman's Day 6] 

Collier's $470 
American Weekly 59 

. c ts’ M i 431 

Collies's 52 Parents’ Magazine $ 
Parents’ Magazine 51 Harper's Bazcor $420 
This Week 47 True Story $303 

Vogue $30! 
True Story 47 

Better Homes & Gardens $299 
Better Homes & Gardens cry 

American Weekly $272 
Sunset cr) Sunset $249 

Holl ' 
American Home 42 —* $236 

American Home $233 
Time * 38 Liberty $206 
Household 32 This Week $193 


Source: Publishers’ Information Bureau, 1939 Source: Publishers’ Information Bureau, 1939 


THE FAMILY CIRCLE MAGAZINE CARRIES MORE PAGES OF FOOD ADVERTISING, YEAR AFTER 
YEAR, THAN ANY OTHER MAGAZINE. 


(ADYT.) 


Eff. Buying Income Per Family — 


. e e CITY-STATE COUNTY ING IN- in 
the 100,000 Gr fCity-Count nom 
1e ' sroup of City-Counties ren 
i FAMILY 
This listing is confined to counties whose city-zone (new spaper-carrier limit) Omaha, Neb. ren $2,785 - 
population exceeds 100,000. Excluded are 18 suburbs of larger cities. The Passaic, N. J. Passaic 2,351 93 
ae . “Ye s : ; 7 ¢ war 1039 A Paterson, N. J. Passaic 2,351 93 
dollar figures on Effective Buying Income per family for the year 1939 are Pawtucket, R. 1....| Providence 2'974 34 
. RES a ee aaa + ed ihe Peoria, Ill. Peoria 2,853 50 
SALES MANAGEMENT'S estimates and cover the complete county. Philadelphia, Pa..| Philadelphia 2881 a7 
Pittsburgh, Pa. Allegheny 3,020 30 
Portland, Ore. Multnomah 2,819 52 
EFFEC- EFFEC- Providence, R. |. Providence 2,974 34 
TIVEBUY- Rank TIVEBUY- Rank Reading, Pa. Berks 2,806 54 
CITY-STATE COUNTY ING IN- in CITY-STATE COUNTY ING IN- in 
COME Group COME Group Richmond, Va. Henrico 2,995 31 
PER PER Rochester, N. Y. Monroe 2,776 58 
FAMILY FAMILY Rockford, Ill. Winnebago 2,273 96 
Sacramento, Cal. Sacramento 3,339 12 
Fort Wayne, Ind. Allen $2,657 70 St. Louis, Mo. 3,293 17 
Akron, O Summit $2,679 67 Fort Worth, Texas . Tarrant 3,349 10 St. Paul, Minn. Ramsey 3,642 4 
Albany, N. Y Albany 3,318 14 Gary, Ind. Lake 2,501 86 Salt Lake City, Utah Salt Lake 2,917 41 
Atlanta, Ga DeKalb-Fulton 2,970 36 Grand Rapids, Mich Kent 2,535 83 San Antonio, Tex. Bexar 2,756 61 
Atlantic City, N. J..| Atlantic 2,809 53 Harrisburg, Pa. Dauphin 2,765 60 San Diego, Cal. San Diego 2,890 45 
Baltimore, Md. Baltimore 2,947 38 Hartford, Conn. Hartford 3,188 20 San Francisco, Cal..| San Francisco 3,358 9 
Binghamton, N. Y..| Broome 2,613 73 Houston, Texas Harris 3,300 15 
Birmingham, Ala. Jefferson 1,819 102 Indianapolis, Ind. Marion 2,924 40 Scranton, Pa. Lackawanna 2,605 76 
Boston, Mass. Suffolk 3,757 2 Jacksonville, Fla. Duval 2,901 44 Schenectady, N. Y... Schenectady 2,879 48 
Bridgeport, Conn. Fairfield 3,134 22 Johnstown, Pa. Cambria 1,907 101 Seattle, Wash. King 2,905 42 
Buffalo, N. Y Erie 2,669 68 South Bend, Ind. St. Joseph 2,374 92 
Kansas City, Mo. Jackson 3,107 23 Spokane, Wash. Spokane 3,075 26 
Camden, N. J Camden 2,059 99 Knoxville, Youn. Knox 2,388 90 Springfield, Mass... Hampden 2,717 65 
Canton, O. Stark 2,316 95 Little Rock, Ark. Pulaski 2,205 98 Syracuse, N. Y. Onondaga 2,610 74 
Chattanooga, Tenn... Hamilton 2,536 82 Los Angeles, Cal. Los Angeles 3,039 27 Tacoma, Wash. Pierce 2,384 91 
Chicago, Ill. Cook 2,883 46 Louisville, Ky. Jefferson 2,928 39 Tampa, Fla. Hillsborough 1,963 100 
Cincinnati, O. Hamilton 2,903 43 Lowell, Mass. Middlesex 3,198 19 Toledo, O. Lucas 2,664 69 
Cleveland, O. Cuyahoga 3,023 29 Lynn, Mass. Essex 2,767 59 
Columbus, O. Franklin 2,608 75 emphis, Tenn. Shelby 2,734 63 Trenton, N. J. Mercer 2,835 51 
Dallas, Texas Dallas 3,597 6 Miami, Fla. Dade 3,330 13 Troy, N. Y. Rensselaer 2,551 80 
Davenport, lowa Scott 3,260 18 Milwaukee, Wis. Milwaukee 2,977 33 Tulsa, Okla. Tulsa 2,857 49 
Dayton, O. Montgomery 2,685 66 Utica, N. Y. Oneida 2,560 78 
Minneapolis, Minn. Hennepin 3,611 5 Washington, D.C. 4,556 1 
Denver, Colo. Denver 2,780 57 Nashville, Tenn. Davidson 2,950 37 Waterbury, Conn. New Haven. 3,099 24 
Des Moines, lowa | Polk 3,524 7 Newark, N. J. Essex 3,341 11 Wichita, Kans. Sedgwick 2,633 72 
Detroit, Mich. Wayne 3,298 16 New Bedford, Mass.) Bristol 2,530 84 Wilkes-Barre, Pa. . Luzerne y 89 
Duluth, Minn. St. Louis 3,175 21 New Haven, Conn. New Haven 3,099 24 Wilmington, Del. New Castle 2,978 32 
Elizabeth, N. J. Union 3,027 28 New Orleans, La. | Orleans 2,563 77 Worcester, Mass. Worcester 2,486 87 
El Paso, Texas El Paso 2,271 | 97 New York, N. Y. 5 Counties 3,708 3 
Erie, Pa. Erie 2,552 | 79 Norfolk, Va. Norfolk 2,653 71 r Yonkers, N.Y. Westchester 3,394 8 
Evansville, Ind. Vanderburg 2,417 88 Oakland, Cal. Alameda 2,719 64 Youngstown, O. Mahoning- 
Fall River, Mass. Bristol 2,530 84 Oklahoma City, Trumbull 2,798 55 
Flint, Mich. Genesee 2,545 81 Okla. Oklahoma 2.753 62 — ae imate 


1939 RETAIL SALES 
PER FAMILY 


LEGEND 


1099 OR UNDER 


1100 — 1324 
U.S.A. AVERAGE $1.325 


1599 


Source: Sales Management Research Department 


LEADING GROCERIES AND 


RETAIL 


including Department Store Groceries 


A & P Stores 
Boston Store 
Central Food Stores 


Fair Store 

tGarden Products Co. 
Goldblatt’s 

tHarding’s Markets. John P. 
Hiliman’s 


GROCERY PRODUCTS ADVERTISED IN THE CHICAGO DAILY 


Jewel Food Stores, Inc. 
Kroger Consumers 

Midwest Stores 

National Tea Co. Food Stores 
North Town Markets 


NEWS DURING 


Stop & Shop 

Thrifty Markets 
tWeigel & Co., John 
Wieboldt’s 


1939 


GENERAL 
Baking Products 


Airy Fairy Cake Flour 

Bisquick 

Butter-Nut Bread 

Calumet Baking Powder— 
Swansdown Cake Flour 

Ceresota Flour 

tElam’s Cracked Wheat 

tElam's Pancake Waffle Flours 

tElam’s Whole Cornmeal 

tElam’s Whole Wheat Flour 

tElam’s Whole Wheat Rusk 
Flako Pie Crust 

Flakorn Corn Muffin Mix 
Hekman’s Dutch Tea Rusk & 
Ready Toast 

tjelke’s Good Luck Ready-Mixed 
Pie Crust 

tk. A. Corn Muffin Mix 
Loose-Wiles Biscuit Co. 
National Biscuit Co. Crackers 
Pillsbury’s Flour 

Pillsbury’s Pancake Flour 

Silvercup Bread 

Ward’s Bread 

Wonder Bread 


Beverages 


Beech-Nut Coffee 

Hills Bros. Coffee 

Holleb’s Coffee 

Lipton’s Tea 

Maxwell House Coffee 
McLaughlin’s Manor House Coffee 
tMotor Club Coffee 

Pan American Coffee Bureau 
Richelieu Coffee 

Salada Tea 

Sanka Coffee 

Savoy Coffee 

Stewarts Coffee 

Stewarts Tea 

Tea Market Expansion Bureau 
Webb’s Coffee, T. J. 
Dad’s Root Beer 

Dynell Water 

tHydrox Beverages 
tHydrox Sparkling Water 
Mountain Valley Water 
Pepsi-Cola 

Royal Crown Cola 

7_Up 

Welch’s Grape juice 
+Crystal Brand Apple tuice 
Dole Pineapple Juice 
Droste’s Cocoa 

Heinz Tomato Juice 
Holleb’s Apple Juice 
Hollebs’ Tomato Juice 
Horlick’s Malted Milk 
tKazol 

Kool Aid 

Nestle’s Cocoa 

Ovaltine 

*Richelieu Fruit Juices 
tSunsweet Prune Juice 
tTexsun Grapefruit Juice 
tV-8-Cocktail 


Cereals and Breakfast 
Foods 


Corn Kix 

Cubs 

tElam’s Cracked Wheat 
tElam’s Dex 

Gerber’s Cereal Food 
Grape Nuts Cereals 
Grape Nuts Flakes 
Huskies 

Kellogg’s All Bran 
Kellogg's Corn Flakes 
Kellogg’s Pep 

Kellogg’s Rice Krispies 
Post's Bran Flakes 
Post Toasties 

Quaker Little Kurnels 
Quaker Oats 

Quaker Cereals 
Quaker Oats Cereals—Hot 
Shredded Ralston 
Shredded Wheat 
Wheaties 


Condiments 


TBell’s Seasoning 

Bigham’s Corn Relish 

C & H Cane Sugar 

Domino Sugar 

Dr. Price’s Vanilla Extract 

Gravy Master 

tGulden’s Mustard 

Heinz Catsup 

Heinz Pickles 

Heinz Vinegars 

tielke’s Good Luck Salad 
Dressing 

Kitchen Bouquet 

Lake Shore Honey 

Mazola Oil 

tRichelieu Pickles 

Snider’s Catsup 

Snider’s Chili Sauce 

Snider’s Condiments 

*Sunny Cane Sugar 
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Dairy Products 
+Borden's »- Cheeses 

tBorden’s Cocktail Spreads 
Borden’s Eagle Brand Magic Milk 
Borden’s Milk 


Laundry Soaps & Cleansers 


+Absorene 

American Family Flakes 
American Family Soap 
American Family Soap Prods. 


Mrs. Chicago 
last year spent Three Hundred 
and Fifty Million Dollars for 
groceries . . . $665.90 every 
minute of every day! 

this tre- 
market. 


To reach and win 


mendous primary 
profitably, most national gro- 
cery advertisers turned to 
newspapers. 


By far the first choice was 


“Chicago's HOME  News- 
paper.” Powerful in the 
known response of its great 


family audience, The Chicago 
Daily News was awarded 262 
of the 346 accounts carried in 


all Chicago newspapers. And 
67 of these accounts were 


awarded to it exclusively. 

7 7 7 
A Three Hundred and Fifty 
Million Dollar market for any- 


thing .. . anywhere . is too 


much to be overlooked. So is 
an advertising medium that 
holds the key to such a 


market. 
themselves have 
this 


the least cost, in 


Advertisers 


shown how market can 
be sold at 
the least time. 

The Chicago Daily News has 
been the consistent choice of 


food 


and in 1939 it again carried 


advertisers for years: 
more General Grocery Adver- 


tising than any other news- 
paper, not just in Chicago but 
in the entire United States 

morning, evening or Sunday.* 
More than 1,000,000 persons in 
over 450,000 families read The 


Daily 


families in every section of the 


Chicago News ... 
city and suburbs . . . families 
with the power, if they choose. 
to buy your product. 


*Source: Media Records, Inc. 


THE CHICAGO 


DAILY NEWS 


Chicago’s HOME Newspaper 


With the Most Valuable 
Cireulation in the City 
DAILY NEWS PLAZA 
400 West Madison Street 


NEW YORK OFFICE 
9 Rockefeller Plaza 


DETROIT OFFICE 
4-119 General Motors Building 


SAN FRANCISCO OFFICE 
Hobart Building 


Borden's Products 
Borden-Wieland Co 

Bowman's Buttermilk 
Bowman's Cottage Cheese 
Bowman's Milk 

Frivz 

tCircle ‘“‘E’’ Grated Cheese 
Goldenrod tice Cream 
Gold-N-Rich Cheese 

Hydrox ice Cream 

tland O'Lakes Sweet Cream Butter 
Meadowmoor Dairies, Inc., Milk 
Milk Foundation, Inc. 

Milnut 

Pabst-ett Cheese 

Wanzer’s Milk 

*“Yami'’ Yogurt 


Disinfectants & Exterminators 


Black Flag Lysol 
tj. O. Exterminators Terro 


Bab-0O 

Bon Ami 

Bowlene 

Brillo 

Chick-Chick Magic Wand 
Chipso 

Climalene 

+Climalene Co., Prods. 
Clorox 

Dreft 

*Du Pont Duco Polish 
tDu Pont Speedy Wax 
Fleecy White 

Griffin All White Shoe Polish 
H & H Cleaner 

tH, R. H. 

Ivory Flakes 

Juno Cleaner 

+Kutol Wallpaper Cleaner 
La France & Satina 
Lever Bros. Prods. 


Linco 

Lux Flakes 

Mufti 

Oakite 

Old Dutch Cleanser 
Oxydol 

tP & G White Soap 
Quick Elastic Starch 
Rex 

Rinso 

tRoyal Lemon Cleanser 
Shinola Shoe Polish 
Simoniz 
ts, S. Pads 
Sofwash 
Sunbrite Cleanser 

Super Suds Concentrated 
Tintex 

W hitex 


Meats, Fish & Poultry 
Armour Meat Prods. 
Broadcast Brand Prods, 
Broadcast Corned Beef Hash 
College Inn Chicken A La King 
tGorton’s Codfish 
+Gorton’s Sea Foods 
tGorton’s Codfish Cakes 
Holleb’s Canned Fish 
Hormel Meat Prods. 
Mickelberry’s Sausage 
tRichelieu Sea Foods 
tSakura-Musume Crab Meat 
Savoy Salmon 
Swift’s Meat Prods. 
Three Diamond Crab Meat 
Wilson’s Meat Prods. 


Miscellaneous Groceries 

tBeech-Nut Prods. 

Bird’s Eye Frosted Foods 

Calavo Growers of Calif. 

California Prune Industry 

Campbell’s Soups 

Canned Pea Marketing 
Co-operative 

College Inn Chili Con Carne 

College Inn Rice Dinner 

College inn Soups 

College Inn Spaghetti 

Crisce 

tDel Monte Fruits 

Del Monte Prods. 

Dr. Price’s Pure Food Coloring 

Eatmor Cranberries 

tElam'’s Whole Grain Prods. 

Florida Citrus Commission 

Florida Grapefruit 

Florida Oranges 

Florida Tangerines 

Fould’s Prods. 

Franco-American Spaghetti 

Gebhardt’s Chili Con Carne 

tGeneral Foods Prods. 

General Mills, Inc. 

Georgia-Carolina Peaches 

Gerber’s Strained Baby Foods 

tHartley’s Marmalade 

Hawaiian Pineapple 

Heinz Beans 

Heinz Junior Foods 

Heinz Prods. 

Heinz Soups 

Heinz Spaghetti 

Heinz Strained Foods 

Holleb’s Canned Foods 

Holleb’s Canned Fruits 
Holleb’s Canned Vegetables 
Holleb’s Cranberry Sauce 
Holleb’s Golden Pumpkin 
tidaho Potatoes 

tidaho Onions 

Jell-O Puddings 

Knox Gelatine 

Kosto 

Kraft Dinner 

Kre-Mel Dessert 

tMascot Food Prods. Co. 
Minnesota Valley Canning Co., 
Prods. 

Minute Tapioca 

Mrs. Klein’s Prods. 

tNone Such Canned Vegetables 
tOcean Spray Cranberry Sauce 
Peanut Crunch Peanut Butter 
tPeter Pan Canned Vegetables 
tPeter Pan Peanut Butter 
tQuick Soup 

tRichelieu Canned Fruits 
tRichelieu Canned Vegetables 
Richelieu Foods 

tRicheliew Peanut Butter 
tRichelieu Preserves 

tSavoy Canned Fruits 

Savoy Canned Vegetables 
Silver Skillet Prods. 

Snider Prods. 

Spry 

tSteero Bouillon Cubes 
Sunkist Lemons 

Sunkist Oranges 

+Sunsweet Prunes 

tTexsun and Tex-Maid Grapefruit 
+Trix Corn Bubbles 
¢Tru-Blu-Berries 

tWelch’s Prods. 

Wilson’s Pure Lard 
¢INDICATES APPEARED EX- 
CLUSIVELY IN THE CHICAGO 


DAILY NEWS 
[29] 


Kff. Buy. Inc. Per White Family— oon 


TIVE BUY- 


ING IN- Rank 
| 1 O00 O00 f C bd as C bd CITY-STATE COUNTY COME in 
the 9 Groupo ity-Lounties ine |o™ 
FAMILY 
his listing is confined to counties whose city-zone (newspaper-carrier limit) Oakland, Cal. Alameda $2,790 | 66 
. , : +4: Oklahoma City, Okia.. Oklahoma 2,884 60 
population exceeds 100,000. Excluded are 18 suburbs of larger cities. Omaha, Neb. Douglas 2876 81 
The a - , tiow a . > me ise  * — 0 2C Passaic, N. J. Passaic 2,376 96 
The dollar figure s of Effective Buying Income per white family for the year 1939 | Fee Ny. ea 2378 | 96 
are SALES MANAGEMENT’S estimates and cover the complete county. Pawtucket, R. I. Providence 2,999 49 
. ' Peoria, Il. Peoria 2,887 59 
Philadelphia, Pa. Philadelphia 3,077 44 
Pittsburgh, Pa. Allegheny 3.131 38 
EFFEC- EFFEC- Portland, Ore. Multnomah 2,841 64 
TIVE BUY- TIVE BUY- Providence, R. |. Providence 2,999 49 
ING IN- Rank ING IN- Rank Reading, Pa. Berks 2,821 65 
CITY-STATE COUNTY COME in CITY-STATE COUNTY COME in 
PER Group PER Group Richmond, Va. Henrico 3,586 14 
WHITE WHITE Rochester, N. Y. Monroe 2,787 67 
FAMILY FAMILY Rockford, Ill. Winnebago 2,288 99 
: - : - Sacramento, Cal. Sacramento 3,518 16 
Akron, O. Summit $2,732 72 Flint, Mich. Genesee $2,588 82 St. Louis, Mo. 3,686 7 
Albany, N. Y. Albany 3,344 26 Fort Wayne, Ind. Allen 2,681 78 St. Paul, Minn. Ramsey 3,680 8 
Atlanta, Ga. DeKalb-Fulton 3,580 15 Fort Worth, Texas Tarrant 3,661 10 Salt Lake City, Utah | Salt Lake 2,945 55 
Atlantic City, N. J. Atlantic 3,077 44 Gary, Ind. Lake 2,685 76 San Antonio , Texas Bexar 3,474 18 
Baltimore, Mid. Baltimore 3,239 28 Grand Rapids, Mich... Kent 2,553 87 San Diego, Cal. San Diego 3,027 48 
Binghamton, N. Y Broome 2,621 80 Harrisburg, Pa. Dauphin 2,864 62 San Francisco, Cal. San Francisco. 3,445 21 
Birmingham, Ala. Jefferson 2,388 95 Hartford, Conn. Hartford 3,226 29 
Boston, Mass. Suffolk 3,821 4 Houston, Texas Harris 3,850 3 Scranton, Pa. Lackawanna 2,610 | 81 
Bridgeport, Conn. Fairfield 3,173 35 Indianapolis, Ind. Marion 3,111 | 41 Schenectady, N. Y. Schenectady 2,888 58 
Buffalo, N. Y. Erie 2,704 75 Jacksonville, Fla. Duval 3,607 12 Seattle, Wash. King 2,954 53 
Johnstown, Pa. Cambria 1,922 | 102 South Bend, Ind. St. Joseph 2,403 94 
Camden, N. J. Camden 2,139 101 Spokane, Wash. Spokane 3,089 | 43 
Canton, O. Stark 2,351 98 |, Kansas City, Mo. Jackson 3,290 26 Springfield, Mass. Hampden 2,736 71 
Chattanooga, Tenn. Hamilton 2,950 54 || Knoxville, Tenn. Knox 2,582 83 Syracuse, N. Y. Onondaga 2,625 79 
Chicago, Ill. Cook 2,991 52 | Little Rock, Ark. Pulaski 2,684 77 Tacoma, Wash. Pierce 2,411 | 93 
Cincinnati, O. Hamilton 3,062 46 Los Angeles, Cal. Los Angeles 3,189 32 Tampa, Fla Hillsborough. 2,206 | 100 
Cleveland, O. Cuyahoga 3,131 38 Louisville, Ky. Jefferson 3,223 30 Toledo, O Lucas 2,723 73 
, Columbus, O. Franklin 2,753 70 |, Lowell, Mass. Middlesex 3,218 | 31 
Dallas, Texas Dallas 3,984 2 Lynn, Mass. Essex 2,775 69 Trenton, N. J. Mercer 2,930 | 56 
Davenport, lowa Scott 3,288 27 emphis, Tenn. Shelby 3,674 9 Troy, N. Y. Rensselaer... 2,561 , 86 
Dayton, O. Montgomery 2,787 67 Miami, Fila. Dade 3,728 6 Tulsa, Okla. Tulsa 3,044 | 47 
Milwaukee, Wis. Milwaukee 2,998 51 Utica, N. Y.. Oneida 2,567 84 
Denver, Colo. Denver 2,855 63 Washington, D. C. 5,274 1 
Des Moines, lowa Polk 3,600 13 Minneapolis Minn....| Hennepin. 3,633 11 |, Waterbury, Conn. New Haven 3,137 36 
Detroit, Mich. Wayne 3,428 22 Nashville, Tenn... . Davidson 3,449 20 | Wichita Kans. Sedgwick 2,707 74 
Duluth, Minn. | St. Louis 3,185 33 || Newark, N. J. Essex 3,482 17 | Wilkes-Barre, Pa. Luzerne e 2,411 | 92 
Elizabeth, N. J. | Union 3,126 40 || New Bedford, Mass... Bristol 2,551 89 Wilmington, Del. New Castle. 3,185 33 
El Paso, Texas El Paso 3,327 25 New Haven, Conn. New Haven 3 137 36 Worcester, Mass. Worcester. 2,492 91 
Erie, Pa. Erie 2,563 85 New Orleans, La. Orleans 3,109 42 Yonkers, N. Y. Westchester. 3,467 19 
Evansville, ind. Vanderburg .. 2,512 90 New York, N. Y. 5 Counties 3,809 | 5 Youngstown, O. | Mahoning- 
Fall River, Mass. Bristol | 2,551 | 88 || Norfolk, Va. _| Norfolk | 3,306 | 23 | Trumbull 2,902 57 


1939 NEW PASSENGER CAR SALES 
PER 1000 FAMILIES 


U.S.A. AVERAGE 84 


AND OVER 


- 
Polk and Company exclusive 
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7? 


SEBS 
SIT 


fs 


KAO Ses 


LO 


], Flat heeled, smudgy 

crepe sole shoes come 
galumping into LIFE... 
1,800,000 women-to-be 
become adolescent each 


2, Skirts down (a bare 

trifle)...legs trimmer 
... which Joe Cooley, bas- 
ketball captain notices... 
but she doesn’t notice Joe 
too much...Clark Gable, 
YES! 


T~ 


OME 
Aen 


3, She bought lipsticks, 

mascara, the smartest 
frocks and gadgets she 
could afford...while she 
studied domestic science, 
dressmaking...and it 
was Joe, not Clark, who 
met her at the altar. 


4, A mother, she’s still a 

born romanticist...she 
still loves to dance...un- 
willing to settle down to 
being a housewife... yef 
she HAS to be a house- 
wife—see what we mean? 


year. 


Are you there while they 
become CUSTOMERS? 


Fawcett Women’s Group offers the largest single unit of young women’s circulation 


—with the largest ““on demand” sale—at the lowest rate of all women’s media.* 
* Based on Publishers’ Statements to A.B.C. for last 6 months of 1939 


FAWCETT WOMEN’S GROUP 


TRUE CONFESSIONS 
ROMANTIC STORY 


FAWCETT PUBLICATIONS 


NEW YORK 4 


CHICAGO ° 


HOLLYWOOD 


MOTION PICTURE 
MOVIE STORY 


. LOS ANGELES 


SCREEN LIFE 
HOLLYWOOD 


° INC 


e SAN FRANCiSCO 
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1939 Effective Buying Income— 
the 100,000 Group of City-Counties CITY.STATE COUNTY 


This listing is confined to counties whose city-zone (newspaper-carrier limit) 
eM, ¢ s Mn Omaha, Neb. Douglas $165,251 
population exceeds 100,000. Excluded are 18 suburbs of larger cities. The Passaic. N. J. Passaic 176.453 


Effective Buying Income figures in dollars are SALES MANAGEMENT'S estimates roaring hg + Ls pr 
and cover the complete county. Peoria, Ill. Peoria 100,398 
Philadelphia, Pa. Philadelphia ,321.260 
Pittsburgh, Pa. Allegheny 942,719 
Portland, Ore. Multnomah 273,738 
EFFEC- Providence, R. |. Providence 384,048 
TIVE Reading, Pa. Berks 159,814 
BUYING 
CITY-STATE COUNTY INCOME i CITY-STATE COUNTY Richmond, Va. Henrico 154,220 
1939 Rochester, N. Y. Monroe 296,551 
000 Rockford, Ill. Winnebago 68,511 
omitted omitted Sacramento, Cal. Sacramento 119,859 
St. Louis, Mo. 707,507 
Akron, O. Summit $226,078 Fort Wayne, Ind. Allen $96,690 St. Paul, Minn. Ramsey 259,449 
Albany, N. ¥ Albany 184,780 Fort Worth, Texas Tarrant 171,611 Salt Lake City, Utah Salt Lake 134,589 
Atlanta, Ga DeKalb-Fulton 279,164 Gary, Ind. 149,265 San Antonio, Texas Bexar 189,809 
Atiantic City, N. J. Atlantic 90,123 Grand Rapids, Mich. 155,366 San Diego, Cal. San Diego 183,137 
Baltimore, Md. Baltimore 651,772 Harrisburg, Pa. 114,200 San Francisco, Cal. San Francisco. 599,746 
Binghamton, N. Y Broome 94,948 Hartford, Conn. Hartford 321,702 
Birmingham, Ala. Jefferson 190,760 Houston, Texas Harris 301,689 Scranton, Pa. Lackawanna 173,745 
Boston, Mass. Suffolk 756,517 Indianapolis, Ind. Marion 330,478 Schenectady, N. Y. Schenectady 
Bridgeport, Conn. Fairfield 295,226 Jacksonville, Fla. Duval 113,118 Seattie, Wash. King 
Buffalo, N. Y Erie 492,542 Johnstown, Pa. Cambria 80,142 South Bend, Ind. St. Joseph 
Spokane, Wash. Spokane 
Camden, N. J Camden 126,429 Kansas City, Mo. Jackson 394,248 Springfield, Mass. Hampden 
Canton, O. Stark 127,349 Knoxville, Tenn. Knox 83,200 Syracuse, N. Y. Onondaga 
Chattanooga, Tenn Hamilton 96,159 Little Rock, Ark. Pulaski 74,216 Tacoma, Wash. Pierce 
Chicago, Ill Cook 2,851,529 Los Angeles, Cal. Los Angeles 983,771 Tampa, Fla. Hillsborough 
Cincinnati, O. Hamilton 458 466 Louisville, Ky. Jefferson 264,759 Toledo, O. Lucas 
Cleveland, O Cuyahoga 906,882 Lowell, Mass. Middlesex 717,274 
Columbus, O Franklin 243,549 Lynn, Mass. Essex 342,894 Trenton, N. J. Mercer 
Dallas, Texas Dallas 296,896 Memphis, Tenn. Shelby 219,792 Troy, N. Y. Rensselaer. . 
Davenport, lowa Scott 67,923 Miami, Fia. Dade 133,636 Tulsa, Okla. Tulsa 
Dayton, O Montgomery 189,196 Milwaukee, Wis. Milwaukee 527,734 Utica, N. Y. Oneida 
Washington, D.C... 
Denver, Colo Denver 220,630 Minneapolis, Minn. Hennepin 469,514 Waterbury, Conn. New Haven 
Des Moines, lowa Polk 160,822 Nashville, Tenn. Davidson 157,117 Wichita, Kans. Sedgwick 
Detroit, Mich Wayne ,456,196 Newark, N. J. Essex 679,001 Wilkes-Barre, Pa. Luzerne 
Duluth, Minn. St. Louis 148,437 New Bedford, Mass.._ Bristol 222,805 Wilmington, Del. New Castle 
Elizabeth, N. J. Union 219,523 New Haven, Conn. New Haven 346,592 Worcester, Mass. Worcester 
El Paso, Texas El Paso 68,948 New Orleans, La. Orleans 286,929 
Erie, Pa. Erie 111,291 New York, N. Y. 5 Counties 6,388,856 Yonkers, N. Y. Westchester 416,237 
Evansville, Ind. Vanderburg 68,373 Norfolk, Va. Norfolk 137,286 Youngstown, O. Mahoning- 
Fall River, Mass Bristol 222,805 Oakland, Cal. Alameda 372,7€9 Trumbull 231,760 
Fliat, Mich Genesee 130,596 Oklahoma City, Okla.. Oklahoma 153,419 


omitted 
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Nobody likes Waste... 
the trash man. 

Elimination of Waste is one of the biggest rea- 
sons for the existence of industrial advertising 
executives and industrial advertising agencies. 

Are they eliminating Waste? You're mighty 
right they are! They're taking lessons from the 
men who sell to industry. They’re learning that the 
key men in industry, who sign orders for equip- 
ment and supplies, are the ones who will read 
their advertising with the least possible Waste. 

How do they make sure of reaching these 
industrial buying and specifying authorities? 
By advertising in Mill & Factory. Here’s a circu- 
lation that contains very little, if any Waste. 
For Mill & Factory's circulation list is made up 
by the men who make a living, selling industry 
— industrial distributors’ salesmen. In every 
industrial trading area, distributors pay to have 


. except Tony, 


Mill & Factory sent to the real industrial buy- 
ing and specifying authorities. They check 
frequently to be sure that shifts in personnel 
do not waste the money they pay for Mill & 
Factory —further insurance against Waste of 
your advertising dollars. 


If you're gunning for Waste, learn all about 
the Mill & Factory Method.. Conover-Mast 
Corp., 205 East 42nd Street, New York City; 
333 North Michigan Avenue, Chicago. 


Mill &  Zeciery Cuda Today's Saciiees-- Mot Yesterday’ o 
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1939 Retail Sales 


Kstimates— 


the 100,000 Group of City-Counties 


This listing is confined to counties whose city-zone (newspaper-carrier limit) 


population exceeds 100.000. 


Excluded are 18 suburbs of larger cities. 


The 


dollar figures are estimates of SALES MANAGEMENT'S research department and 


cover the complete county. 


CITY-STATE 


Akron, O. 

Albany, N. Y. 
Atlanta, Ga. 
Atlantic City, N. J. 
Baltimore, Md. 
Binghamton, N. Y. 
Birmingham, Ala. 
Boston, Mass. 
Bridgeport, Conn. 
Buffalo, N. Y. 


Camden, N. J. 
Canton, O. 
Chattanooga, Tenn. 
Chicago, iil. 
Cincinnati, O. 
Cleveland, O. 
Columbus, O. 
Dallas, Texas 
Davenport, lowa 
Dayton, O. 


Denver, Colo. 
Des Moines, lowa 
Detroit, Mich. 
Duluth, Minn. 
Elizabeth, N. J. 
E) Paso, Texas 
Erie, Pa. 
Evansville, ind. 
Fall River, Mass. 
Flint, Mich. 


COUNTY 


Summit 
Albany 
DeKalb-Fulton 
Atlantic 
Baltimore 
Broome 
Jefferson 
Suffolk 
Fairfield 

Erie 


Camden 
Stark 
Hamilton 
Cook 
Hamilton 
Cuyahoga 
Franklin 
Dallas 

Scott 
Montgomery 


Denver 
Polk 
Wayne 

St. Louis 
Union 

El Paso 
Erie 
Vanderburg 
Bristol 
Genesee 


RETAIL 
SALES 
1939 
000 


omitted) 


$132,410 
119,691 
195,197 
62,639 
386,990 
71,973 
96,670 
522,501 
172,101 
307,361 


105,757 | 


142,431 


CITY-STATE 


Fort Wayne, Ind. 
Fort Worth, Texas 
Gary, Ind 


Grand Rapids, Mich. 


Harrisburg, Pa. 
Hartford, Conn. 
Houston, Texas 
Indianapolis, Ind. 
Jacksonville, Fla. 
Johnstown, Pa. 


Kansas City, Mo. 
Knoxville, Tenn. 
Little Rock, Ark. 
Los Angeles, Cal. 
Louisville, Ky. 
Lowell, Mass. 
Lynn, Mass. 
Memphis, Tenn. 
Miami, Fia. 
Milwaukee, Wis. 


Minneapolis, Minn. 
Nashville, Tenn. 
Newark, N. J. 


New Bedford, Mass. 


New Haven, Conn. 
New Orleans, La. 
New York, N. Y. 
Norfolk, Va... .. 
Oakland, Cal. 


COUNTY 


Allen 
Tarrant 
Lake 
Kent 
Dauphin 
Hartford 
Harris 
Marion 
Duval 
Cambria 


Jackson 
Knox 
Pulaski 

Los Angeles 
Jefterson 
Middlesex 


Milwaukee 


Hennepin 
Davidson 
Essex 
Bristol 

New Haven 
Orleans 

5 Counties 
Norfolk 
Alameda 


Oklahoma City, Okla... Oklahoma 


INSURANCE 


RETAIL 
SALES 
1939 
000 


omitted) 


$57,041 


CITY-STATE 


Omaha, Neb. 
Passaic, N. J. 
Paterson, N. J. 
Pawtucket, R. |. 
Peoria, Ill. 
Philadelphia, Pa. 
Pittsburgh, Pa. 
Portiand, Ore. 
Providence, R. |. 
Reading, Pa. 


Richmond, Va. 
Rochester, N. Y. 
Rockford, Ill. 
Sacramento, Cal. 
St. Louis, Mo. 
St. Paul, Minn. 


Salt Lake City, Utah 


San Antonio, Tex. 
San Diego, Cal. 


San Francisco, Cal. 


Scranton, Pa. 


Schenectady, N. Y. 


Seattle. Wash. 
South Bend, Ind. 
Spokane, Wash. 
Springfield, Mass. 
Syracuse, N. Y. 
Tacoma, Wash. 
Tampa, Fla. 
Toledo, O. 


Trenton, N. J. 
Troy, N. Y. 
Tulsa, Okla. 
Utica, N. Y. 
Washington, D.C. 
Waterbury, Conn. 
Wichita, Kans. 
Wilkes-Barre, Pa. 
Wilmington, Del. 
Worcester, Mass. 


Yonkers, N. Y. 
Youngstown, O. 


COUNTY 


Douglas 
Passaic 
Passaic 
Providence. . 
Peoria 
Philadelphia 
Allegheny 
Multnomah 
Providence 
Berks 


Henrico 
Monroe 
Winnebago 
Sacramento 


Ramsey 

Salt Lake 
Bexar 

San Diego 
San Francisco 


Lackawanna 
Schenectady 
King 


Hillsborough. 
Lucas 


| Mercer 
Rensselaer 

| Tulsa 
Oneida 


New Haven 
Sedgwick 
Luzerne 

| New Castle 
Worcester 


Westchester 
Mahoning- 
Trumbull 


RETAIL 


46,859 
142,497 


77,423 
48,192 


71,849 | 
167,522 
250,362 | 


118,132 
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Sales Managimtal —a : 


Prorte NOT TERRITORY provide sales opportunity. And be- 
cause Metropolitan spreads its ten and a half million circulation 


THICK where most of the people live and the bulk of all goods are 


sold, it delivers sales results in markets that jell. 


| 
PENNSYLVANIA | NEW OERSEY 


| at TENNESSEE 


VY 


OH, CHIEF! 
METRO NOW HITTIN NEW HIGH 
NEARLY 11 MILLION FAMILIES 

25,000,000 FOLKS- 


ah 
nw oft 

yt nt? C 
0° an 


APRIL 10, 


$1500 Preferred Families, the 


100,000 Group of City-Counties 


This listing is confined to counties whose city-zone (newspaper-carrier limit) 
population exceeds 100,000. 
This exclusive estimate by SALES MANAGEMENT shows the number of families 
with income equivalent to a $1500 New York income. 
10 of this new feature. 


CITY-STATE 


Akron, O 

Albany, N. Y 
Atlanta, Ga 
Atlantic City, N. J 
Baltimore, Md 
Binghamton, N. Y. 
Birmingham, Ala 
Boston, Mass. 
Bridgeport, Conn 
Buffalo, N. Y 


Camden, N. J 
Canton, O. 


Chattanooga, Tenn. 


Chicago, Il 
Cincinnati, O 
Cleveland, O 
Columbus, O. 
Dallas, Texas 
Davenport, lowa 
Dayton, O. 


Denver, Colo 

Des Moines, lowa 
Detroit, Mich. 
Duluth, Minn. 
Elizabeth, N. J. 
El Paso, Texas 
Erie, Pa. 
Evansville, ind. 
Fall River, Mass. 
Flint, Mich. 


LEGEND 


44 


45 


COUNTY 


Summit 
Albany 
DeKalb-Fulton 
Atlantic 
Baltimore 
Broome 
Jefferson 
Suffolk 
Fairfield 

Erie 


Camden 
Stark 
Hamilton 
Cook 
Hamilton 
Cuyahoga 
Franklin 
Dallas 

Scott 
Montgomery 


Denver 
Polk 
Wayne 

St. Louis 
Union 

El Paso 
Erie... 
Vanderburg 
Bristol 
Genesee 


Number of 
$1500 
Preferred 
Families 
in 
thousands 


w . . . . . 
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Group 


CITY-STATE 


Fort Wayne, Ind. 
Fort Worth, Texas 
Gary, Ind. 


Grand Rapids, Mich. 


Harrisburg, Pa. 
Hartford, Conn. 
Houston, Texas 
Indianapolis, Ind. 
Jacksonville, Fla. 
Johnstown, Pa. 


Kansas City, Mo. 
Knoxville, Tenn. 
Little Rock, Ark. 
Los Angeles, Cal. 
Louisville, Ky. 
Lowell, Mass. 
Lynn, Mass. 
Memphis, Tenn. 
Miami, Fla. 
Milwaukee, Wis. 


Minneapolis, Minn. 
Nashville, Tenn. 
Newark, N. J. 


New Bedford, Mass. 


New Haven, Conn. 
New Orleans, La. 
New York, N. Y. 
Norfolk, Va. 
Oakland, Cal. 


Oklahoma City, Okla.. 


COUNTY 


Allen 
Tarrant... 


Dauphin 
Hartford 
Harris 
Marion 
Duval 
Cambria 


Jackson 
Knox 
Pulaski 

Los Angeles 
Jefferson 
Middlesex 


Milwaukee 


Hennepin 
Davidson 
Essex 
Bristol 
New Haven 
Orleans 

5 Counties 
Norfolk 
Alameda... 
Oklahoma 


Number of 


$1500 


Preferred 
Families 


in 
thousands 


20. 


Dro BOnwe 


MNO ONNON=—N NOWWwwoon— 


0 


Excluded are 18 suburbs of larger cities. 


See description on Page 


Rank 
in 
Group 


CITY-STATE 


Omaha, Neb. 
Passaic, N. J. 
Paterson, N. J. 
Pawtucket, R. |... 
Peoria, Ill. 
Philadelphia, Pa. 
Pittsburgh, Pa. 
Portland, Ore. 
Providence, R. |. 
Reading, Pa. 


Richmond, Va. 
Rochester, N. Y. 
Rockford, Ill. 
Sacramento, Cal. 
St. Louis, Mo. 

St. Paul, Minn. 
Salt Lake City, Utah 
San Antonio, Texas 
San Diego, Cal. 

San Francisco, Cal. 


Scranton, Pa. 
Schenectady, N. Y. 
Seattle, Wash. 
South Bend, Ind. 
Spokane, Wash. 
Springfield, Mass. 
Syracuse, N. Y. 
Tacoma, Wash. 
Tampa, Fla. 
Toledo, O. 


Trenton, N. J. 
Troy, N. Y. 

Tulsa, Okla. 
Utica, N. Y. 
Washington, D. C. 
Waterbury, Conn. 
Wichita, Kans. 
Wilkes-Barre, Pa. 
Wilmington, Del. 
Worcester, Mass. 


Yonkers, N. Y. 
Youngstown, O. 


COUNTY 


Douglas 
Passaic 
Passaic 
Providence 
Peoria 
Philadelphia 
Allegheny 
Multnomah 
Providence 
Berks 


Henrico 
Monroe 
Winnebago 
Sacramento 


Ramsey 

Salt Lake 
Bexar 

San Diego 
Sa Francisco 


Lackawanna 
Schenectady 
Kin 

St. Joseph 
Spokane 
Hampden 
Onondaga 
Pierce 
Hillsborough 
Lucas 


Mercer 
Rensselaer 
Tulsa 
Oneida 


New Haven 
Sedgwick 
Luzerne 
New Castile 
Worcester 


Westchester 
Mahoning- 
Trumbull 


1939 DOMESTIC ELECTRIC (HOUSEHOLD) 
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OR UNDER 


REFRIGERATOR SALES 


PER 1000 FAMILIES 


U.S.A. AVERAGE 63 


Source: Edison Electric Institute, ror 
twelve months ending October 31, 1939 


Number of 
$1500 
Preferred 
Families 


3 
5 
8 
5 
6 
8 
5 
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Rank , 
in 
Group 


JOES ON THE SPOT... 


HES GONNA HAVE A 


Naw, it ain’t the dough that’s worrying Joe. He’s got 
a pretty good sock in the bank. What’s got Joe stew- 
ing is whether to finish the kid’s new room with wall- 
board or plaster. And if wallboard, what kind? And 
if plaster, will he have it hand-slapped and painted 
or finished smooth and papered? | 

Today, Agriculture’s families are catching up on 


their needs. ..spending 40¢ out of every retail dollar 


. . making manufacturers who are smart enough to 
grab the cream of the rural market five cents richer 
than Croesus. 

You should be on the gravy train...and in Country 
Gentleman. Any way you look at it, the magazine 
that has never failed to get action for an idea backed 
by its pages .. . that is virtually unduplicated in its 
field ... that lives not only at the hearths but in the 
hearts of the 2,000,000 first families of Agriculture... 


can put fat on the skinniest appropriation. 


NO IDEA BACKED BY ITS PAGES 
HAS EVER FAILED TO GET ACTION 


1939 Sales of New Passenger Cars— 


NEW PAS- 
SENGER Rank 
h i] 00 000 fC . C e CITY-STATE COUNTY CARS in 
1939, G 
the ; Groupo ity-Lounties units 
Omaha, a: Douglas. 6,609 54 
This listi r he . 7 oa. se ci “a 7 ee 5 aw Bnet assaic, assaic. . 5,637 62 
This listing is confined to « ounties whose city-zone (newspaper-carrier limit) sooty gl — car | o 
population. exceeds 100,000. Excluded are 18 suburbs of larger cities. Pawtucket, R. R. |. Providence... 11,908 27 
The unit figures are 1939 new passenger car sales for the complete county and — seesinaiah — | > 
oreo “le Philadelphia, Pa...... Philadelphia 32,173 5 
were compiled especially for SALES MANAGEMENT by R. L. Polk & Co. ek ae.) Bee | 
= - Portland, Ore... . Multnomah 9,656 33 
| Providence, R. |.... Providence. . 11,908 27 
‘NEW PAS- NEW PAS- Reading, Pa........ Berks 5,331 69 
SENGER | Rank SENGER Rank 
CITY-STATE COUNTY CARS in CITY-STATE COUNTY CARS in Richmond, Va. Henrico 6,266 57 
1939, Group 1939, Group Rochester, N. Y. Monroe. 12,561 25 
UNITS UNIT Rockford, Ill.. Winnebago. 2,639 97 
~ — : = —— - —— ~ - Sacramento, Cal... Sacramento 4,484 77 
Akron, O.. | Summit. . 8,764 41 | Fort Wayne, ind. Allen 4,156 83 St. Louis, Mo...... , F 21,410 10 
Albany, N. Y. Albany 6,019 60 Fort Worth, Texas Tarrant 5,068 72 
Atianta, Ga. DeKalb-Fulton| 12,026 26 Gary, Ind. Lake 6,669 53 St. Paul, Minn... Ramsey 8,905 40 
Atlantic City, N. J. Atlantic. . 2,056 | 101 Grand Rapids, Mich..| Kent.... 5,578 64 Salt Lake City, Utah.. Salt Lake... 4,447 81 
Baltimore, Md. Baltimore. . . 20,621 13 Harrisburg, Pa. Dauphin 4,531 75 San Antonio, Texas... Bexar 6,028 59 
San Diego, Cal... San Diego 6,366 56 
Binghamton, N. Y. Broome. . 3,678 88 Hartford, Conn. Hartford... 10,068 31 San Francisco, Cal.... San Francisco. 17,052 16 
Birmingham, Ala. Jefferson 8,052 43 Houston, Texas Harris... 15,274 20 
Boston, Mass. Suffolk 14,916 21 Indianapolis, Ind. Marion 15,787 18 Scranton, Pa... . Lackawanna 4,459 79 
Bridgeport, Conn. Fairfield 9,880 32 Jacksonville, Fla. Duval 5,383 66 Sche' N.Y ee. 3,071 95 
Buffalo, N. Y Erie... 21,339 12 Johnstown, Pa. Cambria... . 3,215 93 Seattle, Wash... ... King 1,420 29 
South Bend, Ind......| St. Joseph. . 443 82 
Camden, N. J. Camden 5,283 71 Kansas ~~ Jackson 13,159 24 Spokane, Wash..... Spokane 3,270 92 
Canton, O. Stark 5,288 70 Knoxville, Ten Knox... 2,572 99 
meng » Tenn, Hamilton 2,942 | 96 Little Rock, Ark. Pulaski 3,422 89 Springfield, Mass. Hampden... 6,809 51 
Chicago, | | Cook 91,067 | 2 Los Angeles, Cal. Los Angeles... 79,577 3 Syracuse, N. Y... Onondaga. . 7,380 49 
Cincinnati, ‘6. | Hamilton 15,721 19 Louisville, Ky. Jefferson 7,741 44 Tacoma, Wash Pierce 3,152 94 
Tampa, Fla Hillsborough. 3,357 90 
Cleveland, O. Cuyahoga 31,488 6 Lowell, Mass. Middlesex 21,817 9 Toledo, O...... Luca: 8,945 39 
Columbus, O. Franklin 11,182 30 Lynn, Mass. Essex ,029 36 
Dallas, Texas Dallas 13,613 22 Memphis, Tenn Shelby 8,598 | 42 Trenton, N. J Mercer...... 4,483 78 
Davenport, lowa Scott 1,775 | 102 Miami, Fla Dade. ‘ 7,520 47 Troy, N. Rensselaer. . . 2,574 98 
Dayton, O Montgomery 7,740 45 Milwaukee, Wis. Milwaukee 18,230 15 Tulsa, Okla . ae 5,566 65 
Utica, N. Y.. ..| Oneida... 4,152 84 
Denver, Colo. Denver 9,608 35 Minneapolis, Minn.. Hennepin. 15,830 | 17 Washington, 8 a pee 24,522 8 
Des Moines, lowa Polk 5,987 61 Nashville, Tenn. Davidson 4,984 73 
Detroit, Mich. Wayne 71,883 4 Newark, N. J. Essex... 19,800 14 Waterbury, Conn. New Haven... 9,025 37 
Duluth, Minn. St. Louis 743 87 New Bedford, Mass...| Bristol. 5,347 67 Wichita, Kans. Sedgwick... . 3,922 85 
Elizabeth, N. J. Union 7,714 46 New Haven, Conn. New Haven 9,025 37 Wilkes-Barre, Pa.....| Luzerne. .... 6,899 50 
Wilmington, Del. | New Castle... 4,540 74 
E) Paso, Texas El Paso. . 2,488 100 New Orleans, La. Orleans 6,521 55 Worcester, Mass. Worcester 9,644 34 
Erie, Pa. Erie. . 3,843 86 New York, N. Y. 5 Counties. . 93,042 1 
Evansville, ind. Vanderburg 3,330 91 Norfolk, Va. Norfolk. . 4,514 76 Yonkers, N. Y. Westchester 21,343 1 
Fall River, Mass. | Bristol. .... 5,347 67 Oakland, Cal. Alameda. . ne = Youngstown, O. Mahoning- 

Flint, Mich. | Genesee. . 6,138 | 58 Oklahoma a City, Okia.. _ Oklahoma. . Trumbull. . 7,391 | 48 
AutoR fJulyl 739, | —_ at 
uto egistrations as OF July | auto 

REGIS- 
f City-C ae 
CITY-STATE COUNTY | TIONS | In:! 
the 100,000 Group of City-Counties pate | as 
|FAMILIES 
This listing is confined to counties whose city-zone (newspaper-carrier limit) || cate. o. nee —— = - 
rears exceeds 100,000. Excluded are 18 suburbs of larger cities. | Patereen, WJ. Pasesls. . rm - 
egistration figures cover the complete county and were compiled especially for || Peoria, wi...” Peoria. ... 1,077 | 14 
SAL ES M ANAGEMENT rr by R. L ° I lk & c. | Philadelphia, Pa... . Philadelphia 552 98 
ceaenieeiiennaa — = — —— —__||_ Pittsburgh, Pa.......| Allegheny. ... 758 | 80 
= ~ a= 7 oo — ae eae ~ | Portia i. Ore. Multnomah... . 984 33 
1 AUTO ; TS | AUTO Providence, R. |... Providence. . . | 884 59 
REGIS- REGIS- Reading, Pa...... Berks 909 52 
TRA- Rank TRA- Rank : 
CITY-STATE COUNTY TIONS in CITY-STATE COUNTY TIONS in Richmond, Va........| Henrico 795 69 
1,000 | Group PER 1,000 | Group Rochester N. Y.... Monroe. 1,019 24 
FAMILIES FAMILIES Rockford, Ill. Winnebago 1,037 21 
- a is — a a « < Sacramento, Cal...... Sacramento 1,397 3 
Akron, Ohio Summit. ... 964 39 Fort Wayne, ind Sasa fen. 1am 4 St. Louis, Mo...... 0] coccececcecce | 740 82 
Albany, N. Y .| Albany 802 68 ort Worth, Texas....| Tarrant...... ¥ 
Atlanta, Ga. | DeKalb-Fulton 893 57 Gary, Ind........ icccecnnch | Se 26 St. Paul, Minn. .| Ramsey. . 1,070 | S 
Atlantic City, N. J....| Atlantic. . 647 92 Grand Rapids, Mich..| Kent.........| 1,065 17 Salt Lake City, Utah. .| Salt Lake 1,028 3 
Baltimore, Ad. Baltimore. . . 701 85 Harrisburg, Pa.......| Dauphin 909 53 San Antonio, Texas. . exar 953 
San Diego, Cal. San Diego... 1,375 4 
Binghamton, N. Y....| Broome. . 936 48 Hartford, Conn... Hartford 1,014 27 San Francisco, Cal.. San Francisco .| 861 63 
Birmingham, Ala.....| Jefferson 547 | 100 Houston, Texas... Harris...... | 1,240 | 5 9s 
Boston, Mass.. Suffolk 493 | 101 Indianapolis, Ind.....| Marion....... 970 36 Scranton, Pa...... Lackawanna. . 599 ~ 
ng Conn... ..| Fairfield 1,064 18 Jacksonville, Fla...... Se 942 46 Schenectady, N. Y.. | Schenectady. . 954 4 
Buffalo, N. Y...... Erie... 957 40 Johnstown, Pa.......| Cambria | 765 77 Seattle, Wash....... Finesse 978 
South Bend, Ind......| St. ae. | 1,003 29 
Camden, N. J.. Camden 761 | 78 Kansas City, Me ay yeaa = Spokane, Wash...... Spokane. . 967 | 38 
Canton, O.. | Stark. . 980 | 34 Knoxville, Tenn...... =e 
Costtanees + Tena... Hamilton 659 | 90 Little Rock, Ark. ip Pulaski. ae 664 89 Springfield, Mass.....| Hampden..... 778 LK 
Chicago, | | Cook 699 | 86 Los Angeles, Cal...... Los Angeles. . 1,424 2 Syracuse, N. Y.......| Onondaga | 904 3 
Cincinnati, ~ cesses} Hamilton 773 | 76 Louisville, Ky........| Jefferson. . 749 81 Tacoma, Wash.......| Pierce........ 970 
| Tampa, Fla Hillsborough 881 60 
Cleveland, O.... Cuyahoga | 929 49 Lowell, Mass,........| Middlesex. . 780 70 _ | Seer Lueas........ 954 41 
Columbus, O.... Franklin 1,001 30 eee ee 694 87 56 
Dallas, Texas ei n-eee | 1,088 13 lemphis, Tenn... ... | Shelby..... 581 | 96 Trenton, N. J....... Mercer....... 899 7 
Davenport, lowa. Scott.... 1,019 24 Miami, song? aad aive _ : as a be % yh 4 AG — Hy 
i , ilwaukee. . ulsa, SRE | 0 Se 
Dayton, O.. Montgomery 993 31 Milwaukee, Wis Utien’ N.Y... soe] ae | 849 66 
Denver, Colo.........| Denver 1,147 9 Minneapolis, Minn....| Hennepin. . . . 1,092 12 Washington, D.C....| .......-. 1,207 6 
Des Moines, lowa. Polk 988 32 Nashville, Tenn.. | Davidson... .. 722 84 84 
Detroit, Mich........| Wayne 1,148 | 8 Newark, “See || ee 820 67 Waterbury, Conn.....| New Haven.. 857 4 
Duluth, Minn. St. Louis 942 46 New Bedford, Mass...| Bristol. . . 645 93 Wichita, Kans........| Sedgwick..... 1,049 +4 
Elizabeth, N. J. Union. . 1,073 15 New Haven, Conn.. New Haven 857 65 Wilkes-Barre, Pa.....| Luzerne. 691 ; 
| Wilmington, Del..... | New Castle. . 914 4 
El Ags Texas. . El Paso..... 650 91 New Orleans, La.....| Orleans...... 551 | 99 Worcester, Mass.. . Worcester. . 761 7 
Erie, Pa. Erie. . 927 50 New York, N. Y......| 5 Counties 443 | 102 7 
Evansville, ind. Vanderburg . 951 44 Norfolk, Va... .. Norfolk 581 | 96 Yonkers, N. Y........| Westchester. . 1,159 
Fall River, Mass.. Bristol . 645 | 93 Oakland, Cal.. Alameda..... 1,127 10 Youngstown, O.......| Mahoning- 61 
Flint, Mich.. Genesee 1,125 | 1 Oklahoma City, Okla..| Oklahoma 1,029 | 22 Trumbull sso | CSI 
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“WHERE LIBERTY DWELLS, 
THERE IS MY COUNTRY” 


THE BATTLE CRY OF THE AMERICAN 
LEGION IS...“LET FREEDOM RING!” 


HE endeavor of The American Legion to keep liberty ever supreme in 
America is manifested in the editorial policy of The American Legion Maga- 
zine. This magazine reflects the conviction of its 1,000,000 subscribers — that to 


preserve liberty Americanism must be the one and only “ism” in this country. 


The American Legion Magazine — owned, edited and published by Legionnaires 
— offers to industry the opportunity of selling its products to 1,000,000 prime 


consumer families. 


These 1,000,000 Legionnaires, earning incomes twice the national average — be- 
lieving in and living under the American Way — are the backbone of their com- 
munities. Your advertising in The American Legion Magazine taps a reservoir 


of 24 BILLION DOLLARS WORTH OF LEGION POWER. 


She Cimerican 
LEGION MAGAZINE 


We welcome the opportunity to show a presentation demonstrating Legion activities and purchasing power. 


Offices: NEW YORK, CHICAGO, ATLANTA, LOS ANGELES 


APRIL 


10, 1940 


Ay 


ON DIVERSIFICATION 
IN THE SPOKANE AREA 


say ll W 


ae 


THE COW AND THE SOW AND THE LITTLE RED HEN 


THE HORSE AND THE STEER AND THE SHEEP IN THE PEN 


THE WHEAT AND THE OATS, THE BARLEY AND RYE 


oo, 


ve 


THE PEARS AND THE CHERRIES. THE APPLES YOU BUY 
THE SPOKESMAN-REVIEV 


MORNING SUNDAY 


SPOKANE, 
COMBINED DAILY CIRCULATION 


Advertising Representatives — JOHN B. WOODWARD, Inc. — New York —Chicago — Detroit — Los Angeles — San Francisco 


SALES MANAGEMENT 


ao s Ag 


THE CEDAR, THE FIR TREES, THE SPRUCE AND THE PINE 


a 


| POTATOES. ALFALFA, THE SQUASH ON THE VINE 


| @49 
#: oy 


CIDER AND BEER AND GRAPE JUICE TO DRINK 


{ a a L Wie Le 4 I 


THE LEAD AND THE SILVER, THE GOLD AND THE ZINC 


€™ 
THE FLOUR, 


er 


THE RAILWAY AND HIGHWAYS AND GRAND COULEE DAM 


Our People Are Spending 
Just Think What We've Got! 
if {t's Profits You Want 

This Market You'll Spot! 


Spokane Duily Chroniéle 


EVENING 
WASHINGTON 
116,000....AN ALL TIME HIGH! 


Color Representatives — Sunday Spokesman-Review Magazine and Comic Sections — Newspaper Groups, Inc. 


APRIL 10, 194 


Percentage of Natl. Buying Power, 


the 100,000 Group of City-Counties 


This listing is confined to counties whose city-zone (newspaper-carrier limit) 
population exceeds 100.000. Exeluded are 18 suburbs of larger cities. 
Buying Power Percentages as estimated by the SALES MANAGEMENT research 
department cover the complete county and are a composite, weighted figure based 
on income and several retail sales components. 


NA- NA- 
TIONAL Rank TIONAL Rank 
CITY-STATE COUNTY BUYING in CITY-STATE COUNTY BUYING in 
POWER Group POWER = Group 

Akron, O. Summit 3354 43 Fort Wayne, Ind. Allen 1455 88 
Albany, N. Y. Albany 2812 52 Fort Worth, Texas Tarrant 2361 62 
Atianta, Ga. DeKalb-Fulton 4408 33 Gary, Ind. Lake 2276 68 
Atlantic City, N. J. Atlantic 1379 92 Grand Rapids, Mich.. Kent 2210 69 
Baltimore, Md. Baltimore 9537 11 Harrisburg, Pa. Dauphin 1671 82 
Binghamton, N. Y. Broome 1574 85 Hartford, Conn. Hartford 4582 29 
Birmingham, Ala. Jefferson 2704 56 Houston, Texas Harris 4415 31 
Boston, Mass. Suffolk 1.1451 8 Indianapolis, Ind. Marion 4889 25 
Bridgeport, Conn. Fairfield 4309 34 Jacksonville, Fla. Duval 1654 83 
Buffalo, N. Y. Erie 7588 15 Johnstown, Pa. Cambria 1166 96 
Camden, N. J. Camden 1945 74 Kansas City, Mo. Jackson 5910 20 
Canton, O. Stark 1944 75 Knoxville, Tenn. Knox 1238 94 
Chattanooga, Tenn. Hamilton 1383 91 Little Rock, Ark. Pulaski 1121 98 
Chicago, Ill. Cook 4.1343 2 Los Angeles, Cal. Los Angeles 2.8822 3 
Cincinnati, O. Hamilton 6739 17 Louisville, Ky. Jefferson 3778 39 
Cleveland, O. Cuyahoga 1.2824 7 Lowell, Mass. Middlesex 9035 13 
Columbus, O. Franklin 3745 40 Lynn, Mass. Essex 4679 28 
Dallas, Texas Dallas 4419 32 Memphis, Tenn. Shelby 3217 45 
Davenport, lowa Scott 0929 102 Miami, Fla. Dade 2339 64 
Dayton, O. Montgomery 2772 53 Milwaukee, Wis. Milwaukee 7564 16 
Denver, Colo. Denver -3448 42 Minneapolis, Minn. Hennepin. . 6686 18 
Des Moines, lowa Polk . 2304 67 Nashville, Tenn. Davidson 2344 63 
Detroit, Mich. Wayne 2.1628 4 Newark, N. J. Essex 9745 10 
Duluth, Minn. St. Louis .1983 71 New Bedford, Mass... Bristol 2955 49 
Elizabeth, N. J. Union 3241 44 New Haven, Conn. New Haven 4777 26 
E. Paso, Texas El Paso 1046 99 New Orleans, La. Orleans .3992 37 
Erie, Pa. Erie 1604 84 New York, N. Y. 5 Counties 8.6920 1 
Evansville, ind. Vanderburg 1035 100 Norfolk, Va. Norfolk . 1965 73 
Fall River, Mass. Bristol 2955 49 Oakland, Cal. Alameda 5555 21 
Flint, Mich. Genesee 2020 70 Oklahoma City, Okla.. Oklahoma 2332 65 


1939 Eff. Buying Inc. Per Family 
—the 100,000 Group of Cities 


These cities are those whose newspaper-carrier limit, or city-zone, exceeds 
100,000 population. Excluded are 18 suburbs of larger cities. Figures cover 
municipal boundaries only. 


EFFEC- EFFEC- 
TIVE TIVE 
BUYING Rank BUYING Rank 
CITY STATE INCOME in CITY STATE INCOME | in 
PER Group PER Group 
FAMILY FAMILY 
Washington Dist. of Columbia $4,556 1 Milwaukee. . Wisconsin $3,162 31 
Des Moines lowa 3,886 2 Louisville Kentucky 3,154 32 
Minneapolis Minnesota 3,760 3 Elizabeth New Jersey. . 3,141 33 
New York New York 3,708 4 Peoria Ilinois 3,128 34 
Dallas Texas 3,600 5 Spokane Washington 3,119 35 
Davenport lowa 3,600 5 Waterbury Connecticut 3,109 36 
Houston Texas 3,542 7 Salt Lake City Utah.... 3,095 37 
St. Paul Minnesota 3,501 8 Springfield Massachusetts 3,091 38 
Fort Worth Texas 3,447 9 Lowell Massachusetts 3,091 38 
Boston Massachusetts 3,431 10 Nashville Tennessee 3,084 40 
Detroit Michigan 3,430 11 Schenectady New York 3,067 41 
Miami Florida 3,428 12 Baltimore Maryland. . 3,053 42 
Kansas City Missouri 3,412 13 Oklahoma City Oklahoma 3,038 43 
San Francisco California 3,358 14 Trenton New Jersey 3,033 44 
Indianapolis Indiana 3,299 15 Rochester New York 3,030 45 
Newark New Jersey 3,294 16 Oakland California 3,011 46 
St. Louis Missouri 3,293 17 San Antonio Texas.. 2,987 47 
Hartford Connecticut 3,292 18 El Paso Texas 2,987 47 
Cincinnati Ohio 3,287 19 Portland Oregon 2,981 49 
Wilmington Delaware 3,268 20 Atlantic City New Jersey 2,973 50 
New Haven Connecticut 3,254 21 Chicago Illinois 2,970 51 
Seattle Washington 3,245 22 Richmond Virginia 2,947 52 
Tulsa Oklahoma 3,233 23 Duluth Minnesota 2,937 53 
San Diego California 3,226 24 Lynn Massachusetts 2,897 54 
Sacramento California 3,223 25 Omaha Nebraska 2,893 55 
Cleveland Ohio 3,213 26 Harrisburg Pennsylvania 2,890 56 
Providence Rhode Island 3,209 27 Philadelphia Pennsylvania 2,881 57 
Yonkers New York 3,209 27 Pittsburgh Pennsylvania 2.854 58 
Los Angeles California. . 3,207 29 Memphis Tennessee... 2,843 59 
Jacksonville Florida 3,169 30 Norfolk Virginia. 2,838 69 
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CITY-STATE 


Omaha, Neb. 
Passaic, N. J. 
Paterson, N. J. 


Pawtucket, R. |... 


Peoria, lil. 


Philadelphia, Pa. 


Pittsburgh, Pa. 
Portland, Ore. 


Providence, R. |. 


Reading, Pa. 
Richmond, Va. 


Rochester, N. Y. 


Rockford, Ill. 


Sacramento, Cal. 


St. Louis, Mo 
St. Paul, Minn. 


Salt Lake City, Utah 
San Antonio, Texas 


San Diego, Cal. 


San Francisco, Cal. 


Scranton, Pa. 


Schenectady, N. Y. 


Seattle, Wash. 


South Bend, Ind. 


Spokane, Wash. 


Springfield, Mass. 


Syracuse, N. Y. 
Tacoma, Wash. 
Tampa, Fla... 

Toledo, O...... 


Trenton, N. J. 
Troy 

Tulsa, Okla. 
Utica, N. Y.. 


Washington, D. C. 
Waterbury, Conn. 


Wichita, Kans. 


Wilkes-Barre, Pa. 
Wilmington, Del. 
Worcester, Mass. 


Yonkers, N. Y. 
Youngstown, O. 


CITY 


Pawtucket 
Binghamton 
Fort Wayne 
Flint 

Grand Rapids 


Akron 
Dayton 
Columbus 
Denver 
Atlanta 


Buffalo 
Utica 
Gary 
Wichita 
Camden 


Troy 
Worcester 
Bridgeport 
Passaic 
Chattanooga 


Albany 
Toledo 
Syracuse 
Paterson 
New Bedford 


New Orleans. . 
Tacoma 
Wilkes-Barre 
Scranton 
South Bend 


Knoxville 
Reading 
Evansville 
Rockford 
Canton 


Youngstown 
Fall River 
Erie 
Birmingham 
Tampa 
Little Rock 
Johnstown 


SALES 


COUNTY 


Douglas 
Passaic 
Passaic 
Providence 
Peoria 


Philadelphia 
Allegheny 
Multnomah 
Providence 
Berks 


Henrico 
Monroe 
Winnebago 
Sacramento 


Ramsey 
Salt Lake 
Bexar 

San Diego 


San Francisco 


Lackawanna 
Schenectady 
King 

St. Joseph 
Spokane 


Hampden 
Onondaga 
Pierce 


Hillsborough 


Lucas 


Mercer 
Rensselaer 
Tulsa 
Oneida 


New Haven 
Sedgwick 
Luzerne 
New Castle 
Worcester 


Westchester 


Mahoning- 
Trumbull 


STATE 


Rhode Island 


New York. 
Indiana... 
Michigan... . 
Michigan 


Ohio 
Ohio 
Ohio 
Colorado 
Georgia 


New York 
New York 
Indiana 
Kansas 
New Jersey 


New York 
Massachusetts 
Connecticut 
New Jersey 
Tennessee 


New York 
Ohio 

New York 
New Jersey 
Massachusetts 


Louisiana 
Washington 
Pennsylvania 
Pennsylvania 
Indiana 


Tennessee 
Pennsylvania 
Indiana 
Illinois 

Ohio 


Ohio 
Massachusetts 
Pennsylvania 
Alabama 
Florida 
Arkansas 
Pennsylvania 


—-— 
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MANAGEMENT 


NO MATTER WHAT TAG THEY 
CARRY WE GET THEM IF THEY'RE 


Bringing you the 75,000 
major food outlets in the 
United States... hand- 
picked as you would pick 
them — by their volume. 


INDEPENDENT FOOD MARKETS 67,767 
In each community The Progressive Grocer hand selects its circu- 
lation from the upper 25% of independent food markets that do 
65% of all the business done by independents. Thus it reaches 
every big store, regardless of tag: Super-Market, Palace of Food, 
or plain Grocery Store: Service or Self-Service. And it also covers 
local multiple stores, often termed “chains,” but actually inde- 
pendent organizations. 


SUPER-MARKETS (included under Independent Food Markets) 
The super-market is either an independent or a chain store — it is 
not a separate classification. The Progressive Grocer reaches all 
independent super-markets. And it gets to chain super-markets 
through its coverage of chain store executives. 


VOLUNTARY CHAIN STORES 
a. Individual stores (included under Independent Food Markets 33,206) 
b. Headquarters and executives (included under Wholesale Grocers 1,644) 
Every voluntary chain organization is reached, including the key 
executives. Important individual member stores are selected if they 
are in the higher volume bracket — the upper 25% 


CORPORATE CHAIN ORGANIZATIONS __ 1,080 


Home offices determine policy, hence The Progressive Grocer goes 
to the buying headquarters and responsible executives of every 
grocery chain in the country. The big-volume stores of local multi- 
ple “chains” are covered individually. 


WHOLESALE GROCERS 4,688 

Every wholesaler handling a general line of grocery products gets 

The Progressive Grocer. So too do key executives and buyers in 

the larger firms. And every voluntary chain organization is reached, 
regardless of who sponsors it. 


GROCERY BROKERS 1,318 


From 3,200 we have selected the top specialty brokers who repre- 
sent the makers of packaged, trade-marked merchandise. 


MISCELLANEOUS (Retail and wholesale associations, etc.) _ 16 
TOTAL CIRCULATION 75,013 
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THE PROGRESSIVE GROCER 


‘Butterick Bidg., New York « Mallers Bldg., Chicago +» Hobart Bldg., San Francisco 


WORLDS GREATEST PRICE WRECKER 
GIANT Fo00 MAR KET 
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tions of Listeners 


says BOB BEUCUS 
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SALES 
\IANAGEMENT 


the Blue gives us... 


at Lowest Cost!’ 


V. P.incharge of Advertising, Andrew Jergens Co. 


Blue Network helps Jergens attain overwhelming 
leadership in hand lotion field! Hooper study re- 
veals 40% use of Jergens by Winchell tuner-inners! 
Moral: You don’t need a million dollars to do a 
bang up sales job on the Blue! Here is “Money 


Market” coverage at lowest national cost! 


We had lunch the other day with Bob Orr, v.p. of 
potent Lennen & Mitchell. He told us a story we know 
vou ll be interested in hearing. A story about Jergens 
Lotion—and how the Blue Network has helped it go 
places! Bob said Jergens ranked third in hand lotion 
sales before Walter Winchell said “Hello Mr. and Mrs. 
America” on the Blue. Today Jergens is so far out front 
“there isn’t any second.” 

Last week, along came the results of an amazing 
survey. It was made by C. E. Hooper who calls it “the 
strongest sales story for any medium ever compiled.” 
Of the 2356 people studied six out of ten proved to be 
Winchell-Blue listeners. And 40% of the regular tuner- 
inners are Jergens customers! While only 10% of the 
non-listeners use Jergens. 

All of which is very significant, and in the words of 
Jergens v.p. Beucus, is “confirmed by our sales figures.” 
It proves the Blue’s ability to produce big sales—at the 
lowest national cost of any medium! 

This low cost, the result of the famous Blue Network 
Discount Plan, is one reason why the Blue is now being 
used by America’s smartest advertisers. They also con- 
sider it 1940’s best advertising buy because it provides 
concentrated coverage of America’s “Money Markets,”’ 
where 72% of the country’s effective buying power 
is located. 

70% of the Blue’s 1938 advertisers renewed in 39. 
17 new clients joined up. Because they know that sales 
begin where the Blue begins—at all-time low costs! 
We'll be mighty glad to show you how this network 
can help you “up” your sales for less than $5000* per 
nighttime half hour, coast to coast! With lotions of love 
we remain your nationwide sales maker . .. National 
Broadcasting Company, A Radio Corporation of 


America Service. * Network time only, of course. 


10. 


1940 


a SS : io : j 
Meet Mr. Broadway and his girl... 1f he pulls his chapeau down over 


his eyes in daylight ... and blinks at unaccustomed Miami sun- 
shine... and sniffs cautiously for the smell of a bandleader’s cigar 

. and dishes out dough to this damsel, he’s Colyumer Winchell 
—and she’s his daughter Gloria, here putting the bite on papa. It 
might be cheaper, Walter, to sponsor a Blue Network program. 


I rinstance, only 5 G’s weekly for a nighttime half hour! 


Manhattan mural... In the window of this druggery hard by Radio 
City stood a Jergens sign. In went two NBC researchers. Said 
druggist: “For my money Winchell and the Blue Network are 
tops Jergens Hand Lotion profits have soared ever since Walter 
began the Blue ‘Mr. and Mrs. America’ Broadcasts!” 


NBC BLUE 


1939 Effective Buying Income— 


the 100,000 Group of Cities 


These cities are those whose newspaper-carrier limit, or city-zone, exceeds 
100.000 population. Excluded are 18 suburbs of larger cities. Figures cover 
municipal boundaries only. 


EFFECTIVE 
CITY STATE BUYING 
INCOME 
in 000's 
New York New York $6,388,856 
Chicago Illinois 2,502,719 
Philadelphia Pennsylvania 1,321,260 
Detroit Michigan 1,270,217 
Los Angeles California 1,181,855 
Cleveland Ohio 711,781 
St. Louis Missouri 707,507 
Boston Massachusetts 614,905 
San Francisco California 599,747 
Baltimore Maryland 592,295 
Washington Dist. of Columbia 572,005 
Milwaukee Wisconsin 453,388 
Pittsburgh Pennsylvania 442,662 
Mi polis Mi ta 440,678 
Cincinnati Ohio 402,750 
Buffalo New York 386,469 
Kansas City Missot fi 370,676 
Newark New Jersey 346,182 
Seattle Washington 327,705 
Indianap Indi 325,363 
New Orleans Louisiana 286,929 
Houston Texas 267,125 
Portland Oregon 258,790 
Louisville Kentucky 252,561 
Oakland California 250,169 
Rochester New York 248,581 
Dallas Texas 241,603 
St. Paul Minnesota 237,170 
Denver Colorado 220,630 
Columbus Ohio 210,580 
Providence Rhode Island 196,948 
Toledo Ohio 195,124 
Memphis Tennessee 194,093 
Atlanta Georgia 187,322 
Akron Ohio 174,339 
San Antonio Texas 166,384 
Omaha Nebraska 157,976 
Fort Worth Texas 148,357 
Des Moines lowa 147,979 
Bayton Ohio 146,972 
San Diego California 145,901 
Oklahoma City Oklahoma 143,204 
Birmingham Alabama 138,762 
Syracuse New York 138,231 
artford Connecticut 133,812 
Richmond Virginia 131,962 
New Haven Connecticut 128,713 
Worcester Massachusetts 125,057 
Nashville Tennessee 121,522 
Grand Rapids Michigan 121,205 
Tulsa Oklahoma 119,537 
Springfield Massachusetts 117,672 
Salt Lake City Utah 106,488 
Miami Florida 105,432 
Flint Michigan 105,311 
Yonkers New York 104,347 
Jacksonville Florida 102,657 
Spokane Washington 99,494 
Bridgeport Connecticut. 95,882 
Youngstown Ohio 92,846 
Paterson New Jersey 91,961 
Norfolk Virginia 90,422 
Albany New York 90,016 
Scranton Pennsylvania 82,915 
Peoria Iilinois 82,878 
Elizabeth New Jersey 83,883 
Wilmington Delaware 83,486 
Trenton New Jersey 82,277 
Wichita Kansas 82,066 
Fort Wayne Indiana 82,007 
Sacramento California 79,561 
Tacoma Washington 77,788 
Chattanooga Tennessee 77,256 
Camden New Jersey 76,178 
Lynn Massachusetts 74,985 
Schenectady New York 74,315 
Lowell Massachusetts 73,344 
El Paso Texas 72,899 
New Bedford Massachusetts 72,277 
Waterbury Connecticut . 71,746 


$6 } 


EFFECTIVE 

CITY STATE BUYING = Rank 
INCOME in 

in 000's Group 
Duluth Minnesota $69,980 81 
Reading Pennsylvania 68,637 82 
Utica New York 68,610 83 
South Bend Indiana 64,333 84 
Fall River Massachusetts 63.639 85 


, carried the La 


HE SOUTH has been “pass- 

ing” miracles. Aladdin said 
there should be more income, bet- 
ter use of land, more dollars per 
cultivated acre. And there were 
these things! Most recently, Alad- 
din said “Let there be more live- 
stock” and in 1938, and again in 
1939, livestock exceeded even cot- 
ton in cash-income-to-the-farmer. 


EFFECTIVE. 
CITY STATE BUYING | Rank 
INCOME in 


in 000’s Group 


Gary Indiana $63,343 86 
Erie Pennsylvania 63,181 87 
Evansville Indiana. . 62,661 88 
Canton Ohio 62,590 89 
Harrisburg Pennsylvania 62,488 90 
Knoxville Tennessee 60,384 91 
Davenport lowa 59,927 92 
Tampa ee 55,466 93 
Pawtucket....... Rhode Island 54,110 94 
Rockford Illinois 53,563 95 
Binghamton New York 52,979 96 
Troy New York 51,827 97 
Atlantic City New Jersey 50,105 98 
Wilkes-Barre Pennsylvania 47,592 99 
Little Rock Arkansas 42,103 100 
Passaic New Jersey 39,523 101 
Johnstown Pennsylvania 30,917 102 


We didn’t do it. We carried the 
lamp. We rubbed it briskly, issue 
after issue. And the South did it. 

The farm families for whom 
Progressive Farmer is edited— 
the million who average $2002 a 
year income—are aggressive, 
alive—and when they realize 
something needs doing, they do it. 

And because Progressive Farm- 
er carried the lamp for Aladdin, 
and those farm families know it, 
they stick to Progressive Farmer 
from front cover to back — and 
they'll tell you “You can tell by 
a man’s farm whether he reads it 
or not.” 


Someofthechampion 
cattle that are com- 
manding premium 
prices at the shows 


SALES MANAGEMENT 


1939 Wholesale Sales Estimates 


—the 100,000 Group of Cities 


These cities are those whose newspaper-carrier-limit. or city-zone, exceeds 


100.000 population. Excluded are 18 suburbs of larger cities. Figures 


cover municipal boundaries only. 


WHOLE- 
CITY STATE SALE Rank 
SALES in 


in 000’s Group 


New York New York $12,209,004 1 
Chicago Illinois 3,981,027 2 
Philadelphia Pennsylvania 1,665,749 3 
Boston Massachusetts 1,516,267 4 
San Francisco California 1,291,446 5 


foyA 


Progre 
la rmer goneny 


x 


CITY 


Detroit 

Los Angeles 
St. Louis 
Pittsburgh 
Cleveland 


WHOLE- 
STATE SALE Rank 
SALES in 


in 000's Group 


Michigan $1,169,311 6 
California 1,094,544 7 
Missouri 976,975 8 
Pennsylvania 870,055 9 
Ohio 821,094 10 


ssive 


MEMPHIS 
DALLAS 


250 Park Ave., New York 
Daily News Bldg., Chicago 


CITY 


Minneapolis 
Kansas City 
Cincinnati 
New Orleans 
Dallas 


Baltimore 
Buffalo 
Memphis 
Houston 
Atlanta 


Seattle 
Indianapolis 
Milwaukee 
Newark 
Omaha 


Portland 
Denver 
Washington 
Richmond 
Louisville 


Oklahoma City 
St. Paul 
Rochester 
Providence 
Toledo 


Fort Worth 
Jacksonville 
Columbus 
Nashville 
Syracuse 


Birmingham 
Oakland 
Albany 

Des Moines 
Wilmington 


Salt Lake City 
San Antonio 
Norfolk 

New Haven 
Duluth 


Dayton 
Hartford 
Peoria 
Tulsa 
Chattanooga 


Spokane 
Wichita 
Akron 

Grand Rapids 
Flint 


Springfield 
Tampa 
Miami 
Worcester 
Sacramento 


Knoxville 
Scranton 
Harrisburg 
Tacoma 
Little Rock 


Youngstown 
Evansville 
El Paso 
San Diego 
Utica 


Davenport 
Wilkes-Barre 
Trenton 
Paterson 
Bridgeport 


Reading 
Fort Wayne 
Fall River 
South Bend 
Yonkers 


Canton 
Elizabeth 
Binghamton 
Erie 
Camden 


Rockford 
New Bedford 
Passaic 
Schenectady 
Troy 


Waterbury 
Atlantic City 
Johnstown 
Lowell 

Gary 


Lynn 
Pawtucket 


STATE 


Minnesota 
Missouri 
Ohio 
Louisiana 
Texas 


Maryland 
New York 
Tennessee 
Texas 
Georgia 


Washington 
Indiana 
Wisconsin 
New Jersey 
Nebraska 


Oregon 

Colorado 

Dist. of Columbia 
Virginia 
Kentucky 


Oklahoma 
Minnesota 
New York 
Rhode Island 
Ohio 


Texas 
Florida 
Ohio 
Tennessee 
New York 


Alabama 
California 
New York 
lowa 
Delaware 


Utah 

Texas 
Virginia 
Connecticut 
Minnesota 


Ohio 
Connecticut 
Ilinois 
Oklahoma 
Tennessee 


Washington 
Kansas 
Ohio 
Michigan 
Michigan 


Massachusetts 
Florida 

Florida 
Massachusetts 
California 


Tennessee 
Pennsylvania 
Pennsylvania 
Washington 
Arkansas 


Ohio 
Indiana 
Texas 
California 
New York 


lowa 
Pennsylvania 
New Jersey 
New Jersey 
Connecticut 


Pennsylvania 
Indiana 
Massachusetts 
Indiana 

New York 


Ohio 

New Jersey 
New York 
Pennsylvania 
New Jersey 


Illinois 
Massachusetts 
New Jersey 
New York 
New York 


Connecticut 
New Jersey 
Pennsylvania 
Massachusetts 
Indiana 


Massachusetts 
Rhode Island 


WHOLE- 
SALE 
SALES 

in 000's) 


$722,451 
719,601 
560,082 
530,370 
520,769 


518,112 
436,729 
423,227 
421,029 
404,934 


398,257 
389,870 
386,778 
354,708 
353,967 


309,949 
298,614 
260,773 
205,163 
191,778 


188,776 
184,869 
175,276 
171,925 
160,825 


154,852 
153,606 
145,190 
140,660 
131,352 


128,919 
128,527 
128,439 
127,712 
122,008 


113,820 
105,165 
103,476 
101,191 

99,196 


79,526 
78,976 
74,764 
73,977 
73,724 


73,284 
72,119 
65,475 
63,881 
62,606 


61,417 
60,049 
56,886 
55,977 
55,914 


20,415 


18,725 
18,119 
17,145 
13,389 
12,525 


12,496 
8,016 


Value of Manufactured Products 


VALUE OF 
MANUFAC- Rank 
TURED in 
PRODUCTS Group 

in 000's 


—the 100,000 Group of Cities 


These cities are those whose newspaper-carrier limit, or cily-zone, exceeds 
100.000 population. 
cover municipal boundaries only and are taken from the 1937 Census of Manu- 


factures. 


New York 
Chicago 
Detroit 
Philadelphia 
Cleveland 


St. Louis 
Los Angeles 
Baltimore 
Buffalo 
Milwaukee 


Boston 
Newark 
Cincinnati 
Pittsburgh 
Akron 


Richmond 
San Francisco 
Rochester 
Tolede 
Louisville 


Indianapolis 
Minneapolis 
Youngstown 
Omaha 
Oakland 


Providence 
Evansville 
Worcester 
Bridgeport 
Columbus 


New York. 
IMlinois 
Michigan 
Pennsylvania 
Ohio 


Missouri 

California 
Maryland 
New York 
Wisconsin 


Massachusetts 
New Jersey 
Ohio 
Pennsylvania 
Ohio 


Virginia 
California 
New York 
Ohio 
Kentucky 


Indiana 
Minnesota 
Ohio 
Nebraska 
California 


Rhode Island 
Indiana 
Massachusetts 
Connecticut 
Ohio 


VALUE OF 
MANUFAC- 
TURED 


PRODUCTS Group 


in 000's 


$3,962,293 
3,215,298 
2,115,999 
1,493,638 
966,935 


766,993 
742,618 
729,184 
623,103 
504,546 


422,292 
421,650 
413,764 
401,473 
337,928 


337,801 
334,931 
303,364 
298,326 
294,211 


284,926 
262,878 
222,095 
201,874 
201,385 


198,783 
188,309 
182,777 
178,067 
169,718 


Rank 


in 


ooaonoem Vaan 


St. Paul 
Atlanta 
Seattle 
Memphis 
Camden 


Houston 
Dallas 
Canton 
South Bend 
New Orleans 


Portland 
Waterbury 
Tacoma 
Denver 
Fort Worth 


Hartford 
Syracuse 

New Haven 
Grand Rapids 
Passaic 


Springfield 
Paterson 
Birmingham 
Elizabeth 
Peoria 


Chattanooga 
Lynn 
Nashville 
Rockford 
Reading 


Kxeluded are 18 suburbs of larger cities. 


Minnesota 
Georgia 
Washington 
Tennessee 
New Jersey 


Texas 
Texas 
Ohio 
Indiana 
Louisiana 


Oregon 
Connecticut 
Washington 
Colorado 
Texas 


Connecticut 
New York 
Connecticut 
Michigan 
New Jersey 


Massachusetts 
New Jersey 
Alabama 

New Jersey 
Iinois 


Tennessee 
Massachusetts 
Tennessee 
Ilinois 
Pennsylvania 


Figures 


VALUE OF 
MANUFAC- 


Rank 
URED in 


T 
PRODUCTS Group 


(In 000’s) 


$157,290 
152,704 
152,455 
150,879 
150,455 


146,145 
140,627 
135,432 
134,773 
126,508 


123,795 
120,388 
119,522 
115,848 
110,013 


109,147 
107,435 
106,503 
102,568 

97,398 


94,854 


New Bedford 
Trenton 
Washington 
Pawtucket 
Wilmington 


Fall River 
Des Moines 
Lowell 
Knoxville 
Norfolk 


Utica 
Wichita 
Yonkers 
Duluth 
Binghamton 


Jacksonville 
Spokane 
Wilkes-Barre 
San Diego 
Albany 


Troy 
Scranton 
San Antonio 
Harrisburg 
Tampa 


Sacramento 


Miami 


Atlantic City 
Gary 
Johnstown 
Schenectady 
Erie 


Fort Wayne 
El Paso 

Flint 

Dayton 

Salt Lake City 


Oklahoma City 
Kansas City 


Massachusetts 
New Jersey 

Dist. of Columbia 
Rhode Island 
Delaware 


Massachusetts 
lowa 
Massachusetts 
Tennessee 
Virginia 


New York 
Kansas 

New York 
Minnesota 
New York 


Florida 
Washington 
Pennsylvania 
California 
New York 


New York 
Pennsylvania 
Texas 
Pennsylvania 
Florida 


California 
lowa 
Oklahoma 
Arkansas 
Florida 


New Jersey 
Indiana 
Pennsylvania 
New York 
Pennsylvania 


Indiana 
Texas 
Michigan 
Ohio 
Utah 


Oklahoma 
Missouri 


$81,132 
75,575 
74,108 
73,568 
69,740 


68,093 
67,695 
62,877 
60,111 
58,254 


zz 22222 2222: 
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$1500 Preferred Families — 
the 100,000 Group of Cities 


PRE- 
FERRED in 
FAMILIES Group 


Wichita Kansas 


These cities are those whose newspaper-carrier limit, or city-zone, exceeds 


100,000 population. 
sive estimate by Sates MANAGEMENT shows the number of families with in- 
comes equivalent to a $1500 New York income. | 
of this new feature. 


CITY 


New York 
Chicago 
Philadelphia 
Detroit 

Los Angeles 


Cleveland 

St. Louis 

San Francisco 
Boston 
Baltimore 


Pittsburgh 
Milwaukee 
Washington 
Buftalo 
Newark 


Minneapolis 
Kansas City 
Cincinnati 
Seattle 
Indianapolis 


New Orleans 
Rochester 
Oakland 
Toledo 
Portland 


Denver 
Columbus 
Louisville 
Houston 
St. Paul 


STATE 


New York 
Minos. . 
Pennsylvania 
Michigan 
California 


Ohio 

Missouri 
California 
Massachusetts 
Maryland 


Pennsylvania 
Wisconsin 

Dist. of Columbia 
New York 

New Jersey 


Minnesota 
Missouri 
Ohio 
Washington 
Indiana 


Louisiana 
New York 
California 
Ohio 
Oregon 


Colorado 
Ohio 
Kentucky 
Texas 


| Minnesota 


PRE- 
FERRED 


FAMILIES | Group 


1,033,772 
505,547 
238,542 
225,879 
191,994 


117,396 
107,422 
96,458 
95,041 
89,236 


80,613 
80,286 
75,332 
62,937 
59,906 


58,612 
55,406 
55,132 
53,528 
47,333 


44,774 
44,298 
41,540 
38,467 
38,203 


37,295 
36,314 
36,036 
35,442 
33,195 


Rank 
in 


— 
owewoanoe awn 


Akron 
Dallas 
Syracuse 
Providence 
Omaha 


Dayton 
Oklahoma City 
Memphis 
Hartford 
Atlanta 


Flint 
Worcester 
Springfield 
Birmingham 
San Antonio 


Yonkers 

San Diego 
Tulsa 

Grand Rapids 
New Haven 


Richmond 
Des Moines 
Fort Worth 
Paterson 
Albany 


Youngstown 
Fort Wayne 
Salt Lake City 
Scranton 
Bridqeoort 


Exeluded are 18 suburbs of larger cities. 


STATE 


Ohio 

Texas 

New York 
Rhode Island 
Nebraska 


Ohio 
Oklahoma 
Tennessee 
Connecticut 
Georgia 


Michigan 
Massachusetts 
Massachusetts 
Alabama 
Texas 


New York 
California 
Oklahoma 
Michigan 
Connecticut 


Virginia 
lowa 

Texas 

New Jersey 
New York 


Ohio 

Indiana 

Utah 
Pennsylvania 
Connecticut 


This exclu- 


See description on Page 10 


PRE- Rank 
FERRED in 


FAMILIES Group 


17,625 
17,487 
16,517 
16,116 
16.106 


Elizabeth 
Jacksonville 
Spokane 
Canton 


Miami 

Erie 

South Bend 
Nashville 
Norfolk 


Sacramento 
Reading 
Peoria 
Camden 
Rockford 


Wilmington 
Harrisburg 
Tacoma 
Trenton 
Gary 


Schenectady 
Lynn 
Waterbury 
New Bedford 
Duluth 


Utica 
Evansville 
Chattanooga 
Binghamton 
Tampa 


Atlantic City 
Knoxville 
Lowell 

Fall River 
Pawtucket 


Davenport 
Wilkes-Barre 
Little Rock 
Johnstown 
Troy 


Passaic 
El Paso 


New Jersey 
Florida 
Washington 
Ohio 


Florida 
Pennsylvania 
Indiana 
Tennessee 
Virginia 


California 
Pennsylvania 
Iilinois 

New Jersey 
Iilinois 


Delaware 
Pennsylvania 
Washington 
New Jersey 
Indiana 


New York 
Massachusetts 
Connecticut 
Massachusetts 
Minnesota 


New York 
Indiana 
Tennessee 
New York 
Florida 


New Jersey 
Tennessee 
Massachusetts 
Massachusetts 
Rhode Island 


lowa 
Pennsylvania 
Arkansas 
Pennsylvania 
New York 


New Jersey 
Texas 


—— 


SALES MANAGEMENT 


i 
iva 
iE 4 
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cs 


il markets ara 
not 


* 


created equal : 


a 


7Q advertisers in 17 different felds 


On our left, you see 79 
national advertisers who 


ABSORBINE, JR. spent more money in 
ADMIRACION SHAMPOO 


AMERICAN MAGAZINE THIS WEEK last year than 
BELL-ANS ‘ 
BOOK LEAGUE OF AMERICA, INC. in any other magazine. 
BOOK OF KNOWLEDGE 

BOOK-OF-THE-MONTH CLUB 


BORDEN’S EAGLE BRAND MILK , yy 2 
CAMAY SOAP ) Xue 
CASE, W. A. & SONS BATHROOM FIXTURES 

CASHMERE BOUQUET LOTION 

CHIPSO 


COLUMBIA MOTION PICTURES And thereby hangs a tale 
CORONA PORTABLE TYPEWRITERS 


CRISCO that should interest all 
CROWN LAVENDER SMELLING SALTS 

CUTEX NAIL POLISH students of markets and 
DEL MONTE DRIED FRUITS 

DENTYNE GUM buying-power. 


ODONOUAWN = 


ee ODoNnNTNtouhWh = 


DR. ELIOT’S 5-FOOT SHELF 


DR. LYON’S TOOTH POWDER R 4x / 
DRENE 60 72D 
\' 


DU PONT SPEEDY WAX AND POLISH {7 
FEEN-A-MINT 


FREEZONE 
GERBER BABY FOODS 


GOLD-N-RICH CHEESE 7 
HALO SHAMPOO For these 79 (along with 


HAMPDEN POWDER BASE STICK 105 others) have found a 


|. E. S. BETTER SIGHT LAMPS way to make their maga- 


INGERSOLL-WATERBURY WATCHES 
IVORY SOAP AND FLAKES 


JOHNSON’S FOOT SOAP attention to those thumb- 
JUNG, J. W. SEEDS 


KIP SUNBURN LOTION tacks on the Sales Man- 
6 KLUTCH u 
7 KONDON NASAL JELLY agers wail. 


zine advertising pay 


unaona @ OONOUAWDHN = 


5 LA CROSSE FILM SERVICE 
9 LADY ESTHER NAIL POLISH 


40 LAPIN SUN GLASSES 


1 LAVORIS 

2 LEN’S PHOTOS 

3 LITERARY GUILD OF AMERICA 
4 MAZOLA 


5 MEYERCORD DECALCOMANIAS They’ve found a “New 
6 MILLION PICTURE COMPANY 


7 MINIATURE HOMES Method of Magazine Ad- 
8 MINUTE TAPIOCA 


9 MOEN PHOTO SERVICE vertising . A coast-to- 


coast magazine that con- 
NATURAL COLOR PHOTO 


1 NONSPI DEODORANT centrates its 534 million 
2 NURITO 

3 OCEAN SPRAY CRANBERRY SAUCE copies in the 25 key mar- 
4 OXYDOL 

5 PALMOLIVE SOAP kets that do the lion’s 


6 PARD DOG FOOD h Soho Mie 
7 PEERLESS PHOTO SHOP share of the business. 


8 P. & G. WHITE NAPHTHA SOAP 
9 PHOENIX HOSIERY 


60 RAY'’S PHOTO SERVICE Nis ee 
1 REINHOLD PUBLISHING CORPORATION 
2 RELIANCE DRESSES 
3 REMINGTON PORTABLE TYPEWRITER 
4 ROYLEDGE SHELVING AND DOILIES 


3 SARAKA And evidently they’re 
6 SHEAFFER PENS & PENCILS 


7 SHINOLA SHOE DRESSINGS pretty well sold on this 
8 SKRUDLAND PHOTO SERVICE 
9 SWIFT’S COLD CUTS idea of gearing magazine 


coverage to sales. For the 
70 tance ustick 


1 TEEL LIQUID DENTIFRICE first quarter of 1940 
2 TRIX , 
3 TUMS shows a record-breaking 


aoe linage in THIS WEEK— 
6 WEBSTER’S COLLEGIATE DICTIONARY 73.4% above 1939. 

7 WELCH GRAPE JUICE COMPANY PRODUCTS 

8 WINSTON, JOHN C. DICTIONARY 

9 WOODBURY’S FACIAL SOAP 


79 advertisers in 7 different helds | 


Maxe Tars Weex 


YOUR MAGAZINE 


—and sell America’s 25 key mar- 
kets with the power of the next 4 
national weeklies or the top 4 


women’s magazines combined — 
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State Indices of Wealth and Income 


(See Page 54 and Pictographs for additional summaries by states and sections) 


INCOME TAX || NO. OF $1,500 
RETURNS, PREFERRED TELEPHONES Savings ELECTRIC CUSTOMERS 1939 


1937 FAMILIES, 1939 D (In thousands of customers) 
DISTRICTS AND STATES P 


Per nual . Commer- 
Per M || Number 1937 1939 cial and 
Industrial 


RI 
Hi 


1,000 
Families 


NEW ENGLAND 
Connecticut 
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U. S$. TOTAL 6,381,029 52 |15,251.3 51 F 274 249 ,190.8 |22,665.2 | 1,786.0 


106 


*includes foreign. tincludes Alaska. (A) Included with Maryland. N.A.—Figures not available. 


SOURCES—Income Tax Returns trom Bureau of Internal Revenue, +p bane y by SALES MANAGEMENT Research Department, Tel from Census of Electrica 
- Savings Deposits from Department of Commerce, Values Added from Census of Manufactures, Electric Customers from ELECTRICAL WORLD, Cash Farm income from De- 
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Summary of County-Section Data by States 


(See Page 53 and Pictographs for additional summaries by states and sections) 


— 


| SALES 
POPULATION RETATS S| AUTO SALES, EFFECTIVE BUYING INCOME, | MANAGE- 
(In thousands, except density) S. M. ESTIMATE 1939 1939 S. M. ESTIMATE MARKET 
CONTROLS 
DISTRICTS AND STATES Regis- No. of} Na- | Buy. 
QZ % |Density| White | Work-| Dollars Zz New |Ratio/tration| Dollars % Per | Per | $1500 ing 
Total | of | Ur-| per | Fami-| Fami-| ers (in of | Pas- |1939-|per Mi (in of |Fam- Pre- | Buying |Powe 
1930 | U. S. | ban |sq.mi.| lies lies % thousands); U. S. || senger | 1938 | Fami-jthousands)| U. S. | ily | Fam- | ferred | Power | er 
Farm cars Iles lly | Fami- % | \ndex 
liest 
NEW ENGLAND 
Connecticut............] 1,606.9] 1.3088] 70} 333) 388.7| 381.2} 10) 653,984] 1. 36,515| 141) 975) 1,147,002) 1.6925/2,951/ 2,983| 226.51 1.6520| 128 
ee ad 797.4, .6495| 40 27| 197.8] 197.3 ,009| 6815) 13, 123| 742) 411,006} .6065|2,078| 2,081| 89.3) .6306| 97 
usetts......... ,249.6| 3.4613} 90)  529/1,021.2/1,007.1 5} 1,652,999) 4.1720) 89,119} 143) 731) 3,036,995| 4.4813/2,974| 2,997| 541.2) 4.2646, 123 
New Hampshire........ 485.3) .3791| 59 52} 119.3) 119.3 152, .3861) 9,815) 141 ,012| .3615|2,053| 2,055] 55.0) .3743| 99 
Rhode island.......... 687.5, .5599| 92) 644) 165.3] 162.7 266,016| .6714) 15,731} 161| 915]  4659,979| .6787|\2,782| 2,808} 71.1) .6706| 129 
Vermont...............) 359.6] .2929] 33 39} 89.2) 89.1) 43) 120,025) . 120) 125 99,988! .2951/2,242| 2,244) 41.2) |2931| 100 
,166.3| 6.6515 77| 132/1,981.5|1,956.7| 10) 3,116,023) 7. 71,027} 141} 799) 5,499,982) 8.1156/2,776| 2,795|1,024.3] 7.8852) 119 
MIDDLE ATLANTIC 
New Jersey............] 4,041.3] 3.2917} 83] 538] 985.7| 936.0 5 2,742,006] 4.0460|2,782| 2,863} 591.4) 3.92301 119 
New York............. ,588.1|10.2529} 84)  264/3,153.1|3,051.4 10,192,998| 15.0400/3,233| 3,293|1,963.4/14.5286| 142 
Pennsyivania.......... 9,631.3) 7.8447, 68)  215/2,235.6/2,134.5| 11 5,539,970| 8.1747|2,478| 2,543|1,137.8) 7.9857, 102 
,260.7\21.3893| 78]  263\6,374.4\6,121.9 7 18,474,974|27.2607|2,898| 2,965|3,692.6126.4373} 124 
SOUTH ATLANTIC 
Por 238.4) .1942) 52) 121 59.1) 651.4 159,999} .2361/2,708| 2,923] 29.2] .2437) 125 
District of Columbia 486.9) .3966| 100) 7,853) 125.6) 95.3|...... .8440/4,556| 5,274) 83.0) |9276| 234 
| eR etapa raty 1,468.2] 1.1958} 52 27| 376.4) 265.9 1,1273|2,029| 2,433| 128.4) 1.2078) 101 
RE o-caseesesahs 2,908.5| 2.3689) 31 50| 652.8) 402.7 -4357|1,491| 1,902) 192.0) 1.4823) 3 
hea: 1,631.5] 1.3288} 60}  164| 385.2; 323.7, 19 1.4962|2,633| 2,893| 190.3] 1.4879| 110 
Carolina......... 3,170.3] 2.5822] 26 65} 644.0) 460.8} 4 1.4481|1,522| 1,813] 216.4] 1.4677) 57 
South Carolina......... 1,738.8) 1.4162) 21 57| 365.7) 197.1] 53 .7216|1,337| 1,808] 103.7] :7388| 52 
— nmeanntantete 2,421.8] 1.9726] 32 60| 529.1) 388.1 1.3723|1,758| 2,069} 205.6] 1.4048) 71 
West Virginia.......... 1,729.2] 1.4083] 28 72| 373.9| 347.6 29 .9281/1,682| 1,752) 129.5) .9196| 65 
,793.6|12.8636| 36 59|3,511.8|2,532.6 9.6074|1,854| 2,201|1,276.1) 9.8602) 77 
EAST NORTH CENTRAL 
DEE nce sasancenan’ 7,630.7| 6.2152} 74)  136|1,929.4/1,843.9| 16 6.8141/2,393| 2,455|1,228.5] 6.7736} 109 
Ti cnssocceseusdl 3,238.5] 2.6377, 55 90| 843.1] 812.6 2.3712|1,906| 1,946| 438.4) 2.4859] 94 
Michigan.............. 4,842.3) 3.9441, 68 84/1,180.6|1,139.8} 1 4.4709|2,567| 2,618] 790.6) 4.5545| 115 
accessed 6,646.7| 5.4137, 69}  163/1,697.9|1,620.8| 1 5.8344|2,329| 2,390| 933.8) 5.8456] 108 
Wisconsin............. 2,939.0) 2.3938] 53 53| 711.8] 706.7 2.4376|2,321| 2,330) 427.1) 2.4353) 102 
}25,297.2|20.6045| 66,  103/6,362.8/6,123.8| 21 21.9282|2,336| 2,386|3,818.4/22.0949| 107 
EAST SOUTH CENTRAL 
ia irensadiical ,646.2| 2.1554) 28 52} 591.6) 369.0} 5 .8957|1,026| 1,303] 173.9) .9335| 43 
eesti obi: 2,614.6] 2.1296, 31 65| 609.4) 548.7} 53 1.1657|1,296| 1,374) 230.3] 1.2051) 57 
Mississippi............ ,009.8| 1.6370| 17 43| 471.7| 220.6) 7 -5253| 755| 1,079| 133.7) .5616| 34 
Tennessee............. 2,616.6) 2.1312} 34 63| 600.6) 480.1) 50 1.3221|1,492| 1,682) 214.3] 1.3719] 64 
9,887.2) 8.0532) 28 55|2,273.3|1,618.4| 59 3.9088|1,165| 1,392) 752.2) 4.0721, 51 
45| 635.7; 630.1; 49 1.9581/2,087| 2,098} 305.1] 1.9975| 99 
23| 487.2) 465.4) 5: 1.1923|1,659| 1,702) 214.8] 1.2369| 81 
32} 606.5| 601.1 2.2488|2,513| 2,526| 327.5) 2.2704| 109 
53} 939.5) 879.1 2.7814|2,006| 2,082| 544.9] 2.7967| 95 
18} 343.0) 337.3) 5 -8558/1,691| 1,707| 180.2) .8910| 79 
10} 145.0] 143.2} 69 -3541/1,655| 1,667) 76.3) .3719| 67 
9| 161.0) 156.3 -3999|1,683} 1,712) 79.4) .4106| 73 
26|3,317.9|3,212.5| 46) 9.7904|2,000| 2,036|1,728.2) 9.9750| 92 
35| 438.6) 315.4) 71 .7289|1,126| 1,339) 142.8] .7066| 47 
46| 485.4) 293.1) 5 1.0831/1,512| 1,948} 188.6] 1.1164, 65 
35| 564.2) 506.0) 5 1.3856|1,664| 1,767| 266.8) 1.3776) 71 
22/1,380.1|1,034.2 4.1449|2,035| 2,371| 593.4) 4.2418| 89 
28/2, 868.312,148.7 57 7.3425|1,735| 2,021|1,191.6) 7.4424) 75 
MOUNTAIN 
435.6) .3548| 34 4) 106.0| 70.6) 47 -3217|2,057| 2,535) 50.4) .3387) 95 
Papeeneioane 6 ,035.8| .8436| 50 10} 267.3) 251.8} 37 -7983|2,024| 2,092) 131.8) .8342| 99 
RTE Ss 445.0| .3625| 29 5| 108.1) 106.3) 51 .3320/2,083| 2,102) 48.8] .3331| 92 
Montana.............. 537.6| .4379| 34 4| 136.2) 131.9 -4323/2,151| 2,190} 68.6) .4385| 100 
(Rap INCRE: 91.1] .0742| 38 1} 25.5) 23.1 .1136|3,022| 3,188] 11.8) .1150| 155 
New Mexico........... 423.3) .3448| 25 4) 98.5) 79.1 -2582|1,776| 1,998} 35.2) .2749| 80 
i Rae: 507.8 .4136| 52 6| 115.9] 113.4 -3689/2,156| 2,183| 50.0] .3716| 90 
Wyoming.............. 225.6, .1837| 31 2) 56.9) 64.2) 4 -2272|2,707| 2,781; 27.5) .2452) 133 
3,701.8) 3.0151) 39 4) 914.4) 830.4 2.8522/2,114| 2,230) 424.1] 2.9512) 98 
PACIFIC 
Call 5,677.2) 4.6241| 73 37|1,610.1|1,482.2 2,705,000) 6.8272)179,501| 118/ 1, 4,615,006| 6.8097|2,866| 3,001|1,014.4) 6.8510| 148 
n.. 953.8, .7768| 51 10} 266.3} 262.9} 33] 390,014, . 24,113| 127] 1, 598,300) .8647|2,246| 2,263, 120.3] .9222) 119 
Washington............ 1,563.4] 1.2734) 57 423.8) 415.2 617,002} 1.5573] 31,549) 131| 1,001) 1,030,009) 1.5198/2,430| 2,459] 209.1) 1.5085) 118 
8,194.4) 6.6743, 68 26/2,300.2/2,160.3 =") 3,712,016 a 121 a 6,243,315| 9.1942|2,714| 2,811|1,343.8) 9.2817) 139 
ee 122775.0|100.000/ 56} 41/29904.6|28705.3 24) 39,621,003 100..000}2508648 130 620| 67,783,307 100.000|2, 267 2,412; 16251..3}100.000 - 
Hawaii—See special facts and figures on page 233. +Preferred Families figures are in thousands. 
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RHODE ISLAND. 60.1% 
S. CAROLINA ... © 0.4% 
TENNESSEE .... "0.8% 
TEXAS . 

UUM ..6<..... Cae 
VERMONT . b 0.2%, 
VIRGINIA .......™% 0.9% 
WASHINGTON .. % 0.8% 
WEST VIRGINIA 40.2% 
WYOMING ..... 6 0.3% 


ALABAMA ...... => 0.6% 
ARIZONA ....... % 0.3% 


CALIFORNIA ... 4.1% 


COLORADO ..... 
CONNECTICUT.. 
DELAWARE 
FLORIDA ....... 
GEORGIA ....... 


KENTUCKY .... 
LOUISIANA ..... 


MARYLAND .... 
MASSACHUSETTS %0.4% 


MICHIGAN ..... 3.7% 


MISSISSIPPI .. 


MISSOURI ...... ~~ 3.2% 


NEVADA ........ 
N. HAMPSHIRE. #0. 1% 
NEW JERSEY.... ™ 0.8% 
NEW MEXICO... 303% 


NEW YORK ..... 


N. CAROLINA. 


3 13% | 


ee a xeon ture 


MIDWEST 
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AMERICA’S FARM 
BUYING POWER 


ak a | . 


Tractor ownership is a sound 
symbol of high-income farms. 
It definitely locates where farm- 
ing is BIG business—and where 
farmers have the SPENDABLE 
income to buy your products in 
real volume. Here is the picture 
of farm tractor ownership by 
states, based on U. S. census and 
official trade sources. Note that 
while the 8 midwest states com- 
prise but 20% of U. S. farms... 


43% of all 


«» farm tractors 


INDIANA ..... 


IOWA .....-- 


MINNESOTA... 


NEBRASKA .... re 


NO. DAKOTA .. 
SO. DAKOTA .. 


WISCONSIN ... 


a. 


0 


are owned in the 8 Midwest states 


—and you can reach 80% 
these midwest farmers with a 
ONE medium, The Midwest 
Farm Papers. 


—in fact, The Midwest Farm 
Papers reach almost TWICE as 
many actual midwest farmers as 
the average National farm paper. 


) Park Av TRO!’ 


FARM PAPERS® 
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1939 Retail Sales Estimates— 
the 100,000 Group of Cities 


These cities are those whose newspaper-carrier limit, or city-zone, exceeds 
100,000 population. Excluded are 18 suburbs of larger cities. Figures 
cover municipal boundaries only. 


rt 


RETAIL RETAIL 
CITY 


382 S8SS2 KfS82 


Kentucky. 
Tennessee... 
Connecticut 


California 
Pennsylvania. ee 


_ 


S23 BSS8s 3 


Sesss s 


zxS28 
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Pennsylvania. . ; 
New Jersey..... 


142, 431 ss 


1939 Building Construction— omen 


CONSTRUC- 
— TION PER 
the 100,000 Group of Cities | ries 
These cities are those whose newspaper-carrier limit, or city-zone, exceeds nd 

100,000 — and cover values per 1,000 families. Excluded are 18 

suburbs of larger cities. Source of the hs igures is the Bureau of Labor Statistics’ 


monthly compilation covering all types of construction, for the 12 months end- 
ing September 30, 1939. 


BUILDING BUILDING 
CONSTRUC- CONSTRUC- 
STATE TION PER STATE TION PER 


1,000 1,000 
FAMILIES 1] FAMILIES 


Dist. of Columbia 
Florida 


Oklahoma City... 
Nashville 
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SALES MANAGEMENT 


With new RCA 
16 mm. Sound Film 
Projector! 


MORE BRILLIANT PICTURES! 
FINER SOUND! 
UNMATCHED SIMPLICITY! 


Built by the same men who make 
RCA Photophone equipment used 
by Hollywood studios and in thou- 
sands of top-flight theatres, this 
Projector offers you exclusive fea- 
tures that put it YEARS AHEAD! 
In all, it’s better 16 ways — yet is 
priced with the lowest! 


URE—the use of films is a splendid 

way to increase sales. But you'll do 
an even better job if your sales story sings! 
And that’s where the new RCA 16 mm. 
Sound Film Projector comes in. It gives 
films that vital spark, fills them with the 
life and color that rivet attention to 
your message! 

Films literally float through this new 
Projector. No tugs or jerks mar per- 
formance. It makes sales stories sing by 
lending new brilliance to every picture, 
new fidelity to every sound. An over- 
size reflector, condenser, and objective 
lens pep up the picture, provide 10 to 


oO 


SS 
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20% greater screen illumination. Film 


takeup equalizer plus excellent electro- 
dynamic speaker stimulate the sound— 
it is as clear at low volume as at high! 

The unmatched experience of RCA 
Photophone engineers is reflected in 
the design and operating ease of this new 
Projector. No other unit is as simple. 
Threading is easy because threading line 
is cast on projection block. All size 
films are swiftly rewound by motor. 
Cleaning and adjusting may be done 
by anyone. 

Besides putting sing in your sales story, 
the RCA 16 mm. Sound Film Projector 


| S2 RA Uc 


engl e Educational Dept., RCA Manufacturing Co., inc., Camden, N. J. 
A Service of the Radio Corporation of America 


fas 
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a oO 


. Better sound reproduction 
. Better, more brilliant 
projection 

3. Better, simpler threading 
. Better and more efficient 
cooling 

. Better reel take-up and rewind 
. Better equalization 

. Better operating ease 

. Better input performance 
. Better convenience 

. Better framing 

. Better tone 

- Better accessibility 

- Better versatility 

14. Better lubrication 

15. Better lamp service 

16. Better portability 


“goes places” easily. May be carried 
like a suitcase. And you can use it with 
microphone or Victrola Attachment. In 
short, it’s better 16 ways—and is amaz- 
ingly low in price! For full details, 


mail coupon. P 


Trademark “Victrola” Reg. U. S. Pat. Off. by 
RCA Mfg. Co., Inc. 


FOR FINER SOUND SYSTEM PERFORMANCE 
— USE RCA TUBES 


Se) aS 6 ees ee eee 


Educational Dept. (MA-4) 
RCA Manufacturing Co., Inc. 
Camden, New Jersey. 
(7) 


Please send me complete information con- 
cerning the new RCA 16 mm. Sound Film 
Projector. 


Company..- 


Address 
City eS ae oO 
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THE PICTOGRAPH AT THE RIGHT .... 


is a ten-year record of the adver- 

tising growth of these annual SURVEYS OF 

BUYING POWER. The Pictograph has significance 

for you, Mr. Reader, because it represents a cycle of forces 

you have helped to set in motion. You applauded the first Survey as a 

valuable pioneering effort toward orderly, profitable marketing. That applause 
caused a large number of advertisers to use space the following year. The increased adver- 
tising revenue was used in large part to still further refine and amplify the editorial 
pages. And so it has gone year after year: higher editorial quality, more 

evidence of wide-spread reader interest and use; more evi- 

dence from you of interest and use, more pages of 

advertising; more pages of advertising, 

more and better editorial pages. 

... Thank you, readers, thank 


you, advertisers. 


The SALES MANAGEMENT Staff 
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TEN-YEAR GROWTH RECORD OF 
ADVERTISING REVENUES IN 
SALES MANAGEMENT'S 
ANNUAL SURVEYS OF 
BUYING POWER 


Piles show growth as ratio between 
each year’s revenue and 1931 which 
is used as the base, 100 


PICTQGRAPH By ; 711 


Saks Managimtrt 
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Bigger'n we thought!” 


A MOOSE looks pretty big in the woods. 


But it isn’t until you get your hands 
right on him—tangible, measurable flesh, 
hide, and horn — that you know how 
really big he is! 


Businessmen encountered a somewhat 
similar experience when LIFE’s Contin- 
uing Study of Magazine Audiences at 
last ran to earth the true total audience 
exposed each week to the pages of Amer- 
ica’s four largest weekly magazines—the 
number of people reached by Collier’s, 
Liberty, LIFE, and the Saturday Eve- 
ning Post. 


Everyone had known that the number 


of people reading magazines was con- 
siderably bigger than the number of 
people buying those magazines. But 
mighty few expected it to turn out to in- 
clude a major part of the entire market 
for advertised goods! 


The actual audience of the four big 
weeklies revealed by the Continuing 
Study totals 41,700,000 different people 
or 39.8% of all people above the age of 
10! In the case of LIFE, this one maga- 
zine is discovered to reach a weekly audi- 
ence of 19,900,000 people. 


The importance of this tremendous 
market becomes fully significant only 


SALES MANAGEMENT 


when you analyze it in relation to pur- 
chasing power. Which is exactly what 
this Study has done. It breaks down the 
audience into standard-of-living groups. 
And here are some facts and figures from 
that breakdown that offer new help to 
every executive who has a product to sell 
through advertising: 


“A” group is the top class according to the 
standards in each locality. Typical is the 
man who lives in a substantial home. He 
doesn’t stint on the first-rate things of life, 
doesn’t have to pick and choose between the 
luxuries common to his community, because 
he can afford most of the things he wants. 
He drives a good car, sometimes owns two. 
He and his group represent one out of every 
twenty persons across the country, the cream 
of those people with money to spend. The 
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four largest weeklies reach 65.1% of all 
these people. LIFE alone reaches 40.9% 


“B”’ group is not very far from Neighbor “‘A.” This 
sort of chap you know as “‘comfortable.’’ He 
has all the necessities of life but cannot be 
quite so free and easy about his buying 
of luxuries. He lives well, eats well, and has 
some money left over with which to play. 
Since there are twice as many “‘B’’s as “‘A’’s 
—the spending effect is excellent. The four 
largest weeklies reach 58.8% of all these 
people. LIFE alone reaches 32.3%. 


“C” group — a quarter of the population — is 
that commonly called the great American 
middle class. Your ‘‘C”’ man is the nation’s 
good stiff backbone in more ways than one. 
Politically, he doesn’t scare or stampede 
easily. His family life is well-knit; its mem- 
bers chip in on common projects of all sorts 
—from getting the dishes washed to buying 
a new radio. Though luxury purchasing is 
generally dependent upon giving up some- 
thing else, the house is often well-supplied 
with modern gadgets for making housekeep- 
ing easier. Adequate pay envelopes, plus 
large numbers, make this the most impor- 
tant spending group. The four largest 
weeklies reach 50.4% of all these peo- 
ple. LIFE alone reaches 24.8%. 


“D” group is the great mass of working people, 
ranging from the “‘C’’s down to those who 
just about “‘get by.’’ Your small farmer or 
laborer—for that’s what he probably is— 
most likely has electricity and a radio, usu- 
ally has no phone. He has a fifty-fifty chance 
of owning an automobile, probably a used 


car. He sets a wholesome but plain table— 
manages to maintain a decent standard of 
living but lacks some of the things we com- 
monly call necessities. Because of adequate 
size, this group is a volume market for all 
staple products. The four largest weeklies 
reach 35.3% of these people. LIFE alone 
reaches 15.9%. 


All together—three-quarters of the 
population and 87.9% of the weekly 
magazine audience is found in these 
four groups—a major part of the en- 
tire market for advertised goods! 


What an opportunity for shrewder 
application of advertising values is offered 
by this Continuing Study! It is now 
recognized as a genuine contribution to 
advertising knowledge, an important new 
yardstick of media values. It provides 
information rich in clues to guide adver- 
tisers toward more effective and eco- 
nomical budgeting of advertising funds. 


The Study also has opened up a 
provocative new school of strategy 
for vitalizing sales conventions, 
stimulating dealers to enthusiastic 
co-operation, putting new meaning 
into merchandising promotions. 

For complete Study figures and help- 
ful suggestions on applying the Study 
to your problems, simply write LIFE— 
Time & Life Building— Rockefeller Plaza 
—New York City. 


Scientifically established and analyzed by 
the most successful modern research 
methods, the figures of LIFE’s Con- 
tinuing Study show accurately to how 
great an extent the audience of the 
four largest weekly magazines exceeds 
the number who buy them. Latest find- 
ings, for instance... 


Magazine Circulation* Audience 
COLLIER’S . . . 2,776,621 . . 15,800,000 
LIBERTY. . . . 2,501,905 . . 14,000,000 
LIFE. ..... 2,504,681 . . 19,900,000 
SATEVEPOST . . 3,129,168 . . 13,200,000 


*4 BC Statement—6 Months Ending Dec. ,1939, 
net paid excluding bulk. 
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on are really two kinds of 
advertisers... 


One needs sales searchlights, the other, sales 
floodlights. For one advertiser wants fingers of 
light pointing to that section or those cities; 
while another requires a vast flood of light 
to cover the country so that every crossroad 
counter and every cash register on Main Street 
stands out sharp and clear. 

By adding floodlight coverage, Mutual now 
offers both types of approach. 

Mutual’s floodlight broadcasting is scoped 


for full-sized advertisers who want year-round 


advertising on a guaranteed-time basis. It de- 
livers big coverage... beginning at 76 stations. 
And it uncovers savings of a third and more. 


The Biggest Broadcasting Bargain 


You can now talk to 17,250,000 radio families 
...can floodlight 225 of the nation’s leading 
300 cities for only $3,400 an evening half-hour. 
This same coverage would formerly have cost 
$1,500 more each broadcast. 

Suppose, to be extremely conservative, only 


5% hear the program. Assuming the very low 


average of two listeners to a family, that’s still 


five prospects for each penny! 
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Mutual Is Everybody's Network 


Searchlight...or floodlight...take your pick. 

There’s nothing limited about Mutual’s sell- 
ing searchlight. You can make it follow your 
sales plans and your budget just as closely as 
the Hollywood movie camera follows every 
step of the stars. 

Or now, with Mutual’s vast floodlight cov- 
erage, if you are a big advertiser you have an 
economical network that can match you sales- 


stride for sales-stride, clear across the country. 


MUTUAL BROADCASTING SYSTEM 
WHERE YOUR NEEDS DETERMINE YOUR NETWORK 
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NEW ENGLAND 
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SALES MANAGEMENT 


The 1940 Study 


of Effective Buving Income 


for 1939 


For explanation of these columns, sources of the 


data, and suggestions on uses, see page 7. 


New England States—County Data 


SALES 
RETAIL SALES MANAGE- 

POPULATION 1939 AUTO SALES, EFFECTIVE BUYING INCOME, MENT 

(In Thousands, except density) S. M. ESTIMATE 1939 1939 S. M. ESTIMATE MARKET 
CONTROLS 

COUNTY 

New Regis- Per | No. of | Na- | Buy- 
Total QZ % |Density) White | Work-| Dollars QZ Pas- | Ratio) trati Dollars % Per | White} $1500 | tional | ing 
1930 of Ur- | per | Fami- | Fami-/| ers (in of | senger |1939-| per M (in of |Fam-|Fam- | Pre- | Buying | Pow- 

U. S. | ban | sq.mi.| Hes lies % |\thousands)| U. S. | cars | 1938| Fami-|thousands)| U.S. | ily | ily | ferred | Power 
Farm lies Fami- Index 

lest 

Androscoggin. ............ 71.2) .0580} 75| 155 17.4 17.4, 11 434) .0718) 1,288) 133 42,543) .0628|2,439| 2,440} 7.0] .0652| 112 

ee eaten 87.9| 0716} 8|  14| 17.2) 17.2 8,737, .0473| 1.135] 132 30,325| .0448|1.762| 1.763 10458 
Cumberland (Portiand)....4) 134.7| :1097| 75| 158] 33.8] 33.6, 1 61,330| .1548) 3,060 129 92,199} .1361|2,731| 2,736] 16.9] .1422] 130 
SE cc chscdcenercens 19.9] .0162)..... 11; 5.21 «5.2 '740| .0145| °299| 127 8,232} .0121|1,591| 1,592 70130 80 
30.7} .0250/ 12) 20| 8.6] 8.6 11,145| 0281] 604) 123 17/856| .0263/2'074| 2:074, 2.8) 0268) 107 
70.7} .0576} 658} 80) 17.1| 17.1) 25] 25,557 1,393] 115 41,307, .0610|2,418| 2,419 7.2, .0619| 107 
27.7| .0226) 33) 77| 8.1| 8.1 9,536 .0241) 409] 135 936| .0220|1,849| 1.852) 2.8] .0223| 99 
15.5| .0126)..... 34, 4.6) 4.6) 60 5,184} .0131 297] 134 7,401} .0109|1,619| 1,620] 1.6 .0119| 94 
41.5) .0: 2 21; 10.3; 10.2} 31) 11,484) .0 617| 101 19,804) 0292|1'930| 1.931, 4.9] .0283| 84 
92.4| .0753} 46} 28] 22.3| 22.1 34,430) . 1,482) 113 49,719| .0734|2,233| 2,242} 9.6) .0774| 103 
18.2) .0148]..... 5| 4.8) 4.8 4,746) .01 249| 116 7,514) .0111|1,576| 1,576] 1.7] .0113| 78 
16.9| .0138| 64] 68) 4.6) 4.6, 21 ‘717| 01 429) 137 7,627, .0113|1,641| 1,644) 1.4) .0131| 98 
39.1, .0318} 17; 11| 9.9] 9.9) 39 8,935, . 531| 117 20,362} .0300|2,050| 2,051, 4.0) .0261| 92 
20.3} .0165} 25, 28, 65.6| 5.6 ‘ 01 242| 116 7,538} .0111|1,337| 1.338} 1.7) .0115| 70 
37.8} .0308} 24) 15 9.5) 9.5 9,218, .0233)  509| 1 11,960] :0176|1,248| 1,255, 2.4) :0201| 68 
72.9} .0594) 34) 74) 18.8, 18.8) 1 24,871| .0627) 1,303] 116 31,683, .0468|1,686| 1,686) 7.5] .0537| 90 
| 797.4) .6495| 40| 27] 197.8] 197.31 281 270,009| .6815) 13,727| 123! 411,006 .6065|2,078| 2,081|....... } .6306| 97 

For Maine City figures, see page 72. 

Re 22.6, .0184) 55} 57, 6.1; 6.0| 2 7,445| .01 481| 147 10,875] .0160|1,798| 1,799] 2.3) .0174| 95 
peacoat: 14.3| .0116)..... 15) 4.1] 4.1 4,133| [01 361| 131] 87. 7,158} .0106|1,734| 1,735, 1.4) .0109| 94 
Cheshiv®......cc.ccccceee 33.7| 0274) 41} 46) 8.8} 8.8) 21) 10,289 780| 168 -0275|2,105| 2,106 8) 100 
kaa teenamaTRe? 39.0} .0319} 51 22} 8.9] 8.9 10,845) 0274) 623] 132 17,333| .0256|1,948| 1.948 3.6) . 82 
WIE ceccackeaccade 42.8 27} +25) +11.4) «11.4 14,780| ; 1,072] 137] 85 :0358/2,129| 2,130] 5.1) . 106 
Hillsborough (Manchester).9| 140.1| .1142) 80| 157) 34.9] 34.9} 9) | 47,140| .1190) 2,546) 144 74,035} .1092/2,121| 2,122) 12.9) .1124| 98 
haha seman” 56.2} .0457| 57| 60) 14.4) 14.4 17/832) : 1,233 30 .0446|2,100| 2,102} 5.8) . 99 
Rockingham. ............- 53.8, .0438| 48,  78| 14.6, 14.6 18,836| . 1,311} 141] 90 29,905| .0441|2,047| 2,051| 6.0) .0463| 108 
EE cccccsencoanil 38.5| .0314| 76, 102) 9.9} 9.9) 1 14,718| 0371) 920) 135 18,980| .0280|1,912| 1.913, 3.5] . 104 

GE saccednoncoaenennt’ 9) 24.3) .0198| 70| 46] 6.2) 6.2 6,972] :01 488| 154 13,651| .0201/2,202| 2,205} 2.5) .0190 
STATE TOTAL........ | 465.3) .3791| 59! 521 119.3] 119.2) 20) 1529901 .3861/ 9,815! 1411 793]  245,012| .3615/2,053| 2,055|.......| .3743| 99 


For New Hampshire City figures, see page 72. 


VERMONT 


18.0} .0146)..... 24 4.5 4.5 4,951; .0125 257| 129) 7 6,758| .0100)1,486| 1,487 1.4) .0110) 75 
21.7| .0176) 34 33 5.8 5.8 7,084) . 438) 129 15,683) . 2,693) 2,698 -3| .0205) 116 
27.3) . 29 44 6.8 6.8 5 080) . 399) 130 13,346] .0197/1,976| 1,976 2.9) .0206| 93 
47.5 63 87; 11.1) 11.0 18,740} .04 824) 112 32,608} .0481/2,937| 2,945 -0] .0462) 119 

7.1; .0058)..... " 1.7 1.7 1,119) . 108} 121) 61 2, -0035/1,399) 1,399 -6| .0033) 67 
30.0} .0244) 27 468 7.1 7.1 8,957; . 337; 111) 651 11,934) .0176/1,678| 1,679 2.9) .0192| 79 

3.9} .0032)..... 48 9 9 680; .001 31; 68 369) + .0020)1, 472 -3| .0018) 56 
10.9} .0089)..... 2 2.8 2.8 3,587; .0091 192) 138) 7 5,028} .0074/1,816) 1,816 d 81 
16.7} .0136)..... 2 4.4 4.4 6 3,963} .01 228) 138 6,503, .0096/1, 1,490 1 ° 71 

+Preferred Families figures are in thousands. : Before using these figures, see explanation page 7. 
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WTAG 


WORCESTER 
MASS. 


5000 WATTS 
DAYTIME 


1000 WATTS 
AT NIGHT 


A Market of 1,000,000 People Forges Ahead 


Central New England’s more-than-a-million people—stable 


wage earners in their 500 different types of industries—form 


a vital market with sole primary coverage by WTAG. 


Spectacular increases in sales and buying power, right now, 


sharply indicate the outstanding importance of WTAG’s 


Central New England's audience. 


The Voice of Central New England 


VERMON T—(Continued) 


SALES 
RETAIL SALES MANAGE- 
POPULATION AUTO SALES, EFFECTIVE BUYING INCOME, MENT 
(In Thousands, except density) S$. M. ESTIMATE 1939 1939 S. M. ESTIMATE RK 
CONTROLS 
COUNTY 
New Regis-| Per | No.of} Na- | Buy- 
Total | % | % |Density’ White |Work-| Dollars | % | Pas- |Ratioltration| Dollars | % | Per | White| $1500 | tional | ing 
1930 of Ur- | per Fami- | ers (in of || senger |1939- per Mj (in of |Fam-|Fam- | Pre- || Buying | Pow- 
U. S. | ban | sq.mi.| lies lies % |\thousands)| U. S. | cars | 1938| Fami-|thousands)| U. S. | ily | ily | ferred | Power| er 
Farm lies Fami-| % | Index 
lest 
ESS: 8 0} .0187, 22) 34, 5.6) 5.6} 62| 6,979] .0176) 337) 107| 666 9,650! .0142|1,722| 1,722} 2.2) .0155| 83 
SRE s AP 48.4) .0395| 41 53} 11.9} 11.9] 31) 17,259] .0436] 782] 128 29,586] .0437/2,490| 2,493} 4.8) .0424| 107 
Washington............... 5) 41.7| .0340| 46) 58 10.2) 10.2) 31) 15,549) .0392) 834] 121) 77 29,608} .0437|2.915| 2,916, 5.0] .0409| 120 
Windham “"9|  28.0| 0212; 49) 33) 6.9| 6.9| 37] 10,592] .0267/ 513) 149] 760| 15,613} .0230/2.280| 2,261, 3.0] .0242| 114 
eeu are 7| 37.4) 10305] 23} 40} ««9.5| 9.5] +42) 11,485] 0290, 840] 140 19,932} .0294|2/090| 2,092) 3.0] .0297| 97 
STATE TOTAL........ 359.6] .2920) 33) 39] 89.2) 989.1| 43] 120,025) .3029) 6,120| 125] 732| 199,988] .2051/2,242| 2,244)....... | .2931) 10 
For Vermont City figures, see page 72. 
N i | 
Barnstable a ia na 32.3} .0263) 34, 79| 9.4) 8.9 17,223} .0434| 1,078 2,999| 3,079] 4.2] .0423) 161 
_ eatin nbs 4 120.7| .0983} 81| 125) 29.9) 29.6} 13) 43,589| .1100) 2,631 2.463, 2,477, 11.1) .1088) 111 
Briotol (Faliftwr-ti.Baid.).; 10| 364.6} .2970} 90} 643; 88.0/ 86.8) 5) 108.771| .2745| 5,347 2°530| 2.551) 29.9] .2955| 99 
AMEE 5.0| .0040|..... 46} 1.5} 1.4, 22) 3,204, :o0g1) ‘129 2:927| 3,039 :7| .0069| 173 
Essex (Lawrence-Lynn)... 498.1| 4057| 95| 1,002) 123.9] 123.3 4 177,171 ans 9,029 2.767| 2.775| 48.3) .4679| 115 
SE 49.6] .0404] 58} 71) 12.7| 12.7) 29) 16,814) .0424) 1,261 2,482| 2,485) 5.1) .0452) 112 
Flomnden (ivixiis-Spgft i 335.5| .2733} 92| 528} 81.3| 80.3} 4] 129,576 .3270| 6,809 2°717| 2,736} 35.8) .3208| 117 
Kbit oI 1 72.8| .0593| 77] 124) 16.7; 16.6) 2 491| 0568) 1,523 2,341| 2,345, 7.2) .0576| 97 
Middlesex (| Low'l- 
ewtn- 
Somvile).........2..00. 934.9] .7615| 93) 1,124] 224.3| 221.8 284,643 .7184) 21,817 3,198| 3,218] 115.3) .9035| 119 
aS Aeheraalateettraate 3.7; .0030} 100) ° 72) 1.1; 1.0) 1 2,234] .0056) * 96 '723| 2,813 <5) .0047| 157 
Norfolk (Quincy).......... 299.4) .2439| 87| 738) 72.5| 72.3 98,651, .2490) 10,857 2,672| 2,676] 42.8) .2859| 117 
Sal 9} 162.3| .1322} 75| 241) 42.7| 41.7) 15 ‘609 .1480| 3,982 :706| 2,740] 17.1) .1605| 121 
Suffolk (Boston)........... 879.5| .7163| 100| 15,992) 201.4) 195.4)...... 522,501| 1.3188) 14,916 3.757 3,821| 100.7) 1.1451) 160 
Worcester (W ) 2212) 491.2} <4001] 81; 316] 115.8] 115.3 167,522} .4228| 9, 486| 2,492} 44.0) .4199| 105 
STATE TOTAL........ | 4,249.6! 3.46131 90!  529/1,021.211,007.1 5) 1,652,999! 4.1720] 89,1191 1431 7311 3,036,995! Ssaclvana 2,9971...... wl 4.2848! 123 


For Massachusetts City figures, see page 72. 


tPreferred Families figures are in thousands. 


Before using these figures, see explanation page 7. 


In Lowell, rsss 


Is the only newspaper giving adequate coverage of Northern Middlesex County. 


THE 


LOWELL'S 


LOWELL SUN 


GREATEST NEWSPAPER 


Goes into more different homes than do both other papers combined. 


Is the market basket newspaper in a city that spends a million dollars a month for food. 


Offers an all-evening circulation in an industrial city of more than 20,000 net paid. 
Is only Lowell newspaper with Associated Press Wirephoto and International News Service 


Has proven it outpulls competition consistently at lower cost to the advertiser. 


THE JULIUS MATHEWS SPECIAL AGENCY 


NEW YORK 
DETROIT 


BOSTON 
CHICAGO 
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SALES MANAGEMENT 


I 


DID YOU GET... 
A 174% INCREASE IN SALES 


FROM VERMONT IN 1939? 


THE EXTRA SALES YOU CAN GET FROM VERMONT MAY MEAN THE 
DIFFERENCE BETWEEN GAINING OR SLIPPING IN NEW ENGLAND. 
YOUR SALES WILL BE PROPORTIONATELY GREATER IF YOUR AD- 
VERTISING IS TUNED TO THE VERMONT BUYING TEMPO. THE 
FOLLOWING FACTORS SHOW THE KIND OF RETURNS YOU CAN 
EXPECT FROM YOUR SALES AND ADVERTISING DOLLARS. ARE YOU 


INVESTING ENOUGH IN VERMONT? 


RETAIL SALES: INCREASE OVER 1938 
1939 $120,025,000 $17,957,000 
1938 $102,068,000 
Vermont Retail Sales 174/2% 
Average New England States 12.4% 
United States of America 10% 
NEW CAR SALES 25% 
AUTO REGISTRATIONS 5352 
EFFECTIVE BUYING INCOME 
1939 $199,988,000 4,980,000 
1938 $195,008,000 
NATIONAL BUYING POWER % 4% 
BUYING POWER INDEX 4% 
INCOME PER FAMILY 
1939 $2242 
1938 $2186 $56.00 
VERMONTERS ARE SPENDING ... SIX DAILIES COVER THIS MARKET . . - WHY DON'T You? 


VERMONT ALLIED DAILIES 


St. Johnsbury Caledonian-Record Rutland Herald Brattleboro Reformer 


Barre Times Bennington Banner Burlington Free Press 


APRIL 10, 1940 -_ 


eee 


In local names there's interest 
— interest that takes Localnews 
readers through every page of 


their newspaper, interest that . 


pays off in good old American 
ollars to the concerns that ad- 
vertise on those well-scanned 


pages. 


For local names are warm and 
full of life to local readers; they 
represent people whose lives 
and whose interest are closely 
allied to their own. 


The magnetism of local names 
promises readership for your 
Localnews advertising. Can any 
medium offer more? 


THE JULIUS MATHEWS 
SPECIAL AGENCY 


Braking ee: a PERSONAL Message’ 


0 is “yy, 


PAD 
% 
249 19 4 


Wl ica name? 


*** BESIDES LETTERS ? 


ARERR RBBB ER eae so LAREB ESRB BB e eee a: Serer 


TET TTT 


LOCALNED 


Teer TT SS VIS TUT TT TTT ITT T 


LNEWS), por 


amie CIRCULAT 
Boston l oO N OVE R 
Chicago 20,000,000 DA i LY 
Detroit 
SALES 
RETAIL SALES MANAGE- 
POPULATION 1939 AUTO SALES, EFFECTIVE BUYING INCOME, MENT 

(In thousands, except density) |S. M. ESTIMATE 1939 1939 S. M. ESTIMATE MARKET 

| CONTROLS 
COUNTY a 

New Regis- Per | No. of} Na- | Buy- 

Total g Rd Density White | Work-| Dollars % Pas- | Ratio|tration| Dollars % | Per | White} $1500 || tional | ing 
1930 r | per | Fami- | Fami-| ers (in of | senger |1939-| per M (in of |Fam-| Fam-| Pre- | Buying) Pow- 

U. S. | ban | sq.mi.| lies lies % \\thousands)| U. S. | cars | 1938) Fami-|thousands)| U.S. | ily | ily | ferred | Power| er 
Farm lles Fami- % |\ndex 

lest 
Sccccececcacseates 1 25.1; .0204) 100) 1045 5.7 5.7 7 4,879) .01 577| 169) 869 9,990} .0147|1,750) 1,753 2.1) .0146) 72 
Lesneeeoccoscesoooss 1 51.4) .0419) 87 295 2.6) 12.5 10 14,037; .0 1,143) 180 23,118} .0341|1,841| 1,846 4. -0358} 85 
PEt 1 41.7| .0339) 66 366 0.3 9.8 17,366} .0438)) 1,163) 143) 1,073 25,831) .0381/2,516| 2,584 4.8) .0412| 122 
(Pwtkt-Pdnce) 13) 540.0) .4398) 98) 1256) 129.1) 127.2 218,338} .5511) 11,908) 160 -5667/2,974| 2,999) 46 -5512| 125 
Washington.............. 1 29.3) .0239) 37 90 7.6 7.5 11,396) .0 940) 175) 1,195 16,992) .0251/2,219| 2,254 2 -0278) 116 
STATE TOTAL........ 687.5) .5599) 92 644; 165.3) 162.7 4| 266,016) .6714 15,731 161 015) 459,979} .6787\2,782| 2,808)....... 6706) 120 
For Rhode Island City figures, see page 75 tPreferred Families figures are in thousands. Before using these figures, see explanation page 7. 


WOONSOCKET, R. I. 


1939 Business Barometers Point to MORE SALES 
for Nationally Advertised Products during 1940 


1939 Compared with 1938 


Business IS GOOD in Woonsocket . . 
The medium? ... the 


Representatives GILMAN, NICOLL & RUTHMAN — New York Boston 


- and will be BETTER for YOU through an aggressive advertising senpely. 
ONLY newspaper that covers this prospering market . CALL . 
practically every home in the city, and 3 out of 4 homes in the 100,000 trading zone. 


THE WOONSOCKET CALL 


Retail Sales * Payrulls 


* Sales Management Survey of Buying Power 


- THE WOONSOCKET - which reaches 


Rate 6c per line — same rate since 1930 
Philadelphia Chicago Detroit 


San_Francisco 
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SALES MANAGEMENT 


“a 


APRIL 10, 


For further confirmation of the statement above, consult 
Sales Management’s data on Rhode Island, opposite page! 


| nn is a market ready-grooved for striking 

advertising results. A single newspaper delivers more than 
9 out of 10 families in one clean sweep — and high average 
incomes backed by the 4th highest per capita savings in the U. S. 


set up the market for everything from peanuts to pianos. 


Erybedy wads He *AOVDENGE JOURNAL-BULLETIN 


REPRESENTATIVES: Chas. H. Eddy Co., Inc. « New York « Chicago « Boston « Atlanta « R. J, Bidwell Co. « San Francisco « Los Angeles 


1940 
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PSS... 


TEST 1 im “REGISTER crry” 


SSWWWW’'’W\W[~( C0 F=>=eé>mnnrrrWy]01WW v rr a nnd 11} FEO 


The New Haven Bosiihe Market 


AU{[F, WWW '>E°'E"F’”E ow 


gw 


National 


Representatives: 


GREATER NEW HAVEN — LARGE TRADING AREA 
(New Haven & Suburbs) 
Z DREQG{ oy} NogaoagaoabggZB§égVégysss Vay 


Send for our 16- 


(29 Outlying Towns) 
QQ °a rridwworror00WW76BFPEBo»_'wndH WW WOO? 
page color Brochure describing this market 


The New Blaven Register 


Largest Net Paid Daily Circulation in Connecticut 
THE JULIUS MATHEWS SPECIAL AGENCY 


=— 


CONNECTICUT 


RETAIL SALES 


POPULATION 1939 AUTO SALES, EFFECTIVE BUYING INCOME, 
(In thousands, except density) S. M. ESTIMATE 1939 1939 S. M. ESTIMATE 
COUNTY os ee ‘ 
New Regis- Per | No. of 
% % | Density White Dollars & Pas- tration| Dollars QQ Per | White) $1500 | tional 
of Ur- | per | Fami- | Fami- (in of | senger per M (in of | Fam-| Fam-| Pre- | Buying 
S. | ban | sq.mi.| lies |\thousands)| U. S. || cars Fami-|thousands)| U. S.|_ ily ily | ferred | Power 
Iles Fami- 
lies f 
Fairfield Orpen cece 23) 3150| 74 613} 94.2) 92.1 172,101| -4344)| 9,880 ,064 295,226) .435\63,134| 3,173) 40. 
Hartford ( PON. N.Brit'n) 15) 73 578} 100.9) 98.8 178,972| .4517) 10,068 ,01 »702| .474|73,188| 3,226) 49. 
lL anipecsnaaneaae 19 0672) 41 20.3) 20.1 25,636, .0647)| 2,033 ,091 46,512) .068/62,291| 2,303 9. 
Se 0419) 48 139} 12.0) 11.9 19,982 1,182 ,110 28,366) .041/92,365| 2,377 5.9 
N. —y (N.H.-Waterb’ vie 3775, 83 769; 111.9) 109.4 | 184,271; .4651) 9,025 85 346,592} .511\43,099) 3,137) 49. 
New ~ 9 Laleamian nes 14 -0969; 51 181) 28.6; 28.2 45,803) .1156) 2,633 62,197} .091/82,173) 2,190) 11. 
CE A diced chiceineidtin 15 -0233) 38 71| 7.2 7.2 | 7,049) .0178) 661 1,04; 16,496; .024|42,287| 2,293 2. 
Windham SOAR IER 14 -0440; 44 108) 13.6) 13.5 | 20,170; .0509) 1,033 874 29,911) .044/12,209) 2,215 4.1 
STATE TOTAL........ 1.3088) 70 333; 388.7) 381.2 | 653,984 1.0506] 36,515 975) 1,147,002) 1.692/52,951; 2,983)....... 
— — — — | — 1 


For Connecticut a Cty figures, see page 76. 


{Preferred Families figures are in thousands. 


Before using these figures, see explantion page 7. 


New Haven County is the 
largest County in Connecti- 
cut with a population of 
463,449. It is first in retail 
sales among all counties in 
the State. It is 26th in re- 
tail sales among all counties 
in the United States. The 
WBRY transmitter is locat- 
ed almost in the exact center 
of New Haven County. 


1000 WATTS DAY and NIGHT 
152 Temple Street, New Haven 


= Won 


COLUMBIA 


AFFILIATE 


136 Grand Street, Waterbury 


WBRY rates for “spot” 
broadcasting are low and 
numerous well established 
cooperative programs, as 
well as attractive net-work 
cut-ins are available for this 
type of business. A line to 
the station or a phone call 
to Joseph Hershey McGill- 
vra will bring complete par- 
ticulars. 


Please do not attempt to use these figures before reading the complete explanation 
on page 7 and following pages. 
explanation of the trading area key, and all comment necessary to a complete under- 


standing of the use of all figures. 


There you will find sources of all figures identified, 


SALES MANAGEMENT 


APRIL 10, 1940 


DOLLARS are on the MOV 


in the WTIC market 


x .*% * 


1939 New Car Sales up 43.6% over 1938 


1939 Total Retail Sales up 17.4% over 1938 


Here is a market where per capita 
retail sales are consistently 40% 
above the national average year in 
and year out. It is a market where 
people have more to spend on them- 
selves because they have to spend 
less on sales, income and other taxes. 


Connecticut alone, according to Sales 
Management’s estimates, enjoys the 
highest current ratio of effective 
buying income of any state in the 


WTI¢ 


A “MUST” FOR A BIG JOB IN THE BIG SOUTHERN NEW ENGLAND MARKET 


The Travelers Broadcasting Service Corporation, Member NBC Red Network and Yankee Network 


Union, compared to the 1938 aver- 
age. 

These dollars are on the move. Buy 
things people want. Buying things 
others have to sell. Business is good 
in WTIC’s Big Southern New Eng- 
land Market. 


Now is the time—the WTIC market 
is the place to sell your merchandise. 
WTIC can help you sell more goods 
more profitably! 


50,000 
WATTS 


Representatives: Weed & Company, New York, Chicago, Detroit, San Francisco 


OO eat dks ee 


_ Se 


New England States—City Data 


| SALES VOLUME EFFECTIVE BUYING 
POPULATION (dollars—000 omitted) INCOME INDUSTRIAL 
S. M. ESTIMATE = S. M. ESTIMATE VOLUME 
| l COME Bidg. 
‘Trad- | TAX No. of || Aver. | Value of| Const. 
CITY COUNTY ing RE- | Dollars Dol- | $1500 | Busi-| M’fd | 1939, 
Area Munic-) QQ % % | Fami- | Retail % |Whole-| TURNS} 1939 Q% lars | Pre- || ness | Products|Dollars 
Zone | ipal (County) State | White} lies | 1939 | State | sale PER (000 | State | per | ferred || Wage,| Dollars,| per 
1939 || 1,000 | omitted) Fam- | Fami- || Ratio| (000 ,000 
| ily lies to | omitted)| Fami- 
\ U.S.A. Iles 
Auburn (see also 
Lewiston)... .. Androscoggin. ../).....||....... 18,571| 26.09 2.33 | 99.9 | 4,896) 5,317) 1.97 12,238) 2.98 | 2,500) 2,546) 68 14,551) 2,450 
Das picehed Kennebec......||.....||.......] 17,198) 24.33) 2.15 | 99.8 | 3,773) 8,758) 3.24 9,214) 2.24 | 2,442) 2,151) 76 9,778} N.A. 
RR “SR esgdemseeret ee —_ ESS. © .O6708)...... 17,085) 25,557|* . RG ERR IS ARR Seen 
SS SS Ee eee 28,749) 31.12) 3.61 | 99.1 | 6,859) 20,092) 7.44 16,447| 4.00 | 2,398) 3, 78 6,385) N.A 
EE eae: co A ae esp at 68,078) 83,221|\* .2100 . of SRR See: a Tet SOLE 
Sd ai adenit Sagadahoc......||.....|| 41,600} 9,110) 53.81) 1.14 | 99.5 | 2,437) 3,689) 1.37 4,626; 1.13 | 1,898 780) N. A.) WN. AJ) NLA, 
Biddeford....... I SPE 000) 17, 24.18) 2.21 | 99.9 | 3,988) 8,402) 3.11 7,963) 1.94 | 1,997) 1, 85 19,693) N. A. 
Brunswick....... Cumberland. ...||.....|]....... 6,144) 5.65) .95 | 99.7) 1,468) 3,286) 1.22 3,223; .78 | 2,195 N. A.) N.A. NLA. 
948| 49. . 99.8 | 7,974) 18,451) 6.83 268) 4.93 | 2,542) 4, 79 25,693) 7,180 
* .1908)...... 42,812) 54,593|* .1378 ee a eee Peso 
-88 | 99.6 | 17,478) 42,330|15.68 55,919/13.61 | 3,199) 10,836) 90 26,793, 4,602 
a ee 69,851/106,638|* .2690 ss SE RE FRR SRE: Abpea Panes 
Rockland i . 99.5 | 2,531 4,502) 1.67 5,064) 1.23 | 2,001) 1, N.A.) NLA. 639 
Rumford Falls eccesexsdsiadbaiedes 8, 21.04) 1.10 |100.0-| 1, 3,419| 1.27 3,963 2,163 971) N. A.) NLA. 23 
eee Vork...........)..+-.f.-0-0+-| 7,233} 9.94) .91 |100.0 | 1,926) 1,340) .50 3,906} .95 | 2,028 790) N.A N.A.) N. A. 
South Portland Cumberland..../|...../]....... 13,840| 10.28] 1.74 | 99.9 3,493] 3,265) 1.20 8,765} 2.13 | 2,509) 2, 81 1,362) 10,571 
Watervilie....... Kennebec....../)..... 65,132) 15,454) 21.86) 1.94 |100.0 | 3,634) 8,249) 3.06 9,550) 2.32 | 2,628) 1,890) 84 10,785} N.A. 
Westbrook.......|| Cumberland. .../...../)....... 10,807; 8.03) 1.35 (100.0 2.81 3,370) 1.25 5,735) 1.40 | 2,163) 1,140) N.A N. A.) NLA. 
*% of U.S.A | 
For Maine County figures, see page 65. 
51.38) 4.30 (100.0 29 8,899) 3.63 | 2,007 N. A.| 18,572 
50.93/ 2.69 | 99.7 43 6,892) 2.81 | 2,281 10,375, N. A. 
44.93) 5.42 | 99.8 77 13,508; 5.51 | 2,195 6,610) 49,782 
35.19} 2.92 | 99.8 62 6,838| 2.79 | 2,016 12,163) N.A. 
40.96) 2.97 | 99.9 62 8,090) 3.30 | 2, 877| 20,278 
65.12) 2.68 | 99.8 44 6,136) 2.51 | 1,934 3,559) WN. A. 
16.52) 1.52 | 99.9 55 4,382) 1.79 | 2,266 N. A.) N.A.| 23,578 
54.32|16.52 |100.0 52 42,181|17.22 | 2,250 48,246| 65,703 
22.45) 6.76 | 99.7 62 16,975; 6.93 | 2,236 47,191) N.A. 
19.19} 1.00 | 99.8 47 2,917) 1.19 | 2,354 A. ~ A.) NLA, 
26.97| 3.11 | 97.4 87 7,782) 3.18 | 2,174 2,140/412,773 
26.47; 2.19 |100.0 48 5,367| 2.19 031 11,597} N.A. 
14.72} 1.22 | 99.9 39 2,651| 1.08 | 2,016 N. A.) NLA. NLA, 


For New Hampshire County figures, see page 65. 


VERMONT 


St. Johnsbury... eae sete bones 7,920| 29.06| 2.20 5,656| 4.71 
St. Johnsbury.|..........--.... @ 'Y 87,366)...7...)...... 10467]... 17,178|* .0433 
*% of U.S. A. 


seeeeee 


steer 


For Vermont County figures, see page 65. 


MASSACHUSETTS 


eeeeeeeeee 


eeeeee 


eeeeeee 


werner 


eeeeeeeee 


eee ee eeeeeeeee 


eeeee 


weer 


eeeee 


12,697; 10.49) .29 |100.0 
10,677; 2.17) .25 | 99.7 
21,769) 5.97) .51 | 99.6 
7,271; 2.25) .17 | 93.0 
25,086) 56.04) .69 | 99.8 
781,188) 88.82|18.38 | 97.2 
Pe er 7068)...... 
99.2 
95.0 
99.3 
99.9 
00.0 
97.9 
99.5 


a 22ke8 


7,586] .25 | 2,535 
6,973 .23 | 2.556 
13,680| .45 | 2,492 
5,294] .17 | 2.675 
19,529) .64 | 3,013 
614,905/20.24 | 3,431 
28 21/3 8624 scl aaa 
ars | be 
‘78 | 2,453 
7,728 2,535 
34,106] 1.12 | 2.995 


Coeeees COU eeeEES Ceeeeee 


Before 


using these figures, see explanation page 7. 


SALES MANAGEMENT 


For Better Business, 
Come Where Business 


BOSTON— Is Better. 


. spe Boston market represents one of 

| the greatest concentrations of popu- 
lation, purchasing power and retail out- 
lets in the United States. 


The figures below, from Sales Manage- 
ment’s Survey of Buying Power, tell the 
Boston story ... and what a story of 
opportunity it is! 


A billion dollar market deserves 
all you can give it. 


Fourth in population ... fourth in effective buying income... 
fifth in retail sales among trading areas of the United States. 


BOSTON TRADING AREA 1939 1938 | INCREASE | 
Retail Sales $1,331,781,000 | $1,209,545,000 | — $122,236,000 | 
Effective Buying Income ~ $2,428,237,000 |  $2,182,939,000 | — $245,298,000 | 
Number of Families 807,268 | 
| 
| 
| 


METROPOLITAN BOSTON 1939 1938 INCREASE | 
15-mile area | : ccamieane Sateld 
Retail Sales $764,439,000 | — $687,405,000 | $77,034,000 
Effective Buying Income $1,241,420,000 | $1,137,943,000 |  $103,477,000 | 


Metropolitan Boston accounts for 57.4% of the total retail sales of the entire 30-mile trading area. 
Within Metropolitan Boston reside 58.4% of all the families in the 30-mile trading area. 


‘oe oe 


In this great market, THE BOSTON GLOBE is a basic 
advertising medium. . . first or second in practically every 
classification of advertising . . . year in and year out. 


The Boston Globe is one of America’s great HOME news- 
papers .. . has been for more than 67 years under the 
same ownership and management. It takes the adver- 
tising message inside the family circle, where purchases 
are discussed and buying decisions made, 


To do a real selling job in Boston sell the ever in- 
creasing number of families that are sold on the Globe. 


Ohe Boston Globe 


MORNING — EVENING — SUNDAY 


APRIL 10, 1940 


What does a 


d GOOD MERCHANTS . 
good test- variety. SALES-VOLUME . . . must be high. ACCESSIBIL- 
ITY . . . roads fast and convenient from surrounding area. 


market have? ISOLATION .. . so that outside newspaper coverage is 
negligible and local coverage complete. MERCHANDIS- 


ING COOPERATION . . 
thorough. 


buy.” 


The JULIUS MATHEWS BERKSHIRE EVENING EAGLE 


SPECIAL AGENCY New 
York, Boston, Chicago, 


generous stocks and wide 


. must be informed, vigorous, 
—make the test here! “What ») | 
Pittsfield buys New England will At s 


Pittsfield, Massachusetts 


Detroit. 
MASSACHU SET T S—(Continued) 
SALES VOLUME EFFECTIVE BUYING 
POPULATION doliars—000 omitted INCOME INDUSTRIAL 
S. M. ESTIMATE S. M. ESTIMATE VOLUME 
'Trad- No. of || Aver. | Value of | Const. 
city COUNTY Ing Dol- | $1500 | Busi- | M’fd | 1939, 
Area Munie-| & g win Fami- | Retail % | Whole- 1939 % lars | Pre- | ness Dollars 
Zone | Ipal |County| State e| lies 1938 | State | sale (000 | State | per | ferred yee Dollars,| per 
1939 Fam- | Fami- (000 | 1,000 
ily omitted)| Fami- 
| A llee 
Fitchburg........ Worcester....../)..... 141,000) 40,692) 8.28) .96 | 99.9 9,826) 17,199) 1.04 24,680} .81 | 2,512 38,838 
Gardner.........)) Worcesier......]..... 35,000} 19,399) 3.95) .46 | 99.8 | 4, 7,383) .44 11,203} 1.37 | 2,544 23,070/ 134,130 
ieneek Essex..........]].....|| 34,688) 24,204) 4.86) .57 | 99.9) 6,1 9,582) .58 16,498} .54 | 2,705 7,519)}177, 587 
Laces Franklin........)).....j) 53,552) 15,500) 31.24) .36 | 99.3) 3,9 7,136} .43 10,247| .34 | 2,576 N. A.) NLA, 
Haverhill........ EL OR 104,496) 48,710) 9.78) 1.15 | 99.4) 12, 15,678} .95 399) 1.20 2,860 30,804) 46,795 
aiinante Hampden......4..... 100, 537| 16.86) 1.33 | 99.7 | 13,967) 20,375) 1.23 39,666) 1.30 | 2,840 54,485) 31,489 
Lawrence........ bpnninceedwannl 163,472) 85,068) 17.08} 2.00 | 99.8 | 20 34,955) 2.11 57,633) 1.90 | 2,878 114,887) 26,834 
Leominster...... Worcester....../..... 22,212) 21,810} 4.44) .51 | 99.6 5,270) 7,080) .43 13,237| .44 | 2,512 17,259] 37,392 
ER: Middlesex... ..|)... . .//162,000|/100,234) 10.72} 2.36 | 99.9 | 23,726] 34, 2.09 44 73,344) 2.42 | 3,091) 9 62,877| 24,231 
Se ser Se '297 ,381|102,320) 20.55) 2.41 99.1 | 25 38,103) 2.31 72 74,985| 2.47 2,897| 11,6 .976) 60, 
eee Middlesex....../].....|| 58,143) 58, 6.21| 1.37 | 98.9 | 14,1 22, 1.35 72 43,570) 1.43 3,076 096/106 ,312 
Mariborough..... Middlesex......||..... 40,000) 15,587} 1.67) .36 | 99.8 3,818] 5,590) .34 48 11,124) .37 | 2,914 7,151} 38 
Medford........ Middiesex....../)..... 200,000) 59,714) 6.39) 1.41 | 99.0 14, 12,233} .74 88 42,577| 1.40 | 2,956 7,177| 39,844 
Melrose......... eS RE See . 2.48; .65 | 99.6) 6 5,804) .35 147 19,167} .63 | 3,168 77,850 
Milford. ........ Worcester....../)..... 35,000) 14,741) 3.00) .34 | 99.9 3,331) 4,419) .27 53 8,685; .29 | 2,607 A.) NLA.) 21,166 
RES. Franklin... AS SARE 16.29} .19 |100.0 | 1,925) 1,615) .10 54 4,979| .16 | 2,586 -A.| NLA NLA 
~~ i, <n ccccseudiesesdvebecns 112,597) 30.89) 2.65 | 96.7 f 38,812) 2.35 37 72,277| 2.38 | 2,589 81,132) 27,973 
jew Bedford- 

NG esti deieinmeedae es 10 / a See la 08,771|* .2745).......9.... ee See eee ee 
Newburyport.....] Essex........../]..... 40,000} 15,084) 3.03) .36 | 99.3 3,874) 6,540) .40 58 11,003} .36 | 2,840 6,158) 28,646 
Newton......... SRG See |S Rpsex 6.98) 1.54 | 98.0 | 15,315) 19,283) 1.17 184 56,218} 1.85 | 3.671 13,994) 180 ,804 
North Adams Berkshire.......)..... 48,280 21,621) 17.90) .49 | 99.3) 5,3 8,916) .54 64 14,435) .48 | 2,685 19 

ES re.....].....]) 40,470) 24,381/[33.49| .58 | 99.7 | 5,421] 10,561) .64 77 13,616} .45 | 2,512 7,279/131 ,864 
Nerweed........ basdecdpesaditsaness 15,048} 6.01) .35 | 99.8 | 3,516] 3,629) .22 104 9,026; .30 | 2,567 A.| WN. A.j111,052 
Orange.......... I ee ae 5,365] 10.81) .13 (100.0 | 1,561) 1,447) .09 44 4,057; .13 | 2,599 N.A N. A.) NLA 
mew J tS EES ES GRO 21 4.29) .48 | 99.9 -30 69 14,653} .48 | 2,936 41,603) 62, 

emiubeel Berkshire......./.....]| 80,879) 49,677|"41.16| 1.17 | 98.9 | 12,071) 20,496) 1.24 94 1.08 | 2,720 56,191) 78,562 
Plymouth steskdicnadiiaasnns 13,042; 8.03) .30 | 98.2 4,443) .27 } 71 9,486} .31 | 2,708 N.A N. A. 
Quiney.......... Eeescecedbsces 141,435) 71,983) 24.04) 1.69 | 99.9) 1 26,777) 1.62 101 53,092) 1.75 28,348)}121 ,987 
Revere.......... Se ae See 35,680) 4.05) .84 | 99.7 6,995) .42 45 22,674) .75 | 2,821 1,113} 19,288 
ae SS SE 60,000) 43,353) 8.70) 1.02 | 99.7 | 10,071) 23,392) 1.42 69 29,769} .98 | 2,956 55,342 
Semerville.......} Middlesex....../|...../)....... 103,908) 11.12) 2.44 | 99.7 25,571) 1.55 62 81,966) 2.70 | 3,210 80,952) 14,139 
Siagied M.......9.....]-......1148,800) 44,68) 3.53 | 97.9 4.98 84 117,672) 3.87 | 3,091 91,251 
Secleenid Re ee eee i ery Ree a ee 140, 2,470|* .6362).......9.... LS SO EE a) ey 
Taunton......... ee ee: 60,000} 37,355) 10.24) .88 | 98.9) 8, 13,471} .81 48 22,149) .73 | 2,550 18,724) 20,378 
Waltham........ Middiesex....../..... 176,476) 39,247; 4.20) .92 | 99.8 18,200) 1.10 66 23,420) .77 | 2,705 19,167} 73,213 
Webster... SIN, antcdbacedinesnces 2,992) 2.63) .30 (100.0 | 2, 3,740} .23 55 7,759} .26 | 2,611 N.A N.A.| NLA. 
Weetfield........ SRR SRD FRE ,.775| 5.89) .47 | 99.9 7,008} .42 54 11,765) .39 | 2,512 10,369} 33,599 
Weburn......... Middiesex....../)..... 42,000} 19,434) 2.08} .46 | 98.5 4,316] 6,754) .41 70 3,244) .44 | 3, 11,135] 18,626 
Wercester....... ER eee 195,311) 39.76) 4.60 | 89.2 45, ‘ 4.77 79 125,057} 4.12 | 2, 182,777) 82,662 
omuurs grrpcetseteeseeeces  - * eae sew * .4001)...... 115 ,824/167,522|* .4228)....... ae 3 RS eae AR Hime eit 
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neweoS * a a SO Sl eOOOeE rll 


* Beet a a -—Snheeae sunrrw: 


That's the only way of accurately describing 
whats happened in FALL RIVER, MASS. 


During the past five years, the industrial pulse of this famous 


manufacturing center has beaten an ever-increasing tempo. New 


industries with large-scale operations, and a rehabilitation of the 
old — make the story of Fall River the success story of the 
decade! During 1939, payrolls increased 17%, reaching a new 
high of $32,290,102.00. Fall River tops the national average in 
Savings Deposits with $64,442,433.91. Every index is up! Busi- 
ness is good in the Fall River market — and there’s every indica- 
tion it’s going to be better. 


Cin Industrial Mirace/ 


Consisting of Fall River and 


its 


compact, prosperous trading 
area of 162,500 people reach- 
ed exclusively, without over- 


lapping, and without duplica- 


suburban towns ... a 


National Representatives: —-KELLY-SMITH CO. tion of cost by this one 
New York — Boston — Philadelphia —- Detroit — Chicago — Atlanta — Kansas City newspaper. 
| 
| SALES VOLUME EFFECTIVE BUYING 
POPULATION (doilars—000 omitted) INCOME INDUSTRIAL 
S. M. ESTIMATE - S. M. ESTIMATE VOLUME 
COME Bidg. 
Trad- TAX No. of || Aver. | Value of| Const. 
CITY COUNTY ing RE- Dollars Dol- | $1500 | Busi- | M’fd | 1939, 
Area Munic-| % Q Fami- || Retail Q% Whole-| TURNS || 1939 % lars | Pre- | ness | Products| Dollars 
Zone ipal |County| State hite| lies 1939 | State | sale PER (000 State | per |ferred be per 
1939 || 1,000 | omitted) Fam- | Fami- (000 | 1,000 
ily lies to | omitted)| Fami- 
U.S.A tles 
eR ccnnsned Se Sa ae 11,953) 47.64) 1.74 | 99.7 2,631) 2,315) .87 5,066) 1.10 1,926) 1 15,250) WN.A. 
Central Falis..... Providenes..........].....-. 25,898; 4.80| 3.77 | 99.9 5,91 4,445) 1.67 11,384) 2.47 | 1,926 11,714) 8,872 
Cranston. ....... ee ee ee 42,911; 7.95) 6.24 | 99.3 4645) 6,433) 2.42 28,889) 6.28 | 2,995) 5,401] 120 18,853/142,912 
ued Providenes.....f.....).......| 10,304] 1.91] 1.50 (100.0 1,767; .66 5,984) 1.30 | 2,461 2,934) N.A. 
East Providence..| Providence.....))...../|....... 29,995) 5.50) 4.36 | 97.4 | 7,344) 7,021) 2.64 20,425| 4.44 | 2,781) 3 110 10,447/|140 866 
a a ee See 10,421) 1.93) 1.51 | 99.7 2,416) 1,462) .65 6,590| 1.43 | 2,728 821] N.A.| WN.A.| 15,872 
Newport......... I 34,476) 27,612) 66.30) 4.02 | 94.2/| 6, 13,723) 5.16 17,877| 3.89 2,658} 3 N.A.| WN. A.|178,327 
No. Providence. .|| Providence.....||...../|....... 11,104) 2.06) 1.62 | 99.2 2,53 2,006) .75 785) 1.48 2,674) 1,015) 82 3 123,860 
Pawtucket....... Providenee.....|..... 159,322) 77,149) 14.28/11.22 | 99.6 32,908|12.37 54,110|11.76 | 2,834) 9,1 88 73,568 828 
Previdence...... Sa Oe 2,981) 46.84/36.80 | 97.7 | 61,371/137,586|/51.73 196,948/42.82 | 3, 30,111) 98 198,783) 81,496 
(se eee 13 RG ee wa Pe 165,343 ,016|* .6714 ee rE eRe eee 
SS Ue eee eee 23,196) 45.13) 3.37 | 98.9 6,024) 4,135) 1.55 12,082) 2.63 | 2,006) 2, 115 5,401/156 ,671 
Westerly........ Washington...../|...../]....... 10,997) 37.47) 1.60 | 97.8 | 2,69 5,749) 2.16 6,516) 1.42 | 2,418) 1,1 92 6,200; 6,519 
West Warwick. EE Sa Se 17,696) 34.43) 2.58 | 99.9 3,896), 5,685) 2.14 7,918) 1.72 2,032; 1, 83 12,249] 33,910 
Ww - ee at a ae 49,376] 9.14) 7.18 | 99.7 | 11,224) 18,352) 6.90 31,216) 6.78 | 2,781) 65, 94 47,822) 23 
*% of U.S.A. 
For Rhode Island County figures, see page 68. Before using these figures, see explanation page 7. 
COPY RIGHT 


The contents of this Survey of Buying Power are fully protected by copyright. 


The exclusive 


estimates of Effective Buying Income, Retail Sales, Preferred Families, Wholesale Sales, and 
the figures on Automotive Sales and Market Controls, must not be reproduced in printed form, 


in whole or in part, without written permission of SALES MANAGEMENT, INC. 
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MORE WEALTHY PEOPLE IN 
MORE MONEY TO SPEND STAMFORD 


That's what you learn from this issue of Sales Management's figures showing the highest Per-family-buying- 
income in the State ($3,331! per family), and highest Income-tax return per thousand of population (126 per 
1,000). Seeking further you find that Stamford's Retail and Wholesale Sales out-rank its population- 
standing. These are basic advantages of a good market, thoroughly covered by one good paper. (All 
figures from Sales Management's “Survey of Buying Power"). 


STAMFORD ADVOCATE 


STAMFORD, CONNECTICUT 


NATIONAL REPRESENTATIVE 
THE JULIUS MATHEWS SPECIAL AGENCY 


NEW YORK BOSTON CHICAGO DETROIT 


CONNECTICUT 


SALES VOLUME EFFECTIVE BUYING 
POPULATION (dollars—000 omitted) INCOME INDUSTRIAL 
S. M. ESTIMATE = S. M. ESTIMATE VOLUME 
COME 
Trad- TAX 
CITY COUNTY ing RE- || Dollars 

Area Munic-| % %\ we Fami- | Retail % \Whole-| TURNS} 1939 % 

Zone | ipal |County| State hite| lies | 1939 | State | sale PER (000 | State 

1939 || 1,000 | omitted) 

Ansonia......... New Haven...../|..... 47,689; 19,898) 4.29) 1.24 | 94.6 »743 13,215) 1.15 
Oe ee 146,716) 37.94) 9.13 | 97.7 174 95,882) 8.36 
Bristol..........]) Hartford.......]]..... 35,000) 28,451) 6.76) 1.78 | 99.5 323 16,545) 1.44 
bneosene Fairfield........j.....]]) 55,908) 22,261) 5.76) 1.39 | 99.1 390 15,703) 1.37 
Pe ssdccccess Oe ee ee 10,788} 2.33) .67 | 99.3 347 6,404; .55 
Hartford........ eee Se fos see 164,072) 38.96/10.21 | 95.9 ,402 133,812/11.67 

SES Se 15 ae oe 639 413,076|* .6094 
Manchester...... | RS Sen 000; 21,973) 6.21) 1.36 | 99.8 779 15,990; 1.40 
Meriden......... New Haven...../..... 71,374) 38,481; 8.30) 2.39 | 99.7 594 26,723) 2.33 
Middietown...... Middiesex....:.//..... ‘ 47.79) 1.53 | 99.1 ,313 12,703) 1.11 
paula New Haven...../.....|| 14,315) 14,315) 3.08) .89 | 99.8 934 10,959) .96 
New Britain......]) Hartford.......]]..... 126,048 16.18] 4.24 | 99.5 21,740 44,604) 3.89 
New Haven...... New Haven.....//...../]....... 62,655| 35.10|/10.12 | 96.6 88,146 128,713) 11.22 

New Haven- 
Ee 16 /463,449).......]...... © BIG. cscs 111 ,851/184, 271 346,592|* .5113 
*% of U.S.A 


Before using these figures, see explanation page 7. 


HARTFORD 


Hartford, Conn. is twice as important as a quality market compared with the national average of "Pre- 
ferred Families." 

Hartford retail sales per family are 92°/, above the national average and 60%, greater than the percent- 
age of population to the State. 

Here's what it costs to cover this market with the Hartford Times: —A ten-thousand line campaign for 
2\/o¢ per family reached. For one-half a cent less than a family pays for ONE copy of the Hartford Times, 
we will provide ten-thousand lines of advertising directed to that family. One of America's great markets 
at an extremely low cost. 


THE HARTFORD TIMES 


A Gannett Newspaper 
REPRESENTED BY J. P. McKINNEY & SON ¢ New York © Chicago ° San Francisco 
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In the same way that you pick a market, 
your selection of a radio station can be 
based on facts and figures. A There are 
three important points on which com- 
plete information is available: —1) Cov- 


erage, 2) Programs, 3) Rate. A Together, 
these three points form a triangle which 


Basic Station of 
Columbia Broadcasting System 


HARTFORD, CONNECTICUT 


422, 


pre-determines the right answer — and 
the right station. A In the rich Hartford 


market, the story is especially pointed. 


You get all three — coverage, programs, 
rate—on WDRC, and improved results 
for every dollar you spend. 


Connecticut's 
Pioneer Broadcaster 


CONNECTICU T—(Continued) 


CITY 


New Haven.. 
Willimantic... .... 


SALES VOLUME | EFFECTIVE BUYING 
POPULATION (dollars—000 omitted) M INDUSTRIAL 
S. M. ESTIMATE S. M. ESTIMATE VOLUME 
IN- 
| COME { 
TAX | No. of || Aver. | Value of 
RE- Dollars Dol- | $1500 | Busi-| M’fd | 1939, 
% % % | Fami- | Retail| °% | Whole-/ TURNS| 1939 % lars | Pre- || ness | Products 
County) State | White} lies 1939 | State | sale PER (000 State | per | ferred || Wage,| Dollars,| per 
1939 | 1,000 | omitted) Fam- | Fami- | Ratio} (000 | 1,000 
ily lies to ted) 
U.S.A. lies 
29,640) 24.92) 1.84 | 97.0 | 7,254] 18,932) 2.89 7,989), 81 17,200; 1.50 | 2,371) 4,207) 83 6,496; 40,278 
oe * .1409|......| 42,165 wale |. 0 EF SR ee er eee Sere 
4019) 9.31) 2.24 -6 | 9,219] 18,831) 2.88 2,74 79 ,350| 2.65 | 3,292 34,073|227 ,497 
19.38) 1.44 0 5,615) 13,832) 2.12 9,384) 90 13,509) 1.18 y 14,661/115,440 
sale * .1409)......| 42,165) 65,973|* .1665)....... SN cis kcsiesdasccccdiectostsssscsccbionscet 
7,318) 13.53) .46 a) 1,849) 3,509) .54 4,343; .38 2,349 N.A N. A.) NLA 
10,113) 2.62) .63 S| 2297) 2,263) .36 |....... 7,570} .66 | 3,296 17,493| 30,942 
346| 11.98) 2.89 -3 | 10,925) 27,097) 4.14 | 15,191 395| 3.17 | 3,331 680/232, 
,040| 31.55) 1.62 -4| 6,052) 9,856) 1.50 | 2,96 14,825| 1.29 | 2,450 30,177) 67 
11,170 2.41) -70 -7 | 2,686] 4,311) .66 |....... 8,434) .74 | 3,1 12,271\175, 
99,902) 21.56) 6.22 -2 | 23,078) 38,507) 5.89 | 18,725 71,746) 6.25 | 3,109 120,388) 45,383 
Seikiad we Pe ee ee eee 0 ee Bere ene ee 
12,102) 22.39) .75 -3 | 3,031) 7,148] 1.08 1,409 7,187 2,371 6,906) 58,750 


Before using these figures, see explanation page 7. 


- oF 
= i eS 


New York 


Connecticut Boom Skyrockets Buying Power— 


and REMEMBER, The Hartford Courant is 
read by 2 out of 3 of the Able-to-Buy 


Families in the white area on this map. 


Che Hartford Courant 


Represented Nationally by GILMAN, NICOLL and RUTHMAN 


Philadelphia Detroit Chicago San Francisco 


Please do not attempt to use these figures before reading the complete explanation 
on page 7 and following pages. 
explanation of the trading area key, and all comment necessary to a complete under- 
standing of the use of all data. 


There you will find sources of all figures identified, 
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SALES MANAGEMENT 


said the 
Sales Manager 


Many a money making possibility has lain in the dark 
until the spotlight of marketing research brought it 
to light. Even the ablest executive may discover a 
new selling idea when marketing research brings 
out—for the first time—a new use for his product. 

intelligently planned and executed marketing re- 
search gains from the consumer the facts which show 
why your product is preferred, or why it isn’t. Re- 
search learns how the consumer really uses your 
product, can often discover a sales point which may 
never have been suspected. By following the trends 
which research points out, probable losses may be 
turned into positive gains. 
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ROSS FEDERAL 


RESEARCH CORPORATION 


‘[ must have been asleep” 


TO PIN-POINT A TOWN 
OR COVER THE NATION 


Ross Federal Research offices in principal cities and 
sales areas of the nation are completely organized 
to give you rapid and accurate surveys. Whether 
you need a small village sample or blanket cover- 
age in every state, Ross Federal has the facilities 
and the experience to supply the facts. Near you, 
right now, is a fully staffed Ross Federal Branch 
Office. Why not call in the local Branch Manager and 
let him show you how Ross Federal can help you? 


18 EAST 48th STREET, NEW YORK, AND 31 KEY CITIES FROM COAST TO COAST 


ee 


BINGHA 


(arr Prereereee ° 
fg i") rie Hee 


Binghamton, 
Johnson City and Endicott, 
the Triple Cities with a metro- 
politan area population of 
over 130,000 (1930 Census), though 
separate incorporated communities, are 
generally accepted as a metropolitan 
unit of over 100,000 population. 


The Audit Bureau of Circulation now 
rates the Binghamton city zone popula- 
tion as 113,362 and Sales Management 
likewise gives it this rating. 


Being metropolitan in size with a high 
per capita consumer rating, Binghamton 
and Broome County offer several advan- 
tages over other New York State cities. 


1. It has an annual retail 
sales volume of over $50,000,- 
000—per family sales $1,578 
—the New York State average 
for the eleven up-state cities and coun- 
ties of over 100,000 population is 
$1,357. (1935 Census of Business.) 


2. It responds favorably in sales re- 
sults to the effectiveness of The Bing- 
hamton Press advertising columns, which 
ean be bought at the exceptionally low 
rate of 14c per line with a daily circu- 
lation of 42,834. 

3. It is the largest up-state city market 
in retail sales volume of over 100,000 
population that can be bought at this 
low rate. 


THE BINGHAMTON PRESS 


ON Now rated as City of 
« «= Over 100,000 Population 


GHAMTON | 
+” Kees BL ae LL 


. 
— 


The total circulation of The 
Binghamton Press is now 42,834, 
of which 65% or 27,996 is city 
circulation. These figures are 
shown in our 3 months A.B.C. 
Interim Statement of December 


31st, 1939. 


THE JOHN BUDD COMPANY, National Ad- 
vertising Representatives New York, Chicago, 
Atlanta, Dallas, San Francisco, Los Angeles 


Middle Atlantic States—County Data 


| SALES 
RETAIL SALES | MANAGE- 
| POPULATION 1939 AUTO SALES, EFFECTIVE BUYING INCOME, | MENT 
| (In Thousands, except density) S. M. ESTIMATE 1939 1939 S. M. ESTIMATE | (MARKET 
COUNTY Sa anf ) t ) 
} | l j | 
| | New Regis-| q Per | No. of | Na- | Buy- 
= % ie Density —_ ame | Work-  - % Pas- Leg pe a % New bad ag | gout Ing 
0 f- per ami- ami- ers n 0 senger per n 0 am-)| Fam- re- uying Pow- 
U. S. | ban | sq. mi. lies ra \thousands)| U. S. || cars | 1938 — thousands)! U. S. ily ily ns || Power 2. 
| arm es ami- | 
| | lies ¢ 
a ee ee Rl 
Brom (Wow Vork City)... 23) 1,265.3] 1.0306} 100| 30,860) 321.3) 318.1|...... 79867) 14, 138} 391] 917,782| 1.3542|2.857| 2,872| 192.8) 1.1286| 110 
Broome (Binghamton)... 147.0| .1197| 72 36.3| 36.1 9}  71,973| .1817| 3,678) 126 ‘ "1401|2°613| 2,621, 18.5) .1574| 131 
Cattaraugus............. 72.4 som 46 54| 18.9} 18.5] 38 432 —~ 1,503} 115) 88: 45,692) .0674/2,419| 2,443] 7.9) .0673| 114 
64.8} .0528| 57 92) 17.2) 17.1/ 31] 24,943] .0630| 1,335] 120/856) 43,763/ .0646/2,544] 2,551 6.4) .0628| 119 
126.5| .1030} 62) 118} 33.9) 33.8, 26] 45,554) .1150| 2569] 118] 803] 82.961) .1224|2.445| 2.450 13.9) .1174| 114 
74.7| .0608| 70| 1 19.6, 19.4) 16) —33,141| 0836) 1,977) 144] 833)  0,237| .0741|2,558| 2,573| 10.2) .0784| 129 
34.7; 10283} 24, 39] 9.8 9.8 16,523} .0417 121; 888) 20,351, .0300/2,068| 2.073| 3.7) .0351| 124 
46.7; .0380} 36| 45) 10.3) 10.3} 47] 12,333) .0311|  929| 112) a9 ‘505 .0347|2,280| 2,282 3.6) .0335 
41.6| .0339) 30/ 65 11.11 10.8) 3 16,141; .0407| 902] 117| 857) | 25,531/ .0377/2,309| 2,339/ 4.0) .0387| 114 
31.7| .0258| 58 63} 8.8 8.8 15,177| .0383 115| 953] 19,887) .0283/2,267| 2,270/ 3.5) .0331| 128 
41.2; .0336 8 28} 11.2) 11.1; 57] 17,169) .0433/ 981; 114| 9831] 24,307) .0359/2,178| 2.180 3.4) .0392| 117 
105.4) .0858} 53) 131; 25.2) 24.5 46,867, .1183| 3,137] 124| 1,005) 71,090) .1049|2.821| 2.864) 11.1) .1123| 131 
762.4| .6209| 86)  737| 184.5| 180.3 5| 307,361) .7758) 21, 147| '957) 492/542 2,669| 2,704, 81.2) .7588| 122 
34.0 .0277) 26 19} 8.1) 8.1; 42) 8,619 .0218| 813) 119] 904) 18,399) .0271|2,271| 2,275 2.7) .0255 
45.7; .0371} 44, 27] 10.7| 10.4 | ,945| .0428| 874) 110 810| 28,457) .0420\2.668| 2,705  4.1| .0416| 112 
46.6| .0380| 73 90} 13.2) 13.1) 11) 21,427 10541| 966) 145 27,849 .0411|2,107| 2,114, 4.6) .0460| 121 
44.4 0362} 49 90} 11.1) 11.0/ 38] 14,685) .0371) 1,260| 127| 1,019]  24,697| .0364/2°217| 2.236, 5.2) .0381| 105 
25.8} .0210| 20 40} 7.5) 7.4) 47| (10,423 0283 609} 103 12,651; .0183|1,680| 1,698, 2.3) .0223, 106 
3.9) .0032|..... 2) 1.0} 1.0) 43 1,307) .0033, 129 302 2,328| 2,330 .3) 0035 108 
ea) ae) Se es Bee ees el ae cy asl Seeeie) so oe oe 
560.4| 2.0854] 100) 36,062) 616.9} 599.0)...... |  49'978| 2.1453] 28/506] 132/ 443) 2,130,504) 3.1437|3,454| 3.511| 370.1] 2.5436) 122 
23.4, .0191| 15 9} 6.0| 5.9) 67 6,471; .0163| 403) 102) 87 11,222} .0166|1,887| 1,888, 1.8) .0164| 8 
37.5 22} 60) 9.2) 9.1 46) 12,012 -0303 993} 121; 986]  19,977| .0295|2,163| 2,175, 3.4) .0308| 101 


{Preferred Families figures are in thousands. 
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than there are housewives 
in Philadelphia 


The housewives of Philadelphia form a sizeable 
market, one of the largest an advertiser can reach. 
Yet on any typical Sunday, The New York Times 


reaches more housewives in the Profit Half of the 


New York market alone than there are in all 


Philadelphia. 


And on any typical weekday, The New York Times 


reaches more housewives in the Profit Half of the 


New York market alone than there are in all 


Cleveland. 

Surprising? Not to New York’s department stores. 
Last year they placed more upstairs advertising in 
The Times (everything but bargain basement pro- 
motions) than in any other New York newspaper. 
Nor to the Houser Associates, an independent re- 


search organization which has just completed a study 


of newspaper reading habits among housewives in 


the upper income half of the New York market. 


This impartial study shows that in the half of the New 
York market that buys most of the advertised prod- 
ucts sold here, The Times is read on Sundays by 
414,180 active homemakers, on weekdays by 221,840. 


Here is proof that profit-minded advertisers with 


something to sell to women are right in making The 


Times their first New York medium. Few newspapers 
offer so large and so productive a market. Concen- 
trating among women in the richest part of the rich- 
est market in the world, The New York Times con- 


centrates advertising where it profits most. May we 


show you a few facts? 


The New Pork Times 


“ALL THE NEWS THAT'S FIT TO PRINT” 
ADVERTISING OFFICES - CHICAGO - DETROIT - BOSTON - 


SAN FRANCISCO - LOS ANGELES 


APRIL 10, 1940 


Sure, l’m Glad | Live In Buffalo! 
IT’S THE 2™ BEST CITY IN 
THE U. S. A. FOR WAGES! 


According to Sales Management’s survey, Buffalo’s 
business wage ratio is 27% above the national average 
and is surpassed by only one other city in the country. 
Add this to the fact that one newspaper — the Buffalo 
Evening News — covers this rich market completely 
and you have one of the finest sales opportunities in 
America today. Plan now to come into the Buffalo 
market in 1940 and come in RIGHT with a good sched- 
ule in the NEWS — Buffalo’s only evening newspaper. 
That’s the way to get the best possible dealer and con- 
sumer acceptance of your product. 


BUFFALO EVENING NEWS 


Edward H. Butler, Editor and Publisher 
Buffalo’s Only Evening Newspaper — Over 200,000 Net Paid Daily 
KELLY-SMITH CO., National Representatives 


NEW YORK - CHICAGO - PHILADELPHIA - DETROIT - BOSTON - ATLANTA - KANSAS CITY 


NEW Y OR K—(Continued) 


| SALES 
RETAIL SALES MANAGE- 
POPULATION 1939 AUTO SALES, EFFECTIVE BUYING INCOME, MENT 
(In thousands, except density) S. M. ESTIMATE 1939 1939 S. M. ESTIMATE MARKET 
CONTROLS 
COUNTY a 
| | New Regis-| | Per | No. of | Na- | Buy- 
| Total % %, Density| White | Work- Dollars % Pas- | Ratio|tration| Dollars V/s Per | White| $1500 | tional | ing 
| 1930 of | Ur-| per | Fami- | Fami- | ers (in of || senger |1939-| per M)_— (in of |Fam-| Fam-| Pre- || Buying] Pow- 
U. S. | ban | sq. mi. | lies lies % \\thousands)| U. S. | cars | 1938 | Fami-i|thousands)| U. S. | ily ily | ferred | Power 
Farm lies Fami- % |\\ndex 
liest 
mitepiniaintinteniniin mane —— = a) cont GOES Ean ——} — — — 
Serres 21) 39.8) .0324|  37/ 61; 11.2) 11.2 46) 14,424) .0364) 963) 114) 925 24,294) .0359|2,164) 2,171 3.9) .0364) 112 
Monroe (Rochester)......26|) 423.8) .3452 85) 639; 106.8) 106.0 7) 175,026) .4417) 12,561) 134) 1,019) 296,551) .4376|2,776| 2,787, 55.5) .4455| 129 
Montgomery............. 17 60.1; .0490) 67) 151} 15.3) 15.3 14 22,642| -0571) 1,167; 124| 836 34,329} .0507/2,243) 2,247 5.4 0529) 
Nassau..................23] 303.0) .2468) 46) 1,106 75.2) 73.5 4 155,137} .3916) 16,032) 137) 1,598) 232,334) .3428/3,090| 3,1 56. 3919) 159 
{Preferred Families figures are in thousands. Before usifg these figures, see explanation page 7. 


ONE RADIO STATION* 


AND ONLY ONE RADIO STATION COVERS THE BINGHAMTON MARKET 


“One of the largest cities and 
. in tte metropolitan areas dependent 
equals or approaches the entirely for reliable radio service 


quirements in the area.” CBS BASIC SUPPLEMENTARY upon a single local station.” 
JANSKY & BAILEY EDGAR H. FELIX 


“WNBF is the only station which 


Represented Nationally by 
JOHN BLAIR & CO. 


* Nearest Station 60 Miles—Nearest Regional 75 Miles -Nearest Clear Channel 150 Miles 


SALES MANAGEMENT 


a a ee ee ee ee ee or) a ee 


———— 


No half-a-loaf buy is WHAM. Its clear channel 
50,000 watts assures a signal reaching all of 
Western New York’s best-able-to-buy radio homes 
— urban and rural. Programs, high in local in- 
terest, planned to serve the listening needs of 
Western New Yorkers, plus top-flight features of 
both NBC Blue and Red Networks, assure “listener- 
ship” here, where listeners mean sales. 

NOT JUST ROCHESTER — where year around in- 
dustrial activity, producing $303,364,000 worth of 
goods for the whole world provides wages for 
workers 29% above the national average (the 
country’s highest) — where 1939 retail sales 
reached $165,037,000 and where, of the 82,033 
families, those who turn to their radios for en- 
tertainment and instruction tune naturally to 
WHAM. 

NOT JUST MONROE COUNTY — with its 1,019 
automobiles per 1000 families — ranking 23rd in 
number of preferred families among all counties 
of the U. S. — where city dwellers, well-to-do sub- 
urbanites and prosperous farm families alike find 


the programs they prefer when they turn their 
radio dial to WHAM. 


WHA 


ROCHESTER. N. Y. 


APRIL 10, 1940 


"Shee Stromberg -Carkson Stator” 


That Means a BETTER BUY 
Where Buying Power Ranks High 


BUT ALL OF 42 OTHER EQUALLY PROSPER- 
OUS COUNTIES AS WELL — where industry and 
agriculture combine to produce year around pros- 
perity well above the national average — a total 
of 43 counties where approximately 3,500,000 
potential customers for your products await the 
“buy word” from WHAM from nearly 900,000 


radio homes. 

50,000 Watts a Clear Channel * 
NBC Blue and Red Networks 

National Representatives: GEORGE P. HOLLINGBERY CO. 

Sk ES LT a TE aC 


WHAM GIVES YOU MORE* 


ROCHESTER 


Ist in Average Business Wage 


Full Time 


Ranks 26th in effective buying income among U. S. cities of 
100,000 or more population 


21st in Retail Sales 
22nd in Number of Preferred Families 


MONROE COUNTY 
Ranks 32nd in population among all U. S. Counties 
32nd in Retail Sales 
25th in New Car Sales 
29th in Buying Power Index 
23rd in Number of Preferred Families 


WHAM 43 COUNTY PRIMARY AREA 


All of the above, PLUS 42 other prosperous counties in 
New York and Pennsylvania wherein are located the following 
trading centers in addition to Rochester, N. Y. — Batavia, 
Geneva, Auburn, Syracuse, Buffalo, Tonawanda, Niagara Falls, 
Fulton, Oswego, Watertown, Oneida, Rome, Utica, Little Falls, 
Oneonta, Cortland, Ithaca, Binghamton, Elmira, Corning, 
Hornell, Olean, Jamestown, Dunkirk, Warren, Pa., Bradford, 
Pa., and south to Williamsport, Pa. 


*At approximately one-third the cost of localized coverage 
through the same area. 


Sales Management gives you the proof on 
Syracuse. Here’s the proof on WFBL: 


FULL basic Columbia programs — a 


] . . ° ° 
greater continuous listening audience. 


\ { FAVORITE of listeners—more network 
J 
Wie programs, more short wave broadcasts, more national and 
JIN local features. 


WRITE for 
3 FAVORITE among advertisers—proved by heaviest sched- full alles 
" ule in history—95% of time sold. 7 
4 5000 watts daytime 


1000 watts nighttime 


SYRACUSE, N.Y. 


National Representatives, FREE & PETERS, INC. 


NEW Y OR K—(Continued) 


SALES 
RETAIL SALES MANAGE- 
POPULATION 1939 AUTO SALES, EFFECTIVE BUYING INCOME, MENT 
(In thousands, except density) S. M. ESTIMATE 1939 1939 S. M. ESTIMATE MARKET 
CONTROLS 
COUNTY = 
| New Regie] Per | No.of || Na- | Buy- 
Total | % | % |Density White |Work-| Dol % Ratio|tration| Dollars | % | Per | White| $1500 | tional | ing 
1930 of Ur- | per | Fami- | Fami-| ers (in of | senger |1939-| per M n of |Fam-| Fam-| Pre- |Buying | Pow- 
U. S. | ban | sq. mi.| lies lies % |\thousands)| U. S. || cars | 1938) F thousands)| U. S. | ily ily | ferred || Power | er 
Farm les Fami- || % _ |index 
liest 
¥ N. Y. City)....23) 1,867.3] 1.5209) 100) 84,878) 469.0) 413.9)...... 1,835,460) 4. 23,647; 137| 271) 2,433,108) 3.5902\5,188| 5,557| 281.4) 3.7423 
Nios etidegara F Saar: 149.3} .1215) 79 286; 36.0) 35.5 14 55,538} .1 3,928} 139) 1, 93,199} .1375|2,592) 2,609) 17.3] .1405| 116 
0 nindcaies 18| 198.8) .1619} 73 159} 48.5) 48. 16 80,414) .2030) 4,152) 133) 849 124,104) .1830/2,560) 2,567, 17.9) .1892| 117 
| Onondaga (Syracuse)... .. 21; 291.6) .2375 71) 373) 73.7| 73.0 11 118,010; .2978) 7,380) 127 192,371) .2839/2,610| 2,625) 36.9) .2905) 122 
{Preferred Families figures are in thousands. Before using these figures, see explanation page 7. 


Covers the Syracuse Market PLUS 


This data proves the SYRACUSE Market Area is 
far above average, with more money to spend. 
WSYR serves more than this rich area. WSYR 
serves 20 prosperous counties in Central New 
York. 1939 retail Sales were $589,523,000. 
With WSYR, You Get PLUS Coverage 


SYRACUSE 570Ke. Paul H. Raymer Co., Rep. NBC RED & BLUE 
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MEMBERS OF 


APRIL 10, 


THE AUDIT BUREAU OF 


Year after year Advertising comes closer to 
being “predictable”’— because the predetermina- 
tion of Consumer Response is the continuing 
target of Research. 


Studies, showing the number of readers of certain 
pages, features and advertisements are one de- 
velopment. Reader preference for specific copy 
appeals—eye-movement on advertising pages — 
suburban train checks —newsstand sales counts — 
all have value. But, practically every recent re- 
search has had todo with QUANTITY. Whereas, 
the advertiser really MUST know the BUY- 
VALUE of circulation before he can invest 
soundly. And this calls for QUALITATIVE 
analysis. 


Because of the complexities of the. New York 
Market it appeared unlikely that any newspap- 
er’s readership (Morning OR Evening) could or 
would be measured in absolute terms of “WHO? 
WHERE? WHAT BUY ABILITY?” 


Now, a New York daily has done just that. And 
the answer stems from inspired, methodical re- 
search—a two years’ project corroborated by 
America’s best-known research organizations. 

x * * 


Here in New York, home-delivered newspapers 
are the exception; here, the newsstand is the out- 
let. Yet newsstand sales, alone, are a false index 
— since the paper bought at a given stand may be 
(most frequently IS!) carried miles from point- 
of-purchase and read en route to or from work 
... and, if an evening paper, it is then carried 


_ THE ASSOCIATED PRESS 


THE UNITED PRESS “ONS, AND MEDIA RECORDS. INC 


CIRCULATI 


1940 


This NEWS will Quicken Your Pulse! 


Today the New York World-Telegram offers 
advertisers a clear, definitive and integrated pic- 
ture of its readership: a block-by-block “census” 
based on 40 per cent of its Anown readers, located 
according to street addresses . . . with World- 
Telegram findings corroborated by the highly re- 
garded research companies. 


Out of this comes a gauge’ for measuring the 
buying potential of each buying-stratum of the 
World-Telegram’s readers . . . a Pattern to apply 
to the scientific selling of any product which may 
be advertised. 


To advertisers and agencies this great research 
result is now being shown; it is presented to 
logically develop a new, basic measurement of 
newspaper coverage—and the World-Telegram 
Pattern which enables the New York Market 
advertiser to invest in the precise reader-groups 
known to qualify as to BUY-ABILITY of prod- 
ucts in any of the several price ranges. 


= & ® 


This is the first advertisement of a series to appear in 
these pages; subsequent copy will show representative 
W orld-Telegram 
coverage of the many cities-within-the-City which com- 
prise the New York Market. As these pages appear, ad- 
vertisers and advertising agency principals will sense the 
drama of this unique World-Telegram research which 


reader-families and this newspaper's 


provides a new tool for scientific circulation measurement 

. and, as a practical result, offers an unchallengeable 
Pattern by which advertising may be planned to reach 
this qualified segment of the New York area’s BUY- 
ABLE families. 


seer’ 


A GROWING ACCEPTANCE 


IN A GROWING MARKET 


% Sunday 19% 


Since the last issue of Sales Management’s Survey of Buying Power, 
The Post-Standard’s circulation has increased . . . 


Daily 12% 


Apply this growing, sales producing power to an active, spending market that matched an 


increase of $8,000,000 in Spendable Income last year with an $8,000,000 increase in Retail 
Sales. Here’s a “high-spot” market and a “sure-fire” 


advertising approach to it. 


48 THE Po ST-= STAN D ARD Syracuse, N. Y. KELLY-SMITH CO., Representatives 
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SALES 

RETAIL SALES | MANAGE- 

POPULATION 1939 AUTO SALES, EFFECTIVE BUYING INCOME, | MENT 
| (In Thousands, except density) S. M. ESTIMATE 1939 1939 S. M. ESTIMATE aranis 

COUNTY |- — 

| New Regis-| Per | No. of | Na- | Buy- 

| Total % % | Density White | Work-| Dollars % Pas- | Ratio/tration| Dollars % Per | White} $1500 | tional | Ing 
| 1930 of Ur- rf | Fami-| Fami-| ers | (in of || senger |1939-| per M (in of |Fam-|Fam-/| Pre- || Buying | Pow- 

| U. S. | ban | sq. mi.| lies lies % \thousands); U. S. | cars | 1938| Fami-|thousands)| U. S. | ily ily | ferred | Power | er 
Farm lies rent. | Index 

| | ies 
| | | 

BO i wi cncsicesiasen 26 54.3) .0442) 43 84) 14.3) 14.3 “ 17,822 — 1,286) 125) 947) 40,122} .0592/2,799 — 6.0) .0527) 119 
i ccivnhiineeuhoeae 23) 130.3) .1061) 56 156} 32.9) 32.1 21 62,138, .1568) 4,108) 124 971 96,501) .1424/2,937| 2,975) 13.8) .1503] 142 
i astsitercusaedee 26 28.8) .0235) 38 73 7.9 7.9 49) 8,170 -0206| 552) 110) 906) 15,556) .0230/1,967) 1,970) 2.8) -0218| 93 
i acenkéccnehanead 21) 69.6) .0567; 50 72| 18.4) 18.4 38| 22,599) .0570) 1,426) 125) 822 . -0579/2,137| 2,138) 6.6) .0574 101 
eo Seon i ey et 

PDs occvcccesoescers . eVIid)..... 59 . . | e . . ’ ’ 1.6) .0175 

| 
Queens (New Yor seal 1,079.1) .8789) 100) 9,992) 280.1) 275.5 1} 440,972) 1.1130) 23,817) 133) 742) 797,982) 1.1775/2,849| 2,876 168.1) 1.1289) 128 

ensselaer (Troy)........ 17} 119.8) .0976) 74 181; 31.8) 31.7 14) 48,192) .1216) 2,574) 124) 778) 81,366) .1201/2,551) 2,561) 11.1) .1190| 122 
Richmond (N. Y. City) ...23) 158.3) .1289) 100] 2,778} 35.7) 35.2 1) 56,115) 1416) 2,803) 132) 806) 109,480) .1615)3,059) 3,088) 21.4) .1486) 115 
a i iu] ey a) Bias] OTS) aS GAS] SRE al 
t wrence peccesevcese } . 4 . . ’ . ’ 5 , ’ ’ +f) 

i . \ 
ar ener 17 63.3} .0516) 54 77| 16.6) 16.4 28) 22,684) .0573) 1,375) 125) 766) F -0581|2,378| 2,395 5.8) .0575| 111 
Seva a ie) ve} “tne| sz} car 1-1-2] a) Sha) Aso Sari! The) eg HLT] “tec | Eom 14g) <A] 

BED ce cccccscecess 7) 13 ‘ . 7 ’ -0170)1, 992) 1.6) .0175) 1 
a 25:0| 0204) 42} 74] 6-2} 6:2] 48) © Gtrt| 0156] S42] 135] a6) 12.118] <or7slt;oa6| ¥:940) 1:9] O17] 88 
MEhncbvi<cnenwniwewe 0} . . ’ 115) , » 948) . 01 

| 
SOR, asecvedisanawes 82.7; .0674| 47 59; 22.6) 22.5 40 28,084; .0709) 1,835) 126) 837 51,797; .0764\2,294| 2,298) 9.3) .0739) 110 
Gbs-+sceeniiusenuen 161.1) .1312) 20 175| 38.2) 37.0 24, 80,249; .2025) 6,652) 137| 1,471) 116,464) .1718|3,050) 3,107; 21.4) .1934) 147 
bonivedadunnees dt 35.3} .0288) 20 35 9.7 9.6 48 17,370) .0438) 1, 120) 1,110 20,698} .0305/2,141| 2,144 4.0) .0381| 132 
aati a3] tea] S| S| a] ata] aha] Sey vas] | oo) al SEUSS) Ea 

a rrr 5] ° ° . | 1, ,030 5 ’ ’ 6.2) . 

80.2) .0653) 44 71; (21.8) 21.5 33 31,148 .0786| 2,094) 117; 903 53,416) .0788/2,451| 2,472 8.1) .0792) 121 
34.2) .0279) 54 39 9.4 9.4 17 19,446; .0491) 869) 118) 925 880) .0338|2,433) 2,437 3.9), .0400) 143 
46.5) .0378) 41 56} 12.0) 12.0 43 13,007} .0328 814) 118) 758 22,208) .0328/1,846) 1,849 4.1} .0328) 87 

y 50.0) .0407; 28 84) 14.1) 14.1 55 16,841; .0425) 1,236) 107| 1,005 28,498; .0421/2,020| 2,023 5.1) .0430) 106 
Westchester (Mt. Ver.-N. 

Rochelle-Yonkers)...... 620.9) .4243| 85) 1,163) 122.7) 118.1 3} 250,362) .6319) 21,343) 139) 1,159) 416,237) .6142/3,394/ 3,467) 83.4) .6449) 152 
CM vecctnncicneswes 28.8) .0235) 27 48 7.8 7.8 48 8,830) .0223 = 116} 935 16,297; .0240/2,086) 2,088 2.9) .0236) 100 
_____ HPO aN e 16.9} .0137| 32 49 4.9 4.9 60) 4,744 -0120) 101; 926 9,421} .0139|1,920) 1,927 1.7) -0129) 94 

STATE TOTAL........ 12,588.1/10.2529)  @4) 284)8,188.1/2,081.4 a) 5,935,000|14. 9794)256, 132} 132 689) 10,192,998/15..0400|3,233 3,283 sciobece 14.5286) 142 
| | 


For New York City figures, see page 93. 


tPreferred Families figures are in thousands. 


Before using these figures, see explanation page 7. 
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THE LEADE 


Of the Union-Star City 
Zone circulation is undupli- 
cated by any other Schen- 


ectady newspaper. 


IN CITY 
CIRCULATION 


FOR 5 YEARS 


delphia, Detroit, 


Represented nationally by 
the Kelly-Smith Company, 
New York, Chicago, Phile- 


Atlanta, Kansas City. 


Boston, 


SALES MANAGEMENT 


Se TC OE lle OU SE SON aS eae OM aS ae ee aC ' 


BARRINGTON ASSOCIATES, INC. 


52 VANDERBILT AVENUE 
NEW YORK 


RESEARCH SPECIALISTS IN SALES AND 
MANAGEMENT PROBLEMS 


Barrington Associates have been in business continu- 
ously since 1926 with no major change in official personnel, or 


in the scope of the services rendered. 


Our efforts have been confined consistently to client 
problems of general business policy, with special emphasis on 
sales policies, organization and methods. Theservice takes one or 
more forms — (I) General Studies, involving a complete survey 
and appraisal; (2) Special Studies, in which a single or limited 
number of phases or problems are reviewed; and (3) Consulta- 
tion, which is rendered coincident with or following the conduct 


of studies. 


The industries embraced on our client list are divided 
about half and half between consumer goods and the types that 
sell to other industries. The clients range in size from the coun- 
try's largest to concerns of relatively small size; a large propor- 


tion we have served repeatedly. 


APRIL 10, 


1940 
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Elizabeth, Union Co. N. J. 


% 114,500 city, 245,000 trading 
area, population. Sales $73,000,000. 


% Over 100 diversified industries, 
maintaining high purchasing power. 


% Over 83% of homes valued at 
$5,000 and above. More building. 


% Thorough coverage through the 
only daily newspaper in the market. 


Meet Elizabeth 


... and Go Places with one of the Better Markets! 


DIVERSIFICATION AND TRENDS — 
In the past seven years, Elizabeth and the fourteen communities in the market, have 
made the most outstanding industrial progress of any comparable market. Widely diver- 
sified, this expansion has brought many of the nation’s leading industries here. Home 


building and ownership have leaped ahead. Business leaders and economists agree that 
future trends are assuredly upward. 


“SURVEY OF BUYING POWER” SHOWS — 


Retail Sales in Elizabeth increased $7,546,000 in 1939, up 16%; Effective Buying Income 
over $83,883,000, with $3,141 per family far above all similar cities; proof of superior 
industrial activity in the indices of Building construction, $137,353 per 1,000 families, 
28th among all cities — and business wage ratio, 112, 24th among all cities. 


Elizabeth Daily Journal 


National Representatives: Chas. H. Eddy Co., New York, Chicago, Boston 


— —— — — 
| . SALES 
RETAIL SALES | MANAGE- 
POPULATION I 1939 | AUTO SALES, EFFECTIVE BUYING INCOME, | MENT 
(In thousands, except density) |S. M. ESTIMATE | 1939 1939 S. M. ESTIMATE | MARKET 
| \ | CONTROLS 
COUNTY —_— — ol —— iceman ; ' | 
| | \| ] 
| bP 5 New | Regis- Per | No. of | Na- | Buy- 
Total % % | Density White |Work-| Dollars % || Pas- | Ratio|tration Dollars Q Per | White) $1500 | tional | ing 
1930 of | Ur- | per Fami- | Fami- | ers (in of | senger |1939-| per M (in | of |Fam-| Fam-| Pre- | Buying | Pow- 
U. S. | ban | sq.mi.| lies | lies | % | thousands)| U.S. || cars | 1938| Fami-| thousands)! U. S. | ily | ily | ferred | Power | er 
| Farm | | lies | Fami- || % | Index 
| | liest | 
| re pe | 
Atlantic (Atlantic City) 37, 124.8, .1017; 81 219, 32.1, 27.1 9 62,639 .1581| 2,056) 113) 647) 90,123) .1330/2,809) 3,077| 16.7) -1379| 136 
Oe 23A| 365.0| .2973| 89) 1,540; 90.9) 989.0 4| 116,546) .2942) 10,579) 125) 1,080) 1,722) .4010/2,991; 3,026) 51.8) .3603) 121 
Burlington... 37 93.6) .0762) 25 115) 22.9) 21.4 23) 26,293, .0664) 2,258) 133) 911! 46,834) .0691/2,050) 2,128) 9.6, .0700; 92 
Camden (Camden)... 37, 252.3) .2055 80; 1,131, 61.4) 57.4 2 79,379 .2003| 5,283) 134] 761) 126,429) .1866'2,059| 2,139) 27.6) .1945) 95 
Cape May 37 29.5, .0240| 46 111 8.3 7.5 19 14,353; .0362 742| 117 = ye —" 2,159) 4.2) .0299) 125 
Cumberland. . 37 69.9, .0569| 54 140, 18.1) 16.9 22 25,412} .0641) 1,522) 139 953| 37,297, .0550/2,063) 2,139 6.2; .0592) 104 
Essex (E. Orge-irvgt | | } | | | 
Newark) ‘ 23A| 833.5) .6789| 97) 6,563| 203.2) 188.7|.... 390,862) .9865 19,800) 123) 820) 679,001) 1.00193,341) 3,482) 109.7, .9745) 144 
Gloucester... 37 70.8, .0577, 41 214, +#+17.8 16.4 31 17,797; .0449 1777) 141; 939) 41,915) .0619/2,358) 2,463) N.A.)| .0560) 97 
Hudson (Bynne-Hbkn- | || | } I 
J.Cty-U.Cty). . 23A,| 690.7| .5626; 100 16,064 165.1) 161.0)..... 215,555, .5440/ 8,494) 124) 544  456,415| .6735|2,764| 2,803) 87.5) .5882) 105 
Hunterdon...... 23 34.7; .0283) 21 80 9.3) ~— 42) 11,078; .0280 872, 122 eae 20,630; .0304 2,28 2,234) 3.3, .0299) 106 
| | 
Mercer (Trenton)...... 23; 187.2) .1524) 71 828| 42.7; 40.3) 5 77,423, .1954 4,483) 129] 899, 121,104 -1787/2,835) 2,930) 18.4) .1854) 122 
Middlesex. .... .23A) 212.2) .1728) 83 680 47.7| 46.3 4) 66,845, .1687| 4,463) 128) 898) 117,469) .1733/2,464| 2,505) 24.3) .1719) 99 
Monmouth. . . ...23) 147.2) .1199) 50 310} 39.0) 35.5) 18 62,976 .1589) 4,645) 120) 1,055) 108,865) .1606/2,794| 2,941) 19.5) .1624) 135 
Morris....... ..23A) 110.5; .0900| 49 233) 26.1) 25.4 14 42,452, .1072| 3,651| 126 1,203) 636) .1175|3,049) 3,095) 11.7) .1162) 129 
Ocean......... 23 33.1} .0269)..... | 52 9.2 8.9 23 15,520) -0392) 1,126) 117 — 21,368) .0315 — cea 4.6| .0359| 133 
| | | 
Passaic (Passaic-Ptsn)...23A 302.1| .2460' 95 1,542 75.1; 73.7) 1 113,612| .2868) 5,637| 139 778) 176,453) .2604/2,351) 2,376) 32.31 .2674| 109 
Salem.... eewaiasee 36.8} .0300| 38 107) 9.3] 8.2 22 12,892, .0325) 1,201) 142 1,072) ,292| .0314/2,280| 2,443 2.8) .0335| 112 
Somerset. . ...23) 65.1) .0531; 60 214, +#+15.1) 14.8 16 21,840} .0551) 1,761) 129) 924) 42,789, .0631 2,824) 2,863 8-3) -0606| 114 
Sussex ; = 27.8| .0227| 34) 53 7.2 7.1 38 9,985) .0252) 823| 107) 1,067) 17,171} .0253/2,390) 2,398 2.6) .0260) 115 
Union (Elizabeth).......23A) 305.2 ~ 2486) 94) 2,963) 72.5 68.5) 1 130,184) -3288 7,714) 122| 1,073) 219,523) | yet — -3241| 130 
| | i | 
Warren... 23) 49.3} .o402) 54) 136 12.7] 12.7| 20) 13,355) .0337) 1,062! “a 873) 29,046, .0429 2, 281| 2,280| 5.1] .0382| 98 
pm aae ee — | | —— ecoek | oe " ea sae 
STATE TOTAL....... 4,041.3) 3.2917, 83 -_ 985.7) 936.0 5 penne 3.8540) 89,049 = = 2,742,006 4.002, a8 a | 3.9230) 119 
\ u | | 
For New Jersey City figures, see page 99. {Preferred Families figures are in thousands. Before using these figures, see explanation page 7. 
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The exclusive estimates of Effective Buying Income, Retail Sales, Preferred Fami- 
lies, Wholesale Sales, and the figures on Automotive Sales and Market Controls 


must not be reproduced in printed form, in whole or in part, without written per- 
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Put the Newark News on the "A" list 
and give your product a head start 


in the nation's !0th retail sales area. 


SM's national rankings for 1939 
again prove that Essex County is an 


indispensable market to the manu- 


facturer seeking able-to-buy, respon- 


sive clusters of people. 


With 84% circulation concentration 
and 7-out-of-ten-family coverage in 
Newark's ABC City Zone* (more 
coverage here week-days, by a wide 
margin, than all New York news- 
papers combined), the Newark News 


is the indispensable medium to the 


national advertiser seeking volume 


sales at low cost. 


* Essex County and seven adjacent communities. 


NEWARK 


ESSEX COUNTY RANKINGS IN FACTORS WHICH 
DETERMINE MAJOR MARKETS: 


* 10th in retail sales ($390,862,000), 


* 10th in national buying power percent 
(.9745), 


* 9th in number of Preferred Families 
(109,700), 


* 11th in total Effective Buying Income 
($679,001,000). 


Newark Evening News 


Always | | An , om : 


NEW JERSEY 


O'MARA & ORMSBEE, Inc., General Advertising Representatives New York - Chicago * Detroit - San Francisco * Los Angeles - Atlanta 


APRIL 10, 1940 


SALES DIVIDENDS IN 40 FROM W(AK, PITTSBURGH'S BEST BUY WITH 


2000 WATTS 


DAY AND NIGHT* 


*Construction of directional antenna for night-time usage started March, 1940 


PITTSBURGH, PA. WCAE NBC-RED: 1220 


National Representatives — INTERNATIQNAL RADIO SALES — 20 East 57th Street, New York 


PENNSYLVANIA 


| RETAIL SALES | 
POPULATION 1 | AUTO SALES, EFFECTIVE BUYING INCOME, 
|S. M. ESTIMATE 1939 1939 S. M. ESTIMATE 
| CONTROLS 
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ers | (in 1939-| per Mi (in Fam-| Fam-| Pre- || Buying | Pow- 
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Cumberland. .. 


tPreferred Families figures are in thousands. Before using these figures, see explanation page 7. 


L T QO O N A (p= quality buying power factors in this Sur. 
A vey which advertisers should note in selecting 
responsive markets include: $1500 Preferred Fam- 


An A-Sehedule Market ilies, 15,300 in the county, 10,393 in the city (52% 


of total families) ; an increase of 73%, nearly three 
times that of the state, in the 2,441 New Car Sales. 


ETAIL Sales and Effective Buying Income in 
Altoona soared during 1939, at a pace exceed- The only available medium for adequate 
ing that of the U. S. and of similar markets — coverage of this market, the ALTOONA 
again proving the wealth and stability of this center MIRROR, gives 94% family coverage — at 
of 302 diversified industries. one of the lowest milline rates obtainable. 
Retail Sales, $43,728,000 in Blair County alone 
($50,119,000 in the trading area) increased 
$5,836,000, or 15.3%. The U. S. increase was 10%. ALTOONA MIRROR 
Effective Buying Income, $71,183,000 ($80,431.,- 
000 in the trading area) increased $7,043,000, or FRED. G. PEARCE, Advertising Director 
11%. U. S. increase, 7%. ALTOONA, PENNSYLVANIA 
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Pittsburgh Sun-Telegraph 


REPRESENTED NATIONALLY BY THE RODNEY E. BOONE ORGANIZATION 
PITTSBURGH © NEW YORK © CHICAGO © DETROIT © PHILADELPHIA © BOSTON © SAN FRANCISCO © LOS ANGELES © BALTIMORE © SEATTLE 


Spee hp ce a 


ADVERTISING IS THE CONSUMER'S GUARANTEE OF MERIT 


APRIL 10, 1940 


Want Reprints of Trading Area Maps? 


The nine trading area maps in this issue, showing county boun- 


daries and principal cities, are available on heavy cover stock 
at 10 cents each, or 50 cents for the set of nine, mailed flat, 
postpaid. Please remit in advance (stamps are acceptable) to 
save bookkeeping charges on such a small item. 


Sales Management, Inc. 
420 Lexington Avenue 
New York City 


COUNTY 


Dauphin (Harrisburg)... . 


Delaware (Chester)...... 
Elk 
Erie (Erie)... 


Fayette 
Forest 
Franklin 
Fulton 
Greene 


Huntingdon. ... 

Indiana 

Jefferson 

Juniata 

Lackawanna (Scranton) 


Lancaster (Lancaster) 
Lawrence 

Lebanon 

Lehigh (Allen-Beth.)... 
Luzerne (W.Barre) 


Lycoming 

McKean 

Mercer... 

Mifflin 

Monroe 
Montgomery.... 
Montour........ 
Northampton (Beth.). 
Northumberland... 
Perry. . a 


Philadelphia (Phila.).. 
Pike..... 


Potter..... 
Schuylkill . . 


Wayne 
Westmoreland 


Wyoming 
York (York 


STATE TOTAL 


| RETAIL SALES | 
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1939 1939 S. M. ESTIMATE 
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For Pennsylvania City figures, see page 100. tPreferred Families figures are in thousands. Before using these figures, see explanation page 7. 


[92] 


SALES MANAGEMENT 


Retail sales per family in Albany, N. Y. are 112% greater than the national average. 
Among all cities in the United States, Albany, N. Y. stands 39th in retail sales. 


Here's what it costs to cover this market with the Knickerbocker News:—A ten-thousand 


line campaign costs 3!/c per family reached. The Knickerbocker News, published every 
evening except Sunday, is Albany's largest newspaper. 


THe KNICKERBOCKER NEws 


REPRESENTED BY J. P. McKINNEY & SON =» 


ALBANY 


A Gannett Newspaper 


NEW YORK * CHICAGO « SAN FRANCISCO 


Middle Atlantic States—City Data 


NEW YORK 
| 
| Nl 
| | | SALES VOLUME | | EFFECTIVE BUYING 
| | POPULATON (dollars—000 omitted) | INCOM INDUSTRIAL 
| | | | S.M.ESTIMATE | — S. M. ESTIMATE VOLUME 
| — — - = —E —E 
| | COME | Bidg. 
; |Trad- | | |) TAX | No. of | Aver. | Value of! Const. 
CITY COUNTY | ing | 7 | | |_RE- | Dollars Dol- | $1500 | Busi- | M’f'd | 1939, 
Area) Munic-| % Q % | Fami- | Retail % \Whole-/TURNS| 1939 % lars Pre- | ness |Products|Dollars 
| | ne ipal (County) State | White) iies 1939 | State | sale | PER | (000 State | per | forred ||Wage,| Dollars,| per 
| 1939 || 1,000 | omitted) Fam- | Fami- || Ratio} (000 | 1,000 
| | l | | ily lies to | omitted)| Fam- 
| | | | | U.S.A. lies 
r | | = 2 
Albany.......... Albany......... | seo auewans 127,412} 60.11) 1.01 | 98.1 |340,065) 05,985 1.62 a 89 sos -88 | 2,642 40,472) 63,691 
} | 
PURER eee liz ig75,009).......|......|* .7130 __../e2n, 7e7}373,874\* .9420) -,.|.....++.| 596,196|* .8795).....  winaniinia ee 
Montgomery....||..... | 61,513| 34,817| 57.96] .28 | 99.6 | 8,390) 15,818] .27 | 8, 55 20,108} .20 | 2,397 48,170} N.A. 
Cayuga.........].....]) 65, 36,652) 56.60) .29 | 98.7 | 9,053) 19,293] .33 7,717, 64 24,632; .24 | 2,721 N. A. | 27,703 
Genesee |-----f 52,000] 17,375] 39.00) .14 | 99.7] 4,272] 9,820) .17 3,437| 57 10,329} .10 | 2,418 7,443| 87,509 
Dutchess....... Shee 141,277| 11,933] 11.32} .09 | 97.2 we 4,350| .07 |....... | 55 7,474, .07 | 2,81 6,488) 75,111 
Broome........ oF Rane 76,662| 52.15| .61 | 99.0 | 18,819] 46,320 .78 | 27,792] 85 52,979, .52 | 2,815 45,913|124,999 
oot [19° [28,646]. _.°_|._.°._/* ‘26a0).. | 96,668)141,,639|+ °3578|...".|........) 198,391 ‘seer hens: 
"een Seer: .......|973,076| 75.17) 4.55 | 97.5 |139,860/256,387| 4.31 (436,729) 74 .469| 3.79 | 2,763 623,103) 91,450: 
Rae | 27 /1294505).......|....../*1.0542)..... . /321,331/496,574)+1.2533).......||........]| 817,583)*1. eure IRE Sh Pe 
Ontario........ ae 32,000} 7,541| 13.90) .06 | 99.4 2,034) 3,627) .06 346| 82 5,474) .05 | 2,691 N. A.) N. A, 
Albany......... ans 62,000| 23,226] 10.96] .19 (100.0 | 5,822) 6,331) .11 2,153) 20 14,212} .14 | 2,441 19,305} 172 
Steuben... ... | 76,102] 15,777| 19.08] .13 | 99.4 4,069 7,848) .13 2,981) 115 10,273} .10 | 2,525 N. A.| 52,988: 
i] 
..| Cortland....... Peon 40,000} 15,043| 47.58] .12 | 99.8 4,179] 10,300) .17 |....... | 75 10,552) .10 | 2,525 17,218] N.A. 
| Chautauqua...../.....|/ 46,032) 17,802) 14.08) .14 | 99.7 | 4,430) 7,183| .12 1,746) 63 11,879} .12 | 2,681 18,704) 23.540 
Chemung.......).....||....... 47,397| 63.47} .38 | 98.2 12,274) 25,920) .44 | 21,851) 79 | 34,215) .34 | 2,788 141,583 
ER a ED 20 /168,409].......]...... * .1373|......| 45,188 60,736|* .1533|..... Pee Kae rere ee eee 
Broome........ wale | 27,372| 16,231) 11.04) .13 | 99.7 3,969) 10,199) .17 316) 131 | 10,602) .11 | 2,671 N. A.| 87,834 
Nassau......../|..... Beosenss 10,016) 3.31) .08 | 99.8} 2,752) 5,729) .10 303| 131 | 9,360) .09 | 3,401 121|147,428 
Nassau. \145,327| 15,467; 5.10) .13 | 97.6 | 4,205) 11,612) .20 1,046) 101 | 13,762) .14 | 3,273 670/166, 980: 
Oswego........|..... wx-aoo| 12,462] 17.90] .10 | 99.9 | 3,233) 5,752| 10 380) 67 8,091; .08 | 2,503 25,257/138, 173 
Ontario........||.....|| 45,000) 16,053/ 29.59) .13 | 99.0 | 4,076, 8,893| .14 4,090| 83 12,429} .12 | 3,049) 11,395) 22,625 
| Nassau’......../)...../|.......| 11,430] 3.77] .09 | 92.6] 2,531] 7,278] .12 225| 67 8,115) .08 | 3,206) 3,045|190, 129 
Warren........||.... | 91,539) 18,531) 54.20; .15 | 99.7 | 5,025) 14,361| .24 5,744) 90 | 14,343) .14 | 2,854) N. A.|110,059 
i} | | | | H] | 1 } 
Fulton. ....:.. ee | 65,191) 23,099) 49.60) .19 | 99.2 6,717) 13,686) .23 | 7,117) 67 | neal .17 | 2542 22,913) 16,398 
Nassau......... See 145,327) i 4.17) .10 | 93.6 | 3,353) 19,693) .33 4,348) 163 11,798) .12 | 3,519 667| 76,119 
1] | } 


Before using these figures, see explanation page 7. 


ONCENTRATION 


IN NEW YORK’S 2nd RICHEST 
TRADING AREA 


The circulation of the SUNDAY COURIER-EXPRESS (over 200,000) 
is concentrated coverage of “Preferred Families” 

Buffalo ranks second in the U. S. in Business Wage ratio. 

May we show you our analysis of 400,000 customers of Retail mer- 
chandise? 


0 
Buffalo Courier-Express 


0 


LORENZEN & THOMPSON, Inc. NEW YORK CHICAGO DETROIT 


APRIL 10, 


1940 
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Something BIG has | 


Year after year, radio plays a bigger and BIGGER role 
in advertising, in selling and in the life of the nation. 
Here’s exactly what has happened in radio during the 
past six years... years of brilliant and sustained growth 


for this medium that has proved so vital to our people. 


Radio Set Sales—UP 85'% 


During the “uncertain” years from 1934 
through 1939, household budgets wavered up 
and down. But budgets for home radio sets went 
steadily up. U.S. radio set ownership increased 
85% ... climbing from 20 million to over 37 mil- 
lion home radios. Plus 6,500,000 automobile 


radios. Plus over 1,000,000 portable radios. 
Increase in Radio Ownership 


Radio Listening—UP 98° 


Radio has taken its place as America’s First 
Activity! The carefully taken testimony of radio 
listeners shows it first in preference over all 
other forms of entertainment—and first in hours 
of attention each day. Every year—from 1934 to 
1939 —the amount of daily home listening by 
America’s radio families went up and up from 
the 1934 high of over 62 million family-hours a 
day to the amazing high of 123,000,000 family 


hours of listening each day—an increase of 98%! 
Increase in Radio Listening 


COLUMBIA BROADCASTING 
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happened to Advertising! 


Radio Advertising—UP 126°, 


Advertisers have been quick to take advan- 
tage of radio’s unique coverage of the “whole 
market” for merchandise in America. Follow- 
ing not the current downpull of industry but 
the steady upswing of set ownership and radio —— 
listening...not down but UP...the nation’s 
hundred leading advertisers increased their 
network radio appropriations month after : 
month, year after year...spending 126% more 
for network time in 1939 than in 1934. 


~ 4 


Increase in All Network Advertising 


CBS Advertising -—UP 158'/ i 


As the use of all radio networks by the 
nation’s leading advertisers increased, so, too, 
has their use of the Columbia Network. But 
faster! CBS has outpaced all radio’s swift climb 
—increasing its billing from the hundred largest 
advertisers—from 1934 to 1939—by over 158%. 
And this year, month after month, the CBS curve 
swings upward —new highs upon highs —setting a | 
the pace for all networks—carrying a greater 
volume of business than any other network. 


ee 


Increase in CBS Advertising 


oe 


CBS Facilities— Up, UP and UP 


= 


In one fast-paced year—1939—CBS 
increased the number of its outlets to 119, in 


oo ete 
v 


117 cities. In addition, 91 CBS stations made 
; major technical improvements, which resulted 
> in increased service areas and 30 CBS stations 


increased their power. Today, there are 16 CBS 
50,000 watt stations—more maximum-power 
U.S. stations than in any other network. 


ea 


Increase in CBS Facilities 


§ Y § T E M, 485 Madison Avenue, New York City 


ROCHESTER 


Rochester, N. Y. is first in average business wage ratio among all cities of the United States. This highest 
wage level accounts for Rochester's 2|st position in retail sales, its 50% greater retail sales per family 
than the national average. Here's what it costs to cover this market with the Democrat & Chronicle, 
Times-Union:—A ten-thousand line campaign costs 2!/4¢ per family covered. The sales pressure of 10,000 
lines of space exerted on one family for 34 of a cent less than a family pays for a single copy of its favorite 
newspaper. 


Lchostor Tomes Union - Democrat and Chronicle 


GANNETT NEWSPAPERS. REPRESENTED BY J. P. McKINNEY & SON. .NEW YORK *CHICAGO> SAN FRANCISCO 


NEW Y OR K—(Continued) 


SALES VOLUME 
(dollars—000 omitted) 
S. M. ESTIMATE 


EFFECTIVE BUYING 
INCOME 
S. M, ESTIMATE 


POPULATION INDUSTRIAL 
VOLUME 


COUNTY Dol- 


% % 
(County; State 
} 

| 


% 
White 


10,446; 16.30 
4,755) 3.95 
16,250} 19.66) 
12,337) 29.011 


Hudson Falls. . 


ithaca...... 
Jamestown. 


Johnson City. ay 


| Washington..... ter, 
| Tompkins. ...../|..... 
Chautauqua. ... 


6,449) 13.87 
20,708) 49.90 


000} 45,155) 35.78 


13,567; 9.23) 


1,733) 2.185 
5,853) 17,715 
12,342) 


SSSSS S33 


— 


3,44y 


3,089) 
4,585) 


10,801} 23.20 

16,482) 2.16 

74,145| 28,088) 35.04 

& | 23,948) 3.14 

30,000} 11,105) 17.35 
| 

45,471! 23,160] 15.51 


30,000 
17,048 


CLeNShR SCwWNODY NUe 


2,819) 


5,975) 


| 


oe ocooeoe 
hed coonoe 


SS 88383 
on O-mNas 


Westchester. . : : (iy 
St. Lawrence...|.... 


70/113,919 
41,232 


co ooo 
nxn COO 


Orange.... on % 
Westchester 43,101 

| Orang seieas 98) ‘1.| 8,316) 20.138] 147). 26°700 
54 -43 12,507) 242) . e 2, 98,086 


Mount Vernon. . 
Newark... 
Newburgh | 
New Rochelle... | 
New York City | Some rm . . 1722, 
| / 
2,975,-| 
675) 
17,591 
4,34 
2,390 
3,539 


162,659 
293 
New York City. | 


Niagara Falls. . 
North Tonawanda 
sins a anti 
Ogdensburg... 


no 
aes 


8,378 
16,915 


Preppy 
+ 
aze 


Olean...... 
Oneida... 
Oneonta....... 
Ossining. ..... 
Oswego 


= se 
- 


388> > 
— 


gogepopere 
NN=—p 
-. 33 


RS 
n= 

Fe 
PNHwWwZ 


& 


= 
= 


| 
Peekskill...... ‘| Westchester..... ... 


ss £Bees 
pe 

M4 

~ 

B 
NZ 


Ay 
> 2 a—w— 


NAIWW MwA 
—— 


ERB> 


8s 


wo oe fcooono oooeo 
PN NHOSCeA BFLAwWOD L000 


EBs p 
#8 6 


260 
248,581) 2.44 
461,922 


Before using these figures, see explanation page 7. 


Please do not attempt to use these figures before reading the complete explanation 


on page 7 and following pages. There you will find sources of all figures identified, 
explanation of the trading area key, and all comment necessary to a complete un- 
derstanding of the use of all figures. 


SALES MANAGEMENT 


= 

WHEC runs full column pro- 
motion advertisements on its 
programs in the Rochester 


i |, newspapers seven days a week 
i) neHIGHEST in number of hours of 


sponsored NATIONAL 
ly LD network and NATIONAL W 4 7 k 
5. spot programs ... . 
MY / g HIGHEST in number of hours of 


sponsored LOCAL W 4 FC 
programs . . . . . « 


oe Tin listener's preference 


< WHEC 


ay 3 jE HIGHEST in sponsor's preference 


> LOWEST in cost per listener for 
complete coverage of 
complete ROCHESTER W , | t k 
BASIC CBS territory . . 


Rochester. N.Y. 


Nat’l Representatives 
Paul H. Raymer Co. 


APRIL 10, 1940 


Albany e Schenectady 


TROY 


NOW You Can Cover All THREE 
With the NEW 


Check The Buying Power 
of this 
RICH TRI-CITY MARKET 


Paul H. Raymer Co.—Representative 1000 Watts 


NEW YOR K—(Continued) 


SALES VOLUME EFFECTIVE BUYING 
i INCOME 


POPULATION (dollars—000 omitted) 
S. M. ESTIMATE S. M. ESTIMATE 


INDUSTRIAL 
VOLUME 


Ti 
COUNTY Dollars Dol- 
Ar % Retail Q 1939 % lars 
White 1939 (000 per 
omitted) _ 
y 


Rockville Centre. -53) . ° 12,155 
eo 12,681 
1,364 


10,640 
45,833 


373,574 
2,247 


Utica e : J 
Valley Stream.... . -09 . 4,490 
w yt 18,210 


3,443) 4,029) 277 ,591 
3,209 51,161 |192, 293 


For New York County figures, see page 80. Before using these figures, see explanation page 7. 


Retail sales per family in Utica, N. Y. are more than 50° greater than the national average. 
Effective buying income increased $3,855,000. Retail sales increased $4,202,000. 


Here's what it costs to cover this market:- A ten-thousand line advertising campaign in the 
Observer-Dispatch for 3-1/3 cents per family reached. In the Utica Press 3-9/10 cents per 


family. 
Urica Damy PREssS OBSERVER-DISPATCH 


Morning Gannett Newspapers Evening and Sunday 
Represented by J. P. McKINNEY & SON—New York, Chicago, San Francisco 


<P BEE 


ae 


SALES MANAGEMENT 


recit / 


For more than a century nearly 
all of the most powerful Army 
and Navy guns have been made at 
the great Watervliet Arsenal. 


With anxious eyes on events 


abroad, America now hastens to 


a forge adequate defensive arma- 


ment. The nation’s chief big can- 


To have your sales go “great guns” in Troy, adver- non plant is busily fashioning 
tise your products in The Record Newspapers, the coastal artillery, anti - aircraft 
city’s sole dailies. Read by “everybody,” their one- guns, other weapons. 


di blanket t only 12 li 
Se a ee a ae a oe Its force has expanded from 


300 to more than 1,500 workers 
within 15 months. Chiefly highly 
skilled machinists, their bulging 

THE TROY RECORD pay envelopes are a mighty addi- 
> RECORD 


a —_ mien tional contribution to the prosper- 
Newspapers |THE TIMES RECORD 
she ity of the Troy A.B.C. City Zone. 


Their needs are helping retail 


‘makes Troy New York State’s lowest cost major 


market. 


THE TROY RECORD CO. J. A. VIGER, ADVERTISING MANAGER 


sales to go “great guns’”’ here. 


NEW JERSEY 


SALES VOLUME EFFECTIVE BUYING 
POPULATION (dollars—000 omitted) INCOME INDUSTRIAL 
S. M. ESTIMATE - S. M. ESTIMATE VOLUME 
COME Bids. 
Trad- TAX No. of | Aver. | Value of| Const. 
CITY COUNTY ing RE- Dollars Dol- | $1500 | Busi-| M’fd | 1939, 
Area Munic-| &% & % | Fami- | Retail % |Whole-y TURNS; 1939 % lars | Pre- | ness | Products| Dollars 
Zone | Ipal (County) State | White] lies | 1939 | State | sale PER (000 State | per | ferred | Wage,| Dollars,| per 
1939 | 1,000 | omitted) Fam- | Fami- io; (000 | 1,000 
Asbury Park.....|| Monmouth.....]..... 164,289) 14,981) 10.18) .37 | 76.2 15,771 
Atlantic City... .. eS 150,000] 66,198} 53.03) 1.64 | 76.3 47,011 
Bayonne........ eee Bae 88,979| 88,979) 12.88) 2.20 | 97.4 21,684 
Belleville........ | SRESSSRS ee ee .| 26,974) 3.23) .67 | 96.2 6,028 
Bloomfield....... ae se ene 38,077} 4.57) .94 | 97.7 13,937 
Bridgeton........ Cumberland... .}..... 15,710) 15,699) 22.46) .39 | 90.2 
Burlington. ...... Burlington......]..... 10,844) 10,844) 11.60) .27 | 87.0 
Camden......... ee 444,571/118,700| 47.05) 2.94 | 90.4 
Carteret......... SE GS eer 13,338} 6.28) .33 | 96.9 
Cliffside Park....]} Bergen.........9.....f.....-- 15,267; 4.18} .38 | 99.9 
ee lO ee ee 46,875) 15.52) 1.16 | 99.7 
SEEPS SE ES: 12,723} 5.05) .31 | 99.9 
SEER ER eee eer 10,031; 9.09) .25 | 98.8 
= ae ee Es 68 8.16} 1.68 | 92.8 
Se See Pr 245 ,073|114,589) 37.54) 2.83 | 95.7 


Before using these figures, see explanation page 7. 
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NEW JERS E Y—(Continued) 


POPULATION 


COUNTY 


|Munic- &% % 


Zone | ipal (County! State 


ng aed 
Miliville........ 
Montclair 


Morristown... .. 


South Orange... . 
South River 


estfi 
West New York.. 


West Orange.... 
*% of U.S. A. 


| 


. | . 442, 
23A |'2819211)... 


weeees| 11,868 
906 ,891| 59,261) 
| 56,733) 
631 ,727/316,715 
| 40 } 


Toow mawe: 


no 
RBwm oi 
SE2S8 8 


“No 


21,206) 
11,549] 
18,399 
14,705 
42,017, 5.04) 1 


15,197 13.75| . 
wa 53.07|10.95 


S858 


69,885) 


117,805| 34,555 


\*2, 2962 


G 


0 


White 


oo eooonowno ooooeoe coowenm 


=S BOKa20 SCUAeoo Oooo 


| 


Fami- 


lies | 


{ 
SALES VOLUME | 


(dollars——000 omitted) 
S. M. ESTIMATE 


Retail | @% 


| Whole- 
1939 | State | 


sale 
1939 


| 


| 


EFFECTIVE BUYING 
INCOME 
S. M. ESTIMATE 


INDUSTRIAL 
VOLUME 


No. of 
$1500 
Pre- 
ferred 
Fami- 
lies 


| Bidg. 
. | Value of Const. 


M'’f'd | 1939, 
Products| Dollars 


4,327) 
6,672| 
3,292) 
5,968) 
3,387| 


3,166) 
13,583 
15,100 


| 76,273 


9,702 


4,699 
2,411) 


3,731 


| 


10,028 
4,779) 
3,253) 

21,461 
4,425) 


2,920) 
21,381 
18,158 | 
94,836 

6,640) 


5,349 
1,781) 
7,072! 


3,885, 4,648) 
| 10,025| 23,052) 1. 


} 
13,186 | 


86 
|105 ,098 258 ,912/16.96 
/680 ,578 1076056 ix 


| 


200| 1 


.| 20,572) 
161,549) 35,399) 
244,874) 62,959) 
360, 150| 138,513 
168 , 474 51 


176,697| 34,422 


15,801 
.-| 37,107 


24,327 


— 
aqacoe 
ee . 


& aomee wrens 
nao NSZsr 


=on “I~ 


won 
“No 


15,078) 


| 


| 93. 
97. 
85. 
97. 
97. 
97 
99 

| 89. 
82. 
94. 
86 
9 
9 


1 
7 
9 
4 
7 
8 
1 
0 
7 
9 
0 
9 
7 
7 
0 
8 
7 
8 
3 
7 
5 
1 
7 
7 
1 
9 
0 
2 
3 
4 
9 
7 
5 
5 
9 


ao 


22238 


SERSE 


| 
| 


3,930), 
9,687) 


8,234, .54 
14,464) .94 


98. | 5,820/ ane 36 


| 


3,245) 107 
8 


PHYWSNMND HwCNnNw 


wrnnrr 


\ -32 
wae 1. 


14,122; .52 
346,182/12.62 


Www 


14,466 | 


152 


29,519| 1.08 


39,523| 1.44 
3.35 
“88 


wn: 


2 832 Be | 


s 


CHWONWO WWHWNH WCNNNPP 
al o a ND ow 
wSeee S8883 S38 


$28 


o NNW 
~ 
23 
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1,369 163,427 
28,035! 23,384 
N.A 


8,102 A, 
67,886 


5,063 
67,057; 61,997 
888 


2,590, 
57,252) 76,408 

| 38,638) 40.666 
270,841 24,688 


| 114,720) 96,415 


98,630 244,620 
4,925) 30 738 
4,065) 142,658 
8,159; N. A, 
1,185| 68,947 


804| 57,068 
421 1650) 68,222 


5,756|195, 189 
11,545| 45,723 


97,398] 38,064 
94,055| 52,580 
210,885| 50,131 
26,653, 8,867 
14,821| 86,086 


312| 2,356 
16,438 |268 , 196 
2,072) 59,887 
7,248) 84,965 

641/178, 274 


15,900| 16,584 
N. A. 103,362 


For New Jersey County figures, see page 88. 


PENNS YLVANI 


27,116 


|| 34 pce 
Beaver... .. \.....|) 33,000] 20,227 
| Westmoreland. . | 10,575 
17,147 
10,252) 
12,660 


57,892 
| 9,093 
19,329 
19,306 
11,799 


12,558 


Allegheny 
McKean 
Bucks 


18 
53 


20) 


-28 | 90.5 
-96 | 99.6 


58.68 
* 


Se o8n8- 


a 


ow oan 


S3839 


— 


pay ae 
San== 


| 11,595) 13.37) 


— 
SSS88 £8888 


ROm™ SaNOwW BNSSOS SwWNawW wo 


See seese 


o © 
oe © 
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5,271 
22,815 
19,987) 


8,731 | -28 


43,700; 1.40 
31,773) 1.02 
- 1265 
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1,371 


1,427) 


1,463) N. A. 


7,581) 124 


2,013) N. A. 


N. A. 


2,677| N.A. 
11,867/ 101 ,098 
N A, 
68,621 
N. A.| 51,753 


97,231| 96,098 
A.| 49 


a 
126] 13,360 
| 1,939] 23,931 


Before using these figures, see explanation page 7. 


SALES MANAGEMENT 


PENNS YLVAN I A—(Continued) 


| 


SALES VOLUME | EFFECTIVE BUYING 
POPULATION (dollars—000 omitted) | INCOME | INDUSTRIAL 
|S. M. ESTIMATE | “ S. M. ESTIMATE VOLUME 
———ee } ol 
| l COME l | 
Trad-| | TAX No. of || Aver.| Value of 
CITY | COUNTY ing | | | RE- | Dollars | Dol- | $1500 | Busi- | M’Pd 
| Area || Munic-| % q % | Fami- | Reiail QQ Whole-, TURNS || 1939 V/s lars| Pre- | ness | Products 
Zone ipal |County) State | White) lies | 1939 | State | sale | PER (000 State | per | ferred | Wage,| Dollars, 
| | 1939 | 1,000 | omitted) | Fam- | Fami- | Ratio'| (000 
| | | | | ily | ties "to | omitted) 
| | | | | | | S.A. 
| | | | | 1 
Dunmore........ | Lackawanna....||.....)|....... | 22,627| 7.29| .23 |100.0 | 4,665 3,411) 1 | 100} 37 10,965) .20 | 2,350 2428! N. A.) N.A.| N 
Duquesne... ... Allegheny...... veecfece+s2e| 21,308] 1.55] .22 | 91.3| 4,473) 3,557) .11 245| 92 12,351] .22 | 2,761) 2,326|N.A.| NLA.) 9,9 
Easton, Gig Northampton...|...../1 75,308 34,468 20.36) 38 | 98.5 | 8,929) 21,852 69 | 9.494) m1 24,338) 4 27% 5,447 86 15,047 40, 
Ellw ae eaver-Lawrence -.4 12, 12,323)...... ° | 98. . 246) .17 | ! ’ | ° | 2 1,582) N. A. A.) N. 
| | | | 
| | 
RE aie os GRRE Pre | yee eee 1.20 = | 28,197) 46,707| 1.49 | 24,703) 82 | 63,181 1.14 | 2,241) 14,423, N. A.) IN. A.) 4 
Ravens. ceceeseeeeesf 20 (204,800).......]..... * .2320|......| 72,273) 97,486\* .2460)...... et 168,827|* .2490|...... Dare ares Certs 
Farrell........... Mercer. a 14,359| 14.47| .15 | 88.8 | 2,937) 3,191| -10 929) 70 || 6,568) .12 | 2.236) 1,322) N. A.) N.A.| 5,983 
Franklin.........| Venango "525" go\000| 10°254| 16.22) 211 | 87-1 | ; 6,030} .19 881) 88 | 6,952) .13 | 2,537) 1,534) 109 | 10,866| N. A. 
Greensburg...... ee aa ages pay omt oa <! eel ore — ‘- | a 134 | yt = Hy 237 113 Bo 26,321 
Hanover....... . aes eee ,805} 7. ‘ /100. 144) 6, ees. | 55 ' 649) 1,320) 68 é N. A. 
|| | H } | i| 
Harrisburg......| Dauphin....... . x 00,300 48.62| .84 wot 21,620| 47,297| 1.51 | 56,886) 97 | 62,488| 1.13 2,890] 13,188 94 | 38,458 
Harrisburg. . . . vesecceeef| 38 (778,7741....... eieeiex \* .6343)...... 191 ,305/224,073|* .5655|....... Sane | 305,000|* .6630)......).......11......|........ 
Hazieton........ Luzerne........|.....|100,000) 36,765) 8.26] .38 |100.0| 7,888) 15,848, .51 | 12,465/ 56 | 19,854) .36 | 2,517) 4,496) 64° | "12,840 
Homestead... . . Allegheny....../.. ..|, 60,000! 20,141; 1.47} .21 | 82.1 | 4,346) 8,203] .26 | 1,341) 96 | 000, .22 | 2,761) 2,390) 79 1,125 
Indiana......... Indiana........|.....|| 92,000| 9,569] 12.69] .10 | 99.6 | 2,484) 4,893] .16 | 1,439] 84 | 4,817; .09 | 1,939 ‘994, N.A.| NN 
Jeannette... .. Westmoreland. . 40,000 15,126, 5.13) .16 | 98.1 | 3,472) 5,558} .18 | 2,655) 67 | 8,042, .15 | 2.316) 1,389) 109 | 19,529 
| | | | | } 
Johnstown.......|| Cambria...... ; mae | 66,993 32.98] .69 97.3 | 15,042) 24,258, .78 | 17,145] 96 | 30,9171 .56 | 2,055) 7,972) N.A.| N. A. 
Johnstown. ... ceceseceees | 29 (283,910). nee pe | 59,202) 62,081|* .1567|...-........... | 104,093|* .1535)...... Re: bake we 
Kingston. ....... Luzerne...... |.......| 21,600, 4.85) .22 | 99.9 | 5,149) 6,856) .22 | 5,092! 80 | 13,446| .24 | 2,611] 2,935, 62 7,123) 
Lancaster... ... Lancaster... . . |---| 242,843) 59,949) 30.45 .62 | 97.8 | 15,407) 31,123| 1.00 | 21.447) 95 | 37,275| .67 | 2,419| 8,166) 85 | 42,399 
Latrobe age Westmoreland. . |) 50,000 10,644 3:8!) ou | 99.8 | 2,466) 3s 14 2018 193 15.708 10 2.315) 1233 127 | 16,742 
ebanon........ ebanon........|.....|| 75,000) 25,561) 38.0 ‘ | 99.6 | 6,480) 12, ‘ 54k i 3, ’ 398) 91 31,19 
] | | | 
Lewisburg... ... OED Se, Lente | 3,308] 18.94] .03 | 99.4) 1,018) 1,423) .05 | 1,093, 106 | 2,316] .04 | 2,275, 356, N.A.| NLA. 
Lewistown be Mifflin THRGARE +o 50,000 13,367 33.11 4 | 99-3 3.418 8,145 28 3,108 71 | 6,763 12 | 1,080) 1,845 N. A. N. A. 
k Haven.....| Clinton........ |. 32,319, 9,6 91] .10 | 99.5 | 2,486) 3,715 11 68 890! .07 | 1, 1,019) N. A. A. 
McKeesport... .. Allegheny......).... 156,171, 54,632) 3.97| 157 | 96.2 | 12.465| 231695 ‘76 13,257, 101 34,419| .62 | 2,761| 6,482, N.A.| N. A. 
McKees Rocks...| Allegheny... WE eretey | 18.116) 1.32) .19 97.3 | 3,845 4371 [14 | 1.271 94 | 10,472) 119 | 2,724 1,909] 98 | 17,459 
| | | | | | 
Mahanoy City...) Schuylkill ....../.....| 40,000) 14,784) 6.28) .16 100.0 | 3,154 4,424) .14 | 2,026, 37 6, 12 | 2,081) 1,577) 59 1,530) 
Meadville. ...... Crawford .....|| 48,771| 16,698} 26.51] .17 | 97.1} 4,503) 10.938) (35 | 2:569| 142 10,400} .19 | 2,310} 2,882) 98 | 22,066|1 
Milton. ......... | Northumberland |... ..| 38,000) 8,552) 6.57) .09 | 98.8 | 2,315) 2.487) [08 | 1.399] 651 4,717, .09 | 2,038] 1,296 N.A.| N. A. 
Monessen... ... | Westmoreland. .|.....|| 62,000| 20,268, 6.87) .21 | 93.8 | 4,217, 5,280, .17 | 1,648) 80 | 9, 17 | 2,293) 1,898 126 | 50,947 
Mount Carmel... Northumberland |.....| 56,459) 17,967| 13.98] .18 |100.0 | 3,760) 4,387) 14 | 1,335) 39 | 7,724) 14 | 2,054 1,880) 50 1,700 
Munhall | Allegheny | 12,995 as| 14 | 99.4| 2,963) 1,629) .05 534) 109 | 8,204| 15 | 2,799) 1,926 N.A.| NLA 
Nanticoke..--...| Luzerne........)....-].°°""""| 26,043] 5.85] 28 99.9 | 5,378] 7,571| 124 | 1,409) 32 | 13,448) “24 | 2,501; 2,743) 54 | 5,126 
New Castle... .. Lawrence ......|.....|| 97,258) 48,674) 50.05, .50 | 96.7 | 11,715) 19,182| 10,392, 75 29,461 .53 | 2,515) 6,209) 128 | 40,594 
New Kensington... Westmoreland > ee 85,000! 16,762 5.8 1 | $3 | 3.670) 11.082) 35 | 1,216) 170 sal 15 2207 2.129) a WN. Ls 
orristown...... || Montgomery..../.....|| 80, ¢ a ‘ . ,607)| 14, 7 4, 7 y | 2 4,868) 9 14, 
| || | | | | | || I 
| ] | | | 
North Braddock. .| Allegheny... ee ee | 16,782) 1.28) .17 | 97.1 | 3,603) 846) .03 361) 53 | 8,605] 16 | 2.388 1,946) N.A.| N. A. 
Oil City......... Venango... ... |..---/106,208) 22,075) 34.92/ .22 | 99.0 | 5,571) 10,360/ .33 | 16,951] 94 | 14'548| ‘26 | 2611 2,897) 129 | 12,684 
Old Forge pals a ‘oleate 12,661] 4.08 13 100.9 | 2.373) 1,932 06 Dainese 18 | 6.253 mM | 630} 50 1,088 
~~" ee ckawanna....||.... Edin. 0, F fe 097) Did | . -10 722) 881) 70 
Paedeighin Re Philadelphia. << | lage ‘a 1850961 |100:00|20:25 88.6 458 627 }028. 188 28.37, 1665749) 68 /4321.280/23.85 | 2,881/238,542) 102 | 1493,638 
No inks ctenkanvenka | ee Se Sere | te EE Rerkatesiee | A ARE SAREE, re ee 
| | | } | | \ | | i 
Phoenixville. . ... Chester. ...... .....|) 31,673| 12,029) 9.50| .13 | 97.7| 2,759) 38191 12 | 375, 70 onl 12 | 2,424) 1,131) 100 | 9,572 
Pittsburgh. Hee | Allegheny... ... Isa esasied 669,817) 48.74) 6.95. 91.7 155,078}335,010 10.72 870,055) 109 at2.s02! 7.99 | 2,854) 80,613, 119 | 401,473 
ttsburgh.... . earch et all | ER Boe |*2.6333)...... % »214|*2,4235|....... D cesinbee ,378)|*2. bes ee SR Pear 
Pittston. ........ | Luzerne........ eal | 63,000) 18,246) 4.10) .19 |100.0 | 3,679) 8,288} .27 | 5,812) 61 | 9,056) .16 | 2,462| 1,840) 117 1 
Plymouth. .......|| Luzerne........|).... & ..| 16,543] 3.72) .17 |100.0 3,556) 3,842.12 179) 33 8,568} .15 | 2,409) 1,636) 62 
Pottstown. ......| Montgomery....|.... .| 42,000) 19,430} 7.31) .20 | 97.6 | 4.925) 10,667, .34 | 3,023) 82 13,785) .25 | 2,799) 2,660) 101 | 23,557 
| | | | 
Pottsville... .. | Schuylkill oe 160,885) 23,000) 10.32) .25 | 98.1 | 6,012) 14,606) .47 | 9,286) 87 12,363) .22 | 2,056) 3,186 68 | 10,381 
Punxsutawney...|| Jefferson... ... |... ./105,000| 9,266] 17.75| .10 | 99.9 | 2,306) 3,582) ‘11 | 2489) 46 4,474, .08 | 1,940) 784) N.A.| NLA. 
Reading De ceuad | Berks. ali j.-.-.]2el 098)111 171) 47.98 1.16 128.2 | 27,080) 61,397 1.968 38,820) 70 08,687 1.24 2.482 13,824 2, 82,474 
RRRORRRPER: 4 Se Sees ep A 16.11; . |100.0 | 9998) 2, ° ’ . . | N. A. . 
Scranton. ....... | Lackawanna....|..... we 143,433| 46.20| 1.49 | 99.4 | 32,927) 69,127 2.21 | 60,049 59 82,915| 1.50 | 2,518] 16,116) 75 | 38,489 
Scranton. .... Sse 24 |361,817|....... eskes (* .2946!......| 80,053)112,147* .2830).0 0)... | 195,077/* .2801]...2..)...... ee Facets: 
Shamokin....... | Northumberland ||... | 55,000) 20,274] 15.78.21 (99.8 | 4,784) 8,278, .27 | 2,542, 51 | 9,648] .18 | 2,017) 2,39 | 65 5,355 
Shonandoal.<."] Sebati.” ”--"|-77""] eovooo| ar'yea| -aczs| “ez | 90:0 | case) ‘Wess! cos | "ean "32 | TRSee -28 | Ease) seer] sas | a5.001 
enandoah. .... uylkill......i..... ,000) 21,78 25) . y ; Z ; ; t . y 1,642) 5 00 
Steelton. + AA | Dauphin eictand sa ed 13,291 8-04 4 80.5 2,974 2.212 07 Py “saal 47 7.188 “13 2.408 1,219) N. A. N. A. 
troudsburg. .... | Monroe........ 296) 5, 1.07; . |100.0 d t ° ° J el J A. A. 
| | | | 
Sunbury......... Northumberland |.....| 50,000] 15,626] 12.16, .16 | 99.9| 4,215, 6,531 .21 | 4,061) 60 | 8,364) .15 | 1,984) 2,150) 78 7,365 
Swissvale....... | Allegheny... . ERA Mac gsins | 16,029) 1.17} .17 | 96.7 | 3,746) 2,314, .08 |......./ 137 | 11,041] .20 | 2947) 21435) N.A.| WA. 
Tamaqua........ Schuylkill... ... Sadi 55,000) 12,936] 5.49) .13 (100.0 | 3,029) 4,813) .15 | 4,361| 59 || 6,410} .12 | 2.116) 1,696) 55 1,194 
Taylor.......... Lackawanna...) ... Repent 10,428] 3.36) .11 |100.0 | 2,059) 1,083/ .04 |...... | 16 | 4339] 08 | 2107} ‘762).N.A.| NV. A. 
Turtle Creek... | Allegheny Gass ocd ! spdeen 10,690.78) .11 | 99.8 2,475) 3,357) «11 “a7 172 7,202) .13 | 2,910 1.560] A N. A.) 
of U.S. A. \ | s 


Before using these figures, see explanation page 7. 
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The contents of this Survey of Buying Power are fully protected by copyright. 
The exclusive estimates of Effective Buying Income, Retail Sales, Preferred Fami- 
lies, Wholesale Sales, and the figures on Automotive Sales and Market Controls 
must not be reproduced in printed form, in whole or in part, without written per- 


mission of SALES MANAGEMENT, INC. 


APRIL 10, 1940 


RAs ets 


> tastes 


ae 


SS 


PENNS YLVAN I A—(Continued) 


SALES VOLUME EFFECTIVE BUYING 
POPULATION (dollars—000 omitted) INCOME gy 


S. M. ESTIMATE S. M. ESTIMATE 


COUNTY 


SLSSs 


Ss 


14,460) 31,569| 1. :68 71,347| 76,479 
For Pennsylvania County figures, see page 90. 


South Atlantic States—County Data 
DELAWARE 


SALES 
RETAIL SALES MANAGE- 
MENT 


POPULATION 1939 AUTO SALES, EFFECTIVE BUYING INCOME, 
(In thousands, except density) S. M. ESTIMATE 1938 1939 S. M. ESTIMATE 


MARKET 
CONTROLS 


| Reg is-|| " Na- 
" Dollars 4 Ratio) tration Dollars tional 

(in 1939-| per M (in 0! Buying 
|thousands)| U. S. 1938 rot thousands)| U. S. — 
es 


7.0 a 7| 856) 19,167 
33.7; 8 -1813) 914) 113,291 
0.7) 53) 1a 171 -0358 1,10 27,541 
1.4 22 96,999 28) 945) 159,999 


For Delaware City figures, see page 122. 


DISTRICT OF COLUMBIA 


2966 100| 7,883 125.4 05.3 ore | 4os909| 1.0107 24,822 142! 1.207 572,005 ° 


RYLAND 


0678 1,331 42,691; .0630/2,362 6) + .0639 
-0311) 1,692) 134 28,589) .0422/2,469 -3] +.0403 


90 
-9767) 20,621 651,772) .9617|2,947 92.9) .9537) 128 
003 148 7 4,299) .0063/2,073 N 69 


. - A. 0052 
011 297 905 9,130) .0135/2,042 N.A.| .0125) 88 


‘Baltimore County includes Baltimore City. tPreferred Families figures are in thousands. Before using these figures, see explanation page 7. 


Business is BETTER in BALTIMORE 


According tt SALES MANAGEMENT’S SURVEY 
National Index 100 


Maryland Index 110 
BALTIMORE INDEX 126 


For full details of WFBR’S BILLION DOLLAR market write 
WFBR, Baltimore, or consult the Edward Petry rep. 


MARYLAND’S FIRST STATION IN LISTENERS AND ADVERTISING FEOWARD PETRY & CO. 


ON THE NBC RED NETWORK fa 
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@ How can I 
pick out the 
“Preferred Families” 


in Washington, D. C.? 


Washington Post’s 
carrier boys do 


it for you! 


Post circulation is planned 


ee \ 3 
- ee ge to parallel purchasing power! 
The Washington Post 
Osborn, Scolaro, he wt a jo George D. 
Meeker & Co. WASHINGTON’S HOME MORNING NEWSPAPER Close, Inc. 
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WhHMBG NBC-Red 


The only station in this market offering 
Coverage 


+ Popularity 
+ Retailer-Jobber Cooperation 
+ Complete Merchandising Service 


“Intense” and “Very Good” Areas = 211,600 Radio Homes 
5000 Watts, Day Write for our "12 Point Plan" 


RICHMOND, VA. 


1000 Watts, Night 


MAR YLAN D—(Continued) 
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RETAIL SALES | 
1939 

S. M. ESTIMATE 


POPULATION 


EFFECTIVE BUYING INCOME, 
(In thousands, except density) 


AUTO SALES, 
1939 1939 S. M. ESTIMATE 


COUNTY 


CONTROLS 
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For Maryland City figures, see page 122. 


VIRGINIA 


Chesterfield 
Clarke 


— NLw 
conn 


MOmnwon WHATS s==wee SOOHS 


BSEBae BaSSeo 


Bas 


= 
ons 


on 
ono 


——s 


= 
—~C O-2Wh NHNWW @2$CON— woe 
ee. *“eeee ooo eee 


See NOe|5 BOOWH =S2OaN WONSS 


— 
—“N<—n—- 2-00" 9 2NO 


Dwr DWE BOOSH Naw BWODO— 


— 
~2a — ao 


=o w 
RB 

te 

—-* 


ET 


SsEn8 828 


—_—_- <= =D 
= 


— 

8: 

SSB 
--* 


g 
= 
> 


SS 
<3 


soetetgnes sssegnepat 
s 388388 S88 


e825 3 


2o 
Js 


Wwe 
ao: 


iS >>>>P> Ppo> 


2222 
PP>>t 


—_ 
ao 


S28 SBRBS RBeSe assess 


{Preferred Families figures are in thousands. 
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Before using these figures, see explanation page 7. 
SALES MANAGEMENT 


You're way out in front when 
you cover the rich Virginia 
markets served by this one 
station at one cost! Dozens 
and dozens of wise adver- 
tisers are doing it now on 
LEADS VIRGINIA’S ONLY 
50,000 WATT 
THE RADIO STATION 


C. T. Lucy, Gen. Mgr. 


PAUL H. RAYMER CO. 
National Representative 


NEW YORK CHICAGO 


' ": DETROIT SAN FRANCISCO 


VIRGINA eee noc see 


ma: I R G I N I A—(Continued) 


| RETAIL SALES | I 
POPULATION ) 1939 | AUTO SALES, | EFFECTIVE BUYING INCOME, 
(In thousands, except density) | S. M. ESTIMATE | 1939 | 1939 S. M. ESTIMATE 
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COUNTY —— _ Po Tae pth — 
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+Preferred Families figures are in thousands. Before using these figures, see explanation page 7. 
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TRADING AREAS 
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SOUTH ATLANTIC 


STATES 
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SALES MANAGEMENT 


Tee MOST IMPORTANT MARKET 


With 1,055,000 population and 1939 retail sales 
of $184,278,000, the Raleigh Trading Area is ex- 
ceeded only by those of Atlanta and Baltimore 
among the forty southeastern trading areas de- 


fined by BBD&O. 


WPTF blankets this rich trading area with the 
clearest of signals, the best of programs, and is an 


“A list choice for nearly all Southern campaigns. 


nD RALEIGH, N. C. 
5000 WATTS 
680 K. C. 


Trading Area definitions and = 


map by permission of Batten, 
Barton, Durstine & Osborne, Inc. 


FREE & PETERS, INC. 
New York Office 247 Park Avenue Telephone Plaza 5-4131 
Chicago _ Detroit Los Angeles San Francisco Atlanta 
APRIL 10, 1940 


VIRGIN I A—(Continued) 


COUNTY 


POPULATION 
(In Thousands, except density) 


RETAIL SALES 
1939 
S. M. ESTIMATE 


AUTO SALES, 
1939 


EFFECTIVE BUYING INCOME, 


1939 S. M. ESTIMATE 


CONTROLS 
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see page 122. 
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Before using these figures, see explanation page 7. 
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{Preferred Families figures are in thousands. 
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Pr No Matter When 
: » at! Retail Sales 

pe | You Look at Them 
cxragveomecorwcs § Huntington News- 


Sales Management provides 
Sales Data in opposite column. 


-—sépapers are an “A” 
pesiol List Selection. 


$74,293,000 


Huntington Newspaper carrier 
boys and delivery truck driv- 
ers daily an area extending 
2 to iles from Huntington. 


The Herald-Dispatch, (three morning editions) 
the Huntington Advertiser (two afternoon 
editions) and the Herald-Advertiser (three 
Sunday morning editions) provide undupli- 
cated coverage of more than 30,000 families in 
the prosperous Huntington Market. More than 
80% of this circulation is home-delivered. 


For complete news service, features, fine 
make-up and reader prestige these fine news- 
| papers, now in their fifty-first year, take first 
rank. Complete merchandising service is of- 
fered to national advertisers using their pages. 


Huntington Publishing Company 


Huntington, West Virginia 
Nationally Represented by the KATZ AGENCY 
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PROVES! 


Charlotte Is One of the 
Nation's Finest Test Markets 


An increase in retail sales of 


Ps 17.2% 


se An Effective Buying income 
ave e°° of $3.063 as compared with 
< 


the national average of $2,267 


WITHIN THE WSOC COVERAGE OC. 
CURS 34% of NORTH CAROLINA'S 
TOTAL RETAIL TRADE — A TOTAL OF 


$201 010,000. 


WSOC 


CHARLOTTE, N. C. 


Represented by 


HEADLEY-REED COMPANY 
New York - Chicago - Detroit - Atlanta 


WEST VIRGINIA 


SALES 
RETAIL SALES MANAGE. 
POPULATION EFFECTIVE BUYING INCOME, MENT 

(In thousands, except density) S. M. ESTIMATE 1939 S. M. ESTIMATE MARKET 

CONTROLS 
COUNTY 

Regis-| Na- | Buy- 

% Work- Dollars Q tration Dollars Q Per tional | Ing 
Ur- (in of per Mi (in of |Fam- Buying | Pow. 

ban thousands)| U. S. Fami-| thousands)| U. S. | ily Power | er 
lies % |\ndex 
SR eee 20.1 31 4.5 4.4) 44 3,824 -0085/1 ,282 0089; 654 
sbvccxekeusdcaus 38.3 25 7.6 6.7 7,025 -0114/1,009 0142) 46 
Monongalia.............. 50.1 32 11.8) 11.1 10,762 -0316/1,820 -0296| 73 
Sh avcdéeshtennates 12.0} .0097)..... 2.6) 2.4 1,036 -0028) 75 -0031| 32 
i cinecnecenuauns 8.4) .0068)..... 1.9 1.9 926 -0027| 950 -0025| 37 
titi tens ocie 20.7 28 4.0 4.0 2,329 0059 -0058; 35 
Ohio (Wheeling)......... 72.1 86 17.9} 17.2 33,086 -0599)2,268 -0686) 117 
rer 9.7; .0079)..... 1.9 1.9 708 -0017} 604 -0019) 24 
SR neon witahunticgs 6.5} .0053)..... 1.5 1.5 1,000 -0030) 1,322 -0028| 653 
TD, snéeoseccened 14.6) .0119)..... 2.9 2.8 1,689 -0048/1,083 -0046; 39 
— eateaneea ee: 29.0| .0237)..... 6.3| 6.2 3,045 :0082| "890| .0081| 34 
ERE eet 16.7; .0136)..... 3.5 3.5 1,525 -_ 740 — 29 
SEE ene 68.1 14 13.6; 11.2 18,172 -0389/ 1,939 -0412; 74 
RESETS. 25.0 29 5.2 5.1 4,918 -0106/1,380) .0117| 57 
15.6) .0127)..... 3.6 3.6 »849 -0053) 997 -0052) 41 
19.5) .0159]..... 3.8} 3.8 2,375 0055} 971] -0057\" 36 
20.5 33 4.1 3.8 2,776 sania ask -0065; 39 
19.1 40 4.4 4.3 3,520 -0081/1,258 -0084, 54 
See 13.4 ain 2.7 2.7 1,712 0050/1 , 266 -0046; 42 
ae 12.8 24 3.1 3.1 2,180 -0055 1,197) -0055| 53 
RRR Peel eye 17.9 24 4.1 4.0 2,362 -0056| -0058; 40 
Wayne (Huntington) 31.2 21 6.2 6.2 902 —_ 656 -0054) 21 
ARE ear 14.2) .0116)..... 2.7 oF 1,968 -0038; 930 -0044, 38 
RRR eese Ly. 22.3 13 4.9 4.9 3,720 -0086 1,158 -0090) 49 
Ph bntdcccsianiemaduan 6.3} .0052)..... 1.4, 1.4 326 -0012| 593 -0010; 19 
. Resear 56.5 52 14.0; 13.7 16,184) -0520| 2,524 -0455| 99 
_ ___,s Re 5 20.9) .0170)..... 4.1 3.7 3,662 -0065/1,069 -0080 47 

} 
STATE TOTAL........ 1,729.2 28 373.9| 347.6 asl 367,001) F eel Kone | 1,752 9196; 65 
For West Virginia City figures, see page 124. 
| 
Alamance............... 42.1 30 8.6! 70 180 20,980; .0310)/2,427 2.6) .0331) 97 
Alexander.............. 116 12.9) .0105)..... 2.5 2.3 2,099; .0031) 835 N.A.| .0027| 2 
ST 7.2} .0059)..... 1.6 1.5 1,115; .0016) 697 N.A.| .0015| 25 
tcc ceeanatanns 29.3 11 5.7 2.9 5,785; .0085|1,013 N.A.)| .0081; 34 
Sas ube neice 21.0 aren 4.2 4.1 2,901; .0043) 685 N.A.| .0034) 2 
a 11.8; .0096)..... 2.2 2.2 1,446} .0021| 646 N.A.| .0018) 19 
RS aeae es 35.0 20 7.4) 4.6 11,176} .0165|1,504 2.1) .0165) 58 
SE iin andans chien dae 25.8} .0210)..... 5.0 2.4 4,215| .0062| 853 N.A.| .0072| 34 
EE 22.4) .0182)..... 4.4 2.7 3,274) .0048) 742 N.A.; .0054) 30 
Brunswick.............. 15.8} .0129)..... 3.3 2.1 1,852) .0027| 556 N.A.j .0027) 21 
Buncombe (Asheville) 97.9 51 21.6} 17.9 44,883} .0663/2,081 9.5) .0655| 82 
aadidavdawscabtnas 29.4 20 5.3 4.8 7,607} .0112/1,431 N. A. .0110) 46 
PRT TT 44.3 27 8.6 7.1 14,569; .0215/1,691 1.3) .0251) 70 
iin kcuchubinaen 28.0 23 5.4 4.9 7,299; .0107/1, N.A.| .0116) 51 
ksvkkécnxnnncaed 5.5} .0044)..... 1.2 8 813! .0012) 695) N.Aj .0010| 23 
0 ee 16.9 38 3.7 3.2 4,036} .0060)1,098 Fe -0066; 4% 
REE ee 18.2) .0148)..... 3.3 1.9 2, -0032| 665) N.A.| .0034) 23 
ntnicediosnunat 44.0) 27 8.8 7.9 13,686; .0202/1,548 2.5) .0215) 60 
Sg Sn cea ceavich 24.2) .0197|..... 4.9 3.4 ‘ -0069| 960 N.A.j .0065| 33 
Cherokee...............115] 16.2) .0132)..... 3.1 3.0 2,622} .0039| 83 N.A.| .0041) 31 
i= 
Sinsscdkcssasanens 11.3 ae 2.3 1.3 0041 


2,882! .0043|1,227 1,648) ° 7 


tPreferred Families figures are in thousands. 
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Before using these figures, see explanation page 7. 
SALES MANAGEMENT 


*According to monthly survey by Brooke, 
Smith, French & Dorrance, Inc., Winston- 
Salem and its trading area is one of 24 
markets in the United States showing a 
or more gain in business activity 
during February over January. Record as 
of March Ist is 1% above normal. 


th +. the UNITED STATES in 


In 1939, the Sunday Journal and Twin City Sen- 
tinel ranked fourth, for the second consecutive 
year, in the amount of financial advertising carried. 
The week-day Journal and Sentinel and the Sun- 
day paper carried a total of 602,788 lines of finan- 
cial advertising with 75% of this linage placed 
by building and loan associations and banks .. . 
all directed at making LOANS for home building 
and modernization. This indicates an ACTIVE* 


FinancrAL ADVERTISING 


interest in home building in the Winston-Salem 
market . . . all of which goes along with an 
ACTIVE* interest in anything else advertised. 
Good dope for advertisers! This interest makes 
SALES for makers of paint, roofing, hardware and 
the 101 different things that find their way into a 
new or remodeled home ... aside from the pur- 
chasing power created for the workers employed 
to do this work. 


JOURNAL and SENTINEL 


WINSTON-SALEM, NORTH CAROLINA 


National Representatives: KELLY-SMITH COMPANY 


NORTH CAROLIN A—(Continued) 


(in Thousands, except density) 


| RETAIL SALES 
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1939 S. M. ESTIMATE MARKET 
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tPreferred Families figures are In thousands. 
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1939 RETAIL SALES 
in the RALEIGH, N. C. MARKET 


ef 


were *184,278,000.00 | 


=—y> AN INCREASE OF 13% OVER 1938! 
This BIG, PROFITABLE Market 
Covered By One Newspaper... 


The News and Observer 
60,606 scum 6 Fe 13° ute 


Represented by THE BRANHAM COMPANY 


* SALES MANAGEMENT SURVEY OF BUYING POWER, APRIL, 1940. 


| | SALES 
RETAIL SALES | | MANAGE- 


POPULATION 1939 AUTO SALES, EFFECTIVE BUYING INCOME, MENT 
(In thousands, except density) S. M. ESTIMATE 1939 1939 S. M. ESTIMATE MARKET 


COUNTY CONTROLS 


New | Regis-| Per | No. of :| 
% | Density White | Work-) Dollars % Pas- | Ratio tration Dollars % White) $1500 
| Ur- | per Fami- | Fami- | ers l (in of | senger 1939-| per Mi (in Fam- | Pre- 
| ban | sq.mi.| lies | lies | % |\thousands)| U. S. | cars | 1938 Fami- thousands); U. S. | i ily | ferred | 
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tPreferred Families figures are in thousands. Before using these figures, see explanation page 7. 
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ee ee, i, be i te ee 


APRIL 10, 


Times, in the following item*: 


66 Some time ago President Roosevelt 
...Said that North Carolina is the best 
balanced State in the Union...Your 
unique position of balance is due, in 
part, to your economic equilibrium, to 
the diversity of your crops and the wide 
scope of your industrial activities... 


W BT's native state recently made the front page of the New York 


There is no other State where industry 
and agriculture, operating together with 
local raw materials, give such unified 
scope of industrial activity and steadi- 
ness of employment. PB) PB) 


*Quoting from a speech by Postmaster General James 
A. Farley, January 25, 1940. 


We have maintained or economic equilibrium (and our clients’) by 


serving both halves of our population with fully-rounded program sched- 


ules. They range all the way from Columbia's brilliant network shows, 


and leading national spot programs, to local originations which are hand- 


tailored to the Carolinas’ needs, interests and tastes. They are programs 
that brought us, two years ago, VARIETY’s Showmanship Award and, 


last year, VARIETY’s most recent Farm Service Award! 


Add one more fact: Columbia’s 50,000 watt WBT is the omly station 


offering one-station coverage of all the Carolina Blue Chip area. It makes 
WBT just about “the best-balanced station in the Union!” 


WT seu WATTS - CBS + CHARLOTTE, N.C. 


Owned and Operated by the Columbia Broadcasting System. 
Represented by Radio Sales: New York + Chicago - Detroit 


St. Louis - Charlotte, North Carolina - Los Angeles - San Francisco 
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630 FIFTH AVENUE 
NEW YORK CITY 


The National Federation of Sales Exec- 


utives will meet June 6, 7, and 8 in 
Milwaukee. Non-members who wish 
to attend may obtain information from 
Warren K. Rischel, Secretary, National 
Federation of Sales Executives. 


NORTH CAROLIN A—(Continued) 


SALES 
RETAIL SALES MANAGE- 
POPULATION 1939 AUTO SALES, EFFECTIVE BUYING INCOME, MENT 
(in Thousands, except density) S. M. ESTIMATE 1939 1939 S. M. ESTIMATE MARKET 
CONTROLS 
COUNTY a 

New Regis-j| Per | No.of} Na- | Buy- 

Total % % | Density White | Work-|| Dollars % Pas- | Ratio|tration| Dollars Q Per | White! $1500 } tional | Ing 
1930 of Ur- | per Fami- | Fami- | ers (in of senger |19. per (in of |Fam-|Fam-| Pre- | Buying} Pow- 

U. S. | ban | sq. mi.| lies lies thousands)| U. S. | cars | 1938) Fami-jthousands)| U. S. | ily ily | ferred | Power | er 
Farm lies Fami- % |\\ndex 
| liest 
0 ere 116 20.2} .0165 16 58 4.0 1.9 49 3,407; .0085 218) 157 4,496} .0066|1,113) 1,589 1. 0075; 45 
| EERE 116 30.2} .0246 12 73 6.1 5.4 39 4,506) .011 659} 188 7,960} .0117\1,301) 1,398} N. AJ .0130) 53 
Se 120 22.3) .0182)..... 46 4.4 4.0 89 1,267; .003 203) 149 2,689; .0040) 609) 643) N. 0041 23 
Dt c.etugandaddonis 120 39.7; .0324) 15 76 8.0 7.4 49 7,453) .0188 551; 172 11,205} .0165)1,405) 1,462 2. -0180) 56 
RRR Ree 115 11.6} .0094)..... 21 2.3 2.0 76 834) .0021 63) 105 1,791} .0026) 789) 9838) N.A.j .0024) 26 
Transylvania............ 116 9.6) .0078)..... 25 2.1 1.9 60 1,092} .0028 107| 175 1,498; .0022) 714) 743) N.AJZ .0027) 35 
ve seeeessunkeaed 112 5.2) .0042).... 13 1.1 8 74 529) .0013 43) 113 579} .0009} 549) 652) N.A.} .0011 26 
EEE 116 41.0} .0334) 15 73 8.2 6.3 74 4,522) .0114 388) 205 9,312} .0138/1,134) 1,310 2. -0130; 39 
Serer 121 27.3) .0222| 23 98 5.3 3.1 47 6,269; .0158 291 97 6,714) .0099)1,263) 1,658 F -0124| 56 
Wake (Raleigh ......... 121 94.8) .0772| 39 115} 19.4) 12.7 44 27,670; .0698) 2,502) 123 44,522) .0657/2,296| 2,850 8. -0707| 92 
| Sag Te 121 23.4; .0190)..... 55 4.3 1.8 81) 2,436; .0061 130} 103 4,048; .0060| 942) 1,410) N.A.f .0060 32 
Washington .112 11.6; .0095)..... 36 2.3 1.3 71 895; .0023 108; 81 1,758} .0026) 766) 1,021; N.A.§ .0027) 28 
Men cuscecesonsous 139 15.2] .0123)..... 50 3.0 3.0 84, 1,596; .0040 141; +176 3,013} .0044) 990) 997) N.Aj .0044) 36 
i cccoansekb eines 121 53.0} .0432) 33 93} 10.5 6.2 58 10,022; .0258 811; 108 16,345} .0241/1,554) 2,016 3. d 59 
SES 120 36.2) .0294 10 49 6.9 6.4 6 4,878} .0123 376} 172 6,648; .0098| 962) 1,002) N.A.} .0113) 38 
EERE: 121 44.9) .0366) 28 120 9.1 5.3 58 11,035} .0279 689; 98 14,971} .0221|1,654) 2,160 3.8] .0250) 68 
ae 20; 18.0; .0147)..... 58 3.7 3.5 90 848; .0021 217; +199 2,151; .0032) 582) 602) N.A.) .0033) 22 
icttanecnnen 115 14.5; .0118)..... 49 2.9 2.8 86 505; .0013 54) 115 1,775; .0026) 623) 626) N.A.| .0020| 17 
STATE TOTAL........ | 3,170.3] 2.5822) 26 65) 644.0| 460.8 a7| 560,018 1.4134) 44,993) 129 980,006) 1.4461/1,522| 1,813)....... 1.4677, 57 
For North Carolina City figures, see page 124. 
SOUTH CAROLINA 

23.3} .0190) 19 46 5.0 2.6 71 2,036} .0051 154) 164 4,032) .0060| 805) 1,103} N.A# .0057| 30 
47.4| .0386 13 43; 10.5 5.7 50 5,894) .0149 545) 161 11,443] .0169|/1,092) 1,471; N.Aj .0166) 43 
13.3} .0108)..... 31 3.0 8 80 1,015} .0026 103} 166) 348 1,511} .0022) 514) 872) N.Aj .0025) 23 
81.0) .0659) 21 107; 116.9) 12.2 39 14,002) .0353 814) 149 27,929) .0412/1,655| 1,963 3. -0380} 58 
19.4) .0158)..... 51 4.0 1.5 7 2,535) . 274| 178 3,866} .0057; 978) 1,500} N.A.| .0065) 41 
3.5 Ot7i..... 41 4.8 1.7 79 1,976} .0050! 187; 161 411 4,101} .0061) 849) 1,325) N. A. .0058] 33 
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{Preferred Families figures are in thousands. 


Before using these figures, see explanation page 7. 


SALES MANAGEMENT 


First Market Atlea of the South 


—and Sales Management reveals f he greatest gain in sales since 1935. 
The Magic Circle: With a radius of 


50 miles—little more than an hour’s 


j a circle about Greensboro. You 


include therein an area that can- 
not be matched in all the South. 
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Not only does the Greensboro Magic Circle include more popula- 
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tion than Atlanta or Richmond at.equal radius — 


its rate of gain as shown by retail sales is also highest. 


Greensboro Atlanta Richmond 
Magic Circle 50-Mile 50-Mile 
Area Circle Circle 
*Population, 1938 915,360 876,000 612,000 
Industrial Payroll, 1937 $98,000,000 $45,900,000 $34,200,000 
Farm Income, 1937 $75,300,000 $58,090,000 $32,787,000 
Retail Sales, 1935 $133,595,000 $202,821 ,000 $129,673,000 
**1939 S.M. Retail Scles $180, 112,000 $247, 345,000 $152,421 ,000 
4-Year Increase, Retail Sales 35% yw § 7.5% 
* Increase over 1930 projected from Census Estimates by states. 
** Estimate by counties Sales Management. All other figures compiled from U. S. 
Government data. 


First Choice for Spot in the South 
WBIG Dominates Greensboro’s Magic Circle 


With its daytime power recently increased to 5000 Watts and with the best of new 
transmitters coupled to a 360 foot Blaw-Know Tower, the quality of the WBIG 
signal throughout Greensboro’s Magic Circle has been greatly improved. 


But WBIG has long been the favorite station of this favored region for another 
reason—a superlative program service. As a Columbia Broadcasting System out- 
let, it carries a large number of that popular network’s sponsored and supporting 
programs. It has developed many original features with fine local talent. It has 
earned a name as the Piedmont’s voice for Civic improvement and progress. 
eee details of programs and WBIG service will be furnished on request. 


CBS WwW K i G Greensboro, North Carolina 
ee By ! $5000 W. Day 1000 W. Night 


CBS Affiliate Edney Ridge, Director 
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For South Carolina City figures, see page 124. 


GEORGIA 


— 


SWUNO© ONNOw 
an 


.0044)t, 083 
.0013| ‘606 


“0008| 339 
-0094)1, 749 


Atkinson. . 
Bacon 
Baker 
Baldwin 


on 
ose, 

——<P 

Nano 


nm 
—_ 


Banks 
Barrow 
Bartow 
Ben Hill. . 
Berrien... 


Bibb (Macon) 
Bleckley 
Brantley 
Brooks 

Bryan 


| 


-0056 1,265 
0574) 2, 027 
0028 


z2222 22222 
>>>PP> >>>>> 


“== 


~“ 
— 
ao 


n=-=-S NHNAN— 


=o 
og e Pre. wee ee cas ee e.me es 4 : : 
SoDnom BNOON CNOOM ONKOL NYO$KOW BDOWWO 


“La—-No Woon 


Bulloch... .. 
Burke 
Butts... 
Calhoun 
Camden 


Candler 

Carroll 

Catoosa ae 
Chariton : 
Chatham (Savannah). 


SoBR o® 
——wW 


=—nena eo wo ¢ ‘ 
bOShmD BUD WREOH SCHWHO ONS 


Par? PPPPP PPP? 


0029) 1,074) 

0127/1, 164) 

.0017| 613) 

54 111} .0016|1, 135 
397, :276| .0801/1,979 


1, 659) -0039 2,476) 

2) -0081|1, 748) 
-0065) 1,045 

.0176 1,914) 

0024) 1, 036) 


0032 992 


—o 
z 22 22222 2222 


_ 
o w 
GLaos.o @ 
Jaw 


ia] 
w 


Chattahoochee. . 
Chattooga. 
Cherokee 
Clarke. . 
Clay... 


_ 
oc 


“ear 


Clayton 


@NaoOw S2OSS BaBwWSO wWEwWNHY SWO=5S BOWS OB—OW 


SeSns ok 

Ccugano ou 

Oewwoe-nwm “Baw 

as * 2 cua 4 6 

NHOONN @2NnNNn—— 
_ 


2nN@m 


-0054| 9 A. 
5,622 0142) 264) 156 511| 10,641) -0157/1,704) 2,010) N. A.) 


~~ {Preferred Families figures are in thousands. before using tnese figures, see explanation page 7. 
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G E O R GI A—(Continued) 


T T . a T . _—— 
| 


| | | SALES 
RETAIL SALES | | | MANAGE- 
POPULATION | 1939 AUTO SALES, | EFFECTIVE BUYING INCOME, | MENT 
(In thousands, except density) S. M. ESTIMATE | 1939 | 1939 S. M. ESTIMATE MARKET 
| CONTROLS 
COUNTY we oe! | 
| | | | New Regi Per | No. of || Na- | Buy- 
| Density} White | Work-| Dollars vA | Pas- | Ratio|tration Dollars Q Per | White) $1500 | tional | ing 
| per | Fami- | Fami-| ers || = (in of || senger |1939-| per M (in of |Fam-| Fam-| Pre- | Buying | Pow- 
'sq.mi.| lies | lies | % |thousands)| U.S. | cars |1938| Fami-|thousands)| U.S. | ily | ily | ferred | Power 
| Farm | lies Fami- % index 
| lies t 
| | | | 
Columbia............... 126 8.8) 25| 2.0! 8) 86 | 499] .0013) 48) 166) 541 1,315} .0019} 674) 1,035} N.A.| .0017) 24 
eee 1 11.3) 47; 2.4) 1.7) 74) 1,478} .0037 72; 124) 471 ’ 0029) 829} 993) N.A.| .0032) 35 
RRR 127, 25.1 57; 5.6) 3.3) 51] , ‘O17 231| 555 7,979| .0118|1,423) 1,863} N.A.| .0117| 57 
aes 129 7.0 22; «1.5 7| 84) a 18| 113) 279 9 -001 9 N.A.| .0011; 19 
aa a: 129 17.3) 63) 4.1) rs a 3,242 0oee 202) 174 = 5,879| .0087|1,426| 2,020) N. A. 4) 60 
iirc seeees .142 4.1| 22 -9) 8) 85 366} .0009) 30} 188) 776 290} .0004) 335) 343) N.A.| .0007) 21 
I is assn cereus anda 127 3.5) 16 8) 7; 91 144) .0004| 12} 75) 384 375| .0006} 497) 497) N.A.| .0005| 17 
es ecsieri'e 5c 125) 23.6} 41 | 5.2) 2.5 2,748; .0069) 216) 121, 365 4,926, .0073 1,342} N.A.| .0073) 38 
DeKalb (Atlanta)........127, 70.3) 258 16.6} 13.9! 52) 10,731) .0271) 924) 175) 563] 47,664) .0703/2,876| 3,161 9.5) .0491) 86 
WU binnicss esccnnaes 129 21.6 50/ 4.6) 2.8) 74) ; 138| 216 319 4,385| .0065) 945) 1, N.A,| .0065| 37 
| | 
SEE enee 129) 18.0) 45) 3.6 1.7; 81 2,204 .0056) 130) 241; 332) 3,649} .0054) 934) 1,381) N.A.| .0055| 37 
Dougherty.............. 125| 22.3) 65, 5.9) 2.2! 8, 0210| 536] 152] 628] 14,248] .0210|2,429| 3,743} 1.8) .0210| 115 
ie cic oeco sai 127 9.5 46} 2.0 1.6} 73! : 0031 | 94) 174) 447 2,692 1,323) 1,501) N.A.| .0036) 47 
Ra RRS 125, 18.3 35} 4.1) 1.8) = 82! 1,979} .0050) 166) 205) 280) 3,125} .0046| 756/ 1,099) N.A.| .0050) 34 
| —__RRRelR ee 130 2.8) 8| 7 4, 49 176| .0004) = ” 315| .0005) 485) 619) N.A.|| .0004) 18 
Effingham.............. 130) = 10.2) 23; 2.3 oa 69 689) .0017) 64) 133} 392 1,430) .0021} 628) 827) N.A.| .0020) 24 
ee gly gare 127, 18.5} 51) 4.0) 2.5) 2,815 .0071 142| 133/ 608) 4,714 1,177) 1,508) N. A. .0069 
a SRS 129, 24.1) 32} 5.1) 3.1) = 74 2,944) .0074) 239) 152) 366) 5,917) .0087/1,157| 1,496] N.A.| .0083) 42 
ear ciaansacess nnd 130| 7.1) 25 1.4) 9) 68 1,163 nat 76| 185) 455) 1,538) .0023/1, 1,347| N.A.| .0026 
SRE 127 13.6) “ a 2.6) 85) 1,100) 0028 64) 156 1,354) per: 518| 521) N.A.| .0024) 23 
Fayette. 127 8.7 37, 1.8 1.3) 91) 579| 0015| 45| 167| 38 1,368} .0020| 751) 908) N.A.| .0018) 24 
__ | RRR eee 127 48.7| 97, 10.6) 8.6) 24  13,550| .0342| 759) 679} 22,502! .0332/2,119| 2,579 3.1) 0333) 84 
oe re 127| 10.6) 43) 2.3} 2.3; 90) 806) .0020) 70| 333| 356) 1,383, .0020) 602) N.A.| .0021} 24 
Franklin.............. 127| 15.9] 57; 3.3) 2.7] 80) 1,766) .0045) 95} 194) 557) 3,736| .0055'1,139| 1,259] N.A.|| .0049| 38 
*Fulton (Atlanta)........ 127) 335.2 1,051) a 54.7) 5) 104,408) | 4666) 11,102 143 961 231,500! .3416/2,855| 3,499) 24.7 || .3917| 143 
1 } " | | 
eS 127 7.4) 17 1.5) ~ 82, 526| .0013 49| 204) 301 1,000 poe 648| 649) N.A.| .0015| 25 
Glascock.............. 126 4.3) 26) 1.0) 7] 76 563) .0014 61| 179; 476 | 10012; 822} 978} N.A.| .0014| 39 
RRR ASS 1 19.4 445 4.9) 2.6) 11) 6,050| .0153) 418) 143) 653 8,138| .0120/1,666| 2,270) 1.4) .0138) 87 
Gordon. 127| 16.9) 45 3.6| 3.4, 76 2,455, .0062) 215| 201, 655) 4, -0066/1,232| 1, N.A.| .0066| 48 
Grady... 125) 19.2 43) 4.1) 2.7) 74) 2,224 -0056) 237) 210) 397) 3,856] .0057| 946| 1,172) N.A.| .0060) 38 
| | | | | | | 
a ke, ae 127) 12.6} 30} 2.9) 1.3) 68) 1,311} .0033) 90 141| | 2,459) .0036| 851| 1,217) N.A.| .0035) 34 
OS RR 127; 27.9) 63) 6.1) 5.4) 63 3,745, .0095) 195) 186) 495 4,949| .0073) 816 N.A.| .0082} 36 
Habersham....... 12.8 44 2.7| 2.5 63| 2,305) .0058 126| 166; 587 2,621; .0039) 1,022} N.A.| .0048| 46 
_ | RR 127| 30.3 69} 6.5) 5.8) 48 6,825, .0172) 384) 175 643) 10,409) .0153|1,594| 1,705} N.A.| .0160) 65 
| SRR TAS: 126 nak al 2.7) 9) 81 1,025, .0026| 123) 173 276 2,257| + .0€33) z; N.A.| .0032} 30 
Haralson............... 127, = 13.3} 47; 2.8) 2.5} 65) 1,842 0046 | 146) 252) 465 2,474| .0037| 878} 930) N.A.| .0043) 40 
_ SRR ORS: 128) = 11.2) 22; 2.5) ‘3| 90 8 .0021 78| 252 386 | 2,187| .0032| 891| 1,415| N.A.| .0028) 31 
SS EESTI 127) 15,2) 58) 3.1 2.3| 84) 1,617) 0041) 59| 159) 334! 3,747| .0055/1,196) 1, N.A.| .0046| 37 
Heard... ..127 9.1| 32) 1.9) 1.4) 94) 0014 22} 105| 2741 774; .001 477| N.A.| .0012) 16 
RESO eae 127; 15.9 49 3.4 16 ‘ sere 0043; 119) 195) 496) 163} .0047| 919) 1,252} N.A.| .0045) 46 
| | 
EE i kok: 129| 11.3) 26, 2.6) 8) | 76) 1,646) .0042 80 200) 292 2,313} .0034) 899) 1,467) N.A.| .0037| 40 
ee 129; = 12.2) 32} 2.4) 1.5) 79) 973 25) 114) 204) 398) 1,971| .0029| 816) 1,041) N.A.| .0029) 29 
pe 127, 21.6) 61 4.6) 3.7, 71) 2,591 5|| 151) 178) 463 4,372 5 ,065) N.A.| .0065| 37 
SE sekenincwnhasets 129 8.6 27; = 2.0! 8} 82) 1,243) .0031| 61) 185) 371) ,150| .0032|/1,091/ 1,635) N.A.| .0031) 44 
Os 129 8.1) 27; 1.7 "7 63) 1,002) past 52} 186 7 1,667) .0025, 998) 1,142; N.A.| . 38 
y 
ne 126, 20.7) 32) 4.5 1.9) 79) 1,974; .0050) 166) 141; 390) 4,488 | ,485| N.A.| .0060) 36 
I sacs nekencus 130) 12.9) 38} 3.0) 1.1) 83) 1,584! .0040) 85| 173) 252) 3,403) .0050/1,143/ 1,759) N. A. .0044) 42 
Mw cocresak seen 129 12.7| 43) 2.8) 1.7) 85 1,316} .0033) 53} 151) 261) 2,108} .0031) 741 N.A.| .0031| 30 
: Reais 129 9.0 24, 1.9) -7| 82 .0011) 22} 81 296) 1,005} .0015| 537) 828) N.A.| .0013| 18 
ee 127 9.8) s 2.2 1.2, 61 1,425) 0036; 82| 167) 516) — -0000) 1,256) N. A. .0033| 42 
} | | | | | | 
RE PE EE 129 5.2 27; 1.1) .7| 67] 492) .0012 59) 179) 368) 664) .0010} 599| 765) N.A.| .0012} 29 
REP REARS 129| 32.7 41 7.2} 4.1) 74 3,885, .0098] 217) 142) 327 7,078} .0104) 979] 1,296, N.A.| .0100) 38 
| 125 8.3 26) 2.1] 4) 91 0} +.0014 47| 168| 28 | 0011} 352| "642| N.A.| .0013| 19~ 
Liberty... 130 8.2 15) 1.8) 6) 6 644) .0016 68| 145| 325) -0012| 443) 723) N.A.| .0015) 23 
Bs ass icccnecsccad 126 7.8 27; ‘1.6 8) 79) 674) .0017) 49) 213 a78 1,273} .0019| 816) 1,139} N.A.| .0018) 28 
| | 
EES Pes 130 4.2 11 .9| -5| 75) 224) 161; 324, 269| . 297| 403) N.A.| .0006) 18 
SES 129, 30.0) 62) 6.8 3.6) 39) 6,960) .0175) 452) 126) 617) 12,688 .0187|1,857| 2,547) 1.6] .0181) 74 
yo eee eaees 127 4.9] 18} 1.1 1.0) 83) 78} .0010) 39} 205] 358) 1,010} .0015| 937; 959) N.A.|| .0013) 33 
MeDuffie.............. 9.0) 31) 2.1/1.0) 72 1,394) . 137; 143) 520) 2,689} .0040/1,284/ 1,805) N.A.| .0040) 55 
Mcintesh............... 130 5.8 12| 1.4 4 758 a 7 149 337) 1,591} .0023/1,130| 1,863] N. A. .0021) 45 
| 
ns 129, 16.6 50 3.9} 1.2 at! 1,734) .0044) 136) 239) 296) 3,641 .0054) 947| 1,531} N.A.| .0050) 37 
Di ncecnvnswes 127, 14.9 53) 3.2) 2.6; 90) 1,051} .0027) 65| 127| 462 3,001; .0044) 939) 1,044) N.A.| .0035) 29 
ss SRRRSERERESE 128 7.0 19} 1.6) -7| 80) 588) .0015) 44) 183) 381 896| .0013| 576) 818) N.A.| .0014) 25 
Meriwether............. 127, 22.4 45) 4.8 2.3| 71) 2,226 .0056)) 125) 109) 314 4,870| .0072|1,013| 1,424) N.A.| .0063| 34 
ER, 9.1] 36) 2.0 1.3) 87) 7 — 53| 166) a s 00: N.A.|| .0020| 27 
i 
Mitchell................125) 23.6 43, 5.2 od 77| 3,239] .0082| 190, 190, 353 5,323) .0079/1,035| 1,468) N.A.) . 42 
Monroe. ae 11.6 a Se 1,447| .0037 113} 182) 422) 2,317, .0034| 926) 1,349) N.A.| .0036) 38 
Montgomery........... 129 10.0} 53} 2.0; 1.1) 76 7 0019 53| 161| 328) 1,651) .0024) 834) 1,111) N.A.| .0022} 27 
organ.......... 127; = 12.5 32) 3.0) 1.2} 88) 1,738} .0044) 102) 157) 365) 2,998) . 992) 1,484 N.A.| .0043) 42 
Mies ss vaca cccacs 127 9.2 27; 1.9 we + 9 oe 60) 171) 456 1,683) .0025| 885) 901) N.A. .0021| 28 
Muscogee. ... . ....128) 57.6 245) aa 8.6 6) 22,709) .0573] 1,193) 153| 701 28,972, .0428/2,119| 2,678} 4.2) .0491| 105 ; 
Newton... ... 127) 17.3 66) 3.8) 2.3) 46; 3,385; .0085 217| ‘51 4,682} .0069/1 1,578} N. A.) .0077| 55 
URsstnabaen0s-00ce 8.1 47; 1.8} 1.3) 95) | -000 23 177) 412) 837; .0012)} 475) 563) N.A.| .0010| 15 
Oglethorpe.............127] 12.9 26} 2.8 1.4) 88) 796) .0020 73| 281) 322 ,380| .0020) 495) 682) N.A.| .0021; 20 
Paulding......... 127] 12.3 38} 2.6) 2.4) 80 924) .0023 51, 222 200} 1,670) —_ 642! 674) N.A. .0024) 24 
} | | | | | 
Peach... 129 10.3 57, 2.4 9} 69) 1,666) -0042) 132) 161) 465, 3,907| .0058/1,633) 2,567) N.A.| .0051| 61 
Pickens. 127) 9.7| 42) 2.0 1.9) 45) 941) .0024) 68) 124| 476) 1,337) . 685] N.A.|| .0022 
Pierce. . ...130) 12.5) 36) 2.6) 1.8) 71) 1,420; .0036) 138) | 421 2,088; .0031| 812} 983) N.A.| .0035) 34 
Pike 127, 10.8) 46) 2.3) 1.2) 88) 853 -0022) 77| 160) 427 1,695) .0025| 737) 1,010} N.A.)| .0024) 27 
Polk 127, 25.1) 79 5.2 4.2 | 4,089) — 328) 343) 565 0,784) 0144/1081 2,125} N. A. .0126) 61 
. 


*Campbell and Milton Counties are combined with Fulton. 
Preferred Families figures are in thousands. 
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Before using these figures, see explanation page 7. 
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G E O R G I A—(Continued) 


i \ 
| I SALES 
RETAIL SALES | MANAGE- 
POPULATION 1939 | AUTO SALES, EFFECTIVE BUYING INCOME, MENT 
(In thousands, except density) S. M. ESTIMATE | 1939 1939 S. M. ESTIMATE MARKET 
CONTROLS 
COUNTY = 5 
| | New Regis- Per | No. of) Na- | Buy- 
Total % % \Density White | Work-| Dollars % Pas- Ratio|tration| Dollars G Per | White! $1500 | tional | ing 
1930 of Ur- | per | Faml- | Fami- | ers (in of | senger |1939-| per (in of |Fam-| Fam-| Pre- | Buying | Pow- 
U. S. | ban | sq. mi lies lies % \thousands)| U. S. || cars | 1938 | Fami-||thousands)| U. S. ily ily | ferred | Power) er 
Farm lies Fami- % \\index 
l lies t 
| | | | 1 
Pulaski. . .129) 9.0} .0073)..... | 35 2.1 9 78) 1,465) .0037) 86| 139) 377 2,020; .0030| 956) 1,436) N.A.| .0033) 45 
bed auiceba dived oe 127) 8.4) .0068).... 23 1.8 Pe 74) 1,084; .C027) 87| 174) 359 1,417; .0021; 769) 1,178} N.A.| .0025) 37 
a Seeiindaehine-s 149) 3.8} .0031).....| 27 8 | 76) 185; .0(05 18| 600; 329 382) .0006) 469) 759) N.A.| .0006) 19 
ats 127) 6.3| .0052|.... 17 1.3 1.3 75) 1,059; .0027 87| 150) 539 1,648} .0024)1,239) 1,263) N.A.| .0026) 50 
i ccvcadtaxaaews 125 17.2) .0139) is 42 3.9 1.3 72) 1,966) .0050 137| 163) 343 3,848; .0057| 976) 1,558) N.A.| .0054) 39 
Richmond (Augusta)..... 126| 73.0) .0595) 83) 229) 18.1 9.8 13) 26,998| .0681) 1,201) 150) 635 33,775, .0498|1,866) 2,515 4.9) .0569) 96 
Ps ccckassaweeni 127) 7.2| .0059).... 61 1.6 1.1 57, 960) .0024 71| 192) 458 1,266; .0019| 771) 943) N.A.| .0022) 37 
eb tr onkpkcabiialed 128 5.3| .0044|.... 35 1.2 5 83 427| .0011 34| 179) 376 941; .0014) 817| 1,230) N.A.| .0013) 30 
ERE RRR 130 20.5; .0167)..... | 26 4.4 1.9 83 1,857; .0047 152; 188) 369 4,062) . 920) 1,364) N.A.| .0055) 33 
Cc cteseausicanes 125 7.4, .0060|..... 31 1.6 9 ™ 1,064; .0027 84; 158 407 1,460; .00 936| 1,212) N.A.| .0025) 42 
| | 
iin conanwadae 127 23.5, .0191, 44) 112 5.5 3.5 21) 7,184) 0181 392) 157| 684 11,407; .0168/2,093) 2,612 1.4) .0172) 90 
snk sacceth eats 127 11.7, .0096) 39 71 2.4 2.0 60| 2,165) .0055 196} 145) 651 3,894) .0057\1,603| 1,781, N.A.| .0058; 60 
RRS 128 11.2) .0091).... 27 2.4 on 68) 1,018; .0026 96| 178) 317 1,853; 1.0027; 766) 1,252; N.A.| .0028) 31 
Sumter... . 129) 26.8) .0218| 33 59 6.5 2.2 68 4,621; .0116 269; 144) 412 8,543) .0126|1,309| 2,080) N.A.|| .0120) 55 
. | SP Peaeaee re: 128) 8.5) .0069|.....| 27 1.9 6 77 608) 0015} 41| 205) 245 1,556} .0023) 831/ 1,319} N.A.| .0019) 28 
Rs c60ncense 126) 6.2) .0050).... 29 1.4 5 88 530) .0013) 29| 207) 306 1,099; .0016) 795) 1,271) N.A.| .0014) 28 
ERR 130) 15.4) .0126).... 33 3.2 2.5 79 1,422; .0036)) 163) 160) 483 2,060) .0030} 647; 741; N.A.| .0036) 29 
Taylor. 128 10.6, .0086).... 31 2.3 1.2 75) 1,059; .0027) 83; 157 379 2,097; .0031| 912) 1,241; N.A.| .0030| 35 
Telfair 129 15.0; .0122).. 40) 3.1 2.1 64) 2,022) .0051) 114, 197; 409 3,621; .0053/1,151| 1,424) N.A.) .0051 42 
RE 125 18.3} .0149) 21 52; 4.2 1.3 75) 7 .0070| 133) 148 340} 4,259; .0063/1,024| 1,689) N.A.| .0065) 44 
Thomas .125 32.6| .0266) 36 62 7.5 3.8 67| 5,810) .0147) 342) 128) 483) 11,166; .0165|1,480) 2,062 2.1) .0155) 58 
| ere: 129 16.1, .0131) 21 66) 3.6 2.3 55 3,590| .0091 243, 152) 647) 5,464 -0081/1,518) 1,891 N.A.| .0087) 66 
Toombs 129 17.2; .0139| 21 44 3.4 2.4 64) 290; .0058 175) 120) 387) 4,358) .0064\1,268| 1,527, N.A.| .0062) 45 
Towns .127 4.3; .0035).... 24 9} 9 90) 267; .0007 17) 85 281 470| .0007| 534) 534) N.A.) ..0007) 20 
SRE 129 7.5, .0061 29) 1.5) 1.0 75) 747| .0019 = 120 322} 1,300 “a 864, 1,070} N.A.| .0019) 31 
EN ct Seo 127 36.8) .0299| 55 85| 8.1 4.8| 25 10,266 0259) 520| 211; 642) 14,365; .0212/1,776| 2,315) N.A.|| .0230) 77 
ER RAs 129 11.2) .0091).... 49 2.4) 1.5) 78) 1,307} .0033)) 77; 154) 402 2:243| -0033| 946) 1,200} N.A.| .0033) 36 
Twiggs 129 8.4, .0068).... 27 1.8) 7 69), 399) -0010) 20; 167; 209 1,166; .0017) 664| 1,003) N.A.| .0013) 19 
Union 127 6.4) .0052).... 20| 1.3) 1.3 94 234) “0006| 24| 267| 236) 728| .0011| 555) 556) N.A.| . 17 
Upson. 127 19.5, .0159 41 62) nate 2.6 29), 4,281; .0108) = 195 “ni 7,230; .0107 1,784) 2,232) N.A.| .0108) 68 
| | 
Walker 26.2) .0213) 23) 61 5.7 5.2 41 3,503) .0088) 288) 212 raal 8,416 .0124/1,487| 1,566} N.A.|) .0109) 651 
Walton,......... 21.1; .0172| 18 64, 4.7; 3.2) 63] 2,792| .0070| 143) 161; 491) 4,764| .0070|1,024| 1,242) N A.) .0069) 40 
NR 26.6 .0216| 658 34 6.1) 3.9) 27] 7,574; + .0191) 429| 154) 545 11,343) .0167|1,846) 2,311) 1.6) .0177) 82 
Warren..... 11.2) -0091|.... 28 2.4) 8) 84) 861; .0022 82, 171) 319} 2,355} .0035| 998) 1,558) N. A. -0030 33 
Washington 25.0} .0204) 12 37| 5.5) 2.4) 70) 2,459| .0062 165; 220) 299) 5,129 "0076 | 939| 1,382) N.A.| .0069| 34 
| | | 
Wayne........ 120 12.7| .0103).... 21) 2.7) 1.9} 49) 1,892; .0048) 109; 163 354) 2,168; .0032) 802) sal N.A.|| .0040; 39 
Webster....... 128 5.0, .0041).... 17; 1.1) 4) 93) 110| .0003) 22| 220) 194) 398) .0006 375) 560) N.A.| .0005) 12 
Wheeler. 129 9.2; .0075)..... 35 1.8) 1.3} 86) 397) a 34, 142) 268) 906} .0013) 493) 600 N.A.| .0012) 16 
White...... 127 6.1; .0049|.....| 25 1.2 1.2 89) 211| +0005) 32| 356) 338 512| .0008) 413) 427) N.A.| .0007) 14 
Whitfied., . 127 20.8; .0169| 39 74 4.4 ae 7 4,666 | -0118) 342) 175 768) 7,825; .0115|1,767) 1,841) N. A. ae 70 
| 
Re ever 13.4) .0109).... | 33 2.9 1.6 79) 1,025; .0026) 66) 254) 285 2,490| .0037| 860) 1,139) N.A.| .0032) 29 
Wilkes 15.9; .0129; 20) 35) 3.7 1.3) 79 1,720; .0044 14 123} 350) 2,967; .0044) 806) 1,254 N.A. 0044) 34 
Wilkinson 10.8; .0088).... 23) 2.5 1.3 63) 604; .0015 79| 176) 336) 1,561; .0023) 637) 868) N.A.| .0020) 23 
Worth.... 21.1; .0172).... 32! 4.5) 2.4 83 1,093; .0028 110! 177 271) 2,540) .0037) 562) 767| N.A. 0034) 20 
STATE TOTAL.. 2,908.5) 2.3689 31) 50| 652.8) 402.7) 50)| 605,002) 1.5270) 38,551, 155) 541) 973,003) 1.4357|1,491 1,902 pa pekee | 1.4823) 63 
| | | | 
For Georgia City figures, see page 125. 
| || | \| 
34.4) 38, 8.2 4.4 51) 6,833! 0172 8191 148| 10,404! 015411, 284 1,710 2.5) .0178| 64 
6.3) 11 1.4 9 46) 560| .0014) 53) 85 1,462) .0022/1,050| 1,307; N.A.| .0019) 37 
12.1) 16 3.0 2.2 15 4,535; .0114| 313) 129 5,369; .0079|1,801| 2,125) N.A.; .0098| 100 
9.4 32 2.1 1.5 71 1,178} .0030 97; 111 1,590) .0023) 757) 913) N. A -0027; 35 
13.3) 13 3.8 2.6 47 4,426; .0112 254; 112 7,352} .0108/1,955) 2,361 1. 0109; 101 
20.1 17 5.6 3.9 74 9,333) .0236)| 1,245) 147 11,540) .0170\2,068) 2,494 1.6) .0229) 140 
7.3 14 1.6 1.2 56 675| .0017 52) 76 844; .0012| 538) 614 A.) .0015) 25 
4.0 6 1.1 9 46 1,022) . 55| 110 826; .0012) 719; 822 -3| .0019} 58 
5.5 9 1.4 9 36 930} .0024 21| 100 1,273; .0019) 898! 1,117) N.A.|) .0020| 44 
6.9 11 1.8 1.3 57 759; .0019 62| 135 1,591} .0023| 889) 1,064 -5| .0022) 39 
2.9) . 1 6 5 64 774, .0020 19| 475 981) .0014/1,587| 1,844 N.A.| .0016; 70 
14.6) .0119} 30 19 3.4 2.0 58 2,585} .0065 206; 106 4,061; .0060/1,191| 1,556] N.A.| .0064) 54 
143.0) .1164| 88 71} 40.1) 32.5 18 104,321; .2633) 7,520) 144 133,636) .1972/3,330| 3,728) 16.8) .2339) 201 
7.7; .0063) 53 12 2.0 1.6 50 1,660; .0042 131} 125 3,570} .0053)/1,770| 2,014 -6) .0049) 78 
6.4) .0052)..... 9 1.6 7 15 1,089} .0027; 35) 167 1,370} .0020| 844) 1,219) N.A.| .0022) 42 
155.5) .1267) 87 199; 39.0) 25.5 5 59,929) .1513) 5,383) 153 113,118} .1669/2,901| 3,607; 15.6) .1654) 131 
53.6) .0437) 659 82| 12.9 9.1 25 15,683; .0396) 1,480) 142 ¥351| .0448/2,352) 2,825 3.7) .0440| 101 
2.5} .0020)..... 5 ont 4 19 488} .001 16} 107 637; .0009| 975) 1,223) N.A.|| .0010| 50 
6.3} .0051; 50 12 1.7 1.0 10 1,240} .0031 70| 167 1,434; .0021; 847| 1,119) N.A.| .0026) 651 
29.9| .0243) 31 55 6.1 2.4 58 4,378} .0110 444) 125 5,288} .0079| 873| 1,330) N.A.|| .0101| 42 
| 
4.1 12 9 of 71) 473| .001 55| 125 748; .0011; 819) 942) N. Al -0013; 38 
2.8 4 of 5 62 514) .0013 3} 100 617; .0009| 890) 1,100 -2| .0010) 45 
3.2 6 8 5 31 230} .0006 67| 146 749} .0011; 965) 1,240) N.A.| .0010) 38 
9.5 18 2.1 1.2 57 920; .0023 60} 95 2,161, .0032/1,022) 1,354) N.A.| .0028) 36 
10.3 16 2.5 2.3 80 1,779} .0045' 149} 110 2, d 1,039} 1,101) N.A.| .0043) 51 
3.5 3 9 6 89 1,340; .0034 132} 136 1,910} .0028)/2,028| 2,660 -3)} .0033) 118 
a 4.9 10 1.3 a 58 1,132} .0029 111} 107 1,332} .0020|1,032) 1,239 N..A) .0026) . 65 
= : | 9.2) 9 2.5 1.8 47 2,535; .0064 204) 129 2,631) .0039|1,036| 1,245) N.A.| .0053) 71 
Hillsborough (Tampa)....134) 153.5] 148; 38.5) 31.0 20 46,859) .1183)) 3,357) 142 75,684, .1117/1,963| 2,206) 13.5) .1166) 93 
PRIOR CIS 133) 12.9) 27 2.6 2.5 78 732| .0018 21; 62 2,279) . 863' 885; N.A.| .0025| 24 
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{Preferred Families figures are in thousands. 


Before using these figures, see explanation page 7. 


SALES MANAGEMENT 


’ ed el ltt ll 


10, 


1940 


To the manufacturer who is out to make more sales, many inter- 
esting facts will be revealed in a study of Atlanta and its market 
in this issue of Sales. Management. 


Retail sales for the city increased to more than 168 million 
dollars—again tops in Dixie. Wholesale volume was up, effective 
buying income per family jumped, and new car sales soared 31% 
over 1938! Living up to advance predictions, bustling Atlanta 
was “one of the nation’s brightest business spots” and continued 
to set the pace for Southern business activity. . . . The first three 
months indicate no let-up for ’40! 


To make the most of selling opportunities in this increasing 
Georgia market, The Atlanta Journal and WSB are best able to 
help you. With the greatest circulation in its history, The Journal 
becomes more strongly entrenched than ever before as the state’s 
dominant newspaper medium. Powerful 50,000-watt WSB’s posi- 
tion as the dominant radio medium remains unapproached. 


® The Journal is Atlanta's Only Evening 
Newspaper @© WSB is Georgia’s Only 
50,000 Watt Radio Station 


Che Atlanta Journal 


“ The Journal Covers Dixie Like the Dew” 


ST. PETERSBURG TIMES 


Represented nationally by Theis & Simp Cc 


Family Effective Buying Income 1939 


Miami $3,428.00 
Ist in Florida 
2nd in United States 


St. Petersburg $3,264.00 
2nd in Florida 
7th in United States 


REPRESENTING 


Y 


No outside newspaper has as much as 200 average daily circulatign in St. Petersburg 


ST. PETERSBURG NEWSPAPERS’ SERVICE 


THE EVENING INDEPENDENT 


y and Thomas F. Clark Company, and in Florida by V. J. Obenauer, Jr. 


F LO RI D A—(Continued) 


COUNTY 


POPULATION 
(In thousands, except density) 


| 


%\% ty White | Work-| Dollars % 
f Fami- | 


= 
” 


a 
70 


Farm | 


RETAIL SALES | 
| 1939 
|S. M. ESTIMATE 


AUTO SALES, 
1939 


i 
| 


EFFECTIVE BUYING INCOME, 
1939 S. M. ESTIMATE 


KET 
CONTROLS 


(in of 
thousands)| U. S. 


| 


Dollars 
(in 
thousands); U. S. 


| | Per | no. of 
% | Per | White) $1500 
of | Fam-| Fam- 
ily | ily 


Na- 
ior 

uying 
Po 


Indian River 
Jackson . 
Jefferson 
Lafayette 
Lake... 


Lee. 
Leon... 
Levy 
Liberty... 
Madison. . 


Manatee. 
Marion 
Martin 
Monroe 
Nassau 


Okaloosa : 
Okeechobee. . 
Orange... 


Osceola 
Paim Beach 


Pasco — 134 
Pinellas(St. Petersburg) 134A 
Polk +@ ich 3 134 
Putnam .... 

St. Johns. . 

St. Lucie ineas 

Santa Rosa.... 
Sarasota..... 

Seminole 

Sumter... . 


Suwanee... 


Walton.... 
Washington. . 


STATE TOTAL. 


| 1,468.2 
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For Florida City figures, see page 125. 


—_ 


—m 
S22a2020W 200 HW“ NO WwW. Bw 


~ Wwe VOWS BOBBS WHOOW NKYEUUMS BOSONS WOWSD 


os 
=Raww poww- 


mw 
o 


13 
20 


“PP &, “P= 


Beane S=wWNNS BNS@®D NONwo NNO sw 


2. = =NNNH wT Syd wp =p we = 


Ld) 


88 Byes 


3838 


~ Mii: 


w 


TE 


Buy- 
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27| 376.4) 265. 
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38,521) 139) 
| | 


426,008 1.2266) 


944 
| 


763,098 1.1273 2,029) 2,433 


1.2078 


{Preferred Families figures are in thousands. 


Before using these figures, see explanation page 7. 


An index to all city and county data, by states and sections, appears on page 5; one 
to advertisers, on page 236. 
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SALES MANAGEMENT 
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rn aw, 2 me 


120.70 


CIRCULATIO! 


PREMIUMS ...... NO PRIZES 


Miami Herald has accomplished what no other Florida 


paper has ever done! It reached a net paid circulation 


er one hundred thousand during the peak of our season 
year. An all time high in Florida newspaper history! 


gain represents a new market of 14,000 families, the 
tivalent of a city the size of St. Petersburg, Florida. Think 
! Fifty thousand new prospects. Fifty thousand people 
0 bought the every day necessities of life and indulged in ( 
ny of the luxuries. Naturally, this new HIGH in circula- \ 
h brought a new LOW in reader rate. The Miami Herald \ 
hinues its steady climb in circulation and month by month 
sistently shows an increase over the same period a year 
». Why not take advantage of this plus circulation and 

h these new prospects at no increase in price? { 


National Representatives—Story, Brooks & Finely, nw pl 


New York, Chicago, Philadelphia, Cleveland, San 
Francisco. Garner & Grant, Atlanta. 


Miami Herald 


TAILORED FOR THE READER 


STILL GOING UP! 


The ad reproduced on the left 
appeared in several national 


magazines last year. We right- 
ly felt the figures then shown 
were a great accomplishment, 
but now we have a sequel that 
sweeps the “graph” on up to 
greater heights and complete- 
ly off the page. The Herald's 
circulation and Miami's spec- 
tacular growth go hand in 
hand. with the sunny skies of 
Florida our only limit! 


South Atlantic States—City Data 


DELAWARE 


| SALES VOLUME EFFECTIVE BUYING 
| (dollars—000 omitted) E INDUSTRIAL? 
| S.M. ESTIMATE S. M. ESTIMATE VOLUME 


POPULATION 


COUNTY | 
Munic-| % % % | Fami- |; Retail 
ipal (County) State | White) lies 1939 


4,800) sy 07 


*% of U.S 


For Delaware oun ree see page 102. 


MARYLAND 


35,000) 12,531) 22.71) .77 2,613) 7,576) 1.35 2, ° 358/1182125 
.......|804,874) [48.70 193, 991)367 , 456/65.27 ° 3,053} 89,236) 729,184) 83,690 
1428839) . *1.1636 339 087/492, 382)*1 .2427 
saeccs) Sen 47.72 23, ° 
180 ,623) . 

| 80,000) 14,434) 26. 62) ‘ 

30, 861) 46. 83) AL t 


123). * .1142).. e . Ye ae F H 
| 86,000) 10,997 35. 20 -67 | 82.5 | H . | ! ¢ 6,462'163,538 


For Maryland County figures, see page 102. 


DISTRICT OF COLUMBIA 


72. 7 125, 554/403, 999 A 00 200, EE 100.00 | 74,108|514,042 
0, Sante, -950)*1 .2306 ~euased = b chewees | ms 819|*1.1003)...... 


VIRGINIA 


32,569| 24,149 46.67 1.00 
8,840) es 
| * .2428 
15,245) 36.10| | .63 
22,247| 26.60 , 22 
.|| Spotsylvania... . 
el Rockingham. ... 
Harrisonb 


11,327) 52.50 
40,661) 64.00) | 


34, ai 


5.99 
“14 .1475 
* “Ostt 
| } 

-..-.{175,000| 10,271] 31.31) . y .92 
rim | 10,855) 45.20). 392 


33 
* .0245 | 13,125 


**See also Bristol, Tenn. tindependent City. 
For hecestte oy figures, see page 104. Before using these figures, see explantion page 7. 


p R E 3 T '@) | = “The biggest little town in the U.S.A.” — hA A fh ¥ L A N D 


A score of leading advertisers have discovered in Preston a family subscribers, having annual buying power of over 
test market of unusual value. Caroline County—3,600 white $11,000,000. Engaged in agriculture, food packing, textiles, com- 
families, retail sales over $4,500,000, Effective Buying Income mercial and sport fishing—rendezvous of thousands of eastern 


of $9,130,000 (both factors up 11% over states sportsmen—this unique, typically 


1938)—is its hub, in the rich Chesa- ) American market has proved itself in 
peake Bay Country. ee 4 E S$ T '@) bw ml — WwW S regular and test campaigns. Full mer- 

The Preston News, Weekly, blankets ; ; chandising service, at your service. 
the trading area, with 2,327 select Newspaper Associates, Inc., Nat. Reps. Write for complete market analysis. 
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fluctuations, advertisers find in Washington a 

° perennial bright spot, where high and stable 

AS ington incomes—expressed in retail sales, income tax 
returns, high value of owned po 


a market which is tops on any sales and adver- 
tising campaign. 


Year after Year } 
oil Population 
America S Under commercial and governmental expansion Wash- 
ingt ti t w. P + estimate, metro- 
“Number One’ politan 630,000; 25-mile trading area, 930,600. 
Retail Sales 
Market 
s 


Washington, 14th in population, ranks 8th among 
metropolitan markets with $403,999,000 retail sales. 
Trading area total, $470,115,000. 

ASHINGTON again leads all metropoli- 


tan markets in Sales Management's sensi- New Car Sales 
pe Fa age ag gh Washington ranks 8th in car sales—accounts for 34,314 
ECE © p ie. maes OC . wit new cars in the trading area. Registration of 1,207 
an all-time high of 234 in 1939. This definitely per 1,000 families, 6th among all markets. 
establishes the District of Columbia as a mar- , . 
ket 2-1/3 times as active, in both earned and Effective Buying Income 
spent income, as the national average, and well Washington leads the nation in family income— 
above all metropolitan markets of comparable $4,556; also first in white family income—$5,274. 
importance. Regardless of national business Trading area total, $718,966,000. 


THIS IS THE REAL WASHINGTON, D. C. MARKET 


(The District, and counties in Virginia and Maryland, in 25-mile radius) 


|| | ) 
RETAILSALES | a | | | SALES MAN- 


| POPULATION—1930 1939 S. M. AUTO SALES = | ~—s EFFECTIVE BUYING | | AGEMENT 
(in thousands) ESTIMATE 1939 INCOME No. | CONTHOLS 
| | | $1500 | CONTROL 
COUNTIES ee ee ee ee, | en — _, 
| | | | erre: | 
} : | | Work- } | New | Ratio | | Regie | ! Dollars | Per | Per | Fami- || National] Buy- 
| Total % | % | Fami- White } ers || Dollars Z Pass. | 1939- | Per M | (in thou- Z Fam- | White lies Buying ing 
1930 | U.S.A.| Urban) lies | Fami-| % | | U.S.A.) Cars | 1938 | Pami- || sands) | U.S.A.) ily | Fam- || Power | Pwer 
i lies | Farm | _ | itn - ily \ % | Index 
se Ne ito 6 El ee yee oe ewe 
| WASHINGTON, D.C..| 486.9 I 3966 | 100 1125. 6 | 95. 3 | 403,989 | 1.0197 24, 522| 142| 1,207 (572,005 | .8440 |4,556 [5,274 || 75.4 | .9276 234 
| | | | | ! 
| MARYLAND , | | | | | 
ree 16.2 | .0132 |. sone! 3.3 | 1.9] 80 2,621 | 0066 | 300 123 | 899 | 4,990 .0074 | 1,500 | 1,961 9 | .0075 | 57 
Montgomery...... 49.2) .0401| 11) 11.8 | 10 2 | | 57 | 16,024! .0404 | 3,420 | 155 | 1,651 | 38,996 | .0575 | 3,308 | 3,586|| 6.0 || .0585 | 146 
i | 
Prince Georges... . . | 60.1) .0490 | 19) 13.6 | 10 9| 61 | 13,785 | .0348 | 2,285 | 153 | 1,216 | 40,452 | .0597 | 2,971 | 3,355) 6.9 | .0529 | 108 
| } | | | | 
| VIRGINIA | | | | | | 
Arlington........ 50.8 0414 | 48 | 12.4 | 10.2 4 24,115 | .0608 2,469 | 130 1,792 | 41,406 .0611 | 3,350 | 3,708 8.1 || .0647 | 156 
| } | | | | i 
| PR ik ecient 25.3 .0206 | renews 5.6 | 4.7 79 | 3,406 .0086 573 | 122 | 1,054 | 10,868 | .0160 | 1,937 | 2,127 2.0 .0137 | 67 
Loudoun. ....... 19.9 || .0162 4.6| 3.7) 80 | 3,594] .0091 389 | 112 818 || 6,906 | .0102 | 1,496 | 1,680 N.A. | 0103 | 64 
l 
| Prince William. . . 14.0 | 2.9 2.4 75 2,571 0065 356 | 103 1,058 3,343 | .0049 | 1,154 | 1,284 | 9 .0065 | 57 
| | | | 
} | | | vn Pe i a. | | 
TOTAL... . 722.4 .5885 |......|179.8 139 3 40 470,115 | 1.1865 || 34,314 141 | 1,249 |'718,966 | 1.0608 | 3,999 | 4,582 | 100.2 1.1417 194 


For the 8th consecutive year, in 1938, The Evening and Sunday Star led 

every newspaper in America with 23,130,685 lines. This leadership—a testi- 

Year after Year monial of advertiser recognition of the market and its thorough coverage by 

. The Star—was held without the aid of a line of distilled yond eye 

' and under a policy of rigid censorship which rejects many thousand of lines 
America S of proferred advertising. 


“Number One” 


Novaya DHE Evening Star 


New York Office WITH SUNDAY MORNING —e” on a 
DAN A. CARROLL E. LUTZ 
110 E. 42nd St. WASHINGTON, Tribune Tower 
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WEST VIRGINIA 


| SALES VOLUME avers _ 


POPULATION | (dollars—000 omitted) INCOM INDUSTRIAL 
S. M. ESTIMATE S. M. ESTIMATE VOLUME 


i] 


| 


| 
l 


Fami- | Retail 


% % | 
County; State lies | 1939 


} | | \| 
126,859) 9,357| 13.75| . .9 | 2,014) 6,456) 1. 5,667 / 906) N. a NA. 
19,339| 31.53] 1: 4,352| ‘22 | 17/229 2,437| 87 | 3,200 
14,067) i 54,471 4 863| 10,128 10,862 
131,566|144,060|* - : | 
eS aang 7,162) 16,397| 4. | 2.68 4,297 
282,398 : 60,928) 48,643|* 86 | 
| 82,177 74) 1. .6 | 5,644) 10,860 
| 


4.37 | 93.9 | 17,936) 27,504) 7.49 

658, 086 ‘ 115,835) 94,916|* .2396 

Abesessst Se tae 

|. ...-l) 52,216) 14,857) 53.00) :86 | 92. '130| 1. 

..22.] Monongalia...°:!"<... 76,385) 16,186| 32.32/ .93 | 97.9] 4,171] 7,561| 2.06 

Moundsville...._| Marshall |-:-<"| 60,000) 14,411) 36.19) 83 | 94.9 | 21886 31570) 97 

| | } } 

Parkersburg ene oe | 29,623) 52.42 1.71 | 97.0 | 7,624) 14,279| 3.89 
Parkersburg...|............. 131,486) . | * 1071 29,947) 24,080|* .0608 

Wheeling........| Ohio...........|.....]..."...| 61,650) 85.55| 3.57 30,370| 8.28 | 
Wheeling... |... 266, 409 * 12 | 69,763/* .1761 


16 
Williamson... 1,990 3,054! .83 
*% of U.S.A. | | 


NORTH CAROLI 


7 
11,895) 23,344] 4.17 | 28,610| 2.92 
69,554| 50,717\* .1280 93,045|* .1373 
1,997) 7,093| 1.27 
19,243) 38,013| 6.79 
177,327)161,617\* .3827 
2,600) 5,320! .95 
11,478) 20,576| 3.67 
22,964 27,347|* .0690 


6,315 73 


5 


Elizabeth City....| Pasquotank.....1.....f 
Fayetteville | Cumberland... .| 


=_—nN 


| Wayne i . ° ‘ 98) ° 
-—. ~~ eee Se | 5 % 7 ¥ 4.47 
; I . 2335 58,647) 67,650|* .1707) 


6,325) 1.13 
4,475, .80 
4,780) 85 
| 11,374) 2.03 
| 8,189) 1.46 

5,456 


5d : ; 1,986, 3.93 | 24,414 
1055741 .8600 303/184,278|* . | 
. .|/225 000 ; 


SeE8s 


Ney 
= 
8??? 


Be S338 


2 88 


n— at 00 <8 at at 
ow wRz2zz2 


+ 
= 


ow 
nd @o 
Beet Ss 


4,687) 


4,975, .89 | 1,214) 
cas 10,090) 21.10) . ’ | 2,462) .44 | — 769) 65 
Beaufort........].....| 7,035| 20.09) . : 1,678, 3,958) .71 | 5,286, ; N. A. 
New Hanover.../.....|.......| 32,270) 75.04! 1.02 | 59.4 7,778) 13,067| 2.33 | 17.792) 22,252| 2.27 2,567| 62 
taacec ale ge-aa|® « 28,549) 22,693\* .0573) 41,354|* .0610|......|....... het 
000) 12,613) 28.09, . 8 | 2,895) 8,471) 1.51 | 35,158) 5,471, .56 
| | 

75,274| 67.40| 2. -8 | 17,148) 28,301) 5.05 44,697) 4.56 
| * .2364) 60,140) 53,255 * .1344 96,024|* .1417 


tl 


£8 


as 
=o 


n= 
s 
4 


141,113 
138,151 


g 2 
x 


no - 
> > 


For North Carolina County figures, see page 110. 


SOUTH CAROLI 


14,383| 17. ‘ : 3,417) 8,274] 2. | 6,217| 1.27 
62,265) 61. .58 -9 | 16,698) 23,361 
mae 51,371) 37,552 
11,184) 25,849) 9 
148 993/118, 610 
3,485 8,379 
7,192) 21,265 
95,191|| 87,221 


2,551) 5,359 

50,000 | 21. ° ° 2,545) 4,912 
Spartanburg..../..... 28,723) 24.69) 1.65 . 6,902) 14,528 
Sumter ietae eee : ° 2,840) 6,953 


Sumter 
*% of U.S. A. 


For South Carolina County figures, see page 114. Before using these figures, see explanation page 7. 


Before attempting to use either the city or county tables, please read the complete 
explanation which appears on page 7 and following pages. 
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Effective Buying Income 


Results show that by using GBS 
Advertisers enjoy increased 


sales and greater profits! 


“THIS IS THE GEORGIA BROADCASTING SYSTEM” 


GEORGIA 


WATL © WRBL e WGPC 


ALBANY 


ATLANTA 


COLUMBUS 


Notrono! Representotives 


SEARS & AYER, 


N our primary area we serve 32 Prosperous Counties located in three 
Choice Markets. Sales Management figures show that this constitutes 


46% ($278,350,000) of the State's Retail Sales and 43% ($417,165,000) 


peoenens sae | mee (ooo. 
| SALES VOLUME | | EFFECTIVE BUYING | 
POPULATION || (dollars—000 omitted) | | INDUSTRIAL 
| $.M. ESTIMATE | | S.M.ESTIMATE | = VOLUME 
| - 
| COME | | | Bidg. 
I Trad- | TAX | No. of || Aver. | Value of| Const. 
CITY COUNTY ing | RE- | Dollars Dol- | $1500 | Busi-| M’f'd | 1939, 
Area Munic-| % % % | Fami- || Retail| % | Whole-| TURNS | | 1939 % lars | Pre- | ness | Products Dollars 
ZoneJ| ipal |County| State | White! lies | 1939 | State | sale | PER (000 State | per | ferred | Wage,| Dollars,| per 
| 1939 | 1,000 | omitted)| Fam- | Fami- || Ratio| ( 1,000 
| ily lies to | omitted)| Fami- 
| | | = | | | lies 
| ——I = | Ir | —_—— EE 
| I 
a | Dougherty ee | Pa eee 14,507) 65. “. -50 0, 49.0 4,024; 7,542) 1.25 |....... 53 | 10,258! 1.05 2,549; 1,328) 61 | 1,920) N.A 
EE See 125 7 ae See ---| 60,762) 30,643|* .1001)......./)........ | 70,010)* .1033)...... acs SER errr fae 
SS Ss tenes ,408) 18,192) 71 “6a a 65. 0 4,731) 9, 130) 1.51 12,600, 40 | 9,518) .98 2,012; 1,514) 66 5,764) 161,415 
a | DeKalb-Fulton.: er Sere . a 9.30 | 66.6 | 67, ao 168,907/27.92 (404,934) 93 ] 187,322)19.25 2,765) 25,067) 91 152,704 | 127 ,826 
aie secteee, hentia: 127 |1355707|.......|...... *1.1049)...... |302,998/329,898|* .8326)....... ee | 517,995|* .7642|......|....... Ree sec aii 
- re | Richmond. |||: Peer Tree 60,342) 82.67) 2.08 6 15, 368 25, 302| 4.18 32,494) 42 | 31,571 3.24 2,054) 4,611) 63 25,825/114,600 
IN cuit tacecumeiesenhs 126 354,338).......|...... * .2888|...... 80,379) 54,742\* .1382|....... ts 89,097|* .1314)......|...... PES Bene spate 
Brunswick,...... A REE | 65,000) 14,022 pes -48 56.8 3,584) 5,166) .85 |....... | 37s 6,674) 69 1,862); 1,111) 73 6,100} N.A. 
Columbus....... ee ee ee 43,131; 74.94, 1.48 | 67.1 | 10,547) 21 al 3.48 15,798) 54 | 24,862| 2.56 2,357 3,691) N.A N. A.|192,079 
| DR eee 128 1186,568).......|...... ll (i 41,777) 35,184\* .0888)....... Saat ni BB. fe eee Ee Fee 
ae ES SEE Seep 13,276) 18.89} .46 | 81.0 3,278) 4,871 GC ae | 112, | ~=—s 8,808) .90 2,687; 2,131) 114 105} N.A, 
 , ae | Spalding.......])..... 165,000} 10,321) 43.93) .36 | 67.1 2,658) 5,584) .92 |....... | 42 || 6,232) .64 2,345 797) 73 9,800; N.A. * 
La Grange....... || ee | re | 75,000) 20,131) 54.77) .69 | 72.8 4,493), 5,550) .92 3,460) 26 | 9,272) .95 2,064; N. A.| 68 16,280 778 
a | SS SK a 53,829 69.87; 1.86 | 56.9 | 13, 893) 25,228) 4.17 22,886 48 33,684) 3.46 2,425; 3,612) 61 146/120, 667 
ee | EERE, 2 § ae soem a | 136, zai 99, mn . eee | eeeree ree ee Sees wee 
SSE re ror eee | Fr 68,000) 21,843) 44.89) .75 | 78.3 5,286 | 11,180) 1.85 6,551|| 44 12,190) 1.25 2,306 1,692 67 10,851 |325 615 
Savannah........ | Chatham.......|). re SEVees 85,024; 80.65) 2.93 | 54.2 | 22,425) 30,567) 5.05 75,106) 54 | 51,331) 5.28 2,289) 6,728) 85 186) 62,0 
= eee i Ff ae ae c ee 84,498) 68,752|* .1735)......./|........ 111,441|* .1644)......]....... RE, See ek trees 
Thomasville... .. . ———ea = 105,000) 11,733) 35.98} .40 | 48.3 3,109) -72 1,698, 27 5,175, .53 1,665; 1,057) 56 895) N.A. 
Valdosta........ Lowndes....... ee | 80,000) 13,482) 44.96; .47 | 53.5 | 3,378) 6, 112) 1.01 6,786) 38 6,986) .72 2,068 912 54 3,907| 87,852 
ba We aceseccve | Scion 125,000) 15,510) 58.40) .53 | 61.6 | 3,846) 7,082 Me Eeveends 30 7,601; .78 1,976 — 53 1,485 A. 
Zofku.S.aA. | | H | | 
For Georgia _— figures, see page 116. 
FL O RIDA 
| | 
Clearwater....... | Pinellas........ | — | 18,000| 7,607) 12. 22 52 | 73.5 | 2,098) 4,069 84 60a] 64 | 6,680| .87 | 3,184 755) N. A.) ON. A.| NAA. 
Daytona Beach...|| Volusia.........||..... | 53,645) 16,598) 38.83) 1.13 | 67.2 | 5,003) 9,366) 1.92 2,248) 65 = | 14,534) 1.90 2,905; 2,702) 132 1,360 221 ,696 
Fort Lauderdale..|| Broward........ re | 30,976, 8,666) 43. 13} .59 | 77.0 2,459) 4,413) .91 1,731 81 | 5,575| .73 2,267 738) N. A. N. A./\16 
Fort Myers...... | RTE | ‘coon i 39,496 9,082) 60. 59| -62 | 73.1 | 2,421 3,676) .76 1,961 38 | 5,648| .74 2,333 799), N. A.) NLA.) N. 
Gainesville... .. .! Alachua........ | oil | 53, - 10,465; 30.45) .71 | 60.7 2,675 4,733) -97 2,296; 42 | - 52 1,498} 1,204) 44 941476 ,508 
| i 1] | 1) 
Jacksonville... .. | SE | saaisedl | —— 1129, 549) 83.31 2 82 | 62.8 | 32, 393) 58, 153! 11.97 |153,606) 67 i 102,657|13.44 3,169 14,901 83 43,459|240, 244 
Jacksonville. ..||..........00000 [131 /656,683).......)...... -5348|...... 165,310/175,407|* .4427|....... | TRE | 305,413|* .4506)......|....... ee Revan. vse 
Key West.......| ee a ee | 13, 132) 12, asi $4:20|" -87 | 82.3 | 3,176) 2,519) .52 | 1,511] 19 | 137305} -69 1,670 953) 60 332| 79,199 
Lakeland........ \ a ce 60,814 18,554 25.66) 1.26 78.7 | 5,040| 8,354) 1.72 3,734, 38 | 10,459) 1.37 2,075; 1,613) 93 1,169} 39,147 
are saa | be eee |110,637 77.39) 7.54 | 77.2 | 30,756) 86,200|17.73 65,475) 83 | 105,432/13.81 3,4 14,455) 113 16,532/497, 756 
i SES LEI R 132 = ia See: \* .1906)...... | 67,754|149,723|* .3779|....... eet. 196,021 a. Pp RE RRR Es 
ON asennsnss ee |--++ | 40, 5 24.62) .49 | 59.5 | 1,898) 4,815) .99 1,876) 56 2,843) .37 | 1,498 531) N.A N. A./135,270 
\ | | 
Orlando........ | Ee SE 114,705; 27,330) 54.95) 1.86 | 72.2 7,780} 19,967) 4.11 13,913] 72 23,575) 3.09 3,030 3301 123 3,216|348, 469 
Pensacola. ......|| EO ee 31,579) 58.93) 2.15 | 69.5 byt 13,246) 2.73 15,368; 56 20,851; 2.73 2,587; 2,580) 101 6,230) 466 ,837 
Pensacola... .. bpercesccoscecore Fs eee eee * +1399) eee 36,982] 31,571|* .O707).......]]......0- \ [age Sep BR, SPR cater: 
St. Augustine...) St. Johns.......]..... | 30,000" 12,i4i| 64.6) ‘83 | 72.8 | 3,141) 3/548) “73 |.2°. | 56 | 9,219) 1.21 | 2,935) 1,445) 201 492) 74,732 
St. Petersburg. . ER GER: | oe »425| 65.05) 2.75 | 81.5 | 12,688 23,928 4.92 6,352) 80 41,415) 5.42 3,264; 6,471) 115 3,065|368 ,012 
St. Petersburg. | SS ae 134A || 62,149).......]...... -0506)...... | 18,611) 31,985|* .0807)....... DS tpecene a, a eR Pe Rares errs 
Sanford......... || Seminole. ...... | sah 8, 10,100) 53.90) .69 | 51.7 2,731) 4, 174) -86 7,555), 41 6,63 -87 2,428 873) 56 1,166) 16,370 
Sarasota....... rer 13,900; 8,398) 67.43) .57 | 74.1 2,241) 4,433) .91 |....... 74 5,614) .73 2,505 852| N. A N. A.|243,561 
See " 10,700} 45.57; .73 | 58.8 2,725) 5,993 1.23 2,996), 58 3, -42 1,185 954) 64 1,686 | 461,213 
Hillsborough....||.....\|....... 101,161) 65.90) 6.89 | 78.9 | 25, pe 39,352) 8.10 72,119) 46 55, : 2,217 10,007 78 37,170) 92,929 
cetaceans 134° '/399,364)..."...|......|* .3251|..... .|105,422/130,045|* .3282)......|........| ao7-a79\* Beep. Riga: POR Mimigoe 6 
west Fal Be Beach Palm Beach...../)..... 58, ~_ 26,610 81.39 1.81 66.1 7 455) 17,054) 3.51 6,852) 62 23,852 3. 2 3,199} 4,249) 123 2,078| 283,426 
*% 0 \ | | 


For Florida County figures, see page 118. 


Before using these figures, see explanation page 7. 


An index to all city and county data, by states and sections, appears on page 5; 
one to advertisers, on page 236. 
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Announcing 


the 1st Full Year 
of Continuous Commodity Trend Study 


A manufacturer buys an advertising 
medium to help move his product. Not 
content with merely supplying such a 
medium, WLW’s interést in the success 
of each advertiser led to the establish- 
ment a year ago of a system for obtain- 
ing accurate information of commodity 


sales trends. 


Unique in the activities of radio sta- 
tions is this WLW program of three- 
way commodity surveys in the food and 
drug fields. Each week the WLW corps 
of investigators make an _ extensive 
three-way survey of a different group of 
commodities among consumers, retail- 
ers and wholesalers in the WLW pri- 


mary area. 


Analysis of each week’s survey reveals 
which brands in a group are preferred 
by consumers, which brands retailers 
are pushing, which brands are moving 


best with wholesalers ... AND WHY. 


Many other vital facts are disclosed— 
such as what influences consumer pur- 
chases; dealers’ requirements for stock- 
ing a product, the margin they require. 
the advertising support they prefer: 
what brands wholesalers handle, what 
cooperation they desire. This thorough 
method of investigation gives a true 
merchandising picture. A study of 
these surveys uncovers any weakness 
that may exist in a manufacturer’s mer- 
chandising plan—from displays to dis- 


counts. 


Recently such weaknesses were re- 
vealed in one advertiser’s merchandis- 
ing. Immediately, two recommenda- 
tions were made — one, that he 
discontinue his radio program on 
WLW until corrections could be made; 
two, sound suggestions were made as 
to how to remedy these merchandising 
defects to enable him to take full ad- 


vantage of WLW’s selling power. 


THE NATION’S 


most ‘‘Merchandise-Able’”’ 


STATION 


NAT'L REP. TRANSAMERICAN BROADCASTING & TELEVISION CORP. NEW YORK + CHICAGO 
[126] 


SALES MANAGEMENT 


TRADING AREAS 
of 
EAST NORTH CENTRAL 


STATES 


@ Largest Trading Areas 
© Other Important Trading Centers 
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THE RUBBER INDUSTRY 
Has a lot on the ball NOW 


THE FACTS: 


MORE CRUDE RUBBER CONSUMED in 1939 in U. S. antioxidants, miscellaneous chemicals, reenforcers, 
than ever before in history. 577,591 long tons. January, fillers, etc., necessary to all processing. 
1940, consumption 55,000 long tons, February, 49,882. 


MORE LATEX—record-breaking imports of 61,460,003 
pounds for 1939. 


‘LAIME BER consumed—184,942 1 , 
— rape en nee ~— ESTABLISHED MANUFACTURERS have purchased and 


are ordering modern equipment, particularly of the 
WHICH MEANS an unprecedented demand for all types automatic and semi-automatic types, at a more rapid 
of compounding ingredients, accelerators, activators, rate than for a decade. 


NEW PLANTS of large capacity have been opened in 
several sections of the country, requiring new equip- 
ment now and in the future. 


AND— 


KH INDIA RUBBER WORLD, for April, 1940, carried the largest dollar volume of adver- 
tising for any regular issue since 1930 — a ten year record which proves the general 
acceptance of this publication as the medium for reaching the rubber industry. 


A PRE-DEPRESSION MARKET READ Y AND WAITING 


Yes, gentlemen, the rubber trade is up and coming, as handling, more general equipment, and more compound- 
new uses are found for the product in every field of in- ing ingredients than since 1929. 
dustry and every walk of life. ; ’ 

y 7 Market surveys to fit your products, circulation figures 
Right now it needs more operating, more materials and advertising rates on request. 


INDIA RUBBER WORLD 


A Bill Brothers Publication 
420 Lexington Avenué New York City 


East North Central States—County Data 


OHIO 


| SALES 
| RETAIL SALES MANAGE- 
POPULATION 1939 | AUTO SALES, EFFECTIVE BUYING INCOME, MENT 
(In thousands, except density) S. M. ESTIMATE | 1939 1939 S. M. ESTIMATE MARKET 
a | CONTROLS 


| | | 
| | Regis-| Per ° Na- | Buy- 
Total | % % | Density White | Work- | & | Ratio|tration| Dollars White tional | ing 
| 1930 | of Ur- | per | Faml- | Fami-/| ers (in =| of || senger |1939- M (in Fam- Pow- 
| U. S. | ban | sq.mi.| lies lies Fe thousands); U. S. || cars | 1938 thousands); U. S. | i ily 


-0077 | 194 4,990 
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40,44: 
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{Preferred Families figures are In thousands. Before using these figures, see explanation page 7. 
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IN AKRON 


@ Summit County alone is re- 

sponsible for $132,410,000 

in Retail Sales, 5.7% of Ohio's 

Buying Power, $226,078,000 

im Effective Buying Income, 

and 5.9% of Ohio's Income Tax 

returns. And, best of all, its ONE 

daily newspaper reaches 87,225, or 

103% of ALL families in this im- 
portant County. 


CONCENTRATE 


IN THESE 4 METROPOLITAN MARKETS 


which offer greater sales potentialities than all the black counties combined. 


% 


Al/.crs INCOME TAX FAMILIE:3 


“aan aw oat a 


‘Youngstown Vindicator 


The Canton Repository 


——- 


' 
© cane ia | Alliance 


STA R K 


‘< J CANTON 
MASSILLON “4% 


IN CANTON 


@ Stark County, the compact 

Canton Market, is responsible for 
$78,633,000 in Retail Sales, 3.3% 

of Ohio's Buying Power, $127,349,000 

in Effective Buying Income, and 3.71% 

of Ohio's Income Tax Returns. Signi- 
Deanilly te wbrestinese, The Canton TE 
pository reaches 40,682 Homes in Stark 
County. This means 98.7% Coverage in 


Canton City and 74% Coverage of All Families 


im the Entire County. 


Gor More of the Best CONCENTRATE 


IN THESE 4 METROPOLITAN MARKETS 


which offer greater sales potentialities than all the black counties combined. 


36’, OHIO'S BUYING POWE! 
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: IN YOUNGSTOWN 
, ner e 


= a — @ Mahoning and Trumbull coun- 
a =...) a ties, the concentrated Youngsiown 
| market, account for $118,132,000 
in retail sales, 5.3% of Ohio's buying 
power, $231,760,000 in effective buy- 
ing income, and 5.3% of Ohio's income 
fax returns. And, important to adver- 
tisers, Youngstown’s one newspaper, with its 
daily and Sunday editions, reaches 82,300 
or 79 per cent of all families in these two 


rich counties. 


oucentrale, FOR GREATEST SUCCESS 


IN THESE 4 METROPOLITAN MARKETS 


which offer greater sales potentialities than all the black counties combined. 


1492,069,000.°° 


li ~ The Akron Beacon-Journal 


IN CLEVELAND 


@ Cuyahoga County, metro- 


politan Cleveland, accounts 

for $483,091,000 in Retail 

Sales, 21.9% of Ohio's Buying 
Power, $906,882,000 in Effec- 

tive Buying Income, and 26.8% 

of Ohio's Income Tax Returns. And, 
one newspaper—The Cleveland 
Press—gives adequate and economi- 


cal coverage of this great county. 


or Greater Results AT LESS COST 


CONCENTRATE IN THESE 4 NEWSPAPERS 


whose markets offer greater sales potentialities than all the black counties combined. 


2 GATEWAYS TO CINCINNATI 


TWO gateways lead into the $600,000,000 Cincinnati market. Arriving 
at the world’s most beautiful railway terminal, pictured here, your item 
is in the city limits . . . To get it into the homes and hearts and buying 
habits of Greater Cincinnati, use WSAI. Cincinnati’s Own Station opens 
up the market for your item by getting your sales messages into Greater 
Cincinnati’s 400,000 homes—by backing your program with thorough 
promotion. In short, by making your product a ‘‘must’’ on the buying 


lists of 1,600,000 consumers. . 


Represented by International Radio Sales, New York, Chicago, Los Angeles 
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| | SALES 
a SALES | | MANAGE- 
POPULATION AUTO SALES’ | EFFECTIVE BUYING INCOME, | MENT 
(In thousands, except density) Ss. M. ESTIMATE | 1939 1939 S. M. ESTIMATE ARKET 
| CONTROLS. 
COUNTY a ee a Ses : 
| | | | 
| | | | i | | New \Re gis-| | | Per | No. of || Na- | Buy- 
Total | & % |\Density White |Work-| Dollars % | Pas- | Ratio tration| Dollars % | Per | White; $1500 || tional | ing 
1930 of Ur- | per | Fami- | Fami-| ers | (in of senger |1939-| per M (in a |Fam- Fam- | Pre- | Buying | Pow- 
U. S. ban | sq.mi.| lies lies %, \thousands)| U. S. | cars | 1938 | Fami-|thousands)| U oer a ily | ferred | Power | er 
Farm | | lies | Fami- || % |Index 
| | | | lies t 
| | H i} i} | 
Coshocton............ , 29.0| .0236, 38 52) 7.8) 7.8) 42' oil -0208) sal so 823 il -0197/1,705| 1,712 2.6) .0206) 87 
Crawford.......... 35.3) .0288) 63 86 | 9.7 9.6 35 10,732; .0271 753; 110; 931 22,420; .0331/2,319| 2,331 3.9) .0304) 106 
a aa (Cleve.-Laked) . 8 1,201.5) .9786) 97) 2,595; 300.0; 281.6) 1 483,091| 1.2194) 31,488) 147) 929)  906,882/ 1.3381/3,023) 3,131) 159.0) 1.2824) 131 
inte Wesalinne Sai Read 38.0| .0309; 2 65; 10.4 10.3) 62 10,247; .0259) 18} 114) 944 14,765) yp 425) 1,429 3.1) .0238) 77 
at Rasecaeialk eased 55 22.7; .0185, 39 56| 6.1 6.1) 45! 5,771) —" 432; 120 990) al ‘ 0129/1, ,435| 1,436 1.6) .0140 
ee 47 26.0| .0212, 33) 59 7.1| 7.0) 67] 6,740; .0170| #438) 120) 898 9,847; .0145|1,380| 1,397 8. -0158| 75 
| CER SAR leper 45 42.1, .0343, 58) 165) 11.2) 11.0) 24 15,330| .0387) 864) 137| 869) 28,742) .0424\2,564| 2,597 iC -0402| 117 
I cake sh gtpigbbeonitnl 47 44.0} .0358; 43) 89) 11.3} 11.3) 37/ 10,441; .0263) 900) 141) 989 15,275) .0225|1,347) 1,352 4.1) .0254) 71 
RSA ee 20.8; .0169' 41 5.7] 5.4) 55) 7,222) .0182! 327) 110} 788 7,835} .0116|1,374) 1,414 1.7) .0144 
Franklin (Columbus)... . 47| 361.1, .2941| 86 — ~ 84.7 6), 148,764 3755) 11,182 en 1,001) 243,549; .3594/2,608) 2,753 “7 -3745| 127 
SEAR ee .55 23.5; .0191; 12 58) 6.3) 6.3 62 6,610} .0167) 503) 112) 1,171 10,951; .0162'1,733) 1,735 2 -0168; 88 
SERRE eae 47 23.1; .0188, 31 51| 5.4| 5.1 74) 3,755. -0095) 345) 129) 696 7,103} .0105|1,313) 1,359 1.3) .0104) 55 
TN css ce acaurkawwent 45 15.4) .0126)..... | 37 4.0) 4.0 76\| 3,488) .0088 377| 140) 1,030 5,685; .0084/1,418) 1,423 1.6) .0092) 73 
IR ctenigd nia 51 33.3}; .0271| 32) 80 8.7) 7.6) 48) 9,201 0232) 797; 132) 895) 12.695| .0188|1,459) 1,567 3.3) .0220) 81 
Guernsey............... 49 41.5) .0338) 45) 80) 10.7 10.6| 38) 9,251 a 458) 116) 654 13,730) -0203/1,281 1,290 3 0} -0213) 63 
| | | | | 
tPreferred Families figures are in thousands. Before using these figures, see explanation page 7. 


COPY RIGHT 


The contents of this Survey of Buying Power are fully protected by copyright. 
The exclusive estimates of Effective Buying Income, Retail Sales, Preferred 
Families, Wholesale Sales, and the figures on Automotive Sales and Market 
Controls, must not be reproduced in printed form, in whole or in part, without 
written permission of Sales Management, Inc. 


APRIL 10, 1940 , _or 


Mi. 


VA 5000 WATTS 
. DAY 


1000 WATTS 


* Blanketing a tremendously 
rich industrial and agricultural 
area of a million and a half radio 


families, with a clear, top-of-the- 
dial signal . . . your best spot buy 
for ’40. 


Mutual's Key Station for 
Selling Cincinnati 
Owned and Operated by the 
Cincinnati Times-Star 


Represented by WEED & CO. 
New York Chicago Detroit San Francisco 


SALES MANAGEMENT 


In the rich Tri-State metropolitan area of Cincinnati, where 
Figures quoted are from 


the Times-Star reaches thousands more families than any Sales Management 1940 
other daily, $312,101,000.00 of a $545,734,000.00 fund of “Survey of Buying Power” 


for Hamilton County, Ohi 
estimated buying power is earmarked 1940 RETAIL SALES! pod Guiden ann tneaiel 


Counties of Kentucky 
(which three counties com- 
prise the Cincinnati metro- 


The amount of money spent by Cincinnatians during 1940 
for nationally advertised goods and services will bear a 


direct relationship to the amount of national advertising politan area). 


space scheduled in Cincinnati's greatest daily, the Times- 
Star, which continues to carry the bulk of all general adver- 
tising placed in this superb market. 


You need the Times-Star and ONLY the Times-Star to do | i ; 
your COMPLETE selling job in Cincinnati! oun /fe —e, . 


OF ITS ADVERTISERS - XH 
AMD THE LovALTY oF 


UTS PERSONNEL 
1940 
a 4 


Owners and Operators of Radio Station WKRC—Hulbert Taft, President and Editor-in-Chief 
New York: Martin L. Marsh, 60 East 42nd Street Chicago: Kellogg M. Patterson, 333 North Michigan 
APRIL 10, 1940 , hee 


Pr... 
when you advertise in The POST 


You reach 148,456 families, or 564,133 people. 197,123 are women eighteen 
years old or older. 188,863 are men. 


You reach more people through an advertisement in the Post than there 
are people in Washington, D. C. (486,869 is the population of Washington.) 


You get effective advertising in a valuable market* at a low milline rate OF EVERY 10 
— $1.92. 


You reach 61.32% of all the families in Cincinnati’s City Zone.** 


You reach 42,525 families in the City Zone who read no other daily tht 


newspaper, morning or evening.** 


You reach 56,131 families in the City Zone who read only the Post each THE POST 


evening. They read no other evening newspaper.** 


The Post is one of the first papers that should be on every advertiser's list! 


* This issue of Sates MANAGE- 
MENT shows Hamilton County 
(Cincinnati) Ohio to have a 


The Cincinnati Post By kes 


** From 1939 Retail Buying 
Trafic Survey. 


NATIONAL ADVERTISING a x 4 MEMBER OF THE UNITED 
DEPARTMENT OF Ses : PRESS ... OF THE AUDIT 


SCRIPPS-HOWARD A Scripps-Howard Newspaper eo BUREAU OF CIRCULATIONS 
NEWSPAPERS (7 and of 


230 PARK AVENUE, N. Y. C. —— MEDIA RECORDS, INC. 
CHICAGO....SAN FRANCISCO....LOS ANGELES....DETROIT....PHILADELPHIA 


O H I O—(Continued) 


SALES 
RETAIL SALES MANAGE- 


POPULATION 1939 AUTO SALES, EFFECTIVE BUYING INCOME, 
(In thousands, except density) S, M. ESTIMATE 1939 1939 S. M. ESTIMATE MARKET 


I CONTROLS 
COUNTY \. | 
| 
New Regis-| . Na- | Buy- 
White |Work-| Dollars | % || Pas- |Ratioltration| Dollars | % i ing 
Fami- | Fami- | ers (in of | senger |1939-| per M (in of iF 
sq.mi.| lies lies % \thousands)| U. S. | cars we Fami-| thousands) U. S. 


er 
| Farm \ | Index 
| 


| 
2 270 
43) 


& 


| | 
Hamilton (Cincinnati)... "= | 1,448) 157.9) 527 15,721; 134 
Hancock | 76) 11.3 036] 0279) 812 


— 


Doms 


71, 
1,517 


1,270 
1,241 


1,388 
-0300/2,182) 2,196 
-0107|1,153 


2 

‘* Oe et o es DO awW 
one ee san ee 

Powwe @Onhwor 


_ 


— 


— 


Lawrence..... 
Licking.... 


@2OO@ 
. he b 
NONM@SS NOOO FOaNN NYKO 


“oe 
_— 


Se 
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Lucas (Toledo) 

Madison. . 

Mahoning (Youngstown). . 
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tPreferred Families figures are in thousands. 


Before using these figures, see explanation page 7. 


An index to city and county figures, by states and sections, appears on page 5; an 
index to advertisers, on page 236. 
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IS GOOD IN CENTRAL 
OHIO ..... BECAUSE 


EFFECTIVE BUYING POWER 


IS COMBINED WITH 


LAST YEAR 139 = = 
Zs = 


vod advehtUsn. 


USED THE DISPATCH EXCLUSIVELY 


Food and beverage advertisers favored The 
Columbus Dispatch with three times as much 
linage in 1939 as they placed in any other 
Central Ohio newspaper. Out of 208 food 
advertisers that used The Dispatch, 139 used 
no other newspaper in this territory. 


x -6t§ * 


But food advertisers were not alone in choos- 
ing The Dispatch — Out of a total of 2060 
display advertisers in ALL Columbus news- 
papers, The Dispatch carried 1714... 944 
of these were EXCLUSIVE ... and 567 of 
these exclusive accounts were national adver- 
tisers. 


Dispatch leadership in circulation, news and 
advertising linage is so complete that well- 
informed space buyers are saying, “In Co- 
lumbus and Central Ohio, The Dispatch 
ALONE is all you need!” 


Address the National Advertising Depart- 
ment for information about this 
newspaper and the market it serves. 


Columbus Dispatch 


Largest Single Sales Influence In Central Ohio 
O'MARA & ORMSBEE, National Representatives 


NEW YORK DETROIT CHICAGO ATLANTA 


APRIL 10, 1940 


/ ws 
Giiooih\s 


Sales Management estimates the 
“Effective Buying Power” of 
Central Ohio at 642 million dol- 
lars. The “Effective Selling Pow- 
er” of The Columbus Dispatch is 
more difficult to estimate, but... 
this newspaper is admitted to be 
the LARGEST SINGLE SALES 
INFLUENCE IN CENTRAL 
OHIO. 


TEST MARKET 


Columbus is considered by 
advertising agency and manu- 
facturer executives to be the 
best test market in the United 
States among cities of 100,000 
to 500,000 population. It is 
at the center of a thriving 
area where agriculture and 
industry are nicely balanced. 
Columbus is 94.7% American- 
born and is_ representative 
with respect to sources of in- 
come, activities, owned homes 
and automobiles, distributing 
outlets, ete. 


SAN FRANCISCO LOS ANGELES 
[137] 


, W HIO is tops in 


entertainment, community service and 
friendliness. 1260 on the dial is “home” 
to these attentive listeners. Typically 
American in their loyalty, they prefer 
products advertised on their own station. 


YW | 


5000 WATTS (LS) * BASIC CBS 
NAT'L REP: G. P. HOLLINGBERY nite CHICAGO, NEW YORK, SAN FRANCISCO 
~ QUICK STATISTICS, WHIO PRIMARY AREA: Retail Sales, 1939 SM Estimate, $357,686,000 Auto Sales, 1939, New Passenger Cars 25,369 « Effective 
Buying income 1939, SM Estimate, $596,331,000 « A SALES AREA big enough to produce quantity sales, but not too big for WHIO to get into, and consistently build listener loyalty! 
O H I O—(Continued) 
SALES 
RETAIL SALES MANAGE- 
POPULATION 1939 AUTO SALES, EFFECTIVE BUYING INCOME, MENT 
(In Thousands, except density) S. M. ESTIMATE | 1939 1939 S. M. ESTIMATE MARKET 
| CONTROLS 
COUNTY . _ Ss —_— os Se ee cents 
| | | | 
| New | Reg ie | Per | No. of | Na- | Buy- 
Total | & % |\Density| White Work-| Dollars % | Pas- | Ratio tration) — % F Per | White! $1500 | tional | ing 
1930 of | Ur- | per | Fami- | Fami- | ers (in senger |1939-| per M. of |Fam-|Fam- | Pre- | Buying | Pow- 
U. S. | ban | sq. mi. | lies | lies — u ‘s. | cars | 1938 Fami- thousands) U. S. | ily ily | ferred | Power | er 
ree lies | | Fami- | 2% Index 
| | | | | liest 
oe — es | a cs | | = Oe SBS ESN a ee ee ee 
Monroe ee 18.4) -0150)... an| 4.6 4.6 81 | 2,490| .0063 157; 103) 707] 4,517; .0067) soo} 981 35 0065 
Montgomery (Dayton)... .51 273.5) .2228 78 601; 70.5) 65.9 7 105,757| .2669) 7,740) 161 993| 189,196] .2792/2,685| 2,787) 32.4) .2772| 124 
Morgan 49 13.6} .O191)..... 34 3.7 3.7 63 2,884 .0073 141; 110) 668 . 0054) 977) 8) -0062 
Morrow ..47 14.5; .0118)..... 36 4.3| 4.2 78 2,494; .0063 191; 101 739) 4,502) .0067|1,059) 1,061 1.2 -0066; 56 
Muskingum 49 67.4) .0549; 54 102) aa 17.5 26 21,403) 0} 1,640} 153) 873 31,544) .0465/1,749) | 1-778) 6.7) 0514, 94 
Noble 49 15.0) .0122).... 38 3.9) 3.9 71) 1,933! -0049, 147; 114) 586 3,727 ouss] 953| 954) N. At .0053; 43 
Ottawa . 65 24.1; .0196) 18 89 6.4) 6.4 39 6,248) -0158 518; 136) 1,061 9,959| .0147|1,550) 1,556 2.2) .0157) 980 
Paulding 55 15.3 -0125| eee 37 4.0] 3.9 67 2,854 -0072) 234; 99) 951) 5,453) .0080/1,367| 1,390! N.A.| .0078| 62 
Perry 47 31.4 -0256) 23 79 7.8 7.7) 41) 5,875; .0148 412; 127; 748 12,203) .0180|1,569) 1,579 2.0' .0166) 65 
Pickaway 47 27.2; .0222) 27 56 6.3 6.2 60} 5,217; .0132 419; 127 695) 7,729, .0114)1,211| 1,226 1.8) .0127) 57 
Pike 50 13.9) pete = 32 3.2 3.1 82 2,071; .0052 158; 126) 679) 3,363} .0050/1,037 1,060! N.A.! .0052) 46 
Portage 45 42.7, .0348; 38 82; 11.1 10.9 41) 11,961} .0302) 1,118] 130] 1,082 18.731 0277|1,694 1,709 5.7, .0304) 87 
Preble 51) 22.5; .0183) 15 54 6.4 6.3 66 5,459; .0138 117; =948) 9,902} .0146)1,556) 1,562 1.9) .0144) 79 
Putnam 55 25.1; .0204).... 52 6.1 6.1 67| 5,507; .0139 112) 1,095: 7,516| .0110/1,233) 1,233) 1.5) .0128) 63 
Richland 45 65.9) .0537| 60 131 16.9; 16.6 7 23,852) .0602) 1,929) 159) 1,087 909) .0604'2,423) 2,450 8.5 0620 115 
Ross . 47) 45.2 0388) 41 68; 11.0; 10.5 44 12,018 0203 861; 126) 935 19,908! 0294)1 806 1,858 4.0) .0303| 82 
Sandusky F . 65) 39.7| .0324) 48 96; 10.8; 10.7 34) ly 0270 775| 130) 867) 18,484; .0273|1,719| 1,728 4.8) 0275) 85 
Scioto. . . 50 81.2) .0662) 60 130; 19.1 18.6 18 ¢ 054 1,089} 125) 773 35,535; .05241,866) 1,892 7.8) .0524| 79 
Seneca. . : 5] 47.9| .0390) 56 87; 12.2) 12.1 36 12,984; .0328) 1,001) 138) 1,077) 21,857; + .0323|/1,786) 1,795) 5.2) .0333) 85 
Shelby... . 51) 24.9) .0203| 37 60 6.4 6.4 53) 5,426; .0137, 428) 124) 968 9,610; .0142)1 "492 1,499) 2.2) -0143) 70 
] | | 
Stark (Canton) ..45) 221.8) .1807) 73 392; 55.0) 53.6 io 78,663} .1985) 5,288) 153 980) 127,349 pa gee 2,351; 24.2) .1944) 108 
Summit (Akron) .45A) 344.1; .2803) 87 844, 84.4) 61.5 4; 132,410) .334: 8,764) 175| 964] 226,078) .3336\2,679! 2,732) 39.6) -3354| 120 
Trumbull (Youngstown)...46) 123.1) .1002) 61 194, 28.8) 27.8 17) 33,414; .0843) 2,561) 180) 1,016) 63,181 = 2,196) 2,238} 15.3) .0905) 90 
Tuscarawas. . ‘ 45) 68.2) .0555) 55 123! «417.7; = =17.5 25) 19,007 1,323) 131 861) 32,542} .0480|1,837| 1,851 5.8) .0485) 87 
Si ciadctewen al 0.2 ee 19) 4“) 5.3) 5.3 67 ly — 327) 131 " 7,168 :0106|1, ,346| 1,354 1.4) .0116) 74 
ae {Preferred Families figures are in thousands. Before using these figures, see explanation page 7. 


An index to all county and city data, by states and sections, appears on page 5; 
one to advertisers, on page 236. 
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MERCER 
LOGAN 
SHELBY 
S, 
“hy CHAMPAIGN 

DARKE “Fy 

MIAMI 
PREBLE | cntcomer GREENE 

3 


@ MARKET FACTS! Population, 
612,600 Families, 155.500. Retail 
Sales $203,077,000. Buying Power, 
$346,242,000. County—for county 
the Dayton News and Springfield 
News & Sun lead all others in cir- 
culation, in influence, and in proven 
selling power. 


This ten-county market opens readily 
to the combination of its favorite papers 
—the Dayton News, the Springfield 
News & Sun. To provide a single, cer- 
tain entry to this market these three papers offer a combination 
rate that saves 8%, and a combined circulation of 96,049 that 
gets to every corner of this primary Ohio market. There is no 
other way to reach it — and to sell it — as thoroughly, as 
economically and as easily. 


DAYTON DAILY NEWS 


DAYTON, OHIO 


SPRINGFIELD NEWS & SUN 


SPRINGFIELD, OHIO 


POPULATION 
(In thousands, except density) 


O HIO -(Continued ) 


| SALES 
RETAIL SALES | MANAGE- 
1939 AUTO SALES, EFFECTIVE BUYING INCOME, } MENT 
S. M. ESTIMATE 1939 1939 S. M. ESTIMATE | MARKET 
| CONTROLS 
| | } 
New | Regis-| | Per | No. of || Na- 
| White |Work-) Dollars J, Pas- | Ratio|tration| Dollars q Per | White) $1500 || tional 


| 


Fami- | ers (in of senger |1939-| per Mi) (in | of |Fam-| Fam-| Pre- | Buying 
lies %, \thousands)| U. S. | cars | 1938| Fami-| thousands) 


U.S. | ily | ily | ferred — 


| Farm Fami- 


| 
| lies | : 3% 
| | | } liest 


=—— 
NPN 


—_ 
Nn/| owo n-— 


wolrwro Banu 


— | 


| | 
59 6,564) .0166) 379 110| 818) “as poets BA. 2. 


7.1 3) 0174 
2.5, 76, 1,139| .0029| 99 143| 600 ,068 1| "825| °832| N.A.| .0031 
7.0} 49) 6,547) :0165) 515| 131| 972) 11,372| .0168|1,589| 1,614] 2.3) .0170 
11.1) 55, 10,587} 10267) 612) 104) 773) ©—18,747| .0277|1,649| 1,671, 3.6) .0270 
12.3, 46 15,000 .0377| 1,295, 129| 1,014, —23,447|  .0346|1,898) 1,906| 5.3] .0375 

| | 
6.9, 51| 7,723] .0195| 575, 129| 1,047| 10,233 -0151/1,473| 1,474] 2.5] .0176 
13.0, 52 11,300) .0285| 993, 141| 1,006) —19,590/ .0289|1,483| 1,491/ 5.0) .0298 
6.2, 62 5,414| .0137) 359] 121| 1,040) —7,858| -0116|1,503) 1,504) 1.6) .0127 
-— |—| | — |__| |-—————_ 
1,620.8) 19) 2,294,006, 5.7899 153,712) 143| 913 3,954,003) 5.8344)2,329) 2,390)....... | 5.8456 


- For Ohio City figures, see page 150. 


INDIANA 


COUNTY a 
Total Z % \Density 
1930 of | Ur- | 
U. S. | ban | sq. mi. | 
_— emi — 
Van Wert... ....55| 26.3) 0214) 42 
Vinton... 10 10.3) .0084).. 
Warren 50 27.3 .0223) 28 
Washington ; 49 42.4 .0346) 34) 
Wayne 45 47.0| .0383) 38) 
| 
Williams. . 55 24.3 .0198, 34! 
Wood 55, 50.3 .0410, 20) 
Wyandot es 19.0 0155 35 
STATE TOTAL......... 6,646.7, 5.4137, 68 
Adams 65, °20.0/ .0163/ 26 
Allen (Fort Wayne). . 65) 146.7, .1195| 78 
Bartholomew ; ...56 24.9| .0203| 40 
Benton... 66 11.9 .0097)..... 
Blackford... . 68 13.6 sed 50 
Boone... . : ...56 22.3) .0182) 29 
Brown...... 56) §.2)} .0042)..... 
Carroll : sacs ese 15.0 .0123 
Cass...... onc 34.5) .0281 54 
Clark...... goed 138] 30.8) .0251 39 
Clay ag 70 26.5| .0217 33 
Clinton... cries 56 27.3| .0223) 45 
Crawford... 2. =... 138, 10.2) .0083). 
Daviess... ._. sdaenarad 56 25.8; .0210 35 
Dearborn. 50 21.1 0172; 40 


o 
2 
8 
c 
3 
S 
~ 
~N 
w 
oO 
= 
an 
= 


33 


w 


= GBONRNN C2OCL$"D Woosh 
- fs. 2 +o at at ol all a of 
CSC BWOMS CONWWH DOWLA®D 


| | | 
4.8 49 5,392; .0136) 431| 121| 1,169) 6,027 -0089/1 , 254 1,256) 1.8) .0114 
35.8 12) 57,041 .1440) 4,156) 134] 1,057 96,690) .1427/2,657| 2,681; 20.0) .1455 
6.7| 34 8,696, .0219) 540; 142) 908 10,485) .0155/1,549) 1,555 2.0) .0187 
3.0 63 | 3,171; .0080) 398} 103) 1,173 4,422| .0065|1,470| 1,471) -9]| .0080 
3.6 35 3,542 —_ 239; 117) 915 6,462 -0095/1, 780 1,782) 1.1], .0093 
| | i 
6.2 63 6,230) 0157] 472; 117; 908 8,064 -0119/1 292 1,295 2.1) .0141 
1.3 87 457; .0012) 48| 178) 508] 919} .0014) 698) 699 N. A.| -0014 
4.3 72 3,655, .0092) 324; 116) 807 5,105| .0075|1,183) 1,1 1.2) .0087 
9.1) 41 9,806, .0247| 841| 140) 996] 16,528] .0244/1,794) 1,802| 3.3) 10254 
7.4 45 5,607 -0142) 431; 123 7” 8,559, .0126/1,075| 1,120 2.4) .0137 
| || | 
6.9 53 5,426, .0137 489; 118) 817) 7,863) .0116)1,122) 1,130 1.5) .0132 
7.6 48 6,887; .0174) 709} 152) 1,016) 13,604) .0201|1,781) 1,785 2.6) .0198 
2.6 81 1,064, .0027 90; 145) 585) 1,921; .0028| 746, 746) N.A.| .0028 
6.3 58 4, -0107) 339} 118) 723! 7,467| .0110/1,178) 1,182! 1.8) .0111 
5.5 38 6,150, .0155) 438 | 120) 877) 7 -0119|1,450) 1,456) 1.7) .0139 
4.9 63 4,839 O12 at 116) on nae -0092)1,277 1,277 1.4) .0107 
| | 


{Preferred Families figures are in thousands. 
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Before using these figures, see explanation page 7. 
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COUNTY 


Hamilton 
Hancock 


Harrison 
Hendricks 
Henry 
Howard 
Huntington 


Jackson 


Jennings 


Johnson 

Knox 

Kosciusko 

Lagrange . 
Lake(E.Chg.-Gary-Hmd) 


LaPorte 

Lawrence.. 
Madison........ 
Marion (indianapolis). . 
Marshall 


Martin 
Miami 


Pulaskl......... 
Ds deeceres 
Randolph......... 
Ripley..... aw 


Shelby 
Spencer. ... 
Starke.... 


2 , 
Sullivan...... 
Switzerland.... 
Tippecanoe......... 
_ ae 


Union —— 
Vanderburg( ™vansville) 
Vermillion 

Vigo (Terre Haute) 
Wabash +8 


Warren..... 
Warrick ‘ 
Washington 
Wayne 
Wells 


White... 
Whitley. . 


STATE TOTAL... 


For Indiana City figures, see page 152. 
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| ALE 
RETAIL SALES | MANAGE- 
POPULATION 1 1939 AUTO SALES, EFFECTIVE BUYING INCOME, MENT 
(in Thousands, except density) |S. M. ESTIMATE 1939 1939 S. M. ESTIMATE | CouTTLs 
\ i 
rs ot , eee ao _ ‘ 
| | | New | Regls-| | Per | No.of) Na- | Buy- 
Total | & % |\Density | White | Work-) Dollars | &% | Pas- |Ratio\tration| Dollars | % | Per | White $1500 | tional ing 
1930 of Ur- | per | Fami- | Fami- | ers | (in | of || senger |1939-| per M (in of |Fam-|Fam- Pre- Buying | Pow- 
U. S. | ban | sq.mi.| lies | lies %, \thousands)| U. S. | cars | 1938| Fami-|thousands)| U.S. | ily | ily | ferred || Power | er 
| Farm | lies | | | Fami- | %  |\Index 
| | | | liest | 
l | | | 
65) 24.9| .0203, 38 67 6.8 6.8 52) 5,852) .0148) 543) 8,796, .0130)1,288) 1,290 2.6) .0146) 72 
68. 67.3) .0548 69| 172 17.9 17.2) 18 23,058, .0582) 1,743) 32,600, .0481/1,825) 1,866) 8.2) -0543| 99 
135 20.6) .0167; 36 48 4.9) 4.9) 46) 4,055, .0102 383 4,848, .0072\1,000 1,000 1.8) -0092) 55 
.69 68.9; .0561 67) 149; 18.4) 18.3) 23) 21,698; .0548| 1,993 28,237; .0417/1,532 —— 9.2) 0507) 90 
{| | | | \| | | 
56 19.2) .0157 66| 89 5.1 5.0) 22) 6,017; .0152 320) 8,064, .0119 1,586| 1,609 2.6) -0133| 85 
138) 34.7, .0282| 75 234 9.1 8.7) 23) 8,655; .0218) 600 15,314) -0226|1 ,675 1,719) 3.2) .0224) 79 
74 18.0; .0146 21 46 5.0) 5.0 58 4,073; .0103) 444 6,664) .0098\1,326) 1,327 1.3) .0108) 74 
.50 14.5) .0118)..... 37) 3.7 3.7) 77) 2,283, .0058) 158| 4,176) -0062/1,130) 1,130 -9| .0060) 51 
. 67 15.0) .0122| 23 41) 4.3 4.3) 59 3,868, .0098) 368 6,266, .0092/1,460| 1,461 1. -0100; 82 
| | | | \| | | | 
135) 29.2) .0238| 35 60| 7.7; 7.4, 50 5,715, .0144) 615 9,722} .0143|1,272| 1,293] 2.8] .0154) 65 
. 56) 51.1; .0416, 54 121 13.6; 13.3 24 15,276, .0385) 1,195 26,749) .0395|1,965) 1,993] 4.4) .0399) 96 
..70 31.5| .0256, 27 58 8.3 8.3 57) 5,244, .0132) 450 9,171; .0135)1,1 1,100) 2.0; .0138) 54 
56 23.4) -0191; 21 59 6.8 6.6 59 5,718, .0144) 548) 7,446, .01101,103) 1,113 2.0 -0134; 70 
. 56) -_ 0135, 25 54) 4.9 4.8 62) 4,230; .0107 sass 8,032) .0118|1,656) 1,657 ~~ -0119| 88 
i] | 1 | | | 
17.3] .0141)..... 36) 4.3) 4.3) J 2,281) 2038 183 3,359 0050 | 781) 785 1.1} .0056) 40 
19.7) .0161).... 48 5.4 5.3 75) 3,637| .0092 472' 6,153) .0091/1,146) 1,149) 1.8) .0101 63 
35.2) .0287; 40 89) 9.4) 9.3 30) 10,167) -0257| 795) 18,541; .0273\1,980 1,995 3.9) .0271) 94 
46.7| .0380) 70 157; 12.2) 11.9 21 14,649) -0370) 1,083 22,829; .0337|1,871| 1,900 4.3, .0360| 95 
29.1} .0237| 46 75) 7.8 7.8 a 8,216 ened 629) 14,388; .0212'1,836) ood 2.4 -0214, 90 
| | | ; 
23.7; .0193) 32) 46| 6.1 6.1) 39) 6,322} .0160 431| 9,272 .0137/1,512 1,515) 1.4) .0150) 78 
13.4; .0109) 21 24 3.3) 3.3 72 3,229; .0081) 357) 4,333; .0064)1,313| 1,313) 1.1) .0079; 72 
20.8; .0170| 37 56 5.7 5.7| 43) 5,008; .0126) 545) 6,567, .0097\1,149| 1,154 1.5) .0121 71 
19.2} .0156) 34 53 5.0 4.9) 59) 3,797; . | 274) 7,160; .0106|/1,436| 1,451 1.2) .0102) 65 
11.8 5} 25 31 3.1 3.0 n 2,185 e0ee 216 2,852) .0042) 926 936| -7| .0052; 55 
56 21.7| .0177| 26) 67 5.9) 5.8 48 5,098; .0129)| 469 7,878) .0116/1,331, 1,342) 2.1) 0128! 72 
56, 43.8) .0357| 52) 86) 11.1; 11.0} 35] 9,429) .0238| 881 18,361| .0271|1,655| 1,664, 2.9) .0266| 75 
65) 27.5, .0224 21 51 7.8 7.8 60 6,845) .0173) 838 10,020 -0148/1,291) 1,292 2.7) .0177| 79 
65 13.8; .0112)... 36 3.6 3.6 76| 2,899; .0073) 281 4,106) .0061\1,133) 1,134 -9|| .0071 63 
72 261.3) .2128) 92 531 59.7) 52.4 3} 90,045} .2273) 6,669 149,265) .2202|2,501| 2,685, 29.3) .2276) 107 
| | | | | 
| | | | 
72 60.5; .0493) 70) 102; 14.6) 14.4 23 19,738) .0498) 1,369 24,721; .0365 1,688 1,703} 7.6) .0436| 88 
56 35.6) .0290 46| 78 8.9) 8.8 40) 6,085; .0153 473 11,187, .0165\1,258) 1,264 3.0) .0163| 56 
56) 82.9| .0675| 66 184; 21.4) 21.1 15| 26,172) -0661) 895 45,840| .0676/2,139) 2,160 9.0) .0678) 100 
56) 422.7| .3443| 87| 1,065) 113.0) 101.0 4 180,444; .4554) 15,787 330,478| .4876\2,924) 3,111 50.9) .4889) 142 
69 25.1) -0204) 21 se, 6.7 6.6 = 6,076 0189 633 11,912 0176 1,792, 1,796) 2.7); .0174) 85 
56] 10.1; .00862).....} 30 2.4 2.4 72 1,450 -0037) 116 1,832; .0027) 752) vee N.A.| .0033) 40 
67) 29.0; .0236 44 76 7.9) 7.8 47) 7,565) .0191) 602 13.848| -0204)1, 763) 1,771 3.3) .0202| 86 
56| 36.0, .0294 651 87 9.1| 8.9 38) 7,528; .0190 728 14,716} .0217\1,625| 1,640 4.2) .0213| 72 
56) 27.0; .0220| 38 54 7.6 7.6 47) 8,297; .0209 653 14,034) .0207\1,837| 1,845 2.3) .0213| 97 
56| 19.4) .0158| 26 ” 5.4) 6.4 69 3,945; .0100 333 6,880 0101/1204) 1,285 = ort) 66 
72! 9.8; .0080)... 24 2.6) 2.6 65 2,605} .0066 318 3,613 -0053/1 ,380 1,381 -8| .0066) 83 
65) 22.4; .0182 24, 54 6.2 6.2) 57 5,702 .0144) 680 10,360) -0153'1,669| 1,669 2.2; .0161; 88 
50 3.8; .0031)..... 44 1.1| 1.0} 75) 548 .0014 63) 984; .0015| 917 929) -3| .0016; 52 
56 17.5) .0143 43 4.4 4.3 64, 3,100; .0078 221 4,684) .0069/1,065| 1,078) 1.3) .0074; 52 
| 11.4) .0092). 29 3.1/3.1] 70) = 2087/0053) 179 seal 0042) 908} ‘910/ .7| .0049) 53 
| | | 
70 16.6; .0135). 37 4.5 4.5 76) 2,822) .0071) 319 4,529, .0067, 997 1,000) N.A.| .0075! 56 
135, 16.6) .0135| 29} 431 4.0) 4.0} 46 2,584, .0065) 245 4,284, .00631,071| 1,073} N.A.| .0067| 50 
. 135) 16.3) .0133) 16| 48 4.3 4.3 58 2,142) .0054 280 4,166 -0061) 965, 968 N.A.| .0063, 47 
. 72) 22.8) .0186) 35 55 6.0 6.0 48 6,858; .0173) 796 10,725) -0158 1,783) 1,784 3.4) -0180| 97 
135} 17.8) aed 28 44 4.7 mie = 3,510} .0089) 274 5,142} .0076|1,093 7 1.2; .0085) 59 
| } | ii] 
67 11.2) .0090|.....| 26| 2.8 2.8 74) onal 0061) 292 3,510; .0052'1,233' 1 -7| .0062| 69 
56) 20.4; .0167; 23 42) 5.5 5.5 64) 4,069) .0103) 421 11,702; .0173'2,118| 2,132) 2.1, .0145 87 
68) 24.9; .0202) 30 56 | 7.2 7.1 51 | 6,618; .0167 615 11,418} .0168|1,596 1,601) 2.0) -0175 87 
. 50) 18.1 0147) 16 40) 4.8 4.8 63) 4,182; .0105 343 5,212; .0077|1,086 1,086 1.3] -0094; 64 
ae | 19.4) .0158 at 48 5.3 5.2 61) 4,114 0104 319 7,245| .0107|1,380| 1,392 a -0108; 68 
| | | | 
69) inal -1303} 83 348} 39.1) =a 9) 55,716; .1406| 4,443 cased -1369'2,374| 2,403} 19.9) .1424) 109 
56) 6.6) .0054.... 35, 1.8) 1.8 35 1,807; .0046) 160 2,747, .0041|1,523) 1,523 -5| .0045 83 
56) 26.6) .0217 40) 65 7.4 7.3) 46 | 7,182) .0181) 494 12,039 .0178)1 632) 1,647) 2.5) .0181 83 
135 16.7, .0136).... | 42 4.3 4.1) 75 2,104) 0053, 220) 3,737| .0055 878) 9893) N.A.| .0058 43 
72 10.6; .0086)..... 35 2.8 2.8) 71) 2,632; .0066 280 3,644; .0054'1,284) 1,285) -8) .0065) 76 
| | | | 
| | 
65 13.4) -0109; 20 44 3.9) 3.9 65) a -0104 446 5,415} .00801,378 1,379 9]. 91 
70 28.1; .0229| 19 61 7.4 7.4 53 4,650) .0117) 40 7,166; .0106) 964) 967 1.9) .0116) 651 
50} 8.4; .0069).... 38 2.4) 2.4 76 970} .002 101 2,240; .0033) 950) 951) -6| .0030) 43 
66) 47.5) -0387) 66 95 12.5 12.4 30 18,894, .0477, 1,444 436 0419/2, 281 2,293 3.4; .0458; 118 
56 || 15.2} .0124) 32 59 4.1) 4.1 54 3,214, .0081 3 6,102} .0090|1,476| 1,476| 1.4) .0091| 73 
\ | | | 
57 §.9| .0048).....] 36 1.7) 1.7 67, 1,515} .0038 145 2,052} .0030'1,188 apes 5) -0036) 75 
135) 113.3) .0923) 90) 486; 28.3) 26.4 7 39,417| .0995| 3,330) 68,373) .1009/2,417| 2,512) 11.3) .1035) 112 
70), 23.2; .0189 34) 92 6.1) 6.1 38 4,339 0110) 392 6,889; .0102/1,124 1,127) 1.5, .0111) 59 
70 98.9; .0805| 67) 242; 26.7; 25.5) 16 35,824) .0904) 2,172) 60,427; .0892.2,266) 2,324 8.8) .0894 111 
65 25.2) .0205 7 59 6.9 6.9) 42) 6, 0176 598 8,741) .0129|1,259) 1,262) 2.6) -0159) 78 
| | | | 
74) 9.21 -0075)... 25 2.5 2.5| 83) 1,003) .0025 162) 2,889 pee apes 1,170} N.A.) .0038) 51 
135) 18.2; .0148 23) 47 4.7 4.6) 63| 2,845 | ‘0072! 371 4,671| .0069| 996) 1,008 1.3} .0078 53 
56) 16.3; .0133 20) 31) 4.2 4.2 71) 2,441, .0062! 221) 3,529; .0052) 831 831 1.1) 0060| 45 
57) 54.8) .0446, 59) 133] 14.5) 13.9| 23) 19,956) -0504) 1,329) 31,024) .0458|2,140| 2,193 7.0) .0484| 109 
65 18.4) .0150| 28 50 5.1 5.1 72 5,508; .0139) 369 5,792) .0085|1,147| 1,147 1.5) .0113) 75 
| | | | 
| | | | \ 
66) 15.8} .0129)... 31 4.3 4.3 61 3,284| .0083 403) | 1 6,088 .0090/1,417| 1,417 1.2) .0094 73 
65) 15.9) 0130) 24 ~ 4.4) 4.4) 55) 4,210) 0106 © 369) 126| 1,189 6,784) .0100/1,549) 1,550, 1.6) .0107| | 82 
—— | } —_ |. | | H — 
| 3,238.5) 2.6377| 55) 90) 843.1 812.6) 30) 970,999) 2.4507) 80,306) 138) 941) 1,607,015| 2.3712}1,908 1,946) | 2.4859 94 
| | | | | | 


tPreferred Families figures are in thousands. 


Before using these figures, see explanation page 7. 


An index to all city and county data, by states and sections, appears on page 5; one to adver- 


tisers, on page 236. 
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SALES M 


ANAGEMENT 


HERE'S BUYING POWER! 


THE INDIANAPOLIS RADIUS 
i keke vee ee Oe me we 
eee ee ee ve | 
a =i 0 


ili 178,100 

1,500 Preferred eS . 
secsitedie income (1939 est.) -$963,290,000 
Retail sales (1939 est.)....-- $567,825,000 


HERE'S SELLING POWER! 


\ 


y Avera e 
Net Paid Cieudeien 155,710 


(3 mos, ending Sept. 30, 1939) 


504,000 families, 93% white. A total spendable income in 
excess of $960,000,000 annually. Retail sales totalling 
$567,825,000 each year. 


That's a market for you! 


A newspaper that reaches and receives a warm welcome 
from more than 155,000 key families in all parts of this é 
prosperous market each day. 


That's an advertising medium! 


TH E Put them together and you have an unbeat- 


DIANAPOLIS acto 
NEWS 


= 


THE ACTION PAPER IN AN ACTIVE MARKET 


New York: Dan A. Carroll, 110 E. 42d St. Chicego: J. E. Lutz, 435 N. Michigen Ave. 
APRIL 10, 1940 {141} 


COUNTY 


Adams Xp 
Alexander 
Bond..... 


Boone... 
Brown..... ; 


Bureau... 
Calhoun 
Carroll. . 
Cass... A, 
Champaign. . 


Christian. . 


Cook (Chicago-Cicero, 
Evanston-Oak Park) 

Crawford : 

Cumberland. . 

DeKalb. . 

DeWitt 


Douglas 


Fayette 
Ford 
Franklin 
Fulton 
Gallatin 


Greene 
Grundy 
Hamilton 
Hancock 
Hardin 


Henderson. . . 
Henry 
Iroquois 
Jackson 
Jasper. 


Jefferson 
Jersey 

Jo Daviess. . 
Johnson 
Kane... 


Kankakee. .. 
Kendall 


Moultrie... 


Ogle 
Peoria (Peoria). . 
Perry ; 


Richland. 


Rock Island(Rock Is.-Mo.) 89) 


tPreterred Families figures are in thousands. 
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LLINOTIS 
SALES 
RETAIL SALES MANAGE- 
POPULATION 1939 AUTO SALES, EFFECTIVE BUYING INCOME, MENT 
(In Thousands, except density) S. M. ESTIMATE 1939 \ 1939 S. M. ESTIMATE MARKET 
| | CONTROLS 
N 
| | New | | Regis- | | Per | No. of | Na- | Buy- 
| Total | & % |Density) White | Work-| Dollars % Pas- Ratio tration) Dollars +4 Per | White) $1500 | tional | ing 
| 1930 of Ur- | per | Fami- | Fami-| ers | (in | of || senger |1939-|perM| (in | of (|Fam- Fam- | Pre- | Buying | Pow- 
U. S. | ban | sq.mi.| lies lies % |thousands)| U. S. || cars | 1938| Fami-| thousands)! U.S. | ily ily | ferred | Power er 
\ ‘arm | \ | lies | Fami- | % | index 
{ | | | } i | liest | | 
i | | | | i} | | | | | | 
78} 62.8) .0511| 63 75) 17.1) 16.6) 34 17,485, .0441) 1,132) 126 828 35,605, .0525/2,087, 2,117; 5.8) .0484) 95 
102) 22.5) .0184) 60) 100) 5.9) 3.9) 31) 6,000) .0151/| 380) 134 486 | 8,659) .01281,477| 1,822, 1.5 .0140) 76 
102} 14.4) .0117| 22 37} 4.0} 4.0 61) 2.698. | 275) 121) 830) 5,214, .0077\1,309| 1,313} 1.0] .0077| 66 
72A), 15.1) .0123) 54 52); 4.1) 4.1) = 44! 4,484, .0113)  357| 113) 993] 7,130) .0105/1,741, 1,744 1.6) .0112) 91 
78 7a -0064)..... | 27; =2.3} =2.3) 77} 1,490| one} 108) 97| 724 2,172, .0032| 932) 933 5) 36| 56 
| | | | | | | | 
72, 38.8) .0316/ 28) 44) 10.3 10.2, 60) 8,085, .0204| 823) 106| 970 14,791| .0218/1,440, 1,449, 2.8) .0223) 71 
102 8.0} .0065)..... 31} 2.0} 1.9) ~— 83! 755, .0019/  107/ 120 668 1,681, .0025) 860} N.A.| .0025| 38 
72A, 18.4) .0150| 28 41} 5.2) 5.1, 63 4,900 .0124) 427) 115) 985) 900} .0117'1,519| 1,527) 1.8) .0125| 83 
79) 16.5; .0135| 38 45) 4.5) 4.4) 53 3,975| .0100) 326, 100| 9881) 7,399, .0109|1,663) 1,664) 1:3| 0108; 80 
“71 64.3] _ 52 62 17.0) 16.4) = 37) 205) .0687) 1,995 12 1,104 41,385) sent miele 2,488) 8.5 | 126 
| | | | | i} | 
79) 37.5) .0306) 35 54) 9.9) 9.9) 3) 9.934 .0251) s08| 119} 843) 12,630; .0186/1,276' 1,279; 2.8, .0226) 74 
70| 17.9) .0146)... 36} 5.0) 5.0) 66) 3,748, .0095/ 371) 144 877 6,665, .0098/1,330 1,331 1.2} .0102) 70 
102) 16.2) .0132) 27) 35, 4.3) 4.3) 66 2,696, .0068) 458 138 1,048 490, .0081/1,286, 1,287, 1.2) .0086) 65 
102) 21.4 .0174, 2 44, 5.2) 5.2) 52] 3,269, .0083) 311, 134 801 ) -0099,1,293/ 1,288) 1.1) .0095| 55 
76) 37.3) .0304 "7 71} 9.9) 9.8 41) 10,612) .0268) 1,151 149) 913 18,024 .02661,823' 1,829! 3.2) .0286| 94 
| | | | 
72) 3,982.1 3.2434 98) 4,268) 988.9) 925.9... | 1,651,739) 4.1689) 91,067) 133) 699) 2,851,529, 4.2076 2,883 2,991/ 593.3) 4.1343| 127 
70) 21.1) .0172) = 17/ 47} 5.7) 5.7) 59 3,619 .0091) 421) 122) 1,024! 567, .0126 1,513) 1,513) 1.4) .0116 67 
76, 10.4) .0085)... 30} 2.8) 2.8 76 1,119} .0028) 165) 138) 785 2,118} .0031, 750/ 750| N.A.| .0033) 39 
72| 32.6 .0266| 46 51 8.9} 8.8) 40 10,605, .0267) 1,155) 129) 1,154 19,519 .0288 2,194 2,203) 3.7) .0297, 112 
73, 18.6) .0151; 32 45) 5.0} 5.0) 64! 5,098 .0129) 421) 109) 91 8,111 .0120/1,625, 1,629 1.7) 0128) 85 
71 17.9. .0146| 14 43} 4.7) 4.7) 55 4,888, .0123) 472) 118 963 6,061 .0090/1,275 1,276 1.3) .0113) 77 
72} 92.0 .0749| 74) 267; 23.1; 23.0 25 23,062; .0582, 3,396) 133 1,305 74,604 .1102/3,226, 3,234, 15.0 .0919| 123 
70/ 25.0 .0203) 35 40} 6.8) 6.7) 58 6,898} .0174; 571) 139) 861 9,512, .0140,1,396 1,405 1.8 .0162 80 
135 8.3) .0068 35} 2.4) 2.4) 75) 1,219 .0031) 149) 128) 867| 2,256 .0033} 942, 947) N.A. .0035, 51 
75) 19.0) .0155| 26 37, 4.8) 4.8} 58 4,770, .0120) 690 155) 1,243} 6,820; .0101/1,428/ 1,429 1.3  .0126 81 
75) 23.5 .0191| 18 32, «6.1 6.1) 67 3,253, .0082) 799) 262 1,043) 7,723, .01141,273' 1,274 1.6 .0122) 64 
72) 15.5 .0126) 19 31 4.2 4.2, 63] 4,155, .0105| 358) 104 977 6,911, .0102/1,646, 1,649| 1.4 .0107 85 
102} 59.4) .0484) 52 134 14.6, 14.5 25) 9,800} .0247/ 847 129| 595| 24,707, .0365,1,693/1,696 3.7 .0315 65 
77,/ 44.0 .0358) 27 50} 12.1) 12.1) 47 8,897; .0225) 963) 127) 929 15,494, .02291,276| 1,278) 3.3) .0243 68 
135, 10.1) .0082).... 30! 2.5) 2.4, 78 1,289) .0033) 156) 136) 667) 655, .0039 1,060 1,074 N.A. .0039, 48 
| | 
79, 20.4 .0166) 27 40| 5.4) 5.4) 68) 3,219) .0081) 343| 112) 761 6,383, .00941,177/ 1,178 1.3, .0093, 56 
72, 18.7) .0152) 30 43} 4.7) 4.6) 39 3,884, .0098) 481) 110 1,074 7,519] .0111 1,611 1,616) 2.0 .0114 75 
135, 13.0! .0106).... 29, 3.4) «93.4 81 1,467, .0037/ 126 135, ‘598/ 400.0035 714 714 -7 .0035) 33 
78) 26.4) .0215 34, 7.8) 7.7| 76 4,770, .0120) 514) 106) 872) 9,298, .0137/1,198 1,199) 1.9, .0137) 64 
102 7.0 .0057 38 a7 1.7; 60} 769, .0019) 91) ad 478 1,486, .0022) 878! 882 N.A.| .0022) 39 
} | | | | 
87 8.8} .0071|.....| 23} 2.4) 2.4 86) 922) .0023) 157, 119| 779) 2,185, .0032) 921) 925 5, .0031| 44 
72| 43.9) .0357) 53 53, 11.8} 11.7; 40 13,345) .0337| 968) 109) 973) 18,003 .02661,522 1,531)  4.1| .0306 86 
72) 32.9) .0268) 10 29; 8.5) 8.5) 66 7,487, .0189) 699) 98 1,084) 12,215, .0180/1,429| 1,432; 2.6) .c194 72 
102) 35.7/ 1.0291 44 61; 9.0) 8.2) 39 8,214 .0207; 817) 129} 783) 13,867, .0205/1,549, 1,625) 2.3) .0218 75 
76, 12.8) .0104 25, 3.4) 3.4) 87) 1,556) 0039) 168 92! - 3,428, .0051/1,009 1,010) N.A.| .0048 46 
| | | | | j 
102; 31.0) .0253| 40 52} 8.1) - 52 4,708 .0119, 820) 178) 856) 9,577, .0141/1,175| 1,188, 2.3) .0151, 60 
102) 12.6) .0102 34 34, 3.3) 3.3) 58! 2,568| .0065) 286) 137) 773 4,301; .0063/1,306 1,308 8} .0068) 67 
72, 20.2) .0165 19 33} 5.6) 5.5} 67) 4,468 .0113) 320) 110; 9898) 7,015, .0104/1,261 1,263) 1.6) .0109 66 
102) 10.2, .0083 29, 2.5) 2.5) 88) 972} .0025) 138) 115| 617 2,822, .00421,114 1,125) N.A.| .0037) 45 
72, 125.3) .1021) 77) 238) 31.0; 30.5 3 42,039) 7 3,134) 117| 1,064 84,246, .1243 2,719 2,742, 16.4) .1171) 115 
| 
72, 50.1) .0408) 47 75, 11.6) 11.4) 26) 16,483) 0416) 1,385) 121| 1,123 22,025, .0325,1,901 1,919, 5.3) .0384 94 
72, 10.6) .0086)... 33) 2.8) 2.8) 72 1,799) .0045) 224) 124) 1,064| 3,048 .0045/1,088 1,091 1.0) .0049) 57 
77| 51.3) .0418) 62 72; 14.1) 13.7) 34 15,636) -0395) 1,367, 123) 940 29,062) .04292,062 2,097, 6.1| .0427| 102 
.72, 104.4) .0850| 72) 229) 24.7 24.0) 13 39,569, .1000) 3,937, 131, 1,303) 70,102, .1034/2,841 2,885 15.6) .1074| 126 
72; 97.7 Aree) 66 85 24.2) 24.1) 24) team -0688) 2,096) 112) 950) 47,305) .06981,952/ 1,960, 9.0) —_ 89 
| | | | 1 | | i 
102) 21.9) .0178) 29) 61, 5.6) 6.8 51) 3,595, .0091/ 442) 96) 859) oer 011411, 384 1,393) 1.6) .0111) 62 
72K) 32.3 0283 31) 9 44)s7.9| 78 49) 7,785) .0196) 765) 112) 1,108) 17,912 .02642,273 2,281, 3.8) 0241) 92 
..72) 38.1) -0318| 28| 38) 9.6) 99.6) 60) 8,429} .0212) 794) 101; 961 13,114) .0194/1,360| 1,365) 3.4) .0213, 67 
79} 28.9) .0235) 45 47; 7.0} 6.9; 55 6,846, .0173) 587) 106) 929 2,109} .0179|1,740| 1,750/ 2.2) .0182) 77 
77, 27.3) 0223) 42 47) 7.7/7.7) 62) 6,353) 0160! 733) 115) 887) = 10,881) .0161 1,415, 1,418, 2.6) .0174) 78 
..72] 35.1) .0286) 35 57 atl 9.0; 47) 12,345) .0312 1,111| 115) 1,286, 20,488) | .0302/2,261| 2,263 4.1) | .0320) 112 
..73) 73.1) .0595) 52! 61, 19.2, 19.0) 36) 23,493) .0593) 1,764) 111 982) 45,289) .0668|2,359| 2.376) 8.6) 0642) 108 
75, 81.7, .0667/ 70) 140) 21.4) 20.9, 19) 30,002) .0757) 2,313] 125 955)  46,973| .06932,193| 2.222) 9.2) .0741| 111 
-.79) 48.7) 0397) 47) 57; 13.1) 13.1) 42 9,071; .0229 773 118) 725) 12,639 .0186) 960/ 961; 2.9) .0216| 54 
102! 143.8 1171 ad 195| pe 34.0) 13 36,162) .0913) 3,489) 139 880) 68,133 -1005)1,901) 1,957 — -_ 86 
-102) 35.6) 0200, 46 63} 9.7) 9.4) 46) 9,172) .0231 1,796| 214) 1,258 18,907; .0279/1,954/ 1,991, 2.6) .0304) 105 
..77) 13.0) 0106)... . | 33} 3.5) 3.5) 55 2,922) .0074) 291) 116) 869 5,172, .0076 1,467, 1,470, 2.6 | -0078) 75 
77| 15.1) 0123) 23 27) 4.2) «44.2, 56 3,600| -0091) 309) 102) 974 6,099| .0090/1,453, 1,453) 1.1) .0094) 76 
136 14.1) 0114, 40/58} 3.6) 3.1, + 53,2146] 0054) + 175| 122 518) «3,230, 0048 893 ‘963,  :7' 0053 46 
79 10.6) .0086)..... 33 2.9) A 60 2,261) -0057) 243 a na 4,560) .0067|1,587, 1,593) .-7| .0066| 77 
| 
77| 16.6) .0136)..... 31 4.6, 4.6) 74 3,563) .0090) 388) 137) 901 6,830) .0101|1,475| 1,477) 1.2) 0102) 75 
102) 12.4) +.0101... 32) 3.2 3.2} 73) 2,610 .0066) 229) 126) 935) 5,378, .0079/1,689) 1,689) -8| .0075) 74 
102, 35.3) .0287) 31 51) 9.5) 9.5; 49) 7,817, .0197) 730) 133) 790) 14,689) .0217|1,541/ 1,548) 2.0) .0216, 75 
79| 34.2, .0279| 652 59} 8.2) 7.9 43 10,607, .0267/ 873) 114) 923) 16,216) . ,965| 2,008; 2.8) .0261, 94 
75) 13.3) .0108)..... | " 3.4) 3.4 58 | _— -0063) = al 951 3,766) .0056 1,113) 1,113} -7| .0063) 58 
| | | | | | | | 
72k, 28.1! 0229) 13) 37} 7.7 7.7) 52 7,784 .0196) 766) 121| 1,148) 12,778) .0189/1,662 1,664) 3.2) .0203| 89 
77, 141.3) .1151) 77) 222) 35.2) 34.5) 10 60,512 .1527) 4,458) 129) 1,077) 100,398, .1481/2,853| 2,887 15.8| .1529, 133 
102) 22.8) .0185| 47 51) 5.9} 5.7) 37) 4,985) .0126| 473) 150) 802 9,018) .0133)1,526, 1,554) 1.4) .0136 74 
75, 15.6) .0127 35} 4.0) 4.0) 89) 2,980, .0075) 374, 130| 993) 5,118) .0076/1,272| 1,273} 1.1) .0083) 65 
102) 24.4) .0198 31} 6.7 as 68) ,356| .0110' 394! 106] 794) 7,906) .0117/1,175 1,177; 1.6: .0118) 60 
102 8.0) .0067).....| 21} 2.0) 2.0; ~—s 87 791; .00 91) 165| 520, 1,726} .0025| 860 871! N.A.| .0024) 36 
102) 14.8) .0121) 17 78} 3.8) 2.5) 56) 2,012) .0051/ 162) 130) 457) 3,294, .0049) 878) 1,090; N.A.| .0051; 42 
72 5.2) .0043)..... 30; 1.3) 1.3) 55) 0022) 133) 129) 978) 1,362) .0020/1,016| 1,016; N.A.| .0024) 56 
102) 29.3) .0239! 25 50} 6.9| 6.6) 40) 5,774 .0146) 430) 111, 927) 10,182) .0150/1,471/ 1,506; 1.7; .0151) 63 
102) 14.1; .0114) 44 39) 3.8) 3.859) 3,106 .0078) 379) 112) 1,180) sae 0054; 951) 951; 1.1) .0073 64 
| 
98.2) .0800/ 84) 232) 25.5 25.0 9 30,303 2,585 | 1,131) 59,762) + .0882/2,342 11.0, .0850| 106 


Before using these figures, see explanation page 7. 


SALES MANAGEMENT 


HEN you go behind sales 

figures and take a look at 
the buyer, you’ll find that it’s the 
woman who reads the Tribune 
who does most of the buying in 
Chicago. 

Day in and day out, Chi- 
cago’s largest constant audience 
of women make time for a daily 
session with the Tribune. They 
like its accurate, comprehensive 
news reports and the best fea- 
tures, comics, photos and help- 
ful service departments that 
money can buy. 

Buying more than 800,000* 
copies of the Tribune every day 
of the week, right in Chicago 


APRIL 10, 


1940 


Whos the woman 
behind the 


Seettin! 


and suburbs, Tribune readers 
buiid and intensify, day after 
day, a relationship—and a mar- 
ket for advertisers—unequaled 
by any other medium. 

To move the hundreds of 
millions of dollars’ worth of 
merchandise they sell yearly, 
Chicago specialty shops and de- 
partment stores depend chiefly 
on the Tribune. Last year 52 
cents out of every dollar they 
appropriated for advertising in 
newspapers was apportioned to 
Tribune space. This was more 
than they placed in all other 
Chicago newspapers combined. 

No matter what yardstick 
you apply—circulation analy- 
sis, linage comparison or survey 
of reader interest—the facts 
demonstrate ‘that, if you sell to 
women, the Tribune is your 
logical advertising medium. 

For more sales and faster 
turnover in the Chicago mar- 
ket, see to it that your adver- 
tising program is built around 
the Tribune. Tribune rates per 
100,000 circulation are among 
the lowest in America. 


CHICAGO 


TRIBUNE 


The World's Greatest Newspaper 


*February average net paid total 
circulation: Daily, over 1,000,000 


— Sunday, over 1,200,000 
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AVON 


cations 


@ ELIMINATING 


Finding consumer preference is part of our work. Individual mar- 
ket reports, as well as state findings are available to assist manufac- 
turers and their agencies in building sales and advertising programs. 


Who Are the Distributors? .. . 


We know. Our market booklets give names, addresses, buyers and 
territory covered in the following classifications: 

- Appliances 

. Beverages 

- Department Stores 
Drugs 

- Food & Tobacco 


. Hardware 


Coffee 
Tea 
Soaps 
Cereals 


Dog Food 


ILLINOIS 


All material is in a size suitable for your letter filing cases. 
charge or obligation. Copies are free upon receipt of your letter. 


DAILY NEWSPAPER MARKETS 


‘GUESSWORK”’ 


7. Motor Vehicles & Requisites 
including auto accessories, auto 
dealers, tire outlets, gasoline 
and oil. 

8. Radio 


Market Books of any individual member, as well as complete 
books on classifications listed above, free for the asking. 


Consumer Surveys .. . 


Surveys made in the homes by housewives for individual markets, 
as well as state wide analyses, are available in the following classifi- 


Lard 
Shortening 
Oleomargarine 
Gasoline and Oil 
Flour and Cake Flours 


No 


401-2-3 Leland Office Building 


IN ILLINOIS 


I L L Q N 0 I S—~(Coatians’) 


@ QUINCY 


FREEPORT 


DIXON 
° ° 
STERLING 


@MOLINE 
moce me” 


KEWANEE PERU 


@ MONMOUTH 


CANTON e 


7 
MACOMB PEKIN 


7 
LINCOLN 
ape 
JACNSONVILLE 


. 
TAYLORVILLE 
LITCHFIELD ® 


ALTON 
@ EOWAROSVILLE 

— ST LOUIS 
7 


e 
BELLEVILLE 


La SALLE 
e® eOTTawa 


@ PEORIA 


WAUKEGAN @ 
ROCKFORD 
ELGINGe 
HICAGO 

e ICAG 


AURORA 


a 
STREATOR 


* 
JOUET 


KANKAKEE 


* 
DECATUR 


MATTOON 


a 
@ CENTRALIA 


MT CARMEL 
MT VERNON 


= 
WEST FRANKFORT 
WARR'SBURG 
* 


Springfield, Illinois 


Ornev 


© 
BLOOMINGTON 


URBANA 


PARIS 
a 
CHARLESTON 


CHAMPAIGN DANVILLE | 
> 7 


For lilinois City figures, see page 154. 


ul 


| 6.7736) 


| 
| ‘SALE 
| RETAIL SALES \ | MANAGE- 
POPULATION | 1939 | AUTOSALES, | EFFECTIVEBUYING INCOME, | MENT 
(in thousands, except density) S. M. ESTIMATE | 1939 } 1939 S. M. ESTIMATE | MARKET 
| | | CONTROLS 
COUNTY a a ee S = 1 ao = 
l l l \ \ 
| | | | New | | egis-) | Per | No. of | Na- | Buy- 
Total % % |\Density) White | Work- —_ } % —_ |Ratio|tration) Dollars | % Per | White! $1500 | tional | Ing 
1930 | of Ur- | per | Fami- | Fami-| ers | ue senger 1939-| per per M| (in =| of |Fam-| Fam-| Pre- || Buying | Pow- 
| U. S. | ban | sq.mi.| lies lies % thousands)| | cars | 1938 | — thousands) U. S. ily ily | ferred | Power | er 
| Farm | ie | Fami- | % |Index 
| ‘| * =| liest | 
! i | | I | 
St. Clair (East St. Louis).102) 157.8) .1285 68 238 40.8 36.7) 12) 41,007; .1035 3,500, 120) 841) 74,882; .1105/1,834| 1,945 14.3) .1106) 86 
Saline..... 135 37.1; .0302| 43 93} 9.2) 8.8 35 7,136 -0180) 705; 151 662) 13,492; .0199|1,464| 1,501 2.0; .0200; 66 
Senenuea (Springfield)...79 111.7) .0910) 64 128; 28.8) 27.8 20 39,611| .1000) 3,320) 135) 969) 73,785; .1089) 2. 563| 2,615, 13.0) .1077) 118 
ea 11.7 -0095/.... a 3.2 3.2) 74 1,881| .0047) 152) 111; 754) —_ = ,039) 1,039) -8| .0049) 52 
| | | | | | | 
i cisice 79) 8.5; .0070)..... } 34 2.4) 2.4| 68 1,353} .0034) 185) 94) 775) 2,786, .0041'1, 179 1,180 -6 .0042) 60 
Shelby 75 25.5) .0207) 14) 33) 7.1) 7.1) 75 4,625) .0117 542; 125; 893) 7,556 .0111|/1,070) 1,071 1.6, .0124, 60 
Stark. . 77 9.2) .0075].....| 32 2.4) 2.4 69 1,902) .0048) 217, 117) 1,049) 3,520; .0052/1, 437) 1, .6) 0054; 72 
Stephenson 72A 40.1 0326 55) 72; 10.8 10.6) 34) 13,529; .0341) 960, 125) 992) 22,173; .0327 2. 057| 2,072 5.0 10338) 104 
Tazewell. . 77 sats — 46 71) 11.7; 11.7 17 12,118, .0306) 1,302 127) 1,129) ,687) wn 1,772 4.8 _ 87 
| | | | | | 
Union..... 102 19.9) .0162| 17 49 4.5 4.5| 60 3,240; .0082) 295 133| 716) 5,898 .0087\1,313) 1,316 1.1, .0088) 54 
Vermilion. 74 89.3) .0728| 56) 97; 22.6) 21.8 24 26,312) .0664| 1,591; 130) 819 46,359, .0684 2,048) 2,092 7.0; .0671 92 
Wabash. 135 13.2, .0107| 54 60 3.5 3.5 51 2,498; .0063) 244 144 745 | 5,470; .0081|/1,563) 1,564 -8 .0076; 71 
Warren... 77 21.8; .0177| 40 40 6.0 5.8) 54 6,287, .0159) 636, 127) 1,011) 9,167; .0155|1,537) 1,560 1.8, .0156) 88 
Washington 102 16.3 0133).....| 29 x 4.2) 70; 2,344) 0059, 216, 116) 881 4,329| .0064/1,031| 1,032 1.0 acts 48 
| l | 
Wayne 135 19.1, .0156) 17) 26 4.9 4.9 76 2,636; .0067 549; 162) 847) 4,789, .0071| 970, 970 1.2) .0084) 54 
White..... 135 18.2) .0148 16} 36 4.8) 4.7) 62 3,663; .0092 341; 110 775) 5,244 .0077,1,094' 1,094, N.A. .0089| 60 
Whiteside. . 72 39.0 .0318 50 58 10.3; 10.2) 40) 10,620; .0268) 1,034) 121) 1,208 | 18,440, .02721,791| 1,796 4.4) .0284) 89 
will. 72; 110.7; .0902) 43 131; 26.2) 25.5 21) 26,367 .0666 | 2,362) 124| 977) 60,629| .0895 2,313) 2,351 13.6} .0808| 90 
Williamson. 102 53.9} .0440| 51 120) a 13.4) 35 9,849, .0249 854) 145) 578) 18,789, .0277\1,368) 1,389 2.9 .0272| 62 
i | | | | | | | 1] 
Winnebago (Rockford) ...72A 117.4) .0956 73 222; 30.1 29.8 9) 41,899, .1058, 2,639 136, 1,037 68,511; .1011 2,273) 2,288 16.0) .1034) 108 
Woodford......... 77 18.8) .0153 36 4.9| 4.9) 62) 4,406 0113) 610) 115; 1,083) 8,488} .0125 1,738) 1,739 1.4) .0132) 86 
STATE TOTAL.... 7,630.7| 6.2152) 74) t3e}t, 929.4 1,843. 9 16 2,627,003 003 6.6303 179, 283) 129, 822) 4,617, S62) 6.8141 2, 393 | ee 109 


{Preferred Families figures are in thousands. 


Before using these nei see explanation page 7. 


trading area key 


Please do not attempt to use these figures before reading the complete explanation on page 7 
and following pages. 


There you will find sources of all figures identified, explanation of the 


, and all comment necessary to a complete understanding of the use of all figures. 
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SALES MANAGEMENT 


NATIVE 
WHITE / 


4: 3) 
" Foreign Born 
POLISH 


49.1% 16.2% 


What Ho 


WAGE 
EARNER 


CLERICAL 


50.8% 22.6% 


They represen! the second largest city 
market in America. The great majority are 
good, plain folks, working men and work- 
ing women who buy for themselves and 
their families. Here are a few facts about 


them. 


7 


Based on Study of Consumer Purchases, 1935-36, 
United States Department of Labor. 


Foreign Born 


GERMAN 
3 Foreign Born 
ITALIAN P 
NEGRO Foreign Born 
> 7’ All Others 
ae 
" a on 
14.7% 7.5% 6.7% 5.6% 


ao7 


Based on Study of Consumer Purchases, 1935-36, 
United States Department of Labor. 


INDEPENDENT 
BUSINESS NON 


EMPLOYED 
SALARIED 


PROFESSIONAL 


Ya 


SALARIED 
INDEPENDENT 
Sy\cq,  PUSINESS PROFESSIONAL 
} 70 
Gus eo 5 
10.5% 7.9% 4.2% 2.8% 1.2% 


What newspapta do thty wad 7 


TIMES 
33.9% 


313,854 


HERALD-AMER. 
32.8% 


302,373 


DAILY NEWS 
33.3% 


307,289 


City Circulation 
Based on A. B.C. 
Publisher’s State- 
ment, 6 month 
Period ending 
September 30,. 
1939. 


LOWEST MILLINE RATE FOR DAILY 


1940 


APRIL 10, 


Starting from scratch in 1929, The TIMES now has 
a more than equal share of Chicago evening news- 
paper circulation. 7,500,000 lines of advertising in 
The TIMES in 1939 proves that it is a productive 


share. 


THE TIMES 


CHICAGO'S PICTURE NEWSPAPER 
NATIONAL REPRESENTATIVES 
SAW YER- FERGUSON-WALKER CO. 
NEW YORK DETROIT CHICAGO 


N. ANGIER 


R.J. BIDWELL 
ATLANTA 


SAN FRANCISCO 


EVENING NEWSPAPERS IN THE UNITED STATES 
[145] 


MEAN EMPLOYMENT 
ae - BUYING ABILITY 
MOKESta HIGH STANDARDS OF LIVING 


In one of the 3 contiguous metropolitan areas 
in Wisconsin, Kenosha boasts of well diversified 


ae aden We Sec ee Advertising in Kenosha News creates sales. 
ae a Monee Site ae Check the facts on Kenosha Families. 


American Brass—are produced in Kenosha. Over 
50 manufacturing plants. 


Te do an adequate sales job in this rich £ 4 Kenosha 
market, advertise to over twelve thousand fami- Wisconsin 
lies in the Kenosha city and contiguous areas in 

their family newspaper—the 


National Representatives: Noee, Rothenburg & Jann, Inc. 


WISCONSIN 


| | 
| | | SALES 
1 _ RETAIL SALES | | MANAGE- 
POPULATION | 1939 _ AUTO SALES, | EFFECTIVE BUYING INCOME, MENT 
| (In thousands, except density) |S. M. ESTIMATE 1939 1939 S. M. ESTIMATE conta 
COUNTY = aS 
| | | | | | New Regis-} Per | No. of | Na- | Buy- 
Total %, % \Density | White | Work-|| Dollars % Pas- | Ratlo|trat Dollars % | Per | White) $1500 || tional | ing 
1930 | of | Ur- | per | Fami- | Fami-| ers | (in | of | senger |1839-| per Mi) (in of | Fam-| Fam-| Pre- |/Buying | Pow- 
i U. S. | ban | sq. mi.| lies Iles % |thousands)| U. S. | cars | 1938 Ta [thowsands) U. S. | ily | ily | ferred | Power | er 
| | | | | | Farm | es — % | \ndex 
| 
oa 0065)... .. | 42 2.0) 2.0 1,060, .0027; 96) 120) 651 ’ 0029, 982) 983 6) 0029) 45 
21.1| .0172\ "80 20; 4.8 4.6 6,301; .0159) 302) 99) 737)  10,190| .0150|2,142| 2,191; 1.2) .0151) 8s 
34.3| 15 39, 8.1) 8.1 9,791; .0247/ 471; 89| 8 14,081) .0208/1,744| 1,745) 2.8) .0222) 80 
15.0} .0122)..... 10} 3.6 3.5| 2,565 149| 97 , -0057|1,083] 1,101 9} .0060) 49. 
70.3) 0573; 61 33) 15.9 om 28,875, .0729) 2,053) 111) 1, 40,816) .0602/2,566 2,579 7.8] .0674) 118 
15.3} .0124)..... 22) 3.7| ~—‘3.7/ 2,981 .0075; 207) 100) 889 6,481) .0096|1,752 1,752! ms 69 
10.2) .0083|..... | 12) 2.6) 2.5) 1,801 139} 98] 81 0038|1,013| 1,023 .7] + .0042) 51 
16.9} .0137)... 52; 3.9 3.9) 4,383, .0111) 299) 103) 1,11 7,331; .0108/1,860| 1,869) 1.6) .0110| 80 
37.3] .0304; 26) 36, 8.2 8.2 10,563, .0267) 565) 114 938) 14,212) .0210/1,734|1.736| 3.0 77 
ae .0279)..... 28) +7.9| 7.9 7,583, .0191) 400/ 93 e21) 12,934) .0191|1,638 1,640, 2.7) .0188| 67 
| | 
30.5} .0248| 29 39 8.1] 8.1 10,344) .0261) 677) 110/ 1,155) —14,961|  .0221/1,849| 1,850| 3.3) .0242) 98 
16.8, 0138} 24) 99) 40) 4.0) 3,196, .0081) 212 863 -0074/1,266/ 1,267; 1.1) .0078) 57 
112.7| 0918} 55) 94) 28.2) 28.1) 53.795, .1358| 3,555| 115| 1,159 86,314) .1274'3,060| 3,068) 19.7| .1322) 144 
52.1| .0424) 37; 58) 12.8 12.8 14,320) 0361) 702) 111) 7 21, -0314/1,663| 1,664 6.0) .0330) 78 
18.2) .0148) 27 39 4.3) 4.3 4,578 _ 250/ 82 1,029 7,133] .0105|1,667 1,667 1.4] .0109| 74 
46.6) .0380| 78) 95° «11.2, «11.1 14,570, .0368) 816) 111} 691) 27,026 2,415| 2,423, 4.4) .0379| 100 
27.0| .0220) 21) 31| 6.5 6.5 5,639, .014 308} 87| 894 9,594) .0142/1,472| 1,473 2.2) .0140 
41.1) .0335| 64 64 10.2, 10.2) 14,867, .0375) 923) 137) 955) 25,879) | .0382/2,546| 2,547 4.3) .0378| 113 
3.8} .0031|.....| 8| ‘9 9 18.0013 30} 103) 460 -0014/1,055) 1,055 -2| .0013 
59.9) .0488 ‘ 83 | 14.8 14.7 22,035, .0556) 1,423) 109) 1,112) 32,649 teas nee 2,216, 7.3) .0520| 107 
11.1) 0090)... 1; 2.3) 2.2 2,452) .0062) 173) 104) 710) 2,878} .0042|1,262) 1,293) N Al -0053| 59 
38.5) .0314) 11 33) 10.0; 10.0 8,731, .0220) 704) 112) 1,0 14,529) .02141,458| 1,459; 3.3) .0223| 71 
21.9) .0178} 23) 37) 5:9 5.9 8,111) 0205) 443) 108) 1,005) = 11,602) .0171/1,973) 1,973, 2.2) .0185| 104 
13.9) .0113} 29' 39 37) 3.7 4.137, .0104) 316) 92! 1,117 7,217| .0106|1,931/ 1,931, 1.3) .0107| 95 
20.0) .0163)..... | 28}. 5.1| 3,519, .0089| 313) 148) 787 6,513} .0096|1,265| 1,265) oa : 59 
| | | 
9.9} .0081| 33 13. 2.1) 2.1| 1,857 0047; 141 104 764 3,424) .0051'1,591| 1,596) -6| .0050) 62 
16.5} .0134).....| 47 3'9| 3/8) 3.715, .0094) 229) 116) 852 5,704) .0084|1,470| 1,479) 1.1| | .0089| 
-ssee++ 85) 36.8) 0299) 45, 97 9g 9] 9.9) 13,430| .0339) 922) 101) 1,146) 22,889) .0338/2,319| 2,320) 5.0) .0342) 114 
BE es sad vinnaae 85) 17.3! .0141).....| 99) gal 4.4 3,531, .0089)  250/ 105| 968 6,985, .0103|1,573 1,577 1.4) .0097 
Kenosha (Kenosha)...... 72) 63.3 -0516| 79) 224) 15.1) wt 20,130, .0508) 940) 127, 841 36,578) -0540/2,416| 2,421; 8.3] .0511| 99 
] | | | | | 
Kewaunee............ 81| 16.0) .0130)..... | «6 3.91 3.9) 3,491, .0088| 238 | 1,081) 5,625, .0083|1,454/ 1,454) 1.2) .0086) 68 
La Crosse...............83] 54.5) .0444) 73) 113} 13.3) 13.3) 18,417; .0465| 1,066) 113 M1) 1,397) .0463/2,356| 2,358 6.0) | 104 
IRR E 72| 18.7| -0152).....| 29) 4.7 4.7) 3,902) .0098) | 117) 825) 8,147, .0120/1,737| 1,737) 1.5) .0111; 73 
Langlade... .....85) 21.6) .0176| 40 25) 4.8 4.8 55 5,693, 0144, 365) 128) 874) = 10,606) .0156/2,193| 2,195, 1.7) .0150) 85 
Lincoin.......... on.) 2.1) -_ 54 a 5.0) 4.9| 45) 5,628, .0142) 328) 114 we 7,813 -O118/1,678 1,580/ 1.7) .0127|; 74 
Manitowec.............. 5 58.7) 78; 56 98, 13.9) onal 33 19,231 | 131| 1,008; 268; .0506/2,461, 2,462 6.5) .0496) 104 
Marathon... Bo} 70.6) .0575| 34 45) 15.4) 15.4 50) 18,182) .0459) 1,178) 112 937/31 0470|2,067| 2,068; 6.2) .0465| 84 
Marinette...............81) 33.5, .0273| 41 24, +7.6) 7.6) 37) 10,654) .0269) 8} 119) 886)  12,851| .0190/1,685| 1,686 2.4) .0223 
Marquette... 85) 9.4) 0077)... 21; 2.4 2.4 75) 1,688, .0043) 172) 98 1,051] 3,066) .0045|1,249| 1,250 6) .0047) 61 
Milwaukee (Milwaukee). 85) 725.2) .8007 94) 3,086) 177.3 = " 291,588, .7359) 18,230) 127) 866) 527,734 ied mend 2,998) 95.7) .7564) 128 
ee 85) 28.7; .0234) 29 31, 6.8 6.8) 68 7,528, .0190) 407) 103) 938) 10,250) .0151/1,501/ 1,504) 2.2) .o168) 72 
Oconto........ vecevee BI) = 26.4) 0215) 19) 24, #5.8; 5.8 63 4,537, .0115) 325) 108) 857 6,959) .0103/1,198| 1,204 1.6| .0110| 51 
Oneida..................85] 15.9] .0129) 50! 13} 3.7) 3.7) 30 6,414, .0162) 422) 116) 1,07 9,092) .0134/2,429| 2,438, 1.4) .0150) 116 ‘ 
Outagamie............. 85, 62.8) .0512) 57 97, 14.5 14.4 32) 22,314, .0563) 1,320| 109} 1,041 37,880| .0559/2,603/ 2,620| 6.8) .0557) 109 
MR caiencssetecuad 85, 17.4) .0142) 21 78} 4.3) 4.3) al 5,285, .0133, 424) 118) 1,166 9,382 0139/2, 178 2,178} 2.0) .0140| 99 
4 | | 
dios veeaaea eel 95 7.5) 00611 ee | 32; 1.9) 1.9 68. 2,381| .0060/ 103) 97) 1,000) 3,238; .0048,1,715) 1,715 -6) .0052} 85 
Ploree. ... 95) 21.0) .0171)..... 37, 5.3) 5.3) 69 5,293, 0134, 379) 1,029) = 8,613) .0127/1,611| 1,612) 1.8) .0132| 77 
Polk... 95, 26.6) .0217).. 28) «6.3, «6.3, 78, 6,199, .0157, 395) 97 9,439} .0139|1,497| 1,499} 2.1) .0148| 68 
Portage. . 85, 33.8 .0275| 40 42; 7.3) 7.3 ,288| .0209, 530! 108! 916) 16,359) .0241/2,250| 2,251; 2.8) .0225| 82 
Wckavecvexee 86) 17.3 0141) 18 14 3.9 3.9 57) 3, 0101-234) 107 773) 6,309) | .0094/1,623) 1,626) 1.1) .0087) 69 
| ! | | 
Racine (Racine)... 85, 90.2) .0735 278) «22.0, (21.9 ial 31,304 .0790) 1,787, 130, 959) 62,358, .0920/2,831/ 2,843| 12.3| .0847| 115 
Richland... . 84, 19.5) .0159| 19 33} 4.7| 4.7| 76 3,712 | 287) 95) 813| 6,942) .0102/1,470| 1,471, 1.5) .0100 
Pinko. Ba) Yeca| conan) gal TOM) TES) TR.g) 2B aug) armg) ess) 112) 1.0ae) 4.638) -07aei2.688) 2,657) 10-4) 0718] 118 
usk.... a a) 17, 3.6) 3.6) 68) 3,838, .0097 ,774| .0085|1, : . 
Bs ccinsnvesestay 95, 25.4) 7, 1 355 6.1 «6.1; 69 6,101, .0154) 363) 112) 10,152; .0150|1,652/ 1,652) 2.2) .0151| 73 
: | 
REE veeee- 84) 32.0) .0281] 27 3868.2 8.2) S58) Ss«i0, 438 117 — 14,867) 0219|1,804 1,806 | 3.0) .0240) 92 
Sawyer......... 86 8.9) .0072 7 2.14 #19) 77 1,822) .0046  219| 132 901) 3,542) .0052|1,693 1,708) 5) 74 


| 


{Preferred Families figures are in thousands. 


{ 1 16 | 


Before using these figures, see explanation page 7. 


SALES MANAGEMENT 


(as told by themselves) 


ALES managers’ chores are lightened 

considerably by SM’s yearly survey 
of how much people have to spend. But 
it is equally helpful in sales planning to 
know what people are buying and 
where. This additional information is 
available for Milwaukee in the nation’s 
original survey of buying habits. 


The ‘“‘Consumer Analysis” shows how 
Milwaukeeans spend their half-billion 
dollar income, what they buy and how 
much; whether they do most of their 
shopping in chain stores, independent 
stores or department stores; what brands 
4j7”-~”""“ "0 
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they prefer; what proportion of package 
goods and bulk goods they buy. 


Annually for seventeen years, Mr. and 
Mrs. Milwaukee have co-operated in this 
study of themselves by filling out more 
than 100,000 questionnaires to give you 
all the answers on their buying habits 
and ownership of hundreds of products. 


This revealing information has been put 
to profitable use by hundreds of manu- 
facturers. It enables you to plan sales 
and advertising campaigns to fit the 
market, big enough for the sales poten- 
tial, adjusted to the competitive situa- 
tion, and aimed with pre-knowledge of 
personal likes and dislikes. If you don’t 
know this big spending market, let a 
Journal representative introduce you. 


THE MILWAUKEE JOURNAL 
> ILFIRST 


; 4 
tional Representatives —O’ MARA & ORMSBEE, Inc. 


BY MERIT] < 
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Preferred Families figures are in thousands. 


Before using these figures, see explanation page 7. 


SALES MANAGEMENT 


l] 
| | ; tia 
| RETAIL SALES | E- 
| POPULATION | 1939 | AUTO SALES, | EFFECTIVE BUYING INCOME, | _MENT 
(In thousands, except density) | S. M. ESTIMATE | 1939 1939 S. M. ESTIMATE (MARKET 
| ONTROLS 
COUNTY ee ee _ a * —_— 
| | wine (were! vena | og | BE \matl 24 ere | gps | St |B 
i I | Densi White |Work- Dollars | % | Pas- | Ratio oalies ars | er ite| ional | ing 
1930 % ue per | Fami- | Fami- | ers (in of | senger |1939- per M. (in am-| Fam- | Pre- Buying Powe 
| U.S. | ban | sq. mi. lies lies % I thousands) U. S. | cars | 1938) Fami-|thousands) u: A | ily ily | ferred | Power er 
Farm | | lies | | Fami- || % | Index 
| | | | c. a | liest | 
| i — = 
| a = t—} | | | 
pias 3.5) .0273) 12 29, «7.4, «#+6.9| 68 7,012} .0177) 495) 107} 953) 10,948) .0161/1,488| 1,548, 2.1) .0171| 63 
natal $8) 2 "0580| 65) 137, 18.0, 18.0 25] 23,964| .0605| 1,276| 138] 926)  44,281| .0653|2,455| 2,455, 8.8] 0619, 197 
Nie alee 85) 17.7 .0144.....| 18 3.9| 3.9, 73] 3,655| .009 227 “i at 6,216 an "I 0092) 64 
23.9, .0195). 32) 5.6, 5.6 71 5,655) .0143| 277) 83| 1,095 9,526) .0140|1,702 1,704 1.8) .0138) 7 
—— “3 28.5 .0232 10 35, 6.8 6.8 78 5,329) .0134) 317/91) 926 9,662) .0144|1,424 1,427) 2.2/ 0138 59 
RRP 85 7.3) .0059 8 «61.7; «+21.6) «48 2,532) .0064) 234) 112) 1,008 3,352) .0049|1,930| 2,041, -4| .0059| 100 
Walworth... 72, 31.0) .0252 32 56 8.5} 8.4, 54) 11,790, .0297) 827) 113| 1,089) 20,554) .0304)2,427| 2,431) 4.1) .0304) 121 
Washburn.............. 86 11.1) .0090 13) 2.7) 2.6) 74 2,608| .0066, 170) 1 "7 3,385) poss ge baguet 8) 0058) 64 
4 . | 8,238 0208 579) 118 1,172| 15,247, .0226/2,390| 2,390) 3.3) .0219| 101 
— 83 52:3) 104s at, 9) 1266) 12:6, 40) —«18-234| 0400. 1,513| 115| 1/224, 31,809 10470/2,517| 2.521, 7.6) :0479| 112 
Waupaca............... 85, 33.5, .0273| 31 44 8.3, 8.2 58) 10,102, .0255, 610) 98) 1,119) 15,944) .0235/1,933| 1,933, 2.9) .0244) 69 
Waushara............... 85 14.4 .O117 22) 3.7) «3.7| 77) 2,973, .0075, 199] 116, 847) 4,463 .0067/1,216/ 1,216, 1.0) .0071, 61 
Winnebago.............. 85| 76.6 0624 76) 167| 19.0, 18.9) 19) 26,186) | 1,661, 112) 900) 47,561 -0701 2,508) 2,512 8.2) .0681) 109 
| | | | {| i] 
a as 85 37.9 .0309) 46 47, 8.7 8.7 40, 12,362) .0312) 883! 111) 1,148) 21,186 0313/2, 429 2,433 3.7) 0318 103 
~~ STATE TOTAL......... 2,939.0, 2.3938, 53 83,711. 8 706.7) 34] 965,983) 2.4381 60,545| 116 ~ 94 1,652,004) 2.4376 2,321| 2,330 ....... | 2.4353, 102 
ig pete rare _—~ : For Wisconsin City figures, see page 160. 
MICHIGAN 
= —— — — nes — " MT] i 
| | | | 
0} . g mm 1.2) 85) 875| .0022, 104) 114) 1,063 837, .0012| 720) 724 N. A.) .0019, 46 
— oe 2:3 “0078 42 10 1 3 1.8; 35) 2,582) .0065, 166) 168 1,025 3,341, .0049|1,814| 1,817, -5| .0057) 75 
legen. 82, 39.0 .0318 18 47, 10.4, 10.3} 69) 8,218 0207} 827| 132| 1,002, 14,364 .0212|1,382, 1,387, 3.4) .0222, 70 
Alpena. . 59, 18.6 .0151| 66 32, 4.2; 4.2) 30) 5,419] .0137) 393, 111| 1,058 9,252) .0137/2, 192! 2, 194| 1.1! .0139| 92 
Antrim 82, 10.0/ .0081|)..... 21) 2.5) 2.5, 6A 7" oon} 129) 136] 825) 2,929) mast. 182] 1,156] N. A.) .0043) 53 
| | | | | | 
Arenac 59 8.0) .0065|..... | 2 1.9) 1.8) 85 1,885, .0048) 222) 126 1,228 2,232) .0033/1,196| 1,205) N.A.| .0045| 69 
Sarega 86 9.2; .0075|..... | 10} «1.9} «1.9) = 46) 1,978, .0050/ 161) 187, 879, "580| .0038/1,329| 1,362 6} .0045| 60 
Barry... 82| 20.9! .0170| 25) 38 6.0| 6.0; 63) 4,231, .0107| 407) 144| 935 5,617 .0083| 930) 931; 1.9) .0101| 59 
Bay 59, 69.5, .0566, 68 157, 16.2) 16.1, 27) 20,865| .0527) 1,600| 143| 1,048, 38,714 -0571 2,390, 2,398 5.3) 0560) 99 
Benzie. . 82 6.6, .0054.... 21, 1.8) 1.8) 65, i a 124) 117) 1,062 3,213, .0047/1,802 — . .0045| 83 
| |] | 
Berrien 72, 81.1) .0661; 48) 143) 21.5) 21.0| 34] 26,477) .0668) 1,755) 116! 1,118, 48,380, .07142,250| 2,280 10.3) .0694! 105 
Branch 62) 24.0) .0195| 28 48; 6.9) 6.9) 52) 7,146, .0180) 505) 135| 1,024) 11,888) .0175|1,713| 1,715) 2.3] .0180| 92 
Calhoun 58 87.0 .0709| 65 126, 23.1, 22.4, 21, 30,673, .0774) 2,470) 150| 1,139) 59,639 .0880|2,577| 2,622, 11.6) .0848| 120 
Cass. 72, 20.9) .0170| 27 42, 5.9| 5.5} 64) 4,909 .0124)  348| 121| 900) (946, .0117,1,354| 1,403] 2.0, .0122| 72 
Charlevoix 82, 12.0) .0098| 22 293.0) 2.9) 61) «3,525, .0089) 203/123) +998) 5,042) -0074)1, std 1,696, N.A.| .0081| 83 
| | | 
Cheybo 59) 11.5] .0094) 43 16, 2.8 2.8 59) 3,179| .0080 195) 147, 837) 4,805) 0071/1, 698! 1,709 6} .0075| 80 
Seen... 60, 25.0) .0204 55 16} 5.6) 5.4) 38} 7,482) .0189) 475) 133) 934) 14,281) 10211|2,565| 2,605) 1.8) 0 98 
Clare 64) 7.0) .0057)... 12) 1.8) 1.8] 74i 2,190| .0055, 291| 142 1,509) 2,500 .0037|1,368) 1,369| 5) 0052) 91 
Clinton 63) 24.2) .0197, 16 42) 6.4, 6.4) 76) 5,061, .0128) 518) 136) 1,027, 8,907, .0131|1,397| 1,398} 2.2) .0137| 70 
Crawford 59/ = 3.1; .0025).....| 5 8 8} 32) 1,337) 0034) 69) 115) 764 1,898 .0028|2" a 2 .0030| 120 
| | \ i] | | 
Delta. . 81, 32.3] .0263) 61 28 «7.2) «7.2, = 28) Ss«9,141|  .0231) 472) 116) 917| 17,148) .0253|2,374! 2,384) 2.2) .0238) 90 
Dickinson. . 86) 29.9) .0244) 71) 39) 6.8 6.8 16 6,380 a 405, 150/ 861) 11,779) .0174|1,742| 1,743, 1.9) .0168, 69 
Eaton 63) 31.7, .0258| 37; 56 9.0 9.0, 62, 7.252) .0183, 698 177| 1,070) 13,923 .0205|1,540| 1,542, 3.1] .0204| 79 
Emmet 82) 15.1; 0123) 38} 31) 3.8, 3.6) 45 6,308} .0159) 327) 139) 980) 6,208 .0092/1,649 1,692, 1.0) .0123| 100 
Genesee (Flint 61; 211.6 .1723/ 75| 323 51.3) 49.8 8, 80,438) 2030, 6,138) 163) 1,125) 596 “1027/2, ,545| 2,588 = -2020| 117 
| | | 
Gladwin 59 7.4) .0060).. 14 «1.7; «1,7| 83 1,380, .0035| 290 112) 1,512 2,152) .0032/1,240| 1,242! 4) .0042| 70 
Gogebic 86 31.6, .0257| 70 28} 6.5, 6.5, 19 8,226, .0207, 437) 118] 852) 14,605, .0216|2,231| 2,235, 1.6) .0208| 81 
Grand Traverse 82, 20.0; .0163| 63 43) 4.8 4.7; 42 8,416, .0212,  447| 126 1,213 8,763, .0129'1,840| 1,844, 1.3) .0167) 102 
Gratiot 63, 30.3) .0247) 22 52) 7.8 7.8) 64 8,341| .0211) 779) 140 1,102) 10,610, .01571,358| 1,362) 2.3) .0194| 79 
Hillsdale 55 27.4) .0223| 22 46 7.9, 7.9) 63 6,835, .0173) 493) 153| 1,003) 10,692, .0158)1, 351/ 1,351 2.4) .0168| 75 
| i | 
Houghton 86 52.8 .0430} 27; 52 11.6 11.6 38| 10,856) .0274| 573) 94) 727 21,906 .0323'1,888| 1,890 2.3) .0293| 68 
Huron. 60 31.1) .0253)... 37; 7.3) 7.2| 67 7,828, .0198) 719) 120) 1,115) 15,003, .0221|2,068| 2,076 2.2) 0218) 88 
ingham (Lansing) 63 116.6) .0950 73 211; 30.3, 29.9| 12, 53,944) .1361| 3,954) 166 1,251, 74,682; .11022.466 2,482, 19.4, .1 132 
lonia. . 82, 35.1, .0286, 31 61) 9.1) 9.0) 52 8,040, .0203) 636, 130, 962 14,364, .02121,586 1,587;  3.0/ .0213| 74 
losco. . 59 7.5, .0061)..... 13) 1.9 1.9) 54) 1,786 ney 190} 128) 1,063) 3,504) .0052 1,843) 1,849) | .0052; 85 
| | | 
iron. . 86, 20.8 .0169| 37, 17 4.4) 4.4 32) 4,405, 0111) 282) 118) 853) 7,796 .0115|1,775| 1,775 H| 0113| 67 
Isabella 63, 21.1, .0172) 25 37, 5.1) 5.0} 66 5,922) .0149) 794 118 1,205) 7,076| .0104,1,393| 1,414) 1.9) .0143) 83 
Jackson (Jackson)........62, 92.3] .0751| 60| 131| 23.5, 23.1 23) «28.149 0710) 2,249, 167| 1,051) 59,606 .0880,2.532 2.557, 13.4, .0814| 108 
Kalamazoo (Kalamazoo)...80/ 91.4, .0744) 60| 163! 23.4) 23.11 16) 36,992) .0934| 2,683/ 139] 1,189]  61,036| .0901.2.609| 2.626, 12.4, .0931| 125 
Kalkaska. ., 82 3.8, .0031..... 7 1.0) 1.0) 85) 544, .0014 91; 121) '867) 1,015 0015 1,010 Ise N. A] - 55 
Kent (Grand Rapids) 82 240.5) .1959| 72) 280 61.3, 60.5, 12) 83,383, .2104| 5,578) 155 1,065) 155,366! 229312, 535 2,553 25.7| .2210' 113 
Keweenaw 86 5.1; 0046)... ee Sl se | 393) .0010, 30 75; 691) 839, .0012) 791, 791, N.A.| .0011 24 
Lake. .. 82 4.1| .0033 . 7, #1.1) «1.0) 84) 607, .0015 91, 134 814 956 .0014 860 920) N.A.) .0017| 52 
Lapeer 60 28.3) .02s1, 18 43} 6.5) 6.5 67) 6,086, .0154 "y 178) 1,094) 10,011, .0148 1,544 1,546, 2.5) .0170) 74 
Leelanau 82 8.2, .0067)... 24 «21.9~—(«i1.8 at 1,236, .0031 118, 825) 2,002 -0030)1, 050 1,073| N. A.| — 45 
Lenawee 55. 49.9) .0406, 26 67) 13.7 13.6, 48] —15,363| .0388) 1,142 140 1,130, 24,753) .0365|1,806| 1,811, 5.6) .0383| 94 
Livingston 60, 19.3| .0157; 19 34 «S.1,s«*dS1| sé /883| .0123) 656, 166 1,029) 8,594| .0127|1,679| 1,683, 2.2) 0139 89 
Luce 60 6.5| .0053).....| 7, 1.1). 1.1) 36) 2,363! + .0060 83| 91| 1,028, 2,458, .0036'2,220| 2,235 2) 85 
Mackinac 60 8.8} .0072)... 8} 2.0 1.9) 50 1,994, .0050/ 114) 102 679 3,744) .0055/1,876| 1,929, N.A.| .0052, 72 
Macomb. 60 77.1 0628) 46 «= 163} 18.6) 18.3) 43) += 22,095) .0558) 2,377) 171| 1,487, 46,210, .0682,2,479| 2,509| 10.0) .0659| 105 
| \\ 1] | | } \| 
Manistee 82) 17.4 0141, 46, «31, 4.6) 4.6) 36 4,760 .0120) 308, 124) 972) —_7,563|  .0112/1,648| 1,656 9) .0116) 82 
Marquette 86 44.1, .0359| 69 24) 10.0, 10.0, 19) 12,061, .0304) 759) 122) 888) 25,547! .0377/2,564| 2,566, 2.4) .0340) 95 
Mason 82, 18.8, 0153 47; 38 4.8) 4.7) 47 6,005, .0126 35897) 1,024 8,429) .0124/1,764) 1,771, 1.4) 0127, 83 
Mecosta 82, 15.7; .0128} 30) 28 4.2) 4.1) 73 3,364, .0085 339 139) 978) 4,899 .007211,168| 1,176) 1.2) .0084 66 
Menominee 81 23.7; .0193' 44 22, 5.4 5.4 44 4,602| .0116, 251) 109 969) 7,181, .0106 1,333) 1,336) 1.6 .0108 56 
Midiand 64 19.1, .0156) 42 36 as) 4.5 35 5,963 .0150/ 693) 130| 1,353, 11,191 .0165|2,485| 2,492 1.7| .0170) 109 
Missaukee 82 7.0, .0057).. 12, (1.7, «1.6 85 968 .0025 103° 143 998) 2,091, .00311,270 1,273. N.A.| .0030) 53 
Monroe. 55| 52.5, .0428) 35 92 12.8; 12.7, 40) 13,802 .0348, 1,151, 163, 1,149) 32,571, .0481,2.547, 2.561 6.5 .0426| 100 
Montcalm... .. 82, 27.5, .0224, 17 38, 7.7) 7.7| 63 6,422 .0162) 687 134 1,088 9,761 .01441,269 1,271, 2.1, .0164, 73 
Montmorency... 59 2.8, .0023 5 .7| -7| 86 632| .0016 86, 123) 1,320 899 .0013 1,356 1,358 N.A. .0016 70 


City’s Buy ing 


_— THE HOME 


Automobile 
Shatters 1 Yea 


THE NEWS SENDS YOUR SALES MESSAGE HOME 
IN THIS MOST ACTIVE MARKET IN AMERICA! 


| Detroit is manufacturing 


more automobiles this spring than in any 
spring since 1929! 

Total production of passenger cars and 
trucks in February was 412,000 units —sur- 
passed only by the 497,705 units produced 11 
years ago. Ward’s Automotiye Reports predict 
that the total volume for the first quarter of 
1940 will shatter all first-quarter records of 
the past decade! 

The men making these new cars are the 
highest paid industrial workers in the world! 
Their soaring buying power is a tremendous 
impetus to Detroit’s far-flung business front. 

Here is a market alive with action . . . with 
. and with ONE NEWSPAPER that 
covers it thoroughly! 


money. . 


THE DETROIT NEWS is breaking its circu- 
lation records of the past 10 years! Practically 
80% of this circulation goes directly into the 
homes of a trading area that is America’s 
fourth in volume and first in action! 


TOTAL FEBRUARY CIRCULATION 
342,296 405,035 


Dally Sunday 


LARGEST IN DETROIT TRADING AREA 


ee 
The Detroit News 
THE HOME NEWSPAPER 
New York: I. A. KLEIN, INC, Chicago: J. E. LUTZ 


MICHIG A N—(Continued) 


| sates 
RETAIL SALES | MANAGE. 
POPULATION 1939 AUTO SALES, | EFFECTIVE BUYING INCOME, | MENT 
(In thousands, except density) S. M. ESTIMATE 1939 i 1939 S. M. ESTIMATE MARKET 
i CONTROLS 
COUNTY = a a a — Z 
| 

| | | New | Regis-| | Per | No.of Na- | Buy- 
Total V4 % |\Density) White | Work- - e G Pas- | Ratio tele -— &% Per | White} $1500 | tional | Ing 
1930 of Ur- | per | Fami- | Fami-| ers | of | se senger 1939- M of (Fam-| Fam-| Pre- | Buying Pow- 

U. S. | ban | sq.mi.| lies lies % |tnovsands)| U. S. | cars | 1938 Fami- = U. S. | ily ily | ferred | Power 
| Farm lles | Fami- % \index 

| | | | | lies t 
| 

Muskegon....... cca 84.6 0689) 67| 168] aa 20.4 1 28,602; .0722 1,529| 150} 1,142 43,430| .0641\2,087) 2,109 0670' 97 

Newaygo. .... ee ae 82) 17.0} .0138).....| 20) a 4.4 70 3,275) .0083: 282| 120 5,279} .0078|1,192| 1,198 0083 
Oakland (Pontiac)....... 60} 211.3) .1721) 63 238 51.5 50.4) 16) 70,169} .1771| 8,565| 215) 1,407 133,478| .1970/2,590| 2,622 -2034| 118 

i cca aainlstl 8 13.8| ., ae 25) 3.7 3.6 75 2,369) .0060)) 250; 145) 1,021 4,458) . 1,219) 1,226 -0067 
Es odncuneniauneel 6.6} .0054).... 11 1.6) 1.6 80 2,631 -0067, 212| 136} 1,24 2,806; .0041|/1,721| 1,723 -0056| 104 
Ontonagon............ 86 11.1; .0090.... 8) 2.4 2.4 51 2,095; .0053 131| 124 ! 2,864) .0042|1,203) 1,203 -0047) 52 
Osceola <ieaueaue 12.8) .0104).....| 22 3.31 3.3) 75 2,717) -00 287) 144) 1,057 3,952) .0058/1,213| 1,214 -0067, 64 
Oscoda iuecenad 59 1.7, .0014.... 3) 4 4) 82) 312) . i 31} 124) 1,269 564; .0008 1,431) 1,431 -0008, 57 

Otsego . ‘ eee 5.6) aceel 1 1.3 1.2) 70) 1,628, .0041 155; 172) 1,001 2,057! .0030|1,644| 1,662 -0038 
Ottawa : 82 54.9| .0447| 47 97 13.6) aa 38 15,730) -0397/ 1,307, 133 eam 27,5 a —— 2,023 0414) 93 

| | 
Presque Isle ‘ 59) 11.3; .0092, 29 17 2.3) 2.3 64] 1,932, .0049 201; 132 1,074) 3,295, .0049'1,409| 1,410 -0052) 57 
Roscommon. . ; 59) 2.1| .0016.. 4 6 6 33) 1,017 125, 1 1,757 1,049, .0015 1,821) 1,824 23, 144 
Saginaw (Saginaw) 64 120.7, .0983| 67 146 29.1; 28.3) 21 389 1019) 3,205) 145) 1,101) 74,686 1102|2,565| 2,608 1086; 110 
St. Clair (Pt. Huron)... ol 67.6 0551 57 95; 17.3 16.9) 34 23,189; .0585) 2,158 156) 1,107) 43 0641 (2,513) 2,544 -0641, 116 
St. Joseph 80) 30.6) 0249) 45 61} 8.8) 8.8) 38) 005} .0227| ‘| = 1,054) 15,714 0232}1 ,762| 1,786 Am 96 
| \| 

Sanilac , duazh 60| 27.8} .0226).. 28 7.0) 7.0) 79) 6,014, .0152 911, 153) 1,171) 12,138} .0179/1,729| 1,730 -0187| 83 
Schoolcraft ‘ 81) 8.5| .0069 62 7 1.9 1.9 34 3,171; .0080 118; 1,036) 2,681; .0040'1,388) 1,393 -0060| 87 
Shiawassee....... eo} 39.5} .0322| 44 71 10.3 10.3) 48 12,059, .0304) 1,033) 157) 1,031) 14,459, .0213)1,399| 1,400 -0269, 84 
Saar 60 32.9| .0268 8 40 8.1) 8.0 68 7,978 .0201 992) 134) 1,222) 11,781, .0174|1,460) 1,463 -0207| 77 
Van Buren . is 80 32.6, .0266) 15 53 9.4) 9.3) 66, 9,248, .0234 900) 133| 1,055) 15,297; .0226/1,626) 1,641 -0242) 91 
Washtenaw... 60 65.5) .0533 57 93 18.0 17.3) 29 32,914, .0831) 2,968) 157) 1, 272) 40 587) -0599\2,255| 2,304 -0750; 141 

Wayne (Detroit-Hamtramck- | 
High’d Park-Dearborn) .60) 1,888.9) 1.5385) 98 3,047 441.6) 411.9 1 794,424, 2.0051) 71,883) 192) 1, 148] 1,456,196) 2.1487/3,298| 3,428) 2.1628 141 
Wexford..... SSE): 82 16.8 .0137, 57 29 4.3) 4.3) 43) 4,681 0118) 271 14 1,000) 6,363 -0094 1, 486) 1,488 +0105) 77 


ame | — 


“STATE TOTAL........ 4, 842. 3 3.9441 | 68 84)1,180.6 1,139.8, 19 1,714,006) 4. 3260 147, .731| 168) 1,126) 3,029,098) 4. -4709)2, 567) 2,618) | 4.5545, 115 


For Michigan City figures, see page 158. tPreferred Families an are in thousands. 


East North Central States—City Data 


} SALES VOLUME EFFECTIVE BUYING INDUSTRIAL 
POPULATION (dollars—000 omitted) i INCOME VOLUME 
I | S.M. ESTIMATE ) S. M. ESTIMATE 
i] — -_ = a Mh IN- 
} | l l | l COME l l l Bldg. 
\Trad-| | TAX | | No. of || Aver. | Value of| Const. 
CITY COUNTY ing | | | RE- Dollars | | Dol- | $1500 || Busi-| M’fd | 1939, 
= | |Munic-| % | 9% % | Fami-| Retail| % | Whole-/TURNS| 1939 % jars | Pre- || ness | Products|Dollars 
Zone | ipal County State | White! lies | 1939 | State | sale | R | (000 | State | per | ferred ||Wage,| Dollars,| per 
| | 1939 | 1,000 | omitted) | | Fam- | Fami- | Ratio| (000 || 1,000 
| | | ily lies to | omitted)| Faml- 
| | | | U.S.A. Iles 
— = — Ss —_ | a | } — 
I | | | | | | I 
Akron. ep I oc sisneloces . 1255, 040) 74.11| 3-84 95.6 | 62,557) 102, 105| 4.45 | 74,764) 70 | 174, 339 4.41 | 2,787) 32,529) 123 | 337,928) 46,833 
Akron Bane ..|| 45A 344,131). |: spe ,410|* .3342)....... eee t  " Bee AR Se BeaRien Shape 
Alliance .} Stark. . +++) 57,323 23,047| 10.39] .35 | 95.9 6.146) 10,305) .45 2.676 74 14,839; .38 | 2,414) 2,889) 119 19,335, N. A. 
Ashiand.........|| Ashland See | 24,627| 11,141| 41.47) .17 | 99.5 | 3,269) 6,883) .30 | 2'401| 61 7 20 | 2,375) 1,569) 84 10,880! 96,792 
Ashtabula... ":| Ashtabula. | '|"-"' |) 68,361) 23,301| 34.09] [35 | 99.1| 5.888) 9:245| :40 | 3.416) 72 14,437|  .37 ; 2,532, 107 |  8,309| 31,378 
Athens ...]| Athens ..|.....|) 59,444) 7,252) 16.41) .11 | 97.8 | 2,108) 4,283) -19 | 2,717) 68 ! .07 | 1,392 N. A.|426,404 
| | | i| | 
Barberton. ......] Summit : ee ' 23,934) 6.96} .38 | 95.9 | 5,670| 8,026) .35 3,962, 67 14,643 .37 | 2,583 2,722, 110 49,394] 31,458 
Bellaire... ......|| Belmont ..||....-{) 96,720) 13,327] 14.07} .20 | 95.8 | 3,176] 5,216) .23 1,573) 49 5,071} .12 | 1,597, 1,207) 79 2,297; N.A 
Bucyrus. ...|| Crawford ..||..+.) 37,826) 10,027) 28.37) .15 | 99.2 | 2,869) 4,626) .20 2,238 49 6,810| .17 | 2,374) 1,320) 87 3,776| N.A 
Cambridge.......|| Guernsey .|.....), 96,623} 16,129) 38.88) .24 | 97.3| 4,314 6,754) .29 3,969, 39 5,931] .15 | 1,375, 1,812) 100 8,809| 13,223 
Campbell........) Mahoning .| vol aR 14,673} 6.22) .22 | 87.2 | 2,923] 1,871] .09 |....... | 27 6, .17_ | 2,303) 1,082) N.A.! N.A.| 12,150 
Canton ... 4 Stark. . , Pe ahi (285, 007 104,906) 47.30) 1.58 | 97.1 | 26,320) 41, m 1.80 | 29,690) 77 62,590| 1.58 | 2,378) 14,476| 124 | 135,432) 58,179 
Chillicothe... ...| Ross. ..|... 2] 69,000! 18,340! 40.60 :28 | 93.0 | 5,010) 9,611 42 3,437) 80 ’ 25 ,969| 2,204) N.A.| N.A.| 44,33 
Cincinnati... ....) Hamilton wof.....].......|451,160) 76.55) 6.79 | 89.3 |122,511/232,161/10.12 |560,082| 100 402,750/10.18 | 3,287 66,132) 97 | 413,764) 95,554 
Cincinnati.....}....... eee 60° 819874). dL, #10752)... .. .|345,671/442,128/*1.1159). | Sane / 5 See gee TASER Aimee Seer 
Cleveland. ......|| Cuyahoga......})..... |.......|900,429| 74.94'13.55 | 91.9 |221,502 427,673|18.64 (821,094) 74 || 711,781|18.00 3.213117, 396 111 | 966,935) 83,589 
leveland............ . | 45 2531659). aie ine *2.0622|..... .|638,086/929,923) 2. 3a70 saat ) eee 1673,351|*2.4686|......|....... | REN Resets Secee 
Cleveland Heights} Cuyahoga...........))....... | 50,945] 4.24) .76 | 98.8 | 13,268) 15,023]. ol 606 162 597| 1.15 | 3,437 ess 117 477|164,505 
Columbus. ......)) Franklin. ......].....)....... |290,564) 80.48) 4.37 | 88.7 | 75, wn iy 406 6.43 |145,190) 75 210,580| 5.33 | 2,785) 36,314) 100 | 169,718|/151,003 
Columbus.....]........ ..] 47 (020,250).......|...... * .7496|...... 238,608/289,919|* .7317|...".../|........|| 457,886|* .6755|......|.......)......[......./eee ae 
Coshocton . Coshocton....../|..... 28,885) 10,908] 37.61] .16 | 98.6 | 3,035) 6,666 .29 | 3,919) 53 5,530) .14 822} 1,305) 82 9,312| 83,238 
meg Falls...) Summit... 20)... 2... | 19,797, 5.75) .30 | 99.8 | 5,093) 5,720/ .25 | 370) 96 13,800) .35 2710 3,310) 115 3,655) 48,569 
Da ..| Montgomery. ...|...../.......|200,982| 73.49) 3.02 | 91.5 | 52,758) 80,545) 3.51 | 96,999) 114 146,972| 3.72 | 2,786) 28,489 N.A.| NN. A.| 82,500 
yen. BD RR ati .. 51 /443,429).......]......|* .3612|......|116,827)150,354|* .3795)......./)........ 260,710|* .3846|......|....... ee Ripe Sona 
Dover. . .|, Tuscarawas.....).....)) 59,758) 9,716) 14.23) .15 | 97.5 | 2,523) 3,869) .17 536) 40 4,921} .12 | 1,950 034) N.A.| N.A.| NLA 
East Cleveland.../ Cuyahoga......)...../.......| 39,667) 3.30 .60 | 99.5 | 11,612 8,268) .36 476 103 33,221, .84 | 2,861 8.709 100 8,006! 9,604 
East|Liverpool...| Columbiana.....|.... + 60,421| 23,329| 26.98, .35 | 97.8 | 5,916) 11,862 .52 3,775 70 | 12,859) .33 | 2,174) 2; | 108 6,647, N.A 
Elyria | a medi 60,868, 25,633, 23.47, .39 | 95.9| 6.689 11,414 |50 | 3, 96 | 16,535) .42 , 4,415) 100 28,521) 38,658 
Euclid.......... Cuyahoga veecfeceeefecessss| 12,751] 1,06) .19 | 99.6 | 3,114) 3,042) .13 | 2,181) 107 | 9,075 .23 | 2,914) 2,180) 133 39,418|347,736 
Findlay.........) Haneock......./..... 64,608) 19,363) 47.93) .29 head 5,721) 9,139 .40 | 3,750, 55 | 10,311) -26 | 1,802) 2,51 A.| N.A.| 25,476 
I | | | | 
Fosteria ..| Seneca—Hancock|... .. | 22,996) 12,790......| .19  os.2 | 3,442) 4,898) .21 | 8,752) 62 5,819) .15 | 1,691| 1,790) 110 15,170/136,459 
Fremo Sandusky... .. Daina | 40,000) 13,422) 33.79' .20 | 97.8 | 3,776) 7,186 .31 2, 59 7,018 .18 | 1,859) 1,888 11,205] 20, 
Garfield Heights.) Cuyahoga......|...../... oe 15,589 1.29) .24 | 99.7 | 3,717, 1,655, .07 |....... | 40 | 9,734) .25 | 2,619] 2,528) 106 2,721|127,616 
Hamilton........ Butler........../...../114,084) 52,176) 45.73, .79 | 96.2 | 13,194 21,125) .92 | 10,161) 66 33,825) .86 | 2,564) 5,937) 105 56,499) 44,1 
Wonton Lawrence Se | 52,838) 16,621) 37.31, .24 | 94.5 | 4,123 5,922) .26 2,312, 35 5,786 .15 | 1,403) 1,64 | 10,564| 19,287 
% 2. A. | | | hi | i 


Before using these figures, see explanation page 7 


{150} SALES MANAGEMENT 


Oe covennce 
3h: COST 


CENTRAL OUTOOOR ADVERTISING CQO., tNC. 


im PAC€GKE R 


@ Poster advertising facilities are available in Ohio 
communities representing a population of over 
5,000,000. Over 50% of this population is concen- 
trated in territories which are serviced by CENTRAL- 
PACKER Outdoor Companies at only 37% of the 


poster display cost of the entire state. 


CLEVELAND, CINCINNATI, TOLEDO, CANTON and 
nineteen of the other important cities tabulated in 
this Ohio survey are covered by CENTRAL-PACKER 
service, as well as one hundred sixty other cities 


and towns. 


No national advertiser can afford to overlook this 
concentrated coverage in Ohio, a key state from a 


marketing standpoint. 


[ Lertral 


APRIL 10, 1940 


OPERATION 
[151] 


cITY COUNTY 
Lakewood Cuyahoga. . 
Lancaster Fairfield 
Lima Allen. ... 
Lima 
Lorain Lorain... 
Mansfield Richland. . 
Marietta Washington. . 
Marion Marion 
Martins Ferry Belmont. . 
Massillon Stark 
Middletown Butler 
Newark Licking 
New Philadelphia Tuscarawas 
Niles Trumbull 
Norwood Hamilton 
Painesville Lake 
Parma Cuyahoga 
Piqua Miami 
Portsmouth Scioto 
Salem Columbiana 
Sandusky Erie 
Shaker Heights mee 
Springfield Clark 
Springfield ° 
Steubenville Jefferson 
Struthers Mahoning 
Tiffin Seneca 
Toledo Lucas 
Toledo 
Uhrichsville Tuscarawas 
Warren Trumbull 
Washington Court 
House Fayette 
Wooster Wayne 
Xenia Greene 
Trumbull 
Youngstown 
Zanesville Muskingum 
Zanesville “ 
*% of U.S.A 
Anderson Madison 
Bedford Lawrence 
Bloomington Monroe 
Columbus Bartholomew 
Connersville Fayette 
Crawfordsville Montgomery 
East Chicago Lake 
Elkhart Elkhart 
Elwood Madison 
Evansville Vanderburg 
Evansville 
Fort Wayne Allen. . 
Fort Wayne 
Frankfort Clinton 
Gary Lake 
Goshen Elkhart 
Hammond Lake.. 
Huntington Huntington 
Indianapolis Marion 
Indianapolis 
Jeffersonville Clark 
Kokomo Howard 
Lafayette Tippecanoe 
Lafayette 
La Porte La Porte 
Logansport Cass 
Logansport 
Marion Grant 
Michigan City La Porte 
Mishawaka St. Joseph 
Muncie Delaware 
Muncie 
New Albany Floyd 
New Castle Henry 
Peru Miami 
Richmond Wayne 
Richmond 
*% of U.S. A. 


Area 


54 


48 


55 


46 
49 


135 


65 


56 
66 
67 


57 


Munic- 
ipal 


70,509 
18,716 
42,287 
44,512 
33,525, 


49,419 
179,165 


72,323, 24,622 


17,783 
68,743 


35,422 
11,249 
16,428 
290,718 

858 , 680 
70,000 6,437 
106,514 41,062 
8,426 


25,756 
10,742 


51,891 
10,507 


33,000 
170 ,002 

359, 205 
36,440 


198 , 291 


115,039 
150 ,000 


44,571 


114,946 
357,254 
30,000 12,196 
139 ,097| 100 , 426 
24,005, 10,397 
261,310) 64,560 


36,415, 13,420 
364,161 


’ 


11,946 
32,843 
26,240 
75,252 


44,000 
104,832 


91,472 
62,827 


15,755 
18,508 
24,496 
26,735 
28,630 


46,548 


25,819 
14,027 
12,730 
32,493 


“OHIO 


seunescansond 


SALES VOLUME 


Before using these figures, see explanation page 7. 
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SALES MANAGEMENT 


POPULATION (dollars—000 omitted) INCOME INDUSTRIAL 
S. M. ESTIMATE - S. M. ESTIMATE VOLU 
COME Bidg. 
TAX No. of | Aver. Value of Const. 
RE- Dollars Dol- $1500 | Busi- M’f'd 939, 
Y, % % | Fami- | Retail % | Whole- TURNS 1939 % lars  Pre- ness | Products Dollars 
County, State White lies 1939 | State | sale PER (000 State per ferred Wage, Dollars, per 
1939 1,000 | omitted) Fam- Fami- Ratio (000 1,000 
ily lies to | omitted) Fami- 
S.A lles 
5.87 1.06 | 99.8 | 19,635 18,234 .79 822) 153 59,059, 1.49 3,008 15,512 97 7,523 39,127 
42.54 .29 | 99.0 4,981, 8,092) .35 2,367, 53 7,403; .19 1,486, 2,042 81 14,073 N. A. 
60.92) .64 | 96.6 11,446 18,189 .79 7,682, 65 28,067, .71 2,452) 4,922 93 33,977 32,988 
* 1458 47,518 49,375 * .1246.. ‘ 86,661 * .1279 ; 
40.76 .67 | 95.1 10,167 13,951, .61 3,880, 66 27,570, .70 2.712) 5,490 N.A.. N.A. 73,451 
50.87 .50 | 97.2 9,182 18,315 .80 10,425, 94 24,046, .61 2,619, 5,601 114 51,474 249,026 
33.66 .21 98.0 4,078 7,883, .34 3,858 52 7,427; .19 1,821, 1,550 90 4,145 11,298 
68.45 .47 98.7 8,278 12,844 .56 5,040 46 16,182.41 1,955 3,560 104 20,638 10,507 
15.34 .22 | 98.1 3,580, 5,207, .23 1,187, 83 582) .14 1,559 1,647 127 23,148 9,016 
11.91, .40 | 95.3 6,798 16,249 .71 3,396 89 16,533, .42 | 2,432 2,991 126 38,957 66,125 
26.29 .45 90.6 7,374 13,978, .61 12,102 105 19,026 .48 2,580 3,687 122 67,634 96,206 
51.03| .46 | 97.6 8,567, 14,090' .62 3,730, 53 17,041, .43 1,989 3,598 N.A. N.A. wy 
18.12, .18 | 99.2 3,412, 5,738 .25 1,017 39 7,095 .18 2,079| 1,501 87 2,462 
13.26 .25 98.6 3,721 4,097| .18 481, 68 8,422 .21 2,263 2,047 105 15,441 N. a 
5.67, .50 99.8 9,107, 12.385 .54 29,650, 91 27,051, .68 2,970 4,371 109 4,256 28,261 
26.26 .16 96.1 2,856 7,063 .31 2,242 92 7,587, .19 2,657, 1,885 87 2,198 144,541 
1.16) .21 | 99.9 3,282, 1,935 .08 74 9,267, .23 2,824 2,363 119 526 N. A. 
31.21 .24 96.4 4,485, 6,626 .29 51 8,500 .21 1,895 1,884 79 17,211 38,778 
52.40 .64 | 95.5 10,649 17,226 .75 10,401, 40 21,193.54 1,990 4,473 N. A.) N.A. 
12.28) .16 | 98.1 9 6,460 .28 1,132 96 6,076 .15 2,081, 1,606 128 21,224 N. ‘A. 
58.45, .37 | 96.4 6,725 11,503 .50 4,065 66 18,236, .46 2,712, 3,497) 85 16,028 64,628 
1.48| .27 | 97.9 4,407, 3,049) .13 219 16,372.41 3,715, 3,966' N. A. N.A. 565,646 
75.60, 1.03 87.9 | 18,208 30,418 1.33 9,751, 79 .299| 1.10 2,378 8,194 114 120,687 69,106 
.0936 30,515, 39,610 * .1000 63,481'* .0937 ee : 
40.12 .53 92.1 8,174 23,181 1.01 6,263, 101 19,121, .48 | 2,339) 5,722 N.A. N.A. 144,726 
4.76, .17 | 94.3 2,418 2,5 WW 60 5,521 .14 | 2,283, 1,330 N.A.. N.A. 22,574 
34.27, .25 | 99.7 4,213, 6,492) .28 2,053, 51 8,040' .20 1,908 2,022 96 9,765 N. A. 
83.61 4.37 | 95.2 73,975 129,973 5.67 160,825 986 195,124 4.93 2,638 38,467 112 | 298,326 70,976 
-6993 224,200 277,482'* .7003 re 463,295'* .6835 seeks R 
9.44 .10 98.7 1,764 2,090 .09 888 36 3,414, .09 1,935 635 N. A. N.A. N.A. 
33.37, .62 93.7 9,906 18,880 .82 7,712, 94 23,152.59 2,337; 6,537, 102 36,365 136,088 
40.60, .13 93.5 2,495 4,742) .21 8,666, 43 3,731 .09 1,495 848 N. A.) N.A. 12,805 
22.84 .16 98.9 3,082, 7,843 .34 2,780 72 6,348, .16 2,060 1,695 112 6,478 87,774 
31.59 .16 79.4 2,989 5,642 .25 4,289 54 4,964 .13 1,661 1,106 74 3,105 49,897 
2.56 91.3 043 71,672 3. A 53,620 69 92,846 2.35 2,378 17,625 124 222,095 127,059 
* .2925 tz, ‘841 118,132 * . 231,760 * .3419 : vel 
54.07, .55 95.2 9,949 54 18,822 .48 1,892 4,278 108 14,388 1,479 
* .1616 52,355 48,548 * .1225 75,894 * .1120 4s 
For Ohio County figures, see page 128. 
INDIANA 
48.00 1.23 | 96.5 | 10,657 18,514 1.91 5,158 77 24,968 1.55 2,343, 5,542 109 82,110 82,523 
37.02 .41 99.2 3,527, 4,573) .47 1,976 24 4,938 .31 1,400 1,834 69 3,933 205 
50.67, .57 97.0 4,906 7,138 .73 38 9,369 .58 1,910 2,796 63 4,455 N.A 
39.96, .31 | 98.5 2,827, 6,103 .63 2,243 59 4,183, .26 1,480 1,074 N. N.A. NLA 
66.49, .40 | 96.3 3,426 5,885 .61 1,246 54 6,202, .39 1,810 1,884 N.A. N.A 5,988 
38.38' .32 97.8 2,989 6,148 .63 3,502 52 6,387, .40 2,137, 1,136 N. N.A. 97,079 
20.96 1.69 80.9 11,525 12,426 1.28 7,214 77 30,282 1.88 2,628, 6,685 131 304,324 134,299 
47.81 1.01 98.4 8,963 13,402 1.38 5,896 58 15,406 .96 1,719 5,199 94 33,258 40,9 
12.82, .33 100.0 2,802 3,499, .36 1,634 45 6,575, .41 2,347 897 108 15,098 N. A. 
90.23 3.16 93.6 | 25,716 34,838 3.59 3,388 56 62,661, 3.90 2,437, 10,801. 90 “188,309 57,059 
* .3514 109,422 92,941 * .2346 ; 157,396 * .2322)..... 
78.33 3.55 97.9 29,145 48,427 4. 2. 37,179, 76 82,007 5.10 2,814 17,487, N.A. N.A. 87,236 
.2910 93,765 112,762 * ..|| 177,119|* .2613 
44.63 .38 | 99.2 3,463, 5,46 ‘a 1,514, 54 7,271, .45 2,100 1,385 N.A. N.A. 38,927 
38.43 3.10 78.7 23,103) 35,305 3.63 12,525 88 63,343, 3.94 | 2,742) 12,707 N. A. N.A. 106,520 
15.10, .32 | 99.9 2,967 5,032 .52 803 38 5,089 .32 1,715 1,424 78 9,041 81,324 
24.71 1.99 98.9 15,478 28,813 2.97 8,087, 69 40,103 2.50 2,591 10,834 108 76,255 141,620 
46.16 .42 99.9 3,690 6,104 .63 1,323 45 7,608 .47 2,062 1,402 66 7,845 34,964 
86.15 11.24 87.9 98,610 164,83016.97 389,870 100 325,363 20.25 | 3,299 47,333 96 284,926 127,934 
* .9956 325,330 379,801 * .9586 665,940|* .9825 
38.83 .37 89.1 3,194 3,886 .40 1,214 39 4,396, .27 1,376, 1,182 80 491 10,571 
70.33 1.02 96.5 8,562 12,778 1.32 5,109 45 18,005 1.12 2,103 3,254 N.A. WN.A. 133,953 
55.24 .81 98.3 7,007 15,846 1.63 10,774, 63 17,867 1.11 2,550 3,644 98 11,504 124,196 
* .0613 19,775, 25,349 * .0640 38,946 * .0575 
26.01 .49 98.8 4,106 7,363 .76 3,493, 62 7,518 .47 1,831, 2,505 95 23,833 55,463 
53.62, .58 98.7 5,278 7,977 .82 4,773, 48 10,388 .65 E 2,111 61 7,286 78,027 
.0852 28,518 27,300 * .0689 45,258 * .0667 
47.98 .76 95.6 6,812 11,552 1.19 2,883 46 15,820 .98 2,322 2,589 87 27,690 88,042 
44.21 .82 95.5 6,095 9,873 1.02 1,950 49 11,681  .73 1,916 3,291 94 34,461 37,514 
17.90, .89 | 99.8 7,215, 7,230 .75 2,133 41 17,308 1.08 2,399 4,185 N.A. N.A. 37,481 
69.20 1.44 94.3 | 12,474 20,350 2.10 16,812, 57 26,630 1.66 2,135 6,237 110 75,5711 152,254 
.1031 34,362 38,226 * .0965 57,047 * .0842 
74.50 .80 94.9 6,937 6,534 .67 3,705 38 13,192 .82 1,902 2,636 N.A. N.A. 38,768 
39.81 .43 97.7 3,695 7,487 .77 2,060 55 8,171.51 2,211, 1,848 N.A. N.A. 27,663 
43.85 .39 98.6 3,557 5,426 .56 2,001 54 7,188 .45 2,021 1,779 60 2,743 96,841 
59.28 1.01 93.3 8,748 16,827 1.73 9,667 58 20,655 1.28 2,361, 4,724 92 24,765 87,995 
.0494 16,221 21,471* .0542 33,076 * .0488 ..... a 


Business in South Bend in February increased 
sharply compared with the corresponding month 
last year, according to the Business Barometer of 
the South Bend Association of Commerce. 


Last fall leading business forecasters picked 
South Bend as one of the nation’s bright spots... 
and it continues to live up to these predictions. 
Some of the gains reported for February, 1940, over 
February, 1939, are as follows: 


Che Soulh Bend Cribune 


67,241 Copies, Daily — 65,770 Copies, Sunday 
Story, Brooks & Finley, Inc. 
Owners and Operators of Radio Stations WSBT-WFAM—On the Columbia Chain 


National Representatives: 


INDIANA 


| BUSINESS is on the UP | 


In the South Bend Market .. . Indiana’s Second Largest. 


Industrial Employment 
Industrial Payrolls ..... 


New Car Sales 


Telephone Subscribers 
Building Permits 


Bank Clearings 


Studebaker Factory 
South Bend ‘Tribune gives the most complete and 
economical coverage of this 
Tribune reaches 100% 


The 


Mishawaka (A. B. C., 


the cities 


and 


towns in this trading area. 
BEND your TEST market and The TRIBUNE the medium to 


reach this market. 


SALES VOLUME 
dollars—000 omitted) 
S. M. ESTIMATE 


Retail 
1939 


a 


State 


POPULATION 
Trad- . ’ 
CITY COUNTY ing 
Area Munic- % G%, % Fami- 
Zone ipal County State White lies 
Shelbyville Shelby 26,552 10,618 39.99 .33 | 96.8 3,072 
South Bend St. Joseph 104,193 65.10 3.22 96.7 25,633 
South Bend 69 253,985 * 2068 64,179 
Sullivan Sullivan 30,000 5,306 18.90 .16 99.1 1,480 
Terre Haute Vigo 62,810 63.53, 1.94 94.4 | 17,577 
Terre Haute 70 288,676 * 2352 77,598 
Vincennes Knox 82,780 17,564 40.00 .54 98.4 4,655 
Whitin Lake 24,000 10,880 4.16 .34 | 99.9 2,227 
*% of U.S.A. 


2,477.26 
39,500, 4.07 
83,490 * .2107 
1,407, .15 
34,462, 3.55 
72,570|* .1832 
6,314 .63 


3,581.37 


For Indiana County figures, see page 139. 


Whole- TURNS 


sale 
1939 


2,032 
31,205 


1,014 
45,491 


5,241 
841 


diverse establishments as: 


(Continued) 


IN- 
COME 
TAX 
RE- 


PER 
1,000 


oeccee MD REIS 
scosencce “nee 
er cocccceetp 114.0% 
csoccecee Up 9.7% 
Nery ere ecoe. Up 62.4% 
Pima enerure a up 51.6% 
Sales up 97.0% 


large and active market. The 
of the families of South Bend and 
city area) and has 70% coverage of 
Make SOUTH 


EFFECTIVE BUYING 
INCOME 


INDUSTRIAL 
S. M. ESTIMATE VOLUME 

Bidg. 

No. of | Aver. | Value of Const. 

Dollars | Dol- | $1500 | Busi-| M’f'd | 1939, 
1939 % | lars | Pre- | ness | Products Dollars 

000 State | per | ferred | Wage,| Dollars,| per 
omitted) Fam- | Fami- | Ratio | (000 1,000 
ily lies to | omitted) Fami- 

U.S.A. lies 
6,334, .39 | 2,062) 1, 61 5,440, 63,584 
64.333 4.00 2,510; 14,354) 120 134,773, 81,469 
132,063|* .1061)......|....2. OP RES Paes * 
1,776.11 1,200 444,N.A. NLA. NLA. 
44,777 2.79 | 2,547; 6,503, 91 32,142 198,443 
120,789|* .1782 Seer? 
8,852, .55 1,902; 1,582) 82 10,273 76,431 
5,648; .35 2,536 1,403, N. A. N.A. | 48,728 


Before using these figures, see explanation page 7. 


This is the only solution to the problem and 
Here’s the Answer to This One 


How can a manufacturer reach the active and prosperous 
fountain-luncheonette market—one that does more than a 
BILLION DOLLARS worth of business a year in a score and 


more of retail outlets—one trade—yet operated in such 


Drug Stores and Roadside Stands 
YMCA’s and Railroad Stations 


Confectioners and Clubs 


There’s only one solution to the problem—advertise in 


SODA FOUNTAIN MAGAZINE 


333 North Michigan Ave. 


Chicago, Illinois 


420 Lexington Ave. 
NEW YORK CITY 


Santa 


Barbara, 


29 East de la Guerra 


California 


Restaurants and Cigar Stores 


to mention but a few? 
| 


— 


The only publication devoted 
exclusively to the fountain- 
luncheonette which it has served 
continuously for _ thirty - nine 
years. Rate card, Audited Circu- 
lation Statement and Market 
Data forwarded on_ request. 
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HOCKFORD Accs whet  tohed 


Congratulations, Sales Management! You tell quite a story. At 
best, though, you can tell only part of the Rockford story. 


For one thing, when business is good nationally, it’s even better 
in Rockford. A city leading its state in monthly employment gains 
for more than a year means bigger paychecks and more of ’em. 


Then, too, Rockford families are highly responsive to sound 
advertising as evidenced by the comparatively high newspaper 
linage figures for Rockford, month after month. For the past 
three months, Rockford newspaper linage was up 18%, sales 
were up 25%. 


When you get the complete picture, it’s easy to understand why 
Rockford, the peak city of the middle west, has what it takes to 
put success “oomph” into your sales campaign. 


CENTER OF NORTHERN 


ILLINOIS AND 


ILLINOIS 
— 7 : ees —_————— 
| | SALES VOLUME | EFFECTIVE BUYING 
| POPULATION (dollars—000 omitted) | INCOME | INDUSTRIAL 
S. M. ESTIMATE | ~ S. M. ESTIMATE | VOLUME 
a — cee - 1 
| | | COME | | | Bldg. 
Trad-| | TAX | No. of || Aver. | Value of |Const. 
CITY COUNTY ing | | RE- Dollars Dol- | $1500 | Busi-| M’fd | 1939, 
Area Munic-| % % % | Fami- | Retail % |Whole-/ TURNS) 1939 % | lars | Pre- | ness | Products| Dollars 
Zone ipal County State | White! lies 1939 | State | sale PER (000 State | per | ferred |Wage,| Dollars,| per 
1939 | 1,000 | omitted) Fam- | Fami- | Ratio | (000 1,000 
| I ily lies | to | omitted)| Fami- 
| | U.S.A.| | lies 
' \ | | } 
Alton. .. Madison. .... 75,000, 30,151, 20.97; .39 | 90.6 7,605) 13,348; .51 3,737) 97 15,465 -33 | 2,034) 3,118) 121 19,838) 55,204 
Aurora Kane 1 125,703) 46,589) 37.18! .61 | 97.3 | 12,007) 19,902) .76 | 12,937) 984 6,148) .78 | 3,011) 7,564) 100 25,360) 56,685 
Belleville St. Clair 91,609) 28,425; 18.02) .38 | 99.4 7,630) 9,542) .36 3,463; 65 || 14,707; .32 | 1,928 24671) 99 16,759 347 ,368 
Berwyn Cook 47,027; 1.18| .62 |100.0 | 12,203! 9,425 .36 1,143) 116 36,880; .80 3,022| 9,152) 103 450/ 102,131 
Bloomington McLean 30,930) 42.40 .40 97.3 | 8,426) 16,501) .63 11,828} 84 | 21,742; .47 | 2,580) 4,634) 104 9,402' 103,846 
Bloomington oa 73 | 91,715 e+-|* .0746)......| 24,188) 28,591|* .0722)...... aa | iss gt SE, AR SE Rea Guna 
| } | 
Blue Island Cook 16,534, .42) .22 | 98.1 3,958) 5,633) .21 | 10,984, 86 || 10,259) .22 | 2,592; 2,296) 111 9,637, 90,246 
Brookfield Cook 10,035, .26) .13 | 99.8 | 2,511 1,011) i & Sees 61 | 6,384) .14 | 2,542) 1,758) 78 92/294 ,784 
Cairo Alexander 113,366; 13,532) 60.03) .18 66.1 | 3,751) 5,266) .20 | 45 6,308; .14 1,682) 1,050) N.A N.A.| 7,278 
Calumet City... .| Cook 12,298 -31; .16 | 99.8 2,828; 1,303) .05 | 1,938) 57 \ 7,441; .16 | 2,631) 1,697) 118 4,068; 36,033 
Canton Fulton 51,854 11,718) 26.64 .15 | 99.4 3,290' 4,953) .19 |...... | 60 | 7,527) .16 2,288) 1,152) N.A N. A.| 25,568 
|| - | 
Carbondale Jackson 8,000, 7,528) 21.10) .10 | 81.3 2,026) 3,029 .12 867; 47 5,135; .11 2,535) 608, N.A.| WN. A.\168,526 
Centralia Clinton-Marion 90,740, 12,583 .17 | 91.2 3,502) 5,491) .21 3,103) 51 | 7,396} .16 | 2,112) 1,226) 72 1,316} 24,700 
a ee Cham, aign 20,348; 31.69 .27 | 92.1} 5,703) 17,815) .68 10,055, 101 | aaa -39 | 3,128) 3,422) 94 3,942) 95,793 
hampaign- } | i} | i} | | 
Urbana 71 | 82,187 * .0670|......| 21,705) 32,093/* .0810 ceceoeel GUANO OUOBI......|..-..-.f-..-. a aa 
Chicago Cook 3376438, 84.79/44.25 | 92.3 |842,578 1474455|56.13 (3981027) 87  (|2502,719/54.20 | 2,970/505,547| 115 | 3215298) 59,792 
Chicago 72 (5834871 *4.7523 1452832 2221517/*5.6069)......./)........ ||3869,410|*5. 7085). . ae Ne, AAS % 
Chicago Heights. Cook 22,321 56] . 89.5 5,046, 6,107) .23 3,545; 64 | 14,106) .31 2,795} 2,523) 115 | 35,479 100,40 
| | } 

Cicero Cook 66,602, 1.67; .87 | 99.8 | 16,255) 16,645) .63 6.142; 77 43,218, .94 | 2,659) 10,078) 132 | 146,326 44,713 
Danville Vermilion 36,765 41.14) .48 93.0 | 10,034) 18,915; .72 13,997 60 | 23,541) .51 | 2,346) 4,114) 84 10,428 46,989 
Danville 74 116,477 * .0949 30,137), 31,388\* .079 ; wae: gg RS ER! RE Reaper: : 
Decatur Macon 57,510, 70.36) .75 | 96.6 | 15,395) 27,985 1.07 | 24,489) 66 37,326, .81 | 2,425, 7,082| N.A.| WN. A.125,704 
Decatur 75 |178,537). * .1455 46,731, 48,126|* .1215 kad 77,956 * .1150)... SEES EES Gate ; . 
DeKalb DeKalb 35,000 8,545 26.18 .11 99.9 2,337) 4,070) .15 1,163 85 | 5,458) .12 2,335, 1,052; N.A.! WN.A.| 73,356 
Dixon Lee 66,013 9,908 30.68) .13 | 98.7 2,787) 4,296) .16 | 2,554) 68 | 6,931) .15 2,487; 1,394 N.A N.A.) NLA. 
tEast Moline Rock Island 10,107; 10.30' .14 | 93.6 2,303 2,188 .08 1,029) 91 5,557; .12 | 2,413) 1,059) 130 | 32,334) N.A 
East St. Louis. St. Clair 175,000 74,347| 47.12, .97 84.5 | 19,085) 23,443) .89 | 18,521) 77 36,444, .79 1,910, 7,634) 117 | 67,340) 43.145 
Elgin Kane 112,309, 35,929 28.67 .47 98.9 9,065| 13,283) .51 wae 67 26,935) .58 2,971; 5,439, 109 | 25,446, 66,041 
Eldorado Saline 10,000 4,482 12.09; .06 (100.0 1,192) 1,395) .05 26 1,814 .04 1,522 298 WN. A. N. A. NLA. 
we Du Page 14,055; 15.29) .18 | 99.7 3,631) 4,764 .18 610 141 9,369 .20 2,580, 2,723, 137 292'197,142 

*%of U.S. A. 
tSee end of tabulation for figures on Rock Island, Moline, and East Moline combined. Beforeusing these figures, see explanation page 7. 
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Here are some notes on selling. 
y They sing a song of sales. 

In loud, clear tones they sing a song of a market 

... the WBBM-market ... a market that is truly 

a horn of plenty ...a market that is dominated 


by WBBM. 


Below are up-to-date totals, compiled from Sales 


Management’s 1940 Survey of Buying Power, for 
the 98 counties in WBBM’s Daytime Primary 
Listening Area... a specific group of counties which 
continually respond to WBBM advertisers. 

It’s a big market... and richer than many an 
empire, as you can see. 

Yet your organization can cover this market, can 
capture this vast sales empire, using WBBM alone. 

Some of the nation’s most successful advertisers 
have done it, are doing it, so successfully that 
WBBM leads all other Chicago stations in adver- 
tising .. . has for eight straight years! 

Find out specific city-by-city, county-by-county 
details, and how WBBM can help you move your 
product in this multi-billion dollar market. Ask us 
or any office of Radio Sales. 


50,000 WATTS - CHICAGO 
& cBS S$ TATION 


Owned and operated by the Columbia Broad- 
casting System. Represented by RADIO SALES: 
New York «+ Chicago «+ Detroit + St. Louis 
Charlotte, N.C. «+ Los Angeles + San Francisco 


APRIL 10. 1940 [t.a33 


INDUSTRY is "ON THE MARCH” to ROCK ISLAND-MOLINE 


The The addition of new industries and the expansion of our present industries 


‘ . is but part of the noteworthy growth of this important market where LINACE 
TRI CITIES PAYS A BIG RETURN. 


@ 92nd U. S. Payroll Market in @ 16% more homes were built 
1935; 67th in 1937 and still in 1939 than in 1938. 
moving up. 


b de 
“=_f Fs 


ee ‘Ar : 
ROCK ISLAND — MOLINE 
f giitinors r 


pnt 


@ $13,500,000 public and indus- 
trial projects under way to A ; _* we 
meet the growth requirements age Americans who are waiting 


of Rock Island-Moline. to BUY YOUR GOODS. 


@A community of above aver- 


— 


} 
eS 
Sad I 


Argus-Dispatch Coverage — without duplication — 
reaches 9 out of 10 of the homes in Rock Island County. 


cant ERINOIS DAILY, . MO ROCK ISLAND 
: THE DISPATCH AND ARGUS 


National Representative, THE ALLEN-KLAPP-FRAZIER CO. 
New York Chicago Detroit 


ILLIN OT S—(Continued) 


SALES VOLUME EFFECTIVE BUYING 
POPULATION (dollars—000 omitted) INCOME INDUSTRIAL 
S. M. ESTIMATE . S. M. ESTIMATE VOLUME 
IN- 
' COME Bidg. 
Trad- TAX No. of Aver. Value of Const. 
CITY COUNTY ing RE- Dollars Dol- $1500 Busi- M’f'd 1939, 
Area Munic- % % %  Fami- Retail %  Whole- TURNS) 1939 % lars Pre- | ness Products Dollars 
Zone ipal County’ State White lies 1939 State sale PER (000 State _ per ferred Wage, Dollars, per 
1939 1,000 | omitted) Fam- Fami- Ratio (000 1,000 
ily lies to omitted) Fami- 
lies 
Elmwood Park Cook 11,279 -28, .15 |100.0 2,757 1,507 .06 65 7,278, .16 2,640 1,792 N. A. N. A. 211,106 
Evanston Cook 135,000 63,338, 1.59 .83 | 92.1 | 16,413, 38,424) 1.46 12,858, 176 54,874 1.19 3,343, 14,443 119 6,197 163,369 
Forest Park Cook 14,555 -37; .19 | 99.9 3,834) 7,207, .28 3,570, 82 12,668 .27 3,304 2,569 106 4,852) 67,337 
Freeport Stephenson 79,338 22,045 55.02 .29 | 98.1 5,900 10,788 .41 3,992, 65 13,899, .30 2,356 3,009 99 26,391 38,264 
Galesburg Knox 100,000 28,830 56.20| .38 | 96.0 8,104 13,488) .51 11,599 59 18,601 .40 2,295 4,133) 90 6,513, N.A. 
Granite City Madison 25,130 17.47, .33 | 98.8 6,203, 4,770 .18 667, 42 12,956, .28 2,089 2667 129 44,715, 14,057 
Harrisburg Saline 62,199 11,625 31.38 .15 95.4 2,983, 4,510) .17 2,119 31 4,782) .10 1,603 835, 81 778 N.A, 
Harvey Cook 16,374 42 .22 | 97.4 4,047, 3,360, .13 1,330 75 11,077, .24 2,737, 2,550 126 34,979 41,751 
Herrin Williamson 121,000 9,708 18.02 .13 (100.0 2,618 3,064 12 1,156 26 3,995 09 1,526 655 N. A. N. A.) NLA. 
Highland Park Lake 12,203 11.70 .16 98.4 2,863 7,065 .27 174 8,892) .19 3,106 2,290 118 197 330,434 
Jacksonville Morgan 65,410 17,747, 51.83 .23 | 94.0 3,909 9,044 .34 4,523, 45 9,018, .20 | 2,307, 1,642) 88 4,334 N.A. 
Joliet will 134,526 42,993 38.88 .56 | 94.9 10,503 18,512 .71 11,151, 100 26,867, .58 2,558, 6,092 114 25,373, 46,401 
Kankakee Kankakee 87,000 20,620 41.19 .27 97.2 5,362 12,399 .47 7,703, 69 11,592, .25 2,162, 2,842 84 10,830 93,653 
Kewanee Henry 85,000 17,093 38.99 .23 97.8 4,448 6,960 .26 3,411 43 7,702, .17 1,732, 1,957 97 12,715) N.A 
La Grange Cook 10,103 26 .13 | 96.5 2,509 5,218 .20 1,080, 244 7,870| .17 3,137, 2,108 100 717 160,761 
La Salle La Salle 58,000 13,149 13.47, .17 | 99.1 3,081 6,233 .24 1,932 65 6,592; .14 2,140; 1,571 98 4,092, N.A. 
Lincoln Logan 30,961 12,855 44.56 .17 | 97.5 2,720 4,634 .18 2,383, 33 5,425, .12 1,994 1,033, N.A N. A. NLA, 
Marion Williamson 74,000 9,033 16.77; .12 | 96.8 2,452, 2,992 .11 1,263 30 3,547; .08 1,447 613, N.A N. A. 40,113 
Mattoon Coles 14,631, 39.20' .19 | 99.0 3,854, 6,918 .26 6,087, 55 7,837, .17 2,033) 1,465 N.A N. A.) NLA. 
Mattoon 76 60,543 * .0493 16,108 13,287'* .0335 23,570 * .0348 oes 
May wood Cook.... 25,829 -65) .34 | 97.1 6,458, 5,018 .19 1,088 100 20,202; .44 3,128; 4,714) N. A. N. A.) 35,718 
Melrose Park Cook 10,741 -27| .14 | 97.1 2,319) 2,236 .09 2,070 50 6,890| .15 2,971; 1,020 128 6,408 59,904 
tMoline Rock Island 32,236 32.83 .43 98.4 8,706 14,285, .54 3,671, 100 21,108 .46 2,425 4,179 120 42,136 181,305 
Moline-Rock Is ‘d, I!.-Davenport- 
Clinton, la. 89 (287,517 * .2318 75,809 102,986\* .2599 ; 190,144,* .2805 
Mt. Vernon Jefferson 59,000 12,375 39.89 .16 95.5 3,353) 3,825 .15 2,485 36 4,328, .09 1,291, 1,039 93 18,618 112,669 
Murphysboro Jackson 35,674, 8,182, 22.93) .11 | 90.8 2,198, 2,566) .10 1,401 39 3,638; .08 1,655 2,044 N.A N. A.) 33,735 
Oak Park Cook 63,982, 1.61 .84 99.7 16,997, 29,060 1.11 3,660 189 54,503 1.18 3,207, 9,348 106 1,868; 43,872 
Ottawa La Salle 49,837, 15,094 15.42) .20 | 98.3 3,782) 5,741, .22 2,583 74 8,135; .17 2,151, 1,702 107 1,888 32,654 
Paris Edgar 50,000, 8,781 35.17, .12 | 97.1 2,552, 4,299 .16 2,490, 45 4,013) .09 1,572 664 N. A. WN.A.) NN. 
Park Ridge Cook 10,417 -26, .13 | 99.8 2,700, 3,877) .15 184 7,963, .17 i 2,187, 83 64 282,537 
Pekin Tazewell 46,019| 16,129, 35.01, .21 (100.0 4,358 6,381 .24 4,978 84 9,009, .20 2,067, 2,048 N. A. N.A.) NLA. 
Peru La Salle | 9,121; 9.33) .12 | 99.5 2,256 1,664 .06 1,240 66 4,934) .11 2,187 948 N. A. WN.A.) NLA, 
Peoria Peoria 104,969 74.29 1.37 96.9 | 26,494 55,582 2.12 93,619 95 82,878) 1.79 3,128; 13,512) 101 87,289'120,222 
Peoria 77 (404,574 * .3295 106 ,442 126,276 * .3187 215,798 * .3184 
Quincy Adams ‘ 39,241 62.50' .52 | 97.0 10,756 15,200 .58 13,273, 54 24,221, .52 2,252, 4,302, N. A.) N.A.| 22,615 
Quincy 78 |121,172). * .0986 34,173) 28,533|* .0720 52,877\* .0780 
Rockford Winnebago 85,864 73.15 1.12 98.6 | 22,140) 37,076) 1.41 23,360 75 53,563) 1.16 2,419 13,284 109 82,618 134,079 
Rockford 72A |'251, 395). * 2047 65,790 80,381'* .2029 136,404* .2012 
tRock Island Rock Island 37,953 38.65, .50 | 97.9 | 10,124 11,761 .45 11,409 80 24,986 .54 2,468 5,062 126 52,064 170, 266 
Rock Isi’d-Moli ne, tll.-Daven- 
_port-Clinton, la. 89 (287,517. * 2318 75,809 102,986 * .2599 . 190,144\* .2805 or 
Springfield Sangamon 71,864 64.32) .94 | 95.4 | 18,745) 33,795 1.28 26,103, 77 | 53,712) 1.16 2,865) 10,310 N. A. N. A. 67,306 
Springfield 79 (328,821 * .2679 85,376 88,758 * .2240 151,840 * .2240 
Spring Valley Bureau 5,270, 13.57, .07 | 99.4 1,355 1,009 .04 730, 34 2,801, .06 2,067 434 N. A. N. A.) N.A. 
Sterling. . Whiteside 51,873, 10,012) 25.69) .13 97.8 2,717, 5,431) .21 1,874 80 5,275, .11 1,941 1,522 111 12,561 | 126,251 
ee... La Salle 44,028, 14,728 15.08 .19 | 98.7 3,774, 6,616 .25 6,946, 52 | 7,971) .17 2,112 1,661 103 11,355 24,521 
rdana ee 
ements Champaign 13,060 20.33 .17 96.9 3,713 4,203 .16 1,177, 51 10,041 .22 2,704 2,339 N. A. N. A. 796,046 
mpaign- 
Urbana 71 82,187 * .0670 21,705, 32,093 * .0810 47,446 * .0700 
Waukegan Lake 67,000| 33,499 32.10 .44 | 95.3 8,364 14,219 .54 6,815 91 22,237, .48 2,659, 5,437 128 29,304 100,255 
West Frankfort Franklin 40,000 14,683 24.70 .19 (100.0 3,556 3,981 .15 719° +19 5,980 .13 1,682 996 78 181, NLA. 
Wilmette Cook 15,233 38 .20 98.7 3,630 3,528 .13 189 12,067| .26 3,324 3,267 139 640 272,658 
Winnetka Cook 12,166 31; .18 | 97.8 2,661 6,858 .26 214 9,052, .20 3,402 2,528 96 89/314, 428 
Rock Isi'd, Moline 
a Ty Rock Island 287,517 80,296 81.78 1.07 21,133, 28,234 1.07 16,109 89 51,651 1.12 2,444 10,300 126 126,534 315,384 
% of U.S. A. 


tSee end of tabulation for figures on Rock Island, Moline and East Moline combined. 
For itlinois County figures, see page 142. Before using these figures, see explanation page 7. 
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t 


If you want to 


Create 
Demand 


Strengthen 


Reduce 
Selling Costs 


Make WLS your 
first midwest choice 


John Blair and Co. 


Representatives 


Covers Metropolitan Chicago 


In 1939 WLS received 355,981 letters from listeners in 
Metropolitan Chicago. That represents 30.7 letters per 
100 radio homes in that area—an unequalled record. 


Dominates Four Great Midwest States 


Two announcements drew 8,694 responses from 274 
counties in four states. Represented were 82 of 102 
counties in Illinois; 81 of 92 Indiana counties; 56 of 71 
Wisconsin counties and 55 of 83 Michigan counties. 


Brings You Tangible Dealer and Consumer Response 


5,233 listeners sent names of grocers from whom they had 
been unable to buy a food product new to this market. 
Within 90 days this advertiser had secured distribution 
through wholesalers serving 85% of the retail trade. 


National 


For full details on what WLS can do for you, write or ask any John Blair man 


WIS 


870 Kilocycles 
50,000 Watts 
Clear Channel 


Burridge D. Butler, President (Chicago) Glenn Snyder, Manager 


WHATEVER YOUR QUESTION about pre- 
miums . . . whatever your problem on their 
use .. . the right answer, the correct solu- 
tion can be found between the covers of this 
300-page book. Price, $3.50. 


Here is presented for the first time 
the sum total of successful pre- 
mium experience over the years— 
detailed information on the whole 
subject of premiums, set down in 
orderly arrangement for easy and 
ready reference. One of the oldest 
of all seliing forces and one of the 
strongest allies today to help all 
forms of advertising yield more 
orders is now reduced to infallible, 
money-making formulas, the result 
of years of costly trial and error. 


Tells WHEN and HOW and 
WHICH of the various types of 
premiums to select to do a specific 
job; what offers to use for jobbers’ 


BILL BROTHERS PUBLISHING CORP. +» 


IT TAKES THE GUESSWORK 
OUT OF PREMIUM CAMPAIGNS 


PREMIUM ADVERTISING 
AS A SELLING FORCE 


By FRANK H. WAGGONER 


salesmen, dealers and clerks, one’s 
own sales organization, and con- 
sumers. Gives a digest of all laws, 
old and new, pertaining to pre- 
mium use; tested campaigns for 
twenty-two sample industries; the 
right answers to every question 
about premiums that users, manu- 
facturers, sales organizations, and 
advertising agencies could possibly 
ask. Not only is this the ONLY 
BOOK ON THE SUBJECT and 
therefore of immediate value to all 
who seek to improve methods and 
results, but its accuracy and scope 
guarantee its usefulness as second 
to none in the field of important 
advertising references. 


Lexington Ave., New York, N. Y. 


APRIL 10, 1940 
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CITY 


Adrian. . 
Alpena... 
Ann Arbor 
Battle Creek 

Battle Creek 
Bay Cit 

Bay City. 
Benton Harbor 
Dearborn 
Detroit 

Detroit 

rse 

Escanaba. . 


Ferndale. . 
Flint 
Flint 
Gladstone. 
Grand Rapids 
Grand Rapids 
Grosse Pointe Pk 


Muskegon Chronicle 
Kalamazoo Gazette 
Jackson Citizen Patriot 


Five Sweethearts for Four 


IVE cakes of Sweetheart Soap instead of four 
means a 25% sales increase — a pleasant and 
decidedly worth-while experience for any advertiser. 


Times. 


City Times is one, are doing 
for advertisers in the Michigan 
facts ask I. A. Klein, 50 E. 42n 


BOOTH 472 WEWSPAPERS 


Grand Rapids Press 
Ann Arbor News 
Flint Journal 


This particular experience was told to us by the 
Family Super Market, Bay City, Michigan, follow- 
ing a new advertising schedule in the Bay City 


The eight Booth Newspapers, of which the Bay 


or John E. Lutz, 435 N. Michigan Avenue, Chicago. 


an outstanding job 
Market. For further 
d Street, New York, 


Saginaw News 
Bay City Times 


MICHIGAN 


COUNTY 


Lenawee. 
Alpena 
Washtenaw 
Calhoun 


Bay 
Berrien. ... 


Wayne 
Wayne 


h Wayne. ' 


Delta 


| Oakland 


Genesee... . 


Delta 
Kent 


Wayne 


Wayne 
Houghton 


| | 
SALES VOLUME | | 
| 


EFFECTIVE BUYING | 


—_ 1,827 


POPULATION (dollars—000 omitted) INCOME INDUSTRIAL 
S. M. ESTIMATE - | S. M. ESTIMATE | VOLUME 
l COME | Bidg. 
rad- | | TAX | No. of | Aver. Value of} Const. 
ing RE- Dollars Dol- | $1500 || Busi-| M’fd 939, 
Area Munic- % % % | Fami- | Retail| % | Whole-| TURNS| 193 % lars | Pre- || ness | Products| Dollars 
| Zone | ipal County) State | | White! lies 1939 | State | sale PER (000 State | per | ferred | Wage,) Dollars,| per 
| | 1939 || 1,000 | omitted) Fam- | Fami- | Ratio| (000 ,000 
\ } | ily | lies | to | omitted)| Fami- 
| U.S.A. lies 
\ | | | 
58,891, 13,064) 26.21; .27 | 99. a | 3,737) 8,045) .47 2,333) 52 7,411; .24 | 1,983) 1,981) 77 11,767|144, -” 
| 26,684) 12,166) 65.50) .25 (100.0 | 2,866) 5,185) .30 | ei ¢ -22 | 2,369 802) N. A.) N. A.| N 
65,530) 26,944) 41.16, .55 96.2 | 7,701) 23,410) 1.37 6,325) 112 24,039; .79 | 3,122) 6,161)/ 93 14,663 783, 78 
th | 43, ‘573| 50.06} .90 | 95.7 | 11 655, 23,813) 1.39 8,089, 94 || 32,942) 1.09 | 2,826) 6,876) 112 82,742| 36,618 
58 | 87,043 |......|* 20709 23, 142) te. re JF RSG: EE RM Aaah Mapes 
ee a 47,355| 68.15, .98 | 99. 5/11 437) 18,912, 1.10 | 16,509) 67 28,496; .94 | 2,492) 4,117) 97 34,906) 95,343 
60 |160,660).......]......|* .1308).... 37, 538) —T <P de EE EE SI Sen eee 
86, 297) 15,434; 19.04) .31 | 93.8 | 4,133) 9,598) .56 4,991) 72 9,585) .32 | 2,319) 2,190) 91 9,474) 27,933 
50,358 2.67) 1.04 | 99.2 11,437) 18,612) 1.09 4,011) 113 27,820; .92 | 2,432) 9,150) N.A N. A./592,395 
.......|1568662) 83.04/32.39 | 91.9 370, 293/668, 539/39.00 |1169311| 97 [1270;217\41.92 | 3,430 225,879) 124 |2115,999|167,6 
60 | 2529750) —. ..... 1600 ,004/999 , 478|*2.5226).......]........ 1812, 386|*2.6738)......|...... i See weenie 
716} .67;| .26 | 88.7 2,795) 1,963) .11 586) 66 5,7) -19 | 2,069) 1,873) N. A N. A./109,523 
* 65,000 14 524) 45.00) .30 | 99.9 3,414) 6,995) .41 |....... 53 7,592) .25 | 2,224 1.434) 88 3,384) 19,271 
| 20,855) 9.87) .43 | 99.1 5,048) 4,664) .27 3,217) 79 13, .45 | 2,696) 3,786) N.A.| N. A.|186,084 
156,492) 73.92) 3.23 | 95.9 | 37,683) 66,677| 3.89 | 73,724) 82 105,311) 3.48 | 2,795) 22,987) N.,A.| N.A.| 96,883 
61 211,641 17 51,310) 80,438|* .2030).......]]........ 130,596/* .1927)......|..... ERE SSSA Bree! 
cies ,170| 16.01; .11 | 99.9 1,190 . Fe 36 2,951; .10 | 2,480) 417| N.A N.A.) 4,621 
’"|468,592| 70.09| 3.48 | 98.2 | 43,441) 71,786| 4.18 | 73,977) 76 121,205} 4.00 | 2,790 21,286, 88 102,568; 49,771 
82 701,565 Ee * 571 |179, 595/205,661/* .5191|.......)]........ 343,588 * .5069).. a Sa Cee 
oWicaees | 11,174) .58) .23 | 99.0/ 2 746) oo Sa | 176 10,965 .36 1 2, 554 N. A. N. A.|569,064 
| | | i 
56,268| 2.99, 1.16 | 92.6 11,289 16,714; .98 9,526, 42 | 25,205) .83 | 2,233) 5,419 N. a N. A.) 44,189 
WEEE EES ee 5,796) 10.97; .12 | 99.9 3 1,120) 55 2,766, .09 | 1,987 N.A.| 25,298 
| | 


Before using these figures, see explanation page 7. 


348) N. A. 


@ The “Thumb 


income (industrial, 


the year. 


District” 
Buying Income of $70,687,000 is one of Michi- 
gan’s most important markets. 
agricultural, 
ing) assure advertisers steady sales throughout 


Represented Nationally by: 


The “THUMB DISTRICT’ of Michigan—A BUYING POWER of $70,637,000 
COMPLETELY Covered By Only ONE Medium 
Circulation 21,816 A.B.C. 


with an Effective @ The fact that 23 
636,000 lines of 
Four sources of 
Tourist, fish- 
market it covers. 


service is maintaine 


The Port Huron Jiumes Herald 


Members of Associated Press, United Press, 


International 
Audit Bureau of Circulations. 


THEIS & SIMPSON CO. @ New York 


1939 is adequate proof of the effectiveness of 
the newspaper and the buying power ef the 
A COMPLETE merchandising 


0 advertisers used more than 
natienal advertising during 


d. 


News Service and 


& Detroit @ Chicago 


SALES MANAGEMENT 


IT’S NO SECRET 
TO THOSE 


“IN THE KNOW” 


@ The REAL Buying Power of the Detroit Market Lies in Its 
Homes! Especially in the Effective and Indispensable HOME 
Coverage of The Detroit Times. 


In Detroit City and Retail Trading Area, 
The Detroit Times Enjoys 


OVER 190,000 HOME DELIVERED CIRCULATION 


The THIRD LARGEST Regular Carrier 
Home .Delivered Circulation in the United States 
A. B. C. Recognized 


Detroit Merchants KNOW the INCREASED RESULT VALUE of 
Detroit Times Advertising! That's why in 1939 


THE DETROIT TIMES 
GAINED 898,247 RETAIL LINES 


THE LARGEST RETAIL LINAGE GAIN OF ALL THREE DETROIT NEWSPAPERS 


Detroit Merchants sell YOUR product; are YOUR retail outlets in America’s 
Fourth and Livest Market. Profit by their on-the-spot experience. Concentrate 
YOUR sales-fire in The Detroit Times. 


“IN DETROIT THE TREND IS TO THE TIMES” 


THE DETROIT TIMES 


Represented Nationally by The Rodney E. Boone Organization 


APRIL 10, 1940 r1s9} 


Five Sweethearts for Four... 


IVE cakes of Sweetheart Soap instead of four 
means a 25% sales increase — a pleasant and 
decidedly worth-while experience for any advertiser. 


This particular experience was told to us by the 
Family Super Market, Bay City, Michigan, follow- 
ing a new advertising schedule in the Bay City 
Times. 


The eight Booth Newspapers, of which the Bay 
City Times is one, are doing an outstanding job 
for advertisers in the Michigan Market. For further 
facts ask I. A. Klein, 50 E. 42nd Street, New York, 
or John E. Lutz, 435 N. Michigan Avenue, Chicago. 


BOOTH 4240 WEWSPAPERS 


Muskegon Chronicle Grand Rapids Press 
Kalamazoo Gazette Ann Arbor News Saginaw News 
Jackson Citizen Patriot Flint Journal Bay City Times 


MICHIGAN 


\ 
! SALES VOLUME | EFFECTIVE BUYING | 
| POPULATION | (dollars—_000 omitted) | INCOME INDUSTRIAL 
| _—S.M. ESTIMATE | e S. M. ESTIMATE | VOLUME 
i = i 
' | COME | | Bidg. 
Trad-| | | | | | TAX No. of | Aver. | Value of| Const. 
CITY COUNTY ing RE- | Dollars Dol- | $1500 | Busi-| M’fd | 1939, 
Area Munic-- % G, % | Fami- | Retail % |Whole-/ TURNS| 1939 4 lars | Pre- || ness | Products| Dollars 
| | Zone | ipal (County) State | White! lies 1939 | State sale PER (000 State | per | ferred | Wage,| Dollars,| per 
| | | | 1939 | 1,000 | omitted) Fam- | Fami- | Ratio | (000 "| 1,000 
| } | | | H ily lies | to | omitted)| Fami- 
} | | U.S.A. lies 
| | | 
Adrian. . Lenawee... 58, 201 13,064| 26.21} .27 | 99.0| 3,737, 8,045} .47°| 2,333) 52 | 7,411) .24 | 1,983) 1,981) 77 | 11,767) 144. on 
Alpena. .. Alpena | 26,684) 12,166| 65.50, .25 |100.0 | 2,866, 5,185) .30 |.. | 42 | 6,789) .22 | 2,369| 802) N. A. A. 
Ann Arbor Washtenaw "*"|| 65;530| 26/944] 41.16] .55 | 96.2| 7.701) 23,410| 1.37 | 6,325) 112 | 24,039.78 | 3,122, 6,161] 93 | 14,663 783, 78 
Battle Creek , Calhoun ae ‘aa 43,573) 50.06) 90, 95.7 11,885 23,813 J 39 ‘ 8,089) 94 32,942 18 2,826| 6,876| 112 | 82,742| 36,618 
attle Cree 58 y ; : 4 ee , d Raeah EY 1 ’ ‘ Bie Tee Se See Seepeiy 
by C Cit Bay : ....|ece....| 47,355] 68.15] .98 | 99.5 | 11,437) 18,912, 1.10 | 16,509) 67 28,496 .94 | 2,492) 4,117) 97 | 34,906) 95,343 
ity... 59 | 160,660|...... |......[* .1308)......) 37, 538) 44,878|* x” Seaionis ama  egpes Teepe Reet Boren Bees 
j | 
Benton Harbor... Berrien... . 86,297| 15,434 19.04 .31 | 93.8| 4,133] 9,598! .56 4,991 72 9,585, .32 | 2,319! 2,190) 91 9,474| 27,933 
Dearborn Wayne ..| 50,358, 2.67} 1.04 | 99.2 | 11,437] 18,612, 1.09 | 4,011) 113 27,820) .92 | 2,432; 9,150| N.A.| WN. A.|592.395 
Detroit... . Wayne .......|1568662| 83.04/32.39 | 91.9 i370, 293/668,539/39.00 |1169311) 97 [1270,217/41.92 | 3,430|225,879| 124 |2115,999|167,622 
Detroit i 60 2529750 |... |*2.0604).. 004/999, 478|*2.5226|.......||........ “3 y " Repeet eeegey Reap mtegeen eebeos 
Ecorse. | Wayne..... | 12,716.67} .26 | 88.7 0785) 1,963, .11 586) 66 5,783} .19 | 2,069) 1,873| N.A.| N. A.|109,523 
Escanaba... Delta..........|....., 65,000) 14,524) 45.00; :30 | 99.9| 3,414) 6,995) .41 |....... 53 7,592} .25 | 2,224) 1,434) 88 3,384| 19, 
Ferndale. . Oakland....... mt ital 9.87) .43 | 99.1 | 5,048) 4,664) .27 | 3,217] 79 13,609, .45 | 2,696] 3,786| N.A.| NN. A.|186,084 
Flint Genesee... . | 1156492} 73.92 3.23 | 95.9 | 37,683] 66,677| 3.89 | 73,724) 82 | 105,311| 3.48 | 2,795 22,987, N.,A.| N.A.| 96,883 
Flint 61 (211,641). . * (1723|......| 51,310) 80,438|\* .2030|...:.../........ ge cactes ames aagpmeree Here Repenme 
Gladstone. Delta... PE sates? 5,170) 16.01, .11 | 99.9| 1,190) 748) .04 |... 36 2.951; .10 | 2,480) a7, No A.) N. A.) 4,621 
Grand Rapids Kent... mae ... 168,592) 70.09] 3.48 | 98.2 | 43,441) 71,786| 4.18 | 73,977) 76 || 121,205| 4.00 | 2,790) 21,286) 88 102,568! 49,771 
Grand Rapids 82 701,565). . es +.{* 8718 (179, 595)205,661|* .5191|...2...)........ 343,588 * .5069 . Eset Somers Peer 
Grosse Pointe Pk) Wayne... sdbcndlieaceas |" 41,174) 89) .23 | 99.0 | 2.746) 2,302] .14 |....... 176 | 10,985) .36 3,903) 2,554) N. A.) N. A.|569,064 
Hamtramck . Wayne......... am Re 56,268| 2.99, 1.16 | 92.6 11,289) 16,714) .98 | 9,526) 42 || 25,205, .83 | 2,233) 5,419 N.A.| NLA.) 44,189 
rie ‘ Houghton......).....]-...-44| 5,795) 10.97| .12 | 99.9 1.302} 1,827, .11 | 1,120) 55 2,766, .09 | 1,987 348 N.A.| N.A.| 25,298 
of | | 1 


Before using these figures, see explanation page 7. 


The THUMB DISTRICT’ of Michigan—A BUYING POWER of $70,637,000 
COMPLETELY Covered By Only: ONE Medium 
Circulation 21,816 A.B.C. 


@ The “Thumb District” with an Effective @ The fact that 230 advertisers used more than 
Buying Income of $70,687,000 is one of Michi- 636,000 lines of natienal advertising during 


gan’s most important markets. Four sources of 1939 is adequate proof of the effectiveness of 
income (industrial, agricultural, Tourist, fish- the newspaper and the buying power ef the 
ing) assure advertisers steady sales throughout market it covers. A COMPLETE merchandising 
the year. service is maintained. 


The Port Huron Jiumes Horald 


Members of Associated Press, United Press, International News Service and 
Audit Bureau of Circulations. 


Represented Nationally by: THEIS & SIMPSON CO. @ NewYork @ #£Detroit @ Chicago 


SALES MANAGEMENT 


Ii’s NO SECRET 
TO THOSE 


“IN THE KNOW” 


@ The REAL Buying Power of the Detroit Market Lies in Its 
Homes! Especially in the Effective and Indispensable HOME 
Coverage of The Detroit Times. 


In Detroit City and Retail Trading Area, 
The Detroit Times Enjoys 


OVER 190,000 HOME DELIVERED CIRCULATION 


The THIRD LARGEST Regular Carrier 
Home Delivered Circulation in the United States 
A. B. C. Recognized 


Detroit Merchants KNOW the INCREASED RESULT VALUE of 
Detroit Times Advertising! That's why in 1939 


THE DETROIT TIMES 
GAINED 898,247 RETAIL LINES 


THE LARGEST RETAIL LINAGE GAIN OF ALL THREE DETROIT NEWSPAPERS 


Detroit Merchants sell YOUR product; are YOUR retail outlets in America’s 
Fourth and Livest Market. Profit by their on-the-spot experience. Concentrate 
YOUR sales-fire in The Detroit Times. 


“IN DETROIT THE TREND IS TO THE TIMES” 


THE DETROIT TIMES 


Represented Nationally by The Rodney E. Boone Organization 


APRIL 10, 1940 r15s9] 


CITY 


Highland Park 
Holland 
iron Mountain 


Ironwood 
Ishpeming 
Jackson 
Jackson 
Kalamazoo 
Kalamazoo 
Lansing 
Lansing 


Lincoln Park 
Marquette 
Menominee 
Midiand 
Monroe. 


Mount Clemens 
Mount Pleasant 
Muskegon 
Muskegon Hgts 
Niles 


Owosso. . 
Petoskey 
Pontiac. . 
Port Huron 
River Rouge 


Royal Oak 
Saginaw 

ginaw. 
St. Joseph. 
Sault Ste. Marie 
Traverse City 


Wyandotte.......| 
Yosilanti........ 
*% of U.S.A. || 


hy . 
Eau Claire 


Fond du Lac 
Green Bay 
Green Bay 
Janesville. . 
Kenosha. . . 
La Crosse. . 
La Crosse 


Madison. . . 
Madison 
Manitowoc 
Marinette. . 
Menasha. 
Milwaukee 
Milwaukee. . 


Neenah 
Oshkosh 
Racine 
Sheboygan 
Shorewood 


So. Milwaukee 
Stevens Point 
Superior 
Superior 
Two Rivers 
Watertown 


Waukesha 
Wausau 
Wauwatosa 
West Allis 

© of U.S.A 


Wayne 
Ottawa 
Dickinson 


Gogebic 
Marquette 
Jackson 


Kalamazoo 


Ingham 


Wayne 
Marquette 
Menominee 
Midland 
Monroe. 


Macomb 
Isabella 
Muskegon 
Muskegon 
Berrien. 


Shiawassee 
Emmet 
Oakland 
St. Clair 
Wayne. 


Oakland 
Saginaw 


Berrien 
Chippewa 
Grand Traverse 


Wayne 
Washtenaw... 


Outagamie 
Ashland 
Rock 
Milwaukee 
Eau Claire 


Fond du Lac 
Brown 


Rock 
Kenosha 
La Crosse 


Dane... 


Manitowoc 
Marinette. . 
Winnebago 
Milwaukee 


Winnebago 
Winnebago 
Racine 
Sheboygan 
Milwaukee. . 


Milwaukee 
Portage 
Douglas 


Manitowoc 
Jefferson-Dodge 


Waukesha 
Marathon 
Milwaukee 
Milwaukee. . 


62 


63 


64 


81 
83 


84 


85 


27,300 
56,070 
52,500 
116, 254 
154,623 
223,867 


221,431 
143,176 


105 ,000 


50,000 
105 ,000 
| 93,425 
228,767 
79,553 
62,837) 


99,773 . 


on: 


79,139 


.. .|126, 714 


86 


50,000 


Munic- 
ipal 


52,959 
14,346 
11,652 


14,299 
,238 
55,187 


54,786 
78,397 


13,497 

5,211 
41,390 
15,584 
11,326 


14,496 


31,361 
17,314 


22,904 
80,715 


8,349 
13,755 
12,539 


28,368 
10,143 


26,449 
37,415 


"21,628 
50,262 


9,062 
8,249 


404,391). 


33,000 
40,000 


46,000 
76,694 


10,083 
10,613 


POPULATION (dollars—000 omitted) 
S. M. ESTIMATE - 
COME 
TAX 
RE- 
% % J | Fami- Retail % | Whole- TURNS 
County State White! lies 1939 | State sale PER 
1939 | 1,000 
2.80; 1.09 | 97.6 13,009) 24,691) 1.44 3,901' 103 
26.14, .30 | 99.7 3,625 8,000| .47 3,360, 67 
38.83, .24 | 99.9 2,703, 4,434 .26 3,191) 50 
45.37, .30 | 99.9 3,162, 5,136 .30 3,338 48 
20.96; .19 (100.0 2,272, 3,088 .18 72 
59.79| 1.14 | 96.7 | 14,295) 23,179) 1.35 18,305, 72 
‘ -0946 30,478 35,295 * .0891 pistes 
59.96 1.13 | 98.2 | 13,833) 31,710| 1.85 | 25,770 87 
: .1259 41,620) 55,245|* .1394 5 eka 
67.23 1.62 | 98.2 | 20,150) 46,880 2.74 | 33,048, 80 
J =A 58,598) 80,520/* .2032)......./]....... 
-65| .26 | 99.7 2,884, 2,291 .13 62 
33.52) .31 | 98.4 3,239, 5,466) .32 4,098 60 
43.63) .21 | 99.8 2,540) 3,151) .18 3,781, 49 
41.97, .17 | 99.6 1,895) 3,828) .22 916 164 
34.51, .37 | 97.9 | 4,268 9,590) .56 2,302; 97 
17.50, .28 | 97.9 3,400, 7,787, .45 2,803, 87 
24.67, .11 | 97.4 1,272, 3,706; .22 4,579, 119 
48.93) .86 | 98.1 | 10,322) 20,935) 1.22 8,699 78 
18.41, .32 | 95.2 | 3,629) 4,234 .25 421, 44 
13.97) .23 | 97.5 3,025, 4,666 .27 910 69 
36.67, .30 | 99.5 3,728, 8,378 .49 2,430, 43 
37.99 .12 | 96.0 1,470) 3,738 .22 1,346, 60 
30.74 1.34 | 94.8 | 15,153) 28,413) 1.66 | 21,075) 981 
46.41, .64 95.6 8,090 16,580 .97 6,134 83 
-92| .36 | 87.3 | 3,751, 5,318 .31 772; #77 
10.84, .47 | 99.8 5,604 13,002| .76 2,080; 122 
66.86 1.67 | 93.9 | 19,733, 33,713| 1.97 | 27,382 85 
.1196 35,450, 48,542 * .1225 .. ee 
10.30, .17 | 98.9 2,251, 3,047, .18 3,327, 85 
54.92} .28 | 97.9 3,088, 6,253 .36 3,252, 58 
62.66) .26 | 99.6 2,842, 7,967 .46 2,469, 38 
1.50 .59 | 99.9 6,321, 9,572 .56 2.201, 83 
15.48 .21 | 87.1 2,893 6,464 .38 466 83 
For Michigan County figures, see page 148. 
WISCONSIN 
40.23) .86 | 99.9 | 6,312 13,583) 1.41 4,549, 99 
50.45, .36 | 99.2 2,564, 4,621; .48 »343| 61 
31.83) .81 | 96.1 6,397, 10,332 1.07 3,151) 81 
1.47; .36 | 99.7 | 2,283) 2,567) .27) . 76 
63.97; .89 (100.0 6,760, 12,716 1.32 15,180 72 
44.17, .90 | 99.3 6,701) 13,451) 1.39 10,357, 69 
53.26| 1.27 | 99.6 9,050) 22,249 2.30 39,515, 95 
.1864 52,029 69,049|* .17 43 acai 
29.18} .73 | 99.7 | 5,740 11,114 1.15 16,560, 95 
79.43, 1.71 | 99.5 | 12,065) 15,281, 1.58 4,157; 83 
72.74, 1.35 | 99.9 | 10,007 13,505) 1.40 11,241, 72 
; -0814 .. 24,079) 26,942/* .06/80......./|........ 
51.37' 1.97 | 99.3 | 15,053) 43,159) 4.47| 26,758 114 
-1501 - 46,315) 71,464.* .18/04 : 
39.17, .78 | 99.8 5,686 11,259) 1.17 12,722, 77 
40.96, .47 | 99.8 3,358) 7,250 .75 2,586, 43 
11.83} .31 | 98.7); 2, 2,198 .23 269, 93 
79.72,19.66 | 98.4 |143,369|264,699'27.40| 386,778) 101 
.. 1.5187). .... .|450,016)636 ,432|*1.60/63..... sd sale 
11.94) .31 | 99.7 | 2,388) 3,717) .38 948 123 
52.33, 1.37 | 99.8 | 10,283) 14,720) 1.52 11,705, 58 
74.90| 2.29 | 99.2 | 16,809) 23,971) 2.48 11,502 104 
55.10| 1.33 |100.0 9,910) 16,075) 1.66 11,091' 69 
1.87, .45 | 99.9 3,661, 2,433) .25) . 63 
1.47, .36 (100.0 2,426 2,801 .29 415 87 
40.27; .46 (100.0 | 3,144) 6,551) .68 5,217, 72 
77.52; 1.23 | 99.4 8,678 13,123) 1.36 12,637, 61 
-3297 91,126) 98,127\* .24'77. mnie 
17.20' .34 /|100.0 2,382, 3,175) .33 856 48 
-36 | 99.9 2,912) 5,742 .59 : 59 
32.82, .58 | 98.5 4,086 7,934 .82 6,346 93 
33.64, .81 (100.0 5,952 12,164 1.26 10,412 70 
2.92; .72 99.9 5,496 4,984 .52 179 
4.78 1.18 | 99.9 8,362 9,712 1.00 2,974 92 


For Wisconsin County figures, see page 146. 


MICHIG 


39,614) 72. 


SALES VOLUME 


A N—(Continued) 


l 


EFFECTIVE BUYING 
INCOME 
S. M. ESTIMATE 


Dollars Dol- 
1939 % lars 
(000 State per 

omitted) am- 

ily 

44,566, 1.47 | 3,426 
7,617, .25 2,101 
5,127, .17 1,897 
7.519| .25 2.378 
6,024, .20 2,651 
39,690, 1.31 2,776 
71,494 * .1055 

38,156 1.26 2,758 
92,047 * .1358 

51,806 1.71 2,571 

115,198 * .1700 ; 
7,329 .24 2,541 
8.482 .28 2,619 
3,733} .12 1,470 
4,831, .16 2,549 
11,381.38 2,667 
9,135, .30 2,687 
1,872) .06 | 1,472 
22.718, .75 2,201 
8,168 .27 2,251 
6,960 .23 2,301 
6,766, .22 1,815 
2,538 + .08 1,727 
42,278 1.40 2,790 

7 .75 2,795 
8,852, .29 | 2,360 
16,272, .54 2.904 
52,974 1.74 2,685 
88,377|* .1304 
5,304, .18 | 2,356 
7,974 .26 2,582 
5,610' .19 1,974 
17,643,  .58 2,791 
6,906 .23 2,387 
18,273, 1.11 | 2,895 
5,861, .35 | 2,286 
17,858) 1.08 2,792 
5,827 35 2,552 
18,544) 1.12 2,743 
17,510; 1.06 2,613 
26,031; 1.58 2,876 

100,394\* .1481 
16,464, 1.00 | 2,868 
34,019; 2.06 | 2,820 
25,923) 1.57 2,590 
46,085|* .0680)......| 
49,328 2.98 | 3,277 
114,636|* .1691 
14,947, .90 2,629 

6,078 .37 1,810 
5,805, .35 2,778 
453,388 27.44 | 3,162 
1113, 666 *1 .6430) ERE. 
6,533) .40 2,736 
28,792, 1.74 2, 
51,872) 3.14 | 3,086 

,991' 1.63 | 2,724 
7,869 .48 2,149 
7,024 .43 2,895 
7,187, .44 2, 
22,954) 1.38 2,645 

171,525|* .2530 

6,262) .38 2,629 
7,711; .47 2, 
11,339 .69 2,775 
14,140.86 2,376 
18,742, 1.13 3,410 


22,939, 1.39 2,743 


Before using these figures, see explanation page 7. 


INDUSTRIAL 
VOLUME 


|_| Bldg. 
Aver. Valueof Const. 


No. of 
$1500 Busi-| M’fd | 1939, 
Pre- | ness Products Dollars 
ferred Wage, Dollars,’ per 
Fami- | Ratio (000 1,000 
lies to omitted) Fami- 
S. lies 
11,058 N.A. NA. 48,156 
1,813) 74 15,064) 80,822 
919 N. A.) N.A.) 13,560 
1,043 71 1,188; 33,116 
636 N.A.. NLA. NLA. 
8,863 100 37,266 29,238 
7,885 101 70,587 174,625 
12,695 N.A. N.A. 83,666 
2,019 N.A.| N. A./261,094 
1,620 80 2,872, 55,215 
864 74 8,653 N.A. 
758 N. A.) N. A. 21,350 
2,774 108 44,750 102,215 
2,278 98 5,420 31,975 
509, N,A. NLA. NLA. 
5,161, 90 42,614, 61,203 
1,851, 95 32,018 N. A. 
1,664 85 11,647, NLA. 
1,976 77 5,017, 3,699 
470 N.A.| NLA.) NLA, 
11,213, N. A.) N. A.'128,390 
4,207 102 14,844 21,258 
2,626 135 22,708 48,730 
4,483 N. A. N.A.! 19,808 
10,656 116 76,461 127,284 
“1,126 N.A. NLA. 92,312 
1,235. 85 11,325 178,877 
966 57 4,494 387,271 
3,856 113 32,624 254,953 
1,967, 100 15,961) N. A. 
3,535, 88 | 17,723 154,462 
949) 95 2,410/ 185,492 
3,518, 116 28,315, 52,111 
1,324) 121 | 40,395 30,028 
3,042, 91 | 29,173/162,105 
3,686, 88 14,509) 69,679 
4,978, 99 29,280/ 283,888 
3,674, N. A.) N. A.'116,270 
7,601 N. A. WN. A.) 41,088 
4,703) 91 | 26,423) N. A. 
eeeeeesiisevees | whatcha: eevee 
12,042 104 30,009 403,490 
3,014 100 | 31,735 142,200 
1,209} 80 |  6,399'107,621 
941, N. A.) NN. A./135,323 
,286, 111 | 504,546) 65,368 
1,098, N. A.) N. A. 237,402 
5,244, 81 23,419, 53,469 
10,758, 119 | 103,178 58,771 
856 81 26,883) 70,313 
3,368 N.A. WN. A.111,702 
1,407 109 14,808) 74,007 
446 77 4,873|177, 458 
3,732 N. A. N.A.) 37,577 
1,143 93 10,247, 48,097 
1,572 83 6,755 NLA. 
3,065 107 24,128 72,064 
2,619 80 16,226, 77,527 
3,572 100 1,861 347,707 
5,937 133 74,257 78,161 


An index to all county and city data, by states 
an index to advertisers, on page 236. 


and sections, appears on page 5; 
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SALES MANAGEMENT 


PRI 


IN ITS 35TH YEAR 


PREMIUMS, 


Putte 


THE NATION’S MARKET PLACE FOR 


ADVERTISING SPECIALTIES 


PRIZES AND 


APRIL 10, 1940 


PREMIUM PRACTICE, 420 texington ave. N. ¥. 


Write for details 
about the success- 
ful approach to 
this $400,000,000 


annual market. 


THESE PEOPLE CAN Buy-— 


Buying Income Average Family in Kentucky - 


ABILITY TO BUY have automobiles. 
MAY BE SOLD AT LOW COST 


(MORNING) 


(EVENING) 


Buying Income Per Family in Lexington, Ky. and suburbs - 


EXTRA Buying Income Per Family in Lexington Market 


Lexington ranks first in per capita sales in Kentucky. 


__....-$2,808 
_-----------§ 1,374 


__....----- $1,434 


LEXINGTON-KENTUCKY’S PROFIT MARKET 


Nine out of 10 families 


In addition to buying power, Lexington is a profitable market 
because it is covered completely at low cost by these newspapers: 


THE LEXINGTON HERALD 
THE LEXINGTON LEADER 
SUNDAY HERALD-LEADER 


Represented Nationally by THE KATZ AGENCY 


SALES MANAGE- 
MENT FIGURES: 


Family buying income 


figures 


Ky. tables in 


— Lexington 
Fayette County, 


of famous 
Region. 


FREE-KEY TO 


MONEY: 


Write Herald-Leader, 


Lexington, 


“Lexington — Big 
Market,” telling why a 
little city does big busi- 
ness. It’s free to adver- 
tisers seeking good 


markets. 


from SALES 
MANAGEMENT survey 
of white families ... 
See Fayette County in 


this issue 
is in 

heart 
Bluegrass 


for 
City 


Ky., 


East South Central States—County Data 


KENTUCKY 


i] 
|| 


| 


| 


SALES 
| RETAIL SALES | | MANAGE- 
| POPULATION = | 1939 | AUTO SALES, EFFECTIVE BUYING INCOME, | MENT 
(In Thousands, except density) |S. M. ESTIMATE | 939 | 1939 S. M. ESTIMATE MARKET 
oe | | | | | CONTROLS 
i] . : . _ — OO a ON aE 
| | | | 
= | | New | Regis-| Per | No. of Na- | Buy- 
| Total | % | % |Density _ | White Work-| Dollars | % | Pas- |Ratio|tration| Dollars | % | Per | White| $1500 | tional | ing 
| 1930 of | Ur-| per | Fami- | Fami-| ers | (in | of || senger \1939-| per Mi) (in of |Fam-| Fam- | Pre- | Buying | Pow- 
| U. S. | ban | sq. mi.| lies lies | % |thousands)| U. S. || cars | 1938| Fami-|thousands)| U. S. | ily ily | ferred | Power) er 
1 | Farm | | lies | Fami- | % |Index 
—— } = = | he a et _| ae \ | | liest | | 
Adalr 138) 16.4) .0134)..... | 41) 3.7; 3.5) 83) 1,260, .0032, 103, 126) 401) 1,668} .0025, 451| 467) .0029| 22 
Allen....... 138, 15.2) .0124)..... | 39) 3.8) 3.6) 86 1,489, .0038| 85, 108 416) 1,828] .0027| 486) 495) , 26 
Anderson....... 138} 8.5) .0070)..... — 2.2; 2.0| 77) 1,472, .0037) 123) 107| 814) 2,079) ‘na 963) 1,002 -0035) 50 
Ballard 136) 9.9) .0081|..... | 39 2.4) 2.2) 84 887, .0022) 80) 148) 59 1,613} .0024) 667) 703 .0024) 30 
Barren 138) 25.8 =a 20; 53) 6.2) 5.5 7) 3,789| — 291| 116) 589 6,622, .0098|1,067! 1,136 | 47 
| | | | | 
Bath. 137) 11.1) .0090!..... 41, 2.6) 2.4) 88 796, .0020) 64) 81) 44 1,891) .0028) 727) 757 28 
Bell. 140) 38.8, 10316] 36] 101, 7.7; 7.3; 37) 6,744) .0170| 185| 116) 300 8,622} .0127|1,114| 1,151 | 44 
Boone 50 9.6, .0078).....| 38 2.6) 2.5) 83) 1,219} 0031) 123) 106} 875 2,120} .0031| 813, 8 42 
Bourbon 137) 18.1) .0147| 34 59) 4.7; 3.5, 70 3,532} .0089) 206) 81| 671) 4.311] :0064) 910| 1,067 52 
i cascedhadianboe’ 83} 43.9| .0357| 78| 276, 9.9 9.6) 10| 13,325) .0336, 678) 186 ae 18,368, .0271|1,861| 1,890 83 
Boyle se ediedcaaes 138} 18.3) 133 41| 83 41 3.2} ‘al ass 102 203 108 782 6,143} .0091|1,513| 1,730 74 
re i37] 2.1) onal...| 444 3.9 3.9) a6) "993, 0025] ‘ss| 127, “eal 729] ooze] aq] a7 5 
Breckinridge... . . 138) = 17.4) .0141)..... | 3) 4.2) 4.0) 80 1,325, .0033) 103) 124) 373 264) .0033| 535 551 24 
Bullitt... 138 8.9} .0073)..... | 28) 2.1 “| oe} 002 poe 92) 123 624) 1,138) .0017| 534) 547 | 30 
Butler. 138) 12.6) .0103)..... 30, 2.9) 2.8) 89) 463| .0012 30/ 130! 190, 1,095, .0016| 380) 385) 0014) 14 
Se snscoeescans 138) 13.8) .0112) 35 43) 3.5} 3.0| 65) —-2,161| .0055| 114 111} 443) ,993| .0044| 862} 930 .0049| 44 
Calloway......... 136) 17.7, .0144) 16) 43 4.3 4.1) 8 2,533} .0064) 187) 136) 641) 4,211} .0062| 972) 998 0064, 44 
Campbell....... 000.006. 50) 73.4) .0598| 82) 506| 19.4 19.1) 19) 17,093) .0431) 1,014) 146 688) 35,535| .0524)1,832| 1,850 .0475| 79 
Carlisle. . . 136 7.3| 0060)... 37; 1.9) 1.8) 74) 599} 0015 59} 137| 395) 1,073} .0016| 578| 591 0017, 28 
Carroll. 138 8.2) .0066|..... 62 2.11 2.1) 59 1,967) .0050 99} 119) 750) 2,856} .0042|1,336| 1,365 .0045) 68 
Se nwiasaseun ..63) 23.8) .0194)..... 68} 4.6 4.6) 71 ,090| .0053 83} 151| 245 3,188} .0047| 686) 687 0048) 25 
Casey......... 138) 16.7) .0136)..... 44) 3.5) 3.5, 90) 759| .0019 60} 120) 24 1,209} .0018| 344) 346 .0019} 14 
Christian. ..... 138, 34.3) .0279) 31 47} 8.2) 5.2) 59 5,875, .0148) 298) 113) 495 7,281; .0107| 892| 1,121 0124) 44 
Se eacedsscses 137) ~ 0144) 47 67, 4.6 3.7, 6 4,061 .0103) 227, 98) 648  — 6,868) .0101|1,498| 1,687 70 
| 
iincéekecssabons 137) 18.5, .0151)..... 39) 3.4) +3.4) 83 861) .0022, 44, 110 140) 980) .0014) 286) 289 0017; 11 
Clinton veveeeee S37] 9.0} 0078)... 39} 1.9) 1.9) 90 392| .0010) 15) 52) 211) 688} .0010| 362) 364 -0010} 14 
Crittenden..............138, 11.9) .0097)..... 31; 2.8) 2.8) 75 1,191, .0030/ 93) 137 381; 1,495] 513| 521 .0027| 28 
Cumberland... .... .... 138) 10.2} .0083).... 26} 2.2) 2.0) 87) 660} .0017) 69) 150/ 321) 1,058) .0016) 485) 509 .0017| 20 
Daviess (Owensboro) +188) 43.8) .0357} 52 92) 10.8) 9.7) 38) 11,585) .0292)  763| 125| 753, 17,204] | .0254|1,599| 1,690 .0274| 77 
Edmonson 138] 11.5} .0093)..... 37} 2.5) 2.4 a 489) 0012) 39, 122| ‘179 1,000) .0015) 408) 413 0013 14 
Si otsisceunasinhhial 53) 7.6) .0062)..... 29} «1.4, «#+1.4) ~~ 91! 302, .0008) 17) 113) 111 755, .0011| 527| 527 0008} 13 
is desusetnntivaes 137) 17.1; .0139) 21 67; 3.5} 3.5) 75) 1,509) .0038 76} 121} 320) 2,840) .0042) 807) 812 .0039/ 28 
Fayette (Lexington).....137) 68.5) .0558} 67) 255, 17.2} 12.5 26) 30,032) .0758) 1,734) 121; 902)  40,826| .0602|2,379| 2,808 -0673| 121 
Ridis00¢ssersseien 50) 12.8 -0105)..... 40} 3.4) 3.2) 81 _ .0040| 91 eq 5| .0038) 762) 785 0041; 39 
Pe 53/ 41.9} .0342)..... 105) 8.2) 8.0 al 4,178) .0105) 272; 119} 240) 6,587| .0097| 805) 817 0101; 30 
SE scisesicnesitus 138) 21.1) .0172) 55) 106) 4.6, 4.0/ 30/ 6,226) .0157) 401, 108) 949 6,140| .0091/1,347| 1,453 0124) 72 
Sosswakles 143} 14.9) 0122} 23 77} 3.6} 2.9) 57) 3,330| 0083) 195) 159) 723 ,268| .0048| 896| 1,016 0065} 53 
Gallatin 50 4.4 .0036)....., 41) 1.2) 1.2) 76) 592) .0015) 52) 80) 645) 797| .0012} 667) 681 .0014) 39 
Garrard 137) 11.6) .0084)...... | 49) 2.8) 2.4) 85 1,495, .0038) 99) 122 656 2,465, .0036| 892} 972 .0037| 38 
ic acessnune 50 9.9} .0080)..... a 2.7) 2.6 a 1,626) .0041) 131) 74 on 2,337| . 867| 879 .0039) 49 
= oe el Be EE eee 
OO Se a -0138]..... au . iz ’ ° 31; .0031| 533) 535 -0032 
{Preferred Families figures are in thousands. Before using these figures, see explanation page 7. 
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@ Largest Trading Areas 
@ Other Important Trading Centers 
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U C K Y—(Continued) 

SALES 

RETAIL SALES MANAGE- 

POPULATION 1939 AUTO SALES, EFFECTIVE BUYING INCOME, MENT 

in thousands, except density) S. M. ESTIMATE 1939 1939 S. M. ESTIMATE MARKET 
CONTROLS 

COUNTY : 

New Regis- Per No.of Na- Buy- 

Total Y, %, | Density White |Work-| Dollars % Pas- Ratio tration Dollars % Per White $1500 tional ing 
1930 of Ur- per | Fami- Fami- | ers (in of | senger |1939-| per M (in of Fam- Fam-| Pre- | Buying Pow- 

U. S. | ban | sq. mi. | lies lies % \thousands)| U.S. cars | 1938) Fami- thousands) U.S. | ily ily = ferred Power er 
Farm lies Fami- % index 

lies t 
Green 138, 11.4 .0093 41 «2.8 «2.5 85 1,188, .0030 42, 108 401 1,350, .0020 490, 512 8 .0024 «26 
Greenup 50/ 24.6 .0200 71 «= 4.9) 4.9) 55 2,087 .0052 135) 142 429 3,857, .0057, 785) 790 2.2 .0055 28 
Hancock 138 6.1; .0050 32 1.6 1.5 86 551, .0014 32 89, 532 1,056, .0016, 672) 689 N.A. .0015 30 
Hardin 138, 20.9 .0170, 12 35, «+5.0 4.7, 66 4,842 .0122 438 146 789 6,608 .0098 1,313 1,362) N.A. .0115 68 
Harlan 140, 64.6) .0526 11 135° 12.7 11.4 12 12,711 .0321/ 5211 151| 370 13,770, .0203 1,087, 1,154. N.A. .0251 48 
Harrison 50, 14.9 .0121; 30 48, 3.9 3.6 75 3,123} .0078 1851 76 876 4,470 .00661,140 1.196 1.3  .0072, 60 
Hart 138 16.2, .0133 380 3.83.5) 86 1.538 .0039 112 93 461 2,692, .0040/ 704 (738, 1.0 .0040 30 
Henderson 135! 26.3, .0214, 44 60| 6.6 5.4 52 4,737, .0120 314 140) 568 8,776 .01291,336 1,493 2.2 .0125 58 
Henry 138, 12.6 .0102 42; 3.4 3.0 84 1,602; .0040 159) 119, 746 2.628 .0039| 780 ‘825 9 .0042 41 
Hickman 136 8.7, .0071 39} 2.1 1.9) 86 773| .0020 62) 132 366 1,474, .0022) 695 749 0022, (31 
Hopkins 138 37.4 .0305, 27 69 9.5 8.0 40 6,569 .0166 468 143, 512 8,842 .0130/ 935 1,025 2.4 .0150 49 
Jackson 137, 10.5, + .0085 31, 2.1) 2.1; 90 353, .0009 22; 59 305 ges} .0013) 424, 424 N.A. .0011 13 
Jefferson (Louisville) ,..138 355.4) .2894 87 919, 90.4 75.8 5 150,162, .3790, 7,741, 150| 749 264,759) .3907/2,928| 3,223, 37.1, .3778 131 
Jessamine 137 12.4, .0101 25 mC. 2.5, 81 1,807 .0046, 1 110/668 2.577, .0038 838) 929 .8 .0043) 43 
Johnson 53 23.0, .0187 86 4.5 4.5 64 2.798 .0071 143, 135) 291 2, -0042| 628; 629 WN.A. 0055 29 
Kenton (Covington) 50, 93.5 .0762; 80 574 24.3, 23.1 15 24.481, .0618 1,266 128 656 51,733) -0763/2,128| 2,188 12.9 .0679, 88 
Knott 137, 15.2) .0124 44 4«2.60«2.6—S79 756, .0019 45 125) 111 .0013 327, N.A. .0016 13 
Knox 137, 26.3) 1.0214, 7 74 #5.3) 5.2) 78 1,967, .0050 86 126 153 2,060, -0030 387) 393, N.A. .0038 18 
Larue 138 9.1; .0074 32) 2.2) 2.1); 80 1,158 .0029| 102) 88) 650 1,388 .0021| 634 653 6 .0026 35 
Laurel 137, 21.1, .0172 47) 4.3) 4.2, 81 1,770, .0045 87, 101, 264 2,587, .0038, 603 N.A. .0041 24 
Lawrence 53, 16.7, .0136 40, 3.3) 3.3) 89 1,062 .0027 46, 79 253 1,974, .0029, 591, 595, N.A. .0027, 2 
Lee 137 9.7, .0074 34, 1.9) 1.9) 84 663, .0017 28| 70 276 1,162 .0017; 600 N.A. .0016 22 
Leslie 137 10.8 .0088; 24 1.9 1.9 89 345 .0009 19| 158 74 716, .0011; 373 374 N.A. .0010 1! 
Letcher. . . 137, 35.7) .0291 101 6.8) 6.3) 2? 5,089 10128 166, 104, 292 4,742, .0070} 694 724 1.8 2 32 
Lewis 50| 14,3) .0117). 3.2) 3.2 83 1,319, 0033 91| 112 397 1,904 .0028' 590/ 592, N.A. .0031 26 
Lincoln 138 = «17.7, .0144 52, 4.1 «3.7 87 1,851, .0047 144 89 510 2,308 .0034 560/ 597, N.A. .0041 28 
Livingston 136 8.6 .0072 2.1, 2.0| 7 548, .0014 41) 103 385 1,130, .0017, 542) 554 WN.A.. .0016 22 
Logan 138, 21.9 +.0178) 15 34, 5.5) 4.6 83 3,247, .0082 196 113) 501 3,735, -0055| 682; 751, 1.4 .0068 38 
Lyon 138 8.5| .0069 31 «1.8 «1.6 —s 80 581.0015 74, 123) 415 1,068, .0016 607 641 W.A. .0017 25 
McCracken (Paducah)...136, 46.3) .0377, 72, 194, 11.77 9.5 26 12,728} (0321 751 180 598 22,573, -03331,921/ 2,160 3.7 .0325  % 
McCreary 137, 14.6, .0119 36, «2.8 2.8 52 1,385 .0035 86 191 304 3,014, .00441,073 1,074, N.A., .0039 33 
McLean 138) «19.1 44, 2.7; 2.6 76 935 .0024 53, 95, 385 1,591, .0023 596 N.A. .0023 26 
Madison 137, 27.6, .0225 24 62} 6.6, 5.5 74 5,185, .0130 304 111, 608 7,315 .01081,113/ 1,229 22 og 52 
Magoffin 137, 15.7, .0128 52) 3.1 3.1 87 426) .0010 53| 147) 131 914, .0013) 295 295) N.A. .0013 10 
Marion 138 15.5, 0126, 21 45} 3.4) 3.0| 77 2,263, .0057 164 101, 715 2,355 .0035, 696! 740, N.A. .0047 37 
Marshall 136, 12.9, .0105 39) 3.1 3.19 1,058} .0027, 179 144 699 1,809 .0027 578! 579 W.A. .0031 30 
Martin 53 8.6, .0072 38} 1.5} 1.5) 75 359 0009 26) 163 203 631, .0009} 414 414 N.A. .0009 13 
Mason 50| 18.9) .0154) 35 83, 4.8) 4.2, 48 4,228, .0107 296 101 641 5,964, .00881,232/1,3341 22 .0099 64 
Meade 138 8.0| .0066 27, +1.9/ 1.8 84 636 .0016 106 120 543 878, .0013, 467, 481 N.A. .0017 26 
Menifee 137 5.0, .0040 24 «1.0, «1.0 89 315 .0008 10/71) 233 395. .0006) 403) 404 N.A. .0007 18 
Mercer 138; 14.5 .0118| 28 57, 3.6} 3.2| 75 2,171 .0055 186 118 908 3,086, .0046, 852; 910 1.7 .0052 44 
Metcalfe 138 9.4 .0076) 31) 2.3) 2.1) 93 420.0010 39| 85 428 1,003, -0015 445 459 NLA. .0013 17 
Monroe 138, 13.1| .0107 30, 2.9) 2.8 83 1,137, .0029 59° 113) 325 1,206 .0018 418 428 WN.A. .0023 21! 
Montgomery 137 11.7, .0095) 37 59 3.0 2.4, 71 2,651, .0067 143} 101) 863 3.351, .00491,131 1,273 8 .0057 80 
Morgan 53, 15.1) .0123 42) 3.0| 3.0 89 656, 0017 51 165, 174 1,387 20, 455, 455 N.A. .0019 /5 
Muhlenberg 138 37.8 .0308) 11 80, 8.6 7.8 47 4,410, .0111 207) 111 321 5.129, .0076) 598 629 N.A. .0091 30 
Nelson 138, 16.5 .0135 40; 3.6) 3.1) 74 2,720, .0069 201) 102 810 3,036, .0045| 841, 912; N.A. .0058 43 
Nicholas 137 8.6, .0070 41 2.3 2.1 87 1,235; .0030 77 100 609 1,798 .0027 780 813 N.A. .0029 41 
io 138 = -24.5| + .0199 42) 5.9! 5.7\ 76 1,798, .0045 97, 109 305 2354, .0035| 399, 407 N.A. .0039 20 
Oldham 138 7.4 .0060 41 1.9) 1.7] 8 988, .0025 138 125 743 1.963. .00291,035 1,099 .6 .0030 50 
Owen 50 10.7, .0087 2) «2.8 26 289 1,180, -0030 95 100 506 1,920 .0028 693 716 N.A. .0030 34 
Owsley 137 7.2| .0059 33} 1.5) 1.4, 94 .0007 8 89 163 590, .0009| 405, 406 N.A. .0008 14 
Pendleton 50| 10.9 .0089 39, 2.8) 2.8 85 1,291, .0033 70, 68 «715 2,405, .0035| 847, 856 9 .0034 38 
Perry 137, 42.2) .0344) 17) 126, 8.1, 7.6, 33 6,441, .0163 243 160 234 10,770, .0159 1,331 1,382 N.A. .0155 45 
Pike 63, 63.3) .0515 § 81, 12.0 11.6 51 6.974, .0176 385 134 293 9,458 .0140| 790 806 N.A. .0156 30 
Poweil 137 5.8) .0047 32, «1.2 «'1.2—s«8B 346 0009 16 160 255 639, .0009, 524 536 0009 «(19 
Pulaski 137, 35.6, .0290' 15 57, 7.7| 7.4) 74 4,027, .0102. 120 109 304 4,650/ .0069 608 618 2.1 .0080 28 
Robertson 50 3.3, .0027 31 9 9 «91 254.0006 24 «75, «728 603) .0009| 677° 681, N.A. .0008 30 
Rockcastle 137, 15.1, .0123 49, 3.1, 3.1) 84 1,019, .0026 38 173) 205 1,701, .0025) 549 550 N.A. .0024 20 
Rowan 53| 10.9; .0089 40| 2.2) 2.2) . 68 1,339, .0034 82 158 376 1,012 .0015) 459 460/ N.A. .0024 27 
Russell 137, 11.9) .0097 36, 2.5, 2.4 87 705| .0018 53, 230, 276 1,024 .0015 412 416 N.A. .0017 18 
Scott 137, 14.4, 0117/29 50, 3.8 3.0| 71 2,904 .0073 215, 101, 778 4811 .00711,273 1,435 1.2 .0073 62 
Shelby 138) «17.7, .0144) 23 41} 4.5} 3.7| 74 3,453 .0087 292) 109 752 5,303, .0078 1,181, 1,307 1.4 .0085 59 
Simpson 138} 11.3) .0092) 27 53) 2.8) 2.4, 74 1,912, .0048 92, 133, 614 1,813, .0028} 637 697 8 .0037 40 
Spencer 138 6.6, .0054 36, «1.5, «1.4 88 1, .0020 88| 117, 797 1.444, .0021| 930, 970 N.A. .0022 41 
Taylor 138; 12.0) .0099 43} 2.9 2.6 78 1,893, .0048, 162 117; 689 2.739 .0040| 937/ 990 8 .0046 46 
Todd 138, 13.5) .0110 37, 3.4, 2.5) 83 1,447, .0037 85) 71, 448 2,292, .0034 668 787 N.A. .0035 32 
Trigg 138, 12.5; .0102 29) 2.9] 2.3) 986 1,184 .0030 59 100; 376 1,828, .0027 641, 719 N.A. .0028 27 
Trimble 138 5.3| .0044 35 1.3 1.3 86 4 .0011 116, 612 640; .0009| 48 484, N.A. .0010 23 
Union 135 17.1) .0139) 15 53 4.0 3.5 57 3,250, .0082 182 156, 550 3,708, .0054| 917, 996, N.A. .0067 48 
Warren 138, 33.7, .0274) 37 64, 8.5) 7.1) 65 7,520; .0190 497, 117 706 8,784 .01301,039' 1,142, 2.7) .0161 59 
Washington. .. 138) 12.6) .0103 42; 2.8) 2.5 86 1,685 .0043/ 106, 90) 745 2,153, .0032 8 9 .0037 36 
| 

Wayne 137, 15.8, .0129 33) 3.3] 3.1) 984 1,155, .0029 68} 110; 275 1,373, .0020| 418) 428, N.A. .0024 19 
Webster. . . 135 20.5| .0167) 23 60 5.4 4.5 48 2,674, .0067 149) 138) 394 , 0054, 684, 754) N.A.| .0060 36 
Whitley 140, 29.7) .0242) 21 67, 6.2; 6.2) 57 4,212, .0106 188 137) 391 4,913, .0073 786, 791, N.A. .0086) 36 
Wolfe 137 8.4) .0070 37; 1.6) 1.6 94 315.0008 19} 56) 183 746, .0011 468} N.A. .0009) 14 
Woodford... 137 11.0) .0089 56) 2.8) 2.2; 77 2,171 .0054 172, 96, 810 3,815, .00561,350| 1,556 N.A. .0056, 683 
STATE TOTAL........| 2,614.6) 2.1296, 31 65 609.4) 548.7 53 501,992 1.2670 28,994 128 549 790,002 1.16571,296| 1,374 1.2051 57 


For Kentucky City figures, see page 174. 
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SALES MANAGEMENT 


© 
JRREE 
~~) ° OV 
REACH A NEW HIGH OE TAI _s rei EC 


IN KENTUCKIANA . . 


_ and as retail sales increase in the rich Ken- 
tuckiana market the cost of selling goes down! 
Today; through a single medium, you can reach 
95% of the homes in the market's metropolitan 
center, a city of more than 350,000, and every 
Sunday, one out of every three families in the 
entire Kentuckiana area turn to this one 
medium for news, information, advice and 
entertainment 


Join the ever-growing group of advertisers who 
are increasing their sales in this $795,278,000 
market through 


Owners and 
Operators of 


WHAS Che Conrier-Zonrnal 
50,000 WATTS THE LOUISVILLE TIMES 


Basic CBS Outlet 


REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 
APRIL 10, 1940 [165 } 


Middle Tennessee is a market that enjoys a diver- 
sity of manufacturing and cash crop production. 
Never a ‘‘boom’’ section, it likewise suffers no 
sales wrecking set-backs, It’s spendable income, 
year after year is above the U. S. average. 


NASHVILLE BANTER 


it's PROFITABLE to PRY into 
our FAMILY AFFAIRS + + 


And Get Your Share of Our 264 Million Dollars 


Evening 


Nashville’s growth in population and income re- 
flects the stability and richness of this section. 
Advertisers whe study Sales Management’s find- 
ings will discover a ready market for advertised 
products in the Nashville area. 


REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 


NASHVILLE TENNESSEAN 


Morning and Sunday 


TENNESSEE 


| 


SALES 
RETAIL SALES | MANAGE- 
POPULATION 1939 AUTO SALES, | EFFECTIVE BUYING INCOME, MENT 
(In thousands, except density) S. M. ESTIMATE 1939 1939 S. M. ESTIMATE MARKET 
| | | CONTROLS 
COUNTY -e tee — Se re | 
| Ne R | ow Na- | Buy- 
Total % | % |Density White |Work-| Dollars | % | Pas- | Ratio tration) Dollars | % | Per | White $1500 | tional | ing 
1930 of Ur- | per | Fami- | Fami-| ers | (in of senger |1939-| per M) (in of |Fam-| Fam- Buying | Pow- 
| | U. S. | ban | sq. mi.| lies lies % thousands)! U. S. | cars | 1938| Fami-|thousands)| U. S. | ily | Power | er 
Farm | li | % \tndex 
niadctieneminn Se ee == — 
Anderson 140) 19.7| 0160) 58} 4.1, 4.0) 47 4,108 5,160| .0076|1,269 0089! 56 
Bedford 21.1) .0172| 24 41} 5.1) 4.2) 61 3,489 5,110| .0075| 991 0086 
Benton. . 141] 11.2) .0091]..... 25) 2.6) 2.5) 88 908 1,502) .0022| 580 0022) 24 
Bledsoe 142) 7.1) .0058).. 18} 1.4) ‘1.3 80 | 673 719} .0011| 520 0014) 24 
Blount 140 ae .0277| 30 60| 7.4, 6.7; 45) 4,691 8,217; .0121|1,111 0124) 45 
| | 
Bradley. 142) 22.9) 0186) «ol 63) 5.1) a7 36 5,153 5,463} .0081|1,070 .0106| 57 
Campbell 140, 26.8) .0218| 10) 58} 5.5} 5.4) 47 4,524 4,322| .0064| 785 .0085| 39 
Cannon. 8.9} .0073|..... 33} 2.1) 2.0) ~—9t} 614 1,130| .0017| 544 0016} 22 
Carroll. 143) 26.1| .0213}... 42) 6.2; 5.2) 86) 2,994 ’ .0066| 719 .0071} 33 
Carter. 139] 29.2) .0238| 28 83) 5.8} 5.7) 43 4,510 5,714, .0084| 985 -0108, 44 
Cheatham 9.0| .0074)..... 29 2 1.8 atl 733 1,549] .0023| 768 N.A.| .0021; 28 
Chester. . 143, 10.6) .0086)..... 34) 2.4) 2.0) = 88) 819 1,542| .0023| 648 N.A.| .0022) 26 
Claiborne 140) 24.3 .0198)... 52; 5.0) 4.9) 73 2,052 2, ‘ 582 N.A.| .0048| 24 
Clay... | 9.6) .0078)... 38} 2.0) 1.9) 91 459 858, .0013| 428 N.A.| .0012| 15 
Cocke. 140| 21.8! .0177| 14 51, 4.6 4.4) 78 2,260 3,558] .0053| 776 N.A.| .0053| 30 
| | | 
Coffee. .. | 16.8) .0137) 24 38 3.9 3.5} 64! 2,396 2,998} .0044| 778 N.A.| .0054| 39 
Crockett. 143] 17.4) .0141/..... 65| 4.1) 3.3] | : 2,743| .0040| 673 N.A.| .0040) 28 
Cumberland | 11.4] .0093). | 2.3) 2.3) 71 1,241 ,367| .0020| 592 N. A. .0026| 28 
Davidson (iWashville) | 222.9) .1815| 69 53.3} 39.6 9| 97,727 187,117] .2318|2,950 17.1] .2344| 129 
Decatur. . 143| 10.1) .0082).....| 35) 2.3) 2.1 90) 735 ,679| .0025) 740 N.A.| .0023/ 28 
| | | | | 
DeKalb... 14.2) .0116)... 46) 3.2 3.1 90) 1,038 1,742} .0026| 543 N.A.| .0027) 23 
Dickson. . . 141) 18.5 .0151) 16 34, 4.2) 3.8) 66 2,662 3,157, .0047| 751 N.A.| .0055| 36 
Dyer... 143) 31.4) .0256| 28 63} 7.3] 6.1) 58) 6,387 7,810| .0115/1,070 2.0) .0138| 54 
Fayette. . 143) 28.9) .0235). 47, 6.3} 1.8) 95 1,827 3,950, .0058| 6: N.A.| .0053| 23 
Fentress. . 141) oy - ae 23} 2.1) 2.1 79 1,028 + .0018| 591 N.A.| .0022) 24 
| 
Franklin 21.8} .0178|.... 38) 4.8 a2 74 2,902! 4,234| .0062| 881 N. A. | 39 
Gibson. 143) 46.5; .0379) 23 74, 11.0| 8.7] 68) 6,243 11,134) .0164|1,011 2.9] .0157| 41 
Giles... 141] 28.0| .0228| 38 45) 6.5, 4.8) 80 3,523 : .0070 N.A.| .0082) 36 
Grainger 140, 12.7; .0104).....| 42) 2.9] 2.8) 92 697 1, .0019| 446 N.A.| .0018| 17 
Greene. . 140) 35.1| cee) 16 7 7.6, 7.3) 84 4,278 5,857, .0086| 774 2.1| .0097| 34 
Grundy... 142) 9.7| 0079)... 26) 2.1) 2.0 55) 1,078 1,222} .0018) N.A.| .0022| 28 
Hamblen 140| 16.6, 0135, 44) 105] 3.7, 3.4) 581 3,552 4,145| .0062|1,112 1.1) .0078| 58 
Hamilton (Chattanooga)..142) 159.5) .1299| 75)  291| 37.9] 28.5 9| 55,057 96,159} .1419/2, 12.1] .1383| 106 
Hancock. . . 140} 9.7 0079)... 42} 1.9) 1.9) 94 377 605| . 312 N.A.| .0010} 13 
Hardeman. .. 143] 22.2 set pete 32} 4.7, 2.9 8 2,131 3,007} . N.A.| .0048) 27 
Hardin... 143} 16.2) .0132)..... 28) 3.5) 3.2) 83 9 2,095} .0030| 591 N.A.| .0029| 22 
Hawkins. . 140) 24.1|  .0196).. 50} 5.2) 5.0) 83) 2,161 , .0053| 680 N.A.j} .0056| 29 
Haywood .. . 143, 26.1) .0212| 12 51| 5.8} 2.1) 89) 2,749 ,477| . 787 N.A.) .0067| 32 
Henderson .. .. 143} 17.7| .0144)..... 33} 4.0} 3.6) 834 1,774 2,997, .0044| 748 N.A.| .0045| 31 
Henry........ 143) 26.4) .0215) 31 42) 6.2) 5.1) 72 3,802 5,260| .0078| 851 1.9] .0086} 40 
Hickman 141) 13.6] .0111/..... 24, +2.9) 2.7] 73 1,008 1,877} .0028| 636 N.A.| .0027| 24 
Houston 141} 5.6| .0045)..... 28} «1.3; «#1.1) = 79 458 677| .0010| 550 N.A.} .0011| 24 
Humphreys 141] 12.0) .0098]..... 27) 2.7) 2.5) —80 1,063 2,135} .0032| 796 N.A.| .0030) 31 
Jackson. . 141) = 13.6} 0111]... 45, 2.9) 2.9 835 1, .0018} 444 N.A.j .0021| 19 
Jefferson. 17.9} .0146|..... 57| 3.8} 3.6) 8 1,669 2,087} .0031| 544 N.A.j| .0038| 26 
Johnson,,............. 1 12.2) .0099|..... 42} 2.5) 2.4 985 1,194] .0018 N.A.} .0021) 21 
Knox (Knoxville)........1 155.9] .1270| 68} 309] 34.8) 30.2) 1 51,551 : .1228|2,388 .1238| 97 


{Preferred Families figures are in thousands. 
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SALES MANAGEMENT 


HOWARD GRAHAM 


President and General Manager 
of the Howard Graham Company, 
Inc., Home Furnishers. Mr. Gra- 
ham says, “‘Radio advertising has 
made my business. WMC deserves 
full credit for a wonderful job of 
results produced.” 


* 


Imagine it! Nine years of radio 
advertising over one station 
exclusively. During this time, 
Howard Graham’s program over 
WMC constituted approximately 
90% of his entire advertising 
budget! Each year the business 
has increased. 

Here is a story that bears re- 
peating—and emulating—for 
profit. 


5,000 WATTS DAY 
1,000 WATTS NIGHT 


9 YEARS OF 


CONSECUTIVE PROGRAM 
ADVERTISING OVER 


WMC, ae y. 


@ THE CURRENT HOWARD GRAHAM radio show features a board of ex- 


perts, comprised of leading Memphis personalities, who answer questions submit- 


ted by the radio audience. Vouchers for merchandise are presented for each 
question used. The voucher is doubled when the expert is stumped. 


WMC wom 


Owned and operated by 


THE COMMERCIAL APPEAL 
i Sout ’ Greatest ewspaper 


National Representative: THE BRANHAM CO. 
MEMBER OF SOUTH CENTRAL QUALITY NETWORK 
WMC—MEMPHIS KWKH-KTBS—SHREVEPORT 


KARK—LITTLE ROCK 
APRIL 10, 1940 


* 


WSMB—NEW ORLEANS 
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TENNESS E E—(Continued) 


SALES 
RETAIL SALES MANAGE- 
POPULATION 1939 AUTO SALES, EFFECTIVE BUYING INCOME, MENT 
(In thousands, except density) S. M. ESTIMATE 1939 1939 S. M. ESTIMATE MARKET 
CONTROLS 
COUNTY - Se : an ee Ne | ee ee arene meme 
New Regis- Per No.of Na- | Buy- 
Total | &% % | Density! White | Work-| Dollars % || Pas- Ratio|tration| Dollars % Per | White $1500 | tional | ing 
1930 of Ur- | per Fami- | Fami- | ers (in of senger |1939- per M (in of Fam-| Fam-| Pre- | Buying | Pow- 
U. S. | ban | sq. mi.| lies lies % thousands) U.S. | cars | 1938) Fami-|thousands)| U. S. | ily ily | ferred | Power | er 
Farm | lies Fami- % \\ndex 
liest | 
Lake 143 10.5, .0085). 86 2.7 1.6 74 1,438 .0036 116; 176, 343 2,567, .0038 949 1,242 -7, .0038; 45 
Lauderdale 143 23.4, .0191 51 5.5 3.3 73 3,650, .0092 160; 117; 377 4,522, .0066 824 1,058 1.5) .0076 40 
Lawrence 141 26.8, .0218 12 44 5.6 5.4 73 3,416 .0086 198; 215) 406 3,982; .0059 710 722 1.5; .0072; 33 
Lewis 141 5.3} .0043).. 18 1.1 1.0 59 690, .0017) 62); 97 351 929; .0014 810 852, N.A.| .0016 37 
Lincoln. 141 25.4, .0207, 15 43 5.8 4.9 82 3,968, .0100) 205 139, 503 4,498 .0066 772) 846 N.A. .0081; 39 
Loudon 140 17.8 .0145; 40 81 3.7 3.6 41 2,528 .0064 192; 121, 590 2,954, .0044, 789, 807, N.A.) .0055; 38 
McMinn 140 29.0 .0236; 33 67 6.3 5.9 54 4,091, .0103 293° (134 «= 464 8,678 .01281,369 1,421; N.A. .0117| 50 
McNairy 143 19.9 .0162). 34 4.4 4.0 87 1,584, .0040 110, 145; 260 2,799 .0040 638 667' N.A. .0040 5 
Macon 141 13.9} .0113).. 47 3.2 3.2 88 903, .0023 67; 191; 275 1,420, .0021; 438 444 N.A. .0022, 19 
Madison 143 51.1, .0416, 43 93; 12.6 8.0 49 11,839; .0299 694 136 449 17,588, .0260/1,397) 1,758 3.9| .0277| 67 
Marion 142 17.6 .0143 35 3.7 3.3 41 2, -0059 111, 166 348 2,954 .0044, 801, 846 N.A. .0050) 35 
Marshall 141 15.6) .0127, 20 41 3.9 3.4 73 2,514, .0063 244 #116 #86653 3,119, .0046 795 865 N.A., .0058) 46 
Maury 141 34.0| .0277) 23 58 8.4 5.8 59 6,982 .0176 522, 107, 629 9,596 .0142'1,143 1,385 N.A. .0162 58 
Meigs 142 6.1; .0050 30 1.3 1.2 88 317, + .0008 24 126 320 411, .0006) 324 336| N.A. .0007, 14 
Monroe 140 21.4, .0174 32 4.5 4.3 73 1,974, .0050 110; 116 359 2,861, .0042) 643, 659 N.A.) .0045 26 
Montgomery 141 30.9, .0252, 30 60 7.3 4.8 64 6,210, .0157 281 118 449 7,659; .0113'1,049 1,301 2.0, .0131; 52 
Moore 141 4.0; .0033 29 9 9 89 117, .0003 15, 100, 247 486 .0007 51 N.A.) .0005) 15 
Morgan 140 13.6 .0111 26 2.6 2.5 53 913) .0023 64 125 273 1,279, .0019| 496 500 N.A.) .0021, 19 
Obion 143 29.1, .0237; 20 53 7.0 6.0 60 5,210; .0131 345° 144 482 8,187, .0121,\1,164 1,269 2.0, .0127; 54 
Overton 141 18.1; .0147 41 3.6 3.6 89 1,191, .0030 73) 140 174 1,750| .0026) 484. 487| N.A. .0028; 19 
Perry 141 7.1, .0058 15 1.6 1.5 86 572, .0014 36) 171 260 1,073} .0016 678 690| N.A.| .0015) 26 
Pickett 141 5.6 .0046 35 1.1 1.1 88 406 .0010 15, 250, 142 466, .0007 410, 411| N.A.| .0008 17 
Polk 140 15.7, .0128 36 3.0 3.0 47 2,371| + .0060 130, 148 430 2,975, .0044 995, 999) N.A.| .0051, 40 
Putnam 141 23.8 .0194 16 59 5.0 4.9 70 3,024, .0076 154; 108, 415 4,173; .0062, 831, 844) N.A.| .0068 35 
Rhea 142 13.9, .0113 38 2.9 2.7 60 1,548; .0039 175| 192) 385 1,852, .0027| 636 658) N.A., .0036) 32 
Roane 140 24.5) .0199| 35 64 5.1 4.8 44 3,838 .0097 273, 153) 434 5,126, .00761,007 1,043, N.A. .0088) 44 
Robertson 141 28.2, .0230' 20 62 6.7 5.3 74 4,620 .0117 174, +87, 488 7,033, .01041,055 1,196 1.9, .0106) 46 
Rutherford 141 32.3, .0263) 25 53 7.5 5.7 72) 6,589, .0166 398 153) 637 7,961, .0117,1,059| 1,227 1.9, .0141, 54 
| | 
Scott 140 14.1, .0115 25 2.8 2.8) 70 1,334, .0034 45, 78 221 1,623) .0024, 581; 581; N.A 0027; 23 
Sequatchie 142 4.0 .0033 15 9 8 76) 309, .0008 15, 107; 284 414 486, N.A 0007' 21 
Sevier 140 20.5) .0167 35 4.1 4.1) 8 129| 113) 49 2,871; .0042, 699| 703) N.A 0045, 27 
Shelby (Memphis) 143, 306.5 .2496 83 383, 80.4 44.0 14) = 124,090) .3132) 8,598) 155) 581 219,792) .3243/2,734) 3,674, 27.3) .3217| 129 
Smith 141 15.5| .0126 49 3.7 3.4 87) 1,674; .0042 124 449 1,824, .0026 4, N.A.| .0034| 27 
Stewart 141 13.3, .0108). 30 2.8 2.7 87) 912, .002, 43) 113) | 1, .0028) 675) 693) N.A.| .0025) 23 
Sullivan 139 51.1, .0416) 47 117; 11.0) 10.5 32) 12,764, .0322) 1,024 153) 850 18,953; .02801,726 1,766 4.0) .0310 75 
Sumner 141 28.6; .0233| 11 53 6.9 5.8 77 3,332, .0084 9 74 596 4,861, .0072| 710 74, N. A.) .0074 32 
Tipton 143 27.5; .0224, 12 62 6.1 3.6 86 3,122, .0079 230; 160) 377) 4,390 .0065) 715 936 | N.A. .0073) 33 
Trousdale 141 5.6; .0046 45 1.4 1.1) 84 678, .0017 73; 99 720 1,503) .0022/1,105, 1,258 4 .0021 46 
Unicoi. . 139 12.7; .0103, 29 63 2.6 2.6 53 1,456, .0037 85; 139) 442 3,763) .00561,471 1,472 7, .0046 45 
Union 140 11.4; .0093 48 2.3 2.3 92 389, .0010 22, 85 239 1,168} .0017)/ 505) 505) N.A. .0013) 14 
Van Buren 142 3.5; .0029 12 7 i 91 93; .0002 12 192 1, .0003) 297, 299 A. .0003) 10 
Warren 141 20.2} .0165, 19 48 4.7 4.4 65 2,898) .0073 168; 171) 418 2,695) .0040| 573 598 2.0; .0056) 34 
Washington 139 45.8, .0373) 55 141 9.7 9.1 51 10,889, .0275 769, 150| 687 11,797) -0174,1,219| 1,262 3.7, .0228) 61 
| | | | | 
Wayne 141 12.1, .0099 16 2.6 2.5 75) 917, .0023 63) 191, 227) 953) .0014| 368, 377| N.A.) .0019 19 
Weakley. . 143 29.3; .0238 11 51 7.3 6.6 76 3,834, .0097 162; 123 461 5,802) .0086 795 837) 2.0, .0088' 37 
White 141 15.6) .0127). 43 3.4 3.2 69 1,460; .0037 68; 113, 362 2, -0030| 609) 627) N.A.) .0032, 25 
Williamson 141 22.8, .0186; 15 39 5.2 4.0 80 2,760| .0070 241, 110| 665 5,714, .0084/1,104 1,268} N.A.| .0079| 42 
Wilson 141 23.9 .0195) 19 41 6.0 4.9 76 3,852) .0097 329, 133) 619 5,526, .0082 926 1,033} N.A.) .0092 47 
STATE TOTAL 2,616.6, 2.1312) 34 63 600.6) 480.1 50 567,000) 1.4311) 34,754 142) 521 896,000) 1.3221|1,492 1,682). 1.3719, 64 
For Tennessee City figures, see page 172. 
Autauga 149 19.7, .0160).. 34 4.5 1.9 79 1,222; .0031 63, 109; 283 2,319, .0034, 517| 772, N.A., .0032) 20 
Baldwin 164 28.3, .0230). 18 6.5 5.0 59 3,465, .0087 366 146; 503 5,532) .0082 846. 975 N.A.) .0090 39 
Barbour 149 32.4, .0264, 16 36 7.1 3.1 69 3,103| .0078 231; 194 287 3,586, .0053 503) 740 N.A. .0067; 25 
Bibb 147 20.8, .0169).. 33 4.6 2.9 59 1,495 .0038 122} 140; 289) 2,134, .0031| 464 582) N.A. .0036 21 
Blount 147 28.0; .0228).. 43 5.9 5.6 81 1,703; .0043 127; 102) 257 2,321, .0034| 396, 406) N.A.| .0039, 17 
Bullock . 149 20.0, .0163) 14 33 4.7 1.0 83 1,363; .0034 97 154| 175 1,842) .0027, 396, 707, N.A. .0031, 19 
Butler 149 30.2; .0246) 13 40 6.6 3.3 72 846, .0072 245, 140) 318) 4,048 618! 855; N.A. .0069, 28 
Calhoun 147 55.6 .0453) 52 90 (12.1 9.2 30 9,602, .0242 744, 160| 569 17,439, .0257 1,436) 1,665 3.1) .0255) 56 
Chambers 127 39.3) .0320, 13 64 8.3 4.6 44 3,259, .0082 311; 170) 361) 5,164 .0076 835, N.A.| .0083) 26 
Cherokee 148 20.2, .0165 35 4.2 3.8 91 922, .0023 110) 131, 296 2,189| .0032 523 549 N.A. .0030' 18 
Chilton 147 24.6 .0200 35 5.3 4.5 82 2,730, .0069 192; 136 396 2,486 .0037, 468 513, N.A. .0054 27 
Choctaw 145 20.5; .0167 22 4.5 2.0 83 0024 91; 108 176 1,402) .0021 315 460| NA. .0024) 14 
Clarke 164 26.0, .0212 21 5.8 2.8 79 2,703; .0068 298, 157, 295 2,939| .0043 507 718 N.A. .0061) 29 
Clay 147 17.8 .0145).. 29 3.7 3.2 91 4 0037 92| 123, 296 1,683, .0025 450 488 N.A. .0031, 21 
Cleburne 147 12.9 .0105 23 2.7 2.5 87 935 .0024 76 138 310 1,243, .0018| 464 480| N.A. .0022, 20 
| i 
Coffee 149 32.6, .0265) 19 48 6.8 5.3 80 3,200 .0081 241 +187' 300 4,193, .0062} 622) 707| N.A., .0073) 28 
Colbert 147 29.9| .0243 36 48 6.8 4.7 67 4,380 .0111 467, 135, 487 7,591; .01121,124 1,353 2.0, .0119 49 
Conecuh 149 25.4 .0207 30 5.4 3.0 82 2,244 .0057 119, 137 240 2,481, .0037| 461, 613° N.A. .0046) 22 
Coosa 147 12.5 .0101 19 2.5 1.7 76 731, .0018 76 169, 344 1,081, .0016; 425 530| N.A. .0018 18 
Covington .149 41.4) .0337| 26 40 8.7 7.1 58 4,723, .0119 419 191) 3659 4,554) .0067, 524 586) N.A. .0098 
Crenshaw 149 23.7, .0193 3805.2 3.6) 85 2,609 .0066 137) 169 27 2,601; .0039, 503 607, N.A. . 26 
Cullman 147 41.0 0334 7 54 8.6 8.5 80 6,060, .0153 405, 181 431 4,488 .0066 525 528 2.3 .0110 33 
Dale 149 23.2, .0189 13 41 5.1 3.9 80 1,803, .0046 128) 156 366 2,744 .0040 543 621 N. A. .0044 23 
Dallas 149 55.1| .0449, 33 58 13.7 3.3 70 7,702, .0195 553, 118 293 14,875, .0219'1,088) 1,901 3.6, .0210 47 
DeKalb 142 40.1| .0327 8 51 8.3 8.1 81 2,961, .0075 230' +163) 363 4,138, .0062 500 506) N.A. .0070 21 
Eimore 149 34.3) .0279. 54 7.2 4.1 81 3,093, .0078 280 189 400 3,955 .0059 548 722) N.A. .0072 26 
Escambia 164 27.9 .0228| 21 29 5.7 3.8 57 4,233, .0107 401, 142) 419 4,632) .0069, 811 998 N.A. .0093 41 


| 
| 


Preferred Families figures are in thousands. 
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We quote below WSM’s “Grand Ole Opry” as 
seen by the critical eyes of Time Magazine, 
The New York Times Nashville 


Times. 


and the 


“A program many plain folk in the South 


or Jack 


vastly prefer to Charlie McCarthy 
Benny” .. . “Simple 


folk 


captivated the nation.” 


music that has 
... A popularity not 
hoped for in the wild- 
est dreams of its 


sponsors.” 


NASHVILLE, TENNESSEE 


ae? | 
tr 
fFeiye 


Py 


Fi 
J, 
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TIME 


For 15 consecutive years this show... the one 
... the only... the original “Grand Ole Opry” 
has been turning millions of Southern people 
into millions of loyal WSM listeners. Dials stay 
tuned on WSM because the “Grand Ole Opry” 
has taught Southern people the WSM habit. 
May we suggest the 
wisdom of cashing in 
on this habit? 

A letter or post card 
will bring complete 
information and case 


histories. 


NATIONAL REPRESENTATIVES, EDWARD PETRY & CO., INC. 
NO ADVERTISING CAMPAIGN IS COMPLETE WITHOUT WSM 


1940 
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“You Can Buy ONLY BUYERS” 


Proves WSGN, Birmingham's NBC-Blue Outlet, Analyzing 
the BUYING Power Reached by Birmingham Stations 


WSGN’s Primary Area consists of Jefferson County 

“A Station’s primary area has six counties besides Jefferson 

“B”’ Station’s primary area has eight counties besides Jefferson 
Jefferson County represents 80% of total radio homes reached by A 
Jefferson County represents 70% of total radio homes reached by B 
Jefferson County retail sales per capita is $205.20 — or 

135% more than A’s per capita sales outside Jefferson County 

73% more than B’s per capita sales outside Jefferson County 


THEREFORE 


Why pay nearly double for the area outside Jefferson County? 
Buy WSGN ... Save... and reach a $ALE$ Area 
BUY ONLY BUYERS ! 


Radio Station WSGN is operated National Representatives 
by the Birmingham News and HEADLEY-REED COMPANY 
Age-Herald 


See Adv. of Birmingham . : ‘ New York Chicago 
News & Age-Herald, page 175 Bir mingham s NBC-Blue Outlet Detroit Atlanta 
A LABA M A—(Continued) 
| SALES 
| RETAIL SALES | | MANAGE- 
POPULATION I 1939 | AUTO SALES, EFFECTIVE BUYING INCOME, MENT 
(In thousands, except density) | S. M. ESTIMATE | 1939 | 1939 S. M. ESTIMATE MARKET 
\ I CONTROLS 
COUNTY | — —_ _ ; _ ae te Sa ee eee am 
| | | | | | 
| | | , New | | Regie | | Per | No. of | Na- | Buy- 
Total % % |Density White | Work-| Dollars % | Pas- | Ratio tration! Dollars q Per | White $1500 | tional | ing 
1930 of | Ur-| per | Fami- | Fami- | ers (in of | senger |1939-| per M (in of Fam- Fam-| Pre- | Buying | Pow- 
U. S. | ban | sq.mi.| lies lies % \thousands) U.S. cars | 1938 | Fami-| thousands) U. S. | ily | ily ferred Power | er 
| | Farm | | lies | | Fam | & ma 
ae ae oa es ll Se ae ee aS, Sere Gece eae Serene ams 
Etowah 148) 63.4) 0516} 59) 117} 13.7) 11.4 31) 11,103 .0280 833 204 588) 19,132, .0282'1,399| 1,547 3.8) .0286) 55 
Fayette... 147) 18.4) .0153).....| 3.9) 3.4| 73| 2,185, .0055| 174) 115) 360) 3,405, .0050| 872, 944 N.A.) -0054| 35 
Franklin 147, = 25.4) .0207)| 12 39) 5.2 4.9) 76 2,409; .0061 189, 127) 343) 3,690 ease 703' 729) N.A.| .0059) 29 
| | | | | | 
Geneva. . ..149)| 30.1) .0245)..... 52) 6.2! 5.4 72 3,582 .0090) 220; 151 318 3,880] 0057) 626) 677 N.A. 0073] 30 
Greene. ..147 19.7) .0161)..... 31 4.8 8 93) 1,324; .0033) 121; 153) 161) 1,876; .0028 391 735, N.A.| .0032| 20 
Hale.... 147) 28.3| 0214)..... 41 6.1| 1.5 1,424, .0036 124, 151) 223 2,668' .0039| 437 762' N A.| -0038) 18 
Henry 149) 22.8) 0186| 41 4.7) 2.6 85) 2,493) .0063) 144, 107) 292) 2,899 614, 828 N.A.) .0052) 28 
Houston 149) 45.9| .0374 35) 79 aay 7.1 64 7,402} .0187) 478) 137 “7 8,646) .0128 sad 9. 42 
| | 
Jackson . .142 36.9 pn] a ao 7.7 7.2 rl 2,647 .0067/ 256) 135 a8 3,733} .0055) 484) 006 22 
Jefferson (Birmingham)..147| 431.5) .3515| 71 385; 104.9, 60.6 10 96,670; .2440, 8,052) 158) 547) 190,760) .2815/1,819) 77 
Lamar. . 147) 18.0} .0147 | 30 3.7) 3.2 88 1,354) .0034 134; 156) 373 2, -0036| 661) 2 
Lauderdale 147 41.1 0335) 29) 59 9.0) 7.2) 64 7,781; .0197 411; 135) 468) 15,042; .0222)1 61 
Lawrence 147, = 26.9) .0219)..... | §.7) 4.1 93) 1,603 83) 83) 225) 3,052} .0045) 533 19 
oe . 128) 36.1) poe 43 59 8.2 4.1| 64) 4,585; .0116 489; 158 421 6,783] 0100; 828 40 
Limestone 147) 36.6) .0298) 12 62 7.9 5.7 86) 3,536; .0089) 207; 119) 259 3,701; .0055| 467 24 
Lowndes 149) 22.9) .0186).. 31 5.4 8 95) 1,204) .0030 97| 194) 155) 2,288 .0034) 427 18 
Macon 149) 27.1, .0220) 12 44 5.9) 1.1) 87| 2,141; .0054) 158} 117 : 4,271 .0063) 723 27 
Madison 147) 64.6 .0526) 18 80 14.3} 9.8) 56 8,990; .0227 585) 168) 394 16,479) a 45 
| | | 
Marengo 147 36. al -0297; 11 38) 8.8) 2.3 84) 2,492; .0063 245) 134) 159 3,986, .0059| 451 22 
Marion 147 26.0} .0212).....) 35 5.2 5.0 80) 1,516; .0038) 202) 146) 305 3,412| -0050| 657 23 
Marshall .147 39.8 0324, 14 66) 8.3 8.1) 79) 4,653) 0117) 438) 124 509 7, -0107| 866 36 
Mobile (Mobile) ..164) 118.4) .0964 61 97| 28.2) 17.4 12) 30,083| 0759) 1,611) 118) 598) 56,498 81 
Monroe ..164 30.1; .0245)..... 30 6.3 3.0 82 1,948) .004 238) 170 5 3,065, .0045 21 
| \\ | | | 
Montgomery (Mont’g’y)..149|  98.7| .0804) 67 123; 24.2) 10.8 33) 24,415| 6! 1,852) 144 531) 48,584) .0717/2,008 84 
Morgan 147 46.2) .0376| 34 79; 10.5) 8.4 57) 7,651; .0193) 676) 168) 440) 8,962, .0132) 8 44 
Perry ..147 26.4, .0215)..... | 36) 6.0) 1.6 84) 2,329, .0059 135; 148) 225) 2,534| 0036) 426 22 
Pickens ..147 24.9 .0203)..... 29 5.4 2.7) 82) 1,980 218) 147| 274 2,277) | 420 23 
Pike ..149 32.2) .0263) 21) 48 7.1) 3.9 78) = 0103) 325) 173) 376 6,267) 0092) se 38 
1] | ] | i} 
Randoiph 127 26.9 .0219 16 5.7) 4.5) 73} 2,389) .0060) 161, 128) 336) 2,752) .0041) 485 , 23 
Russell ..128; 27.4) .0224) 27) 42 6.0 1.8) 78) 2,719 0069) 183) 134 375) 3,370, .0050) 560) 27 
St. Clair 147; 24.5| .0199). 38 5.3! 4.2 57 2,661; .0067) 172); 143 379 2,309| 0034) 439 26 


tPreferred Families figures are in thousands. Before using these figures, see explanation page 7. 
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A LABA M A—(Continued) 


| SALES 
|| RETAIL SALES MANAGE- 
| POPULATION 1939 AUTO SALES, EFFECTIVE BUYING INCOME, MENT 
| (In Thousands, except density) S. M. ESTIMATE | 1939 1939 S. M. ESTIMATE pf P 
COUNTY | | a 
| | | New | Regis-| Per | No. of | Na- Buy- 
| H 
Total q% % | Density White | Work-| Dollars % | Pas- | Ratio|tration| Dollars Q Per | White} $1500 || tional | ing 
1930 | of | Ur- per | Fami- | Fami-| ers | (in of senger |1939-| per M) (in of |Fam-| Fam-| Pre- | Buying | Pow- 
| U. S. | ban | sq. mi.) lies lies % |thousands)| U. S. | cars | 1938| Fami-|thousands)| U.S. | ily | ily | ferred | Power | er 
Farm | lies | Fami- | % | Index 
| || Mein ia 
| RES 147) 27.5, 0224)... | | 6.0) 4.4) 56) 2,538} 0065) 163] 160) 342) 2,508} .0037/ 419] 492 N.A.} 0051) 23 
DT cikvneewensseaon 145 26.9} .0219)..... a a 1.3) 86) 1,951; .0049 195) 133 175} 2,587; .0038) 421 759| WN. A.) .0046) 21 
i | | 
EE ckkndinie anes 147 45.2) .0368 26. 60) 9.3 5.31 42 6,405) .0162 397; 180) 433 7,481; .0110) 807) 1,020) N.A.) .0136) 37 
Tallapoosa.............. 147) 31.2, .0254) 14 41 6.6 4.6) 44 3,943) 100 315 182) 439 3,170; .0047| 481 583) N.A.|| .0076) 30 
a 147 64.1 0523) 32 48) 13.9) 8.7) 53 10,184) 0257) 812} 135) 49 17,532) .0259|1,258) 1,597 3. -0265| 651 
a ania GaSe 147| 59.4 0484 13 75} 12.7 10.7) 43) 6,491 0164) 547 152| 400) 8,921; .0132) 700 768} WN. A. 0153 32 
Washington............. 64) 16.4) .0133)..... | 15 3.4 ~ 57) 807 .0020) . 3) 243) 971; .0014) 284) 374) N.A.! .0019) 14 
| | j i] i 
0 eee 147) 24.9) .0203)..... 28 5.8 1.3) 88 | 1,417; .0035 155) 155) 202] 2,542) .0038) 441 784, N.A.J .0039) 19 
Winston....... . 147) 15.6} .0127). 25) 3.1) 3.1 78) 1,440) -0036 | 138; 139) 355 1,613} .0024) 517) 519) N.A.j .0032) 25 
__ STATE TOTAL | 2,646.2) 2.15541 28 52 591.6| 369.0 57) _367,992| .9288) 28,6471 149| 407) _ 607,006! _.8957|1,026| 1,3031....... 9335 43 
For Alabama City figures, see page 174. 
MISSISSIPPI 
ae | 
Adams . 165 23.6) .0192 57| 55 6.2 1.9 48 3,447| .0087 284 147| 7,399; .0109|1,186) 1,968 15 0101 63 
Alcorn .143 23.7; .0193) 26) 61) 5.5 4.5) 60) 3,681; .0093) 375 170) 3,787; .0056; 689) 769 1. -0080; 41 
Amite. . 166 19.7; .0160).....| 28) 4.3 2.0| 87] $19} .0023 142) 163 1,783) .0026) 417) 591 - A.) .0028; 18 
eer er 143 26.0| .0212) 12 36| 5.8 3.4) 81) 2,290) -0058) 216; 168 4,299; .0063) 745) 972 - A. .0063) 30 
Benton .143 9.8} .0080)..... 25| 2.2) 1.1) 93 293| .0007) 56| 233 798} .0012| 367) 502 - A.) .0011 14 
} | | | 
| 143 71.1, .0579) 5) 81) 19.1| 4.0 eal 7,355) .0186) 578} 138 11,295} .0167) 592) 1,069 5.9) .0781 31 
| aS 143 18.1; .0147)..... 31) 4.0 3.2 80) 1,270} .0032 135} 175 2,204) .0033) 556) 627) N.A.. .0035) 24 
a 143 19.8 .0161)..... 32) 4.4 1.9 94) 790; .0020 88; 152 1,821; .0027; 417) 616) N.A.| .0025) 16 
ee 143 20.8 .0170).. 42 4.7 2.4) 85) 1,326) .0033 150; 109 2,707; .0040| 582; 807, N.A.} .0039) 23 
Choctaw 143 12.3} .0100)..... | “e 2.6) 1.9 a 604; .0015 68 177 1,294) .0019} 493) 580) N.A.| .0018; 18 
| 
Claiborne .144 12.2; .0099).... 25) 3.1) 8) 79) 1,187] -0030) 114) 125) 1,364) .0020| 447) 774) N.A.| .0027) 27 
RR = 145 19.7; .0160).....| 29) 4.3 2.5| 71) 855) -0022) 124, 131 2,507; .0037| 586) 767) N.A.| .0032} 20 
Penk dke nh ssceesevus 143 17.9) .0146 26 44 4:3 1.6 81) 1,738 113! 108) 2,734) . 640; 992) N.A.|| .0042 29 
Coahoma.............. 143) 46.3, 10377 22,87) 12-8) 2.4) 79) 6,041| .0152) 571) 154 9,321} :0138| 730| 1,350| 4.5) .0153| 41 
i (cs SR 144 31.6; .0257)..... 41 7.2) 3.6 80 2,941 -0074) 212) 114) | 4,757, .0070| 662! 926) N.A.| .0073) 28 
| | | | | } 
Covington. .... 144) = 15.0) .0122)..... x1 3.2) 2.2) 911 973 .0025| 115) 144) 344) 2,335, .0035| 743) 893) N.A.| .0032| 26 
DeSoto...... .143 25.4) .0207)... 54 6.1 1.6) 94 1,857; .0047) 186; 163) 294 3,135} .0046) 517 890} N. A.) .0049 24 
Forrest...... .145)) 30.1; .0245) 62 65) 7.2 4.6 25 7,830) .0198) 638) 163 545) 8,785; .0130)1,220) 1,535 2.4) .0170 69 
Franklin. .... . 166) 12.3) .0100).....| 22) 2.8) 1.6) 71) 669, .0017) 87 132) 294 1,776} .0026| 639) 844 N.A./ .0023) 23 
George..... . 164) 7.5; .0061).....| 16 " 1.3 77) 719; .0018) 95| 148) 435) 1,297; .0019) 831 929; N. A. .0021 34 
| | 
Greene...... . 164) 10.7; .0087)..... | 15) 2.2) 1.6 74 489; .0012 47; 102) 267) 1,292} .0019 582| 698} N.A.)| .0016) - 18 
Grenada..... . 143} 16.8) .0137) 26) 38) 3.9} 1.6 75) 1,845 -0047) 212) 150) 383) 2,993) .0044) 767) 1,163) N.A.| .0049) 36 
Hancock. . . 166 | 11.4) .0093) 33} 24 2.6) 1.9 53) 920; .0023) 108} 106) 416) 2,157; .0032} 832) 987) N.A.|| .0030) 32 
Harrison (Biloxi G’f't 166) 44.1) 0359 69) 77; ~=10.4) 7.8 24 8,736| .0220) 698; 132 631) 13,450} .0198/1,288) 1,504 2.9) .0215 60 
Hinds... . ona 144) 85.1) .0694 " = 19.5 8.4 “I 24,939| .0629) 2,012' 132 671 35, 0529/1,844| 2,711 8.4) .0596 86 
|| | | | 
Holmes 143) 38.5 0314! 7) 51) 9.3 2.2 85) 3,668; .0093) 314) 125) 298) 6,477| .0096) 699) 1,228) N.A.| .0098| 31 
Humphreys . 143) 24.7| .0201 11) 61 6.5 1.7 90 1,968; .0050 189| 136] 226) 4,012} .0059| 618) 1,057; . 2.1] .0057; 28 
Issaquena 143 5.7} .0046)..... 14} 1.6| a 97| 282; .0007 34) 117 181) 693) .0010) 444) 849) N.A.| .0009) 20 
Itawamba 143 18.2) .0148)..... 35) 3.9) 3.7 86) 662; .0017 88} 205) 224) 1,472; .0022) 378| 390) N.A.) .0021 14 
Jackson - 164) 16.0) .0130) 27 23) 3.8 2.8 35) 2,019} .0051 170; 140) 585) 2,085; .0032| 548; 648) N.A.} .0043) 33 
Jasper... 14s] 18.6) .0152|..... 28} 3.8) 2.0 89 | 332} .0008| 116] 155; 291 1,561; .0023| 411) 559 N.A.| .0019| 13 
Jefferson liste Se 14.3) .0117)..... 28 3.5 8 88) 878) .0022) 90; 108) 222 1,731} .0026| 501 878} N.A.)| .0026) 22 
Jefferson Davis......... 144) 14.3} .0116).....| 35 3.0| 1.3 96) 594 0015) 129; 152 361 1,404, .0021| 466 678} N.A.| .0022 19 
Jones. ; 145) 41.5} .0338) 43 60 9.3 6.5) 51) 6,364 -0161) 425; 170) 408 9,235} .0136| .992) 1,199 # 0149; 44 
Kemper hee 21 " a re 4.6 1.9) eal 1,052; .0027) 103; 143 "7 1,980; .0029| 428) 637, N.A, 0029; 16 
| 
Se 143) 20.0} .0163) 14 30) 4.5) 2.7) 86 1,793; .0045) 233) 164) 355) 2,291; .0034| 503) 652 1.4; .0044) 27 
TTT inten ane 166 12.8; .0104)..... 26| 2.8) 2.1) 88 603) .0015) 83) 160) 305) 1,461; .0022) 521 607; N.A.| .0020) 19 
Lauderdale............. 145 52.7 .0429) 61 75| 12.5) 7.1} 43) 9,149) .0231) 740} 156) 492) 14,198} .0209/1,131) 1,499 3.3) .0226) 63 
Lawrence 144) 12.5} .0102)..... 30} 2.6, 1.6) 88 719} .0018| 107) 109) 488, 1,387 .0021| 524) 667) N.A.} .0022) 22 
Leake... ee 21.8} .0178)..... 38) 4.7) 3.0) 88) 999) .0025 196} 151) 310 1,930} .0029) 414) 516) N.A.)| .0032) 18 


Before using these figures, see explanation page 7. 


Looking into space, a space 
buyer should remember one 
Southern star—a Biloxi-Gulf- 
port-Mis-sis-sip-pi star—when 


he is placing 
schedules in the South... . 
This star represents The 
Biloxi-Gulfport ( Miss.) 
Daily Herald which has been 
in the thern firmament 
fifty-five years. 


advertising 


Still a Bright Star in the Since 1884 
Southern Publishing Firmament! 


Tabulations of February linage and circulation s 

business on the Mississippi Coast. These figures 

this section. 

Daily average net paid circulation Feb. 1940..... 

Daily average net paid circulation Feb. 1939 
An increase of..... 


Following increases in advertising were realized in February 1940 as compared to February 1939: 
National 55.5%, total display 29.2%, classified 20.6%, legal 25.4%, total all advertising 27.8%. 
These facts would seem to justify making The Biloxi-Gulfport Daily Herald a “MUST” paper 


on Southern schedules. 
Herald Building BILOXI, MISS. 


how a very brilliant reflection of the trend of 
are an indication of the commercial trend of 


— 


Herald Building GULFPORT, MISS. 
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COUNTY 


Lee 
Leflore 
Lincoln 
Lowndes. 
Madison 


Marion 
Marshall 
Monroe 
Montgomery 
Neshoba 


Newton. . 
Noxubee 
Oktibbeha 
Panola 
Pearl River 


Perry 
Pike 
Pontotoc 
Prentiss 
Quitman 


Rankin 
Scott 


Sharkey 
Simpson 
Smith 


Stone 
Sunflower 
Tallahatchie 
Tate 

Tippah 


Tishomingo 
Tunica 
Union 
Walthall 
Warren 


Washington 
Wayne 
Webster 
Wilkinson 
Winston 


Yalobusha 
Yazoo 


STATE TOTAL 


For Mississippi City figures, see page 174. 


Kast South Central States— City 


CITY 


**Bristol . . 
Chattanooga. 
Chattanooga 


Jackson 


Johnson City... . 


Kingsport. . 


Knoxville. . 
Knoxville 

Memphis 
Memphis 

Nashville 


Nashville. . 
%otU.S.A. 


% 
Ur- | 
ban | sq. mi. 
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POPULATION 
(In thousands, except density) 


15 


17| 


1939 AUTO SALES, 
S. M. ESTIMATE 1939 


~ 
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Munic-| 


| 12,005 


"856,074 


TENNESS EE 


(dollars 000 omitted) 
S. M. ESTIMATE 


24, 49,921 
171,736 |139,695|* . prea 
68,265 112,643)19.87 |423,227 
551 ,372'343,769'* .8676 
2.2 | 39,404 86,288 15.22 
R - |197,529 coe ee ee ee 269, ori) * 3978. 
| 


sSIP P F-( (Continued) 


MANAGE. 

EFFECTIVE BUYING INCOME, MENT 

1939 S. M. ESTIMATE MARKET 
CONTROLS 
Regis- Per |No.of Na- Buy- 
Pas- | Ratio tration Dollars % | Per | White $1500 tional ing- 
senger |1939- per M (in of (Fam-| Fam- Pre- Buying Pow 
cars 1008 Fami-|thousands)| U.S. ily | ily | ferred Power er 
lies Fami- %  \ndex 


liest 


442 5,651, .0083 758 1,144 1.9 .0094 39 
257 4,582, .0068 550, 988 2.3, .0067 23 
408 3,691, .0055| 877, 1,136 N.A. .0059 36 
244 3, -0049, 588 N.A. .0049 24 
290 4,923) .0073) 590| 795) N.A. .0088 
374 2,539 .0038, 747, 988 N.A.| .0040 33 
256 4,487, .0066 783) 912 N.A. .0067 31 
395 3,956, .0058; 805) 1,008; N.A. .0053 28 
185 3,037, .0045, 505 912) N.A., .0044 
397 2,667; .0039 947, N.A. .0050 32 
374 3,889, .0057| 565 N.A. .0069 30 
389 3,763) .0056) 898 1,084 N.A. .0057 36 
341 1,012; .0015, 580| 732 -5, .0018 27 
528 7,023; .0104, 968 1,295 2.2, .0114 44 
290 2,661 | +0039) 541 1.3) .0040 22 
297 2,906, .0043| 692) 748 1.2, .0043 28 
264 3,071, .0045| 494) 836 1.8, .0043 21 
299 2,596, .0038| 573° 823 1.3, .0034 20 
322 3,526 .0052| 784 1,027, N.A., .0057 34 
270 2,521; .0037| 669 1,191 1.1) .0041' 36 
265 2,323, .0034) 511; 637) N.A.| .0038 22 
209 1,583) .0023) 418 468) N.A.| .0025 17 
614 804, .0012, 653, 780! N.A. .0016 35 
249) 9,145, .0135) 567; 970 4.8 .0142 
192 4,461; .0066) 512) 855) N.A. .0062) 21 
339 1,992; .0029, 479 730) N.A. .0033 2 
367 3,531; .0052 870) 957) 1.1, .0043° 28 
377 2,443, .0036; 690, 717| N.A. .0031 23 
247 2,341, .0035, 400; 791 1.7, .0044 25 
437 2,397, .0035| 501, 570 A.) .0042 24 
395 2,021; .0030| 708 932 -9| .0037 33 
380 18,924, .0279|1,862) 2,938) 3.3) .0215 74 
346 15,009; .0221 988 1,751 4.7 .0231 52 
276 1,554, .0023| 496 6 N.A 0026 «21 
340 1,592) .0023) 596 673 N.A 0031s 31 
345 2,053, .0030 1,067, N.A 0030 «26 
252 2,410; .0036; 530 674 N.A 0042 «24 
N.A 0038 426 


355 355,996 .5253 76 1.079. nie ats 34 


tPreferred Families figures are in thousands. 


tte BUYING 
NCOME 
Ss. M: ESTIMATE 


IN- San Se Pt ha ts ES 
COME | 

TAX No. of 

RE- | Dollars Dol- | $1500 | 


Whole- TURNS 1939 v/s lars Pre- 
PER (009 State | per ferred 


56 60,384, 6.75 | 2,485, 9,721 


| 


INDUSTRIAL 

VOLUME 
Bidg. 
Aver. | Value of Const. 
Busi- M'’f'd 1939, 
ness Products Dollars 
Wage,| Dollars, per 


1,000 | omitted) Fam- Fami- | Ratio (000 1,000 
ily lies to | omitted) Fami- 

S.A. lies 
42 | 5,194 .58 1,808 1 292) 61 13,855 N.A. 
55 77,256, 8.62 | 2,649 10,793) 83 86,948 200 , 487 

.. sss) 136,884|* .2019). ae ee ' 

51 8,980) 1.00 1,483) 1,878) N. A. N. A. 47,115 
33 6,627, .74 | 1,286) 2,216 62 6,916 12,408 
103 4,364, .49 | 1,814 866, N. A. N. A. 147,257 


74 | 60,111,164,986 
81 | 150,879 162,151 


Before using these figures, see explanation page 7. 
SALES MANAGEMENT 


What It How To 
Spends Reach It 


Louisville \ Cincinnati 
266 Mi. 285 Mi. 


J { Jonesvinre © 
Pd ” wane wat 
fb ro ge eae oes . 
renee, 13 Ppa ye em as HAN CO cx Pa 
/ ‘ \, snePovaLe 
"es 1 crasrBsornme j ye 
scorr? \ TAZEWELL O f Sf HAWKINS 
Onnrsnus) CAMPBELL \ any Ce OO 
| \ Iw Fan pied \ PP ok 
H . * OJACKS BORO \ “ “SerRAINGE RN Se eensvren 
Nashville \ ) “UNIO NU- c ° A cali Ps 
196 Mi. \. 7 ; ‘ eer. sneane 
ee ’ JHAMBLEN., cs 


i. Charlotte 
Memphis ’ —_- : ° 
. a San ™~ oe 275 Mi. 
422 Mi. MORGAN ‘ ANDERSON “ annie PA a A pisee 
BURG CLINTON ; ’ 
aes " 4 a JEFFERSON A No camer sewn 
. ~ 4 . 
a, inenox i —  Onemnose \ 
onl \ | a aa ~ {  — @wewroet . 
ail La RKnoxville ~~ _ — 
wae y at ~= CcOocK Ee 
Onmesron 7 \. a a. | —_ 
ROANE +> , = \ \ © manrrowD 
J ‘7 \ SEVIEtER \ 
7-4 @.ounen ‘ omnmms 6\ i 
\ 
Oumens | MONROE 
mit MINN ' 
J @ Tue rans 
® trewas "a 
Chattanooga 


113 a. / 
What It Is: What It Spends: How to Reach It: 


‘A closely knit area composed of 20 This issue of Sales Management shows Local merchants and national adver- 
“counties in Tennessee. 5 in Kentucky an effective buying income of more 


tisers have learned through experience 


and 2 in Virginia. with a population than $200,000,000 for the Knoxville mar- that The Knoxville News-Sentinel has 
of 687,194. The chief source of in- ket. Passenger car sales increased 21%, “—_ 

come of the 168, 439 families in this and Retail Sales went up nearly 10% me See ane ty Gr Re eet oe 
Knoxville market is mining: and man- in 1939 compared to 1938. Although sponsive coverage of this compact in- 
ufacturing. The per family spendable Knoxville is 8Ist in population, it is dustrial area. Over 97%, of its Sun- 
income fer urben and non-farm fem- 21st in Value of Building Construction day circulation is urban and non-farm, 
ilies is FOUR TIMES as areat as rural per thousand families among all U. S. where four-fifths of the buying power 
bellies ts tien ae nian i is concentrated. 


56,859 DAILY 67,840 SUNDAY 


A SCRIPPS-HOW ARD NEWSPAPER 


The Knoxville News-Sentinel 


NATIONAL ADVERTISING DEPARTMENT OF SCRIPPS-HOWARD NEWSPAPER ° 230 PARK AVE., N. Y. C. 
CHICAGO ° SAN FRANCISCO a DETROIT a PHILADELPHIA a MEMPHIS 


APRIL 10, 1940 


KENTUCKY 


SALES VOLUME | 


EFFECTIVE BUYING 
INCOME 


For Mississippi County figures, see gage 171. 


Nl | 
| 
| POPULATION || (dollars—000 omitted) | INDUSTRIAL 
| | | S.M. ESTIMATE | ~ S. M. ESTIMATE VOLUME 
ot | 
= | | COME | l | | dg. 
Trad-| | | TAX No. of | Aver. ‘Value ot| Con Const. 
city | couNTY | ing | «le |_RE-_ || Dollars Dol- | $1500 | Busi-| M'fd | 1939, 
Area! | Munic-| % % | Fami- | Retail % |Whole-/ TURNS} 1939 % lars | Pre- || ness | Products| Dollars 
I | Zone | ipal County) State wenn les | 1939 | State | sale | P PER State | per | ferred || Wage,| Dollars,| per 
| ; | | | 1939 | 1,000 | omitted) | Fam- | Fami- | Ratio | 
| | ily | lies | to | omitted) Fami- 
| | ! | | | U.S.A | lies 
Ashiand......... i ssseeeeds |.....] 96,746) 29,074| 66.30] 1.11 | 96.7| 6,836 11,748, 2.34 | 14 628) 54 14,581) 1.85 | 2,133) 3,897) N.A.| N. A.|203,976 
Bowling Green...| Warren... .. -.++- 33,491) 12,348) 36.67| .47 | 80.3 | 3,332) 6,782) 1.35 | 5,381) 39 | 4,250] .54 | 1,276 1,200/N.A.| N.A.| 66,528 
Covington....... Kenton.........).....|166,911) 65,252) 69.77) 2.49 | 94.7 | 17,242) 20,080| 4.00 | 8,863/ 71 41,483) 5.25 2,406, 10,000| N. A.| N. A.| 66,363 
Fort Thomas... . Campbell... .. pcccc1.."...| 10/008] 13:64) :38 | 99:6 | 2/483) 1,160, .23 105 116 | 5,281] .67 | 2.127| 1,465) N.A.|  N.A.(113/129 
Frankfort . || Franklin Me ae | 15,200) 11,626 55.20 81.0 | 2,323} 5,748 1.15 |.......) 53 | 3,742) .47 sensi 883) 57 1,133|174, 448 
Harlan.......... Harlan......... = | 70,000] 4,327| 6.70| .17 | 86.8| 928 3,293} .66 |.......| 59 | 1,180 .15 | 1,272] NW. a N.A.| NLA.) NLA, 
Hazard..........] Perry.......... ‘oe Ree 7,021| 16.64) .27 | 88.5 | 1,492 2,137) .43 | 1,273) 30 2,358] .30 | 1,580) N.A.| NLA) NLA! NLA, 
Henderson... . Henderson. . . . “| 73,136) 11,668) 44.37, .45 | 79.9 | 3.148) 4,238} .84 | 8,128) 28 5,036] .64 | 1,601) 944, N. A. NLA.) NA. 
Hopkinsville... .. Christian.......)|..... 69,676, 10,746 31.34) .41 | 63.0 | 2,985 4,977; .99 | 8,689) 37 5,142) .65 | 1,723) 925) 53 3,482) N. A. 
Lexington... ... Fayette. ... 45,736) 66.73| 1.75 | 72.1 | 12, 026 28,863| 5.75 | 64,021) 77 32,537, 4.12 | 2,706, 6,374) 94 5,203| 73,633 
Loxington......)1.............. owe (686, ve Waxewas Feaone * 4759)... 126,920) 86,977|* .2195|....... eS iueuay pase icéstclssesees Jeveeee|eeeeeeeefoeeeees 
Louisville........|| Jefferson. ..... | a 307,745| 86.60)11.77 | 84.6 | 80,079 124,484 24.80 191,778, 62 | 252,561:31.97 | 3,154 36 1036 84 | 294,211) 92,079 
Ns cMicas beeninamaesti 1138 /1202848)...° \* .9798)..... .|294,642/275,782)* .6961). . . eevee) 441,380)" 16512). | % 
Middlesborough..| Bell... - 5. =...) ..... | 10,350] 10,360) 26.72) .40 | 90.1 | 2,268) 4,101/ 82 | 3,251, 21° | 2/888) 36 1273 726. ‘59 | 4,616) NLA 
Newport........ TN SRRROR Ghee Tree 40.53, 1.14 | 95.8 | 8,165) 11,233! 2.23 | 2,577) 54 | 18.754) 2.12 | 2,052) 4,654) N. A.| N. A. 
Owensboro. ..... | Daviess... ..... ..5!)148;000| 22'765| 52:00} ‘87 | 9.0 | 6,034) 10,714) 2-13 | 10,504) 41 | 10,902) 1.38 | 1,807| 1,991) 54 9,583; N.A 
weah......... | McCracken. . e Weseabeans 3,541| 72.50| 1.28 | 79.9| 8,743) 12(073| 2.41 | 16.224, 33 | 19,811] 2:38 | 2,152) 3,060 57 7,939| 4,605 
Padueah.......)..... veoee 36 1186,287)...0...1...2.. * .1275|......| 38,952) 26,772* .0676|...... Beavendi | 44,661/* .0659)......|. bercidicnsessseedacen 
*% of U.S. A. iz ae | | | | | | | | | l = | 
For aanettated ay ee, see page 162. 
ALAB A M A 
" an il T Pg SO Br Peer, ERY Ee Beer gray GoeeR Jee 
Anniston......../ Calhoun........ aad 160,000! 22,345| 40.19| 84 | 67.9 5,228) 7.407) 2.01 | 5,324) 34 8,922/ 1.47 | 1,707, 1,568) 69 | 16,407| 51,376 
Bessemer... .. Jefferson.......|).....]1....... | 20,721) 4.82) .78 | 43.6 | 5,422) 4,094| 1.11 | 2,880) 57 8,932, 1.47 | 1,647/ 1,356, 89 | 26,634) 19,404 
Birmingham. ....|, Jefferson... .... Oe RE ./259,678) 60.18] 9.81 | 61.9 | 64,263) 80,437/21.86 |128,919| 57 | 138,76222.86 | 2,159 22,492) 85 | 93,558|103,402 
Birmingham...)................/147 (11443896)... ae *1.1762)......|324,776/212,072|* .5353).......|........ 358,077 * 5283 .. ee DES Fie ci 
Decatur......... | Morgan........ +++ -/135,000) 15,593) 33.77) .59 | 75.2 | 3,916, 5,936| 1.61 | 9,554) 29 4,575, .75 | 1,168, 1,410 68 | 8,646! 56,892 
Dothan..........|) Houston........ Re 211,663) 16,046) 34.93 .61 | 61.4) 3,504) 6,138 1.67 | 6,539) 25 | 3,608) .59 | 1.030, 1,121) 48 | 4,021) 80,315 
| | | | | 
Fairfield Jefferson. ...... a See | 11,059] 2.58} .42 | 42.2| 2608 906| .22 |....... | 51 4,193, .69 | 1,608) 939/N.A.| N.A.| 1,817 
Florence... .... Lauderdale.....|...../100,000! 11,729| 28.51) .44 | 78.8 | 2,926, 6,225 1.69 | 3,384) 43 | 5,543) .91 | 1,894 819) 54 | 3,943) NLA. 
sden...... Etowah........ 4i**|* an. ,| 24,042) 37.92) 91, | 73.6 | 5,533) 9,046] 2.46 | 6,950| 38 | 8,725| 1.44 | 1,577, 1,881,N. A.) NLA.) 42,316 
I he aaa sc iaieis 14a’ |” 83,618). .| * .0681|)......| 17,865) 12,025 * .0304)... f..-..+--] 20,321/* .0315]......]..... ne Stove Sees: 
Huntsville.......| Madison... .... .- «| 250,000) 11,554) 17.88) | .44 | 66.9 | 3,115) 6,696 1.82 | 5,892) 50 || 4,245| .70 | 1,363, 1,059|.N. A.) N.A.| 41,464 
Mobile.......... Mobile......... 4° log’ apa ©2202, 97-82|,2-58 | 63.9 | 16,806) 26,431) 7.18 || 41,399, 56 | 40,278 6.64 | 2,397, 6,050/ 67 | 15,766|200,365 
AT Gasca: 164 /280,403).......|...... * .2367]...... | 65,326, 47,103 * .1169).......)........ | 79,323|* .1170)...... sonnel a weveetiienadan 
Montgomery...) Montgomery....|.... ./ | 68,079| 68.97 2-50 | 54.7 | 17,247) 23,364 8:35, | 49,583, 55 | 41,183) 6.79 | 2,388 6,776, N. A.) N. A. '170,884 
Mont mery...| PMNs AAR 149 \628, 390). sen Rae 140,665) 80,013)* .2019|...-...!........ | 128,077|* .1860|.."..|...7. J... ae eee 
Phenix City......} Lee-Russell... |)... ..|).. | 13,862)... 0. .| 52 | 70.7 | 3,375) 1,676 re OS ts! 4,350, .72 | 1,289 N. a) a9" | 66) N. A. 
Selma...........]| Dallas........ 100,000) 18,012, 32.69) .68 | 48.6| 4,941) 6,706) 1.82 .....) 43 | 6,391| 1.05 | 1,293) 1,532) 42 | 5.749) 68.758 
Sheffield........| Colbert 100,000) 6,221| 20.83; .24 | 75.4 | 1,616] 1,651| .45 ..| 53 1,593] .26 | 986, 485, N. A. 
Tuscaloosa......| Tuscaloosa... .||... 151,626, 20,659, 32.20 °78 | 65.7 | 4,570) 8,392) 2.28 | 8,499) 43 6,745) 1.11 | 1,476 1,600) 71 2,312 378; 723 
*% of U.S. A. | ] a | | | | Ho | | 
For Alabama sie figures, see page 168. 
MISSISSIPPI 
hes i || | | oer | | i 
PE | Harrison. ...... |.-+++), 48,033) 14,850] 33.64] .74 | 63.4 | 3,645/ 3,486] 1.61 | 1,451) 22 | 5,900] 1.66 | 1,619] 1,130 22 2,871) 15,973 
Clarksdale | Coahoma....... |)... .. 170,000) 10,043) 21.68) .50 | 49.8 | 2,778) 4,310| 2.00 | 12,916) 50 | 2605) .73 972) N.A.| IN. A.| 211,095 
Cleveland Bolivar Gen ......| 3,240] 4.56) .16 | 62.5 | "808 2,328 1.08 | 4,566, 51 | 576) .16 | 713) 283) NA.) N. A. NN. A. 
Columbus.......| Lowndes.......|)... 180,000] 10,743| 35.83 54 | 54.8 | 2,967 2765 1.28 |.......| 32 2,691| .76 | 907| 890) 51 3,265, 1,683 
Greenville.......| Washington... .|)..... 18,121) 14, 007 27.26) .74 | 42.8 4,233) 6,099) 2.82 | a 43 | 5,459/ 1.53 | 1,290) 1,228) 66 6,084) 34,880 
| | ] 
Grosmwand sea Leflore... ceefeeee. 175,000] 11,123| 20.79| 55 (51.6 | 3,032) 4,945) 2.29 | 44,556 60 | = 2,581) .73 | 851 a N. A.) N.A.| 45,972 
port (see } | | | | i] | 
a”. Neen... 4 ao Gee | 12,547| 28.43] 62 | 74.8 | 2,954) 4.097| 1.90 | 4,449, 44 | 4,636] 1.31 | 1,569] 1,123) 38 | 1,290] 31.567 
Hattiesburg......|| Forrest.........|..... 289,000! 18,601) 61.77| 93 | 63.4) 4,855) 6,983) 3.23 | 5,947) 27 | 8,932) 1.95 | 1, 1,350| 71 8,050) _N. A. 
Jackson. .| Hinds... dient | 48,282 56.72) 2.40, | 59.7 | 11 065) 21 "301| 9.95 | 20,103) 65 | 25,204) 7.08 | 2,278, 5,311| 67 | 19,117\221,273 
Jackson.......]..... 144 (232,828). ecieam Aae .....| 52,075) 35,998)* .0909)... pee me  Recery res Bag Tisacaqe serge 
Laurel... MD, ccssecndnanne j 60, 358} 18,017) 43.43) .90 | 62.1 4,515) 5,379 2.49 |...... | 30 5,665| 1.59 | 1,255 a 71 | 13,261) 17,201 
| 
MeComb........|| Pike.. oibehes 100,000| 10,057| 31.23 .50 | 79.9| 2,408) 2,923 1.35 | 1,810, 37 2,783} .78 | 1,156 915) 67 1,860) N. A 
Meridian --] Lauderdale.....}-....|,...,.,| 31,954) 60.58) 1.59 | 64.4 | 8,103) 8,337| 3.86 | 12,879) 31 10,682 3.00 | 1,318 2,431) 49 | 12,604) 84,296 
Meridian......|)...... 145 358,334)... |......1° .2908)..... | 79,116| 37,249|* .0940|...7...)........ NT Me nna cls capedeacngehosenees: s 
Natchez. .| Adams. vsfecee-fecee2..| 13,422) 56.97] .67 | 46.6 3,728) 3,218 1.49 | 2.2...) | 35 5,172) 1.45 | 1,387) 968) N. A.) NA.) NA 
Natchez.......]...... 165 | 65,729)... ...../* .0536)......| 17,233] 7,434/* .0188)... |. Dain 14,623* .0216)...... pepe Regen 
Vieksburg.......] Warren......../).....1...... 22,943) 64.12| 1.14 | 48.0 | 6,848) 2.46 | 7,294) 49 15,103) 4.24 | 2,205) 2,260) N.A.| N. A.|100,430 
Dis sedbiindscccnnsssindl 146 | 60,614 |... \* 0413)... 13,912) 7,667\* .0194).......1........ 21,980|/* .0324)...... Rteres: Dpcnes |rsteeeeefereee ns 
©g of U.S. A. | } | = | | | | = ae 


Before using these figures, see explanation page 7. 


on page 7 and following pages. 


standing of the use of all ‘figures. 


Please do not attempt to use these figures before reading the complete explanation 
There you will find sources of all figures identified, 
explanation of the trading area key, and all comment necessary toa complete under- 


SALES MA 


NAGEMENT 


\\\\\\\\\ 


APRIL 10, 1940 


TRADING AREAS 
of 

WEST NORTH CENTRAL 

STATES 


tome | sosure oy re | MT CHEN ane t—~ 
” " Torus ee omens 
" MaSon|City ol ace 
4 evwourm [oe sine Re Ta 
|secww ROCK | wor Ruta pamce foam Os we | sag ry ‘a ate manowm [oauncy — 
Ta a ses Rae = Sioux Ci Waterl 
tne | t ‘io —- Jonah at eo) Corn Te — somone 1 =O WrA = 
a ee | i. jw wm | Cedar\Rapidsf@ 
cusne } } | nT 
= { N | wait’ lent) bam pty maaerson | sot.ey = GuTHmE | OmLLAS | poe | sasPER | some vy [ommson 
eT E B'R AS K/A .— ~~ @De i 
b mance 


ws peas weamon | manasan, RLO®! on 
' 


af : san 
Witena, 77O | 4 @e Council Bluffs 
Tears ta — Oe | [omen Tec 
| ms Too : 


Pi 


Qu, ‘ am cuamnt | wucas [wonwor ert Tower bn 
. Kort Lingoln © es a ~~ a Ottumwa@}” 
Sr oa Tear cat a. oe opment | =. 


Cosace 


manes 


my roaas 
OT 


i @ Springfield 


Cor 


Owe LL 


‘ 
aw Ts 
St., Louis” O 
wer 1%. | Ne. Caw 
(xi Jeo University City 1 


| paaremcinf ier 


@ Largest Trading Areas 
@ Other Important Trading Centers 


at |@ Dubuque 


CRSON 


“"@jfClinton 


@h Moline 
avenport 
Rock Island 


‘Burlington 


S | 
7 | 
= }oaw os 
‘2 
a 
vl & 4 = 
scor: 
S10bbae 
S$) 
sure a 
e080 


PICTOGRAPH BY 


Sales Managimtrt 


176} 


SALES 


MANAGEMENT 


mL 


Cd you wouldnt be content to tap 
only the center of the 49 State, 
and overlook the tremendous stiles 
volume which is waiting for you 
in the surrounding market -- - 


Heres a rich repast in St-Louis 
plus 957 towns --- find easy to 
have, with Globe<Democrat 
advertising covering 
the entire market 


10, 1940 


NO RADIO STATION COVERS THE ENTIRE STATE OF MINNESOTA 


The Minnesota Network gives 
You Individualized Intense 
Coverage of the Great Northwest! 


PRIMARY AREA 


MARKET ANALYSIS 


® KSTP, key station of the Minnesota Network, 
feeds both Red and Blue N.B.C. programs to Minne- 
sota’s 4 richest markets through the new Minnesota 
Network. More Listeners for more sales at lowercost! 
Edw. Petry & Company, National Representatives 


The Minnesota Network helps you reach completely this tremen- 
dous market —one of the first 10 major retail sales areas in the U.S, 


TOTAL RADIO RETAIL SPENDABLE 
POPULATION HOMES SALES INCOME 


KSTP twin cities |1,673,788 |435,338 639,954,000 (51,093,093,000 
KROC rochester! 318,519 | 79,858| 99,347,000! 156,067,000 
KYSM mankato | 335,030 | 80,862! 92,100,000 151,845,000 


KFAM st. cioua| 221,200 | 45,497| 47,072,000/ 79,100,000 
TOTAL Primary Area Only | 2,548,537 641,555 5878,473,000 +1,480,105,000 
50,000 WATTS 


KS i NBC BASIC RED NETWORK 


The Northwesrs Leading Radso Stotrn MINNEAPOLIS - SAINT PAUL 


West North Central States—County Data 


MINNESOTA 


f 
| | | SALES 
| RETAIL SALES | MANAGE- 
POPULATION ; 1939 | AUTOSALES, | EFFECTIVE BUYING INCOME, MENT 
(In thousands, except density) |S. M. ESTIMATE | 1939 1939 S. M. ESTIMATE MARKET 
| | CONTROLS 
COUNTY - 7 me | <a 
] | i 
New | Regls-| Per | No. of | Na- | Buy- 
Total | % | &% Density| White |Work-| Dollars % | Pas- |Ratio|tration| Dollars GZ Per | White, $1500 | tional | Ing 
1930 | of Ur- | per | Fami- | Fami-| ers (in of | senger 1939-| per M (in of |Fam-| Fam-| Pre- | Buying | Pow- 
| U. S. | ban |sq.mi.| lies | lies % |thousands)| U.S. | cars | 1938 | Fami-|thousands)| U. S. | ily | ily | ferred | Power | er 
| | | | lies Fami- % \\ndex 
| | | | liest | 
Aitki 7 ol 15 7 0122 8) 3 ; 3.6| oul 3,036 0077| 158| 111] 1,073 4,835 om 336| 1 sa 9) .0072} 59 
it es ee ° 1] Vi . leoesel | . «V) ’ . ’ ' . |5o | , . . 
Anoka...................95) 18.4) .0149)  57/ 40) 4.1) 4.1 59| 3,271 “0083, 201; 116) 856 5,819| .0086/1,405| 1,408} 1.6) .0084) 56 
Becker... "| 95} 22.5, .0183) 16) 17) 5.0 4.3| 73] 5,016| .0127) 301 | 93| 1,005| 8,619} :0127\1,717| 1,785| 1.5) .0126] 69 
Beltrami 95, 20.7  .0169) 35 8) 4.8) 4.4) 58 5,944, .0150) 316) , ,265| .0137/1,930| 2,0 1.5| .0141| 83 
Benton,. ; scacaee 6.1) -0123) 33 37 3.2 3.2| 64 2,946; .0074, 118) 84) 951) 4,500 —— ‘a -0067| 54 
| | | | | = | 
Big Stone... 95) 9.8, .0080).....| 20) 2.2) 2.2) 61) 2,744, .0069| 208) 104) 1,254) 4,688, .0069/2,117| 2,118 9} .0070) 88 
Blue Earth... 95, 33.9) .0275| 41 44, 8.4) 8.3 49) 12,806! 0323, 894| 97| 1,298, 22,128| -0326 2, 647 2'657| 4.2 .0328| 119 
Brown... 95| 23.4) .0190| 42 38} 5.6 5.6) 50) 7,836, .0198) 503) 102) 1,259]  10,917| .0161|1,966| 1,967, 2.2) .0180| 95 
Cariton. . 93, 21.2) .0173) 32 25} 4.9) 4.8) 4g) 6,079 .0153/ 371) 112) 1,061 8,907) .0131/1,820| 1,838) 1.8) .0142| 82 
Carver ' 95, 16.9 .0138)..... 45) 4.0) 4.0) 68) 4,066 .0104) 354) 101) 1,141 6,702| -0098|1,677) 1,679 7 pee 76 
i | 
Cass. 95, 15.6, .0127).. 7; 3.7] 3.4) = 75) 2,760, .0070/ 211) 107; 944 4,655| .0068/1,272, 1,324, N. A.) .0070) 55 
Chippewa... 95 15.8 .0129) 27 27, «3.6 3.6) 63 4,540} .0115|  376| 99| 1,256 7,720| .0114|2,167| 2,167/ 1.7) .0118| 91 
Chisago 95 13.2 .0107 31, 3.4 «3.4 = 72) 3,041| .0077, 210! 100) 1,173) 4,614/ .0068|1,371| 1,371) 1.2, .0073| 68 
Clay. .... 95 23.1, .0188, 33 22, 5.2) 5.2) I) 7,784| 0197) 631) 102} 1,126)  13,610| .0201|2,620| 2,627; 2.8 .0200| 106 
Clearwater... 95 9.6, .0078)..... | 9} 2.2) 2.1] 82 1,793| 0045, 77 109) se 2,663, .0039|1,212) 1,234 -5| 0041) 53 
| | _ 
Cook 93 2.4) .0019).... 2 6 5) 52) 690! .0017 49; 100} 990 1,000} .0015/1,742) 1,805] .2) .0016) 84 
Cottonwood 95 14.8, .0120 23, 3.4) 3.4, 71] «4,320, [0107/ -286| 109) 1, 6451/0095 1923| 1,923, 1.5, .0102| 85 
Crow Wing 95 25.6 .0209) 53 24, 6.1) 6.1) 7817 0190) 524) 124) 1,163) 12,381) .0183/2,024/ 2,025) 1.9) .0189) 90 
Dakota 95, 34.6 .0282) 57 58} 7.8, 7.8) 30) ,225| .0233) 782) 117| 978) 19,041! .0281|2,442| 2,448 3.4) .0265| 94 
Dodge... 95 12.1; .0099).. 28) «3.0/3.0! = 78| 2,349, .0059| 171) 90 a 5,166] .0076)1,719) 1,720, 1.1) .0068) 69 
| | | \| 
Douglas....... 95 18.8, .0153/ 21 29 re 4.5| 70 5,566, .0140 294) 102) 1,226 6,972) .0103/1,538| 1,539! 1.7) .0118| 77 
Fartbenti 95| 21.7, .0177, 13 30; 5.2) 5.1) 63 7,010} .0177) 502 84| 1,373) 9,614) .0142)1,863| 1,875, 2.1) .0162| 92 
Fillmore... 95 24.8, .0202). 29) 6.3) 6.3) 69 6,498} .0164, 416, 99) 1,151) 11,606] .0172/1,836| 1,836, 2.3) .0168| 83 
Freeborn......... 95 28.7; .0234 35 39, 6.8) 6.8) 53 8,826, .0223| 610 97| 1,190}  17,015| .0252/2,499| 2,506, _3.7 0240| 103 
Goodhue 95 31.3) .0255 31 41 7.7| 7.7; 50 9,928, .0251| 559 + 1,176 15,501 Aza}2,018) 2,020, 3.2) .0237| 93 
| | i 
Grant 95 9.6, .0078 17) 2.2) 2.2) 74 2,497, .0063,  205| 101] 1,371) 4,072} .0060/1,878) 1,879 8 0063) 81 
Hennepin (Minneapolis). 95 517.8, .4217, 93) 916 130.0) 128.7 5) 256,691) .6479| 15,830, 119) 1,092) 469,514) 6928 3,611| 3,633) 63.7, .6686) 159 
Houston... 95 13.8 .0112 24, 3.4 3.4| 73} 3,061; .0077, 218 96) 1,136) 5,074, .0075/1,505| 1,506) 1.1| .0077) 69 
Hubbard... . 95 9.6 .0078 10; 2.4) 2.3] 79% 2,026, .0051/ 113) 110) 1,013) 2,865, .0042|1,221| 1,222 6 .0046, 59 
Isanti 95 12.1, .0099 27, 2.9) 2.9 79 2,863, .0072, 194) 98 1,075, es -0057 1,335) 1,335 9) .0065| 66 
} 
Itasca... . 93) 27.2) .0222) 21 10} 6.0/ 6.0) 48 6,998) .0177, 505, 98| 1,096 10,222 .0151|1,687 1,703) 1.9) .0167| 75 
Jackson 95 15.9; .0129 23; 3.6) 3.6) 75] 4,086| .0103) 261) 92) 1,118) 6,635, .00981,859 1,864, 1.4) .0101| 78 
Kanabec. . . 95 8.6 .0069 16, 2.0) 2.0) 84 1,686} .0043) 144) 95) 1,020) 2,491, .0037|1,219| 1,219 6) .0041| 59 
Kandiyohi 95 23.6 .0192) 26 29) «5.2; 5.2) 6I 6,795, .0171 582) 97) 1,385, 12,477, .0184/2,406| 2,410 2.4) .0184| 96 
Kittson, . 95 9.7, .0079 9 2.1) 2.1) 66 2,591/ .0065 151, 75) 1,185) a 0065|2,041) 2,043 6 _ 82 
Koochiching. . 93, 14.1) .0115| 36 5} 3.3) 3.3) 32 4,165 .0105, 290, 158) 925 6,621) .0098/1,979, 1,990, 1.4 .0103) 90 
Lac qui Parle. . 95 15.4 .0125 20; «3.44 «#3.3) «73 2,832, .0071) 196 111) 1,047 4,655, .0069'1,386, 1,285, 1.4) .0071| 57 
Lake. 93 7.1| .0057 62 3} 1.8 «641.8 | 38 1,829, .0046, 132} 104) 897) 3,293, .0049|1,805| 1,807 6) .0048| 84 
Lake of the Woods 93 4.2, .0034 3) «1.11 «1.1; = 701 1,002) .0025 46 84) 902 1,326, .0020/1,228) 1,229) N. A. .0022) 65 
Le Sueur 95, 18.0, .0147... 394.7) 4,7| 57) 4,224 .0107/ 382, 90) 1,256 6,970) .0103/1,494) 1,495) 1.7) 0110! | 75 
Lincoln 95 11.3) .0092)..... 21, «2.5 «2.5; 76) 1,964) .0050 177, 94) 1,080 3,765, .0056 1,521, 1,521, 1.0 .0055, 60 
Lyon. . 95 19.3 .0157, 30 27, «4.45 4.457) 6,812, .0172) 549) 115) 1,402 9,467, .0140 2,147 2,147, 2.0) .0161| 103 


tPreferred Families figures are in thousands. 
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Before using these figures, see explanation page 7. 


SALES MANAGEMENT 


SALES AT RETAIL STORES BY 
FEDERAL RESERVE DISTRICTS 


Period of four weeks, ending March 2, 1940 
Compared with same period 1939 


Federal 

Reserve District 

9th (Minneapolis-St. Paul) 108 
Ist Boston 94 
2nd New York 97 
3rd Philadelphia ; 101 
4th Cleveland 107 
5th Richmond 105 
6th Atlanta 111 
7th Chicago 107 
8th St. Louis 109 
10th Kansas City 105 
llth Dallas..... ; , 107 
12th San Francisco ; 100 
United States 103 


NORTHWESTERN BUSINESS INDEXES 
(1929-1931 =100) 
Jan. Dec. Jan. Jan. 
1940 1939 1939 1938 


Bank debits—94 cities 97 96 89 87 
Bank debits—farming centers 103. 102 95 88 
Country check clearings 170 167 151 149 
City department store sales 102 105 94 90 
- City department store stocks 83 85 79 79 
Country department store sales 115 109 103 99 
Country lumber sales... 132 126 1159 90 
Miscellaneous carloadings 98 99 88 80 
Total carloadings (excl. miscellaneous) 72 73 65 65 
Employment—Minn. (1936 =100) 100 109 95 96 
Farm Prices—Minn. (1924-26 = 100) 69 64 69 80 


SALES AT DEPARTMENT STORES 


No.of % Jan. 1940 

Stores of Jan. 1939 
Mpls., St. Paul, Duluth-Superior : 21 108 
Country Stores 414 112 
Minnesota 143 117 
Central Minnesota 26 119 
Northeastern Minnesota 17 123 
Red River Valley Minnesota 11 127 
South Central Minnesota des 35 111 
Southeastern Minnesota 18 104 


Southwestern Minnesota 


MINNEAPOLIS STAR - JOURNAL 


THE TWIN CITIES RANK HIGH 
AMONG AMERICA’S LEADING 
METROPOLITAN CENTERS 


Ramsey County (St. Paul) is: 
— 4th in Retail Sales per Family 
— 4th in Effective Income per Family 
— 5th in our Buying Index Factor, and 


—16th in Automobile Registrations per 
1,000 


Hennepin County (Minneapolis) is: 
—11th in Retail Sales per Family 
— 5th in Effective Income per Family 
—10th in our Buying Index Factor, and 


—12th in Automobile Registrations per 
1000... ' 

Sales Management 

April 10, 1940 


MINNEAPOLIS MORNING TRIBUNE - TIMES TRIBUNE 


ST. PAUL DISPATCH - PIONEER PRESS 
THE FARMER - ST. PAUL 


COUNTY 


McLeod 
Mahnomen 
Marshall... 


Martin 
Meeker 
Mille Lacs 
Morrison 
wer 


Murray 
Nicollet. . 
Nobles 


Norman 
Olmsted 


Otter Tail 
Pennington 
Pine 
Pipestone 
Polk 


Pope 
Ramsey (St. Paul 
Red Lake 


Redwood 
Renville 


Rice 

Rock 

Roseau 

St. Louis (Duluth) 
Scott.... 


Sherburne 
Sibley 
Stearns 
Steele 
Stevens 


Traverse. 
Wabasha 
Wadena 


Waseca 
Washington 
Watonwan 
Wilkin 
Winona. . 


Wright 
Yellow Medicine 


STATE TOTAL 


Benton 
Black Hawk 
Boone 
Bremer 
Buchanan 


Buena Vista 
Butler 
Calhoun 
Carroll 

Cass 


Cedar 

Cerro Gordo 
Cherokee 
Chickasaw 
Clarke 


Clay 
Clayton 
Clinton 
Crawford 
Dallas 


Davis 
Decatur 
Delaware 


+Preferred Families figures are in thousands. 
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POPULATION 
(In Thousands, except density 


%, 
Ur- 
ban 


25 
16 


49 


— 


~ 


vos 


— 


— 


—" 


RETAIL SALES 
1939 
S. M. ESTIMATE 


New 
White Work- Dollars % Pas- 
Fami- | Fami- | ers (in of 
lies lies % thousands) U.S. cars 
Farm 
5.0 5.0 66 6,087, .0154 433 
1.3 1.0 75 1,270; .0032 76 
3.7 3.7 79 3,552, .0090 185 
5.3 5.2 56 8,380, .0212 552 
4.2 4.2 76 4,191| .0106 291 
3.4 3.4 75 3,877, .0098 278 
5.5 5.5 76 4,649| .0117 33 
6.8 6.8 37 10,335, .0261 953 
3.0 3.0 77 2,957, .0075 221 
3.5 3.5 70 3,324, .0084 198 
4.2 4.1 64 ws .0185 524 
3.1 3.1 71 3,479, .0088 180 
8.0 8.0 47 13,262, .0334 950 
1.1 11.1 72 10,793, .0272 767 
2.4 2.4 57 . .0122 266 
4.8 4.8 79 4,095 .0103 274 
2.8 2.8 58 4,371, .0110 386 
8.0 7.9 64 10,026 .0253 608 
3.0 3.0 75 .322, .0059 177 
1.2} 69.9 2 154,332, .3895 g 905 
1.4 1.4 68 . .0044 4 
4.7 4.7 68 6, .0159 473 
5.3 5.3 71 6,422, .0162 564 
6.7 6.7 53 8,477, .0214 605 
2.5 2.5 72 2,904 .0073 232 
2.8 2.8 78 3,271, .0082 168 
6.8 46.5 21 73,209, .1848 3,743 
3.3 3.3 67 3,195, .0081 
2.0 2.0 76 1,482 .0037 167 
3.7 3.7 73 3,585, .0091 312 
2.5) 12.5 51 16,427, .0415, 1,158 
4.4 4.4 56 6,707, .016 1 
2.2 2.2 66 3,023, .0076 236 
3.2 3.2 67 3,718 .0094 290 
6.0 6.0 78 4,983, .0126 317 
1.8 1.8 70 1,675, .0042 106 
4.3 4.3 59 4,548 .0115 282 
2.5 2.5 67 3,790 .0096 179 
3.5 3.4 67 4,007, .0101 340 
6.0 6.0 51 5,991, .0151 573 
3.0 3.0 65 3,914 . 246 
2.1) 2.1) 71 2,264) .0057 179 
8.9 8.9 34) 13,685 .0345 713 
6.6 6.5 73) 5,589, .0141 591 
3.7 3.7 70 3,914 .0099 321 
-5| 601.1 


} 


40 (906,009, 2.2867 58,059 


AUTO SALES, 
1939 


| Regis- 

| Ratio tration 

senger 1939-| per M 

1938 | Fami- 
| lies 


1,155 
1,161 


(in (1) 
thousands) U. S. 


For Minnessta City figures, see page 194. 


IOWA 


3.7 3.7 78 2,630, .0066 192 
2.8 2.8 71 2,389 .0060 163 
4.2 4.2 68 4,513, .0114 295 
6.7 6.6 45 4,748, .0120 364 
3.0 3.0 75 3,181; .0080 217 
6.0 6.0 67 6,254 .0158 551 
7.8; 17.5 17 30,624, .0773), 2,205 
7.4 7.4 49 7,935, .0200 635 
4.5 4.5 59) 5,917 .0149 471 
4.8 4.8 67 4,299, .0109 438 
4.8 4.8 60 6,522; .0165 588 
4.5 4.5 73 4,419 .0112 486 
4.5 4.5 71 4,815, .0122 458 
5.3 5.3 58 7,802) .0197 616 
5.2 5.2 58 6,070 .0153 459 
4.5 4.5 74 4,366, .0110 431 
9.5 9.3 28 16,701, .0422, 1,071 
4.2 4.2 66 6,100 .0154 537 
3.7 3.7 70 3,922; .0099 272 
2.8 2.8 77 1,877, .0047 152 
4.1 4.1 60 7,746 .0195 484 
6.4 6.4 7 5,375, .0136 491 
1.7. 11.7 33 16,650 .0420 895 
5.2 5.2 7 5,100 .0129 355 
6.9 6.8 56 7,000 .0177 651 
3.1 3.1 82 1,973 .0050 206; 104 
3.9 3.9 78 2,569 .0065 225 
4.6 4.6 73 4,290 .0108 358 


825 
810 
955 


G, Per 


f Fam- 
ily 


MANAGE- 
EFFECTIVE BUYING INCOME, MENT 
1939 S. M. ESTIMATE MARKET 


CONTROLS 


Per | No.of || Na- | Buy- 
White, $1500 | tional | ing 
Fam- Pre- Buying | Pow- 


SALES 


ily | ferred Power | er 
| Fami- % | index 
liest 

.0114'1,558 1,559' 2.0, .0136| 1 
.0022/1,183) 1,326 3) .0027| 54 
.0079|1,427, 1,430, 1.1; .0083) 60 
.0133'1,700 1,709, 2.7, .0173| 95 
.0076'1,230' 1,232) 1.3) .0092) 63 
0089 1,749 1,766. 1.0, .0095 83 
.0110|1,352 1,352; 1.6 .0115| 56 
0224 2,243 2,244. 3.4 .0254) 111 
.0091/2,074 2,074, 1.1 .0084) 74 
.0082|1,598 1,602) 1.8 .0082| 61 
-0117|1,897 1.913, 1.7, .0154 102 
.0064/1,385 1,387, 1.1, .0074) 64 
.0342/2,901| 2,904 5.2) .0343, 119 
.0250/1,522 1,523, 4.4 .0264 64 
.0079 2,256 2,257 8 .0099 114 
.00741,046 1,051, 1.3, .0089| 54 
.0090 2,139 2,142) 1.3, .0104) 105 

.02071,763 1.770| 3.4, .0229 
00521,176 1,177; 1.3, .0057, 53 
.3828 3,642 3,680 33.5 .3827 164 
0030 1,442 1,442 "3, .0034 «61 
(0153/2,214 2.221, 2.0, .0159) 95 
.0136 1,736 1,740, 2.0 .0155 81 
.0166 1,690) 1,690 3.0, -0193) 79 
.0057'1,527 1,528 1.2, .0067; 74 
:00451,071 1,074 8 .0062) 57 
.2190 3,175 3,185, 17.3 .1983) 119 
.0069'1,424 1,425 1.2, .0077, 67 
0038 1,262) 1,263 .6 .0040) 50 
0100 1,846, 1,850, 1.5 .0099 76 
.0431|2,340 2,341 5.8 -0428 85 
-0120 1,847, 1,850, 2.1 .0144) 95 
(0048 1,465 1,465, 1.0, .0064 77 
.0072'1,503 1,504) 1.3) .0085! 71 
0120/1,361 1,361, 1.9 .0123) 58 
0035 1,290, 1,290 .7, -0039| 61 
-0102,1,605 1,606, 1.5, 0108) 76 
.0059|1,573| 1,573) 1.0 .0075| 83 
.0097 1,882 1,893, 1.6 .0103, 88 
.0106'1,187, 1,190, 2.3, .0136| 67 
-0086'1,919, 1,920) 1.3, .0093) 89 
0046'1,447 1,448 1.0, .0053| 67 
0274/2,084 2,085, 4.2) .0303| 106 
.0141,1,456 1,457; 2.2) .0150) 68 
.0102/1,860| 1,870 1.6, .0103) 76 
2.2488 2,513) 2,526 2.2704) 109 

.00731,346, 1,346, 1.2) .0071 
-0050/1,235| 1,236 8 0056) 68 
-0083 1,356 1,357, 1.4 74 
.0139,1,412, 1,424 1.6, .0132) 66 
.006711,497, 1,498, 1.1) .0074| 73 

\ 

.0126/1,422, 1,422) 2.0) .0148) 80 
.0736 2,801 2,826, 9.4 .0765| 136 
.0181|1.657, 1,659! 3.3) .0196| 82 
-0102'1,561 1,561, 1.8, .0129) 93 
.0105 1,479 1,480/ 1.6 .0114) 72 
.0120/1,693 1,694, 2.4) .0149| 98 
0084|1,258 1,258| 1.7, .0106| 74 
00971,450, 1,451, 1.8 .0115) 80 
0140'1,807, 1,808 2.7) .0173) 95 
0118 1,533| 1,535, 2.0 wae) 87 
.0094 1,404 1,404 1.6, .0108) 79 
.0374/2,670 2,699 4.9 .0398| 127 
.0118/1,901, 1,902) 2.0, .0142| 93 
.0085 1,548 1,548, 1.3) .0094) 78 
.0051|1,213) 1,216 1.0 0050 59 
.0132'2,199 2,201, 2.1 .0163| 124 
.01321,401 1,401, 2.4 .0140| 70 
.0470 2,712 2,722) 5.6, .0439) 122 
.0123 1,614 1,614. 2.1 .0127) 74 
.0169 1,672, 1,690, 2.6 .0181| 87 
.0055 1,215 1,216 1.0 .0056, 62 
.00721,240 1,240 1.1, .0071) 59 
.0095'1,412, 1,412, 1.6, .0105) 71 


Before using these figures, see explanation page 7. 


MANAGEMENT 


SURVEY OF BUYING POWER 


PROVES trere's A 


A GOOD PLACE TO SPEND ADVERTISING DOLLARS 


The Figures Show That in 1939, 
Ramsey County (St. Paul) of All 
Counties in the United States, Was 


a, 


om IN wm IN 
RETAIL EFFECTIVE 


IN THE 


NATIONAL 


BUYING 
INDEX 


Topped Only by 
Washington, D. C., Miami, 
Dallas and San Francisco 


BUYING 
SALES INCOME 
PER FAMILY PER FAMILY 


Topped Only by Topped Only by 
Washington, D. C., Washington, D. C., 
Miami and Boston Boston and New York 


ST. PAUL IS COVERED ONLY BY THE 


St. Pant Di: 


RIDDER-JOHNS, INC.—NATIONAL REPRESENTATIVES 


342 Madison Ave., N. Y. Dispatch ‘Bldg., St. Paul. 


Wrigley Bldg., Chicago 


APRIL 10, 1940 


A Profitable Daily Buying Guide pce 
in43,000 lowa Homes ....... Advertising Linage 


1. THE CEDAR RAPIDS GAZETTE 
7,203,323 agate lines 


Che Cedar Rapids Gasette [2 ere 


3. The Davenport Times 
6,561,750 agate lines 


* 5 Years of Leadership Producing noe re, 509,846 agate lines 
Greater Results for Advertisers Ne ee eee gaan 208 eget Maes 
6. The Waterloo Courier 
Here's proof... In 1939, carried 592,676 more lines of paid 5,580,266 agate Mines 
advertising than any other Iowa daily! Was first in paid lates — 
linage for the 5th consecutive year. Has greater circulation Figures from Iowa Daily Press 
in Cedar Rapids trade area than the combined circulations rar nave webinar copaenh er 
of all other dailies in this area. Concentrates your message Represented Nationally By 
in more than 43,000 homes . . . at low cost. ALLEN-KLAPP-FRAZIER CO. 
“Blanket Iowa’s Richest Market and Step Up Sales” new veGs - Genee - Seen 


Member Media Records 


1 O W A—(Continued) 


 —— —_— — ——— _ — ——— ————— 
| | | SALES 
| RETAIL SALES | MANAGE- 
POPULATION \ 1939 AUTO SALES, | EFFECTIVE BUYING INCOME, MENT 
(in thousands, except density) S. M. ESTIMATE 1939 | 1939 S. M. ESTIMATE MARKET 
| | CONTROLS 
COUNTY See a ee | Pe. Pe Sih iii 
; | | New | | Regis-| | | Per | No.of | Na- | Buy- 
Total % % \Density White |Work-| Dollars % \ Pas- (Ratio\tration| Dollars | % Per | White) $1500 | tional | ing 
1930 | of Ur- | per | Fami- | Fami- | ers (in of | senger 1939-|perM) (in | of Fam- Fam-| Pre- Buying | Pow- 
U. S. | ban | sq. mi lies lies Fa thousands) U.S.) cars | 1938) _" thousands)| U. S. | ily | ily a | Power a 
arm | | ies ami- | %, ex 
| | lest | ~ 
— _— wo SS Ce cea Ga em eS — 
Des Moines............ 87. 38.2) .0311| 20) 93} 10.5) 10.4, 28 13,026, .0329, 760 130 863 27,928, .0412 2,667 2,685 4.8! .0368| 118 
Diekinson.............. 100 11.0| .0089)..... 29; 2.7 2.7, 60 3,637) .0092| 246, 100 1,276 4,270| .0063'1,562 1,562! -8) 0078 88 
| | | | } 
Dubuque................ 90/ 61.2 .0499| 68 102) 14.6 14.6 24 23,349| .0589 1,151, 139} 906 40,313, .0595 2,768 2,770 7.0 0579, 116 
ase cn 100 12.9, .0105| 38) 3.1 3.1 62 4,345, .0110) 381) 131) 1,259 5,577, .0082 1,813 1,816 1.3) 0100) 
Te Sfedaaiemiggahaiag 90) 29.2 .0237) 27) 40, 7.5, 7.5) 59 8,259) .0208) 577) 133 931 11,762) .01741,562, 1,568 3.2 0193) 81 
eee a ae 101 19.5 .0159| 41 39, 5.3) 5.3) 56 4,861) -0123) 419) 115, 980 8,261; .01221,561 1,562 2.4 9127 8 
a 100) 16.4) 0133, «21 28) 4.1 4.0 78 3,139) 0079) 413) 130) 971 4,650' .00691,147 1,148 1.6 (9083) 62 
| | | 
15.8| .O027)..-.. 31 4.0 4.0 73 3,302} .0083) 261, 105 852 5,009 .00741,260) 1,261 1.4. .9081) 64 
16.5 .0135| 21 29' 4.2) 4.2) 67 4,204) .0106' 397) 125 1,060 6,622 .0098 1,566) 1,566 1.6 .0107 79 
14.1| .0115)----. 2803.5) 3.5) 75 3,125, .0079, 359) 107 1,079 4,483, .0066 1,285) 1,295 1.4) ‘9079 68 
17.3, .0141|-.-. 29 «4.6 4.6 72 3,234' .008 363) 121 985 6,318, .0093 1,376| 1,377 1.5) 9094) 67 
21.0, .0171 33 37 5.1 5.1 63 6,146; .0155 474, 136 1,045 7,800) .0115 1,532) 1, 2.2' .0139| 81 
| 
14.8) .0121|-.-.. 26 3.5 3.5 73 4,051; .0102 339' 117, 1,205 5,187, .0076 1,492) 1,494 1.4 .9092| 76 
ets a: 100 23.0| .0187| 32 40 5.9 5.9 61) 7,728) .0195 741, 121 1,332 8,493} .0125 1,425 1,426 2.5, (0170, 91 
DUI, vananneccenel 99, 24.9 .0203| 17 36) 6.3) 6.3) 71 5,449 20138) 404) 133 817 8,829 .01301,411, 1,412 2.6 0136 87 
RRR 4: 87/ 17.7) .0142) 21 41 4.6 4.6 68 4,270, .0108) 400) 431, 1,055 6,911, .0102 1,514) 1,520 1.5) .0110 7 
i cccvscabneskecke 90' 13.0' .0107| 23 28 3.3) 3.3) 68 3,727, .0094) 251! 993 4,734, .0070 1,437) 1,438 1.3, ‘9083 78 
| } 
Humboldt.............. 100 13.2) .0108)----. 31 3.2, 3.2) 68 3,526, .0089! 307) 125 1,083 4,692 .0069 1,452) 1,453 1.1. .9082) 76 
i 97 11.9) .0097)----. 28° (3.0 2.9 67 3,240; .0082/ 293) 449 1,049 6,017; .00892,045 2,045 1.5 9089 92 
RRR eselaete 88 17.3, .0141|--... 30, 4.7; 4.7) = 70) 4,012) .0101 352! 104: 950 5.735, .0085 1,230) 1,230 1.7, .0097, 69 
Re aeaeatettine: 89 18.5; .0151; 19 29 4.9 4.9 69 5,400} .0136 384) 117 1,023 8,126 .01201,650 1,651 1.6) .0130 986 
Se srvsdeunnsaviie: 100) 32.9, .0268) 35 45) 8.5) 8.5) 47 8,304) 0210) 642) 121 9 16,690, .0246 1,958 1,965 4.7 .9233| 87 
| 1] 
i  . eccanawates 87/ 16.3) .0132| 41 384.5) 4.4 = 55 3,573| 0090) 275) 127, 853 7,003, .0103 1,574 1,579 1.8 0099, 75 
esa a 88) 30.3) .0247| 51 50 8.0; 7.9, = 53) 13,081; -0330/ 815) 109 1,054 18,744, .0277 2,351 2,357 5.2) .0303 123 
esi iy 1S ce, S88) fg) Sia) toed 8g Sup aen, Coo tiom Var Ce cows, 
inc amide 00 19.1 eeece " ’ , : 109 . ‘ ; ‘ . 
SERRE: 100) 25.5 .0207, 16 26; 5.8} 5.7) 72 8,025) 0203, 576) 114) 1,113 8,178| .01201,413, 1,419 2.6 0164) 78 
DR seks i uiaaeaedae 41.3 .0336 70 81, 10.8 10.3) 2 11,784, -0297) 688 120 907| 25,466, .0376.2,364 2,422 4.5) 0334 99 
Linn (Cedar Rapids)...... 83) 82.3 oer) 73 116 22.5 22.2 = 331200 +0839) as 130 aes — eae ae sas wa tere = 
Ss cveyaecbunelioa | -6| .0094)..-.. x ‘ ’ -0064 106 } / : ‘ a . 
15.1} 0123) 35 35) 4.0| 4.0) 53 4,092, -0103/ 308 407, 9858 5,670' .0084 1,407 1,410 1.2 ‘0096 78 
15.3) .0125|--... 3.5, 3.5 74 3,435) -0087)/ 285 145) 1,151) 5,394| .0080 1,559 1,559 1.5; .0086 69 
14.3, .0117) 20 26 3.9 3.9 73 3,248| -0082 281! 124) 911 5,694, .00841,447 1,448 1.3) .0086 74 
25.8 .0210| 39 455 7.0; 6.9) 61 6.401| .0161 503 126; 844 12,681, .01871,813 1,822 2.7) .0178 85 
25.7, .0210! 31 46 6.7; 6.7) 58) 5,075, 20128 452) 107' 891 8,928, .0132 1,330 1,334 2.3! .0135, 64 
33.7, .0275| 52 59° 8.7) 8.6 41) 10,247) 0259, = 862) 197, 1,029 19,012) .0281/2,193' 2,206 4.2 0278 101 
15.9} .0129) 27 36} 3.6) 3.6) = 71) 3,336, -0084 301, 187) 9899 5,492) .0081/1,515 1,519 1.2) .0086 67 
14.1, .0115| 21 303.6 «3.6, «68 4,017, .0101 295 94 1,137 5,678 .00841,572 1,572 1.4 .0094) 82 
18.2, .0148, 14 2? 4.5| 4.4, 73 4,130} -0104 383) 154) ‘955 7,153, .0105 1,615 1,615 1.7, .0109| 74 
15.0) .0122 29) 35 3.8 3.7 60 2,705, -0068 198 138 724 4,201, .00621,092 1,112 1.0) .0066 54 
Montgomery............. 99 16.8| .0136| 34 40° 4.5) 4.5) 56 5,114, -0129' 374 128 974 7,789, .0115 1,732 1,735 1.8) .0124 91 
Muscatine............... 89, 29.4 .0239 57 68 = 8.3 8.2 32) 10,856; -0274) 605, ne 1,000 19,147, .0283.2,314 2,319 3.0) .0275) 115 
| | | | 
I ss nun dausunsamns 97 18.4, .0150, 18 32, 4.7) 4.7; 63 5,914, -0149) 501\ 127) 1,225 9,422, .0139 2,018 2,019 1.9 .0149) 99 
Rs 553 cigutigaielt 97 10.2, .0083)..... 26; +2.3) 2.3) 73 2,739) 0069) 252 112, 1,226 4,045 .0060 1,727 1,730 1.0 .0068 82 
i eaicnknanteeesiis 99° 25.9 0211) 44 49 6.4 6.4 55) 11,146 .0281) 522 135! 931) 12,498 .01841,942 1,952 2.8 .0225, 107 
Palo | REE: 100 15.4 .0125) 19 27, 3.6) 3.6) 72 4,623} .0117, 353 127) 1,190! 5,163 .0076 1,443 1,443 1.4 .0099 79 
Plymouth. ............... 97, 24.1, .0197; 20 28 5.7, 5.7] 21 6,701; .0169' 479 129 1,084 7,971, .01181,398' 1,398 2.7 .0146) 74 


Preferred Families figures arejin thousands. Before using these figures, see explanation page 7. 
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WHO 


(ALONE !) CAN AND DOES 


COVER IOWA! 


@ This isn’t advertising “copy” — this is a statement of facts. 


WHO alone CAN cover Iowa because nothing less than 50,000 
watts CAN give primary coverage of a State that is 300 miles 
wide by 200 miles deep . . . (and WHO is the only station in 


Iowa with more than 5,000 watts, day or night). 


WHO, alone, DOES cover Lowa, as proven by dozens of mail- 
return tests every year. Of 29 stations mentioned, WHO is 
“heard most” by. 50.9°) of all Iowa daytime listeners — by 


49.8‘. of all nighttime listeners.* 


WHO carries more national advertising, in dollars, than any 
other medium in lowa — newspapers, radio, or anything else. 


Can you think of a better “proof of the pudding”’? 


WHO — DES_MOINES — 50,000 WATTS 


J. O. MALAND, Manager 
FREE & PETERS, Inc., Exclusive National Representatives 


The 1939 


4 Radio Audience Survey 


\ow 


HAVE YOU A COPY OF THE 1939 
IOWA RADIO AUDIENCE SURVEY? 


Agencies and advertisers say this is the most 
helpful and interesting book ever published on mid- 
western radio listeners’ habits, listening hours, pro- 


oR. H. B. SUMMERS 
By RTE, COULEGE 


Kansas ST 


gram and station preferences, etc. It gives an 

accurate and revealing answer to almost any ques- 
tion you might ask about radio in Iowa. A copy 
should certainly be in your files —and will be 
glady mailed you, on request. 
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SALES 
RETAIL SALES MANAGE. 
POPULATION 1939 AUTO SALES, | EFFECTIVE BUYING INCOME, MENT 
(In thousands, except density S. M. ESTIMATE 1939 1939 S. M. ESTIMATE MARKET 
CONTROLS 
COUNTY = ae Leas on aS mn RS ales 
New | Regis-| | | Per | No. of | Na- | Buy- 
Total % %, | Density White Work- Dollars % Pas- Ratio|tration| Dollars G Per | White| $1500 || tional | ing 
1930 of Ur- per Fami- Fami- ers in of senger 1939-| per M) (in | Of | Fam-/| Fam-| Pre- | Buying Pow. 
U. S. | ban | sq. mi. lies lies %, \thousands) U.S. | cars | 1938) Fami- thousands)! U. S.|_ ily ily | ferred || Power | er 
Farm lies Fami- || % |Index 
liest | | 
| | | 
Pocahontas ss 100 15.7, .0128 27 3.7 3.7 72 4,088 .0103 452 123) 1,239 7,127, .010 51,898) 1,898) 2.7/ -0112, 88 
Polk (Des Moines)......100| 172.8 .1408 85 297, 45.6 43.9 10 87,022, .2196| 5.987 130) 988 160,822, .237\33,524 3,600 21.9) .2304) 164 
Pottawattamie 99 69.9| .0569 60 74 17.6 17.4 47 20,516, .0518 1,229| 128 839 43,909| .064 82,487, 2,509 8.1 -0580; 102 
Poweshiek 100 18.7, .0153, 26 32 5.0 5.0 68 4,791, .0121 482) 115 1,029 9,334 .013.81,849| 1,851 2.0) .0137, 90 
Ringgold. . 100 12.0, .0097).. 22 3.3 3.3 82 1,575 184 132) 754 3,483, .005/11,066| 1,066 1.0) .0049) 51 
Sac ‘ 97 17.6 .0144 16 31 4.4 4.4 67 4,244 .0107 433, 140 1,075 8,116 .012/01,830| 1,831 1.9) .0120 83 
Scott (Davenport 89 77.3, .0630 82 172) 20.8 20.5 16 35,411, .0894; 1,775| 123) 1,019 67,923, .100\23,260; 3,288 9.4, .0929 147 
Shelby 99 17.1. .0140, 18 29 4.0 4.0 74 4,214 .0106 342; 160 960) 6,789 .010/01,676) 1,677 1.6) .0106 76 
Sioux. . 97 26.8 .0218).. 35 6.1 6.1 70 6,344 .0160 540| 134 1,173 8,149) -012'01,334) 1,334 2.4) .0145 67 
Story... 100 31.1, .0254 43 55 8.0 8.0 49 11,125, .0281 1,066) 120) 1,257 16,702) - .02462,078 2,080 4.4 .0278 109 
} | | 
Tama..... 100 22.0| .0179| 12 31 5.9 5.8 69 4,757, .0120 604 128 1,094) 8,793) .013/01,495) 1,507 2.3 .0137; 77 
Taylor... 100 14.9, .0121 28 4.1 4.2 75 2,611, .0066 243 153/ 829 4,524) .006/71,088, 1,089) 1.4] .0070) 58 
Union 100 17.4, .0142) 49 41 4.7 4.7 56 4,633, .0117 363, 135, 934) 8,144; .012/01,716| 1,719 2.1) .0121; 85 
Van Buren 87 12.6) .0103 26 3.6 3.6 75 2,023, .0051 220| 133) 883 3,921; .005'81,080; 1,083) -9 .0058 56 
Wapello 91 40.5, .0330| 69 95, 10.8 10.7 26 12,642, .0319 922| 144 871) 26,817 a 2,493) 3.8, .0362 110 
Warren... .100 17.7; .0144 20 31 4.9 4.8 71 3,511; .0089 383) 142, 972) 5.977, .008 81,232 1,233) 1.8] .0095 66 
Washington 87 19.8; .0161 24 36 5.4 5.3 66 5,731; .0145 445 141) 1,067) 9,090 .013/41,697) 1,700) 2.0) -0143, 89 
Wayne 100 13.8; .0112).. 26 3.9 3.9 75 2,808, .0071 216, 143) 776 4,100| .006.01,044) 1,044 1.0) .0067 60 
Webster... 100 40.4, .0329| 54 57, 10.2) 10.1 36 16,902) .0427, 1,117) 125) 1,021) 25,882 .038/22,546| 2,560 5.3) .0406 123 
Winnebago 100 13.1 0107 33 3.0 3.0 64 4,597, .0116 297| 118 1,316) 5,464, .008 21,798) 1,800 1.3) .0099 93 
Winneshiek 90 21.6; .0176; 21 32 5.3 5.3 67 4,945, .0125 305| 107) 953) 7,747, .011 41,453) 1,453 2.1) .0119 68 
Woodbury (Sioux City)....97, 101.7, .0828| 78 118; 25.3) 24.9 18 38,331; .0967, 2,133) 127) 880) 81, -120 23,220 3,248; 12.9, .1073) 130 
 _aeeeeee canon 11.2) .0091.. 28 2.7 2.7 72 2,670| .0067 219; 115) 1,058 3,989, .005 91,476, 1,486 1.2) .0065 71 
SES 100 20.2, .0165 33 35 5.0 5.0 65) 5,318; .0134) 489 138) 1,097) 9,19 -013 61,840) 1,846 2.2) .0141, 85 
STATE TOTAL 2,470.9 2.0126, 40 45| 635.7 630.1 49 781,991, 1.9737, 5.7464 125) 999) 1,326,992 1.958 12,087) 2,098 1.9975 99 
For lowa City figures, see page 194. 
MISSOURI 
Adair 102) 19.4, .0158, 43 34 5.3 5.3) 52! 4,882; .0123 362) 123, 675 6,268 .00921,182 1,187 1.5, .0110 70 
Andrew 106 | 13.5) .0110).. 32) 3.7 3.7) 87 1,610; -.0042 161) 120; 646) 1,480, .0022; 399) 400 1.2, .0034 31 
Atchison . 106) 13.4, .0110.. 25 3.4| 3.4 77 2,582) .0065 267| 132) 739) 3,897, .0058'1,153) 1,153 1.1, .0066 60 
Audrain . 102) 22.1; .0180| 38 32 6.1) 5.5 45 4,650, .0118 433) 127| 736 8,291 .0122|1,364) 1,436 2.0, .0126, 70 
Barry.. 103 22.8; .0186| 18 =) 5.6) 5.6 66 | 3,323) .0084 216) 95 one) 4,377, .0065| 776, 776 1.6; .0074, 40 
i | 
Barton... 105! 14.6) .0119)... 24 3.91 3.9) 67 2,260' .0057 143, 108) 616) 3,378, .0050' 859 9859! N.A.) .0054) 45 
Bates 105) 22.1; .0180; 12 25 6.1 6.0) 71) 3,307, .0083 233) 121; 635) 5,349, .0079) 880 884) 1.5, .0082 4 
Benton.. . 102) 11.7; .0006)..... 16) 3.1| 3.0) 84) 1,157, .0029 73} 104, 612 2 090) 0031; 683) 686 -8) .0030' 32 
Bollinger 102 12.3) .0100)..... 20) 2.8 2.8 89 753; .0019 47) 131) 417) 1,628 24; 580; 580) N.A.| .0622, 22 
Boone ; 102! 31.0, .0252) 48 45| 8.6 7.6 48 9,948; .0251 826, 126 ~ 16,195) pn 2,016) 3.1) .0252 100 
| | | | | | | | | i | | | | 
Buchanan (St. Joseph)... 106 98.6; .0803) 82 342) 25.5) 24.3 15) 30,522, .0771) 1,722) 129) 633) 56,548, .08342,220) 2,280) 9.4, .0794 99 
RR 102) 23.7; .0193) 32 34) 5.6) 5.2) 60) 5,078; .0128 315, 124) 508) 6,000 .0088)1,080) 1,126) 1.4 .0108 56 
Caldwell... . 105) 12.5; .0102)..... | 29 3.6 3.6 75 2.608 .0066 268; 126) 764) 3,448, .0051| 963) 967) -9 .0063) 62 
Callaway...... . 102) 19.9) .0162) 31 25) 4.9 4.3 74 3,000, .0076 295) 123) 751) 4,817, .0071| 986) 1,055 1.3) .0078| 48 
Camden 103) 9.1} .0074)..... 13) 2.1 2.1 78 731 0018) ee 78) 488) 1,035; .0015) 4a) N.A.| .0016) 22 
Cape Girardeau. . 102 33.2! cere] 49) 57 8.0| 7.6 37 9,986 .0253 641) 128, 885) 14,660; .0216|1,837| 1,888 2.4) .0235 87 
Carroll...... 105 19.9| .0162) 20 28 5.5) 5.3 76 3,182, .0080 243, 146) 682) 6,227; .0092\1,138) 1,161 1.6, .0088 54 
Carter. 102) 5.5) .0045)..... | 11) 1.2 1.2 75 539; .0014 35, 100) 408), 559, .0008| 468 468 N.A.) .0011, 24 
Cass 105) i? = > 29) 5.9 5.9 76 3,683; .0093 354) 152) 719) 5,318 .0078) 895; 902 1.8, .0090| 53 
Cedar 105 11.1; .0001)..... 22 3.1 3.1 84 1,389; .0035 140) aes - 2,489, .0037; 797| 798 N.A.| .0038) 42 
| | | | | i 
Chariton 105) 19.6 0159| enna 26) 5.1 4.7 76 2,911; .0073) 241; 142) 571) 4,315| .0064) 847 887) 1.3) .0071, 45 
Christian 103} 13.2) .0107)..... 24 3.4) 3.3 77) 1,479) .0037) 93 79 624) 2,350, .0035| 703) 703 N.A.| .0036) 34 
Clark. . 102) 10.2) .0084).....| 21/ 3.0) 3.0 83 1,113) .0028 113) 116) 597) 1,798 .0027 603) 605) -8) .0029 35 
cccsse 105); 26.8) .0218| 40 67 7.4 7.1 31 8,681; .0219 836; 130) 1,016) 14,116 .0208 1,915) 1,956 2.9) .0225) 103 
Clinton 105) 13.5) .0110, 25 32 _ 3.7 71\| 2,628; .0066)| 312; 151) 784) 5,075 aaa ome 1,357) 1.1. .0076 68 
Cole 102 30.9) .0251| 70 am 6.5) 6.2 33 9,552) .0242 807, 127) 1,108) 13,031 .0192 2,006) 2,053 3.1) .0225; 90 
Cooper 102 19.5) .0159) 33 35 5.0) 4.4 64) 3,660, .0090 246; 123) 662 5.635 .0083'1,130) 1,206 1.6) .0087, 55 
Crawford 102 11.3} .00982)..... 15 2.7) ie 83 1,506 .0038 138) 166) 697) 1,459' .0022, 535, 535 N.A. .0032 35 
Dade... 103 11.8) .0096)..... 24 3.2 3.2 87 1,261, .0032 76; 99) 575) 2,201; .0032, 685, 690' N.A. .0032 33 
Dallas 103 10.5) .0086 | 19 2.6 2.6 87 1,121, .0028 113) 106, 545) 2,619 0039/1 ,012 1,012 -7 0035 41 
Daviess. . 105 14.4) .0119)..... 26 4.1 4.0 83 1,769, .0045 156, 158; 572 2,888; .0043) 712 716 -7 .0046 39 
DeKalb 106 10.3, .0084 1 24 2.9 2.9 86 1,380 .0035 104, 144 740! 2,399 .0035' 830 832 -8 .0036 43 
Dent 102 11.0; .0089..... 15 2.6 2.6 79 1,227; .0031 114, 106 646 2,154 .0032, 819 819 -6 .0033 37 
Douglas 103 14.0; .0114)... 17 3.2 3.2 89 1,286 .0032 78| 173) 312 1,659 .0024 521 521 N. A. .0028 25 
Dunklin 102 35.8 .0292, 12 68 7.9 7.8 73 7,227, .0182 461, 171 441 7,516 .0111 950| 959 N.A. .0147) 50 
Franklin 102 30.5| .0249' 19 35 7.7 7.5 45 7,023) .0177 497 120 960 8,731, .01291,134 1,147 2.5 .0155| 62 
Gasconade 102 12.2} .0099|..... 24 3.2 3.2 60 1,906 .0048 169} 113) 925 2,141, .0032 678 679 9 .0042 42 
Gentry 106 14.3} .0119)..... 29 4.0 4.0 75 2,565, .0065 270; 138! 709) 3,184 .0047, 798 798 1.2 .0060 50 
Greene (Springfield 103 82.9| .0675 69 124 22.1 21.5 31 26,006 .0656 1,511, 119 839 40,230 .05941,818 1,848 7.3, .0620 92 
Grundy 105 16.1. .0131, 43 37 4.5 4.5 72 2,672, .0067 298| 124 659 4,306 .0064 957 961 1.4 .0071 54 
Harrison . 106 17.2} .0140).....| 24 4.8 4.8 79 3,356 .0085 211; 130| 678 3,824 .0056, 802 802 1.2 .0070 50 
Henry 105 22.9, .0187) 25) 31 6.4) 6.3 61 4,106, .0104 438 144 803 9,099 .0134)1,419 1,438 1.7, .0126 67 
Hickory 103 6.4) .0052)..... 16 1.7 1.7 90 390 .0010 39, 150 550 1,091 .0016 630) 630 N.A. .0014 27 
Holt 106 12.7, .0104 ; 29 3.5 3.4 80 2,252, .0057 188 115) 689 834 .0042 822 824 1.0 .0051, 49 
Howard 105 13.5, .0110, 19 29 3.7 3.2 77, 1,966 .0050 157, 132) 590 3,164. .0047, 849 928 1.0, .0050, 45 
Howell 103 19.7, .0160 17 22 4.9 4.9 75 3,256, .0082 228, 118 626 5,574 .0082)1,136 1,140 1.1, .0083) 52 
Iron 102 9.6; .0078|..... 17 2.3 2.2 73 1,276, .0032 118, 133) 477) 1,763, .0026) 803 810) N.A.| .0031; 40 
Jackson (Kansas City)...105, 470.5) .3832' 88 771; 126.9) 114.4 4 245,369, .6192) 13,159) 121 780 394,248 .58173,107| 3,290' 57.1, .5910, 154 
Jasper 104 73.8) .0601 67 116, 20.2) 19.9 25 23,849, .0602) 1,417) 115) 785 38,488 .0568 1,901) 1,921 7.1, .0581 97 
Jefferson 102 27.6 .0224, 44 41 6.8 6.5 42 4,843' .0122 651; 152) 935 8,584 .01271,266 1,298 1.9) .0138, 62 


Preferred Families figures are in thousands. 
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Before using these figures, see explanation page 7. 
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The Des Moines Sunday Register 


Let’s Talk About Our Neighbors 


Like any good, city-living Americans your neighbors and 
ours are pretty much alike. But there are two things about 
ours of special interest. 


4. out of 5 of our neighbors read our newspaper! 


Our neighbors (there are nearly a million of them... 
258,286 urban families) live in Iowa’s 81 largest cities. 
Their preference for one newspaper packages them into a 
single urban market, 7th largest in America! 80% of these 
city-living Iowans read The Des Moines Sunday Register. 


And they spend money! Six point statistics aside, 
urban Iowans alone spend more money in a year for 
food, drugs, gasoline or new cars than is spent in 
Cleveland . . . or St. Louis, or San Francisco, or 
Washington, D. C. for that matter.. (They spend 
$434,163,000 annually in retail stores while Cleve- 
land spends $355,210,000.) 


No market is so easily and economically reached and in- 
fluenced as the Iowa Urban Market when you take advan- 
tage of the remarkable coverage The Des Moines Sunday 
Register offers. Lots of smart advertisers are doing it. 
National advertising volume for January and February is 
up 17% over the same period of 1939 in... 


30, six months ABC lowa’s lowest milline $1.74 
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Missouri farmers are traditionally cautious in 
dealing with strangers — their famous “show me" 
trait. A proper introduction, however, and they 
invite you in. 

Now, if you feel like a stranger to Missourians, 


The Missouri Ruralist can give you an introduction 
that will last for life. 


The MISSOURI RURALIST 


Topeka, Kansas Capper Publications, Inc. 
124,000 Subscribers 


Member A.P.A. 
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| RETAIL SALES | MANAGE- 

POPULATION 1939 | AUTO SALES, a 1% aan ee. .. iM 

In 3 j .M. . M. 

thousands, except density S. M. ESTIMATE | 1939 CONTROLS 
COUNTY _—_—— fo cae = © ; 
New Regis- | Per | No. of | Na- | Buy- 
Total % %, | Density White | Work-| Dollars % | Pas- | Ratio|tration| Dollars % | Per | White) $1500 | tional | ing { 
1930 of Ur- | per | Fami- | Fami- | ers (in of senger |1939-| per M (in of |Fam- Fam-| Pre- | Buying | Pow- 

U. S. | ban | sq.mi.| lies lies % thousands) U.S. || cars | 1938) Fami-|thousands)| U. S. | ily ily | ferred || Power | er 
Farm lies Fami- | % Index 

liest | 
Johnson 105 22.4) + 0182) 23 27; 6.2) 5.9 73 4,124, .0104, 350) 144 701 6,952, .0102 1,114 1,144 1.9) .0107| 459 
Knox 102 9.7, .0079).. 19 2.7, 2.7; 84 1,155| .0029 95| 136) 639 2,173, .0032, 793 798 -6| .0031| 
Laclede 103 16.3, .0133) 22 22, «4.0 4.0, 77 2,335, .0059 151; 97° 729 4142) .0061|1,028) 1,037 1.0) -0060' 45 
Lafayette 105, 29.2 .0238| 27 48, 7.6 7.0 53 6,262) .0158, 394 129) 730 7,699 .01141,019 1,066 2.1; .0136 57 
Lawrence 103, 23.8 .0194) 16 39, 6.2 6.2 69 3,805, .0096 285 106 670 4,133 0061) 667 668 1.4) .0080 41 
' 

Lewis 78 12.1 .0098 24, 3.5 3.4 70 2,167, .0055 170} 116} 716 2,602 .0038, 734 752 -9| .0048) 49 
Lincoln 102) 13.9) .0113). 23 3.9, 3.7| 76 2,012) .0051 345| 110) 817 3,119, .0046, 800 829 -9| .0057| 50 
Linn 105| 23.3! .0190, 43 37, 6.4 46.3| 54 5,273, .0133. 419) 129) 707 5,748 .0085) 895 907 2.0 .0112) 59 
Livingston 105 18.6, .0152) 44 35 4.8 4.6 63 4,064, .0103 366, 146) 684 4,631 .0068 964 982 1.6, .0090 59 
McDonald 104 13.9) .0113 26 3.6 3.5) 84 1,972, .0050 96 96 428 2,350 .0035| 662) 663) N.A. .0041, 36 
Macon 102, 23.1. 0188, +17 29, «6.6, 6.4 74 3,785, .0096 502| 138! 657) 5,166 .0076 784 796 1 0096; 51 
Madison. . . 102 9.4, .0077; 31 19 2.2 2.2 71 1,110; .0028 i15| 96} 615 1,750 .0026 798 805 N.A.| .0029 38 
Maries 102 8.4 .0068).. 16 1.9 1.9 90 541, .0014 54) 146) 516 1,243 18| 642, 642 4 .0017, 25 
Marion 102) 33.5 .0273 68 77; 8.9 8.2) 23 8,801 .0222 587) 119| 625 16,232) .0239 1,826 1,909 3.2) .0231, 85 
Mercer 105 9.4, .0076 21 2.5. 2.5) 87 1,129 .0028, 118) 251, 468 1,199 .0018 473) N.A.) .0025, 33 
Miller 102 16.7 .0136' 19 28 4.0 3.9 77 2,196, .0055 156; 111; 529 2,629, .0039' 664 666 1.6) .0048; 35 
Mississippi 102 15.8 .0128 21 380 3.62.7 74 2,837, .0072 293) 136) 545 3,100 .0046) 857 1,005, N.A.) .0064) 50 
Moniteau 102 12.2, .0099 29) «3.2; #3.2) 71 2,711 .0068 181| 177| 703 2,850, .0042) 879 892 8 .0055, 56 
Monroe 102 13.5 .0109 20 4.0 3.8 73 2,594 .0065 198! 165} 679 3,885, .0057, 982) 1,011 9, .0062, 57 
Montgomery 102 13.0 .0106 25 3.6 3.4 75 2,319 .0059 121, 108) 708) 2,770 .0041 768 795 9) .0049 46 
Morgan 102 11.0 .0089 18 2.8 2.7, 83 1,708, .0043 82, 99, 682 1,667 .0025 607 615 N.A.) .0033) 37 
New Madrid 102, 30.3) .0246 46, 6.7 5.3° 81 3,251, .0082, 365) 183) 404 3,858 .0057 580 653 N.A. .0076 31 
Newton 104. 27.0 .0219 19 43, 6.8 6.8 73 3,464 .0086, 228) 101) 607 5,978 .0088 874 880 1.6 .0088 40 
Nodaway 106 26.4 .0215| 20 30 7.0 7.0 74 5,723 .0144 485) 138) 776 6,825 .0101 969 971 2.2) .0127, 59 
Oregon 103 12.2 .0100 16 2.8 2.8) 84 1,344 .0034 92, 107' 421 2,513, .0037 889 889 N.A.| .0036, 36 
Osage 102 12.5 .0102 21 2.8 2.8 86 952) .0024 81| 137, 688 2,036 .0030/ 734 736 .7, .0028 7 
Ozark 103 9.5 .0078 13 2.1 2.1 91 504; .0013 30| 86! 421 9 .0014 441 442 N.A. .0013) 17 
Pemiscot 102 37.3, .0304, 13 82, «8.7, «6.1 78 6,097, .0154, 505) 191| 330 6,051. .0089 694 838 2.4 .0126 41 
Perry 102 13.7, .0112) 22 30 3.0 3.0, 64 1,731, .0044, 148° 103) 979 2,654 .0039 880 883 .8 .0043) 38 
Pettis..... 105. 34.7, + .0282 60 51 9.3) 8.6) 46 8,415, .0213, 596 129) 653 11,810, .01741,267 1,329 2.8 .0196 70 
Phelps. ... 102 15.3, .0125 24 23, «3.8 3.7 55 3,301/ .0083 269 114 758 5,241 .00771,394 1,403 1.2) .0082) 66 
Pike 102 18.0 .0147/ 20 28 5.3 4.6 74 3,610, .0091 341, 124 660 4,328 .0064 821 879 1.2, .0082 56 
Platte 105 13.8 .0113).. 33 3.7 3.6 77 1,625 .0041 264, 107 766 2,159 .0032 580 590 1.0) .0043, 38 
Polk 103 17.8 .0145 28} 4.7) 4.7; 83 2,370 .0060 313) 111| 730 3,198 .0047 677 677 1.2 .0060 41 
Pulaski 103 10.8 .0087 20 2.6 2.6 76 1,711 .0043 90 113 713 2,022, .0030 772 773 N.A. .0036 41 
Putnam 105 11.5) .0094).. 22; 3.1 3.1 80 1,027, .0026 100, 147 =569 1,595 .0024 518 518 7) .0026 28 
Ralls 102 10.7! .0087 22, (2.9 2.7; 74 888 .0021 99 136 539 2,262, .0033, 789 809 8) .0029| 33 
Randolph 102 26.4 1.0215 «52 54, 7.5 7.0 43 5,023, .0127, 387 136 685 13,612, .0201 1,805 1,880 2.6) .0167) 78 
Ray 105 19.8 .0162 21 35 5.45 5.1 65 2,544, .0064 209! 149 561 4,514) .0067) 836 859 1.4) .0067 41 
Reynolds 102 8.9 .0073 1 1.9 1.9} 80 738, .0019 42 156 414 1,023 .0015 525 525 N.A.) .0017 23 
Ripley 102 11.2 .0091 18 2.5 2.5 81 1,210 .0031 77, 143 370 1,212 .0018 481 481 N.A.| .0025 7 
St. Charles 102, 24.4 .0198) 43 46 «45.9 5.7, 46 4,842 .0122 383 113) 925 12,024 .0178 2,022) 2,079 1.9) .0153 77 
St. Clair 105 13.3) .0108 .. 19 3.6 3.6, 82 1,515, .0038 93 109 487 2,182 .0032 607 .8, .0035 32 
St. Francois 102, 35.8 .0292 20 78° «8.0 7.9 30 6,115| .0154, 607 129 9809 8,609 .01271,082/ 1,087 2.1) .0149 51 
St. Louis 102) 211.6 .1723 573} 52.1) 49.8 17 78,478 .1981| 6,867, 138 1,135 173,806 .2565 3,336 3,422, 31.3) .2349 136 
St. Louis City 102) 822.0) .6695 89 13,475. 214.9 190.9 .| 385,977 .9742|.21,410| 134 740 707,507 1.04403,293\ 3,686 107.5 .9970' 149 
Ste. Genevieve 102 10.1 0082 26 21 2.3 2.2 6) .0043 52 


57) 1,645; .0042 131 107) 767) 2,804 .0041 1,208 1,233 


(Preferred Families figures are in thousands. Before using these figures, see explanation page 7. 
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* 
362,759 
FAMILIES 


x 
$556,487,000 
RETAIL SALES 


x 
$1,054,615,000 
SPENDABLE INCOME 
* 


$2907 _ 
ANNUALLY per FAMILY. 


FOR 1939 FOR 


ere»: 


: EMENT'S ESTIMATES 
ee on epee AND THE SEVEN SURROUNDING 


5 ins ARKET 
es Cce MAKE UP THE ST. LOUIS RETAIL M EE 


....- Of the Total Circulation 
of the 


ST. LOUIS STAR-TIMES 


is concentrated in this 
vich market...within a 40 
mile radius from St. Louis 


No other St. Louis newspaper has as high a percentage of its total circulation in 
this compact area . . . circulation concentrated in this immediate market where 
population is concentrated . .. a market where sales volumes are high and where 
distribution and selling costs are low. By all means, “cash in” on this rich 
St. Louis Retail Market. 


ST. LOUIS STAR-TIMES 


Nationally Represented by Geo. A. McDevitt Company 


NEW YORK PHILADELPHIA CHICAGO DETROIT BOSTON 


Owners and Operators of Radio Stations KXOK St. Louis and KFRU Columbia, Mo. — 
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COUNTY 


Saline 
Schuyler 
Scotland 


Scott 
Shannon 
Shelby 
Stoddard 
Stone 


Sullivan 
Taney... 
Texas... 
Vernon 
Warren... 


Washington 


STATE TOTAL 


Adams 
Barnes 
Benson 
Billings 


Bottineau... 


Cavalier... 


Dickey... 
Divide. .. 


Dunn........ 


Emmons . 


Foster . 


Golden Valley... .. 


Grand Forks 


Grant...... ake 
havekss 


Hettinger........ 


Kidder. 


La Moure... 


STATE TOTAL 


For North Dakota City figures, see page 195. 
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| Total % | 
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U.S 
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~ For Missouri City figures, see page 196. 
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| SALES 
IL SALES | MANAGE- 
| 1939 | AUTO SALES, EFFECTIVE BUYING INCOME, MENT 
| S. M. ESTIMATE | 1939 1939 S. M. ESTIMATE (MARKET , 
1) | 
| New | Regis-|| No. of || Na- | Buy- 
| % | Pas- | Ratio) tration % | Per $1500 | tional | ing 
| of || senger |1939-| per M of |Fam- Pre- || Buying | Pow- 
jthousands) U.S. | cars | 1938) yg U.S. | ily owes » wl* 
es ami- % ex 
| lies t 
— = —_= 
| | 
5,821) oval 544 152) 727 .0174/1,513 0165, 66 
14, .0023) 99) 127 .0017 0022) 39 
1.429) 0036) 168) 145 -0032| 844 .0037| 51 
4,626, .0117, 412) 134 -0080| 968 .0103/ 51 
794, .0020)  51| 102 .0014| 409 0017, 19 
2,621, .0066) 177) 142 .0047| 920 .0057, 58 
2,860 .0072 | 125] 0054} 594 .0065| 29 
1.083) .0027 60| a 0023} 577 0025) 27 
1,733} .0044) 142) 148) .0046| 784 .0046, 37 
870 0022)  65| 133| .0017| 5 .0020| 28 
2,143, :0055) 152} 92 0034 513 “0045| 
iat) ooo 8H ss ‘ou 
| 
1,229) 0032) 87| 150 .0020| 413 N. 0026 22 
1,014} .0026 63, 121 .0021| 511 N. 0024, 24 
2,318, .0059| 170 77 0056) 958 N. A.) .0058 44 
2,063) “0082, 164) 115 “O0s4) 888 w.A| “0084) 40 
” } . | . . 
| ] rear — oo 
36) 1,107,005| 2.7940) 72,372) 129| 2.7814|2,006| 2,082|....... 2.7967 95 
| | 
1,469 .0037 47\ 104 2,409) .0036)1,752) 6, .0035) 67 
4,860 .0123| 290) 116 7,534, .0111|1,805 1.9, .0116, 76 
1,884, .0048, 118) 128 3,821; .0056|1,311 1.0) 0052, 48 
127| .0003| 9| 225 294) .0004 N.A.| .0004) 15 
2,264 -0087, 178} 97 3,702| .0055|1,112 1.1) .0057) 47 
1,356] .0034 52; 104 1,509) 0022/1, 265 4) .0026 
1,265, .0032 57| 80 2,131; .0031| 9 -7| .0031) 38 
9,457| .0239) 573) 122) 1,020) 12,112) .0178|2,904 2.7; .0207) 129 
21,709' .0548) 1,335, 99) 1,081 28,289) .0418/2,605 7.3) .0481) 121 
2,257 0057; 138) 63| 858 2,526, .0037| 833 7 sat 40 
| 
2,432) .0061;  126| 104 3,334] .0048/1,425| 1,425) 1.0| .0053, 60 
1,565 .0039| 63) 93 2,294) .0034/1,079) 1,080 8 0035) 45 
865 .0022) 42| 117 1,815| .0027| 990) 1,012| 6 0024) 31 
1,311; .0033) 94) 116 2,425| .0036/1,834| 1,846) 6 0035| 67 
520 0038, 75| 107 2,944) 0043/1, 261 ees 8, .0040) 39 
1,714, .0043, 107) 111) 2,466, .0036|1,782) 1,783 6 0040) 77 
5, .0025 47| 124 1,543) .0023/1,584) 1,584 .4| .0023/ 68 
12,981 .0328 657, 95 18,333} .0270|2,542| 2,553) 4.5| .0292) 112 
00| + .0023 38) 109) 1,112) .0016 550 .7) .0019) 
1,287 aaa 57| 85) 2,831 .00421,918 1,919 6) .0036) 64 
| \ 
1,150 0029 71| 139 2,870 .00421,638 1,638 .8) .0035) 49 
978 .0025 64 «96 1,800/ .00271,123' 1,123 8) .0026) 40 
1,999, .0050 91 94 4,576, .0068|1,862 9} .0058) 62 
901.0023 52) 95) 1,062 1,104! .0016 730 5) .0019 
2,364 .0060 158 11 4,244 .0063/1,281) 1.1] .0062) 49 
1,374, .0035 50, 111) 1,333) .0020 719 .7; 0026) 33 
1,136! .0029 41 76 1,292, .0019 586 .7| 0023) 
2,577, .0065| 169) 155 4,304, .0064 1,144 1.3) .0065| 44 
1,029| .0026 107, 111 2,131) .0031 1,153 .7| 0030) 
4,171, .0105|  250| 102 6,482 .0096 1, 1.9) .0100) 63 
2,491, .0063, 105, 93 3,598 .0053/1, 185 1.0) .0056| 51 
2,202, .0056 85 51 3,176, .0047|1, 474) 8) .0049 59 
155, .0004 13) 144 461; .0007) 557 N. A. 6, 17 
2,705, .0068/ 234) 69) 1,067 5,139, .0076/1,587 1.0| [0075| 63 
1,482) .0037 89 117) 2,953 .0044,1,616 7] 
| 
6,103, .0154; 266  90| 1,039 6,639, .0098 1,919 1.8) 0121 92 
2,149 .0054, 150) 106) 3,797, .0056|1,566, 1.2) .0056| 63 
1,004 .0025 54 104 1,586 .0023) 961) 6, .0024) 41 
4,969 .0126, 276 98 8,075, .0119|1,775| 2.1) .0121) 71 
1,910, .0048, 121 "i 2,247, .0033/1,027 5} 0041) 47 
| | | 
1,310| .0033, 139) 140) 2,794 .0041|1,342) 1 6) aa 51 
.0020 41 100 2,339, .0035|1,610) 4) .0027) 45 
411, .0010 57, 114 670| .0010) 700) -A.| .0011) 29 
173| .0004 19} 238 0005) 391) A.) .0004) 12 
860, .0123 207 a 0089)1 ,979| 1.6 0102) 82 
| | \| 
| 1) H 
,025| .0026 53 88 .0034 1,578) 6 30) 53 
,380, 0161, 342, 122 .0158 2,023) 9} .0157) 74 
454) .0037 89 57 .0044/ 1,691 6) | 59 
,201, .0081; 197; 90| 1,156 .0074/1 836 1.1) 0077) 75 
078| .0103/ 236) 59 1,056 .0108/1,753 1.7) 0105) 64 
11,378, .0287; 569) 95 .0285|2,609) 4.4| .0280) 102 
2,519, .0064| 151) 144] -0049 1,185 1.3) .0056) 52 
5,359, .0135) 222) 103) .0084/1, 303 2:3 0105) 66 
ee eee ere ee | | \ 
157,994, .3988 8,871 98 .3541/1,655| 1,667|....... | .3719) 67 


{Preferred Families figures are in thousands. 


Before using these figures, see explanation page 7. 
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An Index to Advertisers in this issue appears on page 236. 
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SALES MANAGEMENT 


SOUTH DAKOTA 


| | SALES 
| | RETAIL SALES | MANAGE- 
POPULATION 1939 AUTO SALES, EFFECTIVE BUYING INCOME, MENT 
(In thousands, except density) |S. M. ESTIMATE 1939 1939 S. M. ESTIMATE MARKET 
| CONTROLS 
COUNTY j_ @ ; 
iH] | | | 
| | | | | | | | New | | Regis-| | Per | No. of | Na- | Buy- 
Total % % |Density | White Work-| Dollars % || Pas- | Ratio py | Dollars % | Per | White) $1500 | tional | ing 
1930 of Ur- | per | Fami- Fami- | ers | (in of || senger 1939-| per Mj (in of |Fam-| Fam-| Pre- || Buying | Powe 
U. S. | ban | sq.mi.| lies lies | % |\thousands)| U. S. | cars | 1938 | Fami-|thousands)| U. S. | ily ily | ferred | Power | er 
| | Farm | | | | ties | Fami- || %  |\ndex 
| |} | | | liest 
oe ee ee | a Sa mn —_ 
| | | | | 
Armstrong.............-. od 0.1] .0001|..... sist ne ee ee eee See Ree, Spee. aN | Saaeere lina ome Sues N.A.|....... i 
I rca en cnet 97) 7.1; .0058)..... | 10} 31.7) +#1.7| 84 928, .0023} 58| 223) 805) 2,446| .0036|1,466| 1,466 -6/ 0030) 52 
SRE i nvsnsearenoneses 97, 22.9| .0187| 48 18} 5.4) 5.4) 50! 6,352) .0160) 359) 139) 838) 9,738; .0144|1,806| 1,810) 3.1) .0150) 80 
DE ci igccancewunhe 99), 4.6, .0037|..... | 4, 141 8) 87 498| .0013| 53} 108) 465 858; .0013) 816) 955) N.A.| .0014) 38 
Bon Homme............. 97) 11.7) .0096)..... | 21 2.7; 2.7; °72i _ -0050) . " 973 2,630) .0039| 958) 960 0043) 45 
NE as casts onens 94) 16.8) .0137| 26) a 3.9] 3.9 n| 4,487, .0113} 299) 107| 1,080 5,665) .0084|1,457| 1,458 -0099} 72 
Te vane vinweeeicas 94) 31.5) 0255 82) 18} 7.5} 7.4) 42 11,833} .0299) 579) 119) 841 19,343) .0285/2,596) 2,597 -0285| 112 
SRN aa” 97 7.4| .0060|..... 1.8) 1.8) 7 1,591; .0040) 71| 137) 771 2,501) .0037|1,424| 1,426 .0037| 62 
RRR RARER BS: 97/| 1.9} .0016)..... 4) 4 3} 89) 85) 2 244) 505 -0003} 507| 639) N.A.| .0003) 19 
DU idicsaveriecasue: 97) 8.6) .0070|..... 4 2 2.0; 62) 3,422) .0086| 161) 138) 947 3,335] .0049|1,600| 1,653 0065, 93 
| | | | 
en ene 94 5.6 .0046)..... 7; «41.2) «(1.2) = 8h 601; .0015) 23| 100) 834 773| .0010| 663) 663) N -0012 
Charles Mix............. 97, 16.7) .0136)..... | 15} 3.6] 3.4) = 78) 2,043 .0052) 110) 109) 763 4,158) .0061|1,152) 1,200 -0056| 41 
RE 94) 11.0) .0090)..... 11 2.6) 2.6) 80) 1,518} .0038) 100) 169) 849) 3,500) .0052|1,367| 1,367 .0045| 50 
BR icine ce snneateued 97| 10.1) .0082) 28 25; 2.4) 2.4) 75) 2,270| .0057) 191) 159) 1,061 4,115| .0061/1, 723] 1,723 .0061| 74 
Codington............... 94) 17.5) .0142) 59) 25 4.1 4.1) 39) 7,070} .0178  341| 116) 1,014) 10,459) .0154/2,579) 2,580 .0162| 114 
| | 
RE i vanencerccnel 94) 9.5, .0078..... 4 2.1) 1.7) 88 1,084) .0027| 52) 149) 497 1,713} .0025} 816] 910 0025| 32 
CUMRET.....cccccecccece 97 5.4) .0044)..... 1.3} 1.3) = 66 1,180; .0030 120) 105) 1,030 1,213) .0018| 900) 909 0026} 59 
SIE cinncacnewss cata 97, 16.8) .0137| 65) 39) 4.0} 4.0) 38 7,816| .0197)/ 361) 129) 919) 10,680) .0158/2,669) 2,675 .0172| 126 
ced 95 14.6) .0119)..... 14, 3.3} 3.2) 75 2,755} .0070) 169) 127) 946) 3,928! .0058/1,203) 1,211 0064) 54 
SRE 94 8.7, .0071)..... | 14, 1.9) 1.9) 78 1,175| —_ 96 7 1,070) 2,152 -0032/1, 131) 1,132 0032) 45 
|| } | | } | 
NE. cccnsdcacniiimes 94 6.5) .0053)..... 3 1.5 1.1) 79 1,029| .0026) 61| 87) 760) 2,071 .0031|1,394 1,608 -0028} 53 
SNL ccc nsvanlneate 97 7.2) .0059)..... 17; 1.6} = 1.6) += 79} 1,222) .0031 68} 145| 1,066) 2,243) .0033/1,378) 1,378 0032) 54 
Edmunds............-.. 94 8.7| .0071|.....| 8 1.8 1.8] 78) 1,498, .0038) 81} 145) 934 2,742) .0040|1,491| 1,492 0038; 54 
OS SE 172 8.7, .0071 32) 5 2.1| 2.0 64) 2,417; 0061) 172} 132) 888 4,290| .0062|2,072| 2,087 2| 87 
EES ENE: 94 6.9, .0057)..... 7; 1.6} 1.6) 75) est -0035) 75} 106 , 2,253) .0033/1,395| 1,395 0034; 60 
ci cceennrumavas 95, 10.7) .0087|..... 16 2.4 2.4, 71) 1,847, .0047) 124) 106 on 3,441) .0051/1,412) 1,413 0049 56 
iiss eoonenebae’ 99) 11.4) .0093)..... M1) 2.6) 2.5) 77) 1,482) 0037) 175) 136) 818) 3,282) .0049/1, 260) 1,282 0046) 49 
_ eae ee 4.7| .0038)..... 1.2} 1.2) 82 1,236, .0031) 49) 84) 797) 2,014; .0030/1,688| 1,690 0028 74 
acini i 94 8.3] .0068)..... 16 1.9) 1.9) 78 1,098 .0028) 74| 132} 1,004 3,175| .0047/1,710) 1,710 -0038 
__ __ RER RRR RRES 97 9.5) .0077,..... 7; 62.1) «=2.1) 85) 1,525, .0038)) 75| 129) “= 2,499; .0037/1,175| 1,175 a 48 
| | | 
Hanson .97 6.1) .0050)..... 14, 1.4) «1.4 «77 717| 0018) 51| 104| 885] 1,533! .0023)1,095| 1,095 -0021; 42 
Harding 97 3.6) .0029).....| 1 9 9 83 466, 0012) 36) 106) 622) 6 .0009| .0011| 38 
Hughes. . 97 7.0; .0057} 52 9} 1.8) 1.7) 53 2,746, -0069) 241) 153) 961) 4,757| .0070/2,706| 2,743 -0072| 126 
Hutchinson.............. 97| 13.9) .0113)..... 7) 3.1 3.1 75) 2,320, 0059) 116) 91) 1,037) 3,426) .0051/1,113) 1,113 -0054| 48 
Piiersvesccticansase 94 3.7 _ | 4 9 9) 77) 713 0018) 74) 145) 834) 1,125) .0017|1,310| 1,314 .0019) 63 
|| | 
Nc ccnicknceedas 97] 2.6) .0021|..... 3 6) 6) 75 512| .0013) a2! 120} 810) 1,026] .0015|1,588| 1,591 -0014| 67 
ME cov evaccenceene’ 97) 5.8} .0047)..... 11 1.4, 1.4) 70 1,023) .0026!) 50| 147| 810) 2,181| .0032|1,569| 1,569 0028; 60 
Bes co veaysners 97| 3.2| Ss | 3 8! 8) 85) 474 -0012! 139 772 945| .0014/1,215| 1,216 0014) 54 
Kingsbury............. 94) 12.8) .0104)..... 16) 3.0} 2.9) 69) 2,429, 0061) 163) 165) 1,041) 4,118) .0061/1,395| 1,395 -0061| 59 
eid cectansansanans 94, 12.4) .0101) 35 22, 2.9) 2.9} 65) 3A7s) -0088/ 172) 114) 1,066) 5,547! .0082/1,917| 1,918 0083; 82 
| | | \| | | | 
IRD 97| 13.9) .0113) 60) 18) 3.7/3.6) = 14) 6,028, .0152) 466) 134 1,247] 7,009} .0103|1,902| 1,914 0131) 116 
| RENTERS 94 13.9} .0113)..... 24 3.3 3.3 78 2,643, .0067) 164) 112) 953) 4,835) .0071|1,463) 1,464 -0069| 61 
coca cucabens 97 6.3) .0052)..... 4) 1.5) 1.5) 82! 908 0023) 65| 133} 643) = 1,658) .0024/1,070) 1,107 0024) 46 
RR isi nassccnusxs 94, 10.3) .0084)..... 18} 2.4) 2.4) 76 1,538, .0039) 83) 73) 918 3,495) .0052|1,475| 1,475 -0045| 54 
McPherson.............. 94 8.8) .0071|..... | 4 1.8| 1.8 | -" -0026) 53} 95) 827 2,828} .0042|1,562| 1,562 0034, 48 
| | | 
Nos cansccusend 95 9.5| .0078|..... 11| 2.1 2.0, 77) 2,054) 082 115| 112| 854) 3,199) .0047/1,518| 1,545 -0049} 63 
ss Sc davceacnes 97, 11.5) .0094)..... 2.8| 2.8) 79) 2,495, .0063) 120) 103) 702) 4,415) .0065|1,592) 1,597 s 67 
eS 97 5.3) .0043|..... 4 1.2) 9 88 407, 0010 41; 124, 484) 790; .0012| 686) 800) 0012} 28 
_ eR ERE 94 8.4. .0068|..... | 15 1.9} 1.9) 70 1,496| .0038 50| 89 819) 1,603 0024) 828| 828) -8| .6029) 43 
Minnehaha.............. 94 50.9 0414) 66 62) 12.2) 12.2) 25 23,429, .0591) 1,381| 127, 1,102 36,916 -0545|3,029) 3,033| 7.2] .0564| 136 
No eas danaccens 94, 9.6 0078 | ae 18) =2.2) «=2.2) = 77} 1,838} .0046) 122) 120) 959 3,318 0049/1 , 488 1,500 .9| .0048) 62 
Pennington. ........+00- 97 20.1| .0164) 52 7| 5.1) 5.0 34 10,432) .0263) 595) 121) 1,150 11,767! .0174/2,320| 2,340 2.4 .0216) 132 
ME icy ceed ecenat 97 8.8 .0071|..... | 3} 2.0} 2.0) 79) 2,342| 0059) 80| 111) 615 3,654) .0054/1,823| 1,824) -9| .0054| 76 
Saree 94) 5.8) .0047)..... 6 1.3) 1.3) 67} 1,370| .0035) 74) 114) 862) 2,216) .0033/1,657| 1,661) -5| .0033) 70 
ID cccccccencescwed 95) 15.8) .0129]..... | 4) 3.5) 3.3) 76 2,786) -0070) 210! aa 1,021 4,693) .0069\1,342, 1,381, 1.2) .0071 55 
| | | | i] 
ck dscns 97 7.3} .0060)..... 13 1.8 1.8} 80 987, .0025) 58) 135) 904) 1,844| .0027/1,053 1,053| .7| .0026| 43 
— Riipneaaarateasiet: 99 4.1, .0033|..... 4 9 2) 93! 354! 0009) 54) 123 563) 493| .0007| 522) ‘913, N.A.| .0009| 27 
MEE ocnatnciassevors 94, 15.3) .0125) i? 10} 3.5] 93.5) 71] 3,282) .0083/ 128) 156, 733 4,233) .0062/1,201| 1,202) 1.4) .0069| 55 
_~RS eneeseees: 97 2.4| .0019).....| 2 6 76} 86) 350, .0009 23| 115) 651 736) .0011|1,172| 1,195 -2| .0010) 53 
Sully... 94 3.9| .0031]|..... 4) a -9| 84! 563| .0014 26, 130) 600 939 .0014/1,087| 1,094) N.A.) .0013) 42 
| BERR er ee een: 99 5.9, .0048)..... | 4| 1.2 7; #91 439) .0011 s1| 81; 399 672) .0010) 535) 704 4 -0011| 23 
Tripp... 97) 12.7; .0104)..... 8} 2.9| 2.8) 80 1,494, .0038) 163) 155) 695 5,253 00781 ,810 1,844 1.2 -0061| 59 
a eeseey: 94) 14.9) .0121)..... | 24, 3.6) 3.6) 78] . 2,377) .0060) 143) 113) 1,095) 5,686] .0084/1,579| 1,579)  1.4| .0072| 60 
eee 97| 11.5! - 25 2.7| 2.7) 72 2,713, .0068 18 122| 1,182) 2,982! .0044|1,086| 1,087; 1.0) .0057| 61 
Walworth................ 94 8.8 .0072) 39) 12} 2.0, 2.0) 60 2: .0056 121 me 803| ,361| .0064/2,201| 2,205 1.2) .0059) 82 
| | | 
Washabaugh....... — 2.5, .0020)..... | 2 5 4 93 186} .0005 10} 83) 275) 186 .0003| 320 N. A. a 20 
Washington.............. 99 1.8) .0015]..... 2 .4 1 97 65; .0002 2) 25) 146) 93) .0001| 238, 421) N.A.| .0001 7 
RRR 97, 16.6, .0135| 37 32} 3.4) 3.4) 57 4,537, .0115, 250) 151) 937 7,702| .0114/2,229| 2,238] 1.7 -01131 84 
MNEs osccivcnsesvens 94 4.0} .0033)..... | 2 9 8) =©90 312) .0008 20| 154) 285 694! .0010) 729) 824) N.A. 27 
STATE TOTAL...... 692.8 .5643) 19) 9| 161.0! 156.3, 64 169,000 .4265 10,047, 124) 904) 271,000' .3999|1,683, 1,712)........ .4106| 73 
iT | | | 
For South Dakota City figures, see page 195. 
NEBRASKA 
Ris wasnaeunsiun 99 26.3 .0214 59 47, 6.2, 6.2, 41 7,176 .0181 436, 99) 927 11,655, .0172|1,876) 1,883 82 
| RR: 99, 15.2) .0124)..... " 87 Sa OU 2,478} .0063| 243) 151) 827) 4,342) .0064)1,186| 1,187 54 
| Sn 99 1.4] .0011]..... 2 3 3} 93 57| .0001) 21; 95) 625) 144; .0002} 491) 491 18 
IN sins deine counts 1.7} .0014)..... 2 4) 4) 97) 38} .0001 12) 133) 539) 93) .C6u1| 240) 240 7 
TI ass vcokans caeee 99 1.6} .0013)..... 2 4 4) 78 228} .0006 22} 81) 939 358| .0005| 947| 950 46 
NE ant rot g¢ 14.7} .0120]..... 21 3.5] 3.5) 67 2,767} .0070) 124) 146] 880 4,201, .0062|1,205| 1,205 53 
SS 9% 11.$] .0097| 56 11 3.0} 2.9} 49 3,999| .0101 226} 104) 93 5,726| .0084|1,942| 1,977 94 
{Preferred Families figures_are in thousands. Before using these figures, see explanation page 7. 
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OMAHA . Plus the Nebraska-South- 
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. . « Of ALL Families in the 
market's 262 urban centers of 500 or 
Weippe. more population subscribe to... 
rg = The Omaha World-Herald 
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| | SALES 
| RETAIL SALES \ H | MANAGE- 
POPULATION 1939 | AUTO SALES, EFFECTIVE BUYING INCOME, MENT 
(In Thousands, except density) S. M. ESTIMATE | 1939 I 1939 S. M. ESTIMATE, | MARKET 
| i= | CONTROLS 
COUNTY lial . | om ss , +~— 
| New | Regis-| a 'Per | No. of | Na- | Buy- 
Total % | % | Density White | Work-| Dollars % \ Pas- | Ratio|tration! Dollars % | Per | White} $1500 | tional | ing 
1930 | of | Ur-| per Fami- | Fami- | ers (in of senger 11939- | ber M (in of |Fam-| Fam-| Pre- || Buying | Pow- 
U. S. | ban | $4. mi.| ties lies | % |\thousands)| U. S. | cars | 1938| Fami-|thousands)| U. S. ily | ily | ferred | Power | er 
| Farm | | lies | Fami- | % | Index 
| liest | | 
| 
a aime Se. wees im dig ‘eo ieee poorer: site : a neers tps 
Boyd 99 7.2| .0058}.....) 13) 4.7) 1.7] 75 1,036! .0026 91, 134 878, 2,029 .0030 1,198) 1,198 .6) 0029) 50 
Brown 99 5.8 .0047| 5} 1.4) «1.4) 72 1,091; .0028 87; 100 849) 1,699} .0025/1,181| 1,181 .5| .0027; 57 
Buffalo 99, 24.3, .0198 35, 26) 6.3) 6.3! 55 7,057, .0178 += 363) 89) 1,040) 9,403, .0139/1,485| 1,488, 2.6) .0155| . 78 
| | | 
Burt 99 13.1) .0106 28, 3.3) 3.3 66 2,820, .0071 268, 107! 1,106) 4,359 .00641,339 1,340/ 1.5| .0071| 67 
Butier 99 14.4, .0117 25 3.6 3.6 75 2,287 .0058 106, 88) 988 3,601 0053) 987; 987) 1.2) .0054 46 
Cass 99 17.7, .0144 21 33 4.7 4.7| 64 2,621 0066 264, 103, 994 6,079; .0090'1,300, 1,301 1.5) 0082; 57 
Cedar 97 16.4; .0134).. 22 3.8 3.7) 70 2,546 .0064 260, 126 985 4,350 .00641,160| 1,160 1.6 0068) 51 
Chase 99 5.5) .0045 | 6 1.3 1.3 69 1,937; .0049 137; 104, 1,173 1,891, .0028 1,461 1,461 -5) .0039) 87 
| ! 
Cherry 99 10.9 0089 2 2.5) 2.5 79 2,132, .0054 256, 109 701 4,301, .0064|1,687, 1,693 -8| .0064, 72 
Cheyenne 99 10.2, .0083 32 9 2.4) 2.4) 64) 3,456, .0087 212, +133) 1,086 4,772, .0071|1,991| 2,008 1.3) .0079 95 
Clay. 99 13.6 0110,.. 23 3.6 3.6) 73) 1,750; .0044 88 80 940 4,351; .0064,1,199| 1,199 1.1 0053; 48 
Colfax 99 11.4) .0093 23 28 2.9 2.9 68) 2,565, .0065 135; 111) 1,173 4,517, .0067 1,547) 1,548 1.1} .0067; 72 
Cuming 99 14.3 0117)... 25 3.3 3.3 75) 2,900; .0073 238, 116, 991 5,629) re a 1,700 1.4) a 68 
' 
Custer 99 26.2! 0213 10 10 6.3 6.3 72 4,589 .0116 314 +115 887 9,530) 0141/1, 507| 1,507) 2.4 0130 61 
Dakota 97 9.5| .0077 41 38 2.2 2.2 73 1,561 0039 220, 115) 1,221 2,192 0032) "981 989) -7, .0040 52 
Dawes 99 11.5 0094 40 8 2.8 , ee 56 3,298 0083 298, 121 945 5,425| .0080|1,947) 1,966 1.5 0085 90 
Dawson 99 17.9 0146 17 18 4.5 4.4 64 5,329 .0134 434 120 1,169 8.2 -0122'1,856, 1,862 8 0132; 90 
Deuel 99 4.0 0033 9 1.0 9 66 1,053, .0027 95, 170 1,074 1,272 .00191,328 1,342 4 0024 73 
Dixon 97 11.6 0094 25 2.7) 2.7 76 1,736, .0044 157| 100, 967 3,342) .0049'1,219) 1,219 1.0) .0048 51 
Dodge 99 25.3 0206 45 48 6.6 6.6 48 8,013 .020 521 103 980 9,679 0143)1,468| 1,471 3.2 0173 84 
Douglas (Omaha 99; 233.0 1898 92 704 59.3 56.0 4 93,245 2353, 6,609 123) 902 165,251 2438 2,785| 2,876) 30.8 2424 128 
Dundy 172 5.6 0046 6 1.3 1.3 77 1,143, .0029 95, 104 1,038 1, -0022 1,122) 1,122 0027 59 
Fillmore 98 13.0 0106 23 3.5 3.5 77 2,208 .0056 111, 103 917 4,564, .0067 1,322) 1,322 1.1 0060 57 
| | | 
Franklin 98 9.1, .0074 16) 2.4, «2.4 79 1,144! .0029 74, 123) 958 3,243) .0048/1,345| 1,345 -7| .0039| 53 
Frontier eae 8.1; .0066 " 8 2.0 2.0 81 1,215; .0031 85; 116 815 2072; .0031 1,021) 1,022 7 0031; 47 
Furnas 99 12.1, .0099 17 3.2 3.2 70, 2,445, .0062 113; 84 972 4,335, .0064/1,356) 1,357 1.2, .0061 62 
Gage ; 98 30.2 .0246 43 35 7.6 7.6 56 7,167; .0181 472, 110 949 14,165, .0209'1,864) 1,868 3.0 0196 80 
Garden 99 5.1, .0042 3 1.2 1.2 80 879 .0022 80} N16) 786 1,909) .0028 |1,546) 1,563 5) 0026; 62 
Garfield 99 3.2| .0026 6 8 8 72 435 .0011 48 107 1,103 1,021 00151, 242) 1,242) -3| .0014 54 
Gosper 99 4.3 .0035 9 1.0 1.0 89 517, .0013 30, 91, «641 643, 612, 612) N.A.) .0011 31 
Grant 99 1.4 .0012 2 4 4 72 458 .0012 84 80, 1,473 912) :0014 2, 492 2,505 «1, .0015, 125 
Greeley 99 8.4, .0069 15) 1.9, 1.9, 70 1,484 .0038 67} 146 832 2,075, .0031|1,109| 1,110 6, .0033 
Hall. . 99, 27.1) .0221| 67 51) 6.9| 6.8, 34 10,359, .0262, 550! 98 1,006 13,295, .0196 1, ,931| 1,941; 3.5) .0225| 102 
Hamilton 99), 12.2) .0099 22 23 3.1) 3.1 79 1,958, .0049 96, 110 834 3,879, .0057 1,232) 1,233 1.1 0052! 53 
Harlan 98 9.0| .0073)..... 16 2.2 2.2 82 883; .0022 87 «8688 739 1,549, .0023) 686 687 7; .0024 33 
Hayes 99 3.6) W298) ..ec6 5 9 9 94 161; .0004 34; 117, 479 400! .0006| 470; 470) N.A.) .0006; 21 
Hitchcock ; 99, 7.3, .0059 . 10 1.8 1.8 75) 1,366, .0035 86 88, 1,012 1,994, .0029)1 ,129) 1,130 -7| 0032 54 
Holt 99 16.5 .0134 7 3.9 3.9 73 3,094 .0078 337) 133) 1,005. 3,639, .0054) 941) 942) 1.4) .0072, 54 
| | 
Hooker... wa 99 1.1) .0010 2 3 3 55 615, .0016 45| 122) 1,249 412) .0006|1,387/ 1,387) N.A.| .0011/ 110 
Howard 99 10.0, .0082 18 2.5) 2.5 76 1,391, .0035 70! 100; 879 2,194 .0032| 877) 8 .0033 
Jefferson 98 16.4, .0134, 38 28 4.3 4.3 64 3,657; .0092 284) 110; 981 6,788 .0100 1,583) 1,585 1.7) .0098 73 
Johnson 98 9.2) .0075)..... 25 2.4 2.4) 74) 1,556) .0039 140; 127, 1,019) 2,637; .0039\1,087| 1,087 7; .0041 55 
Kearney... 99 8.1 0066). . 16 2.1 2.1) 79 1,182; .0030 63 72 72 3,129 .0046 1,491) 1,494 -7| .0038| 58 
Keith. 99 6.7, .0055 6 1.7 1.6) 66 2,559; .0065 254, 136 1,354 2,459 .0037 1,467) 1, 484! -7| .0054 98 
Keyapaha. .. 99 3.2} .0026) a 7 7 0006 31, 124 905 466, .0007/ 624, 624) N.A.| .0007/ 27 
Kimball 99 4.7, .0038). 5} 1.8} (1.8) 8h 1,246) .0031/ 108) 148 1,012 1,615, .00241,441| 1,458| 5) .0026 68 
Knox.... 99) 19.1 0156) 17 4.5 4.4 75 2,537 .0064 198, 111 902) __4,077| .0060 26 | 1.7 0064 41 
{Preferred Families figures are in thousands. ~ Before using these figures, see explanation page 7. 
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SALES MANAGEMENT 


COUNTY 


Lancaster (Lincoln).... 


Lincoln 
Logan 

Loup 
McPherson 
Madison 


Merrick. 
Morrill. . 
Nance 
Nemaha 
Nuckolls. . 


Otoe.... 


Polk 


Redwillow. . . 


Richardson. 


Thayer. es 


Thomas 
Thurston 
Valley 


Washington. .. 


Wayne 
Webster 


Wheeler....... 


York 


"STATE TOTAL. 


Allen 
Anderson 
Atchison 
Barber 
Barton 


Bourbon 
Brown. . 
Butler. . 
Chase 
Chautauqua 


Cherokee 
Cheyenne 
Clark. . 
Clay. . 
Cloud 


Coffey. . 
Comanche 
Cowley 
Crawford 
Decatur 


Dickinson 
Doniphan 
Douglas 
Edwards 
Elk 


Ellis. . 
Elisworth 
Finney. 
Ford 
Franklin 


Geary 
Gove 
Graham 
Grant 
Gray 


tPreferred Families figures are in thousands. 


APRIL 


— —_ ot ot ~ —_ = © 
Saaods SBBSR wons?® =ouws PRESS S3—n% 
oo =~: ¢ r : MHwrehOS DaNODR CHHOD 


- 
© . . . . . . . . 
we S-une Nouso OMNaS BoOo—N 


_ 
NP 
Ww 


wo 


yoo 
BB=S5a SSSaw BREN: 
WH AOh OfO-0 HYWH]—$O OWONHN SCHMMOUw 


Owns 


NEBRA S K A—(Continued) 


| SALES 
RETAIL SALES | MANAGE- 
POPULATION 1939 AUTO SALES, EFFECTIVE BUYING INCOME, | MENT 
in thousands, except density) S. M. ESTIMATE 1939 1939 S. M. ESTIMATE | MARKET 
; CONTROLS 
New | Regis-) | | Per | No. | Na- | Buy- 
% \Density White | Work-| Dollars % || Pas- | Ratio|tration) Dollars | % Per | White $1500 | tional | Ing 
Ur- per Fami- | Fami- | ers (in of senger 1939-| per M (in of Fam-| Fam- | Pre- || Buying | Pow- 
ban | sq.mi.|_ lies lies %, \\thousands) U.S. cars | 1938| Fami-| thousands); U. S. | ily | ily | ferred | Power| er 
Farm | | lies | } Fami- | % | Index 
| | liest | 


7, 118) 25.6, 25.3, 18 37,876, .0956 2,430| 107| 1,016 54,737, .0808,2,136 2,152, 13.1) .0883 108 


47 10 6.0 5.8 55 8,652, .0218 672; 140 926 11,178) .0165)1,874, 1,900 2.9) .0196| 94 


4 5 5 80 304; .0008 28| 165) 1,018) 614; .00091,349| 1,352, N.A.) .0009| 56 
3 4 4 87 138) .0003 19; 136, 688 201; .0003) 490, 490 N.A. .0004) 27 
2 3 3 92 92; .0002 23, 164 749 103; .0001, 305) 305) N.A.| .0002) 18 
41 45 6.3 6.3, 46 7,706; .0194 512) 127) 1,015 9,613) .0142)1,519 1,520) 3.3) .0169) 80 
23 2.8 2.7 66 2,337; .0059 137, 110) 1,026 3,996} .0059'1,449) 1,453) 1.1) .0059) 69 
7) 2.2 2.1 71 1,768) .0045 135| 108) 923 3,028) .0045|1,376! 1,415) -7, .0046) 57 
20 2.1 2.1 70 1,632, .0041 82; 126) 807 3,093 .0046)1,462) 1,464 8) .0043) 61 
25 32 3.3 3.3 70 2,383, .0060 225, 122; 934) 4,773| .0070|1,440, 1,441) 1.0) .0068| 67 
24 22 3.2 3.2 66 2,183) .0055 131, 92) 855) _ -0066|1, 399) 1,401) 7 0060; 56 
| | 
36 33 5.1) 5.1 58 4,614) .0116 355, 131; 964 7,451; .0110/1,452) 1,456 2.0) .0116) 72 
are 22 2.5 2.5 78 1,296; .0033 132) 138) 824) 2,353) .0035| 958, 958 a -0036| 47 
oa 7 1.4 1.4 77 1,626 .0041 132) 157) 1,003} 1,477; .0021|1,083) 1,084 -6 .0032) 67 
35 17; 2.5 2.5 64 2,513, .0063) 128, 99) 1,035 3,855 .0057.1,536| 1,537 1.1) .0059) 
baa 19} 2.6) 2.6 68 1,926, .0049 136, 132) 979) 2,950, .0044)1,129) 1,129 1.0) .0047) 52 
1 | | | | i] 
33 32 4.7) 4.7 57 6,202, .0155 295; 116) 1,009 6,347; .0094/1,338, 1,338 2.3} .0121) 70 
; 24 2.6 2.6 79 1,832; .0046 87; 105; 913 3,705; .0055|1,431) 1,431 1.0} .0049) 60 
48 | 19 3.4) 3.4 54 4,511, .0114 219; 102; 838) 6,886) .0102|2,022| 2,028 1.8) .0105| 93 
29 36 5.0 5.0 62 4,763 .0120 384, 141; 980) 6,913, .0102/1,380) 1,386 2.1; .0114) 71 
ee 3 8 8 74 669, .0017 52, 106; 982) sia -0012)1,026) 1,026 -2)| .0014) 52 
18 29) 4.6) 4.6 67 3,054, .0077 197; 90) 1,030 6,136) .0091|1,343) 1,343 1.7] .0084) 63 
43} 2.4 2.4 80 1,103) .0028 173) 136) 855) 2,306! .0034 947; 949) 1.0; .0035) 41 
13 27) 5.2) 5.2 77; 3,867| .0098) 300) 104) 1,023) 6,723) .0098|1,284) 1,285 2.0; .0100) 61 
38 40) 6.5 6.0 50 10,309; .0260) 799) 103} 1,298) 13,009) .0192)2,010) 2,101 2.9) .0232| 100 
17 28) 4.0 4.0 76 2,812 0071) a = 58 4,965 -0073|1, 238 1,238) N. A.| 0072 
} 
Pacing 4) 2.6) 2.6 70 2,879| .0073 275; 114) 977) 3,934) .0057/1,498) 1,503 1.1} .0069} 78 
16 2.2 x 76 1,172) .0030 60| 130; 821 2,426; .0036)1,115, 1,115 -8 .0033) 47 
2 1.1 1.1 93 234; .0006) 53; 76, 415 987, .0015| 892} ‘908| N.A.| .0012) 32 
18 1.9 1.9 85 977; .0025 61) 197) 687) 2,009) .0030|1,078| 1,078 «7 .0027; 42 
24) 3.5 3.5) 68 2,334, .0059 108} 84) 947 3,971| .0059 we 1,143 1.4) .0057) 51 
| | 
2| 4 4 70 302; .0008 31| 107; 973 504) .0007|1,337| 1,344) N.A. .0008) 67 
27) 2.3 1.9 78 1,546, .0039 119) 121) 906) 2,738 -0040 1 , 207) 1,316 9} -0040; 47 
17 2.4 2.4 71 1,730, .0044 95 102, 908) 2,410; .0035|1,008) 1,008) -9| .0038) 49 
23 32 3.0) 3.0 76 2,139 .0053 172; 95) 929 4,048! .0060/1,321| 1,321 1.1) .0058) 59 
24 2.6 2.6 76 1,766, .0045 158) 106; 934 3,184) .0047 1.2 1,235) 1.5) -0048; 56 
| 18 2.7 2.7 78 1,612, .0041 72 89 817) 2,756, .0041\1,030) 1,030 -8 .0040 48 
4 5} 5 83 159; .0004 23) 128); 619) 314, .0005| 619) 619) N. A.|| -0005| 26 
33 30 4.4 4.4 65 4,312, .0109 200; 98) 941 5,578 -0082/1 , 275) 1,276 1.8) -0093; 66 
35 18 343.0 337.3 52 359,001' .9061) 25,252 114 954) 580,002 .8558 1,691) 1,707)....... | -8910; 79 
For Nebraska City figures, see page 197. 
KANSAS 
45 42 6.0 5.8 56 4,988 .0126 270 129 844 7,219 .0107 1,203 1,224) 1.8 0114! 66 
21 23 3.6 3.6 73 2,674 .0067 172; 120, 897 3,842, .0057\1,058) 1,065 1.3) .0062) 657 
54 58 6.3 5.7 43 5,990 .0151 354, 125) 789 10,221, .0151,1,630 1,715 2.8 0150) 77 
eas 9 2.6 2.6 63 2,777, .0070 236| 117) 1,042 3,313) .00491,275 1,287 +9) .0062) 75 
43 22 4.9 4.7 44 8,333, .0210 758; 97) 1,478 10,071; .0149 2,075) 2,114 2.3) .0189) 115 
48 34 6.1 5.8 55 5,548) .0140 273| 119; 858 8,857; .0131|/1,457| 1,489 2.2 0132} 73 
36 36 5.4 5.2 70 3,807, .0096 307, +146 842| 8,199 .0121'1,507) 1,552 1.9 0111; «66 
40 25 9.4 9.2 51 9,387, .0237]| 741; 101 965 13,902} .0205\1,481 1,495 3.2, .0227| 78 
- 9 1.8 1.7 76 1,385, .0035 105; 164) 849 2,213| .0033 1,234) 1,265 2.7| .0034 60 
16 2.8 2.7 73 2,141 .0054 148; 122; 755 2,835, .0042 1,028 1,038) 8 wae 57 
40 52 8.3 8.0 48 5,076 .0128 372| 107 769 7,575, .0112) 918) 932) 2.2; .0122; 48 
7 1.6 1.6 7 1,576 .0040 75 82 813 1,576; .0023| 987; 987) -6) .0031) 54 
5 1.2 1.2 68 1,217, .0031 106, 128 889 1,650 .00241,402 1,405 -5| .0029) 74 
30 23 4.0 4.0 61 3,828  .0097 219) 104 1,117 5,903) .0087'1,478 1,482 1.6 0091; 76 
32 26 4.8 4.8 64 4,868, .0123 335, 104 1,035 7,264, .0107 1,517, 1,519 2.2, .0116) 79 
21 3.8 3.8 73 3,180; .0080 147 +105 856 4,306 .00641,140 1,143 1.1, .0070) 63 
7 1.3 1.3 66 1,603 .0041 71 79 939 1,577, .0023 1,234 1,236 -5/} .0031; 72 
57 36 11.0 10.6 43 11,934 .0301 801 119 890 20,810 .03071,900 1,939 4.8 .0306, 92 
37 82 13.4 13.1 33 11,453 .0289 829 123 831 24,807, .0366 1,852 1,876 3.6) .0332) 83 
10 2.3 2.3 77 1,835, .0046 81 77 831 2,685, .0040 1,176 1,177) -8 .0042) 58 
39 31 6.7 6.6 59 6,208, .0157 425| 98 1,023 10,233, .0151.1,521) 1,537 3.4) .0155| 73 
37 3.6 3.4 77 2,055 .0052 133, 120 852| 3,373) .0050 945) 972 1.1 -0051| 
55 54 7.2 6.6 49 8,886 .0224 590 130) 1,053) 13,662) .0202 1,906 2,001) 3.5 .0214) 104 
Puides 12 1.9 1.8 66 1,886 .0048 92) 119, 988) 2,779, .0041 1,475) 1,496 .7| .0043) 73 
14 2.4 2.4 77 1,274 .0032 77 71 me 2,181; .0032 891 895 8 0032| 43 
29 18 3.1 3.1 61 4,636 .0117 386' 94 1,144 4,744, .0070 1,520) 1,526 1.6) .0097, 75 
14 2.5 2.4 53 2,788 .0070 124 72 1,041) 5,169| .0076|2,094) 2,133} 1.0) .0071; 86 
56) 9 2.6 2.4 50 3,989 .0101 372, 158 994) 5,163) .0076|1,974) 2,049 1.2) .0093) 103 
49 19 5.0 4.8 40 7,643! .0193 385 143; 932) 10,129; .0149/2,035; 2,084) 2.9) 0167; 99 
43 38 6.2 5.9 61 5,937, .0150 367, 137, 886) 8,953| -0132 1,455 eee 2.4) .0141) 79 
52 37 3.4 3.2 50 3,231, .0082 288 «8688 «1,030 6,604, .0097 1,916) 1,996 1.4) .0093) 79 
aes 5 1.3 1.3 79 964 .0024 78 91 954 1,357, .0020 1,067) 1,073 5 0023; 50 
) 1.9 1.7 80 1,183 .0030 45 88 593 1,673! .0025, 901; 933) -6) .0026) 41 
5 Be 7 87 761, .0019 43, 123) 672) 906; .0013,1,218 1,228) -3) .0016, 64 
7 1.4 1.4 78 984 .0025| 60) 130) 935 1,395! .0020/1,011| 1,021) -6 .0022' 43 


Before using these figures, see explanation page 7. 
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Topeka’s parking meters costs a nickel an 
hour, but, try to find a vacant stall /// 


Any day, week or month—it’s a problem 51,600 responsive families above the $1500 ONLY the “CAPITAL” blankets ALL of 
ta locate vacant parking stalls in downtown Preferred Income level. 39,289 of the 
Topeka. But, we shouldn’t complain. Topeka CAPITAL’S 50,000 subscribers are highly 


is the liveliest, fastest growing city in Kansas. 


Topeka and ALL of its 21 Drive-in Counties, 


a E Substantial lineage gains in 1939 reflects the 
concentrated in this prosperous primary mar- 


Again, it’s listed among the nation’s ten ket. Where buying power totals $1934 extraordinary pulling power of this metro- 
brightest spots. It’s the shopping capital of MILLION DOLLARS. Where 7,610 new cars politan newspaper at the small town paper 
21 thriving Drive-in Counties. A “Topeka were purchased in 1939. No wonder parking rate of only 13c a line. Call a representa- itt 


Daily Capital” dominated area containing 


space is at a premium in Topeka. tive today. 
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SALES Ot 

| RETAIL SALES MANAGE- Pa 

POPULATION I 1939 | AUTO SALES, | EFFECTIVE BUYING INCOME, MENT Ph 

In thousands, except density) | S. M. ESTIMATE | 1939 | 1939 S. M. ESTIMATE MARKET Po 
| | CONTROLS 

COUNTY > ‘ | se sees My 

| l | | Re 

| | Re 

| | New Regis- Per | No. of | Na- | Buy- R 

Total % % | Density | White | Work-) Dollars % Pas- | Ratio|tration| Dollars % Per | White) $1500 || tional | ing Ri 

1930 of Ur- | per | Fami- | Fami- | ers | (in of senger |1939-| per M (in of |Fam-| Fam-| Pre- | Buying | Pow- 7 

U. S. | ban | sq.mi.| lies lies | % |\thousands)) U.S. || cars | 1938} Fami-|thousands)| U. S. | ily ily | ferred | Power! er R 

Farm | | lies Fami- || % | Index R 

i | | } liest | R 

= _ a a ee — — ae = R 

| | | | s 

Greeley 105 1.7 0014 2 4 -4| 81 363; .0009 37; 106; 814 430; .0006) 998 1,007; N.A.| .0008 57 5 

Greenwood 107, 19.2) 0157) 19) 17, 5.1, 5.4) 71) 4,290] 0108) + 337| 117) 913| 6,736, .0099|1,327| 1,330] 1.6) .0106, 68 : 

Hamilton 107, 3.3, .0027)... 3) 8} 8} 977; .0025, 50, 83| 821) 981, .0014|1,181| 1,204.3) 1001970 : 
Harper : 107 12.8 .0104 23 16 3.4 3.3 69 3,906; .0099 174 73 937 5,859| .0086 1,737) 1,746) 1.4 0089 86 
Harvey . 107) 22.1; .0180 50 41 5.7 5.4 50 7,393; .0187 523, 101) 1,158) 11,044) a 1,998) 3.0) 0177| 98 

| | {| | | * 
Haskell 107 2.8 0023 5 6 6 83 393; .0010 46; 153 800 614! .0009| 967 972 -3| .0010 43 
Hodgeman 107 4.2 0034 | 5 1.0) 1.0 87 571; .0014 28; 175 832' 868, .0013, 885 891, 4) -0013) 38 
Jackson 105) 14.8 0120 18 22 4.0 3.9 82) 2,161' .0055 117) +119 804 4,025; .0059| 996 1,018 1.2) .0056) 47 
Jefferson 105 14.1 0115 26 3.8 3.7 84)| 2,028; .0051 107; 110 826 3,873) .0057|1,018| 1,031 1.1) .0053 46 
Jewell 105 14.5 0118 16 4.0 4.0 84 2,239, .0057, 133, 92) 740 3,391; .0050| 851) 851 | 1.2) .0053) 45 
Johnson 105, 27.2 0221 13 56 7.3 7.1 68 5,410; .0137) 632) 139) 1,000) 9,395 0139/1 ,280| 1,302 3.1) .0150 68 
Kearny 107 3.2 0026 4 8) 8 78 609; .0015 39, 105) 808) 750; .0011; 959) 979 -3| .0013 50 
Kingman 107 11.7 0095 24 14 2.9 2.9 74 3,444, .0087 179 82| 1,076 4,192) -0062|1,427, 1,434 1.2) .0073 77 
Kiowa 107 6.0; .0049 8 1.5 1.5 71 1,481, .0037 71; 96 953 1,427, .0021; 978) 981 -5| .0028 57 
Labette 105 31.4 0255 48 49 8.4 7.9 51 8.115 .0205 507) 134 851) 13,425) -0198'1,594) 1,652 3.2, .0201 79 
Lane 105) 3.4) .0027)..... 5 8) 8} 70 903} .0023) 44) 85 974, 1,054) .0016|1.308! 1,309 3} .0019 70 
Leavenworth 105) 42.7, .0348 41 97) 8.8 7.9 46 7,962; .0201 721; 145 798 15,610 0230|1,777, 1,878 3 2| 0224 bd 
Lincoln 105 9.7 0079). . 14 2.4) 2.4| 76 1,465 0037 63| 51 887 2,107; .0031| 885 8) .0033 42 
Linn 105 13.5 0110 22 3.8 3.7 74 2,746 0069 155; 108 772) 3,815 0056 1,013) 1,025 1.0) .0062 56 
Logan... 105 4.1; .0034 4 1.0 1.0 68 1,106 .0028 86, 143) 968 1,819, .0027,\1,783) 1,828 4) 0028 82 
Lyon 105 29.2; .0238 48 35 7.7 7.4 53 9,096; .0230 446, 126 933 15,394) -0227|2,000, 2,048) 4.1) .0223 94 
McPherson 105 23.6, .0192 26 26 6.0 6.0 55 7,483; .0189 552 89, 1,275 12,436} .0184 2,073 — 3.4 0190 99 

| | | 
Preferred Families figures are in thousands. Before using these figures, see explanation page 7. 


No matter whether a manufacturer is selling corn 
flakes or combines in Kansas, the cheapest and 
most efficient salesman he can put to work on 
the job is KANSAS FARMER. A regular caller, 
rain or shine, every two weeks on more than 
115,000 farm families, it was leader in state paper 
linage gains last year. 


KANSAS FARMER 


Topeka, Kansas Capper Publications, Inc. 
115,000 Subscribers 


Member A.P.A. 


SALES MANAGEMENT 
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RETAIL SALES i 
POPULATION 1939 AUTO SALES, | EFFECTIVE BUYING INCOME, MENT 
(In Thousands, except density) S. M. ESTIMATE 1939 | 1939 S. M. ESTIMATE MARKET 
CONTROLS 
COUNTY ee ft aah — = a ee Sa = 
New Regis- ’ Per | No. of || Na- | Buy- 
v/s % | Density White Work- Dollars % Pas- | Ratio|tration| Dollars v/s Per | White) $1500 | tional | ing 
of Ur- | per | Fami- | Fami- | ers in of senger |1939-| per M (in of | Fam-| Fam- | Pre- | Buying | Pow- 
U.S. ban | sq. mi.| lies lies %, \thousands) U.S. | cars | 1938) Fami-|thousands)| U. S. | ily ily | ferred | Power | er 
Farm lies Fami- || % (Index 
liest 
| ss ae 
Marion 20.7, .0168..... 22 §.2 5.1 71 5,045 .0127 302; 96 — 6,729; .0099'1,306) 1,317) 1.6) .0112, 67 
| er 23.1, .0188| 17 6.0 6.0 65 5,653, .0143) 357) 133) 958 9,000; .0133'1,489) 1, 493| 2.6) .0138| 73 
eee 6.8 .0056.....| 7 1.6 1.6 73 1,340 -0034) 121; 123) 930 1,952; .002911, 202, 1,211) -7| .0033) 59 
| | 
ne 21.2} .0173, 39 35 5.4 5.2 73 3,774, .0095 332 126 788 8,231| .0122/1,511| 1,543 2.4) .0112) 65 
er 12.8; .0104| 27 18 3.4 3.4 67 3,504; .0088) 150; 55) 1,034) 5,717; .0084|1,706) 1,707 1.2) .0083) 80 
Montgomery 51.4; .0419' 70 80! 13.9) 12.8 34 12,923, .0326 943} 119) 917) 22,853 ee 1,720 5.3 .0337| 80 
ee ochna wenn en 11.9 .0097; 24 17 3.1 3.0 71 2,382 .0060) 116) 106) 873) 3,784, .0056|/1,241| 1,260 1.1) -0057, 59 
EN RENEE 4.1| .0033 6 1.0 1.0 68 | 652, .0016 44) 138) 589 1,250) -0019)1, 289 1,290 -4| + .0018) 55 
Nemaha.... . 18. 0149'..... 26 4.6 4.6 72 3,647, .0092) 196; 101, 872) 6,835| 0101/1, 488 1,492 1.8 08s 64 
Neosho...... 22. 0185; 45 39 6.2 5.9 62 4,350, .0110 417; 127, 925) 8,876; .0131|1,441| 1,471 2.4) .0126) 68 
Ness...... 8. 0068)..... | 8 1.9 1.9 78 1,527, .0039) 76; 100) 978) 3,088; .0046|1,623) 1,628 7) -0042| 62 
Norton....... 11. 0095) 24 13 3.0) 3.0 70 2,672, + .0067) 116} 87; 828) 4,616) .0068)1,529) 1,531 1.1) .0065) 68 
Osage 17. 0143)..... 24 4.8 4.8 71 2,992) .0075 203) 128) 830 4,130} .0061| 853) 9861 1.4 .0069} 48 
Osborne -0094)..... 13 3.0 3.0 75 2,178, .0055, 136; 77) 872) 5,000! .0074|1,655| 1,657 1.0) .0064, 68 
Ottawa. . -0080 .. 14 2.8 2.8 72 2,065 .0052 101) 78; 909 3,160| .0047|1,128| 1,131 -8)} .0048; 60 
— RERRREE Sr § 0086; 34 14 2.5 2.4 69 2,654, .0067) 147; 120) 986 4,677, .0069|1,907| 1,936 1.1} .0067; 78 
Phillips..... ; 14 3.2 3.2 76 2,388 .0060) 108} 82) 856) 4,123) .0061/1,278) 1, 1.0) .0059) 60 
Pottawatomie........... 0129)..... 19 4.0 4.0) 73 2,449, .0062) 260; 120 "" 5,012| .0074/1,238| 1,243 1.3) .0072) 56 
| | | 
te ihiewkieaeee de 0108 47 18 3.4 3.2 60 4,411, 0111] 268; 97 po as28 0073|1,471| 1,497 1.7] .0092| 85 
| ESR aca 7| 1.8) 1.7) 78) 1,631; .0041) 95| 90 pi 1,924) .0028|1,083) 1,098 -7| .0034) 57 
RSA 0389, 57 39} 12.3) 11.9 35 19,045, .0481 1,059} 92) itz 24,061; .0355|1,961| 1,993 5.4) .0412) 106 
SA 0120)..... | 21) 4.0 4.0) 77 2,570, .0065) 200; 90; 891 3,401) -00 841; 842 1.3) .0059; 49 
Seockéstcackosccees 0112) 21 20 3.7 3.6 51 5,706; .0144 440 “ 1,475) 5,784) .0085|1,549| 1,574 1.4) .0118) 105 
| | | 
ee ee 0162) 51 33) 5.3 5.2) 48 7,143| .0180)) 546; 107 1,147| 10,680 .0158|2,012 2,039 3.0) .0173| 107 
Sears 0078|..... 11 2.5) 2.4 75 2,111) .0053)| 137; 68) 968) 3,475} .0051|1,415| 1,422 -7| 0052) 87 
SE cid a5 ve wawea aes 0074)..... 13 z.3 2.1) 73 2,155; .0054)| 92) 70| 1,082) 3,878} .0057/1,825| 1,830 -8]| .0054) 73 
RRR eee 0090) . 12 2.7) 2.7 65 3,240; .0082) 324} 73) 1, 506) 3,959, .00581,484) 1,488 1.1) .0075| 83 
Pa iadrkcakechet aoe 0239, 69 41 7.6 7.3) 30 12,475; .0315 701, 88} 1,095) 17, yn — ,324 —— 4.0) -0284) 119 
Scott. . otaed -0032)..... 6 1.0 1.0 75 1,022; .0026) 58| 73) 1,038 1,158) .0017|1,194) 1,208) 4) .0021| 66 
Sedgwick (Wichita)... : -1110| 82) 137) — 36.2) = 34.5 18 58,885; .1486) 3,922) 106) 1,049) 95, 384) -1407/2,633| 2,707| 17.7) .1454| 131 
+Preferred Families figures are in thousands. Before using these figures, see explanation page 7. 
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i “4 Ben Ludy, General Manager 
» * Vice of ansas Represented by Capper Publications, Inc. 
. New York, Detroit, Chicago, Kansas City, 
Columbia's Outlet for Kansas 


X 


More than fifteen million meals a day 
are served to WIBW's big, hungry fam- 
ily. The tablecloth covers Kansas and 
spreads half-way across adjoining 
states as these husky, active folks sit down to the BIG meals their 
out-of-door-life demands. 
Is your product found on our giant table? Are you sharing the 
profits from this tremendous daily consumption of food? Then let WIBW 


help you! 
During one of our informal family gatherings, let us tell our family 
about your product... its flavor, convenience and economy. 


From our many years’ experience directing the food purchases of 
our family, we can promise you swift and gratifying results. 


San Francisco 


APRIL 10, 
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For Kansas City figures, see page 195. 


West North Central States—City Data 


MINNESO TA 


I 


| SALES VOLUME 


{Preferred Families figures are in thousands. 


| SALES 
RETAIL SALES | } MANAGE- 
POPULATION 1939 AUTO SALES, | EFFECTIVE BUYING INCOME, MENT 
(In thousands, except density) | *: M. ESTIMATE | 1939 | 1939 S. M. ESTIMATE \ Contenie 
| i] 
COUNTY = ee ae _ _ 7 pe pee eee ——f- ; 
New Regis- Per No.of | Na- Buy- 
Total % % | Density, White | Work- — % Pas- | Ratio — Dollars % | Per | White) $1500 | tional ing 
} 1930 | of Ur- | per Fami- | Fami- | ers | of | senger |1939-| per M (in | of |Fam- Fam- Pre- Buying Pow- 
| U. S. | ban | sq.mi.| lies | lies Fa | thousands) U. S. | cars | 1938 | ay — U.S. | ily ily os \ Power x 
‘m es ami- L nd 
” | | : { | | liest | re 
——— ——|—_—_ -|- —|———=  - - —|-———_ —____; — f — ——_——| =» 
Seward ...107] 8.1| .0066| 66 13) 1.9 1.9 41| 3,363} .0085) 168) 120) 954) 3,379| .0050/1,792) 1,802 .0| .0066) 100 
Shawnee (Topeka. PSS 108) 08.2 sane 75 187) 22.3) 290.1) 1) a ee 2478 12 tate 563 0635/2, 536 008 1 4 sats Ww 
Sheridan. PSE, Fi | 1 ‘ ° ° ° ° it, ,060) ° ‘ 
| | | | } | || | | | 
Sherman.......... 172) 7.4, .0060| 49 7 1.9) 1.9| esl 2,180, .0055| 150) 116 962) 3,569, .0053/1,910| 1,924 9 0055! 92 
Smith... 105) 13.5) .0110 15} 3.7) + =—3.7) ~— 80) 2,208} .0056/ 65, 52) 732) 3,879| .0057/1,062) 1,062 1.1) .0054 49 
Stafford.......... 107) 10.5) .0085 13} 2.6) 2.6) = 71) 2,911 0073) 242} 89) 1,109) 4,034} .0060/1,523| 1,534 -9) 0069! 81 
—— eet ee ee 
VORB. cccccccccecccece ° ° . . ° i . | ’ . ’ ’ i . | 
1 } | | | | 
ERE er 107) 29.0) .0236 26 25) 7.6) + =7.5) = 67 6,841 zal 488) 98) 989) 10,590) .0156/1,386) 1,405 3.2) .0167) 71 
Sea dickeaal 105} 7.3} .0060)..... 7 1.8 1.8 64 2.281) a Mai 88 oa 3,088 004811 687 1,681! 8) 0051 85 
es. wanantlds 105) 6.5} .0053 7 y 1.4 s .0033) f K ; é -6| .0028) 53 
Wekeuneee.......... 105) 10.8) 0088 4 28 27 79) 1,827 0638) 147 17 B54 2.565 0038) “818 1 3 2 0041) 47 
_ ae 172) -9| .00 d 6) ° | i : e A ,»939) om « 74 
} | 
Washington............. 195 17.1| .0139 19! 4.5 4s] 78 2,974, .0075) 204) 113) 950 5,410} .0080/1,187 1,187 1.3} .0078} 56 
EL ccatcacerkeodes 105 2.6, .0021 ' 4 5 5 79) 534) 0013) 39/89) 984 865| .0013/1,526| 1,539) N.A.| .0013) 62 
SR cise cheauaveens 105' 18.6) .0152 37 32, 4.9) 4.9) 63) 3,174 00s} 232| 109) 853) 5,456 -Seee)t 100) 1,106) 1.5] .0081) 53 
eis ieee 105 8.5, .0069|...._, 17; 2.2) 2.2) 71 1,359 79| 95) 885) 1,967} .0029 875, 7 0031) 45 
Wyandotte (Kansas Cy.).105) 141.2) -1180) 86 988) 36.6) 29.8 a 32,716 0828, 2,965| 133 879, 68,482} .1010|1, 872 2 ,092 12.8] 0954) 83 
STATE TOTAL......../, 1,881.0) 1.5321| 39, 231 487.2) 465.4) 52 500,010 1. “2020! 34,120 34,120| 109) 949, 808,004 1.192311,659| 1,702! | 1.2369) 81 


EFFECTIVE BUYING 
1 POPULATION || (dollars—000 omitted) l INCOME | INDUSTRIAL 
| | S. M. ESTIMATE -. | S. M. ESTIMATE | VOLUME 
| i} — I 
Le! | | | | a is : a Bldg. 
Trad- No. of ||Aver. | Value of | J 
CITY COUNTY | ing | | Ree Dollars Dol- | $1500 | Busi- | M’fd | 7939" 
Area Munic-| % | | Fami- | Retail | % Whole! TURWS 1939 | % | lars | Pre- | ness | Products| noitars 
| Zone ipal ‘County eine | White lies 1939 State | sale iy (000 State |_per | ferred || Wage, | per 
| } | | 1939 onsitted) | Fam- | Fami- | Ratio| (000 "| 1599 
| | | | | | | ily | lies | to jemteoa Fami- 
_| | a | | a i _ P- S.A. | lies 
Albert Lea.......| Freeborn......./... 48,000| 10,169| 35.38, .40 | 98.7 | 2,627) 6,458| .71 | 3,057, 62 6,791, .46 | 2,585! 1,576) N. A. N. A.|373,231 
Austin... .- | Mower........ | 48,055) 12,276) 43. -74| -48 | 99.9 3,031 \ 7,506; .83 | 2,577| 99 | 7,362) .48 2,429 1,697) N. A. N. A.'514,329 
Bemidji | Beltrami........|.....| 25,000} 7,202) 34. 78] .28 | 99.5 | 1,649) 4,295, .47 | 728) 48 3,352| .22 | 2,033, 577/N.A.| NLA. N. A. 
Brainerd........ | Crow Wing.... 55,000; 10 221} 39.90 .40 | 99.8 2,537) 5,086, .56 3,168) 52 | 5,396] .35 2,127) 913) 88 | 3,219) 42,366 
Chisholm....... PS gcbdninenedsibakews 8, = 4. 06| -32 |100.0| 1 652\| 2,028; .22 | — 56 4 5,376) .35 3,254 743) N.A.) NLA.) NLA, 
" | | | | ] | 
Duluth ..| St. Louis....... | ee 463 | 49. 59| _2% 99.5 | 23,828)| 45,117| 4.98 99,196; 59 + 69,980) 4.59 2,937| 10,961) 105 46,020) 71,458 
a Seccusesocecel Oe EERE * 2286 64,531), 93,972\* .2372)...... eae 179,806 |* -2063)]...... anita : ad 
Eveleth St. Louis gam caypeeheg 7,484|'°3.66| [29 |i00.0 | 1,547, 1,864, 21 | | 53 | 5,023) .33 | 3,247) 619|N. A. N. A.) NLA. 
Fairmont Martin...... | 55,700} 5,521) 24.60} .22 | 99.9 | 1,442) 4,431) .49 1,758) 84 | 2,565) .17 1,779 764) N. A. N. A.|181,674 
Faribault ..|| Rice | 50,885| 12,767| 42.58} .50 | 99.7 2,514) 5,488 .61 2,137) 31 5,446) .36 2,166 1,207| 66 | 5,104'145,659 
Fergus Falls. ....|| Otter _ See Iles 65 871) 9,389) - -37 | 99.0 | 1,877 4,608 .51 | 1,829 38 2 995 -20 1,596 | 826) N. A. N. A.) 19,845 
Hibbing........ A ere 1. ....) 50,000! 15,666) 7.65) .61 99.8 en 7,477, .83 2,163 76 11, anal 75 3,298 1,488 103 381 257,140 
Mankato........|| Blue Earth..... } 105,839; 14,038! 41.47) .55 | 98.9 | 3 539) 9,9 ga4l 1.10 9,218 68 9'922 -65 2,804 2,017, 85 7,374 274,187 
Mi polis. .. H iiabes | \464, —_ 89.68)18.11 98.9 nN?" "200 246 ,277|27.18 rae. a 97 | 440,678/28.92 | 3,760 58,612) 98 262,878 125,677 
Minneapolis- 
ee Se ..| 95 2531700]. |+2.08211 \600 954 872, 660|*2. 2025). .. 2+. /1446,607/*2.1342)..... , 
Owatonna....... Steele ial ..|| 18,474) 7,654) 41.43) .30 99 1,940, 4,285) .47 | 1,635 53 3,746 .25 1,931 931, N. A. N. A.| 73,744 
Red Wing.......|| Goodhue....... | .--- 46,395 9629 30.75) .38 99.7 2,462 4,401, .49 1,598) 46 5,209.  .34 2,116, 1,083) N. A. N. A. 65,731 
| \| | | | | | | 
Rochester....... Olmstead.......||.....| 65,000 20,621 58.21] .80 | 99.8 | 4,489114,425/12.63 | 4,398) 58 13,722} .90 | 3,057) 3,277) 86 2,234 |364,791 
St. Cloud........ | Benton-Sher- | | | | | 
| burne-Stearns |... .. | 76,000 21,000 | 99.7 | 4,521) 10,957) 1.21 6,460 42 10,094 .66 2,233) 2,306) 6,096) 64,541 
St. Paul | Ramsey. . .|)...../365,830/271,606 94.73'10.59 | 98.2 | 67,745/151,684\16.74 184,869, 79 | 237,17015.56 | 3,501, 33,195) 102 157, 290/134, 240 
St. Paul- H | | 
Minneapolis. | ..| 95 12531708 *2.0621|..... . |600,954 872,660|*2. 2025 1446 ,607|*2.1342)_.. Soe? Sine aie! “Sereane 
So. St. Paul. | Dakota. . s+e}}-++++| 37,000) 10,009; 28.93) .39 | 99.2 2,346, 4,419 .49 (106,429 70 5,852) .38 | 2,494, 1,173) N. A. N. A. 1195, 578 
Thief River Falls. Pennington... | 4,268) 40.70} .17 | 99.6 | 1,031) 3,903} .43 |.......) 52 2,419] :16 | 2346) 381) N.A. NA. |382, 395 
. aa ‘| St. Louls....... }.....| 50,900) 11,963) 5.85| .47 | 99.8 2,810) 6,858 .76 | 1,821 58 9,176 60 | 3,265, 1,236) 89 804, N.A. 
Winona. . ‘ Winona....... I .| 114,813) 20,850) 59.33) .81 99.9 | 5,495) 11,152) 1.23 6,894, 52 12,559 82 2,286| 2,967) 74 20,566| 78,368 
Worthington. ....|| Nobles 3,878, 20.83, .15 | 99.5| 969) 3,844 .42 |...... 67 1,935) .12 | 1,997) 417, N.A.. NLA. NLA. 
"% of U.S.A. |i - tc | | __4 
For Minnesota County figures, see page 178. 
IOWA 
- — —_—_—— — - y — Ene ) pis ap — 
Ames.... a 25,000| 10,261; 32.97) .42 | 99.4 2,815 5 926! 76 | 3,331 55 6,619; .50 2,351 2,027| 54 467|415,726 
Boone —) 52,009; 11,886) 40.60, .48 | 99.6 3,275) 5, -72 1,940 55 6,225, .47 | 1,901} 1,638! 70 1,330) 62,567 
Burlington.......| Des Moines. ..fewese..| 26,755| 70.11/ 1.08 | 98.6 | 7,514) 11,511, 1.47 | 14,735, 54 | 22:438\ 1.69 | 2986] 3'757| N.A.| NA. 56,567 
Burlington... .. | hae .| 87 166, I © .1900)...... | 44,724 43,874 POR SORE | 86,998/* .1283)...... ee Pe ieee 
Cedar Rapids Linn... I. 56,097 68.13| 2.27 | 98.5 | 15,317) 28,042) 3.59 | 38,53 69 | 56,390| 4.25 | 3,682) 8,884) 94 81,163 at 074 
Cc i errr 88 #149, 150 wea elt). occ | 39,702§ 55, 654, * 1405) ivessedbuteceon | eens i 1548) pase ikacmned | per, Meese SAG 
*% of U.S.A | | 


Before using these figures, see explanation page 7. 


SALES MANAGEMENT 


| 


Clie 
c 


IO W A—(Continued) 


| 
Trad- | | 
CITY Ing } } 
| Area | Munic-| % % | & | Fami- | Retail % | Whole-| TURNS 
| | Zone | ipal (County | State | White) lies | 1939 | State | sale 
\ } | 1939 
| | 
Clinton nak Sree 25,726| 57. 97) 1.04 | 99.1 | 6,993) 11, 476| 1.47 | 4,594) 
Cliton—Davenport, la., Moline 1 | 
Roek Island, | } 89 284,526).......]...... i | 75, 809 102, 288 2599 
Council Bluffs. . .|101 430) 42,048) 60.16) 1.70 | 97.7 | 10, 826) 16, 454\ 2.10 10,745) 
Davenport.......| S . 395, na 60,751) 78.56) 2.46 | 98.3 | 16,645) 29,626) 3.79 | 49,152) 
Davenport—-Clinton, la., Moline \ 
Rock Island, mi. sadhana |) 89 |287,517|.......]...... f | 75,809/102,986/* .2599)....... 
Des Moines See | 1142, 559| 82.48| 5.77 | 95.9 | 38,078 81,798 10.46 (127,712) 
Des Moines 100 /1034418| ees Let * .8426) _ , |267,861/314,524|* .7938 
Dubuque....... \ 41,679| 68.09] 1.69 | 99.7 10,435) 19,209) 2.46 | 19,298) 
Dubuque | 90 237.186| mae: net * .1934)...... | 59,508) 67,111|* .1694)....... eS 


Bismarck 


Devils Lake... . | 


Fargo 
Grand Forks- 
Fargo 
Grand Forks 
Fargo-Grand 
Forks 


Jamestown...... 


Manden 
Minot 


*% of U.S.A. 


Aberdeen... 
Huron... .. 
Mitchell 


Rapid City...... 


Sioux Falls... . 
Sioux Falls. . 


Watertown... 
*% of U.S. A. 


Arkansas o.. 
Atchison. . 
Chanute... 
Coffeyville 
Dodge City. 


El Dorado 
ria 
Fort Scott. . 
Hutchinson. 
Independence 


Kansas City... 


Lawrence. . 


POPULATION | (doll omitted) | 
S.M. ESTIMATE | 


| | SALES VOLUME 
lars—000 


EFFECTIVE BUYING 
INCOME 
S. M. ESTIMATE 


INDUSTRIAL 
VOLUME 


| Bidg. 
Value of; Const. 


000| 21,895] 54.16) .89 | 98.3 | 5,605) 13,860 1.77 | 16,634) 
| 


| 
asa 


= ' 94 ° 5,718| 12; 939) 1. 65 11,84 
101 | 83,229).......]...... |* .0678)...... 2i ‘099| 


— pa. 16,778) 57.09} .68 | 99.5 | 4,896) 8,558) 1.09 3,292) 


44 
| ‘91 | i, ee  .O008)...... 10,830) 12,642\* .0319)...... || 


-20 | 99.4; 1 1399) 5, 298) -68 2,638 
-80| 1.87 | 97.1 | 11,936) 24, 257| 3.10 | 16,571) 

| 92 i137, 492) OE wi See 35,048) 48,384|* .1221 
| | 1 


For lowa County figures, see page 180. 


NORTH DAKOT 


100,042) 11 0) 56.10| 1.63 | 98.2 | 2,446 8,796| 5.57 | 6,666 | 
30,000} 5,451| 33.57| .80 | 96.1 | 1,246 4,499) 2.85 | 1,816 
Bie Raper | 28,619) 58.72) 4.20 | 99.6 | 6,612) 18,271|11.57 | 37,168 
| 
96 679,339). |...) .8632)......|144,883)157, 497\* 3975). 
sesleeeeee| 12,112) 63.55] 2.51 | 99.7 | 3,982) 10,561 6.68 | 8,896 
96 679,339). 532 144,883 157,497/* .3975|... 
---+{ 80,000) 8,187, 31.37 120 99.8 1,930, 4,694| 2.97 2,699 
| 60,000 5,037| 25.64, .74 | 99.7| 1,127, 2,071/ 1.31 861) 


122,000) 16,099) 47.91; 2.36 | 98.6 | 3,612) 9,329) 5.90 8,743) 


| 


For North Dakota nny donee, see page 188. 


SOUTH DAKOT 


| 
125,000) 16,465) 52.37 2.38 | 99.9 | 4,035), 9,886) 5.85 | 11,751| 
|| 47,943| 10,946| 47.79] 1.58 | 99.2 | 2,730 5,209) 3.09 2,505) 
133,018) 10,942) 65.02| 1.58 | 99.4 | 2,663] 6,830) 4.04 | 3,323} 
53, 131 10,404) 51. 81| 1.50 | 97.6 | pel 9,944) 5.88 3,625) 
33,362) 65.59) 4.81 | 99.5 | 8,223) 20,286/12.00 | 29,271) 


‘94 310,193].......]...... \ .2599)......| 73,933, 82,766* .2089|..... 


78,500; 10,214) 58. 8.48 1.47 | 99.9 | 2,462, 6,260) 3.71 | — 
| 


For South Dakota a Gaunt figures, see page 189. 


28,249|* .0713)....... eer: 


- ° . . 33,324| 4.26 |133, 267) 56 
| 97 '630, iliccccasiccccs © IB)...... 150,602) 175, ny * 4431 


84,553 


11,820; 93,675 
8,251) N.A. 
1,450|277,984 

11,484) 17,399 


- A.|_ 51,702 
31 ,866|241 ,015 


ee eereesleersese 


1,421|110,423 
vA.) NLA. 
sates ene 


N. A.\152,876 


N. A.) "47,134 


N.A. N. A. 
3,307 109,758 


Leavenworth... 


| " 
59,543! 13,948 | 34.10| .74 | 93.0 | 3,868) 5,600] 1.12 2,909 
| 25,724) 13,024) 54.37| | 87.3 | 3,633) 5,223] 1.04 5,099) 
30,000) 10,277| 45.34) .54 | 91.3 | 2,903) 3,360| .67 795) 
.| 40, | 16198 31.50! .86 | 86.9 | 4,409) 6,101| 1.22 2,890) 
| | 10, 058 48. 7 97.2 | 2,557) 6,277| 1.26 4,028) 
| i 
| 35,000) 10,311| 28. 76 55 | 97.3 2,737) 5,504] 1.10 1,540 
-| 61,040! 14,067| 48. 10| .75 | 92.8 | 3,875) 7,813) 1.56 4,732 
sesesees|-++--{, 25,000] 10,763| 48.08) .57 | 93.0 | 2,989) 4,370) .87 1,854 
RRO ....|| 74,754) 27,085) 56.67| 1.44 | 95.0 | 7,087) 13,784) 2.76 | 33,041) 
....|, 40,000) 12,782| 24.87, .68 — 3,592} i .91 1,447] 
| | | | 
Sart Boree 151, 458'121,857| 86. oa] 6.46 | 81.3 | 31,618! 29,039| 5.81 42,138) 
‘-"" "| 40,000 13,726| 54.59, .73 | 88.8 | 4,040) 7,380| 1.48 | 2,493) 
45,000 17,466) 40.92) .93 | 87.3 | 5,051) 6,678| 1.34 | 1,757 


APRIL 10, 


Before using these figures, see explanation page 7. 
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..»~-We're Spending a 
Quarter of a Million FOR VOU! 


@ To present 28 solid hours of service features 
every week, built around a talent and produc- 
tion staff of 47. Headliners (left to right) are 
Erle Smith on News; Walt Lochman on Sports; 
Beulah Karney, Food Consultant; Martha Hunt- 


KANSA . $_(Continued) 


er, The Food Scout; Phil Evans, Director of 
Farm Service; Bob Riley, Live Stock Market 
Reporter. They’re all big box office in this sales- 
are-looking-good market! Call Free and Peters, 
or Geo. E. Halley, 400 Deming Place, Chicago. 


| 


SALES VOLUME | | EFFECTIVE BUYING 
INCOME 


POPULATION (dollars—000 omitted) INDUSTRIAL 
S. M. ESTIMATE S. M. ESTIMATE VOLUME 
— - | cOME l | Bldg. 
Trad- | TAX | | No. of | Aver. | Value of. Cont. 
CITY | COUNTY ing | | RE- || Dollars | Dol- | $1500 | Busi-| M’f'd | 4939 
| Area | Munic-| % | G | % | Fami- || Retail % wy TURNS) 1939 | % lars | Pre- | ness | Products| nojjars 
Zone | ipal (County) State | White) lies | 1939 State = | | ca en State Fd amet bey Dolars, per 
| p omi | am- ami- 10 
| i | | ily | lies | to | omitted) ae 
| | | | | \U.S.A.| lies 
Manhattan. . Riley 40,000' 10,136] 50.98} .54 | 95.2 | 2,828| 5,563 1.11 | 1,780/ 55 | 6,422 .79 2,271, 1,895) 63 | 973/113, 663 
Newton. . Harvey 35,000) 11,034) 49.88) .58 | 91.5 2,050) 4,885, .98 vas 71 sO 6,448) 80 | 2,186) 1,711) N. A.) N. A.| 48,907 
| TT | 
Parsons Labette. . . 29,905) 14,903] 47.54 .79 | 89.8 3960 5,526| 1.10 7,830, 44 | 6,714) .83 | 1,695) 1,742 59 | 2,123) N.A. 
Pittsburg. Crawford 98,145) 18,145) 36.78) .96 | 97.6 5,200) 7,449 1.49 | 6,678) 51 | 10,839) 1.34 | 2,084) 2,912, 87 3,378| 7,845 
Salina... Saline 57,155 20,155, 68.711 1.07 | 95.8 | 5,274) 11,456| 2.29 | 28,119] 62 13,676! 1.69 | 2,593) 3,164/N.A.| N.A.! 77,043 
Topeka..........|| Shawnee 349,752) 64,120| 75.26, 3.40 | 88.3 | 17,424) 26,940| 5.39 | 21,354) 70 | 48,823| 6.04 | 2,802} 9,235) N.A.| NN. A.\106,987 
Wichita. ........| Sedgwick... |... ..|111, 110) 81.50) 5.89 | 93-8 120838) 53,445/10.69 | 78,976, 73 82,066|10.16 | 2.741| 15,867) 82 | 53,910) 93,398 
Wichita. . erate 107 /647,168|.......]...... |* -5268)...... 165, 250/196, 189) * ,4952|....... = | 288,905'* .4262)...... [rseseeeeceeee|eseerees teresa: 
*% of U.S.A. a | ! | | us pea 
For Kansas County figures, see page 191. 
MISSOURI 
1 | 
Cape Girardeau. .|| Cape Girardeau . 135,696| 16,227) 48.87 .45 | 94.0 | 3,987 7,906! .71 3,560 38 7,918, .42 | 1,986 1,356! 88 | 10,308 161,608 
Caruthersville... .|| Pemiscot wsseeee| 4,781] 12.82] .13 | 76.9] 1,246] 2,453] .22 |.. 34 1,420, .08 |.1,140/ 386) N.A.. NLA.) NLA. 
Columbia Boone 31,031| 14,967| 45.07, .41 | 84.6 | 4,187) 8,467, .76 | 2517, 49 | 8,511, .45 | 2,037) 2,095, N. A. N. A.\399,102 
Hannibal Marion -/111, 420) 22,761| 67.96, .63 | 91.1 | 6,010) 7,578} .68 | 3,185) 34 11,980} .64 | 1,993) 2,284) N.A.| N.A.| 53,705 
independence... .| Jackson, 25,000} 15,296 3.25) .42 jen 4,105) 7,118) .64 | we 59 3,709, .73 340| 1,847) 101 4,808| 11,613 
Jefferson City....|, Cole. ... Ju, 200 21,596 70.00) .60 | 89.8 4,355) sa : | 2,609) 46 | 9,524) .51 | 2,187; 2,308|.N.A.| N.A.| 93,032 
Joplin. .. | Newton-Jasper saa’ ‘lana‘aiel. 454). 00... |, $2 97.4 i ae 16 6.610) 1. 50 23,757| 38 19,583 1, , 2,108, 3,158!) 73 11,348] 61,088 
Joplin i ce Wee! eek ‘ ..-| 51,571) 40,606)* .1025)......./]........ f (_ ee Sa EE a ests : 
Kansas City. . . Jackson. ios‘ lesarazal™ 04.07/11.02 aks 20"36 96 me 601) 70 | 370878)19.68 3,412| 55,406) N.A.| N.A.| 31,121 
Kansas City : i EER *1. Rae Saaery $ Oa a SSE OSS coer 
Maplewood | St. Louis \. 12,657, 5.98] .35 | — 621, 86 10, .56 | 3,183 i 104 2,572| 52,932 
Moberly... Randolph | | 30,325) 13,772) 52. ” 38 | .36 “7 45 8,576} .45 | 2,129) 1,611 N. A.| 43,865 
St. Charles. St. Charles | 10,491} 10,491) 43.07) .29 .31 1,050) 55 5,820} .31 | 2,187 10111 N. A.| 49,812 
St. Joseph Buchanan. | .| 80,935) 82.06} 2.23 2.60 | 44,615 41 51,236] 2. N. A.| 90, 
St. Joseph.....|........ 106 213, 000} \*_.1738 4\* .1285|.......1)........ 62.568)* pean Soni 
T's ~gatiiaalalls, Reeaieaene apeitie i 122.65 34.87 (976,975) 83 || 707,507 766,993) 62,850 
St. Louis. oo. 0222) hoe [nasi solace, ELE (72-3092 56|*2.0468|......./........ STI... Ee cocardbaccael-cusveccieeseses 
*o, of U.S.A, | 
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Before using these figures, see explanation page 7. 
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SALES VOLUME 


EFFECTIVE BUYING 
COME 


POPULATION -s omitted) INCO INDUSTRIAL 
S. M. ESTIMATE - S. M. ESTIMATE VOLUME 
| | COME | Bidg. 
Trad- TAX | No. of | Aver. | Value of} Const. 
CITY COUNTY ing RE- Dollars | Dol- | $1500 | Busi-| M’fd | 1939, 
Area | Munic-| % Q QZ Fami- || Retail | @% | Whole- TURNS) 1939 Q lars | Pre- | ness | Products| Dollars 
Zone | ipal (County) State | White| lies 1939 | State | sale PER | (000 State | per |ferred | Wage,| Dollars,| per 
; | | ~~ | | | 1939 | 1,000 | omitted) Fam- | Fami- | Ratio| (000 "| 1,000 
ily lies || to | omitted)| Fami- 
| | | | lies 
paieaabe SaaS en 20,806| 60.02} .57 | 89.6 | 5,713, 7,420! .67 | 4,002] 28 | _7,839) _.41 1.372) 1,885) N. A.) N. N. A. 
cotati ae mb Greene......... A | 57, 527) 69. 37 aL 59 | 96.9 | 15,641) 23,703) 2.14 | 30,333 37 30,902) 1.64 | 1,976) 5,162) 73 23,941; 90,183 
Springfield. . ae ji03 368,588|.......|...... \* -3001)......| 92,771) 61,100)* .1542).......)........ eee eee ee TREE he es 
| | | 
University oly... a ae Bs 25,809 | 12.20| -71 | 99.3 6,765, 6,721; .61 | 939) 164 24,322) 1.29 | 3,595) 5,412) 114 9,916) 225 ,532 
Webster Groves..|| St. Louis......./)..... Steere | 16,487) 7.79) .45 | 94.1 4,031) 7,564 .68 |..... 210 13,970} .74 3,466) 3,023) N.A.| WN. A.|102,765 
*Z% of U.S. A. nee | l 
For Missouri County figures, see page 184. 
NEBRASKA 
| \ | 
Re Gage | | 46,143) 10,297, 34.05) .75 | 99.2 | 2,789)) 5,171) 1.44 5,835) 41 | 5,662) .98 | 2,030) 1,339) N. A.) N.A. ,397 
Columbus....... See Bi csed || 35, 6,898| 32.57, .50 | 99.9 1,709) 4,308] 1.20 2,45 55 || 2,516) .43 | 1,472 872) N. A.) N.A. 1955 
Fremont. . | ee 40, 11,407; 45.14) .83 | 99.4 | 3,147) 5,739) 1.60 | 2,533), 41 4,992) .86 . 1,731) 71 2,855) 95,211 
Grand Island. . ct. Speer er | 94,217] 18,041| 66.53| 1.31 | 98.5 4,540) 9,506) 2.65 | 13,77 51 | 9,266) 1.60 2,041) 2,588) N.A.| N. A.) 90,835 
Hastings........ FGDs occcuiieras wee 15,490; 58.97) 1.12 | 99.1 3,979) 6,569) 1.83 | 6,226) 45 || 8,017) 1.38 | 2,015) 2,268) N.A.| NN. A.) 55,810 
| | | 
ee : EEE nee | 53,083) 8,575) 35.23) .62 | 99.7 | 2,268 4,7 | 1.33 | 2,228) 33 | 3,667; .63 1,617} 1,021) N.A.| N.A.) NLA 
iivedavcane Lancaster. | 75,933) 75.69} 5.51 | 98.3 | 20,161) 35, 94 10.00 | 32,562) 70 45,830! 7.90 | 2,273) 11,895) N.A.| WN. A.|113,515 
| EE Sea 55 265,394)... eee |* qe 2166 oe 68,462) 67,782|* .1711). ; ee ee: ee Aras Werte 
ao winin | Madison...... _..«|110,000] 10,717] 41.16] “.78 99.7 | 2.772| 5,436] 1.51 | 5,322) 44 4,592 ‘79 1,657; 1,691] 67 2,114) WN. A. 
North Platte..... Lincoln. . 50,746] 12,061] 47.06] .88 | 96.5 | 2,749) 6,819) 1.90 2,336, 77 540) .96 015} 1,567] N.A.|  N. A.) 80,873 
FS | Douglas. . Se See 14,006} 91.84]15.54 | 94.3 | 54,603) 90,330'25.16 (353,967, 91 157, '976 27.24 2,893; 29,486) 92 | 201,874) 90,927 
SESE Bie | 99 |1285679)....... ..-1*1.0468)......] 317 ,819)340,334|* .8590). ..|| 552,192)* .8146)...... | CRE APE SRR rea 
Scottsbluff.......|| Scotts Bluff..... | ...-|| 54,452] 8,465] 29.55] .61 | 92. 1,964 6,005 1.67 | 2,981 59 4,143) .71 2,109 923) N. A.) NN, ans eames 


For Nebraska County figures, see page 189. 


COUNT THE 
COUNTIES 


Stack ’em up vertically, or lay ’°em end to end: 


259 counties in six states make up the Omaha 
ew ee 


full information of county wealth and spendable 


Market, rich in farm and city income. 


income see page 197 of this issue of SALES 
MANAGEMENT. 


WU 


Radio Station 
Omaha, Nebraska 


APRIL 10, 1940 


John J. Gillin, Jr. Manager . . . Owned and Operated 
by the Woodmen of the World Life Insurance Society 
. . » John Blair & Co., Representatives . . . on the 


NBC Red Network. 
5.000 Watts 


Day 


and Night on 


590 KC Covers the Omaha Market 


Copyright 


The contents of this Survey of Buying Power are fully protected by copyright. 
The exclusive estimates of Effective Buying Income, Retail Sales, Preferred Fami- 
lies, Wholesale Sales, and the figures on Automotive Sales and Market Controls 


must not be reproduced in printed form, in whole or in part, without written per- 
mission of SALES MANAGEMENT, INC. 


ARKANSAS 


|| 


SALES 
RETAIL SALES | | MANAGE- 
\ POPULATION 1939 | AUTOSALES, | EFFECTIVE BUYING INCOME, MENT 
(In thousands, except density) |S. M. ESTIMATE | 1939 | 1939 S. M. ESTIMATE MARKET 
\ | CONTROLS 
COUNTY L siete etna |--— —— a 
| | | | | 
| | New | | Regis-| | Per | No. of | Na- | Buy- 
Total | % | & | Density] White | Work-| Dollars | % | Pas- |Ratio\tration| Dollars | % | Per | White) $1500 | tional | ing 
| 1930 of | Ur-| per | Fami- | Fami-| ers | (in of  senger 1939-|perM| (in | of |Fam-| Fam-| Pre- | Buying | Pow- 
| U. S. | ban | sq.mi.| lies lies | % |thousands)| U. S | cars | 1938  Fami-| thousands); U. S. | ily ily | ferred || Power er 
| | | Iles |) Fami- || % _ ‘Index 
| \ | lies t 
1 al ral | 
Arkansas 151) 22.3/ .0182, 22 22, 5.3) 4.1, 64, 4,742 0120) 250, 108) 5,257, .0078 989/ 1,133} 2.0) .0097 53 
Ashley 151) 25.2) 020511 27} 5.8} 2.9| 76 2,948, .0074| 211) 209 4,024, .0059) 692 968 N.A.| .0068 33 
Baxter. 151) 9.5) 0078)... 16) 2.2) 2.2) 86 771, .00198) 49) 132 1,753| .0026) 795, 795 N. A.) .0023 29 
Benton 150) 35.3, .0288, 10) 40) 9.1) 9.1) 76) 4,998) .0126| 269, 103 8,145, .0120 894) 897; 2.5) .0122 42 
Boone 151) ae 0121 * 25; 3.6) 3.6) 74 2,878, 0073) 155) 128 3,594 — 1,006) 1.2) .0062 51 
| | | | 
Bradley. 151, 17.5) .0143) 14 27, 4.0) 2.7; 58) = 2,194) .0055) 138) 160 2,964) .0044) 743) 917/ nal 005035 
Calhoun. 151 9.8 .0080). . 16) 2.1) 1.4 84) 464.0012) 41) 105) 1,451; .0021, 696, 845) N.A.| .0018 
Carroll. . ..103) 15.8) .0129).....| 25) 3.9) 93.9, 77] = s«*1,731) 0044) = 94) 124) 2,817; .0042 726, 727| N.A.| .0042 33 
Chicot. . 151) 22.7, .0185 13) = 37) 6.1) 2.0} += 86) 492,598) 0066) 158; 126! 5,533, .0082) 905| 1,465, N.A.) .0074 40 
a 151, 24.9) 0203 14 28 «5.6 = 4.0) = 73} = 3,869|  .0097) 183, 115 4,875| .0072| 877) 7 nA -0082 40 
| | \ | | | | | 
Clay...... 102) 27.3) .0222).. 42 6.1) 6.1) 84) 2,667, .0067) 155, 212! 5,366, .0079 873) 873) N.A.| .0073 
Cleburne 151) 11.4) .0093)..... 19) 2.6) 2.6) 86 1,053} .0027) 55) 131 2,190} .0032) 847; 847) N.A.| .0029 31 
Cleveland 151) = 12.7| | .0103).. 21; 2.8) 2.0; 89 825.0021) 57 168) 1,713) 0025, 611) 723) N.A.| .0023, 22 
Columbia .155) 27.3) .0223| 11 35 6.2) 3.4) 83 2,708 .0068, 364, 135) 4,176| .0062) 678) 907, N.A.) 0073) 33 
Conway 151} 22.0) 0178 18 39) “7 “e 83) 2,178, .0055) 121/129) 4,455) .0066 938 1,104 1.3) 0060, 33 
| | | i | 
Craighead. 143] 44.7, .0364| 23) 65, 9.8) 9.4) 70, ~—6,983| .0176) 512, 171| 359/ —-17,985| .0285|1,828| 1,880 3.4) 022361 
Crawford. 150) 22.6) .0184) 23 38} 5.2) 4.9, 81, = 2,509) 0066) 112/113; +402; = 4,003) 0059) 772) 796) N.A.| 0060 33 
Crittenden. 143) 39.7) .0323/.....| 68) 10.6) 2.0 90) 5,295) .0134) 364, 192, 203) 6364/0094) 599) 1,105) N. A.) .0116, 36 
Cross .... 143) 25.7, .0209 14 42) 6.1 3.3] 85| 3,105, .0078| 184) 175| 204) = 3,979|  .0059| 647, 874) 1.5, .0068 33 
Dallas... 151, 14.6) 0120, 22 22 3:2 2.0, 62) 2,088, .0053/ 142 184, 316 2,358, 0035 733) et N. A 0044 «(37 
| | | } | | 
Desha. 151| 21.8, .0178| 16 29} 5.7) «1.8 = 80 3,180, .0080)  158| 131) 219 4,810) .0071| 847| 1,369, 1.9) .0074 42 
Drew. . 151) 19.9) 0162) 15 24, 4.7, 2.4) 83 1,962) .0049) 117, 116| 259 3,161, .0047| 670) 925| N.A.| .0048, 28 
Faulkner 151) 28.4) .0231) 20 44 66.1) 5.4) 82) 3,518} 0089 222, 163, 307, 6, 389|  .0094/1,042| 1,122} 2.0) .0091 39 
Franklin, .. .150) 15.8) .0129). 283.5} 3.4) 78 1,390' 0035 67, 116) 344) 1,910| .0028) 544 551) N. A -0031 
Fulton. .. 151) 10.8) .0088).. "| 2.4, 2.4) 89) 788, .0020, 41) 178 241) 1,924) .0028) 802 7 N.A.| .0024 27 
| j i] | | 
Garland... 151) 36.0, .0293) 56 49} 9.0) 7.6 31) 10,358} .0261) a4) 97, 611) 19,654) .0290|2,184| 2,395, 3.4) .0266 91 
Grant. ... 151 9.8) .0080)..../ 15) 2.1) 1.9) 80 682| .0017/ 58) 166, 356 1,159} 0018) 551) 576) 6) 0018 = 23 
Greene. .. 143) 26.1) .0213} 23) = 47) 5.9, 5.9) 76) 3,389, .0086) 196) 162) 327, 6,366 .0094/1,084| 1,085 1.6) .0089 42 
Hempstead 155) 30.8) 0251) 19) 42) 7.1/4.1) 78) 3,944) 0100) 274) 147/270 5,967| 0088} "843| 1,107) 2-0) .0095 38 
Hot Spring. . 151) 18.1) 0147) 28) 30) 4.1) 3.6) 64 1,710 |} 141 147 373) 2,981) .0044) 720, 781| N.A.| -0040 27 
| 
Howard veveees 355] = 17.8] .0043].....| 20 4.0) 3.2 n| nial .0053) 106! 123, 328 3,331} .0049 945) N.A.) .0050, 35 
Independence .. 151) 24.2) .0197) 19 32} 5.4) 5.2) 76) 2,982) .0075, 244/ 151| 303) 4,761) .0070| 878) 900) N.A.| 0075) 38 
izard.... 151) 12.9) 0105)... | 22; 2.9) 2.9) 90 734) .0019) 52) 226) 199) 2,192) .0032| 747) 752, N.A.) .0026 25 
Jackson... 151) 27.9) .0227, 16 44, 6.1) 4.8) 83 3,204, .0081) 188) 131) 267) 5,000] .0074, 822; 930) 1.7) .0077 34 
Jefferson. 151) 64.1) 0522) 32) 7 yo 6.3} 66) W204 ‘ 680| 137) 304) 853) .0381|1,568) 2,405, 6.1) 0321, 61 
| I | 
Johnson. 151) 19.3 over] 18] 4a] 4.3} 70 2,135) .0054) 102) 119) 313 4,337, .0064) 997| 1,009 N. AL 0058, 37 
Lafayette 155) 16.9) .0138) 16 32; 4.2) 2.0) 8 ,500| .0038, 145, 163) 217) 3,143| .0046| 755] 1,058) N.A.| .0044) 32 
Lawrence 151) 21.7) 0177). 37) 4.8, 4.7, 82 1,883) .0047/ 164 140 314) 5,716! .0084/1,181! 1,198) N.A.| .0067, 38 
Lee...... 143) 26.6) .0217) 16 44) 6.9) 2.1) 91) = 2,319) .0058, +9125, 149 «142; = 4,954, .0073) 713) 1,173} N.A.| .0065) 30 
Lincoin 151) 20.2) 0165). 4 6.2) 1.5) 95) 1,142) .0029/ 83) 126 138} —-2,918| .0043, 567) 936) N.A.| .0036 22 
| | ii | | | 
Little River 155) 18.5] .o128).. | 2 3.7) 2.2) 89) 1,303) .0033| 75) 127) 198)  — 3,272 ,0048| 981] 1,150) N.A.| .0040 32 
Rises 150) 24.1) .0196) 13 33} 5.3 5.2) 66) 2,813) .0071) 138 110, 417 4,043, .0060| 768} 778, 1.6, .0064) 33 
Lonoke. 151) 33.8) .0275)..... 42, 7.8 (5.2) 89 3,594, .0091) 259] 142, 267 8,277, .0122/1,061| 1,313; 2.0/ .0108) 39 
Madison 150) 13.3) 0108)... 16) 3.0) 3.0) 84 667, .0017, 32) 80, 247 2,027, .0030| 671) 671/ N.A.| .0023) 21 
Marion 151) 8.9) .0072!.. 14 2.0) 2.0 " 475| :0012 32, 168 206) 1,384) .0020| 707/ 707) N.A.| .0016 22 
| } } | i] | } | 
ne 155) 30.6 .0248| 35} 48) 7..4) 4. oe 5,964] .0150| 381] 134 431] 0,598) .01421,303 1,619 2.5, .0146) 59 
Mississippi is 69.3} .0564, 18) 88} 16.6) 9.51 80) 11,916) .0301) 1,027, 186, 204) 30,932 .0456/1,869| 2,461; 5.3) .0389 68 
NrO8. . --ss+e- 143) 20.6) 0166) 15) 34), 5.1] 2.2, 79) «= 2'144) 10054) | '137| 211| 165, —-4,074| | .0060| ‘796 1,176, N.A.| .0057 34 
Montgomery ..- 151) 10.8} .0086..... 14 2.4) 2.4) 88) 688} .0017) 27; 142; 160, 1,662} .0025| 696, 702) N.A. .0020 2 
Nevada....... 151) 20.4 onan 18) 33) 4.6) 3.0) ai sane | 139! 116, 300) 7 -0081/ oa 938, N.A.) .0049 20 
| | i | 


tPreferred Families figures are in thousands. 
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Before using these figures, see explanation page 7. 
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FARMER-STOCKMAN *« MISTLETOE ExprREsS *# WKY 


APRIL 10, 1940 


@ Many are the which national advertisers have abandoned on 


“orphans” 


the shelves of retailers throughout the land. For a few weeks out of the year, oc- 


casionally for a few months or longer. they nurture their progeny with sales- 


nourishing newspaper advertising, then abandon them on a convenient doorstep 
Newspaper advertising by no means offers a master key to a Sales Utopia, 
something tremendously powerful in this force American 


but there must be 


retailers themselves use more than any other every week of the year to bring 


stores 


buyers into their 


Newspaper advertising is an all-important sales-motivating force with 

which national advertisers should permanently endow their products. Instead, 

it is, on the average, merely a momentary fanfare in the theater of advertising, 
tie-in with other media or a crutch to grasp when the going gets tough 

Without YOUR frequent and consistent use of newspaper advertising, can 

you expect the retailers on whose shelves you leave your product to give it 


the care and attention it deserves throughout 52 weeks of the year? 


’ tisement 


1 in the 


t 


etween advert ts 


es Se ee THE OKLAHOMA PUBLISHING 


OKLAHOMA CIty *# KVOR 


COMPANY, 


Sprincs * KLZ 


COLORADO 


DENVER 


AM | RUNNING AN ORPHAN HOME? 


AT WHAT AGE DO YOU 
DESERT YOUR PRODUCT? 


© 3elow is a tabulation of the me 
dian length of advertising activity on 
the part of 468 national advertisers in 
The Daily Oklahoman and Oklahoma 
City Times during 1939. It is fairly 
typical of a general practice through 
out the United States in cities the size 
of Oklahoma City or larger 


Weeks of 

Number Advertising 
of Activity 

Classificatior Accounts (Median) 
All National Accounts 468 7 
Automotive 45 6 
Food 83 9 
Medical 92 18 
Toilet Requisites 47 10 
Household Appliances 28 3 
Tobacco s 22 
Beverages 14 13 
Financial . 16 1 
All Other . 126 4 


(Affiliated Mgmt.) *® THe Katz AGency, INc 


T=) THE DAILY OKLAHOMAN © OKLAHOMA CITY TIMES 


OKLAHOMA CITY, OKLAHOMA 


REPRESENTATIVE 
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AR KAN S A S—(Continued) 


1 
| 
| RETAIL SALES 
1939 


POPULATION | AUTO SALES, EFFECTIVE BUYING INCOME, 
(In Thousands, except density) | S. M. ESTIMATE 1939 1939 S. M. ESTIMATE 
| 
COUNTY a SS Sa oe | = = | 
} | 
| | New | | Regis- | | Per | No. of 
Total % % White Work-) Dollars | % || Pas- | Ratio tration! Dollars % | Per | White) $1500 
| 1930 of | Ur- Fami-, ers | (in | of |senger 1939--perM (in | of |Fam-|Fam- | Pre- 
| U. S. | ban lies lies | % |thousands)) U.S. | cars | 1938) Fami- thousands)! U.S. | ily | ily | 
| | Farm | lies | | | F 
il | | 
| | | | | 
Newton 10.6 onal. 2.2 2.2, 85) 411, 0010 26, 186) rail 1,271, .0019| 580! al N. A. 17 
Ouachita 29.9, .0244| 24 6.9, 4.0) 50) 4,944 .0125, 300; 131| 392) 6,256, .0092) 908| 1,192, NV. A. 44 
Perry 7.7| .0063).. 1.7) 1.6 91) .0010 27; 208 267) 1,474 22) 917, N.A. 25 
Phillips 40.7) .0331| 31 11.3) 3.1) 65 6,175, .0156 328) 162 224 11,163, .0165| 985 1,667, N. A. 48 
Pike 11.8} .0096).....| 2.7, 2.5) 68 958 .0024 72) 195 1,895, .0028| 691, 733) N. A. 28 
| | 
Poinsett........ 29.7; .0242} 10 6.8} 5.6 79 3,994 .0101) 256, 140, 301) 5,833, .0086| 859! 955) N. A 39 
AE NREEER sees e 450) = 14.9) 0121) 21) 3.6) 3.6 75 090, .0053/ 106, 115, 361) 2,447| .0036) 684) N. A. 36 
icceesecesersses AST} 26.5) 0216) 21) 6.0 5.7; 72) 3,272) 0083) 144) 147, 342) — 6,034) .0089|1,006, 1,037) 1.6 38 
Prairie ai 151) 15.2) 0124)... | 3.5 2.7| 84) 1,459, 10037) 63, 95) 2241 2614 0039) 857, N. A. 29 
Pulaski (Little Rock)....151) 137.7) .1122) 73 33.7, 23.0) 21) ,346, .1094 3,422) 156 664 74,216) .1095)2,205| 2,684 12.8 100 
| | 
Randolph 151, 16.9 .o138)..... 3.8, 3.7, 86) 1,489) .0038 93) 172) 270 2,572 .0038, 675 681, 1.0 28 
St. Francis... .. 143] 33.4) .0272, 14 8.3, 2.5 84) 3,934) 0099) 275! 173, 222 7,033, .0104) 848) 1,398 x 38 
ine 151/ 15.7} 0128, 22 3.6 3.4, 63) 1,685, 0043) 116) 168 431 2,746, .0041, 763) 786 . 33 
Den seadateaid 150} 11.8) .0096 | 2.7, 2.7) 74) 1,175, .0030/ 56, 92 268 1,814, .0027, 682) 683 ) 
aaa genata 151) 11.1) 0080) a 2.4 2.4) "| 5} 0016) 32, 145) se 1,968, .0029| 812) 812 24 
| | } | | 
ee 150 ry 0443) 58) 13.4) .12.4) 25) 15,198 0383) 985 139 631) 32,012 +.0472\2,379| 2,491 97 
celia eementpiptes 155) 16.4) .0134 18 3.8) 3.4 81 1,367, .0034 91, 121) 287 , 0048| "855 31 
Sa naataaneene 151) 10.7] .0087]..... 2.5) 2.5) 90) 797, :0020) 39] 95, 256] 1,790} .0026| 720| 721 28 
chbsesnuenddaas 151 8.0) .0065 1.7; 1.7) 92 315, 0008) 33| 150) 178 7 0011) 448 15 
Das cacchussoesieet 167] 55.8) .0454| 34 13.5, 9.3 50) 10,881, 0275) 1,129| 126) 625 24,397 .0360|1,805| 2,192 74 
) } | } | | | 
Van Buren ............. 151) 12.0) .0098).. | 2.5) 2.5) 90 625) 0016) aa| 200/172 1,926) .0028| 745) 749 22 
Washington .150) 39.3) .0319| 26) 9.6) 9.5, 67) 7,053, .0178) 461) 121, «53 8,291| .0122) 859| 866 47 
ain ee 151} 38.3) .0312) 9 8.7; 8.2) 81) 4,362, .0110) 207) 128 7,058} .0104| 814) 838 33 
Ve 151) 22.7; .0185)..... | 5.1] 2.7) 84 2'400| 0061), 124) 132) 197 3,695, .0055| 730) 984/ 31 
aR INREIR 151) 21.3) .0173)..... 4.7) 4.4) 85) —‘1,724) “0043 100| 127) 239 3,224, .0048| 686) 709 28 
STATE TOTAL....... | 1,854.5) 1.5105 21 «38.4 315.4 ny 267,958, -6763| 17,967] 142 349 | 494,002 .7289)1,128| 1,339 47 
| | | | | | | 
For Arkansas City figures, see page 210. 
LOUISIANA 
- : 
Nin itnnangediiane 166) 39.3 0320) 8.5) 6.7, 68, 7,012) .0177| 525) 117 530 10,666 .0157/1,253! 1,419) N. A.) 
SARIS 160) 15.3 .0124 21| 3.5) 2.4, 42 2,131; .0054) 186) 145) 344) 3,681| .0054/1,054) 1,274 N. A. 
Ascension.............. 166) 18.4) .0150| 21 4.2; 2.4, 71) 1,948 .0049; 204) 127] 426) 3,564) .0053) 839) 1,117| N. A. 
Assumption............. 166, 16.0 .0130)..... 3.6, 2.0, 77 1,744 .0044) 126 121) 437) 2,662, .0039| 739 oe N. A. 
Avoyelies............. 166) 34.9 .0284).. 7.6 5.4) 87 3,131, 0079) 336) 162) 401 4,924) _ o45 771| N.A.! 
Beauregard.............160) 14.6 ons! 44 3.3) 2.5 69) 706) .0043) 179] 163 sa 3,267 .0048) 979) 1,150, N. A. 
Bienville......... 167, 23.8 .0194 5.2, 3.0) 77 2,985, .0075| 220) 158 274) 5,855 .0086)1,119 1,483 N. A. 
Bossier 167, 28.4, .0231, 14 6.9} 2.3) 79 3,261/ 0082) 389] 151! 428 4,997| .0074| '723| 1,160 2.3, 
Caddo (Shreveport)......167) 124.7 .1016| 61 31.5, 16.3) 35) 45,021) .1136) 3,958] 127, 786| 82,582) .1218|2,624) 3,604 12.9 
Calcasiou...............160) 41.9, .0342| 46 9.8 6.9 30) 1225) 0384 7 121} 911) 29,177, 0431/2, 983] se 2.7, 
Caldwell............... 167/ 10.4) .0085 2.21 1.6) | 1,424) 003 102} 116) 34 seat .0023} 691; 819) N.A.| 
Cameron. 166] 6.1| .0049 1.3] 1.2) 89) 272, .0007/ 101| 86| 478 910, .0013| 712) 750 4) 
Catahoula... 167, 12.5) .0101 2.8 1.6 85 1,272, .0032 | 147) 215 1,825, .0027| 653 882 N. A 
Claiborne 167) 32.3) .0263) 17 7.1 3.3) 87] 009.0101) 295 73| 316 ‘ .0099| 943| 1,359] N. A. 
Concordia.......... 165) 12.8 .0104) 20 3.5 9} 75) 1,572) 0040) 84) 129 199 2,400) .0035| 692| 1,202) N. A. 
DeSoto.................167) 31.0) .0253| 12 7.2; 2.7) 84) —_3,379| .0085, 303, 132, 5,863, .0087| 815) 1,260 N. A, 
East Baton Rouge.......166 68.2, .0555, 45, 16.3} 8.7, 23) 25,424 .0642) 2,739, 129| 1,050, 35,335) .0521/2,169| 2.944) 6.5) 
East Carroll.............167) 15.8, .0129| 18 4.4 9 87 2,027, .0051) 104) 137) | 3,596, .0053| 826] 1,505, N. A.| 
East Feliciana...........166) 17.4) .0143| 23 3.3 9} 87) ~—«*'1,276| 10032) 129/123) 2,585, .0038, 786| 1,320} N.A. 
Evangeline............. 166 | 25.5) 0208) 5.7, 4.6| 87 1,758 0044) 243 127, 312) 3,156) .0047) 551| | N. A. 
| | | | 
IR aa ca ciaial 167) 30.5) .0249).. 6.9 4.1) 88 3,149 .0080) 136) 149) 194 5,197| 0077, rea 974, N. A. 
Sc nsscccanakehaie 167) 15.7; .0128).. 3.5, 2.3) 70 1,792, .0045| 154 151; 290) 556} .0038) 728) 900) N.A.| 
cc codenauoaee’ 166) 28.2, .0230, 28 6.3) 3.8 57 5,241 .0132) 652) 132 703 ,420| 0109/1, 186| 1,523) N. A.| 
berville................ 166} 24.6, 0201) 21) 5.9, 2.4) 51) 3,449, 0087) 296} 97| 385) 5,357] .0079| '905| 1,367| N. A.) 
Jackson. .167| 13.8) 0112 3.0) 2.1 51) 2,538, .0064) 197) 145] 436) 4,133] —o N. A.| 
| \ | 
Jefferson .....166) 40.0) .0328 34 9.1) 6.9 9} 6,289) .0159| 647) 150 565 5,597, .0083| 615, 710) 2.7 
Jefterson Davis. 166, 19.8) .0161 20 4.5) 3.4) 65) 4,372) .0110) 399) 122, 606 4,892} .0072|1,095| 1,265 N. A. 
Lafayette... 166, 38.8 0316 38 8.3, 5.6 70 8, 0219) 620) 148) 517, 11,352) .0167/1,371| 1,683, 2.2 
Lafourche. . . 166, 32.4, .0264, 14 6.5] 5.2, 59 6,169 0156| 505! 122) 563) 5,575| .0082; 852) 965, N. A. 
LaSalle....... 167) 11.7, 0095). 2.7, 2.1) 47) —1,557| .0039 145) 138} 387) (3,428 oe A. 
Lincoln. .. 167, 22.8, .0186) 19 4.9) 2.9, 83) 3,537) .0089, 329 1561 433 4,369} .0064| 884) 1,157 
Livingston....... 166) 18.2) .0148). 3.8} 2.9) 88) 988, .0025) 131| 106) 346 1,866, .0028| 488) 
Madison...............146) 14.8] .0121| 22 3.8) 1.1) 72 2,024) °0051  176| 152; 280 3,056, .0045| 815 1,343 
Morehouse... .. 167, 23.7, .0193| 22 5.7; 2.2) 66 4,058 .0103) 297, 150 334 6,244) .0092/1,088 1,659 
Natchitoches _ ...167, 38.5) 0314) 12 8.7; 3.9) 85) 3, 0083) 255, 129) 263) 5,558) .0082, 637, 9 
| | | | | | 
Orleans (New Orieans)..166, 458.8, .3737 1001 2,341| 111.9 na 1] 159,967 4038) 6,521 128) 551 286,929 .4234.2,563, 3,109 
Quachita....... 167, 54.3, .0442| 60 13.3} 8.1) 33 é 0444, 1,074) 146, 597) 24,399, .0360|1,836| 2,359 
Plaquemines . 166 9.6) .0078|..... 2.0} 1.1) 68) 742, .0019) 174) 179) 492 1,021) .0015| '505| "677 
Pointe Coupee..........166) 21.0) .0171/. | 4:3| 1.9] 85 1,912) 0048) 282 134 380 4,105| .0060| 833) 1,272 
Rapides....... ...+..167) 65.5) 0533) 47 14.6) 8.5) 56 1290) 0361) 891, 129) 520) 049 .0488/2,262, 2,962 
Red River 167} 16.1! .o1311..... 3.8} 1.9) 93) 1,440) .0036 93, 97| 209) 1,970) . | 518 728 
Richland. 167, 26.4, .0215|..... 6.2) 2.8] 86 2,874 0073} 210) 125) 243 4,721| .0070| 765) 1,108) 
Sabine 167, 24.1) .0196/.. 5.0 3.5, 79| 2,602 .0066, 166) 122 2 3,853, .0057| 7 927 
St. Bernard. . 166 6.5 .0053).. 1.4, 1.0) 15 639, .0016)  167| 139, 778 882, .0013| 652) 749 
2. Chavies............. 166, 12.1 .0099).. 2.7; 1.6) 37) 1,203} .0030/ 136 121| 474 1,932) .0029 727) 950 
St. Helena... 166 8.5 .0069)..... 1.7 8 (94) 293) .0007 27, 135, 209 671, .0010| 393) 550 
St. James. ...... 166) 15.3) .0125).....| 3.5, 1.5) 62! 1,504) .0038 112 104 319 3,292, .0049| 951| 1,401 
St. John Baptist... 166, 14.1, 0115)... | 3.1) 1.4) 54 1,437, 0036 99 113 338 2,135, 0032 
. Landry... 166) 60.1) .0489)' "6 12.3, 6.5) 75 8,396 .0212 553 


120 389) 10,160) -0150) 824) 1,122 
| | 


tPreferred Families figures are in thousands. 
[200] 


Before using these figures, see explanation page 7. 
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wom ae _ 
RETAIL SALES 


1939 
S. M. ESTIMATE 
| 


New | 


Dollars % || Pas- | Ratio| tration) 
(in of || senger |1939-| per Mj 


thousands)| U. S. | cars 


2,424 .0061) 264 
3,389 .0086) 331 
5,266} .0133, 538| 
1,639 .0041, 219 


4,990 .0126 332! 
2,073, .0052 124) 


~ 445,999 1.1257 31,271 


City figures, see page 210. 


AHOMA 


AUTO SALES, 
1939 


Cherokee. . 
Choctaw 
Cimarron 


Cleveland. . . 
Coal... 
Comanche. . 


Cotton. ..... 
Craig...... 


Creek 
Custer. 


Delaware 
Dewey 
Ellis. . 
Garfield 
Garvin... 


Grady... 
Grant 
Greer 
Harmon.. 
Harper... . 


Haskell 
Hughes. . 
Jackson 
Jefferson 
Johnston 


Muskogee 
Noble. . 


Nowata. ... 


Okfuskee. 


Oklahoma (Okia. City)... 
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/O | Oo 
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| U. S. | ban 
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.0178 
.0239, 31 
0170 29 
0376! 25 
.0123 
0243 22 
0169 
0274, 13 
0164. 16 
0243. «47 
0240 «19 
0079... 
0113). 
0089 . . 
0120 25 
1.7117, 40) 
.0120]..... 
.0124|..... 
.0118)..... 
.0093).....| 
.0236, 30) 
.0167).. 
.0263| 23] 
.0414, 10 
.0229| 33) 
0337, 44 
0142. 
0197, 22) 
-0044).. } 
.0203, 38 
0093|..... 
0280 35! 
0126)... | 
.0147| 24! 
.0522| 35] 
.0224) 27! 
0125)..... | 
0108)..... 
86 
0371| 58 
0256 13 
0388! 30 
edu. Ee 
0165, 24) 
0113) 21 
0063)..... | 
0132)..... 
0247, 24) 
0235, 29 
0142)..... 
me ae | 
.0409| 58] 
.0130| 17 
.0241| 17 
.0090! 
0349, 7 
0275, 8 
-0226| 35 
.0079}..... 
.0178| 13 
.0283| 10 
.0203|.....| 
.0099) . 
.0090'..... 
.0146).....| 
0101! 34 
.0541| 48 
.0123) 28) 
.0111| 26) 
.0236} 14 
.1806 " 
0461} 44) 
.0386! 20! 
0314 48). 
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2,810, .0071/ 197 
26 


10,125, .0256' 


5 A 766, 1 
5,377, .0136 512) 119 
\ 


EFFECTIVE BUYING INCOME, 
1939 S. M. ESTIMATE 


| Per | No. of 
% | Per | White) $1500 


of | Fam-| Fam- 


( 
thousands)| U. S. | ily | ily 


762) 
088/892) 1,264) 
.0055| 753) 942) 


.0147| 976) 1,228 
.0046| 758) 1,345 
889 


-0067) 719) 
0052 787| 953 
0096; 917) 9 


-0037| 769) 906 


PPPSPIL >>> PP>>P > 


1.0831|1,512 1,948 


"0207|2,089| 2: 151 
:0249\1,712| 1,821 


.0203/1,749, 1,837 

"0060 1/152! 

.0067|1;168) 1,278 

-0381|1'699| 1,820) 

.0159)1,676| sat 
| 


.0032) 642) 717 
.0050/1,088! 1,102 
.0036| "941, 943 
0384/2, 208) 2,241 
4 1,350 
.0224|1, 422 


0060/1; 366| 1,409) 
0038|1;377| 1,379 


.0042| 830) 858 
.0116|1,181| 1,268 
.0152|1,537 
-0079|1,372| 1,391 
.0037| 866) ‘923 
.0460|2,458| 2,517 
-0080|1,330| 1,424 
.0104)1,015 

.0030| ‘868 

.0130| 943) 989 
.0145|1,244| 1,313 
.0180/|1,733) 1,978 


° 194 
-0100; 899) 1,079 


.0055| 947| 1,058 
.0047|1,101| 1,137 


-0449)1,943) 2,334) 
-0098)1,721| 1,796 


-0056/1,178| 1,326) 


.0092) 978] 1,168) 
. 2264 2,783 2,884 


.0282|1,444) 1,650 
.0250|1,510| 1,591 
-0158)1,143) 1, 180] 


{Preferred Families figures are in thousands. 


APRIL 10, 1940 


Before using these figures, see explanation page 7. 
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COUNTY 


Pawnee 
Payne 


Pittsburg 
Pontotoc 
Pottawatomie 
Pushmataha 
Roger Millis 


Rogers. 
Seminole 
Sequoyah 
Stephens 
Texas 


Tiliman. . 
Tulsa (Tulsa 
Wagoner. . 
Washington 
Washita 


Woods 
Woodward 


STATE TOTAL 
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“we Vw w= 


&owweo 
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rot tt 
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2S aoaoe 
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(In thousands, except density) 


2,396.0) 1.9516 


OK K i A u O M A—(Continued) 


| Density 


per 
$q. mi. 


are passed around. 


WOAII, with 50,000 watts on a cleared channel and an audience 


M2 and get it! 


. @ familiar and welcome call in the Southwest when the “‘vittles 


built upon seventeen years of listener confidence, offers you this 
rich market - on a platter. 


and get it!” 


Cheerily we say, “Come 


50,000 WATTS 


CLEARED em | 
1190 KILOCYCLES 


Al 


MEMBER TON ~ AFFILIATE NBC 
REPRESENTED NATIONALLY BY 
EDWARD PETRY &@ CO 


RETAM | SALES \ 


oe 


i SALES 
\ MANAGE- 
POPULATION 193 | AUTO SALES, | EFFECTIVE BUYING INCOME, MENT 
| | S. M. ESTIMATE 1939 1939 S. M. ESTIMATE MARKET 
CONTROLS 
"ts el | [Pas BE poy 
New Regis- Per | No.of | Na- | Buy- 
White Work- Dollars % Pas- Ratio tration) Dollars % | Per | White) $1500 | tional | ing 
Fami- Fami- | ers (in of | senger 1939- per M (in of |Fam- Fam-| Pre- | Buying; Pow- 
lies lies % thousands) U. S.| cars 1938 Fami- thousands) U.S. | ily ily | ferred | Power | er 
Farm lies Fami-- % (Index 
lies* 
| | ] 
4.7 4.4 75| 2,952 .0075| 204) 106| 691] 5,353; .00791,135, 1,186) 1.6) -0077, 48 
9.3 8.8 56 | 8,532; .0215 751| 97; 860) eee -0235 1,713) 1, 768| 4.2) .0233) 77 
| 
10.9 9.5 63 8,266; .0209 527, 109) sae 16,865 .0249| 1,538 1,663) 2.7) .0229) 55 
7.3 6.9 56 9,292, .0234 840, 93 946) 11,472) .0169'1,567) 1,621) 2.7) .0212) 80 
16.1, 15.3 55 13,230} .0334, 1,058) 111 584) 24,624, -03631,531, 1,577) 8.1) .0357) 66 
3.3 3.0 73 1,843 .0047 101' 122, 398) 2,901, .0043 875, 928 N.A. .0044) 37 
3.2 3.1 86 1,422) .0036 114 103) 566] 3,070 0045) 969 976) 1.2) .0041) 36 
| | | | | | | 
4.3 3.7 75 3,073} 1.0078 237) 86 661, 4,451, .0066 1,028) 1 118| 1.2; .0074 48 
18.9} 17.1 50 12,253; .0309) 1,469) 117; 551 29,129| .0430/1, 1,630, 10.4) .0397, 61 
4.1 3.2 84 1,357; .0034 80; 116 379 4,211; .0062'1,023) 1,166) N.A.| .0048) 30 
7.7 7.5 65 6,707, .0169 424 83) 748 10,098, .0149)1,320) 1,335 2.8 .0159 59 
3.4 3.3 77 a -0079 229; 119) 696) 4,529) -0067|1,348) 1,351 1.5} .0074, 64 
| | 
5.8 5.0) 78 4,846 .0122 371 121| 643| 6,267; .0092 1,078 1,171 2.0) .0110) 55 
47.8, 42.6 11 73,705, .1861 5,566 126) 944 136,566) .20152,857| 3,044, 23.9) .1974 129 
4.9 3.3 85 1,672} .0042 135) 84 386 3,733) .0055| 763' 940 1.1} .0050| 27 
7.2 6.6 37 8,185, .0207 783) 114 1,005 20,967| .0309\2,903 3,063 3.5) .0268) 119 
6.7 6.5 83 3,359; .0085 203, 107| 622 7,093} .0105'1,057| 1,071 2.3; .0095' 40 
4.3 4.2 72 4,137; .0104 259' 97 844 6,589, .0098 1,530, 1,543! 1.8 .0100 72 
3.7 3.7 68 3,546; .0089 361! 134, 910 4,884, .00721,318 1,321) 1.5) .0086) 67 
564.2) 506.0 57, 525,014) 1.3251) 38,825) 112 939, 012 1.3856 3856 |, 664 ‘1, 767). 1. 1.3776 71 


For Oklahoma City figures, see page 211. 


f Where $158,731,000.00 was spent in 1933... Where $197,332,000.00 was spent in 1936... 
38,476,000.00 was spent in 1939 


Since 
Empire 
Steadily 


ing business conditions in this rich 
Oil, 


Magic 


manufacturing 
dustries, 


increased 


of 
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have 


and 


Consistently, 
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Empire. 


incre 


increased 
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sales reflecting the steadily increas- 


this area. 
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. 


contribute 


Where $2 


Magic 
50.5‘ 


go retail 
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tPreferred Families figures are in thousands. 


Oklahoma's Greatest Newspaper 


Crs .«-. 


Before using these figures, see explanation page 7. 


your advertising 
WORLD, now read by 
70,000 families . . 


golden harvest of sales. 


TULSA WORLD Pepresented by THE BRANHAM COMPANY 


SALES 


other Tulsa newspaper. 


local and national... 


. and 


advertisers use more advertising in 
The Tulsa World, and more fami- 
lies read this newspaper than any 


Advertis- 


long 


ago discovered that when they ad- 
vertise in the TULSA WORLD... 
sales are bound to result. Schedule 
the 


TULSA 


more than 


reap a 


J 


MANAGEMENT 


1935 


1936 


The Express (morning and 
Sunday) and The Evening 


1937 


4,774,623 


1,318,242 lines. gained in 1939 over 1938. 
107,383 lines more in January, 1940, than in January, 1939, 
199,376 lines more in February, 1940, than in February, 1939. 


San Antonio Express 
SAN ANTONIO EVENING NEWS 


1938 
San Antonio Express and San Antonio Evening News 


have shown a steady gain each year — a total gain of 


tinct newspapers, each with 
its own news and editorial 


lines of paid advertising for the five years. 


1939 


The Express and The Evening News also have been gaining in paid circulation, which now exceeds 112,000 daily for these two news- 
papers. Sunday Express circulation more than 90,000 copies. Stina) 4 


The Express and The Evening News are primarily home newspapers — read by the entire family. Their circulation territory is one of 
the world’s most richly productive areas, in farm and ranch products, oil, natural gas, sulphur and various minerals necessary to manufac- 
turing. Theirs is a high-class circulation, mainly concentrated in San Antonio and its trading area. 


News are separate and dis- ; staff. 
Teak’ Fruemost Tearspapwrs, 
TEXAS 
_— ——$———$—————— ———_— a — es T —— — $$$ —> 
SALES 
RETAIL SALES | MANAGE- 
POPULATION 1939 AUTO SALES, | EFFECTIVE BUYING INCOME, MENT 
(In thousands, except density) S. M. ESTIMATE 1939 1939 S. M. ESTIMATE MARKET 
CONTROLS 
COUNTY = - bess : . = pat 
j | | 
} | New | Regis- | Per | No. of | Na- | Buy- 
Total % % | Density) | White Work-| Dollars | % | Pas- Ratio tration a Z lan White | $1500 | tional | In 
1930 of | Ur-| per | Fami- | Fami- ers | (in of || senger |1939-| per M) of am-| Fam-| Pre- || Buying Pow- 
U. S. | ban |sq.mi.| lies | lies % thousands)! U. S. | cars | 1938 | Fami-| wm. U. $. | iy ily | ferred | Power | er 
| Farm lies | Fami- 6 | Index 
| liest | 
SENS BN EEF BH SEN BO LENE aw Mane gee os 2 aa I 
Anderson 161 34.7| .0282 33 37 8.0 5.3 69 7,174) .0181 432} 114 612| 13,198} .0195/1,649) 2,030) 3.0; .0187) 66 
Andrews 159 -7; .0006).....| 1 a 2 71 233) .0006 43) 119) 1,533 660 0010|3, 350| 3,350 N. A. .0009) 150 
Angelina 161 27.8; .0226, 26 30 6.4 5.3 52 5,737, .0145 511, 141) 621 8,410| .0124)1,306) 1,454) NN. A.! ‘0140! 62 
Aransas .161 2.2} .0018).....| 9 5 5 55 463 .0012 27; 169 820 754 .0011|/1,417| 1,548) -1| .0012| 67 
Archer .158 9.7) .0079)..... 11 2.3 2.2 73 1,267, .0032 128; 111; 643) 2,495; .0037|1,103 1,110 .6| .0037) 47 
| | | 
Armstrong 157 3.3} .O027).... | 4| 8 8 83 514, .0013 52! 121; 751 1,158| -0017)1, 477} 1,487| N. a, -0016, 59 
Atascosa . 163) 15.7] .0028)..... 12 3.3| 1.9 82 3,098, .0078 139, 120| 664) 4,578 0068) 1,376) 1,810 ‘SI -0072) 56 
Austin 161 18.9) .0154)..... 26 4.7 3.4 85 2,757; + .0070 213) 108) 798) 6,268} .0092 1°342| 1,578 1.5) .0083) 54 
Bailey 159)| §.2;} .0042)..... | 5 1.1) 1.1 81 1,358} .0034 102 136) 908) 1,934) .0029/1,713) 1,716) -5| .0032) 76 
Bandera . 163) 3.8) .0031). 5 1.0) 9 96 392) .0010 39) 105) 869) — -0014) 976) 993) N. ‘| -0013} 42 
Bastrop 161} 23.9) .0195) 14) 28 5.5) 3.2 78 3,709; .0094 158| 108| 552) 6,408 00941, 162| 1,531} N.A.| .0091; 47 
Baylor 158 7.4, .0060 35) 8 1.7) 1.6 70 2,372| .0060 183; 145 858) 1,732) -0026) 1,040 1,056 5) :0044| 73 
Bee. . 163 15.7| .0128 31 18) 3.5} 2.0 62 4,990 .0126 361; 134) 783) 7,786} .0115,2,230) 2,911 1.2 -0120) 94 
Bell. ..156 50.0! .0407, 38 46 11.9) 10.0 67 11,584 .0292 567| 125) 755) 16,583} .0245)1,395) 1,529 4.0) .0262) 64 
Bexar (San Antonio).....163| 292.5; .2382) 81 232, 68.9) 43.7 12 106,543| .2689 6,028 122) 953 19,08 . 2801. 2,756) 3, - on -2716, 114 
Blanco .163 3.9) .0031 5 9 9 82 653 .0016 23); 135) 1,010) 935; .0014)1 ass} a 069 N. A.| -0014, 45 
Borden 159 1.5; .0012 2 a -3} 98 19 0001 12, 140 263 277| .0004) 858) N.A.| .0003| 25 
Bosque .156 15.8, .0128). 16 3.7 3.6 75 2,919  .0074 138; 103) 9819 3,662} .0054 981 1,008! 1.0} .0062) 48 
Bowie 155 48.6 0396 34 56 11.6 7.6 64 8,875, .0224 794; 130 504 13,620, .0201|1,176 1,458 3.9) .0222 56 
Brazoria .161 23.1 0188 14) 17 5.2 3.5 73 5,612) .0142 894, 136, 954 9,004; .0133 1,725) 2,119 1.7) .0159| 85 
Brazos .161 21.8; .0178) 36) 37 5.4 2.8 68 6,223, .0157 644, 168! 876) 8,710) .0128)1,616) 2,211 1.5] -0153) 86 
Brewster 174 6.6; .0054) 53) 1| 1.6 9 49 1,484; .0037 112} 110) 660 2,730; .0040|1,760) 2,302 -4, .0039, 72 
Briscoe 159 5.6} .0046).....| 6 1.2! 1.2 78 846 .0021 62) 117, 612 1,268, .0019'1,039) 1,058 -5| .0021) 46 
Brooks 163 5.9} .0048).....| 6 1.3 5 69 1,383 .0035 82; 139, 547 1,600, .0024|1,307) 2,018 -4| .0029 60 
Brown 159 26.4, .0215, 48) 28) 6.6 6.4 51 7,446, .0188 455, 112) 887 10,046 0148) 1, +525) 1,550) 2 -0167, 78 
| } | | 
Burleson .161 19.9} .0162)..... | 29 4.7) 2.5 82 2,482) .0063 123} 176| 405) 5,001 0074! 1,054) 1,439) N.A.| .0067) 41 
Burnet 162 10.4) .0084).....| 11) 2.5) 2.4 82 1,503) .0038 147; 158; = 711) 2,602) .0038|1,028) 1,071) N. A.| -0040| 48 
Caldwell . 163 31.4) .0256) 33) 61) 6.9 3.8) 72 5,658) .0143) 487; 104 668 9,279, .0137|1,340) 1,792) 2.8) .0145) 57 
. Calhoun 161 5.4; .0044)..... 10} 1.2) 9 68 1,467; .0037 43) 139) 699 1,201; .0018'1,014 1,207) "3| 10026] 59 
Callahan . 159) 12.8; .0104)..... | 15) 3.1) 3.0 85 1,253) .0032 151; 115) 705 2,940, 0043, 961 971 1.0, .0040) 38 
| | | } | | 
Cameron 163! 77.5 .0632) 58 92| 17.3 9.2! 58 16,382} .0413) 1,121] 117; +638 25,372, .0374|1,463) 1,991 4. -0397| 63 
Camp 154 10.1; .0082 26) 49 2.3) 1.4) 76 1,314) 0033) 108; 126, 448 2,247) . | ,233| N.A.i| .0034 41 
Carson 157 7.8; .0063)..... | 9 1.8 1.8 52 1,798| .0045) 201; 105, 949 3,533) .0052'1,874| 1,887 -9} .0052) 83 
Cass 154 30.0} .0245).... 32) 6.6 4.4 82 4,799| .0121 513} 88) 431 7,531, .0111'1,136 1,406) N.A.| .0124) 51 
Castro .. 159 4.7; .0038).... i” 5 1.0 1.0 84 818) .0021 88) 128) 703) 972, .0014, 909; 911 -5| .0019) 56 
| | Pal . 4 | 
7Preferred Families figures are in thousands. Before using these figures, see explanation page 7. 
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Zone, for 6 months 


local merchant for results. 


in rich Dallas County . . . 


Use the one Dallas newspaper that reaches more homes, 62,784 total, in 
hustling, bustling Dallas, that reaches more homes, 70,958 total, in rich 
Dallas County, that reaches more homes, 86,856 total, in the Retail Trading 
period, ending September 30, 1939. That newspaper 
is THE DALLAS TIMES HERALD in which local merchants bought 57.9°/, 
more space than in the second Dallas newspaper. Follow the lead of the 
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The DALLAS TIMES HERALD 


Represented by THE BRANHAM COMPANY 


| RETAIL SALES 


| SALES 
| | MANAGE- 
POPULATION | 1939 | AUTO SALES, EFFECTIVE BUYING INCOME, | MENT 
(In Thousands, except density) S. M. ESTIMATE 1939 1939 S. M. ESTIMATE | MARKET 
| CONTROLS 
COUNTY _ 2 — —_ ae 
| { | 
New Regis-_| Per | No. of | Na- | Buy 
Total %, % \Density White Work-| Dollars Y, Pas- |Ratio|tration| Dollars /s Per | White! $1500 || tional | Ing 
1930 of Ur- | per Fami- | Fami- | ers | (in | of senger |1939-| per M (in of |Fam- Fam- | Pre- || Buying | Pow- 
U. S. | ban | sq. mi.| lies lies %, \thousands)| U. S. | cars | 1938) Fami-|thousands) U.S. _ ily ily | ferred | Power | er 
Farm | | lies | | Fami- || % | Index 
| | | | liest 
| 1) | 1| | | | 
Chambers. . 161 5.7, .0047 9} 1.2) 1.0) 67) 1,276| .0032) 222/150) 1,317) 4,285| .0063/3,301| 3,850) -4, .0053) 113 
Cherokee. . 161, 43.2 .0352) 25 41) 9.4, 7.0) 76) 6,936) .0175| 446 121; 416) 11,186] .01651,189, 1,391,  2.7| .0170| 48 
Childress. . 159) 16.0) .0131, 45 22; 3.7; 3.5) 59 4,975) .0126|  257| 118) 680 6,433) .0095|1,723| 1,781| 1.5, .0108} 82 
Clay..... 158 «14.6, .0118 13} 3.4, 3.3) 84 1,872, .0047| 183) 116, 614 3,316| 0049) 978) 988) 1.0 .0051) 43 
Cochran... 159 2.0| .0016 2 4 4 82 519) 0013 39} 108) 1,251 348) .0005| 817) 823) N.A.| —_ 56 
| | | | 
Coke...... 159 5.3) .0043 6} 1.2) 1.2, 78 643| .0016) 53) 95) 711 851| .0013| 690| 706| -3) .0015| 35 
Coleman 159, 23.7) .0193| 26 18} 5.5) 5.1 67 4,312} 0109 224 85) 745) 8,300) .0122/1,513| 1,570} 2.4) .0114) 59 
Collin. . 154, 46.2 .0376) 16 53) 11.0; 9.9) 74 7,980, 0201) 537; 121; 735)  12,136| .0179|1,108) 1,170, 2.8) 0191) 51 
Collingsworth 159, 14.5) 0118) 25 16) «3.4. 13.1 79 2, 0059} 158) 97 506) 3, -0051|1,036) 1,080, 1.3) .0056) 47 
Colorado. . 161 19.1) .0156).... 20; 4.8) 2.9) 73 4,395) .0111) 295) 101) 625 7,116} .0105|1,479| 1,902, 1.2 0108) 70 
| | | j 
Comal. ... .163) 12.0) .0098| 52 21; 3.1) 2.3) 38 3,866 0098 | 395, 96) 1,112 5,953} .00881,942| 2,270}  1.0/ .0099) 101 
Comanche 159) 18.4) .0150). 19) 4.6) 4.6 82 2,847; .0072) 139, 86) 569 4,474, .0066, 976) 976 N.A. .0067) 45 
Concho. 159 7.7, .0062 8} 1.7; 1.4 78 1,451} .0037) 82) 99 682 2,126! .0031\1,218| 1,369 .7| .0034) 55 
Cooke 159) 24.1) .0197| 37 27, «5.7; 5.4) 73 4,739, .0120| 483) 118 718 7,286 .0108/1,268 1,317; 1.9) .0121| 61 
Coryell 156) 20.0) .0163) 13 18 = 4.5) 4.4) 83 3,492) .0088) 121, 103, 808) 5,552) .00821,234 1,255) 1.2) .0081) 50 
| \| | | 1 
Cottle..... 159 9.4. .0077; 30 9} 2.1 1.9} 80 2,330} .0059) 115, 105) 595 1,933, .0029 925) 970 4) .0043) 56 
Crane... 159 2.2} .0018).....| 3 8 8 642 622| .0016| 125) 120) 1,109 1,428, .0021|1,852| 1,879 3) 0022) 122 
Crockett. . .159 2.6, .0021 .7 6) 81 868] "0022, 126 99, ‘809 2,711| .0040/3,760| 4,216 .4| .0034) 162 
Crosby. 159, 11.0) .0090 13) 2.5) 2.4) 85 1,407; .0036)  180| 70) 734 2,404 .0035| 961) 986; 1.0) .0039) 43 
Culberson 174 1.2) .0010.....)....... 3 2 638 772; 0019 32, 80, +925 640, .0009'1,994 nate -1) .0013) 130 
Dallam 172 7.8 .0064| 57 5) 2.0 1.9) 58 2,676, .0068 225 146 801 4,385| 0065|2,204) 2,274) 1.0) 0069} 108 
Dailas (Dallas) 154, 325.7) .2653) 84) 379 82.5 68.4, 11| 167,054 14216) 13,613, 134] 1,088, 296,896 .4381|3,597| 3,984, 36.3) .4419| 167 
Dawson 159, 13.6) .0111; 26 15, 3.0) «2.981 2,861 .0071) 283, 67, 1,022 5,416; .0080|1,790| 1,822) 1.2) .0080| 72 
Deaf Smith 157 6.0) .0049). 4 1.4 #1.4 78 1,869, 0047) 195, 143) 899 1,983) .0029|1,375| 1,379) 7) .0041| 84 
Delta. . 154, 13.1) .0107 50| 3.0/ 2.7; 87) 1,589; .0040| 97, 124 515) 2,396! 0035) 802) 847; N.A.| .0037| 35 
i] i | | 
Denton... .159)) 32.8 .0267) 29 35] 7.9) 7.3) 69 8,111) 0205! 712) 142° 770) 12,909) 0190] 1,630) 1,706 2.7 0205) 77 
De Witt 163) 27.4) .0224) 25 31, 6.6) 4.2 70 6,307, .0159|  257| 95 578) 9,280, .0137/1,411| 1,769, 1.7) .0142) 63 
Dickens 159 8.6, .0070).... 10 62.0) 1.80 =| (77 1,707} .0043) 206) 110, 742 2,722) .0040|1,396, 1.440, 5.0045, 64 
Dimmit. . -163 8.8, .0072 7) «1.8 7 87 1,214) 0031) 50} 83) 471) 1,948} °0029|1,091| 1,664, N.A.| .0029 40 
Donley. . .159| 10.3) .0084| 27 11, 2.4, 2.3) 80 1,754) i 145) 106) 641) anal -0040\1,142 1,158) 1.1) yet 51 
} W | | 
Duval 163} 12.2) .0099).... | 7; «2.8} «1.8) = 7H 2,152, .0054, 306, 112) 1,115 4,136) -0061/1,671) 2,177| N.A.| .0064) 65 
Eastland. 159} 34.2) .0278| 49 37, 8.4 8.1) 60 7,846] .0198| 519 112, 777 13,226, .0195|1,567| 1,605) 3.1) .0198) 71 
Ector. . 159 4.0, .0032).....| 4 1.0 9) «18 2,802} .0071) 1,015) 129) 4,738 2,900) .0043|3,021) 3,115) -6| .0090) 281 
Edwards 163 2.8, .0023). 1 7 6 78 373| .0009| 40| 154, 640) 1,190) .0018|1,678| 1,871) -2| .0014) 61 
Ellis... 154 = 53.9 .0439, 28 55) 13.1 9.6) 74) 9,504) 0240) 711) 124 e2y 17,619} .0260/1,346) 1,588) 3.9) _ 58 
El Paso (EI Paso) 174, 131.6] .1072| 78) 143) 30.4, 13.3; 16) 43,392] .1095, 2,488, 123; 650) 68,948 .1017/2,271) 3 327) 7.0) .1046| 98 
Erath. . . 159 20.8) .0169) 19 19, 5.1 5.0) 81 3,591) .0091/ 227; 123) 704! 5,710} .0084/1,112| 1,123} 1.6] .0087) 51 
Falls . 156, 38.8) .0316| 14 52) 8.8} 5.2) 81 5,830 .0147) 234) 138 476) + = 10,682) .0158)1,217, 1,586, 2.4) .0147) 47 
Fannin 154, 41.2) .0335,) 14 49} 9.9) 8.6 82! 5,849 .0148 278 122) 552! 8,580 .0127| 866) 934 N.A.) .0134) 40 
Fayette. ... 161 30.7 .0250 32} 7.2} 5.5) 78] 6,039, .0152 269, 101; 825) 8,934) .0132|1,242) 1,433, 1.9) .0138) 65 
Fisher. .. 159 13.6) .0110), 15} 3.0) 2.8) 3977 2,102) .0053) 136, 86) 616 ass ahi 1,154) 1.1) .0051) 46 
Floyd 159, 12.4) .0101) 21 12) 2.8) 2.8} 78) 2,504 .0063) 224) 103) 791 4,010! .0059|1,408 1,417, 1.3  .0064) 63 
Foard. . 159 6.3) .0051).... 10) 1.5) 1.4) 83) 1,299} .0033; 124 124) 711 2,582, .0038/1,732| 1,816 5.0037} 73 
Fort Bend 161 29.7| .0242 38, 6.6) 3.2) 80 6,048) .0153) 578) 141, 775 9,920) .0146\1,492) 2,104) 1.9) .0157) 65 
Franklin, . . . 154 8.5, .0069 29; 2.0) 1.9 gil 915} .0023) 72, 150! 333 1,107} .0016| 565) 582 7, .0020) 29 
| | 
Freestone 154, 22.6, .0184) 16 26 «46.2; 3.2 81| 3,859, .0097) 236) 126, 411 aaa .0091|1,181, 1,509, 1.5 0094) 51 
Frio... 163 9.4) .0077) 27) 8} 2.1 9 = 83 | 1,329, .0034 70| 96) 447) 2,122; .0031|/1,014 1,500) N.A. .0032) 42 
Gaines 159 2.8} .0023)... 2| 6) 6 (77 7 -0019, 279) 180) 2,184) 1830 .0024/2,672, 2,677) N.A.| .0031) 135 
Galveston (Galveston)...161, 64.4) .0525| 88 183) 16.4) 11.6 7| 26,278! .0663) 1,802) 101) 975| 48,677, .0718/2,962, 3,549} 6.6) .0696) 133 
Garza... 159 5.6) .0045|.....| 6 361.3) «1.2 65 pst -0033; 144! 81) 1,014] 1,827| -0027| 1,437) 1,473) 4) .0032) 71 
| 1 | 1} | 
Gillespie. . . 163, 11.1) .0090)..... 10) 2.6) 2.4 69 2,345) 0058) 143/101 1,027 4,118 one pa 1,630 -7| .0060| 67 
Glasscock .. 159 1.3} .0010)..... 16 -3| 3 (93 105| .0003) 22, 88) 440 462, .0007|1,577 1,638 N.A.| .0006| 60 
Goliad. . 161 10.1} 0082)... 13} 2.2; 1.1) 88 1,440) .0036)) 91; 128) 559 2,784 .0041/1,268 1,748} N.A.) .0039) 48 
Gonzales 163, 28.3) .0231) 14 28} 6.3} 3.7) 281 4,288} .0108) 248) 114) 551) 7,964, .0118|1,268' 1,659} N.A.| .0112) 48 
Mc decassasediataunl es 22.1, .0180) 47 25) 5.6 5.5| 33 12,567] 07| 998 105) 1.004) 19,169| .0283|3,428 3,468, 2.8, .0308) 171 
N | | | | ' ’ 
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tPreferred Families figures are in thousands. 


Before using these figures, see explanation page 7. 


SALES MANAGEMENT 


Here’s the BIG DALLAS that Sits 
in Effect at the Same Breakfast Table 


J secon 


WACHITA 


fates 4 


Masi asco 
~ Peastianp 


J COMANCHE 


TRADE >. 


GATESVILLES << 


FOLLOWS 


THE NEWS 
i AUSTIN 
Prenaviice i 
O EULING 


Get the FULL Buying Power of the 
Dallas-Sized Market with the Dallas- 


Sized Newspaper. 


The Dallas 


John B. Woodward, Inc., Representatives 


HOW BIG 


vie ee (Anette 
a = 


y TEMPLE 


IS DALLAS? 


It’s too Big to 
encompass with 


a medium that’s 


less than Texanic 


Rn TEXARKANA 


e 
BUFFALO ; OU F KEN 


JASPER 


HUNTSVILLE 


° 
BRYAN 


CITY EDITION DELIVERY 


In the area mapped above urban dwellers, throughout, 
receive the City Edition of The Dallas Morning News — 
the same late issue which is read by Dallasites the same 
morning at their breakfast tables. Dallas’ great retail 
establishments use The News because of its prestige with 
these readers .. . because of their buying power... 
their habit of making regular trips to Dallas for enter- 
tainment and shopping . . . and also because advertising 
in The News permits day-of-issue shopping for a great 
clientele whose trade with some Dallas stores amounts to 
50 per cent of their total. Thanks to fine highways, high 
auto registration, and The Dallas News, Dallas urban 
limits are thus widely extended and highly mobile. Dallas 
News advertisers know this — they get ALL of Dallas! 


Morning News 


Member BASIC NEWSPAPER GROUP, Inc. 


Affiliates: Radio Station WFAA (50,000 Watts) ... The Semi-Weekly Farm News. . . 
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The Texas Almanac and State Industrial Guide 


IN TEXAS RICHEST MARKET 


KFRO Sells'em z Sells’em 


Located in the center of the World’s Largest Oil Fields, 


i ‘ 


COVER EAST TEXAS FROM THE CENTER SS ges iia 


KFRO covers a ready-made market of over 1,000,000 om Pf pont ~— 


people who have “ready cash” 12 months a year. Income a "Al “Eee. 0 
1000 Watts from major sources include: Oil 41.7% Live Stock \ i “eed ta 
Full Time 16.7 %, Agriculture 17.9%, Manufacturing 22.7%. Mise.1%. “~~ , 4 Soy Gs face 
Add KFRO to your advertising schedule and you add \: nae \ vweubiaian~ } 
1340 Kilo “Texas’ Richest Market.” L Ly = sal 
Ses € a . ComTen mam suede 
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| SALES 
| RETAIL SALES MANAGE. 
POPULATION 1939 AUTO SALES, EFFECTIVE BUYING INCOME, MENT 
(In thousands, except density) | S. M. ESTIMATE 1939 { 1939 S. M. ESTIMATE MARKET 
| CONTROLS 
COUNTY " — . _ ee Meise 
| New Regis- Per | No. of | Na- (Buy- 
Total a % ‘Density White Work-| Dollars % Pas- Ratio tration Dollars % | Per White) $1500 | tional | ing 
1930 of Ur- | per | Fami- | Fami- ers (in of § senger 1939- perM) (in of Fam- Fam-| Pre- | Buying | Pow- 
| U. S. | ban | sq.mi.| lies | lies | % | thousands) | U. S. | cars | 1938 Fami- thousands)! U. S. | ily ily | ferred | Power | er 
| Farm | Fami- %, Index 
| | lies t 
| | | | | | | 
Grayson 154 65.8 .0536) 45 70, 16.6) 14.6 50) 16,367; .0413) 1,229 132) 758) 26,890) .0397/1,624 1,742 5.0; .0413! 77 
Gregg 154 15.8) .0129) 32! 51 3.9 2.0 22 29,769 .0751, 2,921) 109 3,748) 15,560} .0230/3,992) 5,539| N.A. .0532) 412 
Grimes 161| 22.6 .0184 28; 5.4, 2.8 83) 3,657| .0092) 205 164) 500) 7,789} .0115|/1,453 1,981) N.A.| .0103 
Guadalupe 163. 28.9 .0236) 18! 41} 6.3) 3.5, 79 4,444, .0112) 176, 80| 694) 8,256} .0122/1,303 1,743 1.8) .0113) 48 
Hale. . ; 159 20.2 0164) 44 20 4.7 4.6 66 6,025) .0152 503 = 926, 10,363} .0153/2,216, 2,250 2.3, .0157| 96 
| ' | ' l } 
Hall. 159 17.0| .0138; 25 19 3.9 3.6 65 3,541) .0089 199 93) 570 4,235, .0062 1,094 1,131 1.6] .0074) 54 
Hamilton 159 13.5] .0190)..... 16 3.2 3.2 78 2,525, .0064 127, 110, 865 3,439| -0051'1,064 1,065 -9| .0056) 51 
Hansford 157 3.5} .0020).....] 4 8 8 75 1,199, .0030 134, 174) 851) 1, -0023|1,836 1,842 -4| .0029' 100 
Hardeman 158 14.5, .0118 31) 19 3.4 3.2 67) 2,994, .0076 153; 104, 581) 5,051; .00751,484 1,528 1.3) .0074) 63 
Hardin. . 160 13.9} .0114).... 16 3.4 2.7 43 3,004 007e) 208 105 631} 5,488) .0081 1,600 1,823 -0079; 69 
| 
Harris (Houston 161 359.3] .2927, 84 217, 91.4 68.3 8 159,542) .4027, 15,274 130) 1 240) 301,689, .44523,300 3,850 41.1) .4445) 152 
Harrison. . 154 48.9| .0398) 33 11.3 4.7| 69 9,191, .0232 686 125 450) 14,570| -0215'1, 287, 1,919 3.6) .0228) 57 
Hartley... 157 2.2; .0018 9 1 5 5 93 342, .0009 33) 103) 544! 619| .00091,181 1,207 -2) .0009) 50 
Haskell 159 16.7; .0136 16 18 3.9 3.7 84) 3,154 .0080 172} 94 630) 3,793; .0056 976 999 1.2) .0067, 49 
Hays.... 162 14.9) .0121 34 24 3.4 2.1 71| 3,754, .0095) 251; 120; 838) 6, aa -0098 1,956 2,501 1.0 .0097, 80 
Hemphill 159 4.6 .0038 5 1.1 1.0 65 1,133] -0029 167; 109) 771) 2,368! -0035|2,215, 2,242 -4 .0035) 92 
Henderson. 154 30.6 .0249 14 32 6.8 5.3 79 4,963) .0125 373, 175 443) 7,206 .0106 1,062) 1,214 1.8) .0118 47 
Hidalgo 163 77.0 .0627; 49 50 17.3 8.5 70 16,070, .0406! 1,379 122 796) 27,672, .0408 1,602) 2,248 N.A.| .0421 67 
Hill 156 43.0 0351 18 45 10.1 8.4 72 8,049, .0203 289 «+114 631 11,222) .01661,108 1,224 4.0} .0176 50 
Hockley 159 9.3 0076).....) " 2.0 2.0 82 2,062, .0052 175° +116 1,082 3,080 .0045 1,535 1,556 7 0050 66 
| | | | 
Hood. . 159 6.8 .0055). 17 1.6 1.6 83 767, .0019 104 «151 705) 1,537; .0023 941 951 N.A. .0023 42 
Hopkins 154 29.4 .0240 18 36 6.8 6.2 87 3,800 .0096 299° 95, 563 6,915, .01021,017 1,070 1.9 .0101 42 
Houston 161 30.0 .0244 15 24 6.7 3.8 87 4,177; .0105 260 141 346 6,988, .0103 1,050 1,384) N.A.) .0104 43 
Howard 159 22.9 .0186 60 26) 5.6 5.0) 44 7,422 .0187 903 110 898 12,860 .0190 2,314 2,466 3.0; .0205) 110 
Hudspeth 174 3.7; .0030)... wanes 9 4 75 513.0013 30 125 415 1,254' .0019'1,430 2,162 N.A .0016| 53 
Hunt 154 49.0 0399 34 55 11.9 10.3 72 10,877, .0275 772, +120 683 18,102, .0267 1,527 1,646 3.6 0274 69 
Hutchinson 157 14.8 0121 44 17 3.9 3.8 10 5,288 .0133 607, 115 1,054 11,747, .0173. 3,023 3,049 1.3 0164, 136 
Irion 159 2.0 0017 2 5 4 76 321, .0008 19 54 740 679, .0010'1,347 1,451 a 53 
Jack 159 9.0 0074 9 2.1 2.1 85 1,507' .0038 128 88 911) 3,212, .0047 1,484 1,495 of] 0044 59 
Jackson 161 11.0 0089 12 2.4 1.6 81 2,188 .0055 135, 124 644 3,462, .0051 1,437 1,759 § 0052, 58 
Jasper 160 17.1, .0139 20 17 3.8 2.6 70 2,699  .0068 265 148 472 3,739 .0055 994 1,196. N.A.|) .0065! 47 
Jeff Davis 174 1.8; .0015 4 a 77 230 .0006 21 64 38685 754 .0011 1,770 2,464 N. A.) .0009' 60 
Jefferson(Beaumt-P.Art) 160 133.4, .1086 81 145 32.7 23.5 8 51,637, .1303 3,707 119 892 85,751 .1265 2,622 3,118 12.4 .1302, 120 
Jim Hogg 163 4.9 0040)... 1.0 5 62 1,189 .0030 153. 109 718 2,864 .0042 2,890 4,133 N.A .0039 98 
Jim Wells 163 13.5 0110' + 32 17 2.9 1.4 73 3,274 0083 377. 135 880 4,740, .00701,624 2,300 N.A -0083 75 
Johnson 159 33.3 0271 35 45 8.2 7.7 63 7,515, .0190 714 «128 795 11,920, .0176 1,453 1,507 2.7) .0192 71 
Jones 159 24.2 0197 17 26 5.7 5.3 72 6,515, .0164 393 116 932 9,249| .0137 1,624 1,684 2.1) .0150 76 
Karnes 163 23.3, .0190 1 34 4.8 2.4 79 4,794 .0121 212 93 #680 6,764 .01001,422 1,962 1.4. .0106 56 
Kaufman 154 40.9 .0333° 22 49 9.0 6.0 81 7,190 .0181 543. 136 501 11,512, .0170'1,285 1,580 3.6 .0179 54 
Kendall 163 5.0; .0040).....| 8 1.3 1.2 71 1,360, .0034 170 149 1,112 2,512) .0037,1,922 2,026 4, .0039' 98 
Kenedy 163 -7, 0005 2 99). . . 8 67 444 237, +.0004 1,549 2,926 N.A .0001 20 
Kent 159 3.9) .0031 a 8 8 85 519 .0013 35 76 = 632 690, .0010 830 858 N.A. .0012) 39 
Kerr 163 10.2; .0083 45 9 2.5 2.1 50 3,834 .0097 187 90 995 7,927, .0117.3,225 3,511 1.0 .0104) 125 
Kimble 163 4.1; .0034 3 1.0 1.0 68 831 .0021 104 125, 944) 1,279 .0019 1,242 1,283 -4 .0022) 65 
King 159 1.2) .0010 1 on 2 97 139 .0004 17 «+113 632 346, .0005 1,326 1,368 N.A -0005 50 
Kinney 163 4.0 .0032 3 8 4 58 754 .0019 35 83 558 1,580 .0023 1,915 2,701 -2, .0021 66 
Kleberg 163 12.5) .0101 55 18 2.8 1.5 45 2,814 .0071 194 180| 683 6,023, .0089 2,150 2,893 1.1) .0081 80 
Knox 159 11.4 .0093.. 13 2.5 2.3 73 3,022 .0076 158, 108 770 3,952 .0058 1,598 1,682 -8 .0066 71 
Lamar. . 154 48.5| .0395 32 51 11.5 9.2 75 8,406 0212 657 138 503 15,082, .02231,306 1,476 3.5 .0222 56 
Lamb 159 17.4, .0142 18 17 3.8 3.7 80 3,816  .0096 330 76 906 6,248 .00921,653 1,680 1.5, .0097 68 
Lampasas 159 8.7; .0071 31 12 2.3 2.2 65 2,672  .0067 143. 112 = 884) 4,530 .00671,984 2,047 -7 0066 93 
La Salle 163 8.2) .0067| 39 5 1.8 6 74 1,238  .0030 98 96 399) 1,818, .00271,039 1,629 N.A. .0035 52 
Lavaca 161 27.6 .0224 13 29 6.5 5.5 81 4,372 .0110 348 129 901 7,808 .0115 1,207 1,321 2.2 .0115 51 
Lee 161 13.4 .0109.. 24 2.9 2.0 88 1,563 .0039 76 112) 575 3,135, .0046 1,070 1,301 7 .0042 39 
Leon 161 19.8 0162 18 4.8 2.6 88 2,211 .0056 88 77 312 4,833, .0071 1,010 1,353 N.A. .0060 37 
Liberty 161 19.9 .0161 17 4.5 3.4 62 5,219 .0132 438 117 767 9,221, .0136 2,025, 2,375 1.2) .0138 86 
Preferred Families figures are in thousands. Before using these figures, see explanation page 7. 
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PREFERRED FAMILIES 

ne SOUTH 

IN AVERAGE BUSINESS 


WAGE RATIO TO U. S. A. 


Authority: Sales Management 


W. McCARTHY 


Notional Advertising Manager 


EOPLE PLUS MONEY make markets ... not just 
” people alone. Houston has people . . . and Houston’s 
people have money. Ranking third in the entire United 
States in Effective Buying Income per White Family, Hous- 


ton is that rare kind of Volume Market where selling costs 
are low; profits high. YOU CAN SELL IT IN HOUSTON! 


The Chronicle Sells Houston 


OUSTON’S FIRST NEWSPAPER is The Chronicle... 

the largest daily in Texas . . . morning or evening. 
Preferred by advertisers, The Chronicle carried 45% More 
Total Advertising than The Post and 131% More Total 
Advertising than The Press, during 1939. American 
Weekly Magazine linage excluded. Figures compiled from 
Media Records, Inc. 


To Sell Houston—Buy Chronicle 


THE BRANHAM COMPANY 


National Representative 


T E X A S—(Continued) 


COUNTY 


Limestone 
Lipscomb . 
Live Oak 
Liano. 


Loving 

Lubbock. 

Lynn 

McCulloch 
McLennan (Waco) 


McMullen .. 
Madison. . . 
Marion. . 


Runnels 


Rusk....... 
Sabine 

San Augustine 
San Jacinto 
San Patricio 


San Saba. . 
Schleicher 
Scurry 
Shackelford 
Shelby 


Stephens 


Sterling 
Stonewall 
Sutton 
Swisher 


Tarrant (Fort Worth). . 


Taylor... 
Terrell 

Terry 
Throckmorton 
Titus... 


Tom Green 
Travis (Austin 


tPreferred Families figures are in thousands. 
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Before using these figures, see explanation page 7. 
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402.400 Families Liveand Buy 
in This Rieh Trading Area 


FORT WORTH 


th 
9 in BUYING INCOME 
per family among 
all U. S, cities. 


1939 Average $3,447 


*90.7°, 
white families 
—an excellent 

test market 
for any good 
product 


+ 
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*e 
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TARRANT COUNTY 


10". BUYING INCOME 


per family among 
all U. S. counties 


1939 Average $3,349 


“The Square” is the market covered by the 


Fort Wortu Srar. TELEGRAM 


MORNING EVENING SUNDAY 


Amon G, Carter, Publisher Bush Jones, Nat’l Adv. Mgr. 
LOWEST DAILY MILLINE RATE IN TEXAS 
Over 175,000 Daily—Over 130,000 Sunday 


LARGEST DAILY OR SUNDAY CIRCULATION IN TEXAS 


APRIL 10, 1940 [209 } 


T E x A S—(Continued) 
——— asi peng 


| | SALES 
RETAIL SALES | MANAGE- 
| POPULATION 1939 | AUTOSALES, | EFFECTIVE BUYING INCOME, | MEN 
(In thousands, except density) |S. M. ESTIMATE | 1939 i 1939 S. M. ESTIMATE | MARKET 
\ CONTROLS 
COUNTY \ ic < ae nae an iene sconces 
| | New | Regis- | Per | No. ot | Na- | Buy- 
Total A % |Density White Work-| Dollars | % | Pas- (Ratio tration, Dollars % | Per Per | White) $1500 | tional ing 
| 1930 of Ur- per § Fami- | Fami- ors (in | of | senger 1939-| per M (in -| Fam- | Pre- | | Buying Pow- 
U. S. | ban |sq.mi.| lies | lies % \thousands); U. S. | cars 1938 Fami-| thousands) u: ‘s. | ‘4 ily | ferred | Power er 
| Farm | | | lies | Fami- | % | Index 
| | | | | liest | 
Se } | — a ee Er oar eRe — 
| | | | | | 1 | 
Trinity. ..... 161 13.6} .0111).. 19) 3.1 2.3 68 2,074 0052 110; 109, 325) 3073 0045|1,003/ 1,171, N.A.) .0048 43 
isan Gans 161) 11.4 0093) 13) 2.6) 1.9 63 1,392, .0035 181 40 2,608; .0038 996) 1,187) N.A H -0039 42 
_—__ RRR IE 154) = 22.3) .0182 37| 5.0| 3.5 86) 3,704; .0093) 326, 147 410 6,305, .0093/1,261| 1,512) N.A.| .0098 54 
\| j | | | | | | | 
Upton 159 6.0) .0049, 58 5 1.6 1.5 20! 2,301; .0058 189 «97, «= 767 4,304) .0063\2,729) 2,835 -8} .0062) 127 
Uvalde 163 12.9, .0105 41 8 3.0 2.0 66 | 3,382) .0085 199, 105 763) 6,818, .0101 2. 267) 2,820; N.A.| .0092 88 
Val Verde 163 14.9, .0122) 78 5 3.5 1.4 40| 4,002) .0101) 217, 100 614) 8,714) .0129)/2,516) 3,758) 9) .0114 = 93 
Van Zandt 154 32.3, .0263). 39 7.3) 6.7 80) 4,654, .0117) 292 112 433] 8,806} .0130/1,203) 1,259 2.6) .0123) 47 
Victoria. ... a 161 20.0, .0163 37 23 4.8 2.9 64, 6,607 ores) me 93 999) 12,471 .0184/2,619| 3,343 vo -0182, 112 
| | \| | | | | | 
Walker.................161} 18.5) .0151) 27 23 4.1) 2.1 74) 3,464, .0087| 322) 171| 516 6,090, .0090)1,503| 2,069) N.A.) .0093 62 
iscsi tains toca anal 10.0; .0082)..... } 19 2.6 1.2 80) 2,105, .0053 166 116 #8514 3,119| .00461,216 1,756 -7| .0051 62 
seth .. 189 4.6, .0037 6) 1.2) 9} = 40) 1,792) .0045, 319) 116 4 2,459, .0036/2,095, 2,459 6, -0049, 13 
Washington.............161 25.4; .0207/ 24 6.2) 3.6) 79) 5,495; .0139) 287, 146 744) 8,013, .0118/1,298) 1,693 1 8! -0126, 61 
WEEE co cesscccccccsccs SOME @.1) 0343, 77 13 9.2 2.8 | 9,321; .0235 566 127 ae 16,615, .0246/1,814) 2,998) N.A.| .0240 70 
| | 
Wharton. . . ama *. 0242! 9 27| 6.9 4.1 79) 7,564) .0191 543) 109 918, 14,310) -0211)2, 073| 2,681 - .0204) 84 
Wheeler. . . 158 15.6; .0127| 24 17 3.5 3.4 65) 3,875| .0098) 310, 129, 735) 6,622) 0098), 1,919 1.8) .0101; 80 
Wichita. ..... rey, 74.4) .0606| 72 123; 18.6, 16.8 22) 27,112) .0684) 2,293) 100) 928) 46,449; .06852,494| 2,637 7.3) .0708| 117 
Wilbarger.............. 158 24.6) .0200 37 27 5.8 5.3 70| 6,072, 0153) | 132) 667) 10,048; .0148/1,734, 1,822) 2.0) .0151; 76 
Willacy. ................163) 10,5) 0086)... 81 2.4 1.1 76 2,102; .0053) 143) 89 = 3,717; .0055|1,580) 2,265 -6| .0054 63 
| | | | 
Williamson. ............162 44.1, .0360) 25 30) 10.4| 7.8 72 9,434 ozsal 631; 125) 7 16,284 024011, 559) 1,820 2.8) .0240| 67 
SSS. hl 22) 3.7| 2.3 85) 2,660, .0067; 106) 87 2,939 -0043| 1,006) N.A.| .0052) 36 
Winkler......... .159 6.8} .0055) 58) 8} 2.0) 1.9 V7} 1,852; .0047) 293 86. 3,985) 0059) 1 ee 2,018 .7) .0060) 11 
| RO .. 158) 19.2) .0156)... 22 4.7) 4.5 2,612) .0066) 126; 86) 4,153; .0061) 911; N.A.) .0061;) 39 
Wood .. seecereonad 154 24.2; 0197) 14 37 5.5, 4.6 78| 4,802) .0121) 241| 96) 51 7,687). ‘0114/1, 397 1,539 1.6) -0115, 58 
i 
ERE AR 159)| 1.3) .0010).. | 1) fl 2 95 56; .0001 82) 2411 1,610) 165| .0002} 618} 618) N.A.| .0005| 50 
te ccnenindietduie dactian 158) 20.1; .0164) 45 23) 4.8 4.6 64 5,411; .0137) 552) 95) 1 016) 9,604, .0143/2, pat 2,045) 1.5; .0148 90 
ta. 16 2.9} .0023)..... 3) 6 2 90) 138} .0003 18 «69 460 438 1,138) N.A.| .0005 22 
Zavala....... 163 10.3 64 8| 2.0 7 74| 1 1145) -0029 74, 142, 540) 2,587 _-0088)1 286 288) 2,056, N.A | 0034 40 
STATE TOTAL...... | 5,824.7) 4.7444 41) 22'1,380.1/1,034.2 


2} 53| 1,650,006) 4. 1644 128, 385 119) 818) 2,809,008) 4. 1449) 2,035, 2,371 sada | 4.2418 89 


For Texas City figures, see page 211. 


tPreferred Families figures are in thousands. 


West South Central States—City Data 


ARKANSAS 


7 ——EE 


SALES VOLUME EFFECTIVE a 
POPULATION || (dollars—000 omitted) | | INCOM | INDUSTRIAL 
| S. M. ESTIMATE = | Ss. M. ESTIMATE | 
! — i l | COME | Bidg. 
| | Trad- | | TAX No. of | Aver. | Value of Const. 
CITY COUNTY | ing 7 | RE- | Dollars Dol- | $1500 | Busi-| M’fd | 1939, 
| Area | Munic- % % | Fami- | rata | Whole- TURNS | 1939 % | lars | Pre- || ness | Products) Dollars 
Zone ipal County State | White. lies | 1939 | ma | sale | PER | (000 State | per | ferred || Wage,| Dollars,| per 
| | 1939 | 1,000 | omitted) Fam- | Fami- || Ratio| (000 | 1,000 
| | | ily | ties || to | omitted)! Fami- 
| | | | U.S.A. | lies 
Lae. | | i | | | | | | 
Blytheville Mississippi. . . 100,000) 10,098) 14.59, .54 | 72.9 | 2,668) 5,006) 1.87 | 8,532) 29 | 5,351) 1.08 | 2,006) | 40 | v1 N.A. 
El Dorado Unioa 96,220; 16,421) 29.48} .89 | 76.5 4,450) 7,652) 2.86 | 4,362| 57 | 8,676) 1.76 | 1,950) — N.A.| N.A.| 60,128 
Fayetteville | Washington 100,000, 7,394 18.84) .40 | 95.4 1,991) 3,837| 1.43 3,504 41 | 1865 .38 937, 2 ts A. N. a; |150, 925 
Fort Smith | Sebastian 31,429) 57.73) 1.69 | 88.8 | 8,183) 13,429) 5.01 22,178, 46 | 21,161) 4.28 2,586; 3, 682 15,211 102,161 
Fort Smith 150 293,750)... ...|* 2302 | 68,901) 43,952'* .1109) eecicccccccsl POSEN” cbuan | PETE SARS 
Helena Phillips. . vel 85,000) 8,316) 20.44) .45 | 46.8 2,553, 3,282) 1.23 4,019; 39 2,730; .55 | 1,069 N. “i UN. A. N. A.) N.A. 
| 
Hot Springs. ....|| Garland 150,000) 20,238| 56.16, 1.10 | 79.2) 5,346| 9,562) 3.57 3,446, 33 | 12,737) 2.58 | 2,383, 2.673, &. Ta .. A.| 44,917 
Jonesboro Craighead 150,000; 10,326; 23.08 .56 87.2 | 2,589) 5,041) 1.88 6,023) 41 | 5,101; 1.03 | 1,970 1,036) 1,957) N. A. 
Little Rock Pulaski | 81,679) 59.30) ,* 40 | 75.9 | 20,026 35,349/13.19 55,914, 63 42,103) 8.52 | 2,102| soil 7 19,758) 71,856 
Little Rock. . 151 1012524)... mo -8251|.... . .|235,917/146,545|* .3699|...... >. 265,327/* SSS FES | ee eee 
No. Little Rock. .|, Pulaski... | 19,418) 14. io} 1 -05 | 68.5 | 5,023) 5,768) 2.15..| Mw 2B 10,739; 2.18 2.138! 2,058), 56 1, 559| 11,397 
Pine Bluff. . . Jefferson 184,892, 20,760' 32.40| 1.12 | 70.3 | 5,528' 8,319) 3.10 | 10,464 40 | 9,455) 1.91 1,710| 2,488, 71 | 4,077| 22,640 
| | | | my 
eo Miller.... 237 ,259 10,764] rere -58 | 71.0 | 2,906, 11,341) 4.23 8,173) 43 | 4,171) .85 1,435) a N.A. NLA. NLA, 
% 0 ~ 9. A. | | | | ! | | 
**See also Texarkana, Texas. For Arkansas County figures, see page 198. 
L 0 U 1 S I A N A 
a leach Se ae Se oe ——_— 
Alexandria. ... Rapides .421,700) | sneas! as 35. mP 1.10 | 58.6 | 5,681) 10,975) 2.46 | 9,933 53 13,665) 1.86 2,405! 1,818) 67 4,751|262,949 
Baton Rouge E. Baton Rouge . 521, 030) 30,729) 45.05, 1.46 | 65.2 7,567) 20,257) 4.54 | 14,444 102 | 17,457, 2.38 2207 3,935) 90 3,700 | 164,455 
Bogalusa. Washington | 14,029| 46.91! .67 | 66.1 | 3,541) 4,631) 1.04 | 1,170, 30 | 3,969 .54 | 1,121 956, N.A.| NN. A.| N. A. 
Crowley Acadia .. | 41,000) 7,656 | 19.47; .36 | 66.3 1,861) 2,735' .61 | 3,540) 46 | 2,543) .35 1,366 N. A.| N.A N. A.| N. A. 
Hammond Tangipahoa .| 6,072| 13.14 .29 | 64.6 1,419 2,247 | -50 | 2,091) 31 | 1,489) .20 sane N. A. N.A N. A.\605,159 
Lafayette Lafayette. . | 80,000) 14 635) 37.69! .70 | 65.7 | 3,422) 7,453| 1.67 | 5,343) 43 4,995| .68 | 1,460) 1,095] 67 raslecr one 
Lake Charies....{ Calcasieu | 80,000' 15, _ 37. 7 -75 | 62.3 3,884) 10,688) 2.40 16,591 88 aad 1.62 | 3,068) 1,321) 70 4,472, N.A. 


Before using these figures, see explanation page 7. 
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HOME AND FAMILY COVERAGE 


Reaching today the greatest City circulation 


in its sixty-three years of publication. 


THE NEW ORLEANS ITEM 


LOUISIAN A—(Continued) 


| | SALES VOLUME EFFECTIVE BUYING 
i POPULATION || (dollars—000 omitted) I INCOME INDUSTRIAL 
| | S.M. ESTIMATE | - I S. M. ESTIMATE VOLUME 
san ) | 7 COME | | Bidg. 
Trad-| | | | TAX No. of || Aver. | Value of| Const. 
CITY | COUNTY | ing | } RE- || Dollars Dol- | $1500 || Busi- | M’fd 939, 
i | Area |Munic-| % | % | Fami- | Retail, % | Whole-| TURNS|| 1939 4 lars | Pre- || ness | Products|Dollars 
1 | | Zone ipal County’ ents | White) lies | 1939 | State | sale PER (000 State | per | ferred || Wage,| Doliars,| per 
i | | | | 1939 | 1,000 | omitted) Fam- | Fami- || Ratio} (000 1,000 
I | } | | | ily lies to | omitted)| Fami- 
| | a | | | | | |U.S.A. lies 
a | 2 7 Rn CR wl | | ine? 
Monroe.........) Ouachita...... <0 ay 264 Lag 47.90, 1.24 | 60.9 | 6,716) 14, 575| 3.27 | 18,833 56 | 13,188) 1.80 | 1,964| 2,418) 74 4,073/120 ,569 
New Orleans....| Orleans........ ee: 458 762) 100.00\21.85 | 71.4 (111,936) 159,967/35.87 1530,370) 55 286,929 39.09 | 2,563) arta 78 | 126,508/168,112 
New Orleans. . ted Agi ces 166 peneen | *1.2198| 341 ,357/316,364|* .7985).......]]........ | 503,733|* .7432|...... Te TE See 
Opelousas....... | St. Landry......)..... |" "6, 299 10.49 .30 | 54.6 1,491) 1,440) .32 1,435) 45 || 1,321) .18 | 888) N. A.) N. A. N.A.) NLA, 
Shreveport....... | Caddo........../|.... | 76, wel 61.49 2 65 | 64.3 19,997) 38,397) 8.61 50,468) 83 | 53,568) 7.30 | 2,679| 8,999| 99 | 21,094|275,697 
PE calc bechncecuxxanes 167 776,598) as * ,6326)......|181,211/143,756* .3628)....... ]........|] 263,003)* .3744)...... ieaewa ines) |-senee te leeees oe 
——.) ff ms aa meee ao i oman Bw .. pe Saati 
For Louisiana County ep see page 200. 
Te Pontotoc re lee 95,029) 11,261, 34.68) .47 | 94.0 2,788; 6,954 1.32 | 5,669 74 | 5,018) .53 1,800| 1,227) 70 1,613) 131,641 
Ardmore... .....|| Carter........ ee 72,985; 15,741) 38.00, .66 | 84.4 | 4,092 7,912) 1.50 4,565| 49 | 7,941) .85 | 1,941) 1,637) 64 2,192, 52,700 
Bartlesville. .... Washington.....|.....| 54,196) 14, 763| 53.15) .61 | 91.8 | 4,006) 7,031| 1.34 3,732, 126 12,018, 1.28 | 3,000}. 2,444/N. A.) N. eget 
Chickasha.......| Grady..........]]..... || 62,000) 14,099) 29. 60| .59 | 88.0 | 3,582) 5,816 1.11 | 3,268) 33 | 5,749) .61 1,605; 1,719) 68 2,406) 24,161 
7? lhl Saal 71,083) 26, - 57.90) 1.10 96.1 7,076) 15,473) 2.95 | 19 1720) 47 | 17,172) 1.83 al 3,750) 84 12,496 61,418 
Ee Comanche......||.....|| 16,621) 12,121! 35.32) .51 | 92.1 | 3,360) 6,518) 1.24 4,194) 43 | 6,545; .70 | 1,948) 1,512) N.A.) N. A.|239,626 
McAlester.......| Pittsburg.......\|...../ 40,000) 11,804) 23.27) .49 | 82.8 | 2,999) 5,592) 1.07 4,871 35 | 5,116) .54 | 1,706) 1,080) 68 1,183) 36,306 
Muskogee. _.|| Muskogee......||.... .|164,629) 32 1026) 48.21| 1.34 | 75.2 | 8,363) 14,101) 2.69 | 14,291) 51 18, 892 2.02 | 2,259) 3,763) N.A.| N.A.| 95,514 
Oklahoma Ci Oklahoma. . a 1185,389| 83.61! 7.75 | 91.2 | 47,133) 85,926/16.37 (188,776) 74 143, 204) 15.25 | 3,038) 27,337| N. A.) NN. A.|101,155 
Oklahoma City ....(/152 1455076) . |. *1.1853) 340 ,887'320,716* .8095)... we eeee-| 552,881|* .8157 Se ee eee: ee, Eee 
Okmulgee......./ Okmulgee......).....| 95,658 17, 097, 30.22) .71 | 76.3 | 4,440) 6,737) 1.28 | 3,457) 39 6,943) 74 a — 89 700 698 
Ponca City... .. a ..+-|| 63,377 16,136 32.17; .67 92.8 | 4,114) 7,883) 1.50 | 1,265) 80 | 11,094) 1.18 2,697; 2,551) 86 1,099) 14,919 
Sapulpa 7 Creek : ....// 60,000! 10,533) 16.43) .44 | 87.2 2,750) 4,326 .82 749 39 5,154 55 } 1,874) 1,265) 75 1,747; 15, - 
Seminole........| Seminole.......||.....|| 93,393] 11,459) 14.39) .48 | 91.8 2,949) 5,574, 1.06 | 546, 61 5,288! .56 | 1,793) 1,917) 93 my N. A 
Shawnee... . Pottawatomie .|202,791, 23,283) 34.98 .98 | 93.5 6,150) 10,198) 1.94 5,259, 40 10,356) 1.10 | 1,684; 3,383) N. A.| 25,446 
Tulsa ; Tulsa. oe. 041,258) 75.31 5: 89 87.7 | 36,970) 66,570 12.68 | 82,062) 94 119,537'12.73 | 3,233) 21,443) 103 | 25,868 119,961 
MG see snes bares .. «(153 1653,722)....... 5325 155,420/157,573|* .3977)....... eee: : oF | | eee | Selene See RTE) SA ; 
Wewoka........|| Seminole..... ...-| 78,000| 10,401 13.07 .43 83.8 2,665, 3,732) .71 1,437 34 4,651 .50 1,745, 1,679) 103 153) N.A. 
*% of U.S.A. j 2 : +. 3 _ a Se 
For Oklahoma County figures, see page 201. 
Z a A AS 
: - : ene Snee Maa ENNENE Wee ineieiioe si 
Abilene... .. Taylor... 211,819| 23,175 56.50| .36 | 91.3 | 5,858) 13,061) .79 | 23,260' 62 | 15,256) .54 2,604, 2,988) N. a| N. A. 102,014 
Amarillo ‘ Potter-Randall ; .| 43,132......; .74 | 94.1 | 10,913 21,827) 1.32 | 28,634) 79 29,670) 1.05 | 2,719) 6,002) N.A.| N. A. 358,622 
Amarillo...... .../ 157 138,041. .../* .1925]......| 34,190) 54,375)* .1372).......]........|] 95,370/* .1407]...... TREE RS Seay SORE gr 
Austin..........|| Travis... R 53,120 68.301 .91 | 71.9 | 12,767) 24,604, 1.49 | 19,637) 68 35,198) 1.25 | 2,757 5.07 N.A.| NLA. 531, 349 
SOR ESRF 162 |147,193. ' * .1198).... 34,311) 49,961)* .1261).......|........ Fe ae | TEER SAREE EET 
Beaumont. .... Jefferson 57,732| 43.26 .99 | 66.7 |. 14,448) 28,520' 1.73 | 28,655, 74 40,384] 1.44 | 2,795) 6,935) 84 11, ié7) 9,030 
Beaumont. . . ; : ... 160 | 275,855 .. ; * .2247|......| 65,636) 82,148 \* -2073).......).- : | 142,147|* ER Pe SE ORE eae 
Big Spring.......|| Howard...... .. ++ 90,000) 13,735) 60.00, .24 | 85.9 3,496) 6,934) .42 |--eeees 59 | 8, 1034) 29 | 2808 2,307| N. A. N. A.|107,205 
} i 
Brownsville. . Cameron . 199,852 22,021 28.46 .38 | 61.3 | 5,021) 5,157) .31 4,208) 29 | 9,809) .35 a 1,305; 46 951; NLA. 
Brownwood......|| Brown......... .....| 40,000) 12,789| 48.48 .22 | 95.7 3,270) 6,785) .41 | 4,670) 34 7,265) .26 2,222) 1,537|| 58 1,209} 35,603 
.. ae Brazos...... ; 10,500; 7,814 35.79, .13 | 64.5 | 2,161! 4,196) .26 |....... 57 | 3,033) .11 1,404 692) N.A.| NN. A.|305, - 
Cleburne Johnson... .. , 50,000' 11,539) 34.63) .19 | 92.0 | 3,027) 5,238) .32 1,377; 32 | 5,797) .21 1,915; 1,120) 73 348) N. 
Corpus Christi...|/ Nueces.........||...../154,902) 27,741) 53.51, .47 | 51.9| 6, 1579) 16,382} -99 | 16,412) 115 | 19, ae -71 | 3,025 — 89 3,540) 160, 204 
} \ | 
Corsicana. ...... || Navarro .|...--/ 200,000! 15,202 25.12 .26 76.2) 4,056 8,748| .53 | 5,387; 45 6,387| -30 | 2, 1,338) N.A.| N.A.| 44,404 
Dallas. ... , ae nh 260,475 79.98 4.47 | 82.8 | 67,119|/156,541' 9.49 (520,757, 111 || 241,603) 8.60 | set 30,875) 81 140,627/|163,050 
> ere “t we wees eee (054 = |'1230081 : ...+-/*1.0000!......|205,398/371,472)* .9376).......).....006 SEE” II 5c vas tscavosthhavcoulsascuntiinasss 
*% of U. ’ ay) et = ee! 


Before using these figures, see explanation page 7. 
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CITY 


Fort Worth. 
Galveston. . 
Greenville... .. 
Harlingen. ... 


San Antonio. . . 


Wichita Falls. ... 
Wichita Falls. . 
*% of U.S.A 


T E X A S—(Continued) 


**See Texarkana, Ark. 


|. SALES VOLUME | EFFECTIVE BUYING 
POPULATION (d llars—000 omitted) | () INDUSTRIAL 
| S.M. ESTIMATE a | S. M. ESTIMATE VOLUME 
' | gi | 
l COME | l | | | Bidg. 
ra. \| | TAX | | No. of || Aver. | Value of) Const. 
COUNTY ing | RE- | Dollars | Dol- | $1500 | Busi-| M’fd | 1939, 
Area Munic-| % %\| % | Fami- rata | %Z Whole-/ TURNS || 1939 | % lars | Pre- | ness | Products| Dollars 
Zone | ipal County State | White! lies | 1939 | State | sale | PER | (000 State __per | ferred |Wage,| Dollars, | per 
| } 1,000 | omitted), Fam- | Fami- | Ratio | (000 | 1,000 
ily | lies | to omitted) | Fami- 
| | | | | U.S.A | ties 
—- << | | i ——<$<$<—|§- _ —_— | —————_ — —————_ | —————_ 
| | } | | | 
Val Verde..... ...|) 22,500} 11,693) 78.35) .20 | 31.2 | 2,648) 3,865) .23 | 3,806 44 | 6,489) .23 | 2,451)  715|N.A.| N. A.| 27,866 
Grayson....... | 43,000 13,850) 21.03) .24 | 80.6 | 3,816) 5,304) .32 | 2,350, 50 | 9,060) .32 | 2,374 1,183) N.A.| NN. A.| 67,459 
| Denton......... 35,500 9,587 29.21) .16 | 91.5 | 2,515) 4,419) .27 | 1,531) 33 3,877, .14 | 1,542) 981) N.A.. NLA) NLA, 
| | | | | | 
| El Paso... ..flece++--|102,421) 77.83) 1 78 | 41.0 | 24,406| 38, ar 2; 2, 50,112, 56 oe 20 2,987, 6,346, N.A.| IN. A.|108,222 
: * 347,647)... * .2833|......| 81, ee eae CW int ey eset ie 
Tarrant...... +}. 163,447, 82.74) 2.81 | 84.0 | 43,040) 78, $53} 4-77, |154,852) 68 148.357| 5.28 3,447 id 90 | 110,013|182,127 
Ja 150° 1190328) . -9694)..... .|286, 533/333, 1 ype Tea: 663,257|* .6310|......|.......]......|.....00. aloes 
Galveston. .... .| | 85,000) 52,938| 82.16) .91 | 70.0 | 13,543) 21, "924l" 1.33 | 23,752) 82 43,050| 1.53 | 3,179) 6,636) N. A A.|162,568 
Hunt...........|.....|| 18,576 12,407, 25.30, .21 | 82.7 3,372, 6,633} .40 | 4,471, 37 134.22 | 1,819! 1,045) 57 408 139,409 
| Cameron. ..... /-++++[176,452) 12,124) 15.60) .20 | 50.5 | 2,787| 7,003} 42 | 3,294) 50 | 5,338] .19 | 1,915) 1,059) 53 1,666, 64,962 
Rusk......... I... | 60,000 2,932) 9.02| .05 | 65.7 | 753 4,677| .2 |....... | 195 | 2109) .07 | 2,805] 233| N.A.| N.A.| 87,892 
| Harris........ I... ,352) 81.36] 5.02 | 73.5 | 75,408/145,995| 8.85 |421,029) 113 | 267,125| 9.51 | 3,542) 35,442) 99 | 146,145)364,434 
 eenee aan RE eee a) . oe ae ek eae nicre re. 
| Webb.......... .. a0, 00 32,618| 77.42; .56 | 27.7| 7,045) 8,363) .51 8,493) 29 | 13,367, .48 | 1,897) N.A.| N.A.| N. A.) 33,349 
Gregg See 150 ,000 5,036) 31.92} .09 | 65.1) 1,485) 7,974) 48 | 6,397) 343 4,782) .17 | a0 N. A, N.A.| N.A.| 64,791 
| | | 
Lubbock. wf... 30,543 20,520| 52.44) .35 | 91.1 asd 13,594, .82 | 18,360| 66 | 12,420! .44 2,558| 2,767| N. A.| WN. A.|493,424 
| Harrison... . ... 100,000} 16,203) 33.11, .28 | 58.4 | 4,135) 7,531) .46 |....... | 47 7,919, .28 | 1,915) 1,323) 59 4,900| N. A. 
Hidalgo. ....... eee | 76,000 9,074 11.78) -16 | 44.0 | 2,090) 3,468, .21 | 1,882) 54 3,338, .12 | 1,597) N.A.| N.A.| N.A.| 27,096 
Anderson |... .. 150,000) 11,445) 33.04) .19 | 71.1 | 2,880) 5,919) .36 | 2,315) 60 | 6,618] .24 | 2,298) 1,066) N.A.| NN. A.|104,762 
RRR ame | 54,196 10,470) 47. -40) 18 | 96.7| 2,689 10,379 .63 ,408) 110 | 208) .33 3ai7 1,640) 126 |  1,379/310,820 
| | | 
| Lamar......... |.....200,000 15,649] 32.25, .27 | 79.0 | 4,226) 6,988) .42 | 4,082) 36 6,069; .22 | 1,436) 1,268| N.A.| N.A.| 42,574 
| Jefferson...... -| 50,902} 50,902} 38.16] .87 | 76.6 | 12,439) 18,300] 1.11 4,762| 65 30,958] 1.10 2409 5,349) N.A.| N.A.| 76,271 
| Tom Green,....|..... 150,000} 25,308] 70.23} .43 | 82.8 | 6,473) 16,291; .99 | 17,782) 56 17,104) .61 | 2,642) 3,366) N.A.| N.A.| 53,991 
a cauerex ss}... +... (281,542) 79.15| 3.97 | 56.5 | 55,703) 99,017| 6.00 |109,325| 61 166,384) 5.92 | 2,987) 22,281] 68 | 38,485/143,041 
ene EH 163 /992,572|...:...|......|* .8103).... |224,800)280,523|+ 6578)... ee Ct ara Ueinares Ee Tiorne cheeses 
Cameron....... |..---], 45,000 10,753| 14.02, 19 | 33.3) 2.35 2,588) 1 3,397) 23 233) 15 1,800) 706) 36 417| NLA, 
| | 
| Grayson .|.....|1115,800) 15,713] 23.88) .27 | 86.4 | 4,234) 7,866) .48 | 3,585] 48 8,191| -29 | 1,935) 1,567) 81 18.880) N. A. 
jaf) SRS] aR Sd oe | ea] Eel Piel Be [ain] SS] FS |B TAA) a eas 
5 ee ,023| 15, | 30.62, .26 | 77. y i ‘ 5 42 : E ewe 1,768] 72 . A 
| ow . } 
| Ark.......0. | > er seen Sve l. 2 | 70.2 fans ra307,. 70 3,552, 39 in ‘oa 1,800) 1,590) 56 6,121) N.A. 
 peetepee 155 -1660|......| 47, co pees) eee | * .068 cn: Te Rays Shuai 
| Smith... ...... |... +e 4, 873| 47.113| 32:21! ‘29 |°76.9'| 4,308 20:823| 1.26 11,361) 132 15,014) : 3,485) 1,723) N.A.|  N. A.|229,606 
| | | 
| Wilbarger..... an | 23,506} 9,137 37.17; .16 | 91.8| 2,305] 4,205| .25 . | 40 3,515) .13 1,525| 899) N.A.| NLA. 1, 
Vietoria........]..... 112,000) 7,421| 37.02] .13 | 65.3 024) 4,541) .28 | 1,982) 110 4,520) .16 | 2,233) 627) N.A.| N.A. N. 
| McLennan... .. sa = as 52,848) 53.58) #1 79.0 ona sae AL 38 saaeg 48 | 135.008 1 27 2,681 5,180| 60 0,038) 41,530 
nities ,561). . 2220) | |.......f......+- 103,610|* .15 ns Gee, Tippee Caeser 
| Wichita. ....... | | 43,690) 58.44) .75 | 88.4 | 11,702) 20,730| 1.26 | 13, 712) 57 31,815) 1.13 | 2,719 5,500) 92 | 15,327|128,521 
J. -sseeeeeeeeees 188 | 165,302)... apap 1345)......| sa. 47,100|* .1189|.......]]........ FEMEE* .T008)......]....-2cfeoeees Ee: Lemans 
l} > - = —— ae = | 


For Texas County figures, see page 203. Before using these lesa see explanation page 7. 
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Mountain States—County Data 


MONTANA 


| Zz | 
; \ | SALES 
| | RETAIL SALES MANAGE- 
| POPULATION | 1 AUTO SALES, EFFECTIVE BUYING INCOME, MENT 
| (In thousands, except density) | S. M. ESTIMATE 1939 1939 S. M. ESTIMATE CAARKET 
COUNTY — 
| | | New | | Regis- Per | No. of | Na- | Buy- 
Total % % |Density White |Work-|| Dollars % Pas- | Ratio tration Dollars % | Per | White) $1500 || tional | ing 
| 1930 of | Ur- | per | Fami-| Fami-| ers | (in | of | senger |1939-| per M (in of |Fam-| Fam-| Pre- |\Buying |Pow- 
U. S. | ban | 8q.mi.| lies lies % thousands) U. S. | cars | 1938) Fami-|thousands)| U. S. | ily ily | ferred Power | er 
| | Farm lies Fami- |} % | index 
| | lies t 
rhead val 6 q ond | i 1 . 1.7 ool 2,521 sad 202 117 ) 4,332 oh 585| 2,600 7) .0066) 122 
oe 168, 8.5! 0070)... 2) 2.0) 1.5] 80} —-1,781| 004 124! 2,992} .00441,482| 1,724) 7) : 70 
Biaine..... 170 9.0| .0073)..... 2) 2.2) 1.9) = 71 2,5 0064) 235) 101) 814 3,755| .0055/1,711| 1,842) 8 0063) 8g 
Broadwater 169) 2.7; 0022). 2) 8) 7 (55 .0015) 77| 154) 828) 1,367} .0020/1,820) 1,825, 2) 0019} 9g 
Carbon 168] 12.6) .0102| 24 6 3.) 8.1 69 1,985) 0050)  167| 101) 749) 4,824) .0071/1,555| 1,568 -9) .0062) 61 
Carter. 1 4.1] .0034)..... | i 1.0} 1.0 88 354 0009) 54 al 546} 1,570} .0023/1,511| 1,511) N. A. 017 50 
Cascade 170} 41.1) .0335) 70 15) 10.3) 10.1) 20 16,908) .0427) 1,195) 136) 988, 27,214) .0402/2,653| 2,674, 6.7) .0419| 125 
Chouteau 170 8.6) .0070)..... 2} 2.3) «2.3] 85 1,855| .0047| 115) 125) 640) 4,103} .0061 1,750) 1,762) -8| .0054) 77 
Custer. 168} 11.2) .0092| 64 3) 2.8) «2.8) 348 3,893) .0098) 254) 130] 783) 5,614, .0083/2,006| 2,019, 1.3) .0091) 99 
Daniels 170) 5.6| yet aeaes | 4143) 1.38) 77) , 0031 ‘ 79! 686) 2,137 sae Nigats 1,607 -5| .0030) 67 
. 168} 9.9) .0080| 47 4] 2.2, 2.2 68, 2423 .oo61) 142] 103, 797] —«-5,073| .0075/2,260| 2,262 1.2 | gs 
eae codes 169 16.3) :0133) (77 22, 3.7; «3.7; 9} 3,773, .0095) 257) 134) 7 7,416) .0109/1,998) 2,012) 1.4) .0103) 77 
Fallon .. 168) 4.6 .0037)..... 3} ot 1.0) 78 896, .0023 78| 139) 704) 2, -0030|1,952) 1,959 -5] .0027, 73 
Fergus 170} 16.5, .0135 32 4) 4.3) 4.3) 64) 4,376 .0110) 328) 141) 773) 9,883] .0146/2,307| 2,313; 1.8] .0130| 96 
Flathead 176) 19.2) .0156) 46, ‘ 5.1| 5.0) 39) 6,785) .0171/ 398) 129) on 11,090) .0164 2,186] 2,195, 1.7) 0166) 106 
Gallatin 10 16.1} .0131) 43 7 4.2; 4.2 47] 6,023, .0152 480! 119) 1,117, 10,436, .0154/2,482) 2,487 2.0 .0157| 120 
Garfield......... 168 4.3) .0035|..... ie ee | 378, .0010 29) 88) 374) 650| .0010} 535) 535) N.A.| .0010 
Glacier...... 1... 470) 8.8 2, (1.4) 8) 53) 2,776} 10070 304 170 1,330 3,205| .0047/2,317| 3,085 4) °0064 149 
Golden Valley... 168} 2.1| .0017)..... 2 ee .0004 «23, -127| «634 r 980| 984) N.A.| 0007, 41 
Granite. 169) 3.0) .0025|..... 2 9 8} 3} 970) .0025 73, 103) 852 1,542) .0023/1,662) 1,669 H 0024, 96 
| | | 
Hill... 170| 13.8) 0112) 46 5 3.4 3.2) os 4,625 0117) 339) 127 879) 7,493, .0111 2,227) 2,206 2.0) .0116| 104 
"Jefferson . 169) 4.1| ~ Spee 3} 1.1) 1.1] 58) 716) .0018) 87| 121; 855 1,357| .0020|1,267| 1,274 -3 .0021/ 62 
Judith Basin 170) 5.2) .0043)..... 3} 1.3) 1.3) 80) 592, 0015, 85, 181) 636) 1, -0021|1,147) 1,153 -4) 0020) 47 
Lake... 176) 9.5, .0078)..... 6 2.5] 2.1) 77 2,391/ 0060, 131 79) 938 4,318, .0064'1,760| 1,921) 7) .0061| 78 
Lewis and Clark 169) 18.2) .0148) 65 5) 4.9 894.8) 20) 9,227| .0233) 810| 131) 1,154 13, -0200/2,748| 2,790, 2.4) .0226| 153 
| | 
Liberty... 170) 2.2) .0018). 2 6 6 82 9 0012! 49| 114) 764) 1,046} .0015/1,682| 1,682) N.A.| .0014) 78 
Lincoin : 176 7.1} .0058)..... 2 1.9 1.9 1,435) 0036) 154, 698) 3,460} .0051|1,830) 1,841 -5) .0045| 78 
McCone 168) 4.8} .0039)..... 2 1.2) 1.2) 87) 469) 0012! 44, 113) 587 734, .0011} 620) 620) N.A.| .0012) 31 
Madison 169 6.3} .0052)..... 2; «(1.6 1.6, 62! 1,173) .0030) 160) 154) 921} 2,979, .0044/1,838| 1,841) -4| .0040! 77 
Meagher 169! 2.3} .0019|..... 1 7} 7) 78) 7) 0013} 83} 151) 957 1,321 7 1,981) ) .0018| 95 
| | | 
Mineral 7 169) 1.6) .0013)..... 1 5 5 49 322, 0008; 38) 127) 739 972) .0014/1,906| 1,910 2) .0011 
Missoula. . ee. .169) 21.8) .0177) 67 8 5.6 5.5 25, 8,682) .0219) 724) 128) 1,230) 13,932) . ,494| 2,517 2.6) .0219) 124 
Musselshell. 168 7.2} .0059} 36 4 1.8) 1.8) = 37 1,321| 0033) 122) 108, 691 2,386, .0035/1,307| 1,307 -6| .0036 61 
Park....... 169/  10.9| .0089) 59 4 2.9) 2.8) 4 3,799) 0096: 256) 111) 999 6,337} .0094/2,219| 2,224 1.4) .0096, 108 
Petroleum 170) 2.0} .0017)..... | 1 6) 5 88 221| -0006 | 10) 63} 363) 712| .0010|1,274| 1,276 -2) 0008, 47 
Phillips. . 170} 8.2) 0067]... 2) 2.2) 2.1 a 2,172) .0054| 153, 97 724 3,675| .0054/1,683| 1,722 -9) .0055| 82 
Pondera 170} 7.0 .0057|..... 44 1.7) «1.6 = 74) 2,358] .0060/ 169) 126, 960 3,628| .0054/2,093| 2,161 7| .0058| 101 
Powder River 168) 3.9| .0032). 1} 1:0} 1.0; 94 286) .0007 38} 106) 486) 602} .0009} 604) 604 N.A.) .0009| 28 
Powell. 169} 6.2 0051, 57 3} 1.5] 1.5) 54! 1,727; .0043) 136) 119 3,134] .0046/2,018| 2,043 -5) 0048 90 
Prairie 168 3.9} 0032)... 2| 8) 8 83 443) .0011/ = 30) 79) 848 1,402 -0021) 1,655 1,657 3] ~ 50 
| | 
Ravalll. 169 10.3| .0084)..... 4 2.8) 2.7) = 73) 2,371 0060 184) 130) 9 4,988} .0074/1,811| 1,827 -8| .0068) 81 
Richland 96 9.6) .0078). 5} 2.2) 2.2) 75) 2,692} .006 149) 109) 872 5,949] .0088/2,705| 2,731 -9} 0077) 99 
Roosevelt 170} 10.7) .0086 5} 2.6, 2.2) 71 2,794| .0071) 209) 137] 728) 6,300] .0093/2,471| 2,705 -9| .0083) 97 
Rosebud 168) 7.4 .0060 2} 1.8} 1.6) = 78] 1,443| .0036, 134) 121 3,020] .0045/1,662) 1,783 -7| .0042) 70 
Sanders 176 5.7| .0046)..... 2 «1.7; = «1.6 oe 1,063) .0027) 93} 109) 788 2,516 ~0037/1,497) 1,552 -5] .0033| 72 
Sheridan. .. ..96 9.9| 0080). 6} 2.2) (2.2 my 1,780, .004 105} 93) 726 4,124) .0061/1,850 1,870) -8) .0053 
Sliver Bow... 169} 57.0) .0464) 69 79} 14.6) 14.5 ,534)  .0518) 1,214) 127) 794) 40,144) .0592/2,744| 2,761) 6.7) .0552| 119 
Stillwater... 168 6.3} .0051|..... 4 1.5, 1.5) — 81 1,190} .0030) 118} 838 1,627} .0024/1,061| 1,065 -5| .0027) 53 
Sweet Grass .168 4.0} .0032)..... 2} 1.0} 1.0) 76) 904) .0023) 63} 90) 831 1,590| .0023/1,609| 1,614) 4) .0023! 72 
Teton. -170) 6.1) .0049 3) 1.6) 1.6} 7 1,960) .0049/ 135) 129) 1,110 3,291} .0049/2,079| 2, 6) 0050 102 
| | | | | } 
Toole .. 170! 6.7| .0055 3} 1.9) «1.9 51 2,502) 0063] 241; 123) 918) 4,243| .0063 2,275| 2,285) .9| .0066| 120 
Treasure 168 1.7} .0014)..... 2 4) 4 87) 262} .0007/ 25| 109 7 573| .0008.1,454 1,516, N.A.| .0008, 57 
Valley... 17 11.2) .0091 . 2 a & 9,076, .0229, 607) 158| 1,574) 5,597 .0081/2,027| 2,061) 1.2) .0156) 171 
Wheatland 170 3.8, .0031)..... | 3 .9| 9) 64] 854) .0022/ 77; 112) 814 1,969] .0028/2,022) 2,032 -3} .0026 84 
Wibaux. . 1 2.8, .0023)..... 3 8 6 83| = -0010) 24) 133 *| 853 0013|1,285| 1,285] 2 0011; 48 
| | i] | | | 
Yellowstone.............168 a 0251, 62) 12 7.7| 7.4 32) 15,006) 0379) 1,099! 127) 1,275) 21,928 .03242,845, 2,902) 3.9) .0357) 142 
Yellowstone Nat'l Park (pt.).|, See Wy|oming | | | | | | | 
STATE TOTAL....... | 537.6) .4379| 34) 4j 136.2 131.9) 50| 169,994 .4290| 12,700 126| 908 292,990, .4323'2,151| 2,190.......| 4385! 100 
| | 
For Montana City figures, see page 218. 
| | | 
Ada 177} 37.9) .0309| 57 33, «9.9 9.9) 27) ~—«*19,191| 0484 1,310) -0357|2,446 2,455) 5.0 0424) 137 
Adams 177 2.9} .0023).....| 2 8 7 «73 470| .0012) 33 -0012/1,055| 1,055, N.A.| .0012) 52 
Banncck 171} 31.3) .0255) 53} 17| 7.3) 6.9} 34) 10,812) .0273| 625 -0274/2,559| 2,627) 3.9] .0271| 106 
Bear Lake 171 7.9| .0064)..... 8 61.7) «1.7; = 70 1,777, .0045) 122 -0055 2,186) 2,193) -7| .0050) 78 
Benewah...... 176) 6.4) .0052).....| 17] 16) 83 962) .0024 77 -0029 1,169) 1,209 ‘ 0027) 52 
\ 
Bingham 171) 18.6) .0151) 17 9} 3.9) 3.7 71) 3,658 0092 314 -0115/1,980| 2,057) 1.6) .0107| 71 
Blaine 177 3.8} .0031)..... 1| 1.0| 1.0} 65 855, .0022) 149 .0031|2,136| 2,153 -3| .0030} 97 
Boise. 177; 1.8} 0015)... .| 1 5) 3 4 0007) 41 .0007| 932) 936; N.A.| .0008, 53 
Bonner. .... 176, 13.1] 0107) 25 8} 3.5| 3.5) 60 2,711} .0069| 183 .0108/2,075| 2,078} 1.0) .0089| 83 
Bonneville 171) 19.7} .0160 48 10) 44.2) «4.1; 47 8,714} .0220) 503 -0130/2,086| 2,113) 2.2) .0173| 108 
‘Boundary ; 176) 4.6} .0037)..... 4 1.2) 1.2] 6 999} .0025 64 .0042|2,347| 2,393 -3] .0034| 92 
Butte. . 171| 1.9} .0016)..... 1 5 5) 7 359) .0009 16 -0009) 1,287} 1,292 2) .0009| 56 
Camas 7 1.4) .0011]..... 1 4 4 6 254} .0006 19 -0008/1,463| 1,466) N. At .0007| 64 
= } | | 
{Preferred Families figures are In thousands. Before using these figures, see explanation page 7. 
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| | SALES 


| RETAIL SALES | MANAGE- 
POPULATION | 39 | AUTO SALES, | EFFECTIVE BUYING INCOME, MENT 
(In thousands, except density | S. M. ESTIMATE | 1939 | 1939 S. M. ESTIMATE a. 
COUNTY | | 
| | | | ] 
| | | | | New | Regis-| Per | No. of | Na- | Buy- 
Total | @ | Density | . wate | Work-| Dollars | % | Pas- be mg = Othe % oe ae — } ana 
| of | Ur-| per ami- | Fami- | ers | (in ) senger -| per M) n o am-| Fam- e- uying | Pow- 
U. S. | ban | sq.mi.| lies lies | & | thousands) | U. S$. | cars | 1938) Fami- thousands) U.S. | ily ily | ferred | Power | er 
Farm | | | lies | Fami- | % | index 
| | | | | lies t 
| | } | 
| | | | | 
Canyon. . 177) 30.9) .0252) 43 52 7.7); 7.7} 59| 9,642) 24a 619} 98) 1,295) 19,764) .0292|2,552) 2,561 3.4 .0268) 106 
Caribou. 171 2.1 _ aS 2 5 -5|  =76 582; .0015| 47| 127 916 1,135} .0017/2,270| 2,275 -2| .0016 
| | | | 
Clark i et) coooo)...9)G] SS) Sa) TY) toa, “zal es) Bs) aor] ooo aeal tss2r wii “000887 
ark. . -0009]..... | : 3} d ‘ / x ~All. 
ee ee ee ee ee 
Custer... . eeaes 9} 8) ° ’ ° ’ ’ . ° 7 
Elmore... 177 4.5} .0037|..... 2) 1.3 1.2 49 1,394) .0035 88; 106; 804 3,442; .0051/2,756) 2,785 5 + .0043) 116 
Franklin. 171 9.4. .0077; 36) 17 1.9 1.9) 62) 1,664; .0042 131} 127) 941 3,163} .0047|1,685) 1,693 -6 .0046; 60 
Fremont 171 9.9; .0082 28) 5 2.1) 2.1) = 66, 1,892, .0048) 147; 114) 785 3,726} .0055|1,787| 1,793 +7) .0052| 63 
Gem... 177 7.4, .0061) 37) 13 1.8) ‘< 51) 1,696} .0043) 221| 136) 1 204 3,638} .0054/2,065| 2,066 -7| .0053| 87 
Gooding 177 7.6] .0063]..... 10 1.8 1.8 75) 2,111) .0053 132} 110} 1,079 3,383) .0050)1,913) 1,917 7 +0052) 83 
idaho. . 176 10.1) .0083)..... 1 ee 2.5) 64 2,266) —_ 143) 115 o” 3.599 -0053/1,375| 1,397 8 0056, 67 
| | } 
soe ae ee ee ee ee eee 
Jerome | : ° - ° . ! ’ ° ’ - ° ° ’ ° e 
Kootenai 176 19.5; .0159 43 16 5.3) 5.3] 44 4'081| 0103) 245) +112) a 7,590) .0112/1,432) 1,438 1.6 .0107) 67 
Latah.... 176 17.8 0145; 25) 17 4.5 4.5 48 4,805) 121 279; 98) 908) 665) .0143/2,132) 2,134 1.9) .0131 
Lemhi.... 171 4.6) .0037|..... | 1 1.3 1.3 66) 1,381] .0035) 114) 156) 971 2,289} .0034|1,728) 1,735 -4| .0036) 97 
} | | 
Lewis. .. we ie — ere % +4 ‘4 6s 987) ro 82) = = by eet He x ro! 64 
Lineoin... 1 ° ° Rites | 8) ° 921; . 61) 8 ,455) . . A e A 
Madison 171) 8.3} -0067) 37 17 t.7 1.6 63 a 0047) 152) 133) 896 3,966) .0059/2,343) 2,385 6 -0054; 81 
Minidoka 171) 8.4 0068)... ;| uM 1.9 1.9 71) 1,934) .0049) 153 91| 1,123) 3,431} .0051|1,786) 1,800 -6) .0051 75 
Nez Perce. 176 17.6) .0143| 53 21; 4.5 4.3 33} 7,318, .0185) 414) 131) = 10,006} .0148/2,219| 2,268 2.1) .0165) 115 
| | 
Oneida... 171] 5.9} .0048 43| 5) 1.2) 1.2 78) 1,020; .0026) 74) 148) 717) 2,048} .0030/1,701| 1,702 -4) 0028) 58 
Owyhee. 177 4.1| -0033).....| 1 1.0 1.0) 79) 572| .0014 68) 110 1,127} .0017|1,097) 1,124) N..Al) .0017; 52 
SS ka Soe |S 13 TS eh TSR Val Te) Sear al te] a) oem] 
‘ower... }. +4, .UUS0)..... ° -U) i | « | ® . ° ° . . 
Shoshone. . pee a -0155| 41 7 4.9 4.8) 5,881; .0148 382) 78) 905 12,275| .0181/2,529) 2,535 2 -0165| 106 
| ] 
Teton. ; 171 3.6 8 -7| 7 76) 397) 0010) 56! 122 775 1,148} .0017|1,564) 1,568 d -0015; 52 
Twin Falls. . 171) 29.8) .0243| 29 15 7.3) 7.3} 48 11,883) .0300) 773) 126| 1,269) 18,554) .0274/2,537) 2,547 3.5) -0288; 118 
Valley...... er 3.5 a } V 9 +9} 44 921) .0023) 85) 115| 1,020 1,135} .0017\1,245| 1,249 3) -0019 
Washington. . 177) 7.9| .0064 34) 5) 2.1 2.1) 66 2,367) | 117) 90} 880) 4,294) .0063/2,063; 2,066 -0060} 94 
STATE TOTAL........ | 445.0 .3625 29) 5| 108.1) 106.3) 51) 130,004 .3281/ 9,004) 117 1,002) 225,004) .3320)2,083 2,102}... -+| -3331| 22 
ul | | 
For Idaho City figures, see page 218. 
|| | \| | | 
Adams. ... .172 20.3 16 4.6! 4.3 68| 3,036. -0077) 191} 106 01081 1,573) 56 
Alamosa... . 172 8.6 12 2.1) 2.0) 40) 3,748, .0095) 208) 116 0058/1 ,857 107 
Arapahoe. . — ee 27 6.0 5.9] 65 566) .0115) 523) 166 -0126)1,420 71 
Archuleta Sea 3.2 3 8 -5| 80} 590) .0015 31; 76 -0014 1,207 53 
Baca... 2 ois 20 OO 10.6 4 2.5 2.5) 4) 1,851) — 83) 86 -0046) 1, 254 49 
- 
Bent... woe. 172) 9.1| 6} 2.0 1.9 72) 1,526| .0039) 123) 116 -0042/1,361 57 
Boulder. . . 172) 32.5) 43} 9.0 8.7 29) 12,478} .0315) 855) 128 -0292)2,19 118 
Chaffee......... 172, 8.1 8 2.0) 1.9) 33) 746, .0069) 147/150 2,113 96 
Cheyenne... ree 3.7) 2 9 -9) 81) 8} .0018) 56 -0015/1,116 57 
Clear Creek........... 172) 2.2 8 7 7] i 1,365) -00 | 111} 101 -0023)|2,077 167 
1 | | 
Conejos . . a 9.8 8} 2.1) 2.0) as 1,168} .0029) 104) 101 -0028; 926 38 
Costilla. . . 172) 5.8! 5| 1.3} 1.2} 82) 505) .0013) 39} 93 -0012) 633 28 
Crowley. vavncellae 5.9] 7; 261.4) «=««1.2) = 70} 1,045) 26 65} 81) -0025/ 1,194 54 
Ce oc ty caceeeedewe 172) 2.1 3 -6| -6| 82 319) .0008 26} 108 -0010|1,130 53 
EN Givens sis beyond 172) 14.2 12) 3.6) 3.4) 70 3,076; .0078 236) 135 -0094) 1,769 76 
Denver (Denver)....... 172) 287.9) . | 79.4) 75.7| 1/ 142,431; .3595| 9,608) 140 - 3255) 2,780 147 
Dolores. . sien ee ta (e ° 1 4 4 75) 6 .000 113} -0005) 810 50 
Douglas. . — 3.5} . ; 4 1.0 -9) 71 573) -0014) 70} 127) -0028) 1,989) 79 
Eagle... 172) 3.9) . 2 1:9 9 45 946 .0024 106; 120 28/1, 88 
Elbert. . 172 6.6) -0054..... 4 1.7 1.7) 87 891) ml 77| +131 my 946 43 
El Paso. . a 49.6) -0404) 67| 23) 14.1) 13.7) 20) 18,824 ore 1,165) 119 -0506|2,427| 2,473 6.1) .0489) 121 
Fremont . 172 18.9) .0154) 31 12; 4.8 4.6} 43 4,824) .0122) 3| 106 0125)1,784) 1,826 1.6) .0122) 79 
Garfield. . 172) 10.0) .0081)..... 3 2.6 2.5| 69 2,854) .0072/ 152} 107 0065/1,676) 1,698 1.1) .0067 
Gilpin. . . 172) 1.2} .0009)..... 9 4) 4) 8) 0010) 24, 96 -0010'1,680) 1,688 -1/ .0010) 111 
Grand... 172 S| S0ii...<. 1 6) 6 53] 967 0025 81) 125 -0018 1,921) 1,934 «1 .0022) 129 
| | | | 
Gunnison — 5.5} .0045)..... 2 1.5 1.5, 37} 1,693) .0043) 127| 121 0048|2,144| 2,193 -4) .0046) 102 
Hinsdale. 172) 4) .0004)..... | 1 oe | 51, .0001 1) 25 .0001| 410) 419) N. A.) .0001 
— Tea coon 4 8) 28) Sra) te craig Et) wa] an) a 
ackson.. e ae ° 4) > 4 | . ’ ’ 7 A le 
Jefferson. 172} 21.8) .0178)..... 27 5.8} 5.8) 63 4,024) .0102 502} 139 -0186/2,159) 2,167 2.7) .0154) 87 
Kiowa .. 172) 3.8} .0030)..... 2 1.0) 9 79 606) 0015, 62) 132 -0011| 758) 760 -3] .0014) 47 
Kit Carson ' 172| 9.7; .0079]..... 5 2.3 2.3 82) 1,709; .0043) 82) 122 -0039|1,137| 1,137 9} .0040 
es 172) 4.9) .0040| 77] 13 1.4 1.3 4 1,867 -0047) 223; 99 -0053/2,577| 2,656 -3} .0054) 135 
La Plata. . Pa 13.0) .0106| 42! 7 3.2 2.8 63) 3,576) .0090) 186| 96 -0091|1,906) 2,078 1.4) .0089 
Larimer. . veeees S72] = 33.1) .0268) 51) 13 8.6 8.2 45) 10,803) 0273 795} 134) -0223)1,755| 1,801 3.8) .0252 
| | | 
Las Animas 172! 36.0} .0293) 33 8 8.6 7.5| 42 6,993| .0177) 399) 110 -0118) 935) 1,008 2.2) .0146) 50 
Lincoln. . 172 7.9} .0064)..... 3) 2.0! 1.9, 76 1,584! 0040) 108} 108 -0035|1,225) 1,231 d 59 
Logan. . 172 19.9 .0162| 36} 11) 4.5 4.3| 65) 6,842) .0173) 345} 136 -0105/1,580| 1,616 1.9) .0135| 83 
Mesa. . 172) 25.9 .0211) 40 8 = s«é6«.6 6.4 55) 9,161; .0231 572) 1 -0235|2,410| 2,452 d 110 
Mineral . 172) 6) -0008)..... 1 2 -2| 2 211) = .0005) 36) 164 ‘ 1,802) 1,836) N.A.) . 120 
Moffat... . 172) 4.9| .0040|..... , 1.4 1.4 76) 1,307 0033 118! 149 -0033/1,612| 1,614 -6} .0034) 85 
Montezuma. 172 7.8}. .0064]..... 4 1.9| 1.6 68 | 1,779, .0045) 132} 108 -0037|1,323| 1,434 -6); .0042) 66 
Montrose... . 172) 11.7 ae 30 5 2.8! 2.6 70) 3,766; .009 203; 98 -0064| 1,530) 1,608 1.1) .0078) 81 
i | | 
tPreferred Families figures are in thousands. Before using these figures, see explanation page 7. 
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| _ SALES 


| 
RETAIL SALES | | MANAGE. 
i POPULATION 1939 I AUTO SALES, EFFECTIVE BUYING INCOME, MEN 
(In thousands, except density) S. M. ESTIMATE | 1939 | 1939 S. M. ESTIMATE MARKET 
| | CONTROLS 
COUNTY — - . —_ ne ite 
| | i} } | || 
New | Regis- | Per | No. of | Na- | Buy- 
Total % % Density | White |Work-) Dollars % Pas- Ratio tration) Dollars % Per | White! $1500 | tional | ing 
1930 of | Ur-| per | Fami- | Fami- | ers (in of senger 1939-| per M (in of (|Fam-| Fam-| Pre- | Buying Pow. 
\ . S. | ban | sq.mi.| lies lies % \thousands)| U.S. | cars | 1938 | Fami- thousands)| U. S. | ily | ily | ferred | Power | er 
| | Farm | | lies } | Fami- % |\ndex 
| ee | | EAN liest | 
— _— eee ‘ncemmamidaai mee Riee aes pee me aw | i) ee Seer —— 
I | 
Morgan 172) 18.3 0149 24 14 4.3 4.0 59 | 5,450) .0138 389 166 1,062) 6,793, .0100 1,593 1,648 2.0) .0121 81 
Otero 172) 24.4 0199; 44 19 6.0 5.1) 42 — -0179) 407 121) 891) 11,700 on 2,123; 2.0) .0174 87 
| | ] I | | | 
Ouray....... 172} 1.8, .0015)..... 3 6 6 OS 445) 0011) 42) 105, 794 1,198} .0018 al 2,113} 2, .0015, 100 
Park ‘a 172) 2.1) .0017) vere! 1 6 6 40) 1,048; .0027) 114 111) 1,706) 1,547) .0023'2,448) 2,471) A. .0027, 159 
Phillips. . 172 5.8} .0047).....| 8 1.5 1.5 71 1,575, .0040) 92) 118) 1,076) 1,815! .0027|/1,247| 1,248) -6; .0033 70 
Pitkin 172) 1.8} .0014).....| 2 -5| 5 53) 321; .0008 30, 273 570 770, .0011'1,429 1,434 A. 0010 71 
Prowers. . 172 14.8) -0120 29) 9 3.5 3.2 59 —_ -0100) 207| 106 818 4,737 nats hoe 1,410 1.2 .0083 69 
) | H | | | 
Pueblo (Pueblo). . 172/| 66.0) -0538| 76) 27; =16.0 14.5 16 18,441, .0466) 1,451) 163) 946) 27,044, .0399 1,689| 1,781 6.4 .0444 83 
Rio Blanco. 172, 3.0} .0024).....| 1 8 8 82 729; .0018 64, 149 740) 1,253, .0018 1,623) 1,634) -3| .0019 79 
Rio Grande 172) 10.0; .0081 26 11 2.4 2.3) 52 2,965) -0075 219 96) 1,140) 4,475 .0066 1,880 1,926 -8) .0072 89 
Routt. . 172 9.4) .0076).... 4 2.5 2.4 53) 2,425) .0061 182) 119 886 3,729; .0055'1,488 1,526 -8, .0059 78 
Saguache . . .172|| 6.3} .0061)..... 2 1.5 1.5 74) 847; .0021 88, 84 849 1,269) -0019) ~" 851 -4 = =.0021 41 
| i | 
San Juan 172) 1.9] .0016)..... 4 4 7 362} .0009/ 33 94| 718| 839 .001211,907| 1,956,  .1 0011 69 
San Miguel 172 2.2} .0018)..... 2 6 6 52 500; .0013 59| 131| 977) 777 -0011/1,249) 1,270 -2. .0013 72 
Sedgwick. . 172 5.6} .0045)..... 11 1.3) 1.2 62 1,727; .0044 104; 135) 1,056 2,242, .0033/1,718| 1,791 -6| .0038 84 
Summit 172) 1.0! .0008).....| 2 3 3 28 225' + .0006) 26 87 1,182 442, .0007 1,339) 1,343 «1, .0007 88 
Teller... 172) 4.1} .0034)..... 8) 1.4) 1.4 14 1,559, .0039 150 96; 1,175) 3,097; .0046 neni 2,284 -4) .0045; 132 
i] | | | || | 
Washington 172 9.5| .0078).....| 4 2.3} 2.3 85 1,263; .0032 87; 138) 796 | 1,847 .0027/ 810) 816 -7; .0030 38 
. ee 172) 65.0) .0530 19) 16 15.4 13.6 56 13,738, .0344| 1,106) 129) 1,008 27,679| .0408'1,798) 1,924 6.8) .0386 73 
Yuma 172 13.6] 0111)... a 6| 3.4) 3.3 80 2,767; .0070 200; 113; 874 4,260| .0063 1,274) 1,275 1.2| .0067' 60 
_— —— — = Se os —— | SO FO EU 
STATE TOTAL 1,035.8 .8436 50 19} 267.3 251.8) 37 337,998; .8531) 23,547) 130 eee) eed -7983 2,024 2,092 -8342 99 
| | \ | | 
Sr — For Colorado City figures, see page 218. — 
WYOMING 
z ~ , | | | | | | I | a 
Albany. . 172 12.0 0098! 72) 3} 3.2 3.0) 31 7,181; .0182) 429| 120; 1,222 9,185| 0136/2, 906! 2,984 1.9) .0158) 161 
Big Horn .172 FP i 4) 2.6 2.4) 55 4,727| .0119) 291, 135 945 | 5,763} .0085/2, 239) 2,307 1.0; .0102) 112 
Campbell 172 6.7) .0055|..... 1 1.8 1.8 77 1,931) -0049) 119 98; 669) 3,814) .00562,117| 2,130 -8| .0052; 95 
Carbon 172) 11.4) .0093; 43 1 2.9) 2.7 47) 6,120; .0154! 400, 102) 1,227) 9,384| -0138|3,237 ,385 -8| .0147| 158 
Converse 172! 7.2} .0056)..... 2) as 1.8) 68 | 2,724) 0068) 193) 108 on 5,053} .0075,2,742) 2,781) «7 .0073) 126 
| | | 
Crook. 172 5.3 .0043' — 2) 1.4) 1.3 78 704 0918) 87; 132) 756 2,816) pees gen 2,071 -4) .0032 74 
Fremont 172) 10.5; .0085)..... 1 2.7| 2.3) 60) 4,569 .0116) 369; 135) 1,071 566) .0112/2,755 3,048) 1.0; .0117 138 
Goshen 172| 11.8) .0096).....| 5} 2.8) 2.6, 75 3,179 .0080| 222) 98) 997) 5,347| .0079|1,937| 2,005] 1.2 .0080 83 
Hot Springs 172 5.5} .0045)..... | 3 1.5 1.5 39) 1,789 0044) 93 107) 622) 3,500} .0052/2,260) 2,282) -6 .0047 104 
Johnson = 4.8 .0039 1} 1.2) 1.2 71) 1,763 0044) 89) 113 833 3,459) .0050/2,774) 2,776, -6| .0046 118 
\ | | j | | | | | 
Laramie 172) 26.8 .0219| 65 10) 6.3) 6.0 29) 15,343, .0387| 1,217) 142) 1,397) 20,596; .0304/3,255| 3,358) 3.6, .0355, 162 
Lincoln 171) 10.9, .0089).... 3 2.5) 2.4 51 3,261 .0082 160; 107 730 6,625| -0098/2,643) 2,700) -8| .0088 99 
Natrona 172) 24.3 .0198) 68 5 6.7) 6.6 16 15,349, .0387 808, 122) 1,042) 17,458 .0258,2,599) 2,626 2.8; .0316 160 
Niobrara 172) 4.7, .0038)... 2 1.3] 1.3 74) 1,668 0042) 205| 138 1,072) 2,373} .0035)1,861| 1,866 -4) .0043 113 
Park.. 168) 8.2} .0067|.....| 2 a 2.1 59 4,485 0113) 312| 137) 1,222) 5,424, .0080/2,532| 2,583 1.0; .0097, 145 
Platte. 172 if. 5 2.4 2.2 67 2,582 -0085| 198) 128! 911) 4,555| 0067! 1,940 2,016 1.2) .0067 85 
Sheridan 172) 16.9; .0137 51 7 4.2 4.1 37 8,957, .0226 442, 126) 1,077 13,264 0195/3,119| 3,163 1.9 .0206 150 
Sublette 172) 1.9} .0016)...../...... 5 5 75 738, .0019 72; 109) 1,119) 1,351 0020|2,718| 2,729 N.A., 0021 131 
Sweetwater 172) 18.2} .0148) 61) 2 4.7 4.3 11 7,794, .0197 429} 116 870) 14,952) .0221/3,201) 3,350 1.6 .0206 139 
Teton. .172) 2.0; .0016)..... | 1 “5 5 72 751; .0019 72 99 1,179 | 1,383; .0020/2,846) 2,846 2 0020 125 
Uinta. . an 6.6 -0054) 47 3 1.5) 1.4 52 3,033, .0077 173 118! 842) 3,947, .0058 2,694) 2,749 -6) .0067 124 
Washakie .172) 4.1; .0035)..... | 2 1.0 a 51 2,590) .0066) 128, 133) 1,247) 2,868 .0042/2,975) 3,155 -5 .0052 149 
Weston... 172) 4.7; .0038). cal 2 1.2 1.2 60 1,928; .0049) 153; 151 872 3,261 .00482,649| 2,664 -4, .0050 132 
Yellowstone Nat'l Park. -172) a See eae a] 1 ie 828) .0021 28! 88 1,683 -0001; 833 833| N.A. 0010 
———— —————Ee — - —-- a SS ES EE Ee ——— — 
STATE TOTAL....... 225.6, .1837 31) 2) 56.9) 54.2) 47 103,994, .2625| 6,689) 123) 1,031 153,994 .2272 2,707) 2,781 -2452 133 
| | | | | | | 
sig = ai For Wyoming City figures, see page 219. ee 
NEW MEXICO 
—_____—_—.- unease ° Pee ae 
Bernalillo. . .173 45.4 .0370 58 37 11.2 10.4 24 21,020 .0531, 1,182, 110) 1,232 32,738| .0483/2,919 3,039 5.6 0501, 135 
Catron. . 174 3.3} .0027)... 1 8 6 78 577; .0015) 45) 122 734 950 .00141,128 1,325 N.A.| .0015 56 
Chaves. 174 19.5) .0159 57 3 4.7 4.0 59 8,889; .0224) 511; 105) 1,054 12,104, .0179 2,570) 2,809 2.1 0200 126 
Colfax. . 172) 19.2) .0156 32 5 4.4 4.0 39 4,843 0122 298 116 713 9,711; .0143\2,198 2,331 1.4 .0132 85 
Curry... 173 15.8; .0129, 51 11 3.8 3.6) 54 7,632} .0193 420, 111) 1,011) 8,404) .0124'2,236 2,294 1.7 .0155 120 
| 
De Baca 173 2.9; .0024)... 1 on 5 75) 674, .0017 82 128) 814) 720; .0011\1,008 1,175) N.A. .0016 67 
Dona Ana. . 174) 27.5; .0224 21 7 6.3) 2.9) 77 4,910, .0124 373, 143) 709) 11,099 .0164)1,768 2,537; N.A. .0147 66 
Eddy 174 15.8) .0129 23 4 3.6 2.6 50| 6,945, .0175) 685; 130) 1,300 8,216) .0121/2,269| 2,710 1.4, .0158 122 
Grant 174 19.1) .0155 18 5 4.5 2.4 50} 3,536} .0089) 256} 113! 713) 8,599; .0127/1,920 2,615 1.5) .0109 70 
Guadalupe ..173 7.0 -0057) : 2 1.6 1.5 79) ea | 0021 | 83 122 486 2,223; .0033)1,411| 1,428} N.A.| .0028 49 
Harding 172| 4.4, .0036)..... | 2 1.0) 1.0 84) 769; .0019 57; 139 556 737 .0011| 718| 720) N.A.| .0015 42 
Hidalgo 174) 5.0; .0041)..... 2 1.2) 8 63! 1,230; .0030 92} 167; 634 2,317; .0034\1,952) 2,462) N.A.|| .0033, 80 
Lea. 174) 6.1, .0050 } 1 1.6) 1.5) 46 5,306} .0134 988! 102) 3,828 4,593) .0068 2,935) 2,954 .9 .0127| 254 
Lincoln 174) 7.2} .0059) | 2) 1.6) 1.1 69 1,896; .0048) 75 94 673 2,570 .0038/1,582| 1,963 N.A.| .0041; 69 
Luna.. 174) 6.2| -0051 54) 2) 1.5 1.0 52) i -0043 114) 131 796 2,904) -0043| 1,982) 2,440) -4 .0043 84 
| | | | 
McKinley. . 17al 20.7' .0168 29| 4 4.7 1.7) 47| 6,403 .0162) 366; 132 oa 10,942! .0161 2,323) 3,614) 1.8 .0160 95 
Mora. . 17 10.3) .0084).....| 6 2.3 2.3) 91 617 .0016 36) 116 25: 1,594; .0024 706 707; N.A.| .0020 24 
Otero. . 174 9.8) -0080' 32 2) 2.3 1.5 57 2,539, .0064 139 610 3,358, .0050 1,461; 1,834 6 .0056| 70 
=... 173 10.8; .0088) 38 4 2.6 2.5 72 3,338 .0084 276; 112) 809 5,123) .0075)1,969 1,995 1.0; .0082) 93 
lo Arriba 7 a Pere 4 4.8 4.4 87 1,893 .0048 129) 163) = 3,143 +0046, 649 681) N.A.| .0047| 27 
i acenaeeliel 173 11.1) 0090) 23 5) 2.5 2.5 82 2,088  .0052 219 1181 944, 2,844) .00421,129) 1,134 1.0 .0051) 57 
Sandoval “a = oes 3 2.5 1.8) 74, 1,102, .0028 33} 65 318 2,090, .0031; 835) 989) N.A.| .0028) 31 


{Preferred Families figures are in thousands. 
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SALES MANAGEMENT 


NEW MEXI  C O—(Continued) 


| SALES 
| RETAIL SALES | MANAGE- 
POPULATION | 1939 AUTO SALES, | EFFECTIVE BUYING INCOME, MENT 
(In Thousands, except density) S.M. ESTIMATE 1939 1939 S. M. ESTIMATE MARKET 
| CONTROLS 
COUNTY 7 — ae Te = - _} 
| | | Regis-| Per | No. of | Na- | Buy- 
V/A % |Density White | Work-! Dollars Ratio tration) Dollars | % | Per | White) $1500 || tional | ing 
of Ur- | per | Fami- | Fami-| ers (in of 1939-| per Mj (in of |Fam-|Fam- | Pre- | Buying |Pow- 
. S. | ban | sq.mi.| lies | lies % thousands)! U. S. 1938 | Fami- thousands) | U. S. | ily | ily | ferred | Power! er 
| Farm || | | lies | } Fami- Index 
| | | | lies t 
| | | | 
San Juan 14.7; .0120).....! 3 3.2 1.5 85) 1,932, .0049 104 417| 3,210; .0047|1,006) 1,422) 1.2) .0047) 39 
San Miguel 23.6; .0193) 38 5 5.3 5.3 57) 4,219 102 28 8,299, .0122)1,554) 1,564 1.4) .0114) 59 
Santa Fe 19.6 .0159, 57, 10| 4.5 4.3} 40 8,305| 127 1.024 — — 2,836 1.7] .0198) 125 
| | | | | | 
Sierra 5.2, .0042. 2 1.3 8) «62 933) 85; 987) 2,209) .0033)1,724) 2,189 -5| .9029) 69 
Socorro 9.6; .0078)..... | 1 2.3 2.0 81) 1,365) 146 558) 2,537! 0037/1, 119| 1,197; N.A.! .0036) 46 
Taos 14.4, .0117 6 3.2 3.0 85 1,272 75) 127 I 1,528; .0023} 474) 490! N.A.) .0027 
Sc ccanans 9.3) .0075)..... 3 2.2 2.2 85 1,848 73\ 555)) 1,415 0021) 635) 637) N.A.| .0031 41 
Union 11.0) .0090 23) 3) 2.6 2.6 79 1,850 13 640) 2,891} .0043)1,114) 1,125 1.0) .0048) 53 
Valencia 0132).....| 3) 3.7} 2.8) 83,2, 531 105 | 3,482! ant) 940| 1,101) N.A.| .0055) 42 
STATE TOTAL 3448, 25 4 98.5 79.1 62 113,008 115, 790) 174,986) -2582/1,776 1,998)....... 2749} 80 
a For New Mexico City figures, see page 219. : 
| | | | | | 
Apache 17.8) .0144)..... | 2 3.4 -9) 80) 1,897 135, 362) 2,992} .0044) 873) 1,500) N.A.| .0051; 35 
Cochise 40.9} .0333) 44) 7 10.2 7.2) 27 10,872 144 17,604) .0260/1,723) 2,063 3.6 -0266 
Coconino 14.1) .0114) 28 1 3.2 1.8) 40 6,824 104) 7,960) .0117\2,474) 3,295 1.3) .0138) 121 
Gila... 31.0; .0252) 48 7 7.7) 4.9 20 5,843 123) 9,258, .0137'1,203) 1,517 3.2) .0142 
G es -0084)..... 2) 2.3) 1.7| 66 2,967 93| 858) 3,328; .0049|1,424| 1,662 " 0060 71 
| | | i] | 
Greenlee 9.9} .0081|..... | 5) 2.4 1.3 65 803 120) 577| 1,839 pre 778) 1,056 -6 .0026) 32 
Maricopa....... 50.9 1234 37| 17| 36.9 28.3} 51 59,040 107) 1,163) 92,973| .1372/2,522) 2,905 19. -1409) 114 
Mohave 5.6 0045)..... 0 1.7) 1.3) 5) 3,517| 120! 1,096) 4,198) -0062/2,546| 2,887 -6 .0074) 164 
Navajo. 21.2, .0173| 18 2 4.7 2.0 65) 5,926) 123| 475) 8,412) .0124)/1,772| 2,625 2.2) .0133) 77 
ae 55.7, .0453| 68 . 13.9 9.0 21) 22,516| 110 1,147] 31,660| .0468/2,273) 2,844 7.4) .0509) 112 
| i] 1] | 
Pinal 22.1; .0179)..... | 4 5.1 2.6 67| 3,838 107; 887 8,092) .0119|1,576 2,170 1.7] .0113) 63 
Santa Cruz 9.7, .0079| 62 8} 2.3} 1.1) 30 2,954 99 4,397, .0065/1,949| 2,740 8) 
Yavapai. 28.5| .0232) 37 4 7.3 5.2) 22 10,669 122} 815) 16,334) .0241/2,238) 2,661 2.8) .0246) 106 
, ere 17.8 0145 27| 2 4.9 3.3 71 7,340 101) 911 8,969) .0132)1,848| 2,265 1.8). .0152) 105 
STATE TOTAL .3548 34 4 06.0 70.6 47 145,006, .3660) 7,901) 112) 925, 218,016 -3217|2,057| aoa paaniaoad 3387) 95 
| | 
~ For Arizona City figures, see page 219. : 
a. = a ee l l l 
Beaver 0042,.....| 2 1.2) 1.2) 63) 914) 138 1,452; .0022)1,201 1,2131 -4| .0023) 55 
Box Elder 0145, 29) 3 3.8 3.7) 62| 4,202) 137, 6,638} .0098/1,731| 1,763} 1.1) .0103) 71 
Cache 0223; 36, 24 6.2; 6.2 54| 7,578) 137 12,425, .0183|1,996) 1,998} 2.0) .0186) 83 
Carbon 0145, 38 12 3.9) 3.7 11) 4,946) 151; 840 7,338} .0108)/1,878| 1,931; 2.0) .0120 
Daggett —_ ee | 1 1 1 90) 133| 678) 141; .0002 1,567) 1,567) N.A.| .0002) 67 
} | |] | l 
Davis .0114 18) 51 3.1) 3.0) 67| 1,834) -0046) 125| 1,063) 3.138} .0046|1,016) 1,037 1.0) .0053) 46 
Duchesne . 3 1.7) 1:7) 76 1,410) 124, 621 1,886; .0028/1,098; 1,122 -5)) + .0031 46 
Emery -0057)..... 1.5) 1.4| 76) 588) 132 890; .0013) 601 609 -4| .0015 22 
Garfield -0038]..... 1 -9) 9) 73) 336 95; 433] 572, .0008| 636) 636) -2) .0009) 24 
Grand -0015)..... | y “ 4 66 352) - | a -0009) 1,395 1,456| -1/ .0009} 60 
| | | | 
iron. 0059| 50 2| 1.6 1.6 52) 3,191) 177} | 3,193) .0047}1,941) 1,977! 6) . 108 
Juab -0070; 65) 3| 2.1 2.0 41|| 1,697) —_— 128 2,961) .0044/1,438| 1,468] -6; .0043) 81 
Kane -0018 | . 1 4) 4 73) 256) .0006 76 497, .0007|1,132) 1,135) N.A.|| .0006 33 
Millard ME cscs 2 2.2) 2.1 78 1,542) .0038 109 | 2,313) .0034/1,077| 1,093) -6| + .0037 46 
Morgan cS ‘ a 5] 56| 416 106) 1,107) 680) aes oes 1,264 -2| 0012) 57 
See 0016)..... 3) -4| 4) 58) 186) 588| 361; .0005, 874 880) N. al -0006} 38 
Rich. ... 0015|.....| 2) 4 -4) = 90) 154| 238 | 236, .0003) 623) 28 -2| .0003) 20 
Salt Lake (Salt La 1580 77 257) 46.1) 45.4) 11) 75,105) 126) 1,028 134,589, .1986/2,917| 2,945) 18.6) .1929) 122 
San Juan... 0028).....| 1 i 4 89} 246) . | 71 263 | 453, .0007; 616) 795) N.A. 
Sanpete. . 0130)..... | 10 - 3.6 70 2,188) -0055) 123) 606) 3,479} .0051 — 970} N.A.| .0053) 41 
ss | | |) || ] | 
Sevier. .. 0094, 27) 6 2.4 2.4, 72) 2,449 0062! 145| 835) 4,723) .0070|1,965| 1,967 -7| .0067| 71 
Summit 0078 45) 5} 2.1 2.1) 39 1,729; .0044) 111) 2,218, .0033)1,044) 1,054) 8; .0039 
Tooele. 0077, 55) 1) 2.2) 2.1) 41) 1,645) | 194 2,207) -0033|1,014) 1,028) 8) .0041 53 
Uintah 0073).....| 2 2.0 1.8 76) 1,216) . 124 2,478, .0037|1,243| 1,317 -5} .0035 
h 0399 64, 24 8) 10.6) 43) 11,967, .0302) 1,014) 140) 18,147) .0268|1,706| 1,711) 3.2) .0295) 74 
| | | 
Wasatch -0046)..... 5 1.2 1.2 48 | 1,010) 156| 754] 1,387; .00211,151| 1,154 -4| .0023) 50 
Washington -0060 3 1.6 1.5 67) 1,281) 134) 2,394) .0035|1,526 1,539) -4 .0033 55 
layne .0017|..... | 1| 4 .4| 82 111 194 230! .0003, '590 ‘591| N.A.| .0004, 24 
Weber. -0425| 77 96) 12.5) 12.2 23 19,364 115; 950) 32,387, .0478/2,599| 2,630 5.3) .0469) 110 
STATE TOTAL -4136 52! 6} 115.9, 113.4 36| 147,998 .3735| 9,471; 130) 890) 250,010 3689 2,156 ae 3716) 90 
Le dy” naval (Gree mee | | | 
P For Utah City figures, see page 219. 
NEVADA 
ae l 4. N Se Rr lard 
Churchill. . -0041|.....| 1 1.4 1.3 58 2,046 158 1,051) 3,360; .0050/2,410 2,545 -5| .0051) 124 
Clark... 0069, 61 1 2.7 2.3 11) 7,877 121, 1,514 10,966, .0162\4,118 4,450 1.1) .0180| 261 
Douglas 0015)... 3 4 4) 67 854 147| 1,522 1,556, .0023/3,627| 3,900 -2) .0023| 153 
Elko 0081; 32 1 2.6 2.3 52 3,273 115) 895) 8,577; .0126/3,314, 3,583 1.1) .0106) 131 
Esmeralda | ae 5 .4| 12 293 75) 1,211) 1,550! .0023/3,414, 3,507) N.A 0016) 178 
Eureka -0011 4 3 40 251 90| 731| 717} .0010|1,927) 2,103 -1) .0008, 73 
Humboldt. . -0031 1.1 9 44 1,809 128) 900) 3,249) .0048 oma 3,182 5 a 155 


tPreferred Families figures are in thousands. 
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N EVA D A—(Continued) 


SALES 
RETAIL SALES MANAGE- 
POPULATION 1939 AUTO SALES, EFFECTIVE BUYING INCOME, MENT 
(In thousands, except density) S. M. ESTIMATE 1939 1939S. M. ESTIMATE MARKET 
| CONTROLS 
COUNTY ) of ae 
| | New i Regis-| | Per | No. of} Na- | Buy- 
Total % % \Density | Work-) Dollars % Pas- | Ratio\tration) Dollars % | Per | White) $1500 || tional | ing 
1930 of Ur- | per | Fami- | Fami- | ers (in of | senge |1939-| per M (in of |Fam-| Fam-| Pre- | Buying Pow- 
U. S. | ban | sq. mi.| lies lies % \thousands)| U. S. | cars | 1938) Fami-|thousands)| U. S. | ily | ily | ferred | Power er 4 
| Farm | | lies Fami- | % index 
| lies t 
Lander.................179 . Sa see .6| 5) 3 640} .0016 32} 139) 581 1,298} .0019/2,090) 2,343 3 0017, 121 
Lincoln......... ..171 CE Mi incclncocscs 9 8) 932} .0024 96, 105 923 1,939} .0029/2,265| 2,359 -3} .0028 | 97 
GM. once ..179 3.8) 0031)... 3 1.0) 9) 83 762} .0019 82} 115| 994 2,148, .0032/2,089| 2,219 3) .0027 87 
Mineral... re a 1.9) .0015).....) 1) 6 5 26 589} 0015  44| 169 784) 1,402! .0021|2, 240) 2,540 0018, 120 
Nye... -..179 i Soo See | 1.5) 1.4) 19) 1,662 E 98} 1 1 3,074 2,058] 2,176 5) .0044 138 
Ormsby a 2.2) .0018]..... 14 .8| 5} 21 1,088} .002 106} 125) 1,524 2,205, .0032|3,718| 3,889 .0031, 172 
Pershing. . ..179 Be, Go necdivaxcs 7] 6} 34) 997 0025) | 137 1,863} .0027/2,639) 2,772 0028] 118 
Storey... . ..179) .7| .0005)..... 3 ™ 2) 3 322) .0008| 30} 71 ws 880, | .0013/3,592| 3,651) N.A.| .0011, 220 
| \| | 
re 179) 27.1) .0223| 85 4, 7.3) 7.0 14] 17,990) .0454) 1,219] 119) 1,39 24,104) .0356/3,296| 3,393} 4.2) .0408/ 183 
White Pine... 171) 11.8} 0096) 26 1} 3.0) 2.8) = 15) 3,595 .0091) 318) 136 940, 8,092| .0119)2,721| 2,817, 1.1) .0109) | 103 
STATE TOTAL....... | 91.1| 0742, 38 1} 25.5) 23.1| 27, 44,980 .1135| 3,221 122! 1,128) 76,980) .1136)3,022| 3,188)....... | .1150) 155 
| t 
{Preferred Families figures are in sy For Nevada City figures, see page 219. 
M in S$ City D 
ountain States— ity Vata 
MONTANA 
| | | SALES VOLUME | EFFECTIVE BUYING | 
| | | POPULATION | (dollars—000 omitted) INCOME | INDUSTRIAL 
| |S. M. ESTIMATE - S. M. ESTIMATE | VOLUME 
| - a | COME | Bite. 
| Trad-| | TAX | No. of | Aver. | Value of Const. 
CITY COUNTY ing | | | RE- | Dollars | Dol- | $1500 | Busi-| M’fd | 1939, 
| | Area Munic-| % | &% % | Fami- | Retail| % | Whole TURNS| 1939 % lars | Pre- | ness Products /Dollars 
| Zone | ipal (County, State | White| lies || 1939 | State ms Lt al State -. aoe h~ ad per 
| | , = ily | lies || to | omitted)| Fami- 
mt | | | U.S.A. | | Hes 
~ | st | | | | | 
Anaconda.......|| Deer Lodge... | ES? 12,494| 76.38) 2.32 ae | -_ 3,688| 2.18 314| 145 annl 2.36 | 2,166} 1,598) N.A.,| N.A.| 15,596 
Billi -| Yellowstone....|....||.... 16,380| 53.05] 3.05 | 97.2 | 4,442) 13,849] 8.12 | 15,982) 126 13,341| 4.55 | 3,003) 2,665) 91 | 4,077)149, 649 
Billings f. 168 138,217)... ....|* .1127|......| 34,123) 38,062)* .0961)...... .|. 63,462\* (Riise Siemates SE, BARRIER tag cage 
eman..... Gallatin. ...] 17,111) 6,855) 42.51| 1.28 | 99.7 | 1,854) 4,227| 2.49 | aaa 99 4,918| 1.68 | 2,653) 1,020).N.A.) N. A279, 732 
Butte..... ...«f Silver Bow... .. ..-[.......| 39,532) 69.39) 7.35 | 98.7 | 10,199) 20,277\11.93 | 22,362) 164 29,553/10.09 | 2,898| 5,201 N a, N. A. 49,107 
Butte. Seach ....+.4189 183,590). . wo... /* 61496)......| 47,447) 62,971/* .1 aro. 113,796|* .1679]......]....... PW Ee Lisnia: 
Great Falls .} Caseade......../).....].......] 28,822] 70.05) 5.36 | 98:6 7,308) 15,723) 9.25 15,990 107 20,494 7.00 | 2,804) 5,335) N.A.) N. “A.\159, 180 
Great Falls....|)......... seco eff7O 9962,082].......]...... | ....| 41,255] 57,300/* .1446]....... | ee 69,609)/* Ria meas: ia PRS senses: 
Havre [ae ae 40,000! 6,372] 46.26, 1.19 | 97.7) 1,500 3,591| 2.12 | 2,677) 101 3,554, 1.21 | 2,369 NA.) ON. A.| 17,703 
Helena... .| Lewis and Clark.||..... 25,649| 11,803| 64.77| 2.20 | 97.3 | 3,413| 8,557) 5.03 | 3,550) 156 10,086} 3.44 | 2,955) 1,980) N.A.. N. A.) 129,139 
Kalispell........| Flathead. . Se 22,000) 6,094) 31.74) 1.13 | 99.2 | 1,624) 4,411| 2.60 | 1,381) 77 3,769| 1.29 | 2,321 N.A.| NA.) 59.122 
Miles City.......|| Custer. . eee | 39,289 7,175| 63.82| 1.33 | 98.7 1,792) 3,376| 1.99 | 1,387| 68 848/ 1.31 | 2,147 N.A. NA.) 16,051 
er ago Missoula. . ies 68,156 14,657) 67. 27) 2.73 | 98 9 | 3,888) 8,310) 4.89 |...... | 129 | 10,131) 3.46 | 2, 2,255) N. A.| N. A.|215,811 
0 i} 
7 For Montana County figures, see page 214. 
| \| 
Boise. . . .of Ada... | pai | 21 sal 56. 80 4.84 | 99.1 | 5,887) 17,708) 13. ez / 404) 116 15,532} 6.90 | 2,638) 3,297) 90 2,656|160, 308 
ge \177 132,378)... (*,-1081).....| 35.808 46,517|* .1174).......]........ / | ge Reape Sines Tegel renee pipiney 
idaho Falls... ...|| Bonneville .}.....] 53,710] 9,429) 47.95 2.12 |98.5| 2.164 real 5 ‘a 3,855) 64 5,038| 2.24 | 2,328) 1,169] N.A.| NN. A.|234,902 
Lewiston. .|| Nez Perce bly 89, 131 9,403 53. 45) 2. 12 | 99.0 | 2,520) 5,875) 4.52 498) 81 6,167| 2.74 | 2,447| 1,235) N.A.| NN. A.|142,781 
Nampa..... Canyon........|..... 8,206| 26.53) 1.84 | 99.4 2,172) 4,231, 3.25 | 2,200) 53 5,956| 2.65 | 2,742) 1,043] N.A.| WN. A.|133,552 
Pocatello........| Bannock.......|..... 57.498 16,471 52. 68) 3.70 | 96.2 | ~ 8,955 6.89 | 5,629) 78 11,306| 5.02 | 2,732) 2,566) 82 2.283119, 
Twin Falls... ...] Twin Falls | --. 77,920] 6,787) 29.46) 1.97 | 99.0, 2,234 7,878) 5.83 | 5,528) 85 6,067| 2.70 | 2,716) 1,139) N.A.| N. A.|190,033 
0 ~ A, | | 
~~ om : For Idaho County figures, see page 214. 
COLORADO 
i - | | { | 
Boulder. . | Boulder. . 18,696) 11,223) 34.56] 1.08 | 98.7 | 3,432) 6,648] 1.97 682! 53 8,100! 1.50 | 2,360| 1,750) 71 | 61,690 
Colerade Springs EI Paso. . 53,711| 33,237| 67.05| 3.21 | 95.7 9,994) 16,186| 4.79 7,866 74 26,303) 4.86 | 2,632, 4,597, 99 3,068 109,006 
Denver........ 287,861|100.00|27.79 | 94.9 | 79,351/142,431|42.14| 298,614, 87 | 220,630/40.79 | 2.780| 37,295! 94 | 115 ‘45100, 752 
"oo ain “"""" "liga" ‘liazageal.. |. *1,1183)..... 349,877/455,528/*1.14|97.......|........ 720,687 |*1 .0632). Ferree (een eee 
Fort Collins......|| Larimer... “| 33,137} 11,489] 34.69] 1.11 | 94.1 | 3,162) 6,475 1.91| 770| 48 6,019| 1.11 , 644) 97° |” 715/105, 263 
Grand Junction... Mesa..........|..... 52,644) 10,247| 39.55] .99 | 95.6 | 2,679) 7,085) 2.10! 4083 92 6,941| 1.28 | 1,366) 92 | 997|175,833 
Greeley.........| Weld........ | 65,075| 12,203] 18.75| 1.18 | 97.4 | 3,438 7,533) 2. 23) 4,294 57 6,725| 1.24 | 1,956) 1,960) N.A.| N. A..191,438 
Pueblo..........|| Pueblo 102,602) 50,096] 75.86] 4.84 | 90.1 12,321) 16,598| 4.90| 12,115) 59 22,474| 4.16 | 1,824) 5,914 N.A.| N.A.| 65,552 
Sterling.........|| Logan........ 50,000| 7,195! 36.07) .70 | 97.2| 1,717) 4,620| 1.37, 1,770) 49 2,986) .55 | 1,739| 790) N A N. A.| 41,049 
Waited... | Las Animas... . oh 30,000) 11,732) 32.58| 1.13 | 91.6 | 3,082| 5,201| 1. 54) 2,982) 37 3,161/ .58 | 1,026) 1,233) N a) N A. 13,429 
o e | | | 
For Colorado County figures, see page » 215. Before using these figures, see explanation page 7. 


An index to all city and county data, by states and sections, appears on page 5; one to 
advertisers, on page 236. 


SALES MANAGEMENT 


ATTRACTING FACTORIES and 
DISTRIBUTING BRANCHES 


"This department has occasion to prepare a great many 
special reports for national concerns interested in the 
establishment of branch factories or sales and advertising 
branches in Dallas to serve the Southwest. ... In prepar- 
ing market analyses for our prospects, we rely almost 
entirely on the figures you publish annually in your 
Survey of Buying Power. ... We have found that these 
figures are not only the most reliable and up to date 
figures on buying power that are available, but that they 
are also readily accepted by sales executives, since they 
are in almost every case well acquainted with your publi- 
cation, and with the figures you develop in your survey." 


CLYDE V. WALLIS, Manager, Industrial 
Department, DALLAS CHAMBER OF 


SELECTING MARKETS FOR FALL NEWS- 
PAPER CAMPAIGNS 


"We plan to use your findings as one of the important 
factors in selecting markets for Fall newspaper cam- 
paigns." 
MEDIA DEPARTMENT, GEYER, CORNELL & 
NEWELL, INC., NEW YORK 


BUYING ADVERTISING IN EASTERN 
CITIES 


"We use your Survey of Buying Power as a guide in 
checking our decisions on advertising appropriations for 
various eastern markets." 


N. R. BARNES, Partner, 
BARNES CHASE COMPANY, ADVERTISING, 


COMMERCE LOS ANGELES & SAN DIEGO 
_ — , ] —- ] —_ | 
| | | SALES VOLUME EFFECTIVE BUYING 
| | POPULATION | (dollars—000 omitted) INDUSTRIAL 
| S. M. ESTIMATE = S. M. ESTIMATE VOLUME 
= COME | 9 
Trad- | | TAX No. of || Aver. | Value of | Censt 
CITY COUNTY ing | RE- | Dollars Dol- | $1500 | Busi-| M’fd | 1939, 
|| Area || | Munic- % | & % \Fami- | Retail| % | Whole-| TURNS) 1939 % lars | Pre- | ness | Products) Dollars 
| | Zone | Ipal (County) State White) lies | 1939 | State | sale \ PER || (000 | State | per | ferred | Wage,| Dollars, | per 
| | | | 1939 |} 1,000 || omitted) Fam- | Fami- | Ratio | (000 | 1,000 
| | ily lies to | omitted)! Fami- 
| | U.S.A lies 
_—_ ee a 
I | | imecned, | | 
Casper.......... Natrona........ | Sate i 72,097| 16,619 68.47| 7.37 | 97.7 | 4,637| 12,911|12.42 7,104) 97 12,728) 8.27 | 2,745) 2,597) N.A N. A.|118,760 
Cheyenne....... Laramie........ Douay 113,598) 17,361) 64.87) 7.70 | 92.7 | 4,569) 13,626/13.11 | 6,953) 119 15,557/10.10 | 3,405) 3,061) N.A.| WN. A.|224,694 
Laramie......... eee Daas { 12,804) 8,609) 71.50) 3.82 | 95.4 | 2,309) 5,514) 5.30 |....... 113 7,111) 4.62 | 3,080) 1,478) N.A.| N. A.\167,084 
Sheridan. ....... Sheridan. ...... | sl 38,726; 8,536 50.58) 3.78 | 98.3 | 2,362) anes 6.60 7 92 7,733| 5.02 | 3,274) 1,134 N. A.) NLA.) 1,047 
i a lI ' | | ten 2 loa ES. : 
For Wyoming County figures, see page 216. 
‘ian : oor — 7 . = sl —— 
Albuquerque... .. Bernalillo.......}.... ......| 26,570) 58.48) 6.28 | 95.2 | 6,783) 19,294/17.07 | 14,662) 115 20,401) 11.66 | 3,008) 4,273) 85 2,799)396 , 264 
sir oom ssa aa, TEE 173 Pe FE | Ce 49,898) 61,973|/* .1564).......]........ ge | RO a ee ee a 
ea ROSS eT 8,027; 50.77| 1.90 | 91.4 1,956) 5,185) 4.59 2,185) 76 || 4,584) 2.62 | 2,344) 1,017] N.A N.A.) NLA. 
Roswell......... eee .|| 37,563) 11,173} 57.15) 2.64 | 80.0 2,850) 7,738) 6.85 6,964) 69 | 7,653) 4.37 | 2,685) 1,596) N.A N. A.|130,600 
a “ Santa Fe....... are 17,100; 11,176) 57.12) 2.64 | 94.2 2,608 2 ft * 2 ee 90 | 7,516, 4.30 | 2,882 1,434) 111 537; N.A 
of U.S.A. | | | | 
For New Mexico County figures, see page 216. 
Flagstaff. ..... Ceconine.......||.....|]..... 3,891; 27.67, .89 | 67.7 969, 3,893) 2.68 88 2,580/ 1.18 | 2,663) 446|N.A.| NLA.) NLA, 
Ps Gila. . ; 7,157; 23.08) 1.67 | 84.2 |. 1,824, 1,460 1.01 | 922) 67 2,404) 1.10 1,318 821) N.A.| N.A.| 28,484 
Phoenix | Maricopa ; 48,118) 31.87/11.05 | 78.6 | 12,558) 42,043/28.99 | 64,746) 135 | 33,745/15.48 2,687) 8,791) 100 9,780 |326 ,003 
Phoenix....... ae 185 295,941) \* .2412)......| 70,723) 97,004|* .2448) 1 | 149,349|* .2203] t+ state cies 
Prescott || Yavapai 35,000; 5,517) 19.38) 1.27 83.2 | 1,564) 2,579) 1.78 911) 135 3,807) 1.75 2,434 673), N.A.| WN. A.|246,572 
Tucson ima 32,506} 58.36) 7.46 64.1 8,206), 19,788)13.65 11,042) 103 20,510) 9.41 2,499; 5,334) N. A. N. A.}202,595 
Tucson 1'86 | 65,360 * .0532 16,186) 25,470)* .0643 36,057|* .0532 
we “s Yuma | 27,50} 4,89] 27.4€) 1.12 | 66.5 1,252§ 4,396] 3.03 154 2,516] 1.15 | 2,00€ 52€) N. A. WN. AJ NLA 
70 0 . 
For Arizona County figures, see page 217. 
—— sniainaiinapamidiaiiniphntiail R : _ i ——;- e ——— 
I aia a SN ss ci cecce 29,391; 9,979) 36.39, 1.96 | 99.8 2,437; 4,921) 3.33 1,840) 36 5,183, 2.07 | 2,127; 1,072) N.A.| NN. A.|258,797 
See i. Saar --.-{| 65,632) 40,272) 77.19) 7.91 | 97.4 | 9,951) 19,354/13.08 | 35,031) 60 27,160\10.86 | 2,729) 4,776) 82 17,902|133,571 
_ eee | ....| 65,000) 14,766) 30.12) 2.91 | 99.8 | 3,199) 6,370) 4.30 4,660) 34 5,866) 2.35 834) 1,504) 9 118,218 
Salt Lake My Salt Lake...... ee SEAEre ,267| 72.26| 2.76 | 98.4 | 34,410) 67,751/45.77 |113,820) 77 106,488/42.59 | 3,095) 16,517| N. A.) N. A.|165,552 
Salt Lake City.!.............. 171 1739,873)....... = -6022).. |169,021/217,082|* .5479)....... eee | a i a PR BE HES 
*ZoAU.S.A. FO 5 ~ @ ra ee bese ee Meee ees Be | 
For Utah County figures, see page 217. 
NEVADA 
Nl oe ae? eer eR i | i ort ry pine gees Sie aa ae 
20,000 5,165) 60.54) 5.67 | 89.5 | 1,714) 4,789/10.65 | 1,665! 130 7,137| 9.27 | 4,164 N. A.|198 ,053 
me eee ...| 18,529! 68.24'20.33 | 97.4 | 5,018) 16,873\37.51 8,183) 158 17,983|23.36 | 3,584 . ,380 
179 || 57,194).....2.].. * .0467 16,388 —— -0740' aber Me ekasah aloes I [a a RE SS Soe 
ores ae 28 . ——e— a .% | = es Se 


For Nevada County figures, see page 217 
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SALES MANAGEMENT 


“Top of the Dial” 


KOY Phoenix, Assigned 


New, Far-Reaching Frequency — 


550 Kilocycles 


K O Y will start operating on its new assignment of 
550 kilocycles as quickly as necessary mechanical 
changes can be made. 

An increase of 300% in the daytime service 
area and 87% in population will result from this 
new assignment. The nighttime service area will 


R for ye tired advertiser: Repeated doses of 
550 kc. If it’s on KO Y— it’s O K. 


K O Y is the key station of the ARIZONA Network— 
K OY, Phoenix; KTUC, Tucson; KSUN, Bisbee- 
Douglas 


comprise 8225 sq. mi. in the 1.75 mv/m field 
strength contour, compared with the present 3000 
sq. mi. in the 1.0 mv/m contour ... nearly three 
times the area and almost twice the signal strength. 

K O Y is set to deliver even greater results than 
before. Ask any John Blair man or write Fred Palmer. 


1000 Watts 
Day & Night 
CBS Affiliate 


BURRIDGE D. BUTLER, Chairman 
National Representatives: JOHN BLAIR & COMPANY 


FRED PALMER, Manager 


Of the 1 5 000 Independent Tire Service Stations receiving 


T | rm — S$ Magazine each month 


MORE THAN 


75% Sell BATTERIES 


85% Sell Car ACCESSORIES 


That is why TIRES is an excellent advertising medium NOT ONLY for tire and 
tire shop equipment manufacturers BUT ALSO for the makers and distributors 


of many other automotive products. 


Let us tell you the story of the new TIRES Magazine and why it is more than a 


trade paper for the tire industry. 


420 Lexington Ave. 


_ ‘THE TRADE PAPER OF THE TIRE INDUSTRY. 


80% Sell GAS and OIL 


New York City 


APRIL 10, 


1940 
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Pacific States—County Data 


WASHINGTON 


COUNTY 


Adams 
Asotin 
Benton 
Chelan 
Clallam 


Clark. . 
Columbia 
Cowlitz 
Douglas 
Ferry 


Franklin 
Garfield... 
Grant = 
Grays Harbor 
Island... 


Jefferson 
King (Seattle) 
Kitsap. . 
Kittitas 
Klickitat 


Lewis 

Lincoln 

| a 
kanogan 

Pacific. . 


Pend Oreille 


Pierce (Tacoma) 


San Juan... 
Skagit..... 
Skamania 


Snohomish. . . 
Spokane (Spokane) 


Stevens 
Thurston 
Wahkiakum 


Walla Walla 
Whatcom. 
Whitman 
Yakima 


~~ STATE TOTAL... 


Baker 
Benton 
Clackamas 
Clatsop 
Columbia 


Coos 
Crook 
Curry 
Deschutes 
Douglas 


Gilliam 
Grant 
Harney... 
Hood River 
Jackson. 


Jefferson 
Josephine 
Klamath 
Lake 
Lane 


Lincoln 
Linn 
Malheur 
Marion 
Morrow 


Multnomah (Portland) 


{Preferred Families figures are in thousands. 


— 
uo 
oa 


RETAIL SALES | 
| 1939 AUTO SALES, EFFECTIVE BUYING INCOME, 
(In Thousands, except density) S. M. ESTIMATE 1939 1939 S. M. ESTIMATE 
- pe — ee 
| New | | Regis-| Per | No. of | 
Total % % |Density White | Work-| Dollars % | Pas- | Ratio tration) Dollars % | Per | White $1500 
1930 | of Fami- | Fami- | ers | of. | senger |1939-|perM) (in | of |Fam-| Fam- | 
. S. | ban | sq. mi.| lies lies % U.S.) cars | 1938) Fami-|thousands) U. S. | ily | ily | 
Farm | lies | | 
= _——_—— = | | 
7.7, .0063 1.9 1.8 66 0061) 103, 104 775 4,232, .0062/2,304) 2,316 
8.1; .0066 2.2 2.2) 69 -0035) 83 126) 823), 2,402) .0035\1,085| 1,086, 
11.0; .0089) . 2.9 2.9 73} -0065) 128; 136) 881) 4,893, .0072|/1,668 1,674) 
31.6) .0258) 8.3 8.2) 38 .0418 630) 118 1,151) 21,629, .0319,2,607) 2,616) 
20.4) -0167 seas 5.2) 28 -0188) 334 125) 978) 13,150| -0193 2,412) —_ 
} ' i] | 
40.3) .0328 10.8 10.8 46 .0310) 631) 146, 1,171) 19,162} .0283 1,774) 1,778; 
5.3| .0043) 1.5 1.5 63) -0040) 76) 87) 807, 534.0052 2,414 2,417| 
31.9} .0260) 8.3 8.2 20) 0273) 733| 187) 1,195) 18,437, .0272\2,218, 2,229) 
7.6; .0062 4 2.1 2.1 85) -0032) 83) 99) 519) 1,925, .0028) 917) 920) 
4.3) .0035 2; 1.2) 1.1) (73 -0015 54) 138) 653) = 1,190) 0018) 963) 1,050 
6.1| .0050 5} 1.6 «1.5; 55) 0065) 116, 110) 874 2,756, .00411,755 1,773, .6 
3.7; .0030 5 9 9 70 -0036 63, 126 967) 2,916| .00433,1 3,183 oo 
5.7, .0046 2 1.5 1.5 52 .0090 390, 164 2,847] 3,635 .0053.2,391 2,391 5 
60.0, .0489 32; 15.7 15.4 18 -0454, 986, 166) 823) 30,882, .04561,969 1,989 6.8) 
5.4 .0044 26) 1.7 1.7 81 0021) 65) 123) 814) 1,350; .0020' 804 807 4) 
| | | 
8.3, .0068 5 2.3 2.2 25 -0064 107; 134) 822) 4,890; .0072/2,115| 2,155 8 
463.5| .3775 220) 128.8) 125.0 7\) -5430| 11,420, 136 978 | 374,039) .5519 2,905) 2,954 61.8 
30.8| .0251 83) 8.8 8.6 37) -0297 732; 155, 1,189) 26,489' .0391/2,998 3,038 3.1 
18.2, .0148 8) 4.5) 4.4 39 -0168 347, 119 1,057 10,503) .0155 2,333) 2,352 1.6 
9.8) .0080 5} 2.7 2.6 59 -0070 175; 158 894) 4,109, .0061,1,531| 1,561 8 
| | | | | 
40.0' .0326 10.6 10.6 52 -0275 591, 123, 950) 17,689 .0261\1,663) 1,668 3.8 
11.9, .0097) 3.1 3.1) 65 -0130 223, 108) 1,044) 7,701 0114 2,485; 2,488 9 
10.1, .0082 2.7 2.6 31 .0076 137; 110) 1,077 5,767 0085|2,165, 2,199 9 
18.5, .0151 5.0 4.8 40 .0179 375, 124 1,109 8,812, .0130/1,768 1,813) 1.7 
15.0; .0122 4.0 4.0 26 .0084 235) 165 = 7,708; .0114)1,917, 1,935) 1.3 
| | | | | | 
7.2 .0058 1.9 1.9 43 -0038 114, 128 803 2,649, .0039\1,370| 1,385 6 
63.8 .1334 45.0 44.1 20 -1434 3,152, 138, 970 107,240, .1582/2,384) 2,411 16.2 
3.1; .0025 1.0 9 64 -0016 30 86 703 1,569 .0023|/1,604 1,643) 3 
35.1 .0286 9.2 9.1 41 -0271 560 120 1,001 15,454, .0228 1,678) 1,690, 3.3 
2.9 .0024 8 8 53 -0026 55 183) 1,006 1,286; .0019 one 1,553) N. A. 
78.9, .0642 21.9 21.7 37 -0603, 1,28 134) 1,023 30,624 .0452 1,398) 1,407) 8.8 
150.5; .1226 40.5 40.2 17) -1854, 3,270 121) 967 124,497, .1839 3,075) 3,089 17.4 
18.6 .0151 5.0 4.8 70) .0089 164, 120 699, 6,299, .0093)1,259) 1,285) 1.3 
31.3) .0255 8.6 8.5 40 -0300 774, 133) 1,189) 20,787, .0307\2,420| 2,435) 3.4 
3.9 — - 1.0) 1.0 44 -0016 44, 86) 841) 1,719) -0025 1,729 1,742 3 
| | 
28.4 .0232 7.1 7.1 39 -0350 538 110) 1,033) 19,563, .0289,2,749 2,763 
59.1, .0482 15.9 15.7) 39) -0508 780, 101 956 30,240, .04461,898 1,910 
28.0| .0228 7.1) 7.1 60 -0316) 536; 103 967) 18,322, .0270 2,570 2,573 
77.4 .0630 20.2, 19.4 46 -0876) 1,433) 113; 1,222 49,960, .07372,471 2,527 
3.4 1.2734 23| 423.8) 415.2 28) 1.5573) 31,549 131 1,001 1,030,009 1.5198 2,430 2,459 
7 For Washington City figures, see page 225. 
OREGON 
Y oar er gee l | 
16.8) .0136) 4.6 4.6 44 0164) 429, 149| 935 | 10,396, .01502,244 2,257 1.4, 
16.6 0135) 4.5 4.5 49) -0155) 445 119) Ved 764, .0141 2,177, 2,185 1.5) 
46.2 0376) 13.3 13.3} 61) .0269 864, 126) 1,101) 16,450; .0238/1,234 1,237 4.5) 
21.1 0172 5.7, 5.6, 20 10221, 623, -127| 1,079, 13,959 .0202.2,454 2.472 1.9 
wee 0163 5.4 5.3 42 -0122) 376' 155) 995) 38 eeaed tans 1,380 1.9) 
28.4) .0232) 8.0 8.0 28 0280. 652 129 1,009) 16,545| .0239,2,064 2,070 2.9 
3.3) .0027 9 9 77 .0023 120| 182) 1,499) 1,432; .0021|/1,646 1,646 3 
3.3; .0026).. 1.0 9 58 -0022 54, 132) 1,039) 1,368, .0020|1,396 1,429 od 
14.8) .0120) 4.1 4.1 25 .0166) 471, 146) 1,289 10,410; .0150/2,536 2,539 1.8 
22.0} .0179 6.4 6.4 61 -0181) 448; 133) 989) 11,565 or 1,803 1.9) 
| | i | | | } 
3.5 -0028) F 9 9 66 -0033 | 68 sn 842 1,970, .0028\2,257, 2,267 4 
6.0 .0048).. 1.7 1.7 61 -0045 143, 117) 989 2,770, .0040'1,651| 1,661 5 
5.9 .0048 1.7 1.6 51|| -0053 235 208 865 3,182, .0046 1,908) 1,930 M 
8.9| .0073 2.5 2.4 52 .0099 247; 134 1,342 6,311. .0091 2,555) 2,619 1.0, 
32.9, .0268 aa 9.5 49) -0304 739 122) 1,129) 17,977.  .0260 eons 1,895 4.0 
2.3, .0019 6 5 67 -0013 46 118 880. 770, .0011|1,337 1,439 a 
11.5; .0094 3.5 3.4 54 -0111 277, +106) 1,316 5,624, .0082\1,630) 1,634 1.2 
32.4 .0264 8.5 8.1) 21 -0423, 1,310, 138 1,364 25,686, -0371 3,009| 3,094 4.5 
4.8 .0039).. 1.3 1.3 54 -0067 204 135, 1,296 2,977, .0043 2,310) 2,319 5 
54.5) .0444) 15.2; 15.1 40 -0475) 1,362 149) 1,199 28,742, .0416|1,896) 1,900 5.9 
9.9) -0081 2.8 2.7 34 .0082 174 124! 1,156. 5,126 .0074,1,833, 1,863 1.0 
24.7; .0201 7.0 7.0 66 .0176 465 113) 1,136) 10,430 .0151,1,482 1,486 2.5 
11.2, .0092 2.9 2.8 72 0122 170; 88 1,268 7,500, .0108 2,620, 2,626 1.0 
60.5; .0493 15.6 15.5 42 0556, 1,478 121) 1,413 32,275, .0467 2,065) 2,076 6.2 
4.9 -0040) 1.3) 1.3 81 0028 | 77, 90) 005 2,118) -0031|1,650, 1,652 5 
| | 
338.2) 2755 97.1 95.8 4 . 4453) 9,656 128) oof 273,738) -3956 2,819 2,841 8 
| | ! 


Before using these figures, see explanation page 7. 


An index to city and county figures, by states and sections, appears on page 5; an 
index to advertisers, on page 236. 


SALES MANAGEMENT 


OREGONIAN CIRCULATION is Power Circulation. Power 
that comes from steady, natural growth, devoid of the 
false stimulation of premiums, contests or consolidations. 

For advertisers who seek increased 1940 sales in the 
prosperous Oregon Market, The Oregonian presents an 
unusual opportunity through its complete, balanced cov- 
erage of Oregon and Southwestern Washington. 


SALES POWER 
Time and time again The Oregonian has demonstrated 
its ability to get cash register results for advertisers. Con- 
sider these few examples—and ask our national repre- 
sentatives for more: 
From six square inches of space devoted to radios in 
its general advertisement in The Oregonian, a Portland 


department store reported the sale of 80 units on the 
day the advertisement appeared. 

A 2-column by 10-inch Oregonian advertisement sold 
10 electric refrigerator units totaling more than $1400 
on the day of the advertisement’s publication. 

A Portland jeweler using The Oregonian exclusively 
reported the sale of more than $900 worth of watches on 
Monday following the appearance of his 3-column by 
15-inch advertisement in The Sunday Oregonian. His 
Christmas business was 50% ahead of the previous year, 
when he was using two newspapers. 

Remember that the Oregon country is rich, responsive; 
that The Oregonian is the dominant newspaper, with 
daily and Sunday circulation at a new high. To get your 
share of the sales in this progressive, growing, prosperous 
area use The Oregonian. 


CIRCULATION: paity 124,588; sunpbay 158,758 


(Publisher's statement for 6 months ending Sept 30, 1939) 


THE OREGONIAN. 


Ve Grea, Newspaper of The Wes7- 
PORTLAND, OREGON 
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N—(Continued) 


| RETAIL SALES 


| 
POPULATION | 1939 | AUTO SALES, | EFFECTIVE BUYING INCOME, 
(In thousands, except density) S. M. ESTIMATE | 1939 | 1939 S. M. ESTIMATE 
COUNTY —_ — cencicieeinmeael — }__ 
| i | 
H New | Regis-) | Per \ 
Total % % Density White Work-| Dollars % | Pas- a a Dollars ls Per | White! $1500 
| 1930 of Ur- | per Fami- Fami- | ers i of | senger 1 a (in |Fam-| Fam- 
i U. S. | ban | sq.mi.| lies lies ra thousands)| U. S. | cars | EL — thousands) | u. S. | ily | ily 
i | arm } 
| | 2 ee ei | 
7 pammmamaar ee CHE: oH Tel cer) eel acl cl amc ceocl aca! 
Polk sain .178 16.9| .0137 18) 24 4.6 4.5 60) 3,033} .0077) 242, 111) #881) 4,654) .0067 1,017) 1,023 
Sherman . . 178) 3.0) .0024)... 8 7 74) 9 88 128| 935) 1,224, .0018 1,628) 1,632 
Tillamook. 178 11.8, .0096) 22 11 3.2 3.2 35) 0082) 219| 102) 996 4,990} .0072/1,538) 1,541) 
Umatilla. . . ..178 24.4, .0199) 27 8 6.3 6.1 67 -0245 ti an 1,035) 14,083} .0203) ® 226; 2,270) 
Union 178 17.5) .0143) 46 9) 4.7 4.7 45 0172) = 349) 1 948) 10,104 0148) \2, 143i 2,150 
Wallowa 178 7.8) .0064).....| 3 2.0 2.0 76 -0056 114) 803) 3,285 "0048/1 50) 1,662 
Wasco. ‘cue 12.6 -0103| 47 5) 3.5} 3.3} 49) 6,307; .0159 341) 108 1 018) 9,504) .0137 2, 718, 2,786 
Washington ‘ eee 30.3, .0247 10 41 8.4 8.4 67) 7,214; .0182 627; 124 1,283) 11,239; .01621, 329| 1,332 
Wheeler... .. ..178 2.8} .0023)..... 2) 6 .6 51 -0018 73| 140) 1,085) 1,052! — pee 1,626, 
Yamhill . . iets 178 22.0, .0179| 27 31) 6.2 6.2| 62 -0191 403 107) 1,145) 11,698) .0169'1, 869) 1, 877 
STATE TOTAL......... 953.8| .7768| 51}  10| 266.3| 262.9 33| 390,014, .9844, 24,113, 127, 1,084) 598,300 .8647/2 2,248 2, 263)... 
’ ied — SS Gl ees See ee See ws: s 
For Oregon City in see page 228. 
Alameda (Berk.-Oakid).183A 474.9, .3868 93 649 137.1 131.0) 6) -5678) 13, 200 119| 1,127) 372,769| -5500 2, 719) 2,790) 
Alpine...... : 183 -2 .0002 eictsean ., Se Soe 133 692) ee 623) 
Amador ; 183 8.5 .0069 14 2.0 1.8 29) .0077 193 112) 1,317) 4,208 | 068!2,117 2 219) 
Butte. .. 182 34.1, .0278 34 20 10.1 9.7 46 -0389; 1,094) 101! 1,401) 23,101| .0341/2,299) 2,34 
Calaveras...............181 6.0| .0049)..... 6 1.8 1.7) 32 -0051 201; 126 1,491) 3,955 — 189) 2,266 
Colusa _ oie 182) 10.3) 0083! Sore 9) 2.7) 2.4) 67) 4,829; .0122 237, 92 1,286 6,789; .0100 2, 545) 2,670| 
Contra Costa . . . 183A) 78.6 0640 56 110 20.7 19.4 15 -0696, 2,526 134, 1,461 58,405) .0862 2,819) , 923) 
Del Norte. . ere 4.7| .0030)..... 5 1.4, 1.3 28 -0034) 79| 81) 954 603 .0038/1,849) 1,934 
Eldorado. . . icadacdanee 8.3 0068 .....| 5 2.7 2.6 32 3,981) 0100) 257, 108 1,405 5,955| .0088/2,235| 2,267) 
Fresno (Fresno).........180| 144.4) .1176) 44 24, 38.0 wa 49) 68,582) .1731 4,039) 104) 1,500) 88,415, .1305 2,329) 2,465 
| } | | | 
ne 10.9} .0089) .... 8 3.1 3.0 72) 0120) 260 90| 1,269) 6,019; .00891 ,945| 1,968| 
Humboldt -- 183) 43.2) .0355, 36) 12 11.8 11.3 27) 17,030 .0 1,018} 107) 1,178 25,066, .0370)2, 115) 2,170) 
imperial. . - 184) 60.9 0496 41 15 14.9 8.9) 61 22,202, .0560 1,495, 113) 1,192 28,298, .04181 898 | 2,452) 
bhaswiccncadi 184) 6.6 0053'... 1 2.1 1.7) 21 2,472) 2 299' 121) 1,180 4,689} .0069 2,275) 2,520) 
Kern... .184 82.6; .0673| 39 10; 22.3) 19.9 38 47,269) .1193) 3,342) 109) 1,939) 69,670 -1028)3,130 3,328 
{ | 
ian cehabendsaicn .180 25.4, .0207) 28 22 6.5 5.6 56 | 0311 743| 88 1,592 14,334) .0212/2,205) 2,403 
| ES ENE ap 183 7.2, .0058)..... 6 2.3 2.2 61) 2,597; .0065; 132 98) 1,201 4,823, .0071/2,083) 2,139 
Lassen..... 182 12.6; .0103)..... 3 3.1 2.7 18) 4,830| .0122 333| 99) 1,297 6,836) NE, 240) 2,388 
Los An —w (Glen-L. Bch.- | | } | 
Los Ang.-Pasadena)...184| 2,208.5) 1.7988 87 537| 652.7; 598.6 6) 1,091,065) 2.7537| 79,577| 127, 1,424, 1,983,771) 2. 9272 3, 039) 3,189 
Madera. aus 180 17.2) .0140 27) 4.3) 3.6 7 5,028; .0127| 409) 102) 1,587 vent -0124 1,966 2,152 
Ee emer 183 41.6 0339 49 79 10.6 10.5 35 13,635, .0344| 1,276| 121| 1,312 32,736 pron ae 3,115 
Mariposa........... 183) 3.2, .0026.. 2 iE. 1.1) 29 1,252) .0032) 140) 112) 1,536 3,310} .0049/2,849) 2,942 
Mendocino............. 183 23.5 0191 26 7 6.3 6.0 46 6,475, .0164 399; 105 1,127 12,372) .0183/1,966) 2,027 
Merced. . -o 188 36.8 0299 19 18 9.1 8.2 71) 16,112, .0407 956 104) 1,447 21,413) .0316 2,355) 2,489 
Modoc. . . . 182 8.0 0065 2 2.1 1.9 60 2,218) -0056 | 162 “< 937, ,477, .0066 2,109) 2,220 
Mono nen ccts .183 2 sa er 4 3 33) 368) .0009 38 686) 1,444 662 pone ae 2,024 
Monterey. dials 183 53.7 .0437 46 16 13.4 12.2 46 25,765, .0650) 2,004, 121! 1,553 39,137, .0577\2,914) 3,074 
isscseusseke 183 22.9, .0186 28 29 5.7 5.6 55 -0234 596; 107 1,426) 13,322 an 2,350 


{Preferred Families figures are in thousands. 


Before using these figures, see explanation page 7. 


Pre- ‘Buyin Pow- 


REVAMPING SALESMEN'S ROUTE LISTS 


"One of our clients was faced with the problem of re- 
vamping the route list of their factory salesmen. With 
the aid of SALES MANAGEMENT'S Survey of Buying 
Power we broke down each state and listed the cities of 
10,000 population and over together with effective buy- 
ing power in each city. Then alongside each estimate we 
put the amount of business that each city could and 
should do... . From that point we drew deductions as to 
which towns were not being covered properly by the 
firm's road men. We feel that SALES MANAGEMENT'S 
Survey of Buying Power is the most helpful device 
available for any advertising agency desiring to make 
practical recommendations.” 


Account Executive, GREY ADVERTISING 
AGENCY, INC., NEW YORK 


SETTING SALES QUOTAS for TRADING 
CENTERS 


“Here are the reasons why we found your Survey of 


Buying Power exceedingly useful: 


1. In arriving at a comparative 


territory. 


2. In setting up sales quotas 


centers. 


3. In checking and revising total territorial quotas 


arrived at on January |, 1937." 


Sales and Advertising Manager, 
BROWN DURRELL CO., NEW YORK 


sales valuation of each 


for important trading 


SALES MANAGEMENT 


CALIFORNI ae 


RETAIL SALES 


POPULATION 193 AUTO SALES, tit Sy Lagi. fuooene, ME 
(In Thousands, except density) | S. M. ESTIMATE 1939 1939 S. M. ESTIMAT | MARKET 
I i | CONTROLS 
COUNTY eel =a _ ead ae seine 
| New Regis- Per | No. of || Na- | Buy- 
| Total % | % \Density White |Work-|| Dollars % | Pas- | Ratio tration) Dollars % | Per | White $1500 || tional | ing 
| 1930 of Ur- | per | Fami- | Fami- | ers | (in of || senger 1939-| per M (in of |Fam-|Fam- | Pre- | Buying | Pow- 
| U. S. | ban | sq. mi.| lies lies | % |thousands) U.S. | cars | 1938) Fami-|thousands)| U.S. | ily | ily | ferred || Power | er 
Farm | lies | Fami- || % _ |index 
\ liest || 
— — -—-— | — §$ —— —-—— on I —— 
Nevada...... 182 10.6, 0086) 36) 11) 3.2; 3.1) 14 7,919 .0200| 458) 122 1,760 10,941, .0161/3,413| 3,444) 1.0) .0179| 206 
Orange. .... ; .184 118.7; .0966| 54 149; 33.6 30.0 39 44,376 1120) 3,223, 104 1,430 70,033, .1033)2,082) 2,217 15.1) 1093} 113 
Placer.... 182 24.5 0199 37) 17 6.7 5.9) 43 9,828; .0248) 591 97, 1,343 17,091 .0252 2,538, 2,722 2.8) .0249) 125 
Plumas. . 182 7.9 .0064.... 3 2.1) 2.0 12 2,726) .0069 243; 117) 1,312 4,250; .0063/2,015) 2,088 -6| .0069| 108 
Riverside 184 81.0 .0660' 49 11 22.5 18.7 49 34,783; .0878) 2,485) 120) 1,480 51,516) .0760/2,291| 2,535 9.9) .0830) 126 
Sacramento (Sacramento) 182 142.0 1157, —s«66 145 35.9 32.7 24 71,720, .1810) 4,484) 111, 1,397 119,859; .1769|3,339) 3,518 17.6 1786) 154 
San Benito. 183 11.3 0092, 33 8 3.0 2.7 64 3,246 .0082 257; +131) 1,239 6,238, .0092 2,118! 2,233 1.2) 0089; 97 
San Bernardino. . a 133.9 .1091 63 7, 37.0' 31.3 38 53,915, .1361) 3,563) 121) 1,352 88,549, .13072,395 2,623) 13.3) .1340, 123 
San Diego (San Diego)...187| 209.7  .1708 83 50; 63.4 58.3 22 109,255; .2757) 6,366) 108 1,375 183,137) .2702,2,890| 3,027; 27.9) .2708| 159 
San Francisco (S. Fran.).183 634.4 .5167| 100 15,105 178.6) 170.6)...... 346,541, .8746) 17,052) 115 861 599,746) .8850|/3,358) 3,445) 96.5] .8603 166 
San Joaquin : :181} 102.9 .0838 57 71 25.8 23.9 43 51,433) .1298)) 2,751) 110) 1,525 70,151, .1035\2,716) =-ao8 12.1) .1146; 137 
San Luis Obispo. 183 29.6; .0241 37 9 8.3 7.7 56 13,165 0332 795; 104) 1,340 20,716 -0306) 2, heed 2,600) 3.7) .0318, 132 
| | i | } 
San Mateo. . . 183 77.4 .0630 69 173} 20.8) 20.1 15 28,470| .0719| 3,170| 123 1,613 67,731 0990 3, 257 3,319) 13.1| -0913) 145 
Santa Barbara. . . 184) 65.2) .0530 67 24 17.4 15.2 32 34,659, .0875| 2,009) 106) 1,429 52,191, .0770\2,996; 3,222 9.7! .0815 154 
Santa Clara (San Jose)... 183 145.1; .1182 65 109 40.1 38.4 33 59,863; .1511)) 4,492) 115) 1,498 110,176; .1626/2,7 2,814 19.2) .1596) 135 
Santa Cruz. 183 37.4, .0305| 61 86 11.6 11.1 45 17,887; .0451| 1,118; 120) 1,429 28,997, .0428 2,504) 2,566) 4.6) .0439) 144 
Shasta 182 13.9 0113 30 4 4.1 3.9 47 7,529, .0190 747; 194 2:030 8,797 100/2, 147 see 1.2| -0171| 151 
i | 
Sierra 182; 2.4 .0020..... 3 8 7 4 782) .0020 65) 96 1,181 1,656} .0024/2,193| 2,268) -3) .0023| 115 
Siskiyou . 183) 25.5| .0208 10 4 7.1 6.5 28 8,981; .0227 606) 131, 1,120 14,987; .0221\2,107| 2,209 2.3) .0225) 108 
Solano 183 40.8 0333, 43 50 10.9 10.2 53 15,550 .0393) 1,287; 119) 1,309 30,240, .0446\2,772| 2,877 5.2) .0432| 130 
Sonoma 183 62.2, .0507 30 39 18.2 17.8 57 31,339; .0791| 1,463) 106) 1,271 42,815, .0632/2,359| 2,385 8.6 .0690 136 
Stanislaus 183 56.6| .0461 32 39 15.3 14.9 55 30,566) .0772) 1,697; 100) 1,630 45,560 -0672, 2,976) 7 7.5 — 154 
| \| 
Sutter... 182 14.6, .0119| 25 24 3.8 3.6 76 2,939 .0074 331 85 1,476 7,779, .0115 ‘2,042 2,109 1.7) -0100 84 
Tehama . 182 13.9 .0113 25 5 4.0 3.9 63 5,387, .0136 260| 102, 1,095 7,474 0110|1,860| 1,892 1.4) -0120) 106 
Trinity 182 2.8} .0023)..... 1 9 8 48 844 .0021 64; 116) 1,197 1,888, .0028\2,102) 2,195) N.A.|| .0025| 109 
Tulare... 180)! 77.5, .0631; 37 16; 20.2) 18.2 67 28,394) .0717) 1,660; 94) 1,531 39,882} .0588/1,969 2°090! 7.9) .0647) 103 
Tuolumne 183 9.3) .0076)..... 4 2.6 2.5 26 4,177, .0105) 309) 137) 1,308 5,732} .0085/2,173 —" 8) -0097; 128 
| | } 
Ventura 184 55.0| .0448 51 30 14.6 11.7 45 22,976, .0580, 1,659 109) 1,410 37,241, .0549 2,542, 2,873 7.6) -0573) 128 
Yolo. . . 182 23.6 .0193 23 23 6.0 5.4 64 8,843, .0223 609, 90 1,405 14,179; .0209|2,343) 2,487 2.7) .0218) 113 
Yuba. . 182 11.3; .0092 51 18 3.1 2.9 37 10,506| .0265 488 106 1,728 9,912, .0146)3,149) 3,326) 1.3} -0198) 215 
totes Macias WiRin —_ mishessnss Paves: a Se at aoaerennnenene maeenseenren sins rel I a 
STATE TOTAL.. henenas 5, 5,677.2 2) 4.6241 73 37 1,610.1|1,482.2 20 "2,705, 000 6. 8272 179, 501 118, 1,342 4,615,006 eed wees aa eens 6.8510) 148 
{Preferred Families figures are in thousands. _ os ad For California dons figures, see page 228. 
——ae 
Pacific States—City Data 
OW AS S iH I N GC 5 ‘2 oO N 
| i I SALES VOLUME EFFECTIVE BUYING i 
! | l POPULATION (dollars—000 omitted) INCOME I INDUSTRIAL 
i} \ 1 S. M. ESTIMATE “ S. M. ESTIMATE ! 
| . ~ diaaeatlinaiais » a 
| COME l idg. 
Trad- TAX | No. of | Aver. | Value of| Cont. 
CITY COUNTY ing RE- Dollars Dof- | $1500 | Busi-| M’f'd 1939, 
|| Area |) \Munic-| % % J \ Fami- | Retail % |Whole-- TURNS 1939 % lars | Pre- | ness | Products Dollars 
|| Zone | ipal (County State | White lies 1939 | State | sale PER (000 State per ferred | Wage, Dollars, | per 
| | 1939 1,000 omitted) Fam- | Fami- | Ratio | (000 1,000 
ily | ties to | omitted)| Fami- 
| -S. lies 
| | | 
Aberdeen.... | Grays Harbor 59,915) 21,723| 36.22 1.40 | 99.1 | 5,963) 11,076) 1.80 9,845 80 13,257; 1.29 2,223; 3,160 100 | 15,882) 23,863 
Bellingham. Whatcom 100,500 30,823' 52.13, 1.97 | 99.4 8,514, 13,202) 2.14 7,655 59 18,087; 1.76 2,124 4,257| 104 | 13,139) 88,001 
Bremerton. Kitsap. 22,500, 10,170; 33.05; .65 98.6 3,032, 7,182) 1.16 2,370' 169 9,567, .93 3,155; 1,637) 143 | 487 798,819 
Centralia Lewis 32,159, 8,058; 20.13) .52 | 99.8 | 2,354) 2,891) .47 2,451 55 4,480; .43 1,903; 1,130) N. A. N.A.| 63,323 
Chehalis. . Lewis SOP ee — 12.26 .31 | 99.9 1,412, 2,842) .46 65 2,615, .25 1,852 551) N. A. N. A.| 56,044 
| 
Everett Snohomish 84,230; 30,567) 38.75 1.86 | 99.3 8,516, 14,708, 2.38 9,022; 87 13,562) 1.32 1,593 4,513, 113 21,317; 92,390 
Hoquiam Grays Harbor 60,000' 12,766 21.29) .82 99.6 3,357) 3,023) .49 | 1,659 61 7,388 .72 2,201; 1,813) 100 | 13,071 . v% 
Kelso... Cowlitz 35,635, 6,260 19.62; .40 98.9 | 1,700) 2,544) .41 701 79 4,022; .39 2,366 748) N. A.) N. A. 
Longview Cowlitz 41,275, 10,652) 33.40; .68 | 98.7 2,869) 4,913, .80 1,304, 92 7,034 .68 2,452) 1,492} N.A N. A, 178, iti 
Mt. Vernon Skagit || 15,335; 3,690) 10.50, .24 | 99.7 1,071 3,300) = Ae 108 1,989, .19 | 1,857) 525) N.A N.A.| NLA 
} 
Olympia Thurston 30,000 11,733) 37.43) .75 | 98.7 3,454 9,475) 1.54 3,785, 111 9,551; .93 | 2,765 1,934] 84 7,876) 162,004 
Port Angeles Clallam 20,449, 10,188 49.80) .65 | 98.5 | 2,773) 5,452) .88 | 1,180 72 6,809| .66 2,455) 1,359) 119 15,636| 24,199 
Seattle King 365,583) 78.87/23.38 | 95.9 |100,996/197,158/31.95 (398,257, 107 || 327,705 31.82 3,245) 53,528) 111 152,455| 111,326 
Seattie........]]..... 175 6) . : * .9351|......|313,575/454,225/*1.1464)...... enae 767,855 |*1.1328)......)....... Be cscvolovesvcsslecscess 
Spokane Spokane 115,514) 76. 7) , Hl | 99.0 | 31,897) 69,15411.22 | 79,526, 98 99,494, 9.66 | 3,119 14,673| 102 | 43,211) i117, 942 
Spokane.......|..... 176 |472,992).......|. _.. {124,830 175, 108|* -4420| ie DMI MONE. ccosclsccocuahicccaclodsoweas epg 
acoma Pierce 229,518,106,817| 65.19 "8. 3. 97.9 30,563) 43,393) 7.03 | 55,977, 78 peer 7.55 2,545 — 103 119,522) 59,193 
Vancouver Clark | 40,316 15,766 39.10 1.01 99.5 4, 151) 8, 323| BE fhiccocxce = 8,247| .80 1,987 1,992 N.A N. A. | N. A. 
Walla Walla | Walla Walla 39,484 15,976) pe 1.02 | 98.5 4,050) 11,633 1.89 7,454, 89 11,941| 1.16 2,948; 2,106) 85 4,678) 160 ,050 
Wenatchee. . Chelan 55,159; 11, 627| 36 6.75, .74 | 99.1 | 3,068) 10,828) 1.75 20,943) 89 8,677; .84 2,828) 2,086) 102 | 1,701 85,911 
oxen: -« Yakima. +h 96, 427) 22,001) 28. -55| 1.41 97.2 | 5,973 21,021) 3.41 22,535) 104 16,062) 1.56 2,689) 3,106) 70 6,552) ~' 
0 \ | | | 
For Washington County figures, see page 222. Before using these figures,.see_explanation page 7. 


Before attempting to use’ either the city or county tables, please read the complete 
explanation which appears on page 7 and following pages. 
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Saks Managimart 


SALES MANAGEMENT 


A sudden squall 
scramble to make his yacht beat back to the mooring. ..too late for a “pick 


me up’ he drove straight home. 


The squall blew leaves on BILL TROY’S lawn. 
answered his homecoming peck with, “Be a dear and fix the lawn while I get 


dinner.” When he sat down—dinner looked mighty good to him! 


At his job on the steam shovel, STU MULLIGAN sniffed the 
breeze—baseball weather! 


dinner, he snorted: “Gosh, I could eat a horse!” 


made J. WILMINGTON VAN ARSDALE 


Gad! he was hungry! 


The missus 


Stu’s a semi-pro...and batting out a few before 


Van Arsdale and Troy and Mrs. Mulligan’s boy...are just hungry 


men under the skin! 


$0 Chey Al ate more Bread thal night! 


*The Los Angeles 

A. B. C. City Zone contains 70.3% of 

ALL Los Angeles County Population 

and Los Angeles County 
ALL Southern 


contains 


72 California 


12.3% of 
people 


**Los Angeles is 
FOURTH in volume of retail sales and 
FIRST in retail per capita sales, among 
the nation’s larger cities! 


and in this rich market, The Herald 
» 2nd Express is overpoweringly FIRST! 


REPRESENTED 


APRIL 


10, 1940 


NATIONALLY 


No matter what’s your bread and butter—when you have an advertising story to 
breeze around, don’t you want it to make a flurry in all the homes, the F. H. A. 
bungalow as well as the manse of the man with a yacht? Isn’t almost everyone a 
prospect for YOUR product? Mustnt you reach the MOST customers in ALL 
income groups? And isn’t the paper that gives you the MOST daily coverage in 
ALL income groups the best buy to cover the rich Los Angeles A. B. C. City Zone? 


THE 
BLANKETS THE 


EVENING HERALD AND 
RICH L. A. MARKET 


EXPRESS.. 
BEST 


The Evening Herald and Express’ coverage doesn’t pull thin in the middle, nor pile 
high over the rich man while the wage-earner’s feet stick out. The Evening Herald 
and Express is FIRST in ALL income groups—among Los Angeles Dailies—in the 
A. B. C. City Area.* It’s your best buy in the West’s prime market !** 


LOS ANGELES EVENING 


HERALD > EXPRE OG 


BY PAUL BLOCK AND ASSOCIATES 
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PREPARATION OF ADVERTISING PLANS 


"This survey is regarded here as by far the best summary 
of its kind. We refer to it frequently and we know that 
the sales managers of many of our clients’ organizations 
swear by it... . | made use of it in connection with the 
preparation of advertising plans for two of our clients.” 


Executive of N. W. AYER & SON, 
PHILADELPHIA 


SELLING THE SALESMEN ON THEIR 
TERRITORIES 


"Your Survey of Buying Power issue of this year was used 
by us primarily in checking up on our quota setup and in 
our discussions with salesmen who seemed a little in doubt 
about the true conditions, buying power, etc., of their 
territories or sections of them." 


MORIZ M. DREYFUS, Sales and Advertising 
Manager, PIONEER SUSPENDER CO.., 


"We 
issue 
ever, 
on a 


PREPARATION OF CHARTS 


are now working on a chart in which the April 10 
of your publication is playing no small part. How- 
it is just about impossible for us to get our hands 
copy here in the office, for the two or three sub- 


scription copies we received always seem to be in use." 


VAN SANT, DUGDALE & COMPANY, 
ADVERTISING, BALTIMORE 


TERRITORIES FOR INTENSIVE 


DEVELOPMENT 


"We use the Survey of Buying Power as an index to assist 
in determining those sections of the country where we 
should put forth the greatest amount of effort; and also 
to assist in determining our strength and weakness." 


OLIVER P. HARRIS, Sales Manager, 
INSULATION DIVISION, STANDARD LIME 


PHILADELPHIA AND STONE CO., BALTIMORE 
\ ; | | _ SALES VOLUME EFFECTIVE BUYING 
I | | POPULATION (dollars—000 omitted) | | INCOME INDUSTRIAL 
| | | S.M. ESTIMATE | - | S. M. ESTIMATE | VOLUME 
| 7 | 
| l | COME | | | Bidg. 
| \Trad-. | | | TAX | No. of | Aver. | Value of| Const. 
CITY | COUNTY ing ral | | |_RE- _ | Dollars | Dol- | $1500 || Busi-| M’f'd | 1939, 
Area Munic-| % GZ % | Fami- | Retail; @& Whole = 1939 % lars | Pre- | ness |Products| Dollars 
| Zone ipal County State White! lies | 1939 | State PER (000 | State | per | ferred | Wage,! Dollars,| per 
| | | 1939 | 1,000 | omitted) Fam-| Fami- | Ratio | (000 
i | | | | | ily | lies to omitted) | Fami- 
\ } i | \ | |U.S.A. | lies 
Re oo _ Yl. | | 
Astoria | Clatsop. . -+| +++) 36,068) 10,349) 49.00) 1.08 | 97.2 2,839) 6,214, 1.59 | 4,248) 76 | 7,286) 1.22 2,566, 1,306) 98 10,062| 107,421 
Baker .| Baker. . | 15,000) 7,858] 46.90| .82 | 30:5 2,223) 3,895 1.00 | 1,592) 60 | 4,245| .71 | 1,910/ 756) N.A.) N.A. 41,846 
Bend .|| Deschutes \ 18,600) 8,848; 59.99, .93 | 99.8 2,506), 3,887) 1.00 1,317] 86 | 4,153} .70 1,657, 1,178) N.A.| N.A.| 75,149 
Corvallis | Benton. | 25,000} 7,585) 45.82) .80 | 99.2 | 2,147) 4,248, 1.09 1,068 64 | 4,013) .67 | 1,869 837| N. A.) N. A.'408,991 
Eugene |) Lane... | 51 000) 18, 901) 34.70| 1.98 | 99.6 —_ 11,606; 2.98 5,564, 68 — 2.36 | 2,667 a 75 | 5,604/132,824 
Klamath Falls Klamath I 51,240) 16,093) 49.70' 1.69 | 98.2 | 4,220! 13,123) 3.36 4,325| 115 | 12,276) 2.05 | 2,905 2,874) 115 4,875 | 120,553 
La Grande Union. . | 26,000; 8,050) 46.02) .84 | 98.9 | 2,165; 4,300) 1.10 1,437) 67 | 4,025) .67 1,859 888) N. A. N. A. 18,028 
Marshfield | Coos | 32,993) — 18.63} .55 | 98.9 1,598, 4,395) 1.13 1,417) 111 2,865, .48 | 1,793) 639) N. A. N. A.) N.A. 
Medford. . | Jackson | 39,000! 11,007| 33.44) 1.15 | 99.2 3,132; 8,819) 2.26 5,045) 81 9,256, 1.55 2,955, 1,817! 91 1,313) 45,796 
Pendleton Umatilla. . . l 35,280| 6, 62 | 27.14, .69 | 98.5 | 1,880) 4,731, 1.21 | 1 963) 107 3,771, .63 2,006 | 714, N. A. N. A./111,383 
| | | | | | 
Portland Multnomah...../|.....]....... \301, 815| 89.23/31.64 | 98.1 | 86,825)164,226)42.11 (309, 949, 94 | 258, 79043.25 | 2,981) 38,203) 95 | 123,795 93,773 
Portland a 178 "5-000 pcinabel ---|* 8529 . (281 , 108/415 ,995|*1 .0499)......./]........ ee aes | pees 
em Marion 75,000; 26, 266 43.39, 2.75 | 99.1 | 6,768 15,415 3.95 "5.788 57 19,142, 3.20 | 2,829, 3,315) 75 : 741 152,144 
The om , Wasco | 43, 000| 5,883) 46.52) .62 | 99.1 1,690) 4,207, 1.08 |....... 92 3,637, -61 2,152 82 . A.| - A.\146 987 
*% of U.S. A. | 
For a County figures, see page 222. 
CALIFORNIA 
I l 
Alameda. . Alameda. . . | 40,200' 35,033; 7.38) .61 96.1 | 10,192 9,678 .36 1,958, 110 39,069 .85 | 3,833) 6,217) 108 5,517|470,564 
Alhambra. . Los Angeles 56,713) 29,472} 1.33) .52 | 97.7 9,082, 15,970) .59 2,033) 103 29.270| .64 | 3,223, 4,269) 113 9,254 | 206,275 
Anaheim. . Orange.... 38,483; 10,995, 9.26 .19 | 84.7 3,206) 5,991) .22 5,271 73 7,103, .15 | 2,216) 1,603 80 1,777| 86,628 
Bakersfield Kern...... 72,000) 26,015) 31.51) .46 | 86.7 7,121) 28,594 1.06 13,467; 178 | 23,876) .52 | 3,353) 4,130/ 124 5,789 | 238,180 
Berkeley. . Alameda. . . 90,678! 82,109| 17.29) 1.45 | 94.4 | 24 :372| 30,366; 1.12 4,281) 171 || 70, 217) 1.52 | 2,881) 16,329) 118 43,173) 162,821 
Beverly Hills Los Angeles....|.....|....... 17,429} .79| .31 96.3 4,925, 18,759, .69 1 115) 361 30, 123 -65 | 6,116! 4,728 124 4,089 598 , 287 
Brawley | Imperial 23,000 10,439) 17.13) .19 | 45.1 4983) 5,639) .21 | 3,553) 46 | 5,272) 12 2,041 904) 110 846 436,075 
Burbank Los Angeles 30,000; 16,662 -75| .29 | 93.5 4,786) 5,351) .20 | 5,192) 92 || 15,556 .34 3,250| 2,680) 115 11,343| 1641936 
Burlingame San Mateo 40,000; 13,270) 17.15) .24 | 99.4 3,885) 8,199) .30 1,165! 213. || +13,470| .29 3,467; 3,691) 135 290 250,661 
Chico. Butte. . 17,000; 7,961) 23.35, .14 97.0 | 2,434) 6,578 .24 2,674, 110 | 9,200, .20 3,780 974, N. A N. A. |156,503 
} } 
Compton Los Angeles. . . ore -57| .22 | 94.7 3,475; 5,242) .19 922, 63 10,769, .23 3,099 1,911) 115 2,910 327,626 
El Centro imperial. 32,000) 8,434) 13.85) .15 78.5 | 2,155) 7,064) .26 5,353) 89 4,345, .10 | 2,016 1,164. N.A.| NN. A./179,565 
Eureka Humboldt 39,915) 15,752) 36.44, .28 | 98.2 4,459) 13,897) .51 3,656) 92 10,332 .22 | 2,317) 2,140) 117 5,571|157,184 
Fresno Fresno. . ......| 52,513) 36.40) .93 | 89.3 | 14,477) 45,494) 1.68 | 39,651, 126 35,934, .78 | 2,482) 6,659) 84 | 35,462/223,842 
Fresno ae hkhews 180 /264,370|...°...|......* .2154)......| 68,977/114,329|* .2886|...°...)........ 151,005|* .2228)...... ARR URRY. RR es 
Fullerton Orange ; 35,000} 10,860) 9.15 .19 | 92.9 | 3,152) 4,948) .18 4,462) 63 | — -15 | 2,215) 1,765, N. A.) N. A. 164,275 
Glendale Los Angeles. . 110,300) 62,736) 2.84) 1.11 | 98.3 19,295) 32,754) 1.21 6,662 96 63,287) 1.37 | 3,280, 12,735, 104 | 7,208 265,571 
Hanford Kings... 36,600} 7,028) 27.68) .12 | 73.8 1,891) 5,702) .21 | 1,253} 90 | (4,412) .10 | 2,333) 756) N. A.) WN. A.\125,473 
Huntington Park. | Los Angeles. . . 67,560 24,591, 1.11) .43 | 98.2 | 7,511) 17,043) .63 4,986) 129 | 25,430' .55 3,386; 4,807) 115 12,447|491 ,614 
Inglewood Los Angeles. . . 5,000; 19, -88) .34 | 97.8 | 5,790) 10,034) .37 983) = 19,034, .41 | 3,287) 3,300) 93 |  6,164/443,322 
Long Beach Los Angeles. . . eesenes eneam 6.43) 2.50 | 98.0 | 47,030) 70,445, 2.60 | 28,064 | 157, on 3.42 3,357, 28, al 113 65,540 | 246,009 
Lodi. . | San Joaquin. . 18,000| 6,788) 6.59) -12 | 96.2| 1 onl 4, 288) -16 F 2,073 5,674) .1 2,871) N.A.| _N. A./264,675 
Los Angeles. . . a ee Ee eee |1238048) 56.06/21.81 | 86.7 368,508 682, 104/25.21 108 nel. 855/25. a 3,207|191, seal 109 | 742,618|214,277 
Los Angeles...|......... ...184 12844181)....... | amees * 2.316(4..... '826,245/1372451|*3. 4630). saben ee \2ai0, 091|*3.5556)...... ee Sr BERET SR 
Martinez Contra Costa....|. .. | 20,000, 6,569) 8.35) .12 | 97.4| 1,742| 3,018) .16 631} 134 5,301, .11 | 3,043) 871) N.A | NN. A.|136,308 
Marysville... . | Yuba..... 36,000) 5, on 50. * 10 | 83.6 1,527) 7,796) .28 |....... | 126 5.06) «11 | 3,285 672) N.A.| NN. A.|140,338 
*ZotU.S.A. || | \ | | | " 


Before using these figures, see explanation page 7. 


SALES MANAGEMENT 


© Chapter Two 


..Forit seems that no 


© Chapter One 
Oatie was a friendly fel- 


low .. and a good cereal, sooner would Oatie get to 


too. The first day of his know the box next to him 


than his neighbor would be 


appearance on Grocer 


Grimes’ shelf he made taken away — bought by a 


friends with a box of customer! Box after box of 


Zippo went out — but Oatie 


Zippo. But that friendship 


was short lived. ... stayed on and on.... 


Chapter Three 


Then came Judgment 
Day for Oatie . . for the 
manufacturer who pro- 
duced him .. and for the 
salesman who sold him. 
“Next time they tell me a 
cereal’s going to be ad- 
vertised, I'll remember to 
ask where,” opined Grocer 


Grimes. 


© Chapter Four 


So the consumer never 


did get Oatie . . but the rub- 
bish can did. A pity, too, for 
Oatie had a lot of good stuff 


in him—but the right people 


never knew it. And thus 


ends the story of a mighty 


fine cereal that never had 


a chance. 


True, Oatie’s case is a sad one. However, if you happen to be a 
an Oatie maker, all is not lost. At least not in Los Angeles. In this 
city of sunshine one newspaper is famous for selling cereals . . as 
well as other foods, furnishings, cars, clothing . . in fact everything 
that families buy! That newspaper is The Times. Its circulation 
(largest morning circulation on the Coast) is 85% carrier delivered. 
It is read in the homes of families who do two-thirds of Southern Cal- 
ifornia’s buying! So, to keep Oatie on the move, talk about him in 
the newspaper that parades products right out of stores into homes. 


LOS ANGELES TIMES 


REPRESENTED BY WILLIAMS, LAWRENCE & CRESMER 
NEW YORK + CHICAGO + DETROIT « SAN FRANCISCO 


APRIL 10, 1940 


ALIFORNI ree 


COUNTY 


Santa Clara..... 


Sacramento... 


-| Monterey. ‘ 


San Bernardino. ||... 


Alameda 
| San Luis Obispo.|.._ | 


San Mateo. .... 


ee 


For California cunts eS see page 224. 


RETAIL SALES PER CAPITA - 1939 , 33X74, 
9 Otner Southern Cali- 
fornia Counties 


SALES VOLUME EFFECTIVE BUYING 
POPULATION jollars—000 omitted) E INDUSTRIAL 
S. M. ESTIMATE S. M. ESTIMATE VOLUME 
aitelataati IN- all = 
| l COME | Bid 
| | | TAX No. of | Aver. | Value ot Const. 
RE- | Dollars Dol- | $1500 || Busi-| M’fd | 1939, 
| Q % | Fami- | Retail % |Whole-/ TURNS} 1939 q lars | Pre- | ness | Products| Dollars 
ipal |County| State | White) lies 1939 | State | sale PER (000 State | per | ferred ||Wage,| Dollars, | per 
1939 | 1,000 || omitted) Fam- | Fami- || Ratio| (000 | 1,000 
ily lies to | omitted)! Fami- 
| U.S.A. lies 
_ 19.23) .12 | 79.9) 1, 7,697| .28 4,701; .10 | 2,509 918) N.A.| N. A./200,503 
13,842; 24.44) .24 | 94.9 | 3,8 17,725) .66 12,708} .28 | 3,234) 2,1 86 13,899) 224,627 
0,890; .49) .19 | 88.5) 3, 4.318) .16 10,778} .23 | 3, 1,716) 128 1,618/206 ,058 
17.02} .16 | 88.6) 2,26 ae eae 6,966} .15 | 3,071) 1,315) N.A.| WN. A.|135,751 
.. 22, 28.11; .11 | 98.9) 1,98 5,492) .20 2 4.954) .11 | 2,497 972) N.A.| _N. A.|170,633 
mp 59.81) 5.01 | 94.1 | 83,080/158,264) 5.85 (128 250,169) §.42 | 3,011) 41, 120 | 201,385)128,641 
183A /553,491).......]...... * — * 252,519/* .6373]......-........ kl ee eee ee 
3 10.22) .23 | 90.8) 3, 7,008; .26 10.445} .23 | 2,627) 1,749) 105 5,471/168, 210 
13,652) 9.41) .24 | 95.1 4, 10,384) .38 12,708} .28 | 3,085) 3,172) N.A.| WN. A. 
76,086) 3.45) 1.34 | 90.9 22, 52,163) 1.93 | 1 78,451; 1.70 | 3,414) 14,016) 98 5,410/154, 496 
13.25} .15 | 99.5] 2, 6,639) .25 6,592) .14 1,251) N. A A. 
-94) .37 | 91.9] 6, 9,954) .37 19,837) .43 | 3,247; 3,177] 102 4,597/|141 ,843 
6.85} .09 | 89.2; 1, 4,538) .17 3,291) .07 | 2,159 655) N. A N. A.|232,952 
30.07) .07 | 97.3 1,249) 5,112) .18 |....... 2, -06 437) N.A N. A./506,986 
14,177) 10.59, 1.25 | 85.7 | 4,210) 6,038; .22 | 17,811) 11,505; .25 1,852) 95 104 
25.56} .36 | 93.6 5,68 8,403) .31 A6 17,849) .39 | 3,140) 2, 126 75,991/113, 290 
36.65) .52 | 82.9 8,388) 16,519) 61 11,233) ’ 47 | 2, 4,194) 115 209 | 222,517 
66.02) 1.65 | 89.9 | 24,687] 65,594) 2 62,606) 79,561; 1.72 | 3,223) 13 113 36,378|353,626 
sald ‘ 94,365/165,059|* .4166|....... Yt a A See ee Se 
x 87.2 | 2,619) 9,532) .35 | 12, 11,015} .24 | 4,206) 1,854) 101 3,113/330, 436 
79.7 | 10, 23,720} .88 | 12,809 27,189} .59 | 2,611) 4,790) 118 2,276|272, 265 
94.9 | 3,383] 9,764) .36 A 9,410 2.782) 2,470) N. A N 9,725 
90.6 45, | 87,394 3.23 45,901 3 16 3,226 ’ 103 42,450 274, 
--+-| 63,378/109,255|* .2758|.......1. 0000... - ff Se ee eee ere Sere 
3.8 |178,6251346,541\/12.81 (1291 599,746|13.00 | 3,358) 96, 113 | 334,931/168,077 
cece. - [OOOe o,1 . ” Ree 5 + Se Sa a ee Sea 
96.7 | 16,801) 35,913) 1.32 | 18,675 48,814) 1.06 | 2,905) 8, 96 56,466| 149,638 
99.4) 3,1 | 2 Seer ; 21 3,027) 1,97 3,057/368, 
92.9) 24 5,678) .21 634; .14 | 2,724) 1,169) N.A.| N.A. A 
93.4 3,713!) 5,608) .21 12,407; .27 | 3,342) 3,082) 126 881/479 ,672 
87.1 | 9,074) 18,192) .67 20,478) .44 | 2,257) 4, 95 3,661/172,728 
86.8 | 9,781) 23,565) .87 31,201; .68 | 3,190) 6,358) 124 2,110) 85,272 
97.9 | 4,932] 8,370) .31 083) .28 653} 2,121) 93 1,299/236 , 891 
80.8; 1, 4,755) .18 5,730} .12 | 3,154) 1,054) N.A N. A./297,603 
90.3 | 11, 21,408} .79 38,673) .84 | 3,304) 5,267) N.A N. A./335,153 
98.2) 3, 12,378! .48 9,216} .20 | 2, 1,745) 99 1,938/176 ,647 
98.8) 5, 4,857| .18 17,110! .37 | 3,018) 3,402) 101 23,268) 434,926 
97.5) 4, 3,537; .13 13,587; .30 | 3,231) 3, 101 299/135 , 288 
-85 | 89.1 | 12,392) 38,570) 1. 31,383 35, -77 | 2,881) 6,196) 103 20,109|112,875 
d ..--| 27,630) 53,452|* .1340].......]]......0. | SE eS: SE See ee 
3,442) 4.17; .06 | 98.6/ 1 i 6 oe 3, -07 | 3,286 493) N. A.) N.A.| NLA 
6,207; 8.02) .11 | 86.3) 1,68 4,946) .18 3.691} .08 | 2,184 N. A.) N.A.)216,719 
4,276 7.55) .07 | 97.7) 1 i 3,063) .15 |....... 3,879; .08 | 3,118 647) N.A.| N.A.| 47, 
35.45) .25 | 94.8) 4 10,030} .37 058} .28 | 2,857) 2, N. A.) N. A./203,851 
9.34) .13 | 91.4] 2,08 5,570) .21 396; .10 | 2,103 920) N.A.| N. A./308,020 
22.29) .15 | 88.1 2 6,140) .23 6,150) .13 | 2,597; 1,089) N.A.| NN. A.|142,392 
-67/ .26 | 96.9) 4 8,516) .31 14,907) .32 | 3,369) 2, 122 1,699|190,675 
23.44) .10 | 95.1 1,584) 4,424) .16 3,905, .09 | 2,465 N. A.) N. A./169,095 
24.66} .06 | 97.6; 1 2 eee 2,279} .05 | 2,200 497) N.A N. A./296,870 
Before using these figures, see explanation page 7. 
SANTA $ 41 PER CAPITA LE A ALL SOUTHERN . 
BARBARA'S RETAIL SALES CALIFORNIA 


Retail Sales figures in Sales Management’s 1940 Survey of Buy- 
ing Power and Los Angeles Chamber of Commerce 1939 studies 
of population in all 10 Southern California counties show Santa 
Barbara County Retail Sales per capita are currently $415 and 


highest in this region. 


Santa Barbara’s rich market, 100 miles from Metropoli- 
tan influence, and standing apart, demands individual 
and intensive merchandising. 


One newspaper and its affiliate radio station serves this field. 


SANTA BARBARA NEWS-PRESS, KTMS 


N. B. C. Affiliate 
Calif. Radio System 
SANTA BARBARA, CALIFORNIA 
Represented by 


Williams, Lawrence & Cresmer Weed & Co. 
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Tuna .a $12, 000, 000 local industry 
Ss SSSESES TANS , 


San Diegans are good oe 


pa 
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>. business is g00d-Here’s why! 


.. If you're in Southern California, 
# you should be in The San Diego 
| Union and Tribune - Sun! 


Member of Associated Weekly Magazine and Comic Sections Color Group 


Represented nationally by WEST- HOLLIDAY CO., Inc. 


New York «Chicago «Detroit «St. Louis «Seattle - Portland «San Francisco*Los Angeles 
ES A 8 RO FO 6 os ED ETE 


Just one ‘‘buy’’ covers Southern 
California’s 27¢ largest market, 
180,000 city and 94,000 county 


 _——- is good in San Diego because of diversi- 
fication of “new money” sources. Added to the local 
exchange of dollars are (1) Navy payroll, $30,000,000 
annually, (2) Aircraft manufacturing, $45, 000,000 
backlog, which is $850 for every family in the city! 
(3) Fishing. Largest tuna canning and distributing point 
in the U.S. (4) Tourists. A year‘round “industry.” 
Bigger in summer than in winter. (5) Agriculture, 
dairying, mining, $17,000,000 a year of new wealth 
from the soil. It’s a $100, 000,000 market you should 
be cultivating. 


How to sell San Diego. Your No. | sediines buy 
is The San Diego Union and Tribune-Sun... 
75,000 circulation in a market of 78,300 homes. One 
consistent newspaper schedule does the complete job! 

. with dealer as well as consumer influence. Spend 
your dollars where business is good right now, and is 
going to stay good all during 1940! 


TRY OUT! 


- San Diego is an ideal test 
market. Isolated! 100 miles to 
nearest big city. A metropolitan 


market, but not too costly for a 
test. Real merchandising co- 
operation from a staff that knows 
how. Get in touch with our 
National Representatives for 
detailed help on your problem. 
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.. in Military Power for the Nation 


in Buying Power for Hawaii! 


\TAR—BULLETIN 


Represented by O'MARA & ORMSBEE, INC. 


New York . Chicago . Detroit . San Francisco . Los Angeles 
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Hawaiian Islands 
Top Mainland in 
Per Capita Sales 


For the second consecutive year the 
territory of Hawaii had per capita re- 
tail sales in 1939 which exceeded 
those of the United States, with $333 
and $323, respectively. In per capita 
income the difference was even more 
marked, with $624 per capita in 
Hawaii and $552 on the mainland. 

Income in the Hawaiian Islands in 
1939 showed a gain of more than 
$8,000,000 and retail sales were up 
more than $3,000,000. The accom- 
panying table gives a detailed break- 
down of both salary and income by 
important islands and the income fig- 
ure is further broken down by salaries, 
income of professional persons, Fed- 
eral expenditures, etc. 

The Hawaiian Islands today are the 
West’s fifth major market. Retail sales 
in only four western cities—Los An- 
geles, San Francisco, Seattle, Portland 
—exceed the Hawaiian total. 

Hawaii is an integral part of the 
United States, separated from the 
mainland by 2,200 miles of ocean, but 
actually it is only 36 hours from New 
York by Clipper plane mail service 
and 18 from San Francisco. 

The retail business of the islands 
passes through more than 3,000 out- 
lets. In addition to the normal city 
distributive centers, important retail 
outlets are the Army and Navy post 
exchanges and the plantation stores. 
The largest post exchange of the 
United States Army is located at Scho- 
field Barracks a departmentalized 
store selling everything from cigarettes 
and eggs to Oriental rugs and electric 
appliances. 

Honolulu, the largest city, has a 
population of 147,450 and 29,683 
families, of whom 14,624 own their 
homes. According to the 1938 edition 
of a commercial survey, ‘The Terri- 
tory of Hawaii,’ published by the Los 
Angeles Chamber of Commerce, the 
city has 203 retail outlets for liquor, 
97 for electrical goods, 1,424 estab- 
lishments where food is sold, 355 ap- 
parel outlets, 636 restaurants, 504 gen- 
eral merchandise stores, 278 in the 
automotive group, and 72 drug stores. 

Manufacturers interested in develop- 
ing Hawaiian business should contact 
leading newspapers and radio stations 
and their representatives for market 
advice; also the Hawaii Tourist Bu- 
reau, Chamber of Commerce, Chinese 
Chamber of Commerce and Japanese 
Chamber of Commerce, all of Hon- 
olulu. 
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Economic and Market Highlights 


of the Territory of Hawaii 


PoPpULATION 
Island 


No a. ale in ey char atall rami aia ner ein re, Sera, 
NE ai baie citat gaia tine ala ada eae te one 
IR i cao: cne Gide idl he Rtas eee otal eae 
OE er en ere rnmrerde d= ae 


ee ee | 


INCOME 


Salary Income 


I raise hae eee lease alee ens eae 
Batis ic taitedanite(o.snah late Ratios ee wie ew ic eee ee 


Kauai 


Pn I a St auiaNehaleicid aaa 


Income of Professional Persons 
Interest and Discounts 
NN Rr ean een re ee 
Income from Rents.............escecececes 
Federal Expenditures in Hawaii (approx.) . . 


Total Spendable Income.................. 


Rerat AND WHOLESALE SALES 


Oahu 
Maui 


ee 


Retail J DE | 6.e0b65ns vaseseunvesntess 
| PE FUE bv eccnawiaeweesuuiwin 


GN oe it nt ee eC odes 
Maui 


ee 


Hawaii 


Wholesale < tek 
ene NE fob it oe 0 ee 


AUTOMOBILE REGISTRATIONS 


i ptsdie price Seas ane eae 
I ain <ssnrs ena gamete a ae Wale ween ea a 
DE, sini datas oe aca wa datas sii innate ort 
Maui (including Lanai and Molokai)....... 


SOG re WIN bai cows ennsineseneues ox 


Tourists 


CONSTRUCTION 


oe en ce 
Estimated Value of Construction and Repairs 


AGRICULTURAL Propucts 


DN COD nao u wan Ree cneencaneese hee’ 
(Tons) 


a 


Pineapple (AmtOE: VEIEE): co nicdcaicccnsviace 
OS eer 


Sources: Official government figures and estimates 


1930 


(Census) 


202,887 


73,325 
49,756 
35,806 

7,562 


386,336 


1938 
$101,161,416.00 
16,001,298.00 
16,469,314.00 
10,984,194.00 


$144,616,222.00 


6,174,985.42 
3,924,155.32 
7,129,607.62 
17,118,889.14 
54,128 794.34 


$232,692,653.84 


1938 


$98,706,375.19 
8,428,619.70 
13,160,393 .22 
1,907,575.73 


$125,202,963.84 


68,602,938.35 
1,468,845.26 
4,271,181.42 
625,236.86 


$74,968,201.89 


1938 


42,750 
9,946 
6,792 
5,110 


64,598 


er 


1938 


4,420 
$9,584,000.00 


1938 
$53,977,165.20 
917,979 


$50,000,000.00 
15,500,000 


1937 
( Estimated ) 
218,807 
78,489 
60,600 
38,295 
524 


396,715 


1939 


$121,416,365.00 
3,111,636.00 
8,935,026.00 
2,746,853.00 


$136,209,880.00 


5,691,729.27 
3,634,103.53 
7,428,416.81 
17,636,526.92 
70,412,517.90 


$241,013,174.43 


1939 


$101,888,706.78 
8,297,189.82 
13 202,709.20 


9,167,125.29 


$128,555,731.09 


67,173,147.48 
1,726,812.83 
5,451,812.82 
760,752.60 


$75,112,525.73 


1939 


45,407 
9,134 
5,761 
7,450 


67,752 


1939 


65,431 
$21,000,000.00 


1939 


5,710 
$10,142,413.00 


1939 
$57,948,637.12 
968,393 


$60,000,000.00 
20,000,000 


of Honolulu Star-Bulletin. 
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Many good advertising cam- 
paigns fall short..solely because 
they fail to reach the Purchasing 
Executive ..who today is a major 
influence in practically all buy- 
ing for industry. 


Ge 


t this purchasing execu- 


tive on your side. A big help 


will 


be a regular schedule in 


Purcuasinc ..the only national 
magazine for Purchasing Execu- 


tives 
ized 


.. covering every central- 


industrial purchasing unit 


in the United States! Full details 


from 


Conover-Mast Corporation, 


205 E. 42nd St., New York City; 
333 N. Michigan Ave., Chicago. 


Maximum ASSURANCE 
OF ACCOMMODATIONS AT THE 


Minimum RATE! 


Travel -wise visitors to New York know that 
there is one place to stop where you can ask 
for—and get—a minimum rate room. ..and 
it’s The Lexington! Here,400 outside rooms 
with combination tub and shower bath, circu- 
lating ice water, and four-station radio—one- 
half ofthe entire hotel—are always available at 
$4.00 per day so you have maximum assur- 
ance of accommodations at the price you 


want to pay. You are also 

assured of the kind of ser- 

OF WHE vice you like—forThe Lex- 
ington is recognized every- 

Peal where as “New York’s 
Friendly Hotel”! Let us 
welcome you as a guest! 


Hel 
Leiinffn 


800 ROOMS 


J }. CHARLES E. ROCHESTER 
Vice-Pres. & Mng. Dir. 


LEXINGTON AVE. at 48th ST., NEW YORK 
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Average Business Wage, Ratio to 


USA—the 100,000 Group of Cities 


These cities are those whose newspaper-carrier limit, or city-zone, exceeds 
100,000 population. Excluded are 18 suburbs of larger cities. Base figures 
covering both business and industrial wages, as compiled by the government, 
were combined by SALES MANAGEMENT’S Research Department. The average 
wage includes wages paid in manufacturing plants, service and mercantile 
organizations, etc. The 1937 U. S. A. average of $24.81 weekly, equals 100. 


Rank | Rank 
CITY STATE | WAGE | in || CITY STATE WAGE | in 
RATIO Group | RATIO Group 
ae | 
Rochester....... New York..... 129 1 | Evansville....... eer 90 64 
Buffalo New York...... 127 2 || Fort Worth...... FEMS. 0.0 ccce0s 90 64 
Washington. ..... | Dist. of Columbia 126 3 || 
Canton.......... Ohio... : | 124 4 || Richmond....... Virginia........ 90 64 
Worcester....... Massachusetts 124 4 psd y ser? onan = eben = 4 
ra Riis a 
Springfield.......| Massachusetts. . 124 4 Wilkes-Barre. ...| Pennsylvania. . . 88 67 
— . =e 124 4 Pawtucket....... Rhode Island. . . 88 67 
icsavees Michigan. . 124 4 ‘ 
Massachusetts 123 9 Reading......... Pennsylvania. . . 86 71 
ae Se aewereuaas 123 9 _— wer —.. haaned . LL 
sae ew York...... 
Syracuse....... New York..... 122 11 Louisville........| Kentucky....... 84 73 
Wilmington......| Delaware...... 121 12 Chattanooga. .... Tennessee...... 83 75 
South Bend...... Indiana........ 120 13 
Oakland.........| California. ... 120 13 Jacksonville. ....| Florida......... 83 75 
Pittsburgh....... Pennsylvania. . . 119 15 Wichita. ........ Kansas......... 82 77 
: Atlantic City... .. New Jersey..... 81 78 
Hartford......... Connecticut... . 117 17 SE: eee 81 78 
New York....... New York..... 117 17 Memphis........| Tennessee...... 81 78 
Chiecago......... IMinois. . . . 115 18 
Waterbury....... Connecticut... . 114 19 New Bedford. ...| Massachusetts. . 80 81 
San Francisco....| California... .. 113 20 gap costae uae. ey = . 
- ee jassachusetts. . 
Sacramento......| California...... 113 20 Nashville........| Tennessee...... 78 84 
Miami... .. _ arr 113 20 New Orieans....| Louisiana....... 78 | 84 
( Ohio.. eee 112 23 
Elizabeth....... New Jersey.... 112 23 Wiicnnasas Florida......... 78 | 84 
Cleveland.......| Ohio......... 111 25 yea ' DS _ 
Milwaukee. ..... Wisconsin. .... 111 25 
Seattle..........| Washington. ... 111 25 
Camden,......... New Jersey.... 109 28 
Albany .........| New York... 109 28 
Boston .....-| Massachusetts 109 28 
Rockford ..| WMinois........ 109 28 
Los Angeles. . . California... . 109 28 
Newark New Jersey.... 108 33 
Binghamton New York..... 105 34 
Duluth .| Minnesota... . 105 34 
Bridgeport. . .| Connecticut... . 104 36 
gegen | eee ee There are two ways to as- 
Tacoma._.......| Washington. .. 103 | 38 sure yourself of copies for 
San Diego ..| California. .... 103 38 fili di + shy on: 
St. Paul Minnesota 102 40 er 
Philadelphia. ..._| Pennsylvania... 102 41 |. Past Issues: The 62 
Spokane.........| Washington. .. 102 41 best Pictographs of 
St. Louis. ... | Missouri. . 101 44 
Peoria..........| Mlinois 101 44 1937-1939 have been 
Columbus... Ohio... 199 | 48 published in Pamphlet 
Houston.........| Texas.... ne 99 = 
Providence. .....| Rhode Island... 98 | «(48 form called, A Selec 
Minneapolis. ....| Minnesota... 98 | (49 tion of Typical Market- 
vechssnenaiaiin ‘went “ - ing Pictographs.” Price 
° 1 
Indianapolis.....| Indiana........ 96° C| #«C*1 
New Haven......| Connecticut... 96 51 one dollar. 
 — | ee... = is 2. For A Year Ahead: A 
ortiand....... regon.... r P a a a 
Trenton......... New Jersey 95 54 reprint service is avail- 
Denver...... e Colorado... a4 | (56 able whereby once a 
linn | ois month reprints of the 
Baltimore........ | Maryland....... 93 59 current Pictographs are 
Paterson........| New Jersey..... 93 59 ail d you in heavy 
mate I 
Omaha..........| Nebraska.......| 92 61 
Atlanta..........| Georgia........ 91 | 62 tubes. A 12-month sub- 
| a New Jersey..... 91 62 scription costs $1.95. 
‘ nine —s Additional subscriptions 
sent to the same address 
: cost 60 cents a year 
WHERELL WE STAY IN ST. LOWIS ?| each. 
Ch 
= ) Hotel ‘ibennox BY nEnl 
TR DOWNTOWN, GOOD PARKING, 
REAL FOOD AND SERVICE. 420 Lexington y 
9 Sem SRE SEE New York City 
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| Rank 
CITY STATE | WAGE | in 
| RATIO | Group 
— - - - 
Scranton........ Pennsylvania. . . | 75 #| #87 
Knoxville .| Tennessee. .....| 74 88 
Little Rock...... Arkansas... ... 73 | 89 
Fall River....... Massachusetts . 72 90 
San Antonio. .... 0 ree 68 | 91 
Johnstown....... Pennsylvania. iv N. A. | 
Kansas City. .... Missouri....... N. A. 
Schenectady. . New York...... N. A. 
RAR RES Pennsylvania N. A. 
0 ere , N. A. 
aa ee N. A, 
Fort Wayne iadiana........ |} NLA, 
....| Michigan....... | NLA. 
Oklahoma City...) Oklahoma. ..... | NLA. 
Gary .| Indiana... ..... | NLA, 
Salt. Lake City. i. ae N. A. 
N. A.: Not Available 
Effective Buying Income 
State Ratios 
Ratio 
| 1939 to 1938 
EW ENGLAND 
i a oa 5 5 : 108 
New ~ pameune cle ; oof 102 
Vermont. . EA em 103 
Massachusetts. . hcaaeb oeekt 111 
Rhode Island. . isan eed acorns 107 
Connecticut. . . . 115 
MIDDLE ATLANTIC 
New York...... eceusagpacse sel 105 
PE BD cccccccees | 108 
EG chido bine wads onees 112 
EAST Seta CENTRAL 
cea obees time 111 
indians. a 115 
APRESS Serre | 105 
id et aa adel 114 
We dcccsoceses 103 
WEST NORTH CENTRAL 
Et SS | 103 
Te sg uh 103 
Ee ieimaiccaunetasoukuna 103 
North Dakota... .. Dp corns 102 
South Dakota...... ee 108 
Nebraska........ ies 103 
Ra 102 
SOUTH ATLANTIC 
Delaware....... 7 114 
3 of 111 
District of Columbia... . aes 121 
Virginia. . Seeceies 108 
West Virginia. . Satie 113 
Re 107 
South Carolina. . Licata Ram 114 
a a PEE a aie auaeeouewe 109 
Florida. . ape : ee 106 
EAST SOUTH CENTRAL 
Kontucky............ 103 
Tennessee.......... 102 
ins vig oreais Su am awls ed 110 
_  sRRE See eaee 110 
WEST SOUTH CENTRAL 
_ Tae -— 104 l 
Abas aly ah Winnie 106 
ERG SE 101 | 
NG rb niaks ceceebiebiwmens 100 
MOUNTAIN 
as caddie vadaenedaunins | 105 
EE aE eee 103 
NN ois bh os tak eaten 105 
=e 108 
New Mexico..................... 109 
ES eras uaa arise maa 101 
Sa eee 101 
Nevada........... ease 109 
PACIFIC COAST 
I oh. asralw wih wie daa niednaekly 104 
Oregon. . Paani gpa 103 
California bakes 106 
United States. . . Poere 107 


eri) | Osan tS 


COMMERCE PHOTO-PRINT 
CORPORATION 
1 WALL STREET 
233 Broadway 56 Pine St. 
80 Maiden Lane 33 W. 42nd St. | 
Digby 4-9135-6-7-8 


Retail Sales 
State Ratios 


Ratio 
1939 to 1938 


NEW ENGLAND 
Maine 


of ) 


Michigan............ ares 


a ee red oddeds 


Virginia Re Ridiaa/arnns 
West Virginia. . DERE 
North Carolina........... 
South Carolina. .... 
i sc ee 
WG ah natueexsarxees 


Mississippi......... : 
WEST SOUTH CENTRAL 


PACIFIC COAST 


Washington 
Oregon.... 


California........... 


United States. . . 


i ean 
Connecticut............ 


tising, 


The Employment 


experience. 
sales, 


Promotion Department, 


in confidence. 


Chairman, 


Division 
National Newspaper Promotion Asso- 


SPARK PLUGS 
FOR PUBLISHERS 


of the 


ciation can put you in touch with 
qualified men or women of evaluated 
need talent to 
head up or round out your edver- 
circulation, or editorial, 


please write 


NATIONAL NEWSPAPER 
PROMOTION ASSOCIATION 


Lee Tracy, Prom. Mgr. 
NEW YORK WORLD-TELEGRAM 


Employment Committee 


Sales 


When writing, please mention Management 


| 


| 
| 
| 


It Could Be Called 


For a complete picture of the “Main 
Street” Market, write for GRIT’S 
new book “A Study of the Small 
Town Market.” This book is based 
on an intimate study of five average 
Small Towns, located in five sepa- 
rate states. It shows the develop- 
ment of the Small Town Market, 
its stores, its buildings and its 
homes. The book also traces actual 
cases of the movement of industry 
from cities to towns. 


125 PHOTOGRAPHS 


Pictures taken‘ in Small Town stores 
show YOUR products on the dealers’ 
shelves. The Study also includes fine pho- 
tographs of typical Small Town homes, 
schools, churches and other buildings. 
Magazine readership and duplication has 
been checked—favorite radio programs 
are listed. 


“Sales Management” Says: 


“The Study . . . should interest every- 
one selling to Main Street—and that’s 
nearly everyone.” 


WRITE FOR YOUR COPY NOW! 


| Requests on the letterheads of national 


advertisers or recognized advertising 
agencies will be filled promptly. Ad- 
dress Charles D. Lamade, 

Grit Publishing Co., Williamsport, Pa. 
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INDEX TO ADVERTISERS 


Advertiser's Name Page 
Akron Beacon Journal a . 129 
Albany (N.Y.) Knickerbocker News x 93 
Altoona Mirror ............... 90 


American Home ........... 

American Legion Monthly 

Ann Arbor News .......... : 

Associated Business Papers siiiiihisiehicieicieaieitdaabaaanaiia 
Association of Twin pated Newspapers and Radio Stations... 


Atlanta Journal ... ae 
I i arteries 67 
I I, I i ccisirsnencnnensnenicsennnaiininniensseineinannimanaaaaatia 87 
Bay City (Mich.) Times . 158 


Rell System Teletype Service atone a caliaaien ! 


Bennington (Vt.) Banner ........... 67 
Berkshire Evening Eagle .......... 74 
Better Homes and Gardens ; oe 9 
Bilox? Herald Lb sini oats Le 
Binghamton Press m 80 
Birmingham News and Age-Herald inline 175 
Booth Michigan Newspapers " scueeatbcacniaiade shiecitliiaaicseas 
Boston Globe : pbicaaiineiter 7a 
Brattleboro (Vt.) Reformer ae = sicisaiiiminded sceectnadaee Uae 
Buffalo Courier-Express .... aS a sciueceicnaincsuiaaaianiibibbani 7 
Buffalo Evening News eee saab a 
Burlington Free Press : io 
Canton Repository . 130 
Capper's Farmer 23 
Cedar Rapids Gazette saaaallabeaanbicals diene: 
Central Outdoor Advertising vicaenaucan ae 
Chevrolet Motors Division, General Motors “Sales Corp. 2 
Chicago Herald-American ated SS 
Chicago News ; ; 
Chicago Times as 145 
Chicaao Tribune 143 
Chrictian Seclence Monitor a an 
Cincinnati Post . 136 
Cincinnati Times-Star 135 
Cleveland Press 132 
Columbia Rroadcasting System 94-95 
Columbus Disnatch 137 
Country Gentleman 37 
Dallas News . 205 
Dallas Times-Herald 204 
Dayton News 139 
Des Moines Register & Tribune : 185 
Detrolt News 149 
Detroit Times . 9 
Elizabeth Daily Journal 88 
Fall River (Mass.) Herald News = 75 
Family Circle > 
The Farmer 179 
Fawcett Women's Group 31 
First Three Markets Group 4th Cover 
Flint Journal f 58 
Forbes Lithoaraph Co. 2nd Cover 
Fort Wayne News-Sentinel , 

Fort Worth Star-Telegram ; 209 
Georata Broadcasting System 195 
J. J. Gibbons, Inc. 74 
Grand Rapids Press 158 
Grit 235 
Harrisburc News Patriot ‘ . 6 
Hartford Courant 77 
Hartford Times 7h 
Honolulu Star-Rulletin ; Seen TE 
Houston Chronicle . 207 
Hotel Lennox 774 
Hotel Lexington Se 
Huntington Advertiser and Herald-Dispatch 109 
Ilinots Datly Newspaper Markets , —— 
Indianapolis News a Sacsisitphaplocaeaa “a 
Jackson (Mich.) Citizen Patriot disadbaissisatons re ee 158 
Kalamazoo Gazette . ical ee hadiadeibceccaicad: 
Kansas Farmer .......... y ied dca lisaplidaaeaaiaadansaniiaiaieia <a 
Kenosha News eiiciebetesatilathaduad ada se a 
Knoxville News-Sentinel sas we ‘ th shih 
KFRO (Longview. Tex.) ; pean icindecdins Ya 
KMRC (Kansas Citv, Mo.) 1% 
KOY (Phoenlx, Ariz.) ... . sia diesbicdeaoibelaissaintaae natal 221 
KSTP (Minneapolis- St. Paul) eovevene. 178-179 
EEE a LO 
Life 60-6! 
Louisville Courier-Journal, Louisville Times sicisiailicsesidaicaiiaitia’ 165 
Lowell Sun . one nnttsiotahietinds wutisidcemaiaiial Tae 
Los Angeles Herald & en , toy: 
Los Angeles Times inentdianueidebin sini ae 
Julius Matthews Special Agency .................................... 68 
Metropolitan Sunday ae ; 35 
Miami Herald .... sideneasiiciaibieicaceansiiaa ipeiaiinaealas 
Midwest Farm Papers . we we 55 
Fg SS Fest ea ~ 33 
Milwaukee Journal sith 147 
Minneapolis Journal ................ 179 
On Eee , 179 
Minneapolis Tribune ......................-. 179 


This index is included as a service to subscribers and advertisers. 


Advertiser's Name Page 
Missouri Ruralist 
Moline Daily Dispatch and Rock Island Argus ............ 4 
Muskegon Chronicle ......... : 158 
Mutual Broadcasting System dane ee. 


Nashville Banner and Tennessean ..... 
National Broadcasting Co. .... Ss acatidacoaiiaaiaia 
National Broadcasting Co. . Spot § ‘Stations .... 

Newark News ....... ad 

New Haven Register sebadatelatiacalas 
New Orleans Item-Tribune ... 
New York Times .... paiseimacton 
New York World- Telegram 


Oklahoma City Oklahoman amd Tires 2... -ennc-neccecneceseesemeeseee 
Omaha World-Herald ‘ abies 
Outdoor Advertising, Inc. .... 


Pittsburgh Sun-Telegraph 
Port Huron Times-Herald 
Portland Oregonian 
Preston News —........ 
Progressive Farmer RE Deen OU eee LRN ane 
Progressive Grocer on -ececececoeneeees 

Providence Journal 
Purchasing 


RCA Manufacturing Co., Inc. 
Raleigh News and Observer ne 
Rochester Times-Union—Democrat and ‘Chronicle . 
Rockford Morning Star aan Sissies 
Rock Island Argus Ssceicaistidaasacii ‘ : 
Ross Federal Research Corp. ae LE EDEL ON 
Rutland Herald —........ 


Saginaw News ...... 
Sales Management 
San Antonio Express 
San Antonio Light .... es 
San Diego Tribune-Sun Union 
Santa Barbara News-Press... 
Schenectady Union-Star ........ 
Scripps-Howard Newspapers 
Southern Agriculturist 
South Bend Tribune 
Spokane Spokesman- Review and Chronicle. 
Stamford Advocate .. 

St. Johnsbury Caledonian-Record . 

St. Louis Globe-Democrat . 

St. Louis Star-Times .- a aloe 
St. Paul Dispatch and ‘Pioneer Press 

St. Petersburg Times and bei Independent a 
Syracuse Post-Standard : : 


This Week . secikstibbipieinesccauiaieiiaatiipitiadaniiaamam 
Topeka Daily Capital . 192 


Troy Record _..... * ECL NE IEE CES 
Twin City Media _.... 2 RES TET 179 
Tulsa World 


pane ‘ etecante EE 
Utica Press ......... ; seciabeie (5 cctuabanaiicabniaieaicaia: ae 
Vermont Allied Dailies sc ielaciae eeihebesiiscednseheamboaapeiniadimasasimaais Sa 
Washington Post .. se eaeceediaicaleesaainaabeaenea th 103 
Washington Evening ‘Star... ALES SN 
Winston-Salem Journal and Sentinel _ ; iW 
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“Tell All” is available free to any 
executive who wants to help his 
advertising manager or agency to 
do the kind of business paper ad- 
vertising job that will help boost 
sales volume, lower sales costs, 


maintain selling prices, and “y 


crease profits. 
Yf, 


j // }}) 


Highest editorial standards 
and publishing integrity 


chance to sell? 


You can’t get any more Selling 
out of it than you put into it 


ROPERLY used, business paper advertising is about the lowest-cost 

selling tool in use today. Improperly used, it can be very wasteful. 

Management and sales executives can do much to help their ad man- 
agers and agencies. Not by concerning themselves with the details of 
illustration, layout, and copy technique, but by helping them to define 
markets, determine sales and advertising objectives, and develop the 
real sales story. 

Let your ad manager or agency get out in the field and dig—first, to 
find out for sure what the objective of every one of your ads should be; 
second, to get the proof of user benefits that must be in every ad before 
it can do its job. Only then will your ads have a chance to sell. 

That is not just theory. Many business paper advertisers have changed 
trom the kind of copy that just “kept their name before the trade” to 
the kind of copy that tells the readers what they want to know. They 
have found that their business paper advertising can be made to carry a 
big part of the sales load! 

With the cooperation of advertisers who use business papers success- 
fully in selling to a wide variety of industries, professions, and trades, 
we have compiled a book, “Tell All—A Practical Guide to Successful 
Business Paper Advertising.” Below is a small sample of some of the 
important conclusions arrived at by these advertisers. How to apply 
these principles is fully described in “TELL ALL.” 


“Make your copy informative!” ‘Make your advertising USEFUL!” 


“Don’t generalize; get down i» cases!” 
“Sell the applications that you can 
best handle!” 

“Give the reader some idea of prices, 
or costs!” 

“Don’t be afraid of long copy!” 
“Get attention with headlines . . 
but make them work for you, too!” 
“Forget about ‘glamour’ in business 
paper advertising!” 

“Aim it only at those particular read- 
ers who can have an actual working 
interest in your product or service. 
Don’t try to cover the world!” 
“Hitch technical features and appli- 
cations to the reader’s problems and 
interests!” 


The coupon will bring your free copy 
of ‘Tell All.”” Or phone us if you like. 
CAledonia 5-4755 


“Invite action! Puta ‘hook’ in it!” 
“Give each ad a specific objective; 
tell all that the reader must know be- 
fore he can be expected to act; and 
prove it!” 

“Get out in the field and dig. You’ve 
got to know all before you can tell 
all, and if you’ll tell more, you'll sell 
more.” 


The Associated Business Papers 

Room 2420, 369 Lexington Avenue 

New York City 

As long as there is no obligation, I'm gam- 
bling a postage stamp on the chance of 
getting a good idea or two from TELL ALL. 
Send my copy. 
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THE ASSOCIATED BUSINESS PAPERS 
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Proved reader interest in 
terms of paid circulation 
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The First 3 Markets Group reaches 20% or more of all 
the families in each of the 180 counties (shown in 


black) which account for 31% of all retail sales in 
imerica. Coverage of families is 56%. 
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